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COMPANY REVIEW
Alpi, Biesse, Giplast, Ica, Mvt - Mion Ventolter-
mica, Mz Project, Ostermann, Rehau, Scm,
Superfici...are just some of the companies featu-
red in this issue, with articles specifically devoted
to them.

from page 11

NEWS
A rich content of important news about events,
exhibitions, people and companies from the
whole world of wood and woodworking industry.

on page 3

USEFUL ADDRESSES...
For our readers, a “who’s who” we have never
promoted as it deserved. Now we are casting a
spotlight in this issue. A way to be found and to
find partners...

on page  22

EXHIBITION CALENDAR
Another very popular section of our magazines:
the upcoming industry exhibitions!

on page 23

FOCUS ON RUSSIA
On occasion of Lesdrevmash - International
Woodworking Fair, to be held in Atlanta, Geor-
gia (22 to 25 August 2018), a special focus on
United States of America is featured in this
issue, with interviews, market data and compa-
nies’ products sheets.

from page 8

INDUSTRY 4.0
Was there really a turning point in real economy?
How much can Industry 4.0 be credited for the
economic recovery of the past two years? Some
figures can help understand the state-of-the-art.

on page 4

Work simple   Work digital

Maestro Digital Systems is the result of a steady commitment and big investments in R&D. 
A set of digital products and services that further expands SCM’s woodworking 
knowledge-rich DNA. A dynamic system in continuous development which 
promises a simple and efficient management of the Digital Factory of the future.

Maestro smartech  |  Maestro suite  |  Maestro connect  |  Maestro xplore  |  eye-M

www.scmwood.com

22-25 October 2018 Expocentre, Moscow
pad.2.1 stand  21C40
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Maestro 

promises 
knowledge-rich DNA. A dynamic system in continuous development which
A set of digital products and services that further expands SCM’s woodworking
Maestro Digital Systems is the result of a steady commitment and big investments in R&D. 
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on real economy?04
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fifty years of growth!14

Scm: edgebanding, a revolution!
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Here we are, back to work after the summer
break, with a Xylon International issue packed
with ideas and hints for reflection. Let's start
from Russia, the “guest country” in this
issue, with a few pages dedicated to the
upcoming edition of Lesdrevmash in Moscow
in the final decade of October.
This market is taking back its role of major
destination for global technology for wood
and wood-based materials: we all know
about the embargo, its reasons and the
possible "triangulations" to find a way around
a barrier that, as it often happens, can be
avoided.
Official statistics indicate a significant growth
of export to Russia (Italian export has in-
creased by 20 percent in recent months).
Take a look at page 8 to 10, you will find
plenty of news about the Russian market
and the exhibition in Moscow.

According to tradition, we present the topical
events of the last few months, first of all the
exhibitions that have just closed (Interna-
tionale Holzmesse in Klagenfurt and the
“new Ciff” in Shanghai) and other upcoming
events like Sicam in Pordenone. 
Plenty of space also for updates from com-
panies, with reports from the world of sup-
plies (Giplast, Ica, Ostermann, Blum, Rehau,
Grass, Vauth Sagel), as well as strategies,
innovation and "evolution" (we are referring
to "changes" in Giplast). 
Then an in-depth report from Biesse Inside,
the first 50 years of Mvt-Mion Ventoltermica,
a look at Scm edgebanding innovations
and the solu-
tions imple-
mented by Mz
Project for an
important customer… 
We will also talk about Industry 4.0 and
the topics of "digital transformation", di-
scussed in several events during Xylexpo.

So, once again, plenty of things to read
about, in a sector projected towards inno-
vative technological and industrial horizons.
Enjoy your reading.

Holzbau Forum 2018

15

16

16

12

Biesse: doors open to innovation11

12

New home for  Superfici

Westbridge invest for the future

20 thousand in Klagenfurt

Vauth-Sagel: design solutions 
to share space18

18 Ims: positive results in the first half of 2018

19 Iq Consulting: keeping up with change

Protecting wood with coatings20
A meeting point for visual impact 
and performance20

New technology for the smart factory21

18 Alpi: new wood collections and “Alpi-On”

Vauth-Sagel: design solutions 
to share space
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NEWS

CONSORTIUM
Wood industry resource collaborative: an important example from Usa

EVENTS
“Trends in wood coating”

Eleven wood industry associations are pleased
to announce the formation of a coalition aimed
primarily at perpetuating the long-term growth
of the industry by sustaining an engaged
workforce. Since its formative two-day brain-
storming meeting in November 2017, the group
has chosen to organize under the name Wood
industry resource collaborative (Wirc). The
collaborative group is a consortium of trade as-
sociations, all related to the woodworking or
the wood products manufacturing industry. The
group’s purpose is to provide a collection of
tools and solutions for the wood industry to
attract and retain employees, while improving
the perception of the industry. This group exists
to connect industry associations with one another
and support and strengthen the woodworking
industry and their associations’ members by
sharing information and resources. The charter
members of the collaborative group agreed to
the following goals and identified those influen-
cers who can effectively drive interest in the
wood industry as a career path (e.g. parents,
teachers, social media, and financial resources):
Attract employees by increasing student awa-
reness of wood industry careers; increase parent
awareness of wood industry careers; increase
student engagement; and increase High School
counselor awareness of wood industry careers.
Retain employees by increasing association
memberships; improve association member en-
gagement and satisfaction; and improve work
culture at member companies. Improve the per-

ception of the industry by developing and com-
municate the stories of the industry; increase
positive media coverage; increase engagement
with legislative and educator communities, and
involve more associations in Wirc initiatives. The
primary target for the group’s efforts will be “Ge-
neration Z” (people born between 1995 and
2014) who are the most diverse and multicultural
of any generation in the Us. Fifty-five percent
are Caucasian, 24 percent are Hispanic, 14
percent are African-American and 4 percent are
Asian. In addition to the youngest generation,
the group will also target “Millennials” and
possibly “Gen Xers” (parents). If a trade asso-
ciation would like to participate in the group,
they are represented by their executive-level
staff. Among the benefits of membership in the
collaborative group are: inclusion in the ongoing
conversation about industry-wide topics, such
as workforce development; and access to re-
sources and information developed or shared
by the group. The collaborative group meets
monthly via phone and semiannually in person
to explore and prioritize the goals and tactics
for achieving them. “The group is working to
identify what each association brings to the
table, and what each needs for their members
to change corporate culture and attract and
retain good employees,” said group organizer
Adria Salvatore, Education director of Awfs®
(Association of woodworking & furnishing sup-
pliers). For more information  visit www.woodin-
dustryed.org/wirc. ■

EVENTS
Acimall tool group convention

Tools represent one of the most important segments
of technology for wood working with importance
and development dynamics certainly not secondary
to those of the machines. 
To discuss economic, promotional and product
issues, on September 7th in Capriva del Friuli
(Gorizia) a convention was held and met together
the major Italian tool manufacturers. The numerous
participants had a straight exchange of views on
various topics, laying the foundations for acting
in synergy on future projects. ■

REHAU
Appointed new Ceo and Cfo 

An important event organized by the Poly-
technic of Milan and Catas − and to which
Acimall has given its patronage − will be
held on December 13, 2018, from 9 am to
5 pm, at the Polytechnic of Milan, Piazza
Leonardo da Vinci 32, in Milan. The event is
one of the few opportunities for “deepening
knowledge” in our supply chain. 
The day will be divided into three sections:
Raw materials (sustainability, safety, regu-
lations); Plants and technologies for sur-
face finishing; Design (color, appearance).
All interested parties were requested to par-
ticipate by sending a short abstract of a
maximum of 10 lines by 30 September last.
The Scientific Committee is composed of:
Franco Bulian (Catas), Gianni Giardina (In-
dustrial Consultant), Paolo Gronchi (Polyte-
chnic of Milan-Department of Chemistry,
Materials and Chemical Engineering), Patrizia
Malavolti (Anver), Luca Rossetti (Acimall),
Francesca Valan (Lecturer/Industrial Con-
sultant). 
Twelve presentations are foreseen, three of
which are oral, introductory at each section
of 30 minutes, nine oral of 20 minutes, ten
posters. 
The works accepted and selected according
to criteria of scientificity, interest and innovation
will be published in a dedicated dossier. ■

Made expo, the international exhibition for the
world of architectural construction will be back to
FieraMilano Rho from 13 to 16 March 2019. 
The Italian event is characterized by the specialized
offer of the four halls (Made construction and ma-
terials, Made casing and doors, Made interiors
and finishes, Made software, technologies and
services) and for an intense program of technical
and cultural training. The organizers speak about
over 300 companies that have already confirmed
their presence just under eight months from the
event, occupying more than 40 percent of the
exhibition space. 
Inside the “Salone Costruzioni e Materiali” the
most advanced solutions for sustainable and safe
construction, energy saving and living comfort in
renovations and new buildings. 
A comprehensive overview of the latest construction
systems and structures in wood, panelling, concrete
and steel, as well as high-performance water-
proofing, insulation, protection, remediation and
structural reinforcement, colour, paint, not to
mention measuring, test and control systems,
construction site solutions and safety. ■

EXHIBITIONS
Made expo 2019

EXHIBITIONS
Bau 2019 in Muenchen

Bau, the world trade fair for architecture, materials
and systems will take place on the exhibition
grounds of Messe München from January 14 to
19, 2019. Some 2,200 exhibitors from around 45
countries, and more than 250,000 visitors from all
over the world are expected to attend. On an area
of 200,000 square meters Bau is presenting archi-
tecture, materials and systems for commercial, re-
sidential and interior construction in 18 exhibition
halls, both in new and existing buildings. Every
two years, it brings the market leaders of the
industry together at this overarching building trade
exhibition. The range of products and services is
structured according to building materials, product
sectors and theme areas. The supporting program
with numerous attractive events on the agenda,
including top-class panels with experts from all
over the world round off the show. ■

The Supervisory Board of the global Rehau
Group announces that William Christensen
was appointed the new Ceo of Rehau. Chri-
stensen was previously the Chief marketing
officer and is replacing Rainer Schulz, who has
run the company since 2010. “We are very
pleased that William Christensen with his in-
ternational management experience is taking
the helm”, says Jobst Wagner, President of
the Rehau Supervisory Board. Christensen has
been with Rehau since April 2016. The 45-
year-old completed his studies in the Usa and,
prior to joining Rehau, among others served on
the Group Executive Board of Geberit, where
he was responsible for international sales. The
new Cfo will be Kurt Plattner, taking over the
responsibilities of Dieter Gleisberg. Plattner has
been with Rehau for 25 years and was recently
Head of treasury, controlling & finance at Rehau’s
head office in Muri, Switzerland. ■

From left: 
William 
Christensen 
and 
Kurt Plattner

Growing together.

WE PAINT THE WORLD!

Finishing machines and systems.

www.giardinagroup.comgiardinagroup
FINISHING SOLUTIONS      1972
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INDUSTRY 4.0: WHAT WAS THE IMPACT ON REAL ECONOMY?

ACIMALL

ITALIAN WOOD-FURNITURE TECHNOLOGY

The climate of recent times, characterized by a
consistent improvement of all indicators, could
not last forever. So, here we are, packing up for
the summer break, with some hints and reflec-
tions… starting from the first trend emerging in
the second quarter of this year, namely the wide-
spread slowdown of orders. The traditional quarterly
survey by Acimall, the Confindustria member
association, reveals a 9.9 percent decrease com-
pared to the same period of 2017. Let's make it
clear that the reference quarter was really one of
the best, with significant growth rates, nevertheless
we cannot let our guard down: orders from
abroad are dropping dramatically (minus 15.5
percent versus Q2 2017), balanced by the positive
results of the Italian market which, over the
same period, increased by as much as 29.4 per-
cent.
If the introduction of new customs tariffs on a
global scale, the increase of energy products
and the financial instability of some emerging
countries explain dropping export in the April-
June 2018 period, we can be happy with a "do-
mestic front" supported by "Industry 4.0" incentives
that are now producing their strongest impact.
The orders book has gone down to 3.1 months
(from 3.4 in the previous quarter), while prices as
of January 1st have slightly increased (0.4 per-
cent).

QUALITY SURVEY
The quality survey for the April-June quarter indi-
cates that, according to 39 percent of the sample,
the expected production trend is positive (sta-
tionary according to 56 percent, decreasing ac-
cording to 5 percent). 
Employment will be stable according to 67
percent of the sample, increasing for 33 percent:
no one seems to fear a reduction of employment.
Available stocks will remain stable according to
72 percent of interviewed companies, while 6
percent expect a decrease and 22 percent an in-
crease.

FORECAST SURVEY
And what about the coming months? The
results are clear: 17 percent of the sample expects
an increase of foreign orders, while they will be
stable for 72 percent and decreasing for 11
percent (the balance is plus 6, versus plus 29 in
the previous quarter). Similar caution on the do-
mestic market: 83 percent predict a period of
substantial stability, 6 percent bet on growth and
the remaining 11 percent fear a reduction (the
balance is negative at minus 5, versus plus 11 in
the previous quarter).

www.acimall.com

After the summer break, economic topics are
back to the top of the agenda, together with the
topic that characterized the past season and will
define the guidelines of the next: Industry 4.0.
Last year, public opinion supported this policy
and the results seemed to be positive. But is it
true? Was there really a turning point in real eco-
nomy? How much can Industry 4.0 be credited
for the economic recovery of the past two years?

It's not easy to answer, but
some figures can help under-
stand the state-of-the-art. It
should also be reminded that
many stakeholders have iden-
tified Industry 4.0 with the in-
troduction of the hyper amor-
tization measure.
However, Industry 4.0 is a bu-
siness philosophy that should
encourage companies to le-
verage incentives for plant
and process renovation in or-
der to increase their competi-
tiveness at home and globally.
It is also true that measures

like the Sabatini law and the tax credit have been
accessible to companies for more than one year,
and consequently the range of opportunities cur-
rently available is the result of industrial policies
addressed to the manufacturing industries.
Before going into the details of each industrial
domain, it is worth illustrating the macroeconomic
scenario that has characterized this historical
phase. 

According to Istat figures, during the crisis Italy
lost about 9.5 percent and then recovered 4.3
percent. Looking at industrial production, the
crisis had a massive impact, with 26 points lost
and only 8 recovered. This requires some attention,
as the crisis that hit Italy and the world in 2009
has not been fully compensated, yet; more inve-
stments are required to restore adequate levels.
In this respect, Industry 4.0 has affected and will
affect four major areas: innovation investments,
skills, enabling technologies and public aids.

As to investments, in 2017 many companies fo-
cused on IoT, Cloud and Cyber Security. The
most interesting element is the type of companies
involved in these processes. Early 2018 statistics
clearly show that, while investments in the areas
mentioned above will remain basically unchanged
for big companies, small and medium businesses
will follow and increase their expenditure signifi-
cantly.

Istat analyzed the trend in depth, asking a sample
of relevant companies which incentives encoura-
ged them to start implementing the new systems.
The survey result places Super Amortization,
Hyper Amortization and tax credit at the top, fol-
lowed by the new Sabatini act. Once again, this
proves that the Hyper Amortization was not the
key driver for the adoption of Industry 4.0, but it is
one of several tools available to Italian companies.
Looking at geography, companies in Northern
Italy benefited the most from amortization incenti-
ves, while tax credit and New Sabatini benefits
are more evenly distributed.

Talking about investment, it is interesting to com-
pare the three big manufacturing countries in
Europe: Italy, Germany and France. Looking at
the 2016/2017 period, the index of domestic re-
venues from machinery is better in Italy than in
their two competitors. The trend is quite interesting,
as Italy surpassed France at the end of 2016 and
Germany in June 2016. Italy is also well positioned
in terms of domestic revenues for electric and
electronic equipment, keeping up with Germany
and performing better than France.
Among investments, R&D has been a factor in
recent years. In 2017, the companies that obtained
a R&S&I tax credit increased by 104 percent
compared to 2016 (source Unioncamere). 
Public incentives are considered useful or very
useful by the panel of interviewed companies. 

Another interesting element is early stage inve-
stments, i.e. operations for the temporary acquisition
of participation shares in company stocks by a
specialized intermediary, aimed at financing the
initial phase (early stage) and then dismiss such
shares in the medium/long term to get a capital
gain. Early stage financing initiatives support
the initial action of a company or business and
are often focused on technology, where high
growth rates expected from product innovation
allow to identify possible schemes for mid-term
disengagement while starting from smaller di-
mensions. 
In Italy, these investments increased by 16.5 per-
cent in 2017, achieving 141 million euro. So, on
one hand, there has been progress in this area,
but on the other the figure is largely below the Eu-
ropean average. Just think that this type of inve-
stment accounts for 0.005 percent of Gdp in Italy,
while in the Eu it's 0.027 percent. France had the
best performance with 0.036 percent.

All these figures provide a contrasting economic
picture: a lot has been done, but there is still
much to do to achieve satisfactory standards. As
previously mentioned, Industry 4.0 is a plan that
will extend over the coming years, and for this
reason the intention is to increase the value of

some tools already available to companies. Hyper
and Super Amortization will be increased and
900 million euro will be invested in 2019 alone.
Also in 2019 the tax credit Training 4.0 will be
introduced, while the extraordinary plan Made in
Italy will be slightly reduced.
The key factor in the coming years will be inve-
stments in human capital. It is now clear that
the skills now most requested by the market did
not even exist ten years ago, so employment will
increase in the countries that have invested in di-
gital skills and will fall where such skills have not
been developed. 
Italy is lagging behind other European countries:
the number of students enrolled in Higher Technical
Schools (ITS) is much smaller, while Germany is
largely ahead of all other countries. For this
reason, one of the future pillars of the Plan 4.0 is
the creation of 20,000 skilled people by 2020, re-
sources that can support the implementation of
new technologies in companies.
The goal is to improve the digital skills of workers.
According to Eurostat, only 29 percent of Italian
workers have high skills, while in Great Britain it's
half of the workforce. Italy is also below the EU
average of 37 percent. The same applies to par-
ticipation in training courses for workers aged 24
to 65. Only 8.3 percent invest in this area in Italy,
far behind French workers who are the best in
Europe with 18.8 percent.
Another driver for investments, besides the re-
placement of obsolete machinery and plants, is
the reduction of energy consumption. This
target matches with the support to investments
in innovative technologies promoted by the
Industry 4.0 national plan for the digital transfor-
mation of businesses.
Factories are increasingly connected, integrated,
automated and flexible, so they need to be sup-
plied by energy systems that are equally advan-
ced, sustainable and efficient from an economic
and environmental perspective. Industry 4.0 and
energy efficiency are an inseparable combination
to increase competitiveness, a virtuous union to
achieve three key objectives: improved time-to-
market, greater production flexibility and increased
efficiency.
Efficiency should be intended in its broadest
sense, as the optimization of design-execution
time, better process control and reduced error
margins lead to the best use of resources in pro-
duction, both for raw materials and for power
consumption.
Figures show that 50 percent of companies sy-
stematically investing in energy efficiency projects
have had access to 4.0 incentives. The reason is
easy to see. If a company deploys specific initia-
tives for machinery and plants in its production
system, it is convenient to combine them with in-
vestments in technology to improve system effi-
ciency and preserve the benefits obtained. 
That's why companies invest in consumption
monitoring systems, efficient combustion systems,
efficiency improvements for technical service in-
stallations and Power Management System im-
plementation. Benefits involve finance, supporting
scale economies, operations, reducing equipment
downtime, and management.
There are several topics related to Industry 4.0
and, as we have seen, there are even more pos-
sibilities and opportunities for the Italian industry,
today and tomorrow. We should not forget that
Italy is a manufacturing country and the promotion
of the secondary sector generates benefits and
value for the entire economy. As usual, we will
monitor the coming years, that will be decisive to
bring Italy back to the place it deserves.

by Carlo Alberto Strada
Acimall Studies Office

www.acimall.com

SCENARIOS
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HOLZBAU FORUM

EVENTSNEWS

DIEFFENBACHER
Opportunity to young talents

Eleven trainees and students are starting a new stage
in their lives with the machine and plant manufacturer.
On September 3, 2018, six trainees, four cooperative
students and one dual student started their training
at Dieffenbacher. Axel Dieffenbacher, member of
the Dieffenbacher family, and the team of Ralph
Weber, Head of Human Resources, welcomed the
new training cohorts at the Dieffenbacher Group he-
adquarters in Eppingen. In the coming years, the
next generation of employees at the machine and
plant manufacturer will complete the Dieffenbacher
training program and become experts in fields such
as electronics, industrial mechanics, mechanical en-
gineering and electrical engineering. Dieffenbacher
offers the new trainees an extensive program during
their introductory week to ensure a perfect start to
their training. In addition to a tour of the company,
product training and seminars on topics such as oc-
cupational safety, time is allotted for the trainees to
get to know the trainers and the other trainees. After
a two-day introduction to the Dieffenbacher company,
the group will travel to a team workshop in Althütte in
the Rems-Murr district for the following days. During
the workshop, the new trainees will undertake various
team-building exercises. These include an orienteering
run through the neighboring forest and various group
work activities designed to strengthen team spirit. In
addition, the young people learn to rely on each
other. After the introductory week, the training program
for Dieffenbacher trainees is specially tailored to the
chosen training occupation or course of study. This is
made up of several modules over the duration of the
program. First, trainees are taught theoretical subjects
at the vocational school or college. Second, they
receive practical training at the Dieffenbacher
Training Center or in the specialist departments.
During their training, the young people take part in a
variety of internal training courses and workshops.
These include participating in a business simulation
exercise, seminars on the topics of project management
and presentation technology as well as monthly
lessons about the company itself. As a highlight of
the training program, Dieffenbacher also gives trainees
the opportunity to spend several weeks abroad. The
young employees get to know one of the foreign pro-
duction, sales or service sites or support an assembly
team during the installation of a Dieffenbacher plant.
This allows them to gain practical work experience
abroad in parallel with their training or studies and to
get to know other working cultures and mentalities. ■

EVENTS
New research projects for the Eplf

Under the chairmanship of recently-elected Eberhard
Herrmann (Classen) and with topics driven by Jasper
de Jaeger (Unilin) and Rico Emmler (Ihd Dresden),
a group of 20 Eplf specialists from six countries met
for discussions on 22 August 2018 at the Din Institute
in Berlin. The outcome is an extensive upcoming re-
search programme. The increasing popularity of moi-
sture-resistant laminate floors for kitchens, bathrooms
and utility rooms has made it necessary to create a
system of classification for moisture resistance. The
wide choice in the degree of gloss for these easy-to-
maintain laminate floors, catering for different tastes,
requires a greater technical understanding of how
micro-scratches appear and how the polishing effect
occurs on matt surfaces. The members of the Technical
Committee have agreed to run individual tests and
the results from these will be summarised over the
coming months. ■

We are getting close to the next Holzbau
Forum, the biggest and richest information
event about wood constructions. In Gar-
misch you get all the knowledge of wood
constructions, from sports centers to high-
rise buildings, from semi-detached houses
to bridges. We must say the organization
is always excellent, as well as the selection
of speakers. And that's simply obvious if
you consider that Holzbau Forum is a col-
laboration of six major institutes (Aalto
University, Helsinki; Berner Fach-
hochschule, Biel/Bienne, Switzerland;
Hochschule Rosenheim, Germany;
Technische Universitat Wien, Austria;
Technische Universitat Munchen, Ger-
many; University of British Columbia,
Vancouver, Canada).

“This year we are reaffirming our
role, awaiting approximately
1,800 participants from 30 coun-
tries, more or less the same at-
tendance of the past few years”,
said Hugo Karre, the member
of the board who organizes and

manages the forum. “We are celebrating the 24th
edition with a rich agenda of presentations and
an exceptional "Guest Country", Australia”.
It's really impossible even to list over seventy pre-
sentations planned in four different locations inside
the Congress Palace in Garmisch, so we will
simply recommend our readers not to miss the
opportunity to attend the forum, although an
Italian version has been available in the past few
years in Verona, one of a thousand "spin-offs" of
the original December congress. We are talking
about Forum Legno Edilizia, scheduled next
February at the Hotel Parchi del Garda, in Lazise,

one day before the opening of the “Legno&Edilizia”
at Fiera Verona from 7 to 10 February.  “Just coin-
cidence”, Karre said. “We never organize forums
concurrently with exhibitions, as we believe that
trade fair visitors look for something different from
our workshops. The date was identified within
the rich offer of industry events in early 2019 –
“Klimahouse”, “Legno&Edilizia”, “MadeExpo” –
and the busier and busier calendar we have in
Europe and all over the world”. “In 2019 we are
launching three new initiatives, in Tallin at the
end of March, in Edinburgh on May 9-10, in
Pamplona on May 23-24: we are proud of this
growth, also because we don't launch new dates
by our own initiative, but upon request by institu-
tions, associations or universities”. 
So, get ready for two dates: December 5-7 in
Garmisch and February 6 in Verona. Mark your
agenda, it is really worth it…(l.r.)

www.forum-legno.com

Hugo Karre.
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SICAM NUMBER TEN

20 THOUSAND IN KLAGENFURT

Sicam in Pordenone from
16 to 19 October is cele-
brating its tenth anniversary.
“Again this year we are
sold out – Carlo Giobbi
said – and we are really
happy. We always have
scores of companies in the
waiting list and some big

brands, coming in the past few weeks, that we
cannot take onboard, although we have decided
to add a "temporary hall", number 10, con-
nected to hall 9 by two passageways”. 
“It's not an uncomfortable tent, it's a real hall
made in Germany by a specializing company
and installed in Pordenone by qualified engineers.
It's a real architectural construction, almost six
and a half meter high at the edge, with a glass
and panel façade and 3.500 square meter surface,
increasing out total space to 16,495 square me-
ters, the largest capacity we can have in Porde-
none. Two 25-meter spans, one 50 meters in
length and the other 75 meters, where we are
hosting new exhibitors and a bar. We opted for
this solution as it ensures a seamless experience
for visitors: you don't even realize you are in a
"different" hall… We like to be a comfortable ex-
hibition, where you don't need to walk for kilometers
to move from one hall to another, with no "cathedral
booths" that attract most of the attention: we are
a practical exhibition, easy to visit, where operators
can reach and see every corner if they want.
That's part of our philosophy, just like avoiding
oversized booths or offering the catalog and
good catering free for all. If your booth is just 15
or 30 square meter large, you don't have to feel
diminished, as it often happens in more famous
events. Last year we brought maximum booth
size to 120 square meters".
“We are happy, we will celebrate this milestone
with visuals all over the place, but nothing more.

This does not mean we don't consider it impor-
tant… We started with a humble approach, trying
to develop a concept that we knew was appreci-
ated by exhibitors and visitors, in a remote corner
of Italy, Pordenone, that seemed unfit for many.
But here we are, still in Pordenone, we believe in
the concept defined ten years ago and we have
grown from 400 exhibitors in 2009, mostly in the
hardware business, to over 600 now; Sicam offers
a complete overview of panels, supplies, com-
ponents, semifinished materials; from 9,549 net
square meters in the first edition to 16 thousand
plus today, without cheating, offering discounts
or privileging someone...".
“We love to maintain good relations with every-
one, we love to think we have been so good in
our business to encourage some bigger actors
to consider some form of collaboration, but we
are happy the way we are and where we stand,
we don't think we could do better together with
others…we do what we are good at and we do
things our own way, and we keep traveling all
over the world to promote Sicam in all con-
texts”...“We are very happy for this anniversary
and I like to think that this is a milestone in the
transition from the "first generation", represented
by Carlo Giobbi, to his children, a transition
that started a few years ago. So make room for
the second generation, as the third one is
coming up: this is what really makes me happy,
proud and ready to celebrate this anniversary,
my own way. We are committed to keeping our
exhibitors and visitors satisfied, doubling the
number of bus shuttles between the expo center
and the Venice airport, for instance, or having
three people at the Marco Polo airport to welcome
and give information to those who arrive and
leave. We have worked to increase the number
of parking lots around the exhibition center, we
will add a new catering station in hall 10: no
candles on a cake can be better than this".  (l.r.)

www.exposicam.it

…and getting closer. This was quite clear in
Shanghai last September 9 to 13, at a great
exhibition that combined furniture and machinery.
When you talk about China, "big figures" are taken
for granted, but when you find yourself in the
thick of it, you feel like being on a strange planet
and you really need to understand that things are
different in this country, that the culture and history
of this great people imply a way of living, thinking
and making business that we should know better,
the sooner, the better. Because the future is now,
you know that.

Maybe we don't all remember what happened
forty years ago, when president Deng Xiaoping,
in his historical post-Mao revolution, decided the
time had come to open up the doors to international
partners: no more locking up the country, no
more fearing what's across the border (and not li-
mited to economy...). China was strong enough
to face (necessarily) the world, otherwise it would
collapse. In these forty years, the annual average
growth rate has been 9.5 percent, with annual
Gdp up by 149.5 from 149.5 to 12,250 billion
dollar, driven by global trade increase rates just
below 15 percent annually on average. These fi-
gures reflect huge advanced in the technological
and industrial domain: in forty years, China has
filled the gap with industrialized Western countries,
and in many segments they have achieved ab-
solute excellence. Cina is deploying big strategic
projects, strongly supported by the central go-
vernment, not only to achieve technological lea-
dership in all sectors by 2030, but also to define
accurate guidelines for the project called “Made
in China 2025”, designed to force the world to
look at the Chinese industry with different eyes.
Not only: in forty years, the average per capita in-
come of Chinese citizens has increased 76-fold,
expenditure 18-fold, and more than 700 million
people are no longer "poor". The house, the living
environment, is definitely one of the areas where
family expenditure is focused; as a result, a big
positive "turmoil" characterized the four days of
the Shanghai kermess.

The event in the Chinese megalopolis was really
huge: the gigantic Hongqiao National Exhibition
and Convention Center hosted furniture and te-
chnology for the first edition of China (Shanghai)
International Furniture Machinery & Wood-
working Machinery Fair, a collaboration between
Ciff and Wmf-International Woodworking Machinery
Fair, held concurrently with the fourth edition of
the Ciff Shanghai furniture exhibition (440 thousand
square meters, 2,000 exhibitors, over 90 thousand
visitors, edition number 42 if you also consider
the previous events in Guangzhou).
It was a real challenge for the number of exhibitors
and the quantity of products, offering a clear
vision of the evolution of furniture in China from all
points of view: we found "well-thought" and well-
made furniture, proving that production has achie-
ved international quality standards. This is certainly
the result of opening up to international markets:
more and more Italian designers, for instance,
are cashing in significant fees in "Renmimbi", the
"people's currency", and there is a growing com-
munity of Italian and European suppliers of semi-
finished materials, hinges and coatings that

address Chinese companies ready to face their
competitors in areas such as design, quality and
safety. The other side of the medal is represented
by Chinese designers, more and more willing to
have a say with their competence and taste, and
machinery: here, "good machines" are taken into
consideration and often purchased. Any company
aiming at the top of the ranking acquires high-
level technology, both because they help make
high-quality final products, and because they
work efficiently and intensively, offering automation
levels that enable to execute unattended operation
for most of the time, or using much less labor
than in the past, when a worker was very cheap
in this country.
The "machinery exhibition" was a success: we
admit that we had not seen such a huge and
consistent attendance at one of "our" technology
exhibitions for a long time. On the whole, there
were 146,419 visitors, 37 percent more than the
past edition, when the "merger" with Beijing was
just a dream. So, it is reasonable to think that
such growth has been supported by technology:
over 550 exhibitors on a 53 thousand square
meter area, about a thousand machines on display
(according to organizer figures, but they seemed
many more to us), a massive presence of Chinese
production, and all the big names of the global
industry, with very few exceptions. Two topics
were in the front line in Shanghai: on one side, wi-
despread demand for "high technology" supporting
a different organization of work; on the other, Chi-
nese offer lifting the bar, and often filling up the
technology gap with more mature producers, at
least for some operations. 
Another key point was the official support by Eu-
mabois, the federation of European associations
of wood and furniture machinery and technology
manufacturers, working in strong collaboration
with the Shangai and Guangzhou organizers to
identify further opportunities and partnerships
that may bring even better results for exhibitors,
visitors and organizers. (l.r.)

www.ciff-sh.com

THE ORGANIZERS
The furniture and wood technology exhibition
in Shanghai is the result of collaboration be-
tween Cfte-China foreign trade Guangzhou
exhibition general corporation (the organ-
izers of both Ciff editions, the big furniture
exhibition held in Guangzhou in March and
in Shanghai in September, together with Red
Star Macalline, China's furniture distribution
leader), and Adsale Exhibition Service Ltd.,
the organizer of the technology fair in Beijing,
always in partnership with China Foreign
Trade Guangzhou Exhibition General Corpo-
ration. So, the organizers decided to join their
efforts combining Cifm-China international
furniture machinery (a technology event
part of Ciff) and Woodworking and Furniture
Manufacturing Equipment and The Interna-
tional Exhibition of Woodworking Machinery
Supplies and Accessory, a.k.a. "Beijing Wood-
work Fair", the latest edition of which was
held in Beijing in June 2016. This joint venture
creates a new international reference that will
take a central place in the international exhi-
bition landscape.

CHINA IS REALLY CLOSE... 

Carlo Giobbi.

The international wood trade fair held
in Klagenfurt, the capital of Carinthia in
Austria, from August 29 to September
1, was sold out. 502 exhibitors, both
direct and indirect, and 20 thousand
visitors at the 2018 Internationale
Holzmesse, with a 38 percent share
of international operators and a very
high number of decision makers, 91.4
percent of total attendance, according to a survey
commissioned by the organizers. 48 percent of
these were interested in "forestry", 43 percent in
woodworking, 32 percent in sawmill technology.
The visitor ranking was headed by Slovenia, fol-
lowed by Germany, Italy, Croatia and Switzerland.
There was the fourth edition of “Holz&Bau”, an

event in collaboration with Holzbau
Forum – also featured in this issue –
that illustrates current applications of
wood in constructions. There was a
Japanese pavilion as a result of a
partnership started a few years ago,
whereby Kaertner Messe collaborates
with a Japanese trade fair company
to organize a biennial event so far

from home: “Japan is starting a new phase in
forestation”, explained Bernhard Erle, exhibition
manager and “inventor” of the partnership. 
“The extensive reforestation after the Second
World War covered 70 percent of Japan's
territory with trees, a territory with an orography
very similar to Italy. Now they have huge forest
assets that must be put to fruition…”. This is just
an example of the liveliness and long-sighted
vision of this exhibition, ready to invent, risk and
experiment. This approach has led to the creation
of the “Innovation Area” which – as explained by
Hugo Karre: "While in the exhibition you see
the present and future of many industries, here
you see the long-term future of wood!”. So, Hol-
zbau Forum and “Furniture & Timber Construction
Cluster of Upper Austria” took up the challenge
and collected a group of exhibitors who will
display very different items. There is a drone that
can “scan” a forest to identify possible signs of
diseases even on a single tree, allowing to take
prompt action to avoid further damage, or Labrador,
a dog trained to recognize the smell of diseased
trees...Or again, simple all-wood nails to make
metal-free joints, a hemispheric roof that is sup-
ported by pieces designed to match with each
other... And finally, 3D printers extruding special
"wood pastes" to form the core of racing skis. (l.r.)

www.kaerntnermessen.a

Bernhard Erle.
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THE PANEL MARKET IN CHINA
After the previous articles analyzing the panel
markets in Italy, Europe, North America, South
America and Australasia, we are now pre-
senting the particleboard and Mdf market in
the People's Republic of China, leaving the
rest of Asia for the next issue.

My first experience in China dates back to 1984,
when I visited the country for the first time and
the wood-based panel market (Pb, Mdf, Hb) was
in its infancy, while plywood was already an esta-
blished business.
The first powerful market push came from Mdf
panels, offering machineability features that were
vey similar to solid wood for several applications
in furniture production.
For this reason, at the beginning, most plants
were dedicated to Mdf panel production, and
only in the past decade particleboard has also
been promoted massively. This is also due to the
availability of suitable raw material for Mdf. 
The economy of the People's Republic of
China is basically a market economy and the
result of many years of transformation, starting
from 1991 with the historical document approved
by the 14th Congress of the Communist Party
that officially introduced the definition "socialist
market economy". 
The country's economic growth has been cha-
racterized by deep changes in the institutions
and economic reforms, transitioning the country
from Soviet-style planned economy to a freer
economic system, by many aspects a market
economy. 
Chinese economy is still going through a period
of transition and radical change. 
The country's Gdp has been increasing by
10 percent annually on average in the past 30
years, transforming China from a backward farming
economy into a global economic power. 
China is also the world's biggest exporter, together
with the United States, and the second largest
importer after the Us. We can see that the Gdp
growth rate has increased in parallel with the
number of new particleboard and Mdf plants in
the country. While in 1999 Gdp amounted to 7
percent, in 2004 it increased to 9.1 percent, rea-
ching its peak in 2007 at 11.9 percent, then
down to 10.3 percent in 2010 and a stable trend
around 7 percent in the past three years.
An interesting analysis was made by the New
York-based investment management company
Van Eck: while in early 2018 investors and experts
were still optimistic about global growth, the
second quarter brought widespread disillusion
towards future economic development, but no
development problems involved China.
The expert analyst gives two reasons: on one
side the growth of Us economy compared to
other geographical regions has been overesti-
mated. 
“Us economy is stable, but the rest of the world
is not exactly experiencing an optimal period.
Many markets are in trouble, especially in South
America and the Middle East". 
On the other hand, the shrinkage of the Chinese
market is overrated. “Chinese stocks have gone
down by 20 percent on the whole, however the
growth of the “Middle Kingdom” will not suffer
in the long term. The Chinese government will
adopt effective measures to relaunch the market”.

Let's take a look at the statistics of panel pro-
duction in China starting from the earliest figures
dating back to 1991, so 27 years ago. 
Official data are often contradictory, so I have re-
ferred mainly to statistics from the Wbpi magazine,
which has been covering the wood-based panel
industry worldwide for almost 40 years. 
The first global figures with a certain level of ac-
curacy date back to 1991, when the global pro-
duction of Mdf amounted to 8.526 million cubic
meter and the Chinese share was just 340 thou-
sand. Notice that most Chinese plants were equip-
ped with small multi-daylight presses manufactured
locally, with little capacity.
This situation continued for many years and, at a
certain point, there were 450 installations scat-
tered all over China, all with limited production
capacity.
As already mentioned, in those years particleboard
production was really insignificant and hardly re-
levant for statistics.
Then, just six years later, in 1997 global Mdf
production increased to 21.290 million cubic
meter, up by 250 percent, while Chinese pro-
duction almost simultaneously reached 1.161
million cubic meter, with a 340 percent increase.
Now let's take a look at particleboard and Mdf
production in 2004.
It's interesting to notice that global particleboard
production is quite significant and constant
around 81.463 million cubic meter, while Chinese
production is stuck at 2.791 million cubic meter.
Still in 2004, considering Mdf, global production
was 43.578 million cubic meter, while Chinese
production had increased to 9.554 million, which
means an 822 percent growth since 1997.
In the 1997-2004 period, more than 30 lines with
continuous presses from European manufacturers
were installed, and in the same period Chinese
manufacturers started to build continuous presses
as well, basically "clones" of European ones.
Fast forward for seven years and we reach
2011, when Mdf production volumes went really
close to particleboard. 
Global particleboard production amounted to
96.771 million cubic meter, up by 18 percent only
(while Chinese production rose to 4.864 million);
instead, Mdf in 2011 climbed up to 83.820 glo-
bally, almost twice the production volume of 7
years earlier. 
In China, growth was even more explosive, rea-
ching 38.420 million cubic meter in 2011, with a
400 percent increase from 2004.
As previously reported, in 2018 global Mdf pro-
duction has exceeded particleboard for the first
time; let's see how the Chinese market is contri-
buting to this record.
Global particleboard production in 2018 will
amount to 105.654 million cubic meter, with China's
share at 10.644 million, i.e. 10 percent.
At the end of 2016, over 320 factories were active
in China with 337 production lines. It is worth no-
ticing that, in the two following years, 2018 and
2018, 43 new plants have been commissioned,
most of them equipped with continuous presses.
Looking at Mdf, global production in 2018 will
be 109.654 million cubic meter, with 44.910
million made in China, which means an impressive
41 percent share.
However, this huge production of Mdf panels is
causing problems in raw material supplies.

For this and other reasons, an Mdf manufacturer,
Group Guangxi Fenglin, has replaced an Mdf
plant in the Nanning factory with a particleboard
line that will use only raw material from recycled
wood instead of logs.
Also the furniture industry has equipped itself to
use more and more particleboard, remarkably in-
creasing the volume of this material to replace
Mdf, a trend that is already visible in Europe and
other markets.
China's leadership in Mdf production has obviously
caused a strong reduction of plywood production;
according to the China National Forest Products
Industry association, 5,435 plywood factories
have closed down in recent years in the country.
The surviving plants will be gradually renovated
and modernized, not only in terms of technology
and production resources, but also with an eye to
polluting emissions and social responsibility.
In the plywood business, China has also recently
suffered from the introduction of Us import duties:
on an annual basis, export to the United States
has already decreased by over 5 percent.
It is worth stressing that global plywood pro-
duction exceeds 160 million cubic meter annually,
i.e. 42 percent of all wood-based panels including
particleboard, Mdf and Osb.  

Another significant new trend in the Chinese
market is the arrival of Osb production plants. 
t present there are just four lines, all equipped
with continuous presses, and two more lines will
be commissioned soon, bringing total capacity
in China up to 1.430 million cubic meter annually.
We remind you that global Osb capacity at the
end of 2018 will be 39.128 million cubic meter,
with the Us and Canada holding a 64 percent
share.

CONCLUSIONS
China remains the market with the strongest
growth rate in the panel industry, as witnessed by
figures, a production share exceeding 25 percent
and the biggest number of new projects. In detail,
growth is mainly driven by particleboard, which
can be made also using waste wood and not just
logs like Mdf.

by Riccardo Ferrari
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FOCUS Russia

LESDREVMASH MOSCOW 2018 

Lesdrevmash, 17th International exhibition of
machinery, equipment and technology for logging,
woodworking and furniture industry will take place
from October 22-25, 2018 at Expocentre, Mo-
scow.
On an exhibition area of over 30,000 square
meters, more than 300 exhibiting companies and
a total attendance of more than 10,000 visitors
coming from 25 countries are expected.

The exhibition is
supported by Mini-
stry of Industry and
trade of the Russian
Federation, Eum-
abois, the Europe-
an federation of wo-

odworking machinery manufacturers and
is under the auspices of Russian Chamber
of Commerce and Industry.
Product sectors involved are timber log-
ging, woodworking, furniture manufactu-
ring, surface treatment, tools, pulp and
paper production, bioeneergy and ecology
and energy saving.

MACROECONOMIC SCENARIO
For the current year, positive signals keep coming
about the health of Russian economy. The year 2017
was a turning point towards improvement, offering
initial positive signals for an economy that, in recent
years, has been faced with critical challenges, due to
unfavorable international relationships, embargoes,
domestic turmoil caused by monetary policies and
falling oil prices, only to mention a few negative
factors that have affected the country's economic
trend.
Though slightly below expectations, Gdp in 2017 re-
corded 1.5 percent growth, mostly thanks to strong
acceleration in the central quarters, respectively up
by 2.5 and 1.8 percent.
The macroeconomic outlook for 2018-2020 feeds
hopes for further acceleration, although the trends
expected in a few strategic sectors are not really po-
sitive. In the three-year period under scrutiny, Gdp
growth rates should oscillate between 1.6 percent
and 2 percent, while in the short term positive signals
came in the first quarter 2018, showing a remarkable
trend improvement compared to the final quarter
2017. Industrial production recorded a positive trend,
plus 2.9 percent, as well as the mining industry with
plus 1.1 percent, while manufacturing expanded by
4.7 percent. 
The latter result was really significant, indicating that
the country's social state reacts positively to supply-
side actions, hence the positive trends in food,
clothing, footwear, furniture and cars. 
Production in agriculture increased by 2.5 percent,
slowing down in comparison to last December, but
still in line with 2017 results. On the contrary, oil pro-
duction figures are negative, less 1 percent, and
even more the production of natural gas, down by
2.2 percent, while carbon and other minerals are im-
proving. 

WOODWORKING MACHINERY
For the woodworking machinery business in Russia,
2017 was an important year, with the major technology
suppliers (Italy, Germany and China) achieving very
significant results.
This is especially true for Italy, which in 2015 and
2016 had suffered from a major reduction of export
flows, indicating a partial lack of interest for the
Russian market, that has always been very attractive
for Italian companies; instead, substantial increase
was recorded in 2017, when woodworking machinery
sales amounted to 52 million euro versus 35 in 2016,
with an increase by as much as 60 points. 
More or less similar performance with different volumes
for China and Germany, respectively at 60 and 95
million euro. 
For China, machinery sales increased by 58 percent
in value, while Germany achieved a smaller increase
by 9 percent.
The situation for Italy in 2018 is completely different:
in the January-April period, export decreased by 12
percent, for an absolute value of 12 million euro. This
figure does not indicate an imminent trend reversal,
as it only refers to four months in 2018, a time frame
where orders acquired in the previous year are con-
centrated, so the volume is normally lower than in
other periods. 

by Piero Borroni
Acimall Marketing Dept.

www.acimall.com

Xylon INT_05_set-ott_Mastro_Tabloid  15/10/18  11:47  Pagina 8



XYLON INTERNATIONAL 9 September-October 2018

FOCUSRussia

s

A. COSTA-RIGHI 
ANGELO CREMONA
BASCHILD 
CARMAC GROUP 
CEFLA 
COSTA LEVIGATRICI
COSTRUZIONI NAZZARENO 
GIARDINA GROUP
ICA 
IMAL 
IMAS AEROMECCANICA
IMEAS 
INCOMAC
KOIMPEX 
MION & MOSOLE
NARDI INTERNATIONAL
OFFICINA MECCANICA SESTESE
OFFICINE MECCANICHE NERLI
PAL 
PGS
PIZZI BY PGS 
STORTI 
TERMOLEGNO 
UNICONFORT
VALMAGGI CALDAIE 
ZAFFARONI e FIGLI 

In the same hall visitors will also find 
BIESSE booth, while SCM will be in Hall 21.

ITALIAN NATIONAL PAVILION 
EXHIBITORS’LIST (Hall 22)

GIARDINA GROUP
ANSWERS FROM GIARDINA GROUP...

SCM
WORK SIMPLE. WORK DIGITAL WITH SCM

The “Air Line–Green Blow” by FM is a complete,
economical and high performance system able
to generate a high speed air flow and then transfer
and use it in a wide variety of industrial applications. 
In addition to the green blow, there are a series of
accessories that will let you to easily and quickly
create real blowing systems. There are different
models: “Standard” model, the first “Green Blow”
model, equipped with three-phase asynchronous
motor a two poles of 0,37Kw; “Ie3” model: a cen-
trifugal blower equipped with a 3-phase, two
pole, asynchronous motor 0,37Kw and IE3 effi-
ciency class. Compared to the “Standard” model,
it presents greater strenght and a greater engine
performance with consequent energy savings;
“Green Blow Plus” model: the top series
(45,00Rpm, 225Hz), with a six pole motor with
permanent magnets 2,2 Kw, arrives to an incredible
engine performance of 91.8 percent, it is therefore
the ideal choice for the most demanding applica-
tions. The accessories line, in addition to revolving
diffusers and air knifes that could arrive till three
meters lenght, is enriched with a series of com-
ponents (brackets, curves, connections, etc) that
will allow the blower to be applied quickly to any
existing system or to create its own independent
blowing system. Two softwares will be available
for testing: a Simulation software that allows to
define in advance the thermal decrease obtained
with the use of Green Blow on its own line after
setting up some starting datas and a Configurator
that allows to download the 3D of the complete
system, set previously, directly in the format of
your Cad system.

www.fm.re.it 

Scm will play a key role at Lesdrevmash, the
main industry exhibition of Russia, Cis and Eastern
Europe, from 22 to 25 October in Moscow. With a
booth of over 600 square meters, Scm will present
more than 30 machines and its latest technological
and digital solutions designed to guarantee quality
improvement, lower costs and greater efficiency
in line with the concept "Work Simple. Work
Digital". 
For the first time for this area, Scm will display
“Maestro Digital Systems”, the set of digital
products and services,  which includes “Maestro
connect”, the innovative IoT platform for collecting
and analysing data retrieved from Scm machines
to increasingly monitor and optimise production
processes, “Maestro Smartech”, the innovative
remote assistance and maintenance system with
augmented reality glasses, as well as “Maestro
Cnc Software” - software for Cnc machining
centres.
The focus will be also on the "All-in-one" technology
of universal machining center “morbidelli p200”,
created to satisfy  all routing, edgebanding and
drilling needs.
Just few clicks to design and manufacture pieces
of any shape and to easily apply several typologies
of edge. 
Unique on the market in having an unrivalled pri-
ce-performance ratio, and “He-Pods” that add
the third dimension to the worktable.
Furthermore, Scm will display the automatic edge
bander “minimax me 35 tr” which offers the
“very best” performance in edge banders at this
level with a unique processing unit. At the fair
there will be also “sergiani gs 90”, the press with
electronic control and patented heating system
tables. 

Last but not least, the absolute leader in finishing,
the high-performance spraying machine “com-
pact”, which combines a small size with cost-ef-
fectiveness and the advantages of industrial
equipment.

www.scmwood.com
www.scmgroup.com

...to a market that in recent years has been
strongly committed to increasing the level
of technological solutions also in coating
applications. This is definitely the result of
a natural process of industrial growth, but
also of the need to go beyond the limits set
by sanctions that still affect the market,
choosing to "bring home" the production of
elements previously purchased abroad.
So, technical and technological skills and
expertise are improving in the country, which is
adopting the most advanced technology to keep
high competitive standards.
It's not mere chance that Giardina Group comes
to Lesdrevmash with its flagship machine, a “Du-
altech 415 SBC” sprayer in the version with
paper belt, combining high performance and top
flexibility; the "throwaway" paper substrate actually
allows to change process and color very quickly,
eliminating the problem of washing cycle time ty-
pical of other solutions.
“We have been working in Russia for several
decades – commented Carlo di Cerbo, area
manager Russia – and also in recent years, de-

spite the ruble depreciation, we have been ex-
panding our business. This is definitely an im-
portant market for us, where we make significant
revenues. This year we have sold five solutions,
including three big lines for established cus-
tomers and high-end spraying machines to
companies that are approaching a new way of
coating, looking for productivity, reliability and
finished product quality. To achieve this, they
are ready to invest in Giardina Group technology,
as we have always been a reference for high
finishing quality. And not only in this market”.

www.giardinagroup.com
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FINITURE
FROM “MADE IN ITALY” TO “MADE WITH ITALY”

Finiture is an Italian company specialized in the
production and installation of painting systems
for windows, doors, chairs, furniture, turned parts,
Clt panels and special elements in wood and
other materials. With decades of experience in
the field, Finiture offers excellent technical skills,
flexible solutions and scrupulous after-sales assi-
stance to a target of small, medium and large
companies. Capable of adapting to the changes
in the customers’ production needs over time,
the company develops flexible systems capable
of handling both big and smaller production bat-
ches with frequent color changes and work pro-
grams, always guaranteeing a high quality finishing.
Experience, passion, style, highly qualified staff,
investments in innovation and constant attention
to the customers make Finiture a solid enterprise
of high technological and, above all, human value.
Thanks to these characteristics, the company
now boasts hundreds of plants throughout Europe,
China, Japan, Australia, Canada, the United States
and India. Finiture products include automatic
spraying robots, overhead and floor conveyors,
tunnels and drying booths, flow coating sys-
tems, pressurized spray booths, paint recovery
systems and technologies for plant control

and operation. Finiture has recently provided a
new test area equipped with a high-tech system
for the treatment and painting of two-dimensional
hanging objects. The aim: to allow the customer
to perform application tests directly on manufac-
tured products.

www.finiture.it

BIESSE
“AUTOMACTION”: SYSTEMS, SOFTWARE AND SERVICES FOR AUTOMATION AND DIGITALISATION

"The brainchild of the “Thinkforward” business
philosophy, “Automaction” perfectly epitomises
the practical, concrete nature of Biesse solutions
for the creation of an automated and intercon-
nected production process. Actions not words,
products and no longer prototypes, numbers
and results!" declares Federico Broccoli, Biesse
Wood Division Director/Sales - Subsidiaries Division
Director. “And Automaction's numbers are pre-
cisely what conveys the real value that our
products and services deliver: with more than
45,000 customers worldwide, we perform more
than 10,000 demos every year in Biesse show-
rooms and branches across Italy, and boast
more than 1,000 plants worldwide, designed
and developed by the BiesseSystem team. In
addition, we offer over 100 different models of
machine for each type of wood and technological
material machining operation, and over 300 dif-

ferent sizes of machine to meet the personal
needs of each customer” concludes Broccoli.
Companies from all over the world have chosen
Biesse for its ability to accompany customers
through the process of digitalisation of activities
and automisation of production, with concrete
solutions such as “Sophia”, “B_Avant”, Robot
and a complete range of panel handling systems
and made-to-measure solutions for turnkey fac-
tories. Looking forward to support promising bu-
siness growth and development of Russian wo-
odworking factories, Biesse has applied a strategic
decision to introduce “Sophia” in Russia.
To make this transition to a new area of digital
production smooth and efficient, all Biesse dealers
have passed through a cycle of deep technical
trainings. Since May 2018 all machines delivered
to Russian market are equipped with Biesse
cyber platform “Sophia”.

www.biesse.com

“Artist.Tgv” is the Italian-made “entry level” 5-
axes machining centre by Bacci, world wide
specialist in the manufacturing of multiple spindle
five axis machining centers. The machine’s con-
struction and all its components follow all the
principles of Bacci: quality, reliability, 100 percent
made in Italy. Assembled following the principle
of the Japanese lean production, “Artist.Tgv” is
made by an heavy duty fixed portal with two in-
dependent sliding tables with variable geometry
“Tgv type “(Bacci Patent) and a multiple spindle
operating unit for fast tool changing.

BACCI
“ARTIST.TGV.”, THE 5 AXIS FOR EVERYONE

“Artist.Tgv” is suitable for a large number of ap-
plications in solid wood, such as furniture, tables,
chairs, and sports/entertainment products (rifles
and guitars), the processing of plastic materials
(thermoformed) and the working of composite
materials.

www.bacci.com
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DOORS OPEN TO INNOVATION
Lots of news announced for the 2018 edition of
Biesse “Inside”, from 17 to 24 October at the
Pesaro campus: starting from duration…
Seven days for customers and partners to show
the progress made by the Pesaro-based group
in digital transformation and production process
automation. 
“To meet the increasing demand of participation,
we have decided to extend the duration of the
event, offering everyone the opportunity to visit
the Biesse world and the growth opportunities it
provides”, said Federico Broccoli, Biesse Wood
Division Director/Sales - Subsidiaries Division Di-
rector. “We promote, spread and support aware-
ness among customers, to help them realize
that they are inside innovation itself, not only as
users, but as key actors. We have to ride the
current revolution of manufacturing processes
and no industry is immune to transformation.
All entrepreneurs need to face the inevitable
necessity to reconsider their production model.
That's why we want to provide our customers
with winning technological assets". 
Visitors will find a five-thousand-square-meter
showroom with the most innovative woodworking
technologies by Biesse, integrated with and sup-
ported by software and services for factory auto-
mation and digitalization. More than 30 machines
for wood processing, four automated lines for
different processes and production batches, soft-
ware and digital services fully integrated to meet
all industry needs. Among the new solutions on
display, the “RayForce System” technology for
the application of edges on shaped panels using
a bonding layer that reacts to infrared lamps. 
Once again, the big starts of the event will be ro-
botic systems for panel handling, machines con-
trolled by software to handle all operations,
capable of working within preset time frames with
consistent quality standards.
Biesse will obviously cast their spotlights onto
“Sophia”, the service platform for streamlined
and optimized work management; launched one
year ago, it has aroused much interest and sati-
sfaction, winning several prizes all over the world
for its innovative concept. It is worth reminding
that, in the past eight months, Biesse has sold
more than 1,100 machines (including machining
centers, edgebanding machines and panel saws)
equipped with "Sophia".

“We have realized that, to give the best to our
customers, we had to evolve sooner and better
than everyone else, reorganizing our processes
and projects, investing in research and devel-
opment and in human resources growth plans”,
said Stefano Calestani, Service Innovation Di-
rector at Biesse. “Another major step were the
investments we have made in training and Serv-
ice careers. On October 18, during the event,
we will inaugurate the Biesse Academy for
Service, a new Training Center for the entire
Biesse Service network that includes the engi-
neers of headquarters, subsidiaries and resellers,

as well as customer operators. The first mission
of the Academy is to enhance our "junior" roles,
young people who have recently joined the
company in the Service sector and need to ac-
quire enough skills to start executing service
operations independently. We are focused on
value creation, supporting the development of
skills for future generations with methods that
are different from the past", Calestani continued.
“The Academy is a milestone for the growth of
talents employed by Biesse, with the goal of
improving in-house assets and worldwide Serv-
ices”.

Biesse have also dedicated part of their resources
to the development of a project to host cus-
tomers at the campus, including a wide range
of high-end services, from technical and sales
support to the possibility of discovering the te-
chnologies and operations deployed by Biesse
to support manufacturers. “Our customers are
the real protagonists of our business and we
will be happy to turn their Campus visit into a
total and unique experience”, said Raphaël
Prati, Corporate Marketing & Communications
Director at Biesse Group; adding: “Biesse Inside
2018 promises to be one of the most important
editions in history, reaffirming the innovative
approach of our company, aimed at the contin-
uous growth of our customers and ourselves”.

BIESSE ACADEMY
The creation of “Biesse Academy” is definitely
one of the flowers in the buttonhole of the next
“Biesse Inside”. Located few kilometers from the
headquarters, the Services Center in Piazzale De
Simoni incorporates classrooms, laboratories and
most of all Biesse machines available to the
group engineers for training activities, including
theory and practice. There will be seven classrooms
with a total area of 260 square meters, a 70-
square-meter laboratory for practice, 1,400 square
meters for training machines (“Rover Edge”,
“Akron”, “Stream A”, “Sektor”, “Winstore” will be
the first installations, to be followed by “Rover
Plast”, “Opera5” and “Eko 2,1” in 2019); another
700 square meters will be taken by Biesse System
to install some lines and for pre-installation training.
The team currently includes nine people, but it
will be expanded rapidly to meet increasing
training demand: so far, some 200 courses have
already been scheduled, with approximately 900
participants.
What's the origin of this project? In recent years
Biesse has been growing fast. The “symptoms”
of this success are clearly visible, including the
employment of new resources in Italy and in the
subsidiaries, and the increase of incoming orders,
revenues and market share, confirming the strength
of a group that – according to Pesaro officials,
“...is the first industry player in Italy and the
second worldwide by revenues, with growth
rates significantly higher than their competitors”.
Biesse's focus on customer satisfaction, on the

search for excellence in
service through the digital
platform "Sophia" and on
the development of their
network is the result of in-
vestments in strategic as-
sets, including Sales Intel-
ligence, Services, Distri-
buzione, Marketing and
Comunicazione, and most
of all, human resources.
Biesse has expanded its
staff massively, with a cur-
rent workforce of 4,100
employees globally and
constant investments in
training and skills deve-
lopment. As mentioned,

the first goal for the Academy is to enhance
Junior roles, young people who have recently
joined Biesse Service and will receive ad-hoc
training. They will deal with mechanical, pneumatic,
electrotechnical engineering and automation, and
then attend courses about wood and its machining
operations, ending up with lessons on the instal-
lation and ordinary maintenance of Biesse ma-
chinery.
“We are committed to creating skills for future
generations with a method that introduces a
break with the past”, said Stefano Calestani.
“Learning by doing was the traditional approach
to attract people to our industry, but it often
means that they are trained in different ways,
not consistent with the organization. As of today,
training in the new center will follow a guided
track based on standard methods and consistent
materials, from documentation to manuals. The
big difference is the approach – Calestani adds
– and we will define different profiles and specific
classes for everyone. It's a new training process
that will start from the basic level, with a group
of fresh graduates who will be "able" within six
months".

TALKING ABOUT INNOVATION
Let's go back to “RayForce System”, which
Biesse calls “the new frontier of shaped edge-
banding”. The basic concept is clear: today,
interior decorations require elegance and per-
fection, so edges must be flawless. A quality
panel requires a perfectly matching edge in terms
of color, decoration and finishing. Biesse has de-

veloped a brand new technology for the application
of edges on shaped panels that, leveraging the
properties of infrared rays that activates a functional
layer applied to the edges, offers the best finishing
quality, minimum power consumption and great
ease of use. The elimination of the "glue line" en-
sures continuity between the edge and the surface,
with a visual result of excellent and consistent
quality. Production costs are much lower than
standard glue-based technologies; furthermore,
the system requires no maintenance, is clean
and eliminates the waiting time for glue heating,
besides minimizing the influence of environmental
conditions. 
“RayForceSystem” requires a much smaller inve-
stment compared to laser technology and is
much easier and safer to use. Unlike laser systems,
its flexibility also allows to use traditional techniques
with Eva or Pur glues, changing the setup quickly
and easily.
This new technology adds to the edgebanding
capabilities of the "AirForce System" by Biesse
for the application of straight edges, covering the
entire spectrum of requirements in this type of
processes.

www.biesse.com
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NEW HOME FOR SUPERFICI

They closed down
for the Christmas
holiday and they
reopened in a
brand new site:
from the historical
Viale Elvezia buil-
ding in Monza to
the much wider
and "smarter" faci-
lity in Villasanta.

Just few kilometers away, but the quality gap is
remarkable. “It had become really impossible to
work in the old site, although we were fond of that
building”, said Gloria Valtorta, business unit ma-
nager, with a smile, clearly satisfied of the new
season for Superfici, the Scm brand for finishing.
“Since we moved in here last January 8, things
have changed radically: we have doubled the
available space and we still have a more sizable
area that the Group may decide to use for
further expansion”. 
An important investment that in few months has
allowed Superfici to acquire and refurbish a hi-
storical industrial site in Brianza, a perfect space
to grow, to produce coating solutions for the
group and to think about the future, also thanks
to a brand new "Technology Center". The re-
maining space is occupied by the office building
and production. “It was a radical refurbishment,
necessary to absorb the growth we have ex-
perienced in the past five-six years”, Valtorta
said. “This new site has helped us reorganize
our operations and created the conditions to
think about our plans for future development,
as well as provide the space we needed to
handle all the orders we have in our portfolio”.

This new site is clear evidence of a positive sea-
son…
“Exactly: we have recorded significant growth
in the demand of spraying lines, the most ef-
fective technological solution for those looking
for maximum flexibility in coating, so mainly re-
quests from advanced markets. After the 2008-
2009 crisis, our industry seems to have found
its balance, and next to flexible solutions to re-
spond to a market that is different from what it
used to be, we are manufacturing several big
plants for high-volume production lines. Our
turnover has been increasing significantly in
recent years, also thanks to our branch in the
United States, where we have been operating
for a long time with a structured organization,
highly qualified staff and all the necessary serv-
ices for a market at the top of the list of countries
where our best customers are located".

Mrs. Valtorta, this new site is a major milestone in
your story…
“It's been a long time since we were a family
business: joining the Scm Group soon turned
out to be a turning point, triggering a number of
positive effects that have enabled us to take
several steps, such as the acquisition and re-
furbishing of this area and these buildings;
such an investment would not have been possible
for us, in terms of organization, production and
infrastructures. Our specialty is finishing, we
deal with paints, haptics, esthetics, sensitivi-
ty… this is our mission in the Group. It's an im-

portant challenge because it's about aspect,
your first impression when you see a piece of
furniture, a door, a window. We are specialists
and we are tightly integrated in the Group, a
global leader in secondary woodworking tech-
nology. The technical and technological sides
of finishing and coating belong to our dna and
everything is conceived, designed, engineered
and manufactured here in Villasanta: whether
it's a line to be integrated in a new plant created
by the group engineering department or a ma-
chine requested by an old or new customer, we
take care of everything here at Superfici…".

…and it takes specific know-how…
“Absolutely: we know these processes very
well, we have our own engineers and technicians
to develop all possible options, imagine new
products and test them in the brand new “Tech-
nology Center”. We invest a lot in applied re-
search and we produce, obviously relying on
a number of subcontractors for parts we don't
consider strategic. Making everything here at
Superfici, we can control the entire process,

from concept to effectiveness check, developing
new possibilities every day, process and product
developments that become part of the leading-
edge competence transferred by Scm all over
the world".

Back to the new headquarters: it must not have
been easy to move here…
“Moving out is always tiresome and requires
some adaptation, but in the end the result is
guaranteed. Today, about eighty people work
at Superfici, plus plenty of equipment, machines
and plants. But it was not so terrible, and last
May we could even organize an event at Xylexpo
with all our resellers and collaborators: a trial
by fire that has enabled us to realize the meaning
of this new phase, as well as to show what Su-
perfici is today and which resources we have
to move forward. It was hard work, but the
result has fully rewarded us. In our "Technology
Center" we can experiment to see how we can
achieve the best result, from window and panels
painting robots to conventional spraying systems,
from roller coating to special sanding operations
and their contribution to the final result, using a
fleet of equipment that ranges from automatic
high-performance sprayers to different types of
dryers. The space we have acquired has enabled
us to install a fully equipped testing center, in-
cluding all the machines that could not find
place in Viale Elvezia. The Group investment in
this new site proves that Scm is consolidating
an increasingly strategic domain like surface
treatment". (l.r.)

www.scmgroup.com/it/superfici

WESTBRIDGE INVEST FOR THE FUTURE
Westbridge Furniture Designs have recently
completed a two year investment plan totalling in
excess of £750,000 covering new machinery for
their three frame manufacturing sites in North
Wales. Part of the £200m Belfield Group of
companies, Westbridge now employ 1,150 staff,
manufacturing over 9,000 units per week with a
customer base including Ikea, M&S, Next, Sofology,
Furniture village, JLP plus a number of indepen-
dents spread across the UK and Ireland. 
The investment plan was put in to place to help
increase productivity of chair and sofa frame
parts to keep pace with their customers require-
ments. The task of identifying suitable equipment
capable of meeting these demands went to Works
Director Paul Myerscough and Production Ma-
nager Neil Rogers. Existing machines used for
producing these parts included a beam saw,
twin table Cnc router, sliding table panel saw and
number of manual bandsaws. Paul and Neil could
see output was significantly limited due to a
number of these processes, but mainly due to
the fact they could only machine single sheets on
the Cnc, plus a significant number of parts still
had to be manually cut on the bandsaw as the
Cnc was not suitable. 
As a result Neil contacted several machinery
suppliers to see what alternative solutions were
available. One of these companies where JJ
Smith who were invited to come and give a pre-
sentation. The item of machinery they proposed
was new to the UK, but had been available for
several years on the continent. The “MZ Pluris”
is a Cnc working centre that has been specifically
designed by specialist Italian manufacturer MZ
Project for the volume production of sofa and
chair frame parts from Osb, Plywood, Chipboard,
Mdf and Solid Wood. Unlike conventional Cnc
routers, the “Pluris” does not need any vacuum
as grippers are used thus meaning it is possible
to stack/machine several panels at the same
time. Another unique feature of the machine is
that in addition to the standard router head, the
“Pluris” is equipped with a Cnc bandsaw that
can automatically angle through the program +/-
90 degrees. 
Following the initial presentation, Paul & Neil could
see straight away some of the advantages this
machine could offer. This was later supported by
the estimated production times MZ calculated for
a selection of different parts that Westbridge pro-
duce. Neil comments "Once we reviewed the
production output, it was clear we were on to a
winner with the “Pluris”. For example it previously
took around 0.75 mins to produce a front scroll
on the Cnc. The “Pluris” machine took 0.25 mins.
Another significant advantage of this machine is
the potential material savings. When working with
the bandsaw, the kerf of the blade is only 1.3 mm
compared to say 14 mm with the router. Westbridge
made some calculations on this and estimated
they could make a 5 percent material saving,
which is a lot when you take in to consideration
they process over 16,000 square meters of sheet
material per week”. 

The next step was to arrange a machine demon-
stration at the MZ Factory located just outside
Milan. MZ Project prepared three different nested
programs of the parts Westbridge particularly
wanted to see. Paul Myercough says: "After
seeing the “Pluris” in operation we were further
convinced this was the machine we needed, it
was then just a case of finalising a machine

specification and presenting my justification
plan to the board."  

Following a meeting with Guy Stanley from JJ
Smith and MZ Project Markeging Director Alvaro
Mazzola, a detailed specification was confirmed.
The machine was configured to accept a maximum
panel size of 3,100 x 2,100mm (standard 2500x
1250mm), fitted with a four post lift table for auto-
matic loading and transfer of the panels on to the
machine carriage. Other options to be fitted in-
cluded automatic setting of the panel grippers
and table rails, automatic tool changer for the
router head, a Cnc point to point drilling group
and outfeed conveyor that takes away cut parts
whilst the machine is still in operation. As the ju-
stification case was so strong, the Westbridge
Board decided to purchase four machines spread
over a two year period. The first machine and last
machine were installed at factory 3 in Deeside,
with others going to factory's 2 and 1. Neil Rogers
comments  “It is now almost 2 years since the
first machine went in and it has worked double
shifts ever since, machining a stack of 4 or 5
panels together every cycle. As a result  we
have eliminated the need for 2 manual band-
sawing operations, dimensioning of some sheet
material on a panel saw and lastly the twin bed
Cnc has been moved to another factory in the
group. The second machine was installed a
few months ago, complete with some specific
additions we requested and this is also operating
on a 2 shift basis. We have been delighted with
the performance of all the machines and they
have more than lived up to our expectations. In
addition we have had great support from both
JJ Smith and MZ Project in Italy". 
In addition to the “Pluris” Cnc working centre, JJ
Smith have also recently installed a new “Comec
MD Classic” Cnc drilling and shaping machine
that Westbridge are using to drill and cut  rail ele-
ments. This machine has a two working field ope-
ration for tandem loading and is very quick and
easy to set up, giving repeat drilling accuracy.
This machine replaces two old manual Rye drill
rigs. Guy Stanley says "It has been a pleasure to
work with such a forward thinking company as
Westbridge Furniture, who from the very start
of this project new exactly what they wanted to
achieve. We are delighted that we have been
able to assist and we look forward to working
with them again in the future". 
Paul Myerscough adds: "We feel that with these
investments in some of the latest Cnc machine
technology we are very well placed to meet the
on going requirements of our increasing customer
portfolio. The Belfield Group have a long term
plan to continue in their investment in the com-
pany, which will further strengthen our position
as the UK's leading manufacturer of quality up-
holstered Furniture". 

www.westbridgefurniture.com
www.mzproject.com

www.jjsmith.co.uk

Gloria Valtorta.
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EDGEBANDING, A REVOLUTION!
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Holzfreund water-based systems, a series of primers and finishes for outdoor use and Retron water-based two-

component systems, a series of base coats and finishes for household furniture, guarantee moisture resistance, surface

hardness, high adhesion and particularly beautiful colour. Holzfreund treatment systems for external use on doors

and windows and Retron treatment systems for household furniture have obtained the Catas Quality Award.

www.zetagi.it

Resistance
and beauty
both indoors
and outdoors.

Colorificio Zetagì Srl - Ph. +39.444.228300 - Fax +39.444.228366 - zg@zetagi.it

Wood Water-
based Systems
Holzfreund
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In line with its philosophy, Scm presented the new
Technology Center in Thiene. The surprise was a
smart aggregate, called “J-Side”, that greatly simplifies
the finishing of complex profiles in softforming operations.
A new chapter in a sector where the Italian group is
showing they have a lot to say. In Thiene we met Fabio
Cernoia and Gyonni De Leonardis: the topic of our
conversation was the new Technology Center, as well
as a general reflection about current developments in
this segment of furniture production.
“In recent years, edgebanding has experienced great
turmoil and significant growth”, said Fabio Cernoia,
Business Unit Manager for all “made in Scm” edgeban-
ding, except for the minimax brand. “Our Group has al-
ways been strongly committed to this business and we
offer the widest range of solutions for all market levels.
As a result, we have been growing constantly in recent
years, achieving record levels in 2017 for revenues
and orders. This trend should be repeated also this
year, if we look at the first nine months, both in Italy and
abroad. Such growth is positively driven by the com-
mitment and the investments devoted by the Group to
this specific process segment. The new Technology
Center in Thiene is the biggest evidence: we have set
ambitious goals, with a special focus on softforming
and on “JShape”, where we consider ourselves real
specialists. Such claim is supported by the new device
called “J-Side”, we will talk about it in a minute. Let me
state that we want to be specialists for the entire range,
from entry-level solutions to complex plants...“There
are three hot topics in edgebanding right now”, said
Gyonni De Leonardis, Product Manager. “First, inte-
gration in the process chain is no longer limited to pro-
duction, but it also involves knowledge, data availability,
intelligence. A great change is occurring in production
methods, because customers know that edgebanding
is a key operation in the factory, so handling equipment
is added to each edgebander, even basic models ad-
dressed to handicraft and small enterprises. So, machines
are integrated into a system, an island that offers higher
productivity with roller conveyors, feedback loops,
loading and unloading systems, robots… this approach
to edgebanding has become a priority in the past two
to three years".  “There is also more sophisticated inte-
gration – added Fabio Cernoia – related to “Industry
4.0”, namely machines that can read incoming parts
and change their own setup to execute the required
operations, simply taking information from a network-
based process architecture. Scm has been working in-
tensively in this area, which also involves edgebanding.
The "portability" of information, the exchange of data
between enterprise management systems and different
machines in production, are "everyday" business, just
like the interaction between the operator and a machine
or an entire production cycle, which can be checked
and managed with a smartphone".

“Another big topic of edgebanding is how different
aggregates “touch” the material, read it, transform it
and finish it”, De Leonardis said. “Panels are increasingly
delicate, peculiar, textured, so you have to be more
and more accurate with edgebanding operations.
We have developed "lighter" routers and aggregates,
we have reduced their mass and consequently their
inertia on the surfaces, and the difference from the
past is clear. We are working hard to get close to
avoiding any contact between machine and panel.
There will be new techniques, new approaches we
will present soon: for the time being, I can tell you will
we have two very interesting innovations that will
bring us very close to the dream of edgebanding, i.e.
working on the edge without even touching the panel".
At least in the beginning, these solutions will be
applied in the mid-range to high-end market, where
customers aim at absolute perfection and maximum
process speed”, Cernoia said. “Once again, Scm will
make a major proposal, something we have imagined
and created drawing inspiration from other industries.
By the end of the year, these two innovative projects
will be finalized and we will be able to present them
in the early months of next year…".

“Those who choose our “stefani” models for soft-
forming want an easy-to-use solution offering high
quality results. And softforming is the third big topic
of our industry", De Leonardis explains. “We have ac-
quired strong expertise in this field, and we are one

step ahead of our competitors: shapes
getting more complicated, furniture door
profiles turning into handles, the race to
absolute minimalism, boxes made of ele-
ments with 45-degree profiles have led
us to develop a softforming solution that
can offer great opportunities for an "ar-
chitectural" type of furniture production...At
the “Edgebanding Connect Days” last
June, we presented not only our Tech-
nology Center, but also the “J-Side” kit
that solves the challenge of complex pro-
files. Let me explain better: a softformed

furniture door normally has three "straight" sides,
which are edgebanded with standard operations,
while the fourth side has a "shaped" profile. So,
what happens when the straight edge meets
the shaped edge? You have to handle it some-
how, so that is "melts" exactly with the more
complex profile, with no gaps or protrusions.
How can you do that? So far, there were two so-
lutions: either manually, with great skills and
patience, or investing on specific machines
where each panel is inserted and a sort of
feeler probe reads the complex profile and ma-
chines the straight edge with a suitable tool.
So, you needed a second machine, an additional
operation, and more space. We have found a
way to avoid all of this with an aggregate that
can be mounted on a standard edgebanding
machine to execute all the necessary operations
for complete edgebanding, including this "fin-
ishing" stage. ". (l.r.)

www.scmwood.com

THE NEW TECHNOLOGY CENTER IN THIENE
A facility entirely dedicated to edgebanding,
one of the biggest in Italy, created to be a
real "university of edgebanding". All the
“Stefani knowledge” in one place, with
plenty of machines, all edgebanders, rep-
resenting the exclusive potential offered
by the Scm brand, attended by dedicated
engineers always ready to assist customers
with specific tests on their panels, edges
and glues, or adhesive and glue manufac-
turers who need to test and measure "in
the field" the performance of their products.
The facility will also offer training for internal
resources, distributors and external partners,
namely anyone adopting an edgebanding
machine "Made in Scm".
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FIFTY YEARS OF GROWTH!
Congratulations to MVT - Mion Ventoltermica in
Maserada sul Piave, few kilometers from Treviso:
the company has reached the 50-year milestone,
showing that responding to market demand and
identifying new opportunities is the formula of
success. So said Paolo Mion, managing director
of the company, as we met him in the Maserada
offices. The picture we get from his introduction
is already quite interesting: 75 employees, con-
stantly increasing year after year; revenues at
approximately 12 million euro with an average
10 percent annual increase in recent years; an
export share close to 40 percent all over the
world, with a focus on North America and Europe,
with South East Asia coming up. Significant figures
that indicate a vitality and a vision we honestly
did not imagine to find in a specialist of air ex-
traction. We don't want to denigrate this business
or this product category, which bring undeniable
benefits, but the trend of MVT - Mion Ventoltermica
is really impressive. 

“The reason is clear: in the past thirty years, we
have complemented our traditional business
sector – the furniture industry, from particle-
board production up to finished furniture – with
our expertise in other industries building a
reputation in different situations”, Paolo Mion
explains. “We started to handle other powder
materials, from inert plastics to metal powders:
wherever you have dust or powder that endan-
gers health or the environments, or generates
explosion risks, powders to be captures, treated
and stored, we can design, engineer and man-
ufacture all you need, including mechanical

equipment and management and control units,
covering all filtering requirements. Not only: be-
sides our experience in air suction, we have
developed increasing expertise in system lo-
gistics, so we can take care of handling and
processing dust once it has been separated
from air… some powders are also raw materials.
We started from the wood industry, from air ex-
traction, but also from plants to feed ovens, in-
cineration, cogeneration, evolving from basic
dust-removing systems to plants that can solve
different challenges. I am thinking about cus-
tomers who mix sawdust into plasterboard,
global leaders in this type of product".

A big step…
“This is just a small example of what we are
doing today: you see, when you talk about
suction and filtration, you think about something
necessary, mandatory for the health of certain
environments or processes. But when you get
raw materials out of it, the importance of our
work grows exponentially, it generates value,
you really appreciate the knowledge, the tech-
nology, the experience required to offer an ef-
fective solution. Removing dust is one thing,
creating a filtration system that is an integral
part of a production process that starts from the
recovered "particles" is totally different. We use
filters for the granulometric separation of any
type of dust, including calcium carbonate used
for the production of pastilles in the food, agri-
cultural and pharmaceutical industries. After all,
we have been growing naturally over fifty years,
adapting our "mission", i.e. air treatment, to the

scenarios we found along
the way. More recently,
for instance, we have
been involved in the treat-
ment of organic waste
for compost production
and treatment of munic-
ipal solid waste for the
production of R.D.F.
(Refuse Derived Fuel)
to be sent to incineration
plants achieving the best
possible result. This busi-
ness has rapidly expand-
ed to 50 percent of our
revenues and we are one of the European
leaders in this industry. I will tell you more: our
competitors are engineering companies. We are
the only ones who can design and manufacture,
starting from feasibility studies, going through
the design and engineering of entire plants, up
to the construction of each element and final in-
stallation, dealing with mechanical parts, electrical
and electronic components, software… We work
a lot in France, Croatia and Slovenia: in France,
to make an example, we are leaders in suction
plants for the electric wire crushing machines,
a very peculiar process for which we are quite
popular also in North America. More in general,
I can tell you that we are involved in all sectors
in Europe, while in South East Asia we are
mainly focused on municipal solid waste treat-
ment: in 2019 we are delivering the biggest
plant ever built in Singapore, a creation we are
very proud of. China is a very interesting market,
although right now there is not much demand
for dust extraction systems to sanitize air in
working environments, and the same in India.
But the market is growing, mostly driven by
foreign companies which have moved into those
countries and a new "awareness" rising. China
is a cultural challenge for the future: only now,
after almost two years, we start collecting sig-
nificant feedback".

What about woodworking?
“We mainly work with big industrial groups, pri-
ority customers we have been serving for thirty
years. We have transferred the same strategy
to other sectors, such as plasterboard, where
we have developed special solutions exclusively
for our partners: we cannot offer them to anybody
else, and in return, they commit to investing
with us. From a technological standpoint, it is
really a great opportunity, because you build
total mutual trust and very close collaboration,
sharing specific knowledge that's valuable and
essential to achieve excellent results. As I men-
tioned, 50 percent of our current business is
represented by waste processing, 40 percent
by wood, the rest in other sectors. Wood will al-
ways be part of our life, not only particleboard
production and processing, but also the entire
production process up to coating, which is a
phase where we are deeply involved. We gen-
erally deal with big plants and every day we
have a dozen teams working in different con-
struction sites, plus three more companies that
execute installations on our behalf…".

Alright, business is important, but you have cele-
brated your fiftieth anniversary, haven't you?
“Sure: we have made a big party to celebrate
who we are, where we come from, the great job
done by my father Pieralberto who enabled us
to get so far… and he was a cheese producer
when he was young! Then he was a worker in
an air extraction company and, a couple of
years later, he thought he could start his own
business. Now, the two of us are continuing,
my sister Paola and I, and we have three
children each, an inestimable asset for the con-
tinuation of a family enterprise …”. 

And what about the next fifty years?
“Working and investing, expertise, innovation,
vision. These are the keywords for the future.
Our facilities currently cover 27 thousand
square meters, including 14 thousand square
meter halls, and four thousand more are under
construction. If we want to think about the future,
considering that our plants are really cumber-
some, we need much space. To carry on an in-
creasingly vaste production program, we need
facilities and technologies to handle sheet metal
and iron, as well as stainless steel, wear-proof
material, Pvc, polypropylene… We develop new
plants every day, we try to respond to many
new opportunities we find all over the world.
During the crisis years we moved from wood to
ecology, now we keep looking around, trying to
understand what will drive our business in the
future, where the most interesting investments
should be addresses. Take another example:
last year we delivered an innovative air treatment
system to the world's first waste diaper cleaning
plant built here in the Treviso area”.

So, you're optimistic..
“Sure”.

by Luca Rossetti

www.mvtplant.com

The team of MVT - Mion Ventoltermica.

Suction and filtering 
system for dust.

Storage system for 
dust with 12,000 
cubic meters 
silo.

Biological waste 
treatment system.
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G-PERFORMANCE: NEW ORGANIZATION FOCUSED ON INNOVATION
The recent story of Giplast, the well-
known brand based in Giulianova, Italy,
was not really easy, but the group has
managed to find the right formula to
change and become a new reference
in the furniture industry. Sicam will give
evidence of this. A momentous change
that has led to the establishment of Pfc
spa and the "G-Performance" brand,
with significant changes, also in the or-
ganization, aimed at the continuous se-
arch for quality, volumes and variety. 
“We have been going through complicated years”,
said Patrizio Marozzi, Sales Manager at Pfc. “In the
past we made challenging decisions, determined to
position Giplast among market leaders in terms of
innovation capacity, quality, production volumes,
presence in different global markets. These actions
were necessary, but we were too hasty: hence the
need to think about our mission, what we wanted
and what we could become, which key strengths we
had and which collaborations were essential to
achieve the goals we had set. Today G-Performance
is jointly owned by a private equity fund, Vertis Sgr,
they believed in our project and have invested in it,
enabling us to start an entirely new phase".

A new name, a new company better quality...
“Absolutely!.. We keep doing research, developing
new formulations and products, closely following our
customers, keeping them constantly informed about
the developments and achievements of our company,
very openly, to such an extent that even a giant like
Ikea has decided to continue to work with us, we are
now their second-largest edge supplier. Production
and relationships with customers and suppliers
are our key priority. With Hilal Fethoui, a French en-
gineer appointed to new managing director, we have
tuned our ideas and laid down a solid strategic plan, a
detailed and realistic project appreciated by all stake-
holders. This plan is already proving its effectiveness,
it is based on an accurate mapping of all production
departments, including staff and workflows...I think a
couple of figures can give an idea of what we have
been able to do: so far we have 113 employees and
revenue forecasts for 2019 are quite positive”.

Quality, service, continuity, despite deep changes…
“Exactly. And we are also investing in service and in
customer relationships to provide them with the
quality they need in the shortest time possible. This
will be the best result for this season, when we have
driven change while keeping updated in technology
and skills, as well as our capacity of response to all
the markets we are committed to. We operate in
more than fifty countries, where we collect over 50
percent of our revenues, a strategy we will strengthen
in the coming months. Italy is still an essential market
and we are determined to be absolute leaders,
without giving up many opportunities we might and
should seize in foreign markets. The first period of
the year has brought satisfaction, as we have closed
new exclusive agreements with direct distributors in
Canada, Great Britain and North Africa, only to
mention some regions. We have invested massively
to deploy new plants to transform new materials into
edges while making production operations even
leaner and faster… We are leaders in Abs and now
we want to offer polypropylene, this is the new
material G-Performance is investing in. The first
"taste" of this new phase will be offered at Sicam
2018, where we are launching the new collection of
polypropylene edges, an environmental-friendly ma-
terial offering excellent performance and mechanical
features, a product that has become very popular
among big international producers…The future trend
will be to produce using post-consumption materials.
It's not mere chance that our new logo incorporates
the word "Performance" in green. Basically, we keep
making innovation: we have partnered with Biesse
Group to define the "Air Force" technology, we have
worked at the development of edges to be applied
with infrared rays and we have been the first to
deploy equipment for the production of edges that
can be applied with laser sources. Innovation is
our keyword”.

Furniture keeps changing and
all “components” must tran-
sform accordingly…
“You're right: furniture, taste
and the functionality of furni-
ture change very fast, just
like the habits of society.
Edges are a small part of fur-
niture, but they have to
change and adapt to taste
and to different industrial
processes, to improved ap-

plication systems. We really believe that
edges will be a more and more distinctive
element of furniture, they will be more
and better considered by designers, who
are realizing how critical it is to improve
the overall performance of furniture by
accurately selecting edges...Think about
the revolution introduced by the so-called
“J-Shape”, i.e. panel edges that are

transformed into handles
or shaped into complex
profiles. Also in this area,
we were among the first
to create suitable edges
to wrap even 90-degree
angles. Our collection of
“Step” edges is a great
success. Finally, don't for-
get that we are coming to
Sicam with all our new fin-
ishes, new cylinders and
most of all an expanded
"G- Matt" collection, a to-
tally scratch-resistant edge
that perfectly matches all
the new products of the
"Fenix" collection”.

It mustn’t have been
easy…

“No, it wasn't.  But the results
are  encouraging: I am referring
to the quality control system
we have introduced, the “Six
Sigma” method, the same adopt-
ed by Motorola. We have found
the required professional skills
to implement it. This will help us
drive all kinds of deviations down
to almost zero, as absolute qual-
ity must be our goal. It's not
easy to decide to work with
polypropylene, but we cannot
avoid this challenge, because it
is a healthy and sustainable so-
lution. We believe this change
will take is far, as the world is in-
creasingly "bio" and no one can
ignore this request that we also
share...". (l.r.)

Patricio Marozzi.
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“NEW & BIO”, ICA’S HONOR! OSTERMANN: A DIFFERENT WORLD!

At  Sicam, the big Italian
group of coating products
continues its coating in-
novation story, on the way
to quality and top sustai-
nability. We talked with
Lorenzo Paniccia, R&D
Technical manager. 

“Ica keeps pursuing its long-term goals, namely
being a producer of innovative solutions for the
furniture and window industry, while looking at
other industries and different materials”. This is
the start of our conversation with Lorenzo Paniccia,
third-generation member of the family who created
a giant business in finishing, an international re-
ference for the quality of products and most of all
for the desire to be always one step ahead. “For
us – Paniccia adds – innovation has always
meant combining the performance and functional
aspects of coatings with visual and environmental
qualities. This is an essential trio and we are
definitely the Italian group achieving the biggest
success with innovative water-based products…
and we want to continue to be, through stronger
and stronger commitment in new markets, trying
to extend this innovative spirit also outside the
national borders…".

How? 
“Paying close attention to “contamination”, to in-
formation from other industries; we also have the
opportunity to work with highly motivated cus-
tomers who stimulate us, and we rely on world-
class excellent suppliers: we cooperate with
major brands in the furniture and design business
and we rely on the best renowned fine chemistry
companies for our formulations. It's another "tri-
angulation of skills" that helps us obtain beauty
and sustainability through a continuous exchange
of information and experience..”.

And results are coming… 
“Ica is a solid business with solid capital, and
at the same time, we have always decided to
invest to an extent that seems incredible for
our size. We have been going through an "en-
couraging” phase for a long time: we have de-
veloped a sales organization and the capacity
to communicate our high-level values, so we
are confident we will ripen even more fruits,
keeping our competitiveness at the highest
standards. Another challenge is developing the
skills and quality of our sales network, investing
in the professional skills of the people who
keep us in touch with customers; we need to
be constantly and directly in touch, doing all
we can to improve their vision of Ica as a com-
pany that builds on innovation, quality and
most of all service. We have created a specific
business model: we are paint suppliers who,
after getting an order, do not leave customers
alone, but we collaborate with them constantly.
We want to establish a strong, open relationship,
share information and experience to everyone's
benefit, although many are driven to "lock up",
believing that you can protect your business
and be more competitive: it's no longer like
that, networking is very important for paint pro-
ducers and users, just like collaborations with
technology manufacturers. It's an essential step
in a period when we are all focusing on tech-
nologies that require sophisticated drying sys-

tems: for instance, the “X-Matt” technology is
an anti-fingerprint, scratch-resistant, self-healing
coating, a flagship solution from our high-solid
R&D group, offering excellent performance stan-
dards. It can be applied to different substrates
and delivers surfaces with adjustable opacity,
soft touch and different surface effects: for sure,
an effective answer to current market trends.
This technology requires a very sophisticated
drying system, and so, also in this case, there
is a triangulation involving our company, the
customer and the Oem...".

Are water-based coatings widespread now? 
“Yes, but it's still hard to explain to the end con-
sumer that water coatings are superior, it's a
complicated task for which we need well-in-
formed staff, able to provide correct information
to coating users, so that they can transfer an
effective message in their turn. Provided you
are ready to invest time in learning to use inno-
vative products, because there is an inevitable
learning curve. We are committed to making
this transition as painless as possible..”.

Water-based coatings are the first big step towards
more and more sustainable products… 
“Sure. We are all pursuing a progressive reduction
of the impact of our activity, repeating the ex-
perience of more advanced and innovative in-
dustries: five years ago at Ica, we started this
R&D process, focusing on high-performance
industrial paints made from renewable and bi-
ological raw materials, basically farming prod-
ucts not in competition with human nutrition.
Huge investments were necessary to develop
this technology, and now we can apply it in
multiple ways, creating products for indoors
and outdoors, clear or pigmented. We called
this big topic “biorevolution”, imagining a future
where you don't need to use the word “bio” for
a product, because everything will be bio and
fossil resources will be addressed to different
operations. We already have plenty of active
customers in this business segment, including
a big industrial company that has begun using
exclusively bio water-based products...I believe
that many more will follow soon. The key is the
so-called “bio refinery”, namely the capacity
to transform these non-food agricultural sub-
stances into monomers, building bricks to create
water-based acrylic resin. The binding material
is basically made up of renewable materials
and the combination is highly eco-sustainable”.

What about Sicam? 
“As I mentioned before, at Sicam we will replicate
our Xylexpo presentation, introducing the new
coating “X-Matt”, together with other new solu-
tions that are particularly interesting for designers
coming to Pordenone: this exhibition, as we all
know, is not limited to technology, it is not just a
showcase of the results of research & develop-
ment, but also a place where you can find and
appreciated "visual news". We like to think that,
if you combine this technology not only with in-
dustrial substrates, but also to veneer and even
solid wood, you can somehow support the re-
venge of wood or significantly improve its fea-
tures..".

www.icaspa.com

Jana Krupp smiles as she welco-
mes us in the Padua offices of Os-
termann. Now she is in charge
not only for the Italian market, and
Switzerland since May 2017, but
also Czech Republic, Austria and
Slovakia. Our conversation opens
with ritual congratulations for the
appointment to managing director
of all Ostermann agencies in these countries.
“Thank you”, she replies with another smile. “It's
a great acknowledgment, I am so proud, but
it's also a great responsibility. My team has
doubled to 33 people, but of all these markets,
the most important for Ostermann are Italy and
Austria, though with different strategies: our
catalog for Austria is richer and includes products
that will help us attract also Italian companies
in the near future". Ostermann, for those who
don't know, is a very interesting company that
offers a valuable service, namely the distribution
of edges and other "ancillary" products to customers
who don't need big volumes and consequently
find it more convenient and cheaper to rely on
the German group and its subsidiaries in many
countries. There is no minimum quantity, the por-
tfolio is wide, the proposal of combinations with
the latest panels is fast, online purchase is a con-
venient and involving experience, service and lo-
gistics are absolutely effective. Quite a few small
and medium companies prefer this channel, but
also an increasing number of big companies ap-
preciate the values offered by Ostermann.
“Our catalogs may differ from country to country,
according to the agreements with our suppliers
or the habits of a specific region. The offer for
Austria, for instance, is very similar to Germany;
the great benefit of dealing with several countries
is that I can identify common elements, possible
synergies, besides having more negotiation
power with the mother company. There is really
a lot to do, because we have to keep working
to address a bigger number of companies, in-
dependently of their size, until they try our
service; and also, as I mentioned, we need to
create a consistent offer for all countries. We
are talking about young subsidiaries, some of
them are really in their prime compared to Italy
and Austria...There is much excitement in Slo-
vakia and the Czech Replubic, for instance...". 
In Italy the group has been active since 2008
and celebrates the tenth anniversary this year.
“It's been very important years, I have lived them
intensively since my arrival in 2011. Important
years for the subsidiary but also for the entire
company, which had to face a mature market,

globally acknowledged for its values in
furniture and interior decorations: so
many things have happened in so little
time, and many changes have occurred,
both in enterprise management systems
and our online shop. Not only: in these
years, we have expanded massively both
in Italy, where we had to expand our wa-
rehouse, and in Germany, where we

made three expansions, the latest in September
2017 to create a new automated warehouse with
20 thousand “box locations”, an advanced solution
that has "streamlined" the relationships with sub-
sidiaries, proving that we are less and less "Ger-
man-centric" and increasingly open to our agencies
around the world: they keep growing, we now
have eight units serving Europe, the United States,
the Arab countries and North Africa”.

Let's come back to Italy: a decade of growth,
and now?
“The Italian branch has been growing con-
sistently in recent years: today we have 16 em-
ployees running the offices and the warehouse,
which has been expanded this year to store a
larger assortment of products, so as to provide
Italian companies with a richer catalog than in
the past. Italy has plenty of creativity, so we
need a large number of edges in stock to match
all the decors that are launched on the market.
In Germany alone we have eight engineers to
check all possible combinations with new pro-
posals from the panel industry. After all, the
success of a supplier mainly depends on the
variety of proposals and the capacity to respond
to changing tastes. Another strength is 24-hour
deliveries, also in the summer, August included.
This has proved to be a winning factor: our reli-
ability, our continuity, our constant availability
to customers are values that are widely recog-
nized”.

Everything suggests that it's a good period for
edges…“Yes, but painting is a tougher competitor
than in the past. We have added some "roll"
materials to our catalog, decoration rolls that
can be easily handled and applied to achieve
surfaces with an "industrial" look, thanks to "con-
crete" and "rust" finishing. Our products “Roll-
Rost” (rust) and “RollBeton” (concrete) are
becoming popular also in Italy: one-by-three-
meter rolls, perfect to customize walls in houses,
stores or exhibition booths”.

Are you showing them at Sicam?
“Sure! Sicam has always been a great experience
and this year we will have a larger stand, 90
square meters, as we really believe in this event
and in the markets that have found a major ref-
erence in Pordenone. We will exhibit edges, of
course, and maybe it's worth reminding that
Ostermann offers some 120 thousand variants
to find the most suitable combination for the
collections of over 70 panel manufacturers. We
will also show our collection of conduits for led
lighting, the decoration “rolls” I mentioned
before, and a selection of our wider and wider
portfolio of handles, knobs and bars that can
be cut to size ...  So, we will bring to Sicam all
our flagship products, and there will also be
the new collections launched this year by panel
producers like Kronospan or Cleaf".
“Every year we add new products – Jana Krupp
adds – and we expand our catalogs: I can
mention the “Desktop” line, a perfect linoleum
that lends a modern and timeless look to any
environment, as well as improved acoustic prop-
erties. Our business in Italy is mature, so we
can offer an increasing number of products
from our catalog, not only edges…".

www.ostermann.eu

Lorenzo Paniccia.

“RollBeton”.

Jana Krupp.

“RollRost”.
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“RAUVISIO FINO” BY REHAU
“Rauvisio fino” is a new multilayer polymeric laminate
for vertical furniture fronts designed by Rehau to
offer producers and interior designers a valid alternative
to traditional painted elements, an alternative that
can limit costs while maintaining high the final quality.
The new surface proposed by Rehau guarantees all
the advantages of processing polymers, ie extreme
strength, and at the same time ensures a perfect ae-
sthetic yield, able to give an elegant touch to any do-
mestic, commercial or work environment. 
Not only that: the new surface of the “Rauvisio” range
of Rehau is an eco-friendly product, free of halogens
and Pvc, which can be easily recycled to confirm the
attention that the company has always placed in
terms of sustainability, in all areas which it operates.

“Rauvisio fino” is available in a glossy and
opaque version, to respond to the latest
trends in interior design. It is produced on
reels, equipped with a protective coating
to guarantee maximum resistance to che-
mical agents and scratches. Its use is ex-
tremely flexible, in fact you can work with
the common tools for woodworking. It is
supplied in large sheets (2,800x1,220x18mil-
limetresm) glued on a white Mdf panel co-
vered in melamine on the back, and can
be perfectly combined with the edging so-
lutions proposed by the company. The ed-
ges of the “Raukantex” pro line are suitable
for all types of processing (laser, Hot-Air,

plasma and infrared - Nir (Near infrared radiation)
and are equipped with a 100 percent functional
layer of polymeric material. 
These edges allow a scratch-resistant effect in
time, which creates a pleasant chromatic and ae-
sthetic continuity effect between the edge and
the panel.
“Rauvisio fino” is proposed in an elegant colours
collection, which includes eight shades (Ice,
Vanilla, Cream, Stone, Raven, Shadow, Silk and
Slate) able to fit harmoniously into any context,
both in the glossy version and in the opaque one,
maintaining their brightness unaltered thanks to
an excellent resistance to Uv rays.

www.rehau.com

At the Sicam 2018 trade show in Pordenone, which
runs this year from 16 to 19 October Blum will be
exhibiting innovations from within its three main
product groups: lift, hinge and drawer systems. The
Austrian fittings manufacturer will also demonstrate a
host of new services and assembly devices. A
highlight of the trade show is the new trend for ‘thin
fronts’, for which Blum has developed a sophisticated
solution. Blum will be introducing its latest fittings in-
novations, which make modern furniture ideas a
reality and open up a world of opportunities for indivi-
dualisation. With a nod to the latest trend for particularly
thin fronts in unusual materials, Blum will be demon-
strating its special fitting “Expando T”, the new fixing
system for doors, pull-outs and lift systems. Another
highlight of the trade show has to be “Aventos Hk
top”, Blum’s new lift system fitting. With its small in-
stallation size and easy assembly, it cannot fail to im-
press.  With innovative services and assembly devices,
Blum supports its customers through every step of
the process – from planning and ordering through to
manufacturing and assembly. The latest addition to
its support offering is the “Easystick” assembly
device for easy dimensioning and automatic adjustment
of stops on the Minipress drilling and insertion machine.
Blum is expanding its services with the new Cad/Cam
Data Service, which simplifies the acquisition of
Cad/Cam data. Blum uses the trade show not only as
an opportunity to present new products and services,
but also as an important platform for direct exchange
with customers and partners from all over Europe.   

www.blum.com

BLUM AT SICAM 2018

“Aventos Hk top”.

“Expando T”.
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COMPANIES

IMS: POSITIVE RESULTS  IN THE FIRST HALF OF 2018
The first six months of 2018 saw an increase in
the growth trend in sales volumes of Ims, a
leading brand since 1969 in the production of
tool holders for Cnc machines for milling wood
and other materials. The increase in production,
the implementation of the sales force and the re-
organization of the warehouse have created the
necessary conditions for the various entities of
the Ims group to generate a significant increase
in turnover and an increasingly reliable and prompt
response to customer requests around the world.
The company, in fact, has been structured in
recent years so as to be able to respond increa-
singly to the demands of the wood market, the
company's core business: a strategic plan for
commercial expansion of international importance
that is added to the now consolidated contribution
overseas by Ims Usa, the Iberian operating hub
Ims Tecnica Industrial, in Valencia, and Machte-
chsolution, the official distributor in Czech Republic;
the key element for the brand's success is its
production expansion plan, which led to the ope-
ning of the new Sommariva Bosco industrial plant
in 2017. Xylexpo 2018, in Milan, has been an
important milestone in consolidating the position
of leadership that Ims holds within the international
industrial scene. The woodworking tool holders
market, thanks to the Italian excellence that has
always distinguished the sector, has been the
driving force behind Ims production, which is
now firmly established in the other fields in which
it is involved. On the product side, the 2018 was
a harbinger of important technological innovations:
the “Ims Twister” fan aspirator, also available in

the Hydro version, immediately received wide
approval. This excellent chip removal system is
used in the Cnc cutting of of chipboard, laminated
materials, Hpl, Mdf and drywall. The “Ims Twister”
technology exploits the tool holder rotation speed
to generate an airflow that prevents machining
residues from adhering to the tool profile, preserving
the precision of the cut. Furthermore, by channeling
the waste to the machine's intake system, the
maintenance and cleaning times of the machine
are drastically reduced. The upgrade represented
by the “Hydro” version guarantees even greater
precision, thanks to the hydraulic technology and
the lack of interconnection with the elastic collet,
increasing the value of concentricity and reducing
vibrations. In 2018 the company industrialized
the production of circular saw blade holders. Pre-
vioulsy a product that was only produced on re-
quest, now it has its own development process
and dedicated line, for any type of Hsk and Iso
connection, characterized by standards of quality
excellence typical of Ims production.

Ims looks to 2019 with optimism thanks
to the efforts in product innovation, to
important investments in cutting-edge
equipment and to the thorough service
offered to the customer.

www.ims.eu
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Riferri sas by Riccardo Ferrari 
Via Varisco 1 – 20900 Monza – Italy

r.ferrari@riferri.it

GRASS
Quality, functionality
and striking design are
the attributes that have
always characterized
Grass movement
systems and their key
role for the elegance
of high-end furniture.
For many years now,
furniture design has
been driven by indivi-
duality. To achieve this

goal, components shall remain in the background
while characterizing furniture at the same time. At
Sicam 2018 Grass will present products designed
for this specific need. One of the highlights is
“Tiomos H”, an “invisible” hinge with a sober
presence that brings perfection to furniture design.
The element is milled into the top and bottom
shelves, so it remains hidden and flush with the
door and interior wall. Further innovations respond
to the increasing demand for furniture with flap
doors, for instance for bar or multimedia cabinets.
The “Kinvaro D” flap hinge, featuring a very thin
rope, melts visually with the furniture, providing
for an elegant opening of the flap. The new “Tio-
mos” hinge strikes with its functionality and modern
design. “Tavinea Sorto” expands the Grass
range of interior accessory systems. Perfectly
matching the “Nova Pro” and “Vionaro” drawer
sides in form and color, it creates perfect organi-
zation in the drawer. Finally, visitors will also find a
few big classics in Pordenone: the customizable
drawer extraction system “Nova Pro Scala” and
the long-proven guide system “Dynapro”.

www.grass.at

ALPI: NEW WOODS COLLECTIONS AND “ALPI-ON” VAUTH-SAGEL
The German company Vauth-Sagel will exhibit
at Sicam 2018 with its award-winning smart
storage solutions. At the company's stand in Hall
2, visitors will see a few highlights and have the
opportunity to interact with Vauth-Sagel's experts.
The innovative solutions on display are designed
for a specific purpose: provide people with more
comfortable and practical spaces to live in. Ac-
curate design brings a new touch to an established
brand like Vauth-Sagel, an ambassador of "Made
in Germany" quality. “Cornerstone Maxx” is a
practical solution offered by Vauth-Sagel for corner
cabinets. The system exposes the full contents of
the cabinet without obstructing the adjacent ca-
binets. Its shelves are elegant and stable, extending
the quality of exclusive design also to the interiors
of kitchen furniture. Just like “Cornerstone Maxx”,
also “Planero” is an elegant and convenient sy-
stem: its object holders made of thin sheet steel
offer an entirely new approach to arranging the
interiors of furniture. Pure linear design is combined
with convenience and hygiene: the shelves can
be easily extracted for accurate cleaning. The
program includes models for almost all product
types. The exhibited range will be completed
with "Vs Envi Toolbox". It's a high-quality plastic
box that expands the concept of waste bin
systems "Vs Envi", adding a flexible container for
tools or small items. Perfect not only in the kitchen,
but also for hobbies and gardening.

www.vauth-sagel.com

Alpi is introducing the new wood collections that
explore the beauty of wood and its shapes. 
Based on constructive and harmonic interaction
with nature, the new Alpi collections explore
the natural environment, going beyond wood
identity New models and patterns have been de-
veloped in collaboration with GamFratesi who
have drawn inspiration from ukiyo-e, the Japanese
art of woodblock prints, working on the movement
and interaction of material to reproduce a moment
in nature in the new Rain and Cloudy decors. The
creations by GamFratesi will be supported also
this year by the company's art director Piero
Lissoni, who is presenting his personal vision of
wood identity with Velò, investigating different
texture variants of this material to create new
visual contents by exploiting Alpi's capacity to
offer a product that enhances design freedom
with this material. Wood material is also analyzed
by the new offer "Xilo 2.0 Walnut" by Piero
Lissoni, reproducing the Canaletto walnut grain
and its unique features through innovative ad-

vanced technologies specifically developed by
Alpi's R&D team. Besides the new “AlpiLignum”
veneers and collaborations with designers, the
company is launching the new collection of
finished panels “Alpi-On”, a new functional, ver-
satile proposal that updates the vast range of
products, provide an innovative tool for the world
of architecture and the contract sector. 
Piero Lissoni is presenting this material in a Cor-
busian-style micro-area inside the showroom: a
scaled reproduction of a home environments fea-
turing an essential approach that emphasizes
the quality and functionality of “Alpi-On” panels.
The construction is an open space concept with
a square plan open on two sides, containing a
few furnishing elements like a table and a library
placed along the sides, while the central portion
is free, providing a point of observation to under-
stand the wholeness of space and the performance
of the material.  The new “Alpi-On” collection was
used to build the entire construction and its
furniture, except the colored ceiling decorated
with “Alpi Sottsass” red and brown veneer and
“Alpi Ikat” veneer, mixed together with stripes of
tinted wood panels.
The collection includes 12 panels in wood types
selected from the Alpi range. Collections are:
“Xilo 2.0 Striped, flamed and planked” in White
and Sand color variations, Rosewood, Datuk
Ebony and “Xilo 2.0 Walnut Striped and planked”.
The panels are double-face, laminated on both
sides with Alpi veneer and distinguished by a
brushed or smooth painted surface according to
the wood species, with a natural effect and the
possibility to combine edges made from the same
wood species. 

www.alpi.it
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INDUSTRY 4.0

KEEPING UP WITH CHANGE

Business process planning, transition from product
to project, supply chain management and adoption
of new technologies like 3D printing. These were
the key topics discussed at the latest Xylexpo by
the specialists of IQ Consulting, a young and
innovative company arising from the Rise research
laboratory and recognized as a spin-off of the
Brescia University, included in the panel of
speakers of the Xylexpo Arena during the four-
day show.
"IQ Consulting's mission is to help companies
generate sustainable value over time”, said An-
drea Bacchetti, managing director of the company
that has recently joined the Digital 360 group,
specializing in digital transformation. “In this con-
text, IQ Consulting mainly deals with all initiatives
related to Industry 4.0, from supply chain man-
agement to all that involves business model in-
novation".

TRANSFORMATION ROUTE
According to Pietro Pezzolla, senior consultant,
IQ Consulting addresses companies of any size,
and basically deals with process and strategic
planning and control. “Apart from business di-
mensions – he explains – the key element is the
company's drive to innovation, and starting
from that we develop an ad-hoc project for
each customer”.
The digital transformation process develops
through different stages, whereby each organization
follows a specific route. "Sometimes a company
contacts us because they need to solve a
specific problem, and in that case we work to-
gether to find a solutions”, Pietro Pezzolla conti-
nued. “But in some cases, when a company
comes to us, we present specific applications
and solutions we have developed over the
years, as we believe they might be useful for
specific areas or operations”.
An example is “Geco”, the application developed
by IQ Consulting for innovative project manage-
ment. This tools is specifically designed to coor-
dinate operations for a specific project, plan
multiple projects requiring the same resources
(multi-project management) and support project
accounting, both preliminary estimates and final
costs. This application is combined with tools de-
dicated to supply risk, method definition, execution
of projects or plans to analyze the potential impact
of new business models in a specific situation. 

FROM PRODUCTS TO SOLUTIONS
A major development of economy in recent years
is that everything revolves around customer
requirements. This adds to the fact that it no
longer makes sense to talking about products
and services as separate entities, as customers
are looking for solutions, which are increasingly
represented by a combination of products and
services that meet their needs. 

But how should companies adjust their offer
today? “The companies that want to change di-
rection and start providing solutions to cus-
tomers”, Pezzolla answered, “first of all need to
promote change inside their own structure (not
always easy!), sometimes to review their or-
ganization, and generally, to focus on training
and new skills development”. 
But once again, everything revolves around
data, their collection and analysis to extrapolate
useful information. "In this respect – Pezzolla
said – the integration and sharing of accurate
and updated information not only enables dif-
ferent roles and people involved in the strategic
phases to make more confident decisions, but
also to achieve better results, working faster
and leaner. Analyzing the collected figures, you
have a better understanding of the customer,
including their expectations and the product
you have to provide. 
This means launching a virtuous process inside
the company, involving several roles and de-
partments, that will ultimately work more efficiently,
while increasing their own satisfaction". 

A NEW PRODUCTION PARADIGM
Besides the trend that is driving companies from
selling simple products to offering customer-
specific solutions, in recent years the manufacturing
industry has been facing another major change,
namely having to deal with smaller and smaller
batches and faster and faster delivery deadlines.
This new paradigm is affecting business operations
to a significant extent, as confirmed by Pietro
Pezzolla. 
“We meet more and more often this kind of situ-
ation”, he said, “as on one hand, niche markets
are becoming more and more important, and
on the other, customers are accustomed to
have it all and now. This means that today it is
essential to invest time in innovation and to
change your working methods according to
new market trends".
Within the transformation process, IQ Consulting
acts as a partner to guide companies through
the process, adapting its action to the specific
requirements and peculiarities of each organization.
“Sometimes it's enough to analyze processes,
making partial changes because the overall
setup is already correct”, he adds. “Sometimes,
instead, you have to be more radical, helping
companies define a new business strategy,
maybe in the long term. And sometimes, finally,
we help our customers identify the right IT tools
to integrated in their operations".

SUPPLY CHAIN
"In the Industry 4.0 landscape, suppliers are
no longer just suppliers, as they have turned
into real technology partners", Pezzolla conti-
nued. 

"This means that they are involved from the
product development stage, through industrial-
ization, production and sales, up to customer
service”. 
As a direct consequence, the service reliability
and economic soundness of suppliers can
have a strong impact on the business results of a
company; therefore, it is essential to provide com-
panies with adequate tools to evaluate the health
of their supply chains and networks.
For this purpose, IQ Consulting provides an in-
novative method to measure the supply risk,
based on solid algorithms developed in university
research environments to identify the likelihood
of financial default and the related operating
costs, based on several values including strong
variability of geo-political conditions, increasing
awareness for ethic and environmental topics,
natural and climate disasters. By analyzing the
values obtained with this method, you can generate
a sort of instant map of the supply chain and view
possible critical areas that require closer attention.  
“We can offer this service at short notice”, Pezzolla
adds, “but at the same time we can provide
companies with significant feedback about their
supply chain and possible risks they might face”.

3D PRINTING
Last but not least, Xylexpo was an opportunity for
IQ Consulting to talk about 3D printing, which
has been around for a while but is now going
through a successful period, also thanks to the
huge progress of this technology. 
Such progress is maybe only partially known to
companies, especially as relates to alternative
technologies and materials.

We asked Massimo Zanardini, senior consultant
at IQ Consulting specializing in this field, to
illustrate potential connections between 3D printing
and the wood industry. "If you consider global
manufacturing, 3D printing accounts for less
than 1 percent", he replied. "Within this tiny
share, the use of this technology to produce
wooden items is even more residual, basically
because this technology can only be used to
make small objects. Instead, 3D printing can
be adopted by woodworking machinery man-
ufacturers, who can leverage this technology
to make components that will be installed in
their plants".

by Elisa Maranzana

www.iqconsulting.it
www.rise.it

www.digital360.it/
www.geco.tech

www.rischiodifornitura.it
www.checkupstampa3d.it

Xylon INT_05_set-ott_Mastro_Tabloid  15/10/18  11:48  Pagina 19



XYLON INTERNATIONAL 20 September-October 2018

PROTECTING WOOD WITH COATINGS A MEETING POINT FOR VISUAL IMPACT
AND PERFORMANCE

EVENTS 03-COATINGS EVENTS 04-SURFACES

Third stage of our survey on sustainable de-
velopment. Last May 10, in the Xylexpo Arena
at Fiera Milano Rho, the key topic was coating
and its role for the protection of wood from
natural decay.  

In recent years we have seen a substantial re-
duction of wood in outdoor applications. Due to
its intrinsic hydrophilic and oleophilic properties,
i.e. the capacity to absorb and retain water and
oily substances, this material − unless properly
protected − is subject to dimensional instability
and biological degradation. With these words,
Paolo Gronchi, associate professor of the “Giulio
Natta” department of chemistry, materials and
chemical engineering at Politecnico di Milano,
introduced the key topic of the third day of the
symposium dedicated to sustainable development,
held last May during the 26th edition of Xylexpo:
coating. As a matter of fact, the need to improve
wood resistance to weather agents and natural
decay, consequently extending its life, inevitably
requires to develop coating products that are sui-
table for this purpose. At the same time, these
substances must be suitable in terms of sustai-
nability. 
Especially in recent years, consumer needs and
demand have driven coating and paint manufac-
turers to invest massively in this area, making si-
gnificant progress in innovation.

THE MARKET
“The global production of coatings exceeds
40 billion liter”, said Catas deputy manager
Franco Bulian, as he gave a general picture of
the industry. “Coatings for the wood industry
specifically amount to 2.6 billion liter approxi-
mately and 10 billion euro revenues; these
figures will further increase in the coming years,
up to an estimated value of 12.6 billion euro in
2021”.
It's definitely a huge market, however − Bulian
notes − there is much talking about sustainability
but the most popular coating products are still
traditional ones. The most used coatings in the
wood-furniture industry are 40 percent based on
conventional solvents, 25 percent are based on
high-solid solvents, and only 30 percent are wa-
ter-based. 
“The latter”, Bulian continues, “are very advanced
in terms of emissions, but their diffusion is hin-
dered by a number of applications constraints,
which make solvent-based coatings still the fa-
vorite solution”.  

The contradiction is clear: using water-based
coatings on a material that is very sensitive to
water requires great accuracy and specific mea-
sures to users.

A MATTER OF NEEDS
What are the needs of the coating business?
“Consumers are looking for products to meet
the performance levels specified in standards
or technical specifications”, said the Catas
deputy manager, “provided they offer an adequate
value in terms of environmental sustainability”. 
So, the focus is not only on emissions into the at-
mosphere, but also on indoor emissions after
coating application. These are the emissions that
affect the final user.

THE VOICE OF COMPANIES
Once again, the Xylexpo Arena stage hosted
three speakers from the industry who offered
their experience in the field to the audience.
The first one was Cristoforo Brendas, powder
business manager for Italy at Arsonsisi, a well-
known coating manufacturer that, especially in
recent times, has committed to the development
of formulations to meet the demands of the huge
Mdf market, offering powder coatings. In the
first place, this approach allows to replace laminate
coatings, offering several benefits (more design
freedom and flexibility in color selection, lower
production costs and so no), and also to replace
fluid coatings, thus eliminating the problem of
Voc emissions and supporting recycling.
Akzo Nobel, a coating and paint specialist, have
adopted the so-called “Planet Possible” ap-
proach. “By doing much more with less – ex-
plained Andrea Ghezzi, technical consultant
South Europe Region – and working in close
collaboration with customers and suppliers in
our key end users markets (buildings and infra-
structures, transportation, consumer goods, in-
dustry), we want to contribute to making life
more accessible, colorful, healthy and comfort-
able”.
Lorenzo Paniccia, R&D technical manager at
Ica, focused his speech on future developments
of sustainability in the coating business, explaining
that the increasing awareness of the environmental
damage caused by polymers from fossil sources
has encouraged the development of water-based
coatings made from resins from renewable
sources.

by Elisa Maranzana

AN “EDUCATION TRACK” ABOUT 
SUSTAINABLE DEVELOPMENT
A current and critical topic, sustainability in
the wood-furniture industry was the key
topic of an interesting series of meetings,
organized at the recent edition of Xylexpo
by Luca Rossetti – Xylexpo press office
manager, as well as “heart and soul” of this
magazine – in collaboration with Franco
Bulian of Catas and professor Paolo Gronchi
of the Milan Polytechnic. 
The "education track" presented four key
topics (adhesives, lamination, coating and
surfaces), and we have published four arti-
cles in this and the previous issue of Xylon,
reviewing the most important concepts il-
lustrated by the speakers.

On one side, the drive to market innovation,
fashionable trends and the use of new mate-
rials, often borrowed from other sectors. On
the other, the importance of choosing surfaces
with adequate performance and properties
to ensure protection. These were the topics
of discussion at Xylexpo in the final stage of
the symposium about sustainability.

Imagine an oak furniture, placed close to a sink.
You can be sure that, within a short time, it will
become dark due to the emergence of tannin
caused by moisture. The same happens when
oak furniture is placed close to an oven or next to
a basement door. Or think about the surface of a
kitchen table coated with a microscopic layer of
precious metal like gold, using an innovative pro-
cess created in recent years. Nothing to say
about visual impact, but if a drop of lemon falls
onto the table, the damage is done. The reason
is clear: if the surface of furniture and everyday
objects is not treated properly, it will be spoiled.
"Treated properly” means you have to pay attention
to the environment where they are located and
you have to apply an adequate surface finishing,
not only for visual impact, but most of all for per-
formance.
With the examples mentioned above and the
subsequent remarks, Franco Bulian, deputy
manager at Catas, introduced the topic of the
fourth and last day of the workshop on sustainability
in the wood-furniture industry, held last May during
Xylexpo.

TRENDS
Once again, Bulian discussed the topic of the
say starting from an analysis of market trends
in the surface business. These trends are not
always innovative, in most cases they are actually
new developments of discoveries from the past. 
“Now we see very natural wooden surfaces,
with coatings just few micron thick, because
design trends prefer so-called "textured" surface,
pleasant to touch”, explained the Catas deputy
manager. “From a technological point of view,
this trend brings a number of critical issues to
be solved, starting from the fact that the role of
coatings – as explained in the previous meetings
– is also to protect the item they are applied to.
As a result, if they are applied in limited quantity,
they can hardly perform this function".
Another trend is to prefer very matte surfaces,
however, Bulian explains, “even a matte finish
can cause problems, because you achieve it
using opacizing additives that might be removed
– thus spoiling the visual quality of the furniture
or item – maybe even during standard cleaning
operations. So, also in this case, we have to
deal with a beautiful item that requires additional
technological processes to increase the resist-
ance of its surface, otherwise it cannot be used
in daily life".
Then there are cement materials, now very fa-
shionable, as they are ideal to make furniture with
a "minimal" style. “However, we should not forget
– said the deputy manager of Catas – that
concrete is a very porous material, therefore it
is subject to spots easily forming in environments
like kitchens. Also in this case you have to
combine visual requirements and performance,
stressing the importance of surface treatment".
And also: another market trend in recent years is
using materials treated with very innovative pro-
cesses that deposit micro-layers of precious
metals (such as Pvd). Again, you have to consider
that the daily use of items and furniture with such
surfaces in environments like kitchens can be
prone to alterations, and to prevent this, you have
to apply all the necessary measures.

THE RIGHT COMPROMISE
"So, on one side, there is a drive to market inno-
vation, fashionable trends and the use of new
materials, often borrowed from other sectors",
Franco Bulian explained. “On the other, there is
an industry, the furniture business, that in recent
years has progressively introduced safety and
performance standards in line with industry
regulations”. This means that new materials and
new trendy coatings have to comply with stricter
and stricter applications and standards, and
find the best compromise to offer beauty combined
with quality.
Franco Bulian's words were echoed by Paolo
Gronchi, associate professor at the ‘Giulio Natta’
Department of Materials Chemistry and Chemical
Engineering at Politecnico di Milano, who stressed
the difference between surfaces with high-per-
formance properties – such as smart multipurpose
coatings (antimicrobic, anti-fog, super-repellent),
conductive coatings (graphene for instance), self-
healing polymers, nano-structured hybrid polymer
composites, smart coatings for corrosion detection
and prevention, and surfaces with decorative
properties.

by Elisa Maranzana
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NEW TECHNOLOGY FOR THE SMART FACTORY

INDUSTRY 4.0

One of the topic at the latest Xylexpo was Mixed
reality, or Mr, and how innovative wearable devices
such as Microsoft's “HoloLens”, combined with
custom applications, can reduce ordinary and extra-
ordinary maintenance times and costs for industrial
equipment 
There is Augmented reality (Ar), a sort of enhanced
reality made up of superimposed pictures, videos
and real-world data, visible through glasses or helmets
with clear lenses that let you see the surrounding en-
vironment, enriched with information. 
Then there is Virtual reality (Vr), i.e. a universe that re-
places the real world by reproducing high-definition
pictures and videos, around 360 degrees inside
"blind" masks similar to scuba diving masks. 
If you combine augmented and virtual reality you
get the so-called Mixed reality (Mr): wearing special
glasses, you can see the surrounding environment
enriched not only with information, but also with digital
objects, i.e. holograms created by a computer, and
you can interact with them. 
Mixed reality is the world of “HoloLens”, a solution
developed by Microsoft that generates an environment
very similar to augmented reality, with the difference
that holograms are anchored and scaled to the sur-
rounding environment, interacting with it and enabling
several people to collaborate from different places.

“HoloLens” and mixed reality in industrial environments
were the topic of a meeting at the Xylexpo Arena
last May, during the 26th edition of the biennial
exhibition of woodworking technology and furniture
industry components.
“HoloLens is a mixed reality device designed for
business applications. It is basically a wearable
holographic computer with Windows 10 operating
system, allowing to interact with high-definition
holograms in the surrounding environment”, explained
Carlo Fabris, business development manager at Di-
gital Tales, a software house specializing in the deve-
lopment of multiplatform applications, advergames
and e-learning solutions.
Just like a conventional computers or mobile device,
to leverage the full potential of HoloLens you need
specific applications, many of which are developed
with Unity, a cross-platform game engine developed
for the creation of videogames, ideal to model and
manage 3D objects.
“HoloLens” – combined with specific applications –
has proved to offer excellent support for tasks such
as the maintenance and repair of machinery. 

“The business of Digital Tales”, Fabris explained,
“is to understand the needs of customers and
develop specific apps that can recognize sur-
rounding objects and illustrate the maintenance
procedure, showing all related information in
real time, as well as data and videos that repre-
sent a sort of virtual interactive instruction man-
ual".

So, why use mixed reality solutions in industrial
environments? “First of all to reduce the time
and cost of operations”, Fabris replied. “Imagine
a machining center that stops operating due to
a technical issue and jams the entire production
process until the failure is removed. With a
device like “HoloLens” and specific integrated

apps, you can execute troubleshooting and
maintenance actions remotely". 
The same applies to ordinary maintenance.
“HoloLens – Fabris continued – provides users
with a step-by-step check-list that indicates all
the necessary operations and helps collect the
information that will be processed and used to
optimize business and manufacturing operations.
And finally, a device like “HoloLens” can be
used for training, especially when you have to
manage professional operators in different lo-
cations”. (e.m.)

www.dtales.it
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PRODUCTION SYSTEMS 
AND TECHNOLOGIES

Primary processing

Machinery and services for plywood and sliced
veneer production. Peeling lines, dryers,
presses and finishing lines; horizontal, 
vertical and rotary slicers, press dryers and
clipping lines.

ANGELO CREMONA spa
Viale Lombardia, 275 - I-20900 Monza (MI) 
phone +39 02 660381 - fax +39 02 6603825
www.angelo-cremona.com
mailbox@angelo-cremona.com

Machines and plants for primary and
secondary processing of wood: debarking,
cutting, selection and sorting of logs,
complete sawmill collection, sorting and
stacking of sawn timber, storage processing,
special processing of varius kinds of
semimachined products, production of wood
for carpentry, preparation and handling of
logs for plywood plants.

B.F.B. di Bortoluzzi Gualtiero & C. snc
V.le del Lavoro,27 Z.I. Paludi I-32010 Alpago (BL) 
phone +39 0437 989208-685
fax +39 0437 989157
www.bfblegno.it - info@bfblegno.it

Crossing-cutting lines

CURSAL srl
Via Bradolini, 38/a I-31020 San Fior (TV)
phone +39 0438 400963 - fax +39 0438 401851
www.cursal.com - info@cursal.com

Secondary processing

The Biesse product line includes cnc work 
centres, manual and automatic edgebanders,
squaring/edgebanding machines, panel sizing
centres, calibrating and sanding machines, rou-
ters, throughfeed boring and inserting machi-
nes, material handling equipment and turnkey
plants.

BIESSE spa
Via della Meccanica, 16 - I-61122 Pesaro (PU) 
phone +39 0721 439100 - fax +39 0721 453248
www.biesse.com - sales@biesse.it

For over 30 years, De Stefani designs and
manufactures sanding machine for panels
edges and profiles. Single or double sided
edge sanding machines equipped to sand flat 
and shaped edges on raw or lacquered panels.
Combined machines for panel edges foiling.
Edge Buffing and polishing machines for High
Gloss finishing panels. Profile sanding -
denibbing machines equipped with abrasive
belt or wheel to sand raw or laquered
mouldings. Angle profile gluing and
assembling machines for door frames.Double
end profile cutting machines.

DE STEFANI VALERIO & C snc
Via M.P. Virgilio, 16
I-20833 Birone di Giussano (MB)
phone +39 0362 310914 - fax +39 0362 310915
www.destefanimacchine.com
info@destefanimacchine.com

Cursal is the best specialized company that
offers a vast range of wood cross-cut saws –
accessories for small and medium to large
cross cutting sections. Cursal designs, builds
and installs machines selecting the best
materials available in the market. Automatic
optimizing saw lines, accessorized manuals
and automations: There are standard turnkey
plant solutions as well as customized solutions,
result of a constant cooperation with the best
partners of the industry. True specialists from
the industry with over thirty years’ experience
are ready to help the customer ensure the best
price-quality ratio.
Stop looking for!

Manual and automatic vertical panel saws for
cutting wooden panels, plastic and acm
products. Welded steel frames, to grant
rigidity and precision. Special applications
allowing the possibility to make also grooving
on sandwich panels for folding. Automatic
horizontal beam saws with many different
configurations accordingly to the panel sizes
and thickness requirements.

PUTSCH-MENICONI spa
Via Irlanda, 1 I-53036 Poggibonsi (SI)
phone + 39 0577 90311 - fax + 39 0577 979335
www.putschmeniconi.com
info@putschmeniconi.com

Woodworking machinery: the widest range of
products.

The product range is wide in the sector of
traditional woodworking machines:
thicknessing planers, surface planers,
combined surface-thicknessing planers, circular
saws, spindle moulders, combined saw-spindle
moulder, universal combined machines, band-
saws.

VEBA MECCANICA srl
Via Emilia, 1678 I-47020 Longiano (FC)
phone +39 0547 54323 - fax +39 0547 54029
www.veba.it - info@veba.it

SCM GROUP spa
Via Emilia, 77 I-47900 Rimini
phone +39 0541 700111 - fax +39 0541 700232
www.scmgroup.com
scmgroup@scmgroup.com

Surface finishing

Cefla Finishing Group worldwide leader in the
finishing of wooden, plastic and non-ferrous
material products designs and manufactures
turnkey painting and wrapping lines for the
wood, glass, metal and plastic industries,
tailored on customer needs and requirements.

CEFLA FINISHING GROUP
Via Bicocca 14/c - I-40026 Imola (BO)
phone +39 0541 653441 - fax +39 0542 653444
www.ceflafinishinggroup.com
cefla.finishing@cefla.it

Company specialized in fulfillment of
robotized solutions for painting chairs, tables
and assembled furniture, panels, windows and
doors.

CMA ROBOTICS spa
Via Pier Paolo Pasolini, 35/15
I-33040 Pradamano (UD)
phone +39 0432 640172 - fax +39 0432 640018
www.cmarobotics.com - info@cmarobot.it

Lacquering and printing lines for furniture
panels, hardboard, mdf or chipboard panels,
doors or parquet flooring with roller or curtain
coating technology and uv or hot air drying
systems. Automatic and robotic spray lines
with vertical dryers, flat or uv dryers.
Lacquering and printing on coils.

Our mission: to be the skilled leader in
optimizing saws for innovation, quality,
technology, price and service! 
Pushing optimizing saws; angular cutting
optimizing saws; high speed optimizing saws;
cross cutting saws

ELMAG spa
Viale Elvezia, 35 I-20052 Monza (MB)
phone +39 039 23611 - fax +39 039 328202
www.elmag.it - info@elmag.it

SALVADOR - SOLIDEA srl
Via dell’Industria, 15 
I-31020 San Vendemiano (TV)
phone +39 0438 777096 
fax +39 0438 778282
www.solidea - salvador@solidea.it

Finishing plants for the furniture and
construction industry with application by
spray, by roller coaters and curtain coaters and
drying by Uv dryers, vertical dryers, linear
dryers with microwaves technology. Complete
finishing plants for doors and windows. Spray
booths. 

GIARDINA GROUP
Via V. Necchi, 63 - I-22060 Figino Serenza (CO) 
phone +39 031 7830801- fax +39 031 78165
www.giardinagroup.com
info@giardinagroup.com

Industrial painting machines as: dry painting
booth, water painting booths, pressurising
painting system and suspended transport lines.

TECNOAZZURRA srl
Via del Tesoro, 210 I-47827 Verucchio 
Fraz. Villa Verucchio (RN)
phone +39 0541 678225-678078
fax +39 0541 671144
www.tecnoazzurra.it - info@tecnoazzurra.it

Wide range of traditional woodworking
machines for panel and wood processing.

RS WOOD srl
Via Achille Grandi 38 
I-47922 Viserbella di Rimini (RN)
phone +39 0541 736265 fax +39 0541 732084
www.rswooditaly.com - info@rswooditaly.com

Epistolio srl – Painting Robot Division, with a
20 years experience in developing and
constructing anthropomorphic and cartesian
robots, offers a comprehensive range of
complete solutions for automated industrial
painting applications in the woodworking
industry.

EPISTOLIO srl
Painting Robot Division
Via Piemonte, 120- I-21100 Varese (VA)
phone +39 0332 212692 - fax +39 0332 223666
www.epistoliorobot.com - info@epistolio.com

CONTACTS

Machines for woodworking and equipmentfor
sawmills. Vertical and tilted bandmills, log
carriages with variable axis, log carriages with
independent headblocks, tandem bandsaw
headrings, chipping canter, traditional resaws,
double resaws. Multiple ripsaws, manual and
automatic edging lines, working centres with
circular blades. Log profiling equipment.
Complete, high-production plants for sawmills.
Saw servicing equipment.

PRIMULTINI srl
Viale Europa, 70 
I-36035 Marano Vicentino (VI)
phone +39 0445 560333
fax +39 0445 560334
www.primultini.com - info@primultini.com

Panel processing machines and plants. Special
multi-blades panel saws, longitudinal milling
machines with rollers feeding, working centres
for the “Folding” technology, flooring industry
technology, doors,modern furnishing industry
technology.

MARIO ZAFFARONI & FIGLI srl
Via Centro Industriale Europeo, 24 
I-22078 Turate (CO)
phone +39 02 9688453 - fax +39 02 9682718
www.zaffaroni.com - info@zaffaroni.com

COSTRUZIONI MECCANICHE 
MODESTO NINO srl
Via Ciro Di Pers 68 
I-33030 Majano (UD)
phone +39 0432 959036 
fax +39 0432 959036
www.modesto.it - info@modesto.it

Our production of woodworking
machines: edger, cross-cutter.

Comec Cncwood, multi-spindles working
centers with working head support columns
with transvertal movement.
Comec Technology, special machines and
systems for high productive processing.
Camam srl, special machines for the
production of chairs and tables.

COMEC GROUP srl
Via Cascina Rinaldi,, 39
I-33048 S. Giovanni al Natisone (UD)
phone +39 0432 756282 - fax +39 0432 757591
www.comecgroup.it - info@comecgroup.it
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AAAA-Tools and auxiliaries

The Firm Aliprandi is specialized in the
production of wood working tools in solid
carbide and carbide-tipped, both standard and
special production.

ALIPRANDI snc
Aliprandi Luca, Maurizio e Paola
Via Manzoni, 10 I-20845 Sovico (MB)
phone +39 039 2013530 - fax +39 039 2013491
www.aliprandi.it - aliprandi@aliprandi.it

Since 1959, Fapil’s mission has been to design
and build cutting tools for machining wood,
board materials and plastics. Specialists in cnc
tooling.

FAPIL srl
Via A. Locatelli, 51/A - I-24019 Zogno (BG)
phone +39 0345 91179 - fax +39 0345 92726
www.fapil.it - fapil@fapil.it

Since 1924 Fink produces complete sets of
tools for windows, helicoidal cutterheads,
cutterheads for profiled kinves, cutters in Hw
welded, circular saw blades, dia tools, boring
bits, solid carbide routers, tools for cnc 
trimming hoggers.

FINK srl - Woodworking tools
Via G. Giusti, 15  I-20900 Monza (MB)
phone +39 039 386961-2 - fax +39 039 361458
www.finktools.com - fink@finktools.com

Tools for wood-alu and plastic material working.
Tools for automatic boring machines, router bits
and collet chucks for cnc router machines. “M.
Conti” measuring devices for the woodworking
industry. Special devices for door and windows
manufacturers.

SISTEMI srl UNIPERSONALE
Via Montanelli, 70 I-61122 Pesaro (PU)
phone +39 0721 28950 - fax +39 0721 283476
www.sistemiklein.com - info@sistemiklein.com

Specialists in diamond and mechanical fixing
tooling. For 40 years we design and manufacture
tools for wood, aluminium and pvc. Customized
solutions thanks to integrated engineering, pro-
duction, control and sharpening service with fast
delivery terms.

Lacquers

Ica group founded in 1971 is one of the
leading European industrial companies in the
production and commercialization of coatings.
The high specialization in eco-friendly paints
and the careful analysis of the Italian and
international trends in the design world mean
that Ica Group is now considered a real
partner, capable of supporting the customer
not only from technical and production point
of view but also for its ability to consistently
deliver new creative ideas.

INDUSTRIA CHIMICA ADRIATICA spa
Via Sandro Pertini, 52
I-62012 Civitanova Marche (MC)
phone +39 0733 8080 - fax +39 0733 808140
www.icaspa.com - info@icaspa.com

Software

Ddx develops Cad/Cam/Cim software solutions:
“EasyWOOD” for panel and solid wood
machining using 3, 4 and 5 axis;
“EasyBEAM” for structures, houses, walls,
beams, rooves, gazebo, etc.;“PowerSTAIRS” for
staircases design and manufacturing;
“PowerWIN” for any kind of windows, french
doors, internal doors, entry doors and
shutters.

DDX srl
Via G. Donizetti, 109/111 
I-24030 Brembate di Sopra (BG)
phone  +39 035 621093 - fax +39 035 333723 
www.ddxgroup.com  info@ddxgroup.com

UTENSILTECNICA srl
Via Ca’ Giorgino, 2- I-47837 Montegridolfo (RN)      
phone +39 0541 855202/855274
fax +39 0541 855255
www.utensiltecnica.com
utensiltecnica@utensiltecnica.com

Handling 
and commissioning

From over 40 years we propose integrated
solutions in material handling and industrial
automation sector. Highly personalisable and 
specific systems for furniture assembling, the
automatic storage and the handling.
Automatic warehouses, lazer guided vehiculs
(lgv), robotized islands, conveyors, sorter
systems, assembling lines, tilting units,
management softwares.

CASSIOLI srl
Place Guardavalle, 63 
I-53049 Torrita Di Siena (SI)
phone +39 0577 684511- fax +39 0577 686084
www.cassioli.com - info@cassioli.com

Dust extraction 
systems and filtration

Spark detectors and fire extinguishing systems
for industrial dust extraction systems.

CONTROL LOGIC srl
Via Ennio, 25 I-20137 Milano
phone +39 02 54100818 - fax +39 02 54100764
www.controllogic.it - controllogic@controllogic.it

AAAAAAAA
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FAIRS      the complete calendar on www.xylon.it

Automation

Custom made machineries and automations
for handling, assembly, storage and
packaging. Paper pallet compose machineries,
pallet protect machines with Made in Italy
quality.

CMA 2 Costruzioni Meccaniche Automazioni
Via Pezza Alta, 28 - I-31046 
Rustignè di Oderzo (TV)
phone +39 0422 853770- fax +39 0422 853992
www.cma2.it – info@cma2.it

9-11 October 
Timber Expo
www.ukconstructionweek.com
• Birmingham (Great Britain)
Constructing and architecture

10-12 October 
Ambienta
www.zv.hr
• Zagreb (Croatia)
Woodworking technologies

10-12 October 
Expo Forestal
www.expoforestal.gob.mx
• Guadalajara (Mexico)
Woodworking technologies

11-13 October 
Pragoligna
www.pragoligna.cz
• Prague (Tzchech Republic)
Woodworking technologies

13-17 October 
Wood processing machinery
www.agacmakinesi.com
• Istanbul (Turkey)
Furniture

13-17 October 
Intermob
www.intermobistanbul.com
• Istanbul (Turkey)
Furniture

16-19 October 
Sicam
www.exposicam.it
• Pordenone (Italy)
Semifinished products, components and
supplies

17-19 October 
Tp & Ee
www.timberprocessingandenergyexpo.com
• Portland (Usa)
Woodworking technologies

21-25 October 
Prowood
www.prowood.fair.be
• Gent (Belgium)
Woodworking technlologies

23-27 October 
Orgatec
www.orgatec.de
• Cologne (Germany)
Furniture

24-27 October 
Vifa Woodmac
www.vifafair.com
• Ho Chi Minh (Vietnam)
Woodworking technologies

31 October-3 November 
Fenestration Bau China
www.bauchina.com
• Beijing (China)
Constructing and architecture

1-4 November 
Myanmarwood 2018
www.myanmar-expo.com
• Yangon (Myanmar)
Woodworking technologies

4-7 November 
Brussels Furniture Fair
www.meublebeurs.be
• Brussels (Belgium)
Furniture

15-18 November 
Woodworking and furniture
supply fair
www.world-wff.com
• New Cairo (Egypt)
Woodworking technologies

20-23 November 
Equip’Baie
www.equipbaie.com
• Paris (France)
Semifinished products, components and
supplies

5-6 December 
Architect @ Work Stuttgart
www.architectatwork.de
• Stuttgart (Germany)
Furniture

6-8 December 
Buildexpo Rwanda
www.expogr.com/rwanda/buildexpo
• Kigali (Africa)
Constructing and architecture

6-8 December 
Afriwood
www.woodexpo.expogr.com
• Kigali (Africa)
Woodworking technologies

15-17 December 
Furniture Asia
www.furnitureasia.com.pk
• Karachi (Pakistan)
Furniture

5-6 December 
Architect @ Work Stuttgart
www.architectatwork.de
• Stuttgart (Germany)
Furniture
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