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www.xylexpo.com - info@xylexpo.com

Xylexpo, the 24th biennial world exhibition
for woodworking technology and furniture
supplies, will be held at Fieramilano, Rho fair-
grounds, from 13 to 17 May 2014.

Starting from 1968 Xylexpo represents, in the
even years, the most important exhibition de-
dicated to the woodworking machinery
and furniture supplies, a place where the
most innovative proposals meet the most par-
ticular request.
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wrote the first article for Xylon – then called Xilon,
spelled with an “i” – in 1992, therefore – I believe –
I am the elder contributor of the magazine.
I used to work in the Acimall Studies Office and the

current director – aware of my technical education –
asked me to present a continuous pressing-laminating
plant that offered innovative features.
I liked that experience and, after that article, I wrote other
texts, technical as well as economic.
With the intensification of my engagement in the associ-
ation, the opportunities to give my contribution to the
magazine decreased, almost dissolved.
However, I did not lose my contact with Xylon and Ital-
ianwoodtech, remaining a loyal reader and always ex-
changing ideas and opinions with great pleasure with
the journalists and directors that directed our magazines
over the years.
Time has passed by and my experience in the associa-
tion has grown, leading me to become – since the end
of last year – the director of Acimall and, consequently,
the managing director of the magazine.
A comeback, an engagement I am happy to face, with
the confidence to have a top-level editorial team, which
has managed Xylon and Italianwoodtech in these years

with commitment and professionalism, turning our mag-
azines into milestones of information for the whole wood-
working machinery industry.
Of course, recent years have been difficult; the crisis
has transformed the industry, pushing historical compa-
nies to surrender and impacting the publishing industry
dramatically, often with unsustainable results in terms of
advertising sales.
But with sacrifice and hard work, Xylon and Italian-
woodtech have resisted:  initiatives have multiplied and
magazines have changed their approach, with a range
of opportunities including printed versions, electronic
mailings, websites. An all-round approach also in terms
of contents – from technical to economic news and ex-
hibition reports – which has ensured the loyalty of thou-
sands of readers all over the world.
According to an old saying, maybe by a Buddhist mas-
ter, when the night gets darker, the dawn gets closer. We
are just one step from the light, let's get there together,
even stronger.

Dario Corbetta
Managing Director
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news

ASSOCIATIONS
The Mmfa now has 27 members 

Industry-wide interest in the Mmfa – the
Multilayer Modular Flooring Association
– shows no sign of waning. Member
numbers leapt from seven upon its
foundation in October 2012 to 23 just
twelve months later. Now four more new
recruits can be reported: Beaulieu
Flooring Solutions (Belgium) has be-
come an ordinary member, while the
companies Amorim Cork Composites,
S.A. (Portugal), ewifoam E. Wicklein
GmbH (Germany) and Mondi Gronau
GmbH (Germany) join the Mmfa as as-
sociate members. This young associa-
tion now has 14 ordinary and 13 asso-
ciate members, with nine European
countries represented in total. Above all,
the Mmfa advocates clear rules and
standards for the innovative product cat-
egory of multilayer modular flooring. 
Mmfa chairman Matthias Windmöller

has a straightforward explanation for the
rapid expansion of the new association:
"There are considerable product de-
velopments in the field of multilayer mod-
ular flooring, and so there is a great deal
of market activity at the moment. There-
fore, it is only logical that various major
players in this market are joining the
Mmfa, a key special interest group”. 
The innovative aspect of the new multi-
layer modular flooring concept is that the
strengths of various floor coverings – e.g.
those used for surfaces, substrates and
underflooring – are combined in a sin-
gle product. Given the recent innovative
progress made in terms of multilayer
processes and products, the Mmfa
considers that one of its main tasks is to
create clear rules of play, in the interests
of the market – and particularly in the in-
terests of consumers. ■

EPLF
Positive results for global laminate flooring markets 

Although the financial crisis does not ap-
pear to be completely over yet, the in-
ternational laminate flooring market is
recovering. Growth has been seen par-
ticularly in Eastern Europe, as well as in
exports to Asia and North America.
The upward trend for Eplf producers that
began to emerge in the previous year
has stabilised. Even though slight sales
declines continued to be observed in
Western Europe, 2013 remained a good
year for the Eplf (Association of European
producers of laminate flooring thanks to
gains in the other regional markets.
Eplf member companies achieve sales
of 463 square meters.
European laminate flooring manufac-
turers are kicking off the new laminate
flooring season with a wealth of creative
decoration ideas. Light and medium
earth tones like "greige" are now the or-
der of the day for flooring, while larger

and wider sizes are bang on trend. Mod-
ern yet rustic boards appeal to the
senses with their distinctly tactile textured
surfaces, installed using innovative syn-
chronisation technology. The Eplf is
turning 20 years old. In 1977, the com-
pany Perstorp, based in Trelleborg,
Sweden, presented the very first laminate
floor made of particle board covered with
high pressure laminate. With the slogan
“Quality and Innovation made in Europe”
incorporated into the association logo,
the members of the Eplf have recently
been flying their flag on the internation-
al market. Quality and innovation are pre-
cisely what European brand-name man-
ufacturers are internationally renowned
for; they offer laminate flooring with cer-
tified quality, mature technology, excel-
lent usage characteristics and positive
environmental credentials, and that are
pleasing to the eye and the touch. ■



COMPANIES
Wemhöner: over Eur 100 millions in 2013

The Herford/Germany based company
for machinery and equipment Wemhön-
er Surface Technologies, which has
production facilities in Herford/Germany
and Changzhou/China, enters the new
year, its 89th, with well-filled order books. 
The main reason for this has been good
order inflow for its core product, short-
cycle press lines for decorative finishing
of timber products used in the furniture
and laminate flooring industries. Just be-
fore Christmas, the 500th order for the
Wemhöner short-cycle press line came
in. It goes to the Kronospan Group
which needs it for their new plant in Be-
larus. Only last spring the 50th short-cy-

COMPANIES
New Ceo for Lenze Se

The Supervisory
Board of Lenze
SE, based in
Hamelin, has ap-
pointed Dipl.-
Ing. Christian
Wendler to be
the new Chief
Executive Officer
as of 1 January
2014. Born in Munich, Christian
Wendler has been a member of the
company’s Executive Board since April
2013. He succeeds Dr.Ing. Erhard
Tellbüscher, who retired on 31 De-
cember 2013 after eleven years as Ceo
and almost 27 years with the compa-
ny. Lenze employs almost 3,300 peo-
ple worldwide and is represented in 60
countries by its own sales compa-
nies, development sites, production
plants, logistics centres, and a network
of service partners. ■

cle press line was sold to Turkey, a trans-
action completed together with the com-
pany’s partner Gim Export of Göttin-
gen/Germany. Also the other product
lines, such as machines for 3D finishing
of furniture fronts, have sold above av-
erage. All in all, Wemhöner is well-posi-
tioned for the future with its product port-
folio. Thus, in 2013 the company with its
staff of 400 employees (more than 120
of which are located in China) has for the
first time achieved sales of over Eur 100
millions (2012: Eur 82 millions). The
good order book position should ensure
a similar level of sales in 2014. Con-
struction is currently underway in
Changzhou/China, where an additional
production hall with a surface area of
about 2,000 sqm will finally fill up the ex-
isting plot of land; more construction work
is to follow in 2014 in Herford/Germany,
where several hundred square metres of
office space will be built. ■

JAPAN
Approved National forest plan

The Japanese government recent-
ly approved the National Forest
Plan, which runs for a period of 15
years starting from next April. Over-
seen by the Minister of Land, Infra-
structure, Transport and Tourism, the
National Forest Plan conforms to the
Basic Plan for Forest and Forestry,
and with an effective period of 15
years to be revised and updated
every 5 years, it clarifies items con-
cerning targets for forestry manage-
ment and conservation, forest man-
agement, and construction of forest
roads. The plan is also a guideline for
the Regional Forest Plan, which is for-
mulated by the prefectural governors.
Among the current revisions, descrip-
tions based on items that are seen as
essential such as strengthening national

territories and recent changes in con-
ditions such as projects for national
forests shifting to general accounting
are included. During the next period of
the plan, the total amount of felled trees
is 799,610,000 m³ (15.9% increase
compared to the current plan), and
within this amount, the amount of log-
ging (non-forest thinnings) accounts for
361,840,000 m³ (23.4% increase), and

the amount of trees from forest thin-
ning accounts for 437,770,000 m³
(10.3% increase). The land area for
forest thinning is 7,281,000 hectares
(6.6% decrease).
Concerning the amount from forest
thinning, the land area for forest thin-
ning will decrease due to the in-
crease in felling the trees, but be-
cause of the increase in the accu-

mulated amount per area of felled
trees, the amount of lumber is seen as
increasing more than the current plan.
The length of forest roads to be built is
89,900 km (1.2% decrease).
The current (as of the end of March of
last year) 13,788,000 hectares of nat-
ural growth forest are expected to de-
crease to 13,263,000 hectares by
March 2029. ■
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10 XYLON INTERNATIONAL January-February 2014

NEWS

SALVADOR
Appointment at Holz-Handwerk 2014

Reducing costs by 50 percent, opti-
mizing by 100 percent.
Salvador – an Italian company that is
at the same time a leader in the pro-
duction of optimizing saws and cross-
cutting saws for the wood and furniture
industry – participates in the next edi-
tion of Holz-Handwerk in Nuremberg
held within the period of 26-29 March.
The company of San Vendemiano (Tre-
viso) thus confirms the excellent results
it has achieved in recent years on the
German and European markets.
In the foreground there are the auto-

MARKETS
Wood fiber costs

Wood fiber costs, which account for
about 60 percent of the production
costs when manufacturing pulp, have
been in steady decline in many parts
of the world for the past two years, re-
ports the Wood Resource Quarterly. In
the 3Q/13, the Hardwood fiber price in-
dex (Hfpi) had fallen 17 percent since
2011, while the Softwood fiber price in-
dex (Sfpi) was down 10 percent over
the same period.
The wood costs for the global pulp in-
dustry have trended downward in a ma-
jority of the pulp-producing regions of
the world the past two years, accord-
ing to the Wood Resource Quarterly
(Woud Resource Quarterly). This has
mainly been the result of lower prices
for market pulp but also because of re-
duced pulp production and increased
supply of wood fiber in some regional
markets. ■

SÜDDEKOR
Dieter Baumanns is new head 

Dieter Baumanns is the new Chairman
of the Management Board responsible
for marketing, sales and product de-
velopment at Süddekor GmbH in
Laichingen and Süddekor Art De-
sign+Engraving GmbH in Willich, ef-
fective immediately.
The former Chairman of the Manage-
ment board, Christian Rolfs, stepped
down when the Süddekor group of
companies was integrated into the
Surteco Group. The Süddekor
Group companies will initially be man-
aged within Surteco as an independ-
ent company of the Paper strategic
business unit. The management team
for the Paper strategic business unit of
Surteco comprises Reinhold Affhüppe,
Dieter Baumanns, Jürgen Dambrows-
ki,  Steffen Griffel and Gereon Schäfer
as chairman. ■

matic cutting solutions for the produc-
tion of windows, building elements
and joinery in general: from the new
"Classic 50" entry level crosscutting saw
of maximum safety and performance at
an incredible price, to the "Superangle
600" optimizing saw. At Nuremberg,
there will be place also for the "Super-
push 200", an optimizing saw equipped
with a pusher characterized by maxi-
mum flexibility and a new system for au-
tomatic unloading of the cut pieces.
Salvador at Holz-Handwerk – Pavilion
11, stand 224. ■

AWARDS
“Masters of Mechanics”, 2013 edition

Ambrogio Delachi (Officine El.me,
Pordenone ), Luigi Ielmini (Cesare
Galdabini, Cardano Al Campo, Varese),
Mario Lattuada (Cesare Galdabini ,
Cardano Al Campo , Varese) and Mat-
teo Piccoli (Blm, Cantù, Como) are the
new "asters of mechanics", 2013 edi-
tion, the award created by Ucimu-Sis-
temi per Produrre (through Ucimu
Foundation) in 2010.
Intended for those (entrepreneurs, ex-
ecutives, managers, technicians, work-
ers) who have contributed and are con-
tributing to the evolution of the Italian

mechanical discoveries and inven-
tions, product solutions and process
development of machines and stream-
lining of corporate organization, safe-
ty systems for workers and the envi-
ronment, prizes are awarded by the
Board of Master of Mechanics, chaired
by Luigi Galdabini, president of
Ucimu-Sistemi per Produrre.
The four new “Masters of mechanics”
are in addition to the past winners of the
competition, going to increase the
"Club of the masters of mechanics "
which now has 22 members. ■



FAIRS
An extra day for Ciff 2014 March

The biggest furniture exhibition in the world will be held
in Guangzhou from 18th to 22nd March, giving visitors and
exhibitors an extra day to enjoy greater business op-
portunities. From 2014, the March edition of Ciff (China
International Furniture Fair, Guangzhou) will last five days
instead of four per stage. The extended duration is tes-
tament to the great success of past editions of the show
and its constant growth, meeting the needs of exhibitors
and visitors who need more time to learn about new prod-
ucts and develop their business. 
The first stage, from 18th to 22nd March, will be dedicated
to home furniture, outdoor and leisure furniture, home-
decor & hosewares and hometextile. 
The second stage, from 28th March to 1st April, will be
dedicated to office furniture, commercial furniture, ho-
tel furniture, as well as machinery and materials for the
furniture industry. More than 3,800 exhibitors are ex-
pected to arrive at Guangzhou for the 33rd edition of Ciff,
occupying a total exhibition area of 680,000 m², and
about 200,000 professional operators are expected from
all over the world. The second edition of Ciff in 2014 will
last four days and will be held from 5th to 8th Septem-
ber. It will be dedicated to the same sectors as the first
stage in March. After the success of Ciff-Home Furniture
2013 (March), which registered the participation of 3,648
exhibitors, occupying a surface area of 680,000 m², and
saw about 150,000 qualified professionals attend from over
160 countries including the Germany, France, Italy, Uk, Rus-
sia, Usa, Australia, Brazil, Turkey, etcetera, the next edition
of Ciff-Home Furniture (March) is expected to be better than
ever! ■

EVENTS
9th European wood-based panel symposium

Following the great success of the previous Wood-based
panel Symposia, Epf, the European panel federation is
organising the 9th European wood-based panel sym-
posium, which is intended to serve as a forum for the in-
dustry and supplying industries. This symposium will again
be organised in co-operation with Wki-Fraunhofer Insti-
tut für Holzforschung and with the support of Sasol and
iVTH. The event will take place in the Maritim Airport Ho-
tel in Hanover, Germany, on 8-10 October 2014.
Simultaneous translation will be offered to English,
French and German. Further info at www.europanels.org
- info@europanels.org. ■
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NEWS

FAIRS
Bau goes to China 

sociated exhibition. This is a format
that has already proven successful for
Messe München in other events it has or-
ganized around the world. Day one of the
congress focuses on sustainable urban
development, and on day two, the em-
phasis switches to integrated planning
and implementation of projects. The
speakers will include internationally
known planners and architects from
China and Europe, all of whom are ac-
tive in China and have gathered con-
siderable experience of the situation in
the country. In the exhibition section, the
spotlight will be on high-quality building
materials, components and construction
solutions for the Chinese market.
The organizers are expecting around 50
companies to take part, mainly from Eu-
rope and China, prominent among them
the Hörmann Group, which is the in-
dustrial partner of the congress. ■

flash news 

FEDERLEGNO  The Assembly of
FederlegnoArredo reconfirmed over-
whelmingly Roberto Snaidero at the
presidency of the federation for the
next three years. An important choice
that, in addition to ensuring continuity
of intense work for the promotion and
protection of member companies, will
allow to complete the numerous proj-
ects undertaken in recent years in the
domestic market and abroad.

MARKETS  Pulp mills and
sawmills in Latin America had among
the lowest wood costs in the world
in the 2Q/13, reports the “Wood Re-
source Quarterly”. Declining costs for
sawlogs and pulplogs in Brazil and
Chile over the past few years have
made the forest industry in the two
countries quite competitive. 
The two countries currently have
some of the lowest wood raw-material
costs in the world, and since these
costs account for 55-65 percent of
the production costs when manufac-
turing pulp and lumber, it makes the
industry quite competitive in the ex-
port market.

APPOINTMENTS  Unify − for-
merly known as Siemens Enterprise
Communications − a leading global
software and services for communi-
cations, has announced the appoint-
ment of Douglas Dean as Ceo. He
succeeds to Hamid Akhavan who
had assumed the position of chief ex-
ecutive officer in February 2010,
coming from Deutsche Telekom.

Bau, the world's leading trade fair for ar-
chitecture, materials and systems, is now
positioning itself in China, the world´s
biggest construction market. On July 8
and 9, 2014, the first "Bau Congress
China" will be taking place in Beijing.
(www.bauchina.com).
The official organizer of Bau Congress
China is Mmi Shanghai, Messe
München´s subsidiary in China; in the
planning and implementation of the
congress, Mmi Shanghai is working
closely with the Bau 2015 team. "Bau
Congress China is a German-Chinese
co-production supported by the know-
how and network of Bau," explained
Mirko Arend, Exhibition Director of Bau
and Deputy business unit director at
Messe München.
The event takes place in the China Na-
tional Convention Center and it is de-
signed as a two-day congress with as-

FAIRS
fensterbau/frontale 2014: bigger than ever!

penters, architects and the trade up-
date on the latest profile systems, pre-
fabricated units, glass in architecture,
fixing equipment, safety equipment,
machines, installations and many more
products. The wish for more sustain-

ability and com-
fort continues
to drive innova-
tion in the win-
dow, door and
facade con-

struction sector. Experts meet at fen-
sterbau/frontale to discuss how aes-
thetic and design trends can be rec-
onciled with energy-efficient building.
The visitors at the coming edition can
also look forward again to the latest
know-how on the main topics of sus-
tainability, comfort, automation and
energy efficiency. ■

When fensterbau/frontale 2014 opens
its doors in the Exhibition Centre Nurem-
berg from Wednesday to Saturday, 26–
29 March, the visitors can look forward
to a more extensive presentation than
ever by the exhibiting companies. The
product spec-
trum at the sec-
tor’s leading in-
ternational ex-
hibition reflects
the worldwide
innovations in windows, doors and fa-
cades. Some 99,000 trade visitors and
well over 1,200 exhibitors made fen-
sterbau/frontale in combination with
Holz-Handwerk an impressive highlight
for the industry in 2012. The new hall 3A
will provide even more display space in
2014. Every two years in Nürnberg, win-
dow and facade manufacturers, car-



FAIRS
Klagenfurt timber fair and Holz&Bau 

An unrivalled overview of the
entire value-generation chain
and the industry's expertise will
once again be presented at
Klagenfurt International tim-
ber fair and the simultaneous

Holz&Bau event from 4 to 7 September 2014: more than
460 exhibitors will cover the complete range – from forestry,
to sawmill and timber industry and timber construction –
with a special focus on "Employment, Training and Con-
tinuing Education in the Forestry and Timber Industry". The
bi-annual International timber fair at Klagenfurt exhibition
grounds is a must for the forestry and timber industry. By
the way, 34 percent of the 22,000 trade visitors come from
abroad. The 2012 première of the trade show for master
carpenters from Austria and Central Europe was a sweep-
ing success. The new trade exhibition was immediately ac-
cepted as a hub for the timber construction industry in Aus-
tria, Central and Southeast Europe. 2014 will see the sec-
ond edition of Holz&Bau. On an exhibition space of some
10,000 square metres, everything will be exhibited that is
of interest for timber construction. 
An expert Forum Holz/Bau event on "Hybrid construction
methods for residential and industrial buildings" will take
place on Friday, 5 September. Also the traditional Inter-
national Timber Day will be held on Friday, 5 September
2014 at the Messe-Centrum. ■

FAIRS
Medwood 2014 in Athens

With renewed vigour and three separate theme features (Ma-
terials + Design, Eco build, Hotel solutions ), the 5th Med-
wood exhibition is welcoming its visitors on the 8th to the
11th of May, at the largest, most modern, functional, designed
to international quality standards Metropolitan Expo exhi-
bition centre, which is located next to the Athens Interna-
tional Airport Eleftherios Venizelos. Medwood continuous-
ly presents innovative ideas and adjusts to the requirements
of both Greek and International wood market, thus it is clas-
sified amongst the leading wood and furniture materials ex-
hibitions worldwide.This year the 5th Medwood exhibition
puts accent on the fields of furniture design and decora-
tion as well as eco build. Moreover, it provides ideas and
solutions for the material usage at hotels and as a result it
appeals to particular segment visitors such as architects,
civil engineers and hoteliers. ■



EUMABOIS

Eumabois – the European
federation of woodworking
technology, tools and ac-
cessories manufacturers,
gathering 13 national asso-
ciations including over 800
European manufacturers –
has issued the 2014 exhibi-
tion calendar that lists the
events officially supported
by the federation. 
Exhibitions have always been
a key issue for the Euro-
pean federation, which has
committed to limiting the pro-
liferation of events that do not
offer real business opportu-
nities to companies, but on
the contrary turn out to be a
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waste of energy and resources.
This action consists of an ac-
curate analysis of existing ex-
hibitions, meetings with their
organizers, direct verifica-
tions to identify the events
that deserve the federation’s
endorsement, followed by a
constant monitoring that the
selection meets the real
needs of reference markets
and the service standards of-

fered to visitors and ex-
hibitors.

Again next year, as in 2013,
two new exhibitions are join-
ing the Eumabois network.
They are Iwf in Atlanta,
scheduled in Atlanta (United
States) from 20 to 23 August
2014, and Fenafor in Lima
(Peru), from 23 to 25 October
next year.

“These are two important ad-
ditions, we might call them
strategic”, said Ambrogio
Delachi, Eumabois presi-
dent. “The organizers of Iwf,
a well-known and established
exhibition, decided to join
the network, following the
example of their Awfs col-
leagues in Las Vegas, which
takes turn with the Atlanta
show in alternate years. Their
entry “closes the loop”, pro-
viding industry companies
with an effective coverage of
the US market, which is def-
initely on top of the list of
countries with the strongest
demand for technology and
accessories for the wood
and furniture industry".
“With the Fenafor show in
Lima – Delachi added – Eu-
mabois is continuing its com-
mitment in Latin America,
establishing a partnership
with a major exhibition that
represents a promising mar-
ket, with an increasing num-
ber of companies looking
for safe, high-quality tech-
nology and higher produc-
tivity. In other words, different
technological standards that
are recording more and more
interest also in this region and
that European technology is
ready to meet, leveraging its
excellence".

www.eumabois.com

IWF AND FENAFOR: NEW EXHIBITIONS
IN THE EUMABOIS NETWORK

EUMABOIS NETWORK 2014

EXPOPROMUEBLE Mexico City (Mexico) 22/25 January
INDIAWOOD Bangalore (India) 21/25 February
WMF Beijing (China)                            25/28 February
HOLZ-HANDWERK Nuremberg (Germany)                 26/29 March
XYLEXPO Milan (Italy)                                13/17 May
WOODEX FOR AFRICA Johannesburg (South Africa)        5/7 June
FORMOBILE Sao Paulo (Brazil)                       29 July - 1 August
IWF Atlanta (United States)               20/23 August
INTERNATIONALE HOLZMESSE Klagenfurt (Austria)                    4/7 September
DREMA Poznan (Poland)                         16/19 September
LISDEREVMASH Kiev (Ukraine)                            23/26 September 
WOOD PROCESSING MACHINERY Istanbul (Turkey)                        27 September - 1 October
LIGNUMEXPO Nitra (Slovak Republic)               30 September - 3 October
W14-WORKING WITH WOOD Birmingham (Great Britain)          5/8 October
ASEANWOOD-WOODTECH Kuala Lumpur (Malaysia)            8/11 October
LESDREVMASH Moscow (Russia)                       20/23 October
FENAFOR Lima (Peru)                               23/25 October
EXPOBOIS Paris (France)                            17/20 November
WOODWORKING Lathi (Finland)                            November

(dates to be defined)
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Rank Company Sales Revenue Employees Sales Ebitda 2012 Roe 
revenues variation 2012 revenues/ (000 €) 2012 (%)

2012 (000 €) 2012/2011 (%) employees (000 €)

1 Capoferri Serramenti spa 20,882 96.23 103 20,882 1,847 4.8
2 Bre. ma. Brenna Macc. srl 12,379 52.16 50 13,153 77 n.a.
3 Bongioanni srl 4,884 50.04 n.a. 4,269 -101 -126.45
4 Kronospan Italia srl 37,453 48.22 45 44,92 728 -15.51
5 Comec Group srl 6,825 45.32 27 6,375 636 23.61
6 Manni spa 9,169 38.40 55 8,345 343 9.1
7 Sistem Costruzioni srl 24,437 29.30 n.a. 24,829 1,180 0.87
8 Primultini srl 8,944 28.07 56 9,597 -160 -74.16
9 Industrie Valentini spa 58,135 27.25 215 62,749 1,591 -19.6
10 Mobilturi srl 65,333 24.42 139 66,455 2,299 11.47

Source: AIDA Bureau Van Dijk data bank. n.a.= not available.

TABLE 1 - TOP TEN BY REVENUE GROWTH

For the third time, the Acimall Studies Office has processed 
the statistics about the most significant companies in the industry.
A recurrent overview we offer to our readers at the beginning 
of a new year.

ACIMALL OUTLOOK

Xylon entrusted the Acimall Studies Office with
the production of an interesting ranking of the
economic performance of wood-related indus-
tries, including “Woodworking machinery and
tools", “Production of wooden furniture”,
“Production of wood-based panels and semi-
finished materials”, “Production of wooden
doors and windows”, “Wooden houses and el-
ements for the construction industry” and
“Wood and furniture sales”.

BASIC REMARKS
The third edition of the Acimall Outlook starts
again with a general overview of the companies
that obtained the best “economic” results in 2012.
Table 1 includes the top 10 companies by
turnover growth. Among these organizations, five
companies are committed to the production of

woodworking technology and tools. The best per-
formance has been achieved by Capoferri
Serramenti, a company based in Adrara S. Mar-
tino (Bergamo) specializing in the production of
wooden and metal doors and windows.
In table 2 we considered another economic in-
dicator, Ebitda, which analyzes the earnings of
a company before interest, taxes, depreciation
and amortization. 
This special ranking does not include any com-
pany representing the woodworking machinery
and tools’ industry. For the rest, the ranking is
dominated by wood-based panel and semifin-
ished material manufacturers. Once again Friul
Intagli spa, based in Prata di Pordenone, takes
the leading position.
In table 3 we listed the top ten companies by
Roe, the parameter measuring the Return (pos-
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Rank Company Sales Revenue Employees Sales Ebitda 2012 Roe 
revenues variation 2012 revenues/ (000 €) 2012 (%)

2012 (000 €) 2012/2011 (%) employees (000 €)

1 Friul Intagli Industries spa 326,542 -5.55 1021 325,464 43,055 29.81
2 Media Profili srl 254,425 -1.56 504 250,322 27,098 19.37
3 Frati Luigi spa 152,651 -5.54 359 158,165 25,138 2.07
4 Calligaris spa 130,571 -4.86 383 126,231 20,479 4.44
5 Fantoni spa 236,097 9.18 645 243,140 19,236 0.41
6 Pedrali spa 65,107 5.21 159 67,885 15,685 25.6
7 Gruppo Mauro Saviola srl 231,496 -15.70 690 242,887 15,534 -7.6
8 Minotti spa 62,831 10.61 121 63,122 12,820 29.78
9 Cassina spa 112,673 -4.00 280 114,038 12,386 0.94
10 S.a.i.b. spa 87,336 8.80 155 88,211 9,879 4.5

Source: AIDA Bureau Van Dijk data bank. n.a.= not available.

TABLE 2 - TOP TEN BY INCOME MARGIN

THE METHOD

The figures used in the rankings are taken from Aida-Bureau

Van Dijk database, which includes all the budgetary data of

Italian companies.

The production activity of companies has been identified from

to the corresponding Ateco 2007 code.  

Some companies have been included in a different business

category, other than the activity specified in the balance

sheet, based on patent and objective observation. Non-con-

solidated balance sheets have also been taken into account. 

The calculation criteria are the following:

Revenue variation: it is the percent variation of sales rev-

enues compared to the previous year.

Ebitda: it is a revenue margin that defines the earnings of a

company before interest, taxes, depreciation, extraordinary

components and amortization.

Roe: it is the percent ratio between net profits/losses and net

assets.

Production value: it is the sum of net revenues, stock-in-

trade variations and other entries.

itive or negative) On Equity. Giardina Finishing
ranks first, followed by Imal and Elmag. The top-
ten ranking includes as many as five suppliers
of woodworking technology and tools.

WOODWORKING TECHNOLOGY
Acimall is the Confindustria member association
representing Italian woodworking machinery
and tools manufacturers, thus it is proper to add
a specific comment focusing on the industry.
The analysis takes into account the top-50 Ital-
ian companies by sales revenues in 2012. Due
to the lack of an Ateco 2007 code precisely iden-
tifying the activity of companies, the companies
to be included in the ranking were selected by
the Acimal Studies Office. The ranking does not
include companies that – although they match
the classification – experienced bankruptcy
proceedings and arrangement with creditors in
2013.
Scm Group in Rimini reaffirmed its role of top Ital-
ian company by sales revenues with a turnover
of 280 million Euros, followed by Biesse spa in
Pesaro.  As many as 47 companies recorded a
turnover under 100 million euros, confirming once
again that the domestic industrial system is made
of small and medium enterprises. 
Another key parameter for business size is the
number of employees. Only 13 companies have
a workforce exceeding 100 units (same result in
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Rank Company Sales Revenue Employees Sales Ebitda 2012 Roe
revenues variation 2012 revenues/ (000 €) 2012 (%)

2012 (000 €) 2012/2011 (%) employees (000 €)

1 Giardina finishing srl 5,172 n.a. 464 47.06
2 Imal srl 48,970 141 2,173 46.95
3 Elmag spa 12,427 64 461 30.43
4 Friul intagli industries spa 326,542 1021 43,055 29.81
5 Minotti spa 62,831 121 12,820 29.78
6 Stanghellini srl 4,469 n.a. 551 29.51
7 Imas aeromeccanica srl 5,856 n.a. 130 27.97
8 Aran world srl 66,755 296 2,349 27.93
9 Alpilegno srl 13,179 9 1,257 25.96
10 Pedrali spa 65,107 159 15,685 25.6

Source: AIDA Bureau Van Dijk data bank. n.a.= not available.

TABLE 3 - TOP TEN BY PROFITABILITY

2011), confirming the stability of employment
trends in the industry. 
Ebitda, the index of earnings margins, is posi-
tive for most of the companies. Yet, the absolute
values of the index are not very high mainly com-
pared to other sectors of the industry; only 10
companies out of 50 recorded a margin higher
than one million euro in 2012.
Let’s close with a remark: an analysis of such
breadth and depth inevitably requires evaluations
we have made honestly and with the specific pur-
pose of providing an evaluation tool that is as
clear as possible. Also in this edition, we might
have made mistakes or inaccuracies. We apol-
ogize for that in advance and we are ready to re-
port possible corrections to Xylon readers.

by Carlo Alberto Strada ■

Acimall Studies Office
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Rank Company Sales Revenue Employees Sales Ebitda 2012 Roe 
revenues variation 2012 revenues/ (000 €) 2012 (%)

2012 (000 €) 2012/2011 (%) employees (000 €)

1 Scm Group spa 280,326 -6.63 1799 299,994 -10,335 24.54
2 Biesse spa 267,807 -6.84 1408 272,850 5,217 -0.96
3 Cefla societa' cooperativa 250,734 -5.04 848 257,314 9,579 2.65
4 Cms spa 84,769 13.97 444 87,319 7,024 19.43
5 Freud produzioni ind. spa 63,776 -2.07 398 65,756 4,710 9.6
6 Imal srl 48,970 -11.83 141 48,923 2,173 46.95
7 Pal srl 35,156 -38.24 119 35,040 4,588 13.35
8 Costa levigatrici spa 25,811 -7.29 174 25,322 724 0.82
9 Cassioli srl 21,655 -9.00 137 33,271 1,090 10.22
10 Uniconfort srl 21,503 20.37 45 26,755 1,062 25.53
11 Griggio spa 20,351 -2.73 90 20,135 298 -6.51
12 Masterwood spa 19,325 2.18 105 16,406 986 -19.82
13 Paolino Bacci srl 18,441 3.17 49 18,569 858 16.51
14 Angelo Cremona spa 16,516 -32.58 151 15,780 2,229 0.11
15 Stark spa 15,154 1.47 110 15,092 1,217 1.31
16 Ormamacchine spa 15,122 10.37 122 13,696 510 2.94
17 Coral spa 14,679 -6.39 99 15,356 517 0.07
18 Sorbini srl 14,652 -24.58 82 15,317 -840 -16.58
19 Corali spa 14,580 0.31 69 15,079 680 17.57
20 Imeas spa 13,720 10.97 76 14,675 -340 18.08
21 Working Process srl 13,339 4.58 42 14,019 -649 n.d.
22 Storti spa 12,758 -6.91 93 11,869 987 5.47
23 Elmag spa 12,427 4.64 64 12,559 461 30.43
24 Bre. ma. Brenna Macc. srl 12,379 52.16 50 13,153 77 n.a.
25 Italpresse spa 12,264 -22.43 102 13,060 -101 -4.13
26 Giben international spa 11,920 2.69 75 13,384 -2,364 -122.67
27 Makor srl unipersonale 11,772 23.31 70 11,545 816 13.26
28 Centauro spa 9,641 -6.23 90 10,057 348 -9.74
29 Uniteam spa 9,242 -12.99 62 9,010 303 -0.11
30 Mion & Mosole spa 9,172 -22.59 78 9,828 -842 -29.89
31 Manni spa 9,169 38.40 55 8,345 343 9.1
32 Primultini srl 8,944 28.07 56 9,597 -160 -74.16
33 Vitap costruzioni mecc. spa 8,876 -9.31 47 9,096 144 -5.58
34 Baschild srl 8,332 6.89 22 8,250 696 1.85
35 Essetre spa 8,153 17.00 34 7,382 430 7.91
36 Putsch Meniconi spa 7,218 -0.97 50 7,270 286 0.09
37 Comec Group srl 6,825 45.32 27 6,375 636 23.61
38 Carmac Group srl 6,391 24.41 n.a. 6,396 102 -58
39 Friulmac spa 6,277 -22.58 49 6,636 120 -6.14
40 Imas aeromeccanica srl 5,856 -3.15 n.a. 6,353 130 27.97
41 Boteco srl 5,425 -8.13 57 5,545 544 6.54
42 Stemas srl 5,221 21.40 30 6,131 113 -2.39
43 Cma robotics spa 5,196 -6.37 24 5,470 258 2.96
44 Giardina finishing srl 5,172 -6.41 n.a. 5,426 464 47.06
45 Omma srl 5,112 -1.08 25 5,068 557 11.51
46 Bongioanni srl 4,884 50.04 n.a. 4,269 -101 -126.45
47 Elettrom. G. Colombo srl 4,705 -9.54 50 4,755 423 7.62
48 Rekord srl 4,586 -24.31 n.a. 4,709 -77 -18.51
49 Finiture srl 4,539 23.70 26 4,428 100 5.73
50 Stanghellini srl 4,469 22.41 n.a. 4,475 551 29.51

Source: AIDA Bureau Van Dijk data bank. n.a. = not available.

TABLE 4 - TOP-50 COMPANIES IN "WOODWORKING MACHINES AND TOOLS" INDUSTRY



Rank Company Sales Revenue Employees Sales Ebitda 2012 Roe 
revenues variation 2012 revenues/ (000 €) 2012 (%)

2012 (000 €) 2012/2011 (%) employees (000 €)

1 Natuzzi spa 457,589 -1.58 2,863 465,458 709 -12.82
2 Chateau d'Ax spa 206,789 -12.94 94 208,425 2,860 -0.59
3 Scavolini spa 166,511 -6.43 560 171,260 7,384 3.07
4 Lube industries srl 139,880 1.08 250 142,727 3,334 3.3
5 Calligaris spa 130,571 -4.86 383 126,231 20,479 4.44
6 Ilcam spa 123,962 8.93 491 119,192 7,522 7.15
7 Poliform spa 115,644 2.15 569 121,038 8,573 3.46
8 Cassina spa 112,673 -4.00 280 114,038 12,386 0.94
9 Veneta cucine spa 107,944 -6.45 363 110,939 6,858 1.87
10 Poltrona Frau spa 106,202 -5.09 433 117,680 9,633 -5.46
11 Molteni & c spa 104,546 10.21 318 105,030 6,528 3.02
12 Imab Group spa 86,159 -0.73 491 91,195 5,633 3.94
13 Santarossa spa 85,029 -21.83 262 90,071 -1,947 -23.6
14 Arredo 3 srl 75,466 3.05 165 75,969 7,239 16.04
15 Stosa spa 74,128 -4.56 159 74,739 2,925 0.61
16 Aran World srl 66,755 0.41 296 67,778 2,349 27.93
17 Mobilturi srl 65,333 24.42 139 66,455 2,299 11.47
18 Pedrali spa 65,107 5.21 159 67,885 15,685 25.6
19 Minotti spa 62,831 10.61 121 63,122 12,820 29.78
20 Marinelli cucine srl 61,247 -3.31 147 63,206 2,020 18.64

Source: AIDA Bureau Van Dijk data bank. Note: The ranking does not include B&B Italia, as their budget 

Ateco code: 31. figures were not available at the time of data processing.

TABLE 5 - TOP-20 COMPANIES IN WOOD FURNITURE PRODUCTION"

Rank Company Sales Revenue Employees Sales Ebitda 2012 Roe 
revenues variation 2012 revenues/ (000 €) 2012 (%)

2012 (000 €) 2012/2011 (%) employees (000 €)

1 Friul Intagli Industries spa 326,542 -5.55 1021 325,464 43,055 29,81
2 Media Profili srl 254,425 -1.56 504 250,322 27,098 19,37
3 Fantoni spa 236,097 9.18 645 243,140 19,236 0,41
4 Gruppo Mauro Saviola srl 231,496 -15.70 690 242,887 15,534 -7,6
5 3 b spa 184,756 -11.61 578 185,388 9,343 8,84
6 Frati Luigi spa 152,651 -5.54 359 158,165 25,138 2,07
7 S.a.i.b. spa 87,336 8.80 155 88,211 9,879 4,5
8 Bipan spa 86,222 -5.87 191 91,644 4,506 -0,6
9 Cleaf spa 78,681 5.37 177 78,669 9,131 13,83
10 Alpi spa 62,744 -8.70 632 62,345 -1,821 -4,99
11 Industrie Valentini spa 58,135 27.25 215 62,749 1,591 -19,6
12 Gruppo Trombini spa 57,475 -46.22 125 42,315 -32,837 n.a.
13 Nordpan spa 52,390 3.83 132 52,826 2,002 2,53
14 Reni Ettore spa 43,673 -36.99 262 41,421 -1,358 n.a.
15 Kronospan Italia srl 37,453 48.22 45 44,920 728 -15,51
16 Novolegno spa 33,811 -0.75 126 35,492 1,499 -1,73
17 Invernizzi spa 32,570 1.06 150 33,129 2,427 2,23
18 Sangiorgi Legnami spa 30,827 -20.99 n.a. 27,456 1,619 -2,7
19 Xilopan spa 26,898 -6.62 83 26,716 2,252 -6,53
20 E. Vigolungo spa 18,125 -7.00 101 17,828 771 -19,57

Source: AIDA Bureau Van Dijk data bank. Ateco code: 1621. n.a.= not available.

TABLE 6 - TOP-20 IN "WOOD-BASED PANELS AND SEMIFINISHED MATERIALS"
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Rank Company Sales Revenue Employees Sales Ebitda 2012 Roe 
revenues variation 2012 revenues/ (000 €) 2012 (%)

2012 (000 €) 2012/2011 (%) employees (000 €)

1 Cormo societa' cooperativa 50,900 -12.39 382 50,537 -1,774 5.52
2 Braga spa 47,595 -8.10 142 45,955 2,692 5.43
3 Cocif soc. coop. 39,228 -20.86 358 40,119 -2,166 -4.23
4 3 elle società cooperativa 35,820 -11.96 284 37,217 -3,386 -9.1
5 Garofoli spa 31,284 -6.10 212 33,003 2,345 5.41
6 De Carlo infissi spa 28,778 -10.17 254 22,369 159 -49.87
7 Eclisse srl 27,088 -2.42 88 27,207 6,584 13.19
8 Ferrerolegno spa 24,415 -6.78 n.a. 24,844 3,716 7.97
9 Nusco spa con unico socio 22,860 6.89 n.a. 24,782 2,180 2.08
10 Silvelox spa 22,007 0.66 144 22,690 1,818 -6.88
11 Suedtirol Fenster srl 21,978 -6.21 159 21,930 1,429 1.41
12 Pail serramenti srl 21,861 -19.21 219 22,509 1,438 1.07
13 Krona koblenz spa 21,377 -11.24 94 21,582 1,283 4.92
14 Capoferri serramenti spa 20,882 96.23 103 20,882 1,847 4.8
15 Wolf fenster spa 20,575 16.66 103 19,012 2,379 8.23
16 Effebiquattro spa 16,742 -13.02 73 17,864 526 -15.16
17 Italporte spa 16,173 10.00 87 13,685 2,289 1.11
18 Tre p & Tre Piu' spa 15,441 -6.79 98 16,484 -833 -39.31
19 Italserramenti srl 15,096 -6.19 68 15,700 1,256 4.11
20 Bertolotto porte spa 14,858 -5.21 83 15,043 980 1.73

Source: AIDA Bureau Van Dijk data bank. Ateco code: 162310. n.a.= not available.

TABLE 7 - TOP-20 COMPANIES IN "WOODEN WINDOWS AND PARQUET PRODUCTION" 

Rank Company Sales Revenue Employees Sales Ebitda 2012 Roe 
revenues variation 2012 revenues/ (000 €) 2012 (%)

2012 (000 €) 2012/2011 (%) employees (000 €)

1 Margaritelli spa 84,688 -18.30 357 84,698 4,277 -51.68
2 Rubner Haus spa 57,114 -4.67 291 59,074 2,014 0.61
3 Panguaneta spa 44,233 -1.99 164 43,542 2,323 4.42
4 Rubner holzbau spa 36,346 -28.42 180 40,209 -2,381 -43.04
5 Sistem Costruzioni srl 24,437 29.30 n.a. 24,829 1,180 0.87
6 Perlarredi srl 17,514 -19.57 16 17,825 178 -105.84
7 Home Connexion srl 14,347 -11.48 81 14,483 -155 -12.09
8 Itlas spa 13,816 -4.34 35 14,616 2,715 10.49
9 Tip Top Fenster Gmbh 12,155 -8.95 82 12,194 839 3.23
10 Cp parquet srl 11,735 -4.87 42 11,540 1,730 10.89

Source: AIDA Bureau Van Dijk data bank. Ateco code: 162320. n.a.= not available.

TABLE 8 - TOP-10 COMPANIES IN "WOODEN HOUSES AND CONSTRUCTION ELEMENTS"
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Rank Company Sales Revenue Employees Sales Ebitda 2012 Roe 
revenues variation 2012 revenues/ (000 €) 2012 (%)

2012 (000 €) 2012/2011 (%) employees (000 €)

1 Corà Domenico & Figli spa 89,237 -12.46 142 88,655 2,432 -1.16
2 Imola Legno spa 87,197 -13.03 147 84,016 620 -8.14
3 Florian Legno spa 54,123 -5.02 65 52,836 3,905 5.24
4 Bellotti spa 29,831 -4.27 113 30,166 -607 -18.2
5 Damiani - Holz&ko spa 26,728 11.82 95 27,324 651 0.72
6 Andrighetti legnami spa 26,341 -14.25 22 24,840 821 -7.86
7 Paganoni Importlegno spa 25,459 -13.52 20 26,035 1,226 0.12
8 Karl Pichler spa 25,255 -4.59 65 25,823 1,911 1.83
9 Guercio spa 21,886 -17.12 80 22,132 -2,076 0.54
10 Piarottolegno spa 20,691 -4.54 128 19,816 -3,326 -16.96
11 Kimono spa 17,751 -14.97 34 17,878 381 5.19
12 Buffoli Legnami srl 17,562 2.82 5 17,570 445 25.49
13 Ala az. legnami affini spa 15,231 -27.13 39 n.a. -249 -4.92
14 Frezza legnami spa 15,205 -3.49 24 15,782 1,338 -1.26
15 Galifi srl 14,465 -20.76 n.a. 14,667 359 2.03
16 Bonomi Pattini spa 14,188 -3.45 31 14,340 344 -7.05
17 Bertani Enrico srl 13,955 3.11 27 14,122 -444 n.a.
18 Alpilegno srl 13,179 -2.30 9 13,191 1,257 25.96
19 Volgger Holz Gmbh 12,290 -2.40 34 12,483 1,303 8.62
20 2xl spa 12,096 -2.06 45 12,133 191 -13.45

Source: AIDA Bureau Van Dijk data bank. Ateco code: 467310.                             n.a.= not available.

TABLE 9 - TOP-20 COMPANIES IN "WOOD AND FURNITURE TRADE"



ACIMALL

We still have to wait for cov-
eted recovery: as a matter of
fact, 2013 has been poor of
satisfaction.The preliminary
balance about the trend of
Italian technology for wood
andwood-based materials,
processed by Acimall's Stud-
ies Office, is quite clear. 
The analysis by the Confind-
ustria member association,
unfortunately, highlights the
signs of a tough economic
season for an industry that, in
the past six years, has suf-
fered from 30 percent
turnover reduction.
Production, amounting to
1,481 million Euros, recorded
a drop from the previous
year, mainly caused by a
domestic market that –
though far from the minus 15

percent result in 2012 – is not
showing signs of a rally or
reasons for satisfaction. Ital-
ian export lost another 8.1
percent compared to 2012
(while 2012 vs. 2011 record-
ed 8 percent shrinkage), as
a result of decreasing interest
for Italian products in neigh-
bor markets, first of all Ger-
many, France, Spain and
Portugal. In general terms,
Europe has always been a
key partner for Italian suppli-
ers, but its relevance has
strongly faded in recent
years. This trend was not
compensated by the “satis-
factory” results recorded in
emerging markets: China,
Brazil, Canada, United States
and Mexico have emerged
as good destinations for Ital-

ian technology.
Import increased by 10.5
percent (up by 144 million Eu-
ros in value), mainly resulting
from sales by German and
Chinese competitors in Italy.
The former have a 50 share
on total import, mostly con-
centrated in the high-end of
the market, while “made in
China” supplies (accounting
for 25 percent of Italian import
approximately) include low-
tech solutions or components
and solutions in-transit to
other destinations.

2014 FORECASTS
“As usual, it is very difficult to
predict what is going to hap-
pen in the next twelve
months”, said Dario Cor-
betta, newly-appointed Aci-

mall director, who guided the
Studies Office for many years.
“Several factors can have
an impact on the trends of an
industry, even a small one like
ours. We expect a slight ral-
ly of all indexes, though we
cannot say there will be real
recovery. Again, export flows
will play a key role for an in-
dustry where export propen-
sity is now beyond 80 per-
cent. 
If Italian companies have the
capacity to approach some
markets aggressively with
innovative globalization ini-
tiatives, looking for technical
and commercial cooperation
agreements, then we will see
business expansion. 
However, it will take more
time to see a real "growth" of
the domestic market. We are
still struggling with a de-
mand crisis that can only
be solved with strong actions
at macro-economic level”.
“Another key element –
added the manager – is the
upcoming Xylexpo, the bi-
ennial international exhibi-
tion organized by our asso-
ciation in even-numbered
years, that will be a valuable
observatory to identify the
most active markets and fu-
ture decisions by big inter-
national customers”.

www.acimall.com

ITALIAN WOODWORKING MACHINERY:
2013 PRELIMINARY BALANCE
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ACIMALL

Acimall, the Confindustria-member association rep-
resenting the industry of technology, wood and ac-
cessories for the furniture industry and woodworking,
is looking forward to another year of intensive activ-
ities on the global markets. It’s an industry with a very
strong propensity to export, accounting for more than
80 percent of production, looking at the global mar-
kets for satisfaction denied by a still stagnating do-
mestic market.
“Our mission is and will always be doing all it takes
to promote “made in Italy” all over the world”, said

Dario Corbetta, director of the association. “The tough
years we are going through have made everything
more complicated, but we did not give up our duty,
playing a role that will be even more strategic
based on the decisions made for 2014”.
Two types of actions: the official stand, delivering
information to visitors, and collective Italian pavilions,
organized by Acimall or in cooperation with Ice, the
Italian Foreign Trade agency, to increase the visibil-
ity of exhibitors by gathering them inside an “Italian
area”. For all exhibitions, a service to “Find agents”

ACIMALL: 2014 PROMOTION PROGRAM

2014 PROMOTION PROGRAM

INDIAWOOD (Bangalore, India) 21-25 February  
Collective Acimall and “Find agents” service

M&M (Bogotà, Colombia) 12-15 March
Collective Ice-Acimall and “Find agents” service

TIMBER & WOODWORKING (Almaty, Kazakhstan) 11-14 June
Collective Ice-Acimall and “Find agents” service

FORMOBILE (Sao Paulo, Brazil) 29 July/1 August
Collective Acimall and “Find agents” service

IWF Atlanta (Usa) 20-23 August
Collective Acimall and “Find agents” service

WOODWORKING (Minsk, Belarus) 29 September/2 October
Collective Acimall and “Find agents” service

LIGNUM EXPONitra (Slovak Republic) 30 September/3 October
“Find agents” service

W14 Birmingham (Great Britain) 05-08 October
Collective Acimall and “Find agents” service

ASEANWOODKuala Lumpur (Malaysia) 8-11 October
Collective Acimall and “Find agents” service

LESDREVMASHMoscow (Russia) 20-23 October
Collective Ice-Acimall and “Find agents” service

FENAFORLima (Peru) 23-25 October
Collective Ice-Acimall and “Find agents” service

EXPOBOISParis (France) 17-20 November
Acimall stand 

MYANMARWOODYangoon (Myanmar) 04-07December
Collective Acimall and “Find agents” service



will be offered, developed by the association’s offi-
cials to identify and select local companies willing to
represent Italian technology in their country.

DATES
The board of directors of the association has approved
a program where most efforts are focused on events
in emerging markets or regions where it is more dif-
ficult for companies to operate individually, while they
have been present for several decades in all “mature”
countries.
The program is particularly intensive in the second
half of 2014, between September and November,
when several interesting events for Italian technolo-
gy are taking place.
In Colombia (March) and Peru (October), Acimall
is attending supported by Ice, the Italian Foreign Trade
agency, leveraging synergies that will increase vis-
ibility and tangible benefits for exhibiting companies.
The third stage in South America (Brazil in July) will
be a big exhibition, “Formobile”, where Acimall will
have their own stand supporting the direct partici-
pation of Italian companies, just like at Iwf in Atlanta
(United States in August).
Indiawood (India in February) is going to be a ma-
jor event also this year, with a collective Acimall pavil-
ion gathering a great number of Italian companies;
same situation in Russia (Moscow, in October), an-
other generous market for Italian woodworking tech-
nology.
A very interesting initiative is the decision to attend
events in Myanmar, Malaysia, Kazakhstan, Belarus
or the Slovak Republic, regions to observe with great
attention in view of the developments that can be ex-
pected in the short and medium term.

www.acimall.com

The easiest way to find 
the partner you need...

On Xylon, 
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We had already written about 
the new Board of Directors of Acimall 
in the past issue of Xylon. 
Today, we are back on the topic – 
following our tradition – with an interview
to the newly appointed President, 
Lorenzo Primultini. 
These pages will also feature 
the opinions of Dario Corbetta, 
the new director of Acimall.

A NEW SEASON FOR ACIMALL
Lorenzo Primultini, the new president of Acimall,
is the representative of one of the most “ancient”
families of our industry, the Primultini family
renowned all over the world for their sawmill ma-
chinery. “Smart” machines – belonging to the Ital-
ian tradition – which consider the log as a valu-
able resource and analyze it, try to understand
it, cutting boards so as to ensure the highest out-
put, respecting wood and minimizing  produc-
tion waste.
With the same attention and respect, Primultini
is approaching his role as president of the as-
sociation of Italian manufacturers of wood tech-
nologies.

“I know very well that this is the worst moment
to take over!” he says smiling. “I will not certainly
waste time talking once again about the difficulty
of this economic period and the high costs paid
by Italy, mainly in the wood industry. Instead, I
want to be driven by our proactive attitude, our
will to close a period characterized by objectively
"poor" economy, but also misunderstandings and
difficulties of different kinds. 
Let’s start over with a new team, an excellent team.
Next to me, I have two vice-presidents who are first
of all two high-quality leaders. Franco Paviotti (Met-
al World) is an experienced man, who has been
active in Acimall and Eumabois for many years.
Then, Stefano Dal Lago, a young manager of Cms
Industries, is a valuable resource for us, as he is

not bound by the old habits of our industry and is
certainly ready to provide us with suggestions, dy-
namic initiatives that he has already experienced
throughout his career in other industries.
And also all our board members are young, mo-
tivated and brave people, because they have
stepped forward, they have decided to commit
themselves, being aware of the huge difficulties
they are going to face. All this makes me not only
optimistic, but also proud”.

So, there is strong determination...
“It could not be otherwise! We are a motivated
team. We have a difficult task to accomplish. We
feel the responsibility of an industry that needs
– today more than ever – to find a strong, con-
solidated, unified point of reference in the as-
sociation.
First, we must consider positive elements. Start-
ing from Biesse comeback as a member, a re-
ally important event, for which the previous Board
of Directors – and president Ambrogio Delachi
first of all – operated with great resolution.
Biesse has also come back to Xylexpo, our ex-
hibition, after skipping two editions. The next edi-
tion of the biennial exhibition will also feature the
presence of Cefla, Casadei Busellato and two
companies of the Scm Group, namely Cms
Group-Balestrini and Superfici-Elmag. 
This is wonderful. We are back again to work to-
gether, overcoming hurdles and difficulties and

Dario Corbetta.
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sharing our experience. The comeback of im-
portant industrial companies on one side, and
the constant effort to understand the needs of
those that are still out of our exhibition on the oth-
er, are they key elements from which we can start
to develop new interesting projects”.

On which pillars does the future have to be built?
“On service for all members, on our effort to lim-
it the suffering both of the association and of sin-
gle member companies, especially small or-
ganizations, offering a range services that are par-
ticularly precious for them.  We must do much
more for promotion, trying to leverage all possi-
ble synergy horizontally − with colleagues of oth-
er associations of mechanical engineering that
are part of Federmacchine − and vertically − nev-
er giving up launching signs of esteem and avail-
ability to all the people that are part of Feder-
legnoArredo and, at European level, of Eumabois.
And we should leverage the opportunity of a
three-year term with Italian presidency. 

DARIO CORBETTA
It’s just a few weeks sinche Dario Corbetta has
been appointed to new director of Acimall, as well
as managing director of Italianwoodtech (see ed-
itorial on page 7). He joined the association in 1991,
dealing first of all with studies and promotion, and
then he managed the organization of Xylexpo.
“It is banal to say it, I admit, but this is the truth: in
my agenda there are two keywords written in cap-
ital letters. One is Xylexpo, the other one is pro-
motion”. This is how our chat with Corbetta start-
ed. He also added : “A unique message, actual-

ly: essential support for our industry, which is the
priority mission of our charter. We must support in-
ternationalization, developing diversified tools
that allow us to be useful to huge industrial
groups as well as small and medium enterprises. 
Such activity is based on three pillars. First of all
promotion, the creation of interest and appreci-
ation among users all around the world through the
participation in exhibitions, the cooperation with the
Italian Foreign Trade Agency (Ice) and ministries,
the invitation of delegates and operators, the or-
ganization of technical seminars, the activity in train-
ing centers that we have opened in several coun-
tries of the world, the most recent in Gabon. 
The second pillar is Xylexpo, the international ex-
hibition that is a reference showcase for “made in
Italy”, a precious tool especially for small-sized com-
panies that find here the excellence event for their
business activities, where they can meet opera-
tors from all over the world..We know well how
much Xylexpo suffered during the past two edi-
tions and we know the reasons as well, but we
are working to develop a good edition, paving
the way for an event in 2016 that will bring us
back to the role we deserve.
The third pillar is our communication activity,
mainly through magazines. Xylon, which talks to
national operators, and Italianwoodtech, fo-
cused on the presentation of “made in Italy” to
the world. This activity will be supported by the
new technologies that we have implemented and
that have allowed us to extend our action far be-
yond the operating range of printed paper”.

Are you optimistic?
“Sure. We have more than 180 associated
members. We are one of the most important as-
sociations in mechanical engineering in terms of
dimensions. This means that we have done
something good and we are still doing it! The re-
turn of big companies into the association and
Xylexpo are, indeed, a confirmation of our role.
A trust we are proud of, for which we will be work-
ing further and better; I am sure about it. Work-
ing together, opening the doors to the compa-
nies of industries that are close to us: paints,
edges, hardware… If we work together to pro-
duce high quality furniture and interior decora-
tions all over the world, we can also work to
achieve, all together, greater success and new
opportunities”. (l.r.) ■

Lorenzo Primultini.



of view in order to identify new opportunities, new
strategies, new products”. And he added: “It is a
great satisfaction for us to be here with you today,
to prove the great desire to change that drives Xyl-
expo and Acimall, the Italian association of wood-
working technology suppliers.”

Primultini also reminded the big sponsors of the ex-
hibition – Eumabois, the Italian Ministry of Pro-
duction Activities, Cfi-Comitato Fiere Industria
(Confindustria) – and the proactive collaboration
with Ice-Italian Foreign Trade Agency and Fiera Mi-
lano; then he went straight to the most expected top-
ic, namely the return of major industry actors to the
Milan exhibition. “Back with us, we have two Scm
Group companies, Cms Group-Balestrini and
Superfici-Elmag; we will also have Biesse Group,
Cefla Group, and Casadei-Busellato back to Xyl-
expo. An industry that’s been hit hard by the eco-
nomic crisis, an Italian industry that had to further
strengthen its propensity to export to keep going,
still needs to meet, to collaborate, to identify its as-

XYLEXPO 2014:
LET’S WORK TOGETHER!
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This is the strong message from the press confer-
ence introducing Xylexpo – the biennial exhibition
of woodworking technology and furniture industry
supplies to be held at Fiera Milano-Rho from 13
to 17 May 2014 – to European journalists. It was
an opportunity to illustrate the status of the next edi-
tion, to take a look at industry figures and to talk
about some important news. Above all, for the first
time, “Xie-Xylexpo Information Event” allowed top
exhibitors to be the “big actors” of the press meet-
ing, and we also introduced the first edition of “Xia-
Xylexpo Innovationa Awards”. But let’s start
from the beginning.

LORENZO PRIMULTINI
Acimall’s president, Lorenzo Primultini, opened
the event saying thank you to Enrico Pazzali, man-
aging director of Fiera Milano, and Paolo Fantoni,
the businessman guiding the same-named industrial
group, and also Assopannelli/FederlegnoArredo
president. “Their valuable presence indicate our de-
termination to work together, to look for new points

EXHIBITIONS

It was held in Milan the press conference to present the next edition
of Xylexpo. Here are the figures and main issues which ran through.
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communicating not only products, prices and
features, but a set of values, a different attention to
the market. And you, the media, will be the jury”,
Primultini added. “We will ask you to give marks,
to indicate which companies among Xylexpo ex-
hibitors you consider more innovative in products
and communication skills. 
Results will be given on the evening of May 14, the
second day of Xylexpo, when we will meet in the
expo center for a welcome dinner, and on that oc-
casion, we will proclaim the top-three winners in
each category”.

DARIO CORBETTA
The Acimall director had a dual task: providing an
industry overview and presenting the facts and fig-
ures of next Xylexpo. Corbetta started by presenting
the Italian industry (270 companies, including 181
Acimall members, 9 thousand employees, 1.4
billion Euro in 2013 accounting for 15 percent of
global production, with an export share above 80
percent, equal to 1.1 billion, with Germany, United
States, France, Russia and China as “top cus-
tomers”). Italy, Corbetta said, is the world’s second
supplier of woodworking technology after Germany
(1.77 billion Euro) and before China (705 million
Euro). 

Corbetta then presented information about the next
exhibition, where 450 exhibitors are expected on
a net exhibition area just below 30 thousand square
meters. “Until today we have more than 360 reg-
istrations and 24 thousand square meters allotted
– the Acimall director said – but we can say that we
are at least 50 days late in our agenda, as small and
medium enterprises are waiting until the very last
minute to finalize their application”.

sociation and exhibition as key references. I am con-
fident that this is another major step towards com-
plete reunification, encouraging us to say that, in
2016, the entire Italian industry will be back to its
favorite event. This is a goal we must pursue all to-
gether, with great honesty, availability, intelligence,
consistency and mutual respect”.

The Acimall president also added: “Of course, there
will be many more companies in the Xylexpo halls.
Good news should not divert attention from those
who have believed in Xylexpo for almost fifty
years, showing affection for this event and invest-
ing in it even in difficult years like these. We are hon-
est people. We can see the truth. We know that in-
testine fights, but most of all a crisis that’s been and
still is very tough in our country, have driven the “Xyl-
expo project” away from the minds of a few. We
don’t want this to happen and we are willing to fo-
cus all our energy back onto our key priority, name-
ly providing international operators with an effec-
tive, functional, well-attended platform, where they
can make business, meet and understand”. 

Primultini then greeted the presence of 14 top ex-
hibitors with great satisfaction and further evidence
of the value of “working together”: Salvador, In-
comac, Homag Group, Fravol-Uniteam, Wit-
tenstein, Ormamacchine, Cefla Group, Greda,
Biesse, Imal-Pal, Giardina Finishing, Finiture,
Wde Maspell and Vitap. “The participation of these
companies to our press conference is an exciting
experience. They decided to be with us, to tell about
their participation in Xylexpo, their desire to meet
you. This is another portion of the desire to work to-
gether, to build together, that we will experience in
an increasingly rich, determined and convincing
way,” he said.

Primultini closed his speech with a preview of “Xia-
Xylexpo Innovation Awards”. “These are inno-
vation awards not only for products – with a focus
on “green economy” topics and the opportunities
that “low-consumption” systems offer to final users
– but also for “being a business”. The global cri-
sis has driven everyone to be innovative, with an
all-round approach, including communications, me-
dia relations, but most of all customers, with new
advertising messages and with enhanced activi-
ties on social networks. 
Companies, groups, enterprises are committed to

From left: Dario Corbetta, Lorenzo Primultini and Paolo Fantoni.



PAOLO FANTONI
A witness of the tight link between technology and
users, Paolo Fantoni of Fantoni Group presented
2013 figures of the wood-furniture industry in Italy,
which last year reached 27.4 billion Euro turnover,
as much as 35 percent less than in the record year
2007, with 42.5 billion Euro.
Fantoni not only ascertained the difficult situation
of recent years, but indicated possible “directions
for the future”: from a better exploitation of the for-
est resources of Italy, poplar first, to the need for
technology tools that help achieve better results,
in forests and in companies alike. Some sectors −
such as wood constructions − can be very fertile
lands for short-term growth, as well as wood re-
cycling, which should be sent to incineration to pro-
duce heat and power only at the end of its lifecy-
cle, for instance after being reused for the pro-
duction of wood-based panels.
There are major challenges, including the in-
creasing diffusion of lean production, a key factor
to meet the demand for custom products, small
batches and a shorter and shorter time-to-market,
from concept to sales. This process required a re-
organization of production lines, hence a partner-
ship with technology suppliers.
And we should not forget that “Italian style” is a glob-
al reference, and there are still markets with strong
growth rates, Africa first... 

www.xylexpo.com
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Corbetta also insisted on the “peculiarity” of this edi-
tion, which is being held in a critical economic phase
for the “Italian system”, forcing many exhibitors to
reduce their stand size compared to the past. “Sum-
ming up – Corbetta concluded – we can say that
everyone is coming to Milan, maybe with a few
square meters less, confirming the role of Xylexpo
as an exhaustive showcase for everything that re-
lates to woodworking and wood-based materials,
both for modern high-automation industries and for
small workshops”.
A concrete and rich exhibition made-to-measure for
visitors. An “honest” exhibition, working hard to
make the 2014 edition a bridge towards 2016,
when a different economic scenario will enable the
event to leverage the full potential of a country like
Italy, still a leading actor in terms of technology of-
fer and demand. Three halls will be used: Hall 1 and
3 will feature technology for panel processing and
modern furniture industry; in Hall 2, primary oper-
ations and solid wood processing.

ENRICO PAZZALI
The speech by Enrico Pazzali, managing direc-
tor of Fiera Milano, was highly appreciated, as he
brought the greetings of the fair organization and
reaffirmed the 50-year-long collaboration with Xyl-
expo. Milano is working for Expo 2015 and reaf-
firming its role as one of the most important expo
centers worldwide, and a center of attraction of Eu
ropean and international business. The structure is
hosting and also collaborating with Xylexpo, with
joint initiatives to support and promote the exhibi-
tion.

EXHIBITIONS

Paolo Fantoni.

Enrico Pazzali.



I always wondered how far
Gianfranco Corà could have
gone, if he had not fallen off
his bike, on a Sunday after-
noon, forced him to live most
of his life in a wheelchair. It
was not that fall that hurt
him, but his pride and the re-
action in front of his friends to
stand up again. His charac-
ter − strong especially to-
wards himself – was fatal to
him.
Long months of hospitaliza-
tion in Italy and in the United
States: other people, in his
place, would have let go; in-
stead, he started over with
bravery and resolution.
Gianfranco loved wood as his
father Domenico, with whom
he stayed while studying law
and working at the sawmill,
up until his graduation.
The “doctor”, this was his
name in the company, was
born in 1931 in Vicenza. Af-
ter the turbulent period of the
Second World War, in 1953,
almost twenty years old, he
already played a relevant
role in the Board of Man-
agement of Corà Domenico
e Figli spa. and, rejecting all
advice to be cautious, he
pushed the accelerator to
go beyond national borders,
towards the internationaliza-
tion of forestry product sales.
Facing the initiative all alone
must have been hard for
him, but he was used to tak-

ing important decisions; in-
deed, when he was thirty, he
left the headquarters in Al-
tavilla Vicentina to head for
the forests of South East Asia,
while his competitors were
looking for glory in “nearby”
Africa, to provide wood for the
post-war reconstruction as
well as for the furniture in-
dustry, launched towards the
economic miracle of the ex-
traordinary 60's.
With the support of his
younger brother Paolo, he
opened sales offices in Sin-
gapore and Jakarta, inau-
gurating two sawmills in Bor-
neo.  Those were the days of
industry pioneers, when lunch
was a simple army meal, pri-
vacy was a camp tent at the
edge of the forest.
He never stopped travelling
because it was part of his
character. Not even in 1975,
after his father's death, when
he took control of the com-
pany to lead it towards the
consolidation of raw material
warehouses, opened in sev-
eral Italian areas. 
He did it through a strategy of
takeovers of struggling com-
panies, extending his activi-
ty in Tuscany, Lombardy and
Piedmont, then he arrived in
Marche, Campania, Apulia
and Sicily, achieving goals
that left a sign in the econo-
my of the country. Then, when
everything seemed done, he

came back with a
second wave of in-
vestments towards
Bosnia and Roma-
nia. Frantic activi-
ties that earned him
the appointment to
Knight of Labor by
the President of the
Italian Republic, Car-
lo Azelio Ciampi.
His passion in man-
aging business from
the new facility, in-
side the log yards in
Tavernelle Vicenti-
na, where his sons
and grandchildren
grew next to him,
never wanting to be
in the foreground, led him to
Africa when everybody else,
Italian and French, had al-
ready decided to leave that
area for it had become dan-
gerous. He said that the de-
cision to buy a plant in Gabon
for the production of ply-
wood depended on the fa-
vorable conditions of that
market. 
However, he forgot to tell
that the will to take charge of
a staff made of 600 new em-
ployees directly came from
Gianfranco Corà.
When his brother Paolo gave
me the news of Gianfranco’s
death, I felt a sense of sad-
ness and strong emotion, as
well as deep solitude.
Because Gianfranco Corà

was the real interpreter of
the Italian evolution of the
wood industry and I tried to
imagine – more with my heart
rather than with my mind –
how painful it was to fight a
disease that forced him not to
move when the economic
crisis of our country would
need more men like him.
Farewell, Gianfranco, you’ve
really left us alone.

Almerico  

by Almerico Ribera
almericoribera@gmail.com

GIANFRANCO CORA’
HAS PASSED AWAY
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Gianfranco Corà.



As the only industry to resist
the global crisis and to produce
good results, the wooden con-
struction industry aims at 
overcoming its limits – bureau-
cratic, cultural or relating to the
production process – that can
still slow down its race.

Wooden constructions are doing well. 
But a lot of work needs to be done to obtain bet-
ter results… the situation is clearly depicted by the
contributions of leading entrepreneurial organiza-
tions that we have involved in our special focus,
which have highlighted huge efforts, strong inno-
vation drive, capacity to face market difficulties
(starting from Italy). There are three areas on
which we have to focus: first, producing techno-
logical innovation, from the machining process to
increasingly “smart” software; second, contribut-
ing to the growth of a new wooden construction cul-
ture, which in the academic field still play – with few
exceptions – the role of Cinderella, with a small num-
ber of universities proposing specific courses for
structural engineers that can design with wood;
third, enhancing the visual and design contri-
bution of X-Lam components, recognizing their dig-
nity and architectural value.

NEW MACHINES WAITING FOR RECOVERY

Founded in Campagno-
la Emilia (Reggio Emilia)
in 1965, 32 employees,
Stromab produces pen-
dulum saws, radial arm
saws, universal radial
saws, cut-off saws, au-
tomatic cutting lines,
beam lines, clamping

machines and block house machines. Fifteen
years ago the company combined the standard pro-
duction of basic joinery machines with technologies
for wooden houses, addressing small and medium
operators as well as big companies.
“2013 was a very complicated year, with shrinkage
on almost all markets and we do not see significant
signs of improvements. However we try to be op-

Focus on
wooden
constructions

Alessandro Scacchetti.
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INNOVATION, CULTURE, DESIGN
FOR WOODEN CONSTRUCTIONS

timistic”, explained Alessandro Scacchetti, sales
director. “Our market is in the Eu area for over 90
percent, but the slowdown can be perceived also
in Eastern European countries”. Even if wooden con-
struction has recorded a more positive trend com-
pared to the general construction industry, “many
operations are related to renovation and thus they
are often very limited”. 

Market difficulties push the customer to look for tar-
geted machines with important technological
equipment, but without the ambitions of pre-crisis
high-tech machines. “Today the most requested fea-
tures are flexibility, process acceleration and op-
timization of the use of raw materials. Without
having important budgets available or the oppor-
tunity to ask for financing, medium-sized manu-
facturers look for a lower end product compared
to high-tech before 2007-2008, but still with high
technology and functionality standards”.
The slowdown generated by the crisis has not
stopped the innovation process at Stromab; indeed,
it has motivated the company to implement research
and development projects. “From 2003 to 2007, the
company doubled its turnover, then the growth
stopped. Thus, we took advantage of this phase to
complete our portfolio by producing four new ma-
chines, all targeted projects that we had shelved
and on which we have invested”.
It is a peculiar market period where high technol-
ogy is no longer as profitable as before, “people
look for simple solutions at the right prices. We pre-
sented our last machine in 2013 in Hannover and
now we wait for the market feedback. Our philos-
ophy is: proposing simple projects to the customer,
not unaffordable or oversized solutions. We have
focused on portfolio implementation, working on au-
tomatic cutting, making a remarkable step ahead
for a company like ours”.

www.stromab.com

The Stromab facility in Campagnola Emilia (Reggio Emilia).

Stromab machining technology.
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SOFTWARE IN EVOLUTION
Routech – a brand of the Scm Group based in
Sinalunga (Siena) – is specializing in the produc-
tion of Nc working centers for structural beams and
wooden modular walls, and Nc working centers for
structural walls. The technology and business

group synergy has
driven Routech, with
46 employees, to es-
tablish an interna-
tional presence with
an export share of
approximately 80 per-
cent towards Ger-
many and Northern
Europe, as well as
emerging markets

such as Brazil, Russia, China and Japan. And ex-
pectations are and remain positive.
“For the Routech brand we expect a stable mar-
ket with an increase of the wooden construction
share – said Giovanni Tiezzi, technical director of
Routech − and we also expect a positive evolution
in Eastern Europe and the Far East. At global lev-
el, in 2013 we recorded turnover growth and we ex-
pect it to be positive in 2014 as well, yet without sky-
rocketing increases due to a still difficult interna-
tional context. As to Italy, the forecasts are stable”.
In a mature market, such as the European one in
particular, competition moves from product to
strategy. “Routech is part of a global leading group
that allows us to be global partner of the customer,
ensuring continuity over time, especially for serv-
ice”. Knowing the customer is essential. “Today’s
manufacturers certainly look for machining flexibility
and they focus on the optimization of the use of raw
materials, in addition to finishing quality and high-
er accuracy for processes. But they mainly look for

new ways to develop the products as quickly as
possible and better than their competitors, make
things others cannot make, quickly adapting to cus-
tomer requirements and thus acquiring new orders”.
The progressive enhancement of machines for the
wooden construction industry is focused on the op-
portunity to reduce raw material wastes in bar nest-
ing operations, ensuring savings up to 10 percent.
Not only for new machines, but also for the imple-
mentation and update of the most recent existing
ones. Software for programming and controlling
the machine is the element that currently continues
to attract most innovation research. 
“The world is more and more evolving towards
batch-one production and software has to allow
users to minimize machine programming times and
the number of technicians engaged. For example,
machines for beams directly read the files of the
architect, prepare them for processing and the pro-
grammer has to add few technological details. This
is very important for the construction industry, where
every piece is different from the others”.

www.scmgroup.com

Giovanni Tiezzi.

Machining stages on the “Oikos” working center by Routech/Scm
Group for structural beams and modular wall elements.
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NEED FOR A WOOD CONSTRUCTION CULTURE
X-Lam Dolomiti, based in Castelnuovo (Trento), is
a company of Gruppo Paterno specializing in the
production of X-Lam structural elements for the con-
struction industry, manufactured with a short sup-
ply chain with traced timber. Started in 2012, today
X-Lam Dolomiti’s activity covers all the national mar-
ket with a yearly production of approximately 100
thousand squared meters X-Lam structural panels
for the construction of buildings, manufactured us-
ing red spruce mainly coming from German and
Austrian markets.
Franco Paterno, marketing manager of Gruppo Pa-
terno, confirmed the positive trend that is charac-
terizing the whole wood construction industry in the
Italian scenario.
“We do know how much the construction market
is suffering, but compared to standard construc-
tions, wood has been impacted to a lesser extent
by the crisis. As X-Lam Dolomiti, we have devel-
oped up to 5-storey wooden buildings and we are
working on further projects”.
The situation and the sensitiveness towards the con-
struction industry varies according to different ge-
ographical areas. “In some regions we have noticed
greater attention towards the use of wooden struc-
tures that can be found also in construction reg-
ulations, as it happens for example in Trentino Alto
Adige and Tuscany”.
Different levels of difficulty characterize the wood-
en construction industry, which – despite its suc-
cess – risk to downsize its ambitions. “On one side
we see that banks are reluctant to finance projects,
together with the bureaucratic complexity that Italy
has like very few countries in the world; on the oth-

er side, there is still a weak culture of wooden con-
struction, first of all connected to the academic
world. Currently there are still few universities
where structural engineers are trained and prepared
to design with wood”. The effort of a company in
the forefront becomes a priority to support the
growth of the industry, not only from an economic
point of view. “For our part, we are deploying tech-
nical operators and all our expertise to help this kind
of market emerge, hoping this will be a growth driv-
er. Provided that our politicians will understand that
companies have to be supported and not used as
ATMs to cover the bad management of public in-
stitutions”.

www.xlamdolomiti.it

The X-Lam Dolomiti site in Castelnuovo (Trento).

Processing stages of X-Lam wall panels.
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ENHANCING THE “BEAUTY” OF X-LAM
Founded in 1991, La Edilegno in San Martino di
Colle Umberto (Treviso) is a company creating hous-
es and buildings with wooden structures. With about
ten employees, it counts on a network of handicraft
installers and it leverages subcontractors for spe-
cific projects. Two subsidiaries, in Ravenna and
Bergamo. “Our industry has recorded a slight de-
crease, but compared to the standard construction
industry, the trend seems to be positive”, said
Valentina Furlan, architect in charge for Com-
munications and Marketing at La Edilegno. “Our
company has had a constantly growing trend, with
forecasts to close 2014 at plus 30 percent com-

pared to the previ-
ous year, based on
the value of ongo-
ing contracts”. The
market is mainly na-
tional and “we are
evaluating a series
of projects in Africa
and the Middle
East. For our in-
dustry, export is

more difficult than in other segments of the wood
business”.
Despite the good trend of the market, wooden con-
structions are still affected by some technical and
bureaucratic issues. “The main problems are the
lack of harmonization between technical regulations
and Eurocodes, the lack of integration of objective
parameters for the measurement of wooden
structure, so that the wood will not be penalized
as construction material. Just think for example that,
until recently, it was necessary to wait for the au-
thorization of the Consiglio superiore dei lavori pub-
blici (High Council for public works) to erect build-
ings higher than four storeys. I personally believe
that more time will be needed, but wood will suc-
ceed in having the dignity it deserves as con-
struction material, also in the regulation field”.
What’s the new frontier for the use of X-Lam
wood? “The use of structural X-Lam panels as de-
sign elements, besides structural elements. Often,
wooden constructions are considered only as
something temporary. The term “prefab” has a neg-
ative meaning in the standard vocabulary, and this
is a limit to overcome. In the United Kingdom, there
are already real examples where panels are ex-
posed and visible. Wood is one of the noblest ma-
terials and it’s a pity to hide”.

www.laedilegno.it

fo
c

u
s 

o
n
 w

o
o

d
e
n
 c

o
n
st

ru
c

tio
n
s

Valentina Furlan.

Onsite instal-
lation stages
of wooden
construction
components
(La Edilegno).
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The production of laminar wood for structural
beams and bars for the processing of doors and
windows requires the availability of innovative
technology, allowing users to obtain high quality
construction elements and semifinished products
quickly. Even more if the company expects to in-
crease its market share and expand its market cov-
erage. Falegnameria Romani Martinelli – found-
ed in 1988 and based in Pedenosso Valdidentro,
near Sondrio, ten employees –almost one year ago
decided to purchase and install a new technology
to process laminar wood, with the ambitious goal
to provide customers with a product that is com-
pletely manufactured in its premises, without rely-
ing on external suppliers. Their choice fell on the
“Sp/L” clamp developed by Ormamacchine,
based in Torre Boldone (Bergamo). We talked about
it with Livio Martinelli, founding member and co-
owner of the joinery together with Sandro Romani.

How did the decision to invest in the new machine
originate?
“We have been always dealing with this kind of pro-
duction, currently our reference market is Northern
Italy, but we are an expanding business. Our goal

was to produce laminar wood elements by our-
selves, instead of buying them from subcontractors,
as it had happened until then, equipping ourselves
with a technology that will allow us to supply lam-
inar woods also to other companies in the future.
We are very keen on the quality of our finished prod-
ucts and we did not feel like continuing to buy lam-
inar wood from other manufacturers”. 

The “mainspring” that pushed you is the search for
highest quality…
“The products that today the market offers in the
laminar wood business do not always enable us to
reach the maximum quality of the finished product,
in the structural wood field as well as in the doors
and windows field, and often, the sections meet-
ing our requirements are not available.  
Since our customers belong to the medium-high
end of the market, we have chosen to process our
product directly from the beginning until the end,
in order to have the total control on each stage
of the process. Currently, for the production of
structural components and laminar semi-finished
products, we use different types of wood such as
fir, larch, oak, okoumè and others”.

HIGH-PERFORMANCE TECHNOLOGY 
FOR CONSTRUCTIONS AND WINDOWS
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Producing high quality laminar wood for beams and windows,
avoiding to purchase from subcontractors: this is the factor that
has led Romani Martinelli joinery to invest in the purchase 
of the new clamp.

Interior details of a
residential project
with structural 
components and
windows 
provided by 
Romani Martinelli.
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What are the main features you have looked for (and
found) in the new clamp?

“Talking about wood carpentry, the clamp can
process laminar beams with 7 meter length, 150 cm
thickness and 32 cm width, as well as special
curved pieces, with the opportunity to carry out glu-
ing operations using also polyurethane glues. 
A particularly important function for us, especial-
ly for the high level of final quality that we want to
reach for all types of products that we process. 
This machine has a high degree of flexibility that
allows us to perform both processes, for structur-
al elements as well as for doors and windows lam-

The request of technologies for laminar wood
machining is constantly growing, both for the
production of doors and windows and for
beams used in the con-
struction industry. 
Ormamacchine has been
proposing its own range of
machinery for this specific
processing for some time
now, meeting the needs of
different kinds of users, in
terms of production capaci-
ty and process automation as
well as investments. 
“Sp/L” clamps, in particular,
are presses for the cold pro-
cessing of laminar wood el-
ements; they ensure extreme
ease of use that, combined
with the structure solidity,
makes these machines extremely efficient, es-
pecially if integrated in handicraft laboratories.
They are equipped with a device for the
frontal clamping of the pieces that have to be
machined, made of sliding pneumatic bars
(left/right). 
The “standard” offer by Ormamacchine in-
cludes two machine series for the production 
of laminar elements with thickness up to 150 
millimeters and 220 millimeters, with lengths
– for both series – from 3 to 12 meters and op-
erating heights of 1000 or 1500 millimeters.

Obviously it is possible, upon request, to de-
velop solutions for higher dimensions.
Finally, “Sp/L” clamps offer the opportunity to

build curved beams. 
The pressing and compo-
sition structure consists of
two vertical pressing cross-
pieces for every meter of
length; a frontal clamping
crosspiece every meter;
the pressing crosspieces
provided with dual-effect
hydraulic cylinder (65/45
millimeter diameter for
thickness of up to 150 mil-
limeters, 90/70 millimeter
diameters for thicknesses
of up to 220 millimeters)
and lower thrust plate. The
cylinders are managed by

an adequate hydraulic control unit in order to
reach the pressure values that are necessary
for the certification of the product. The
frontal crosspieces, manually sliding in longi-
tudinal direction, are provided with two pneu-
matic cylinders (80/25 millimeter diameter,
stroke of 100 millimeters) and they ensure the
compact structure of strips during the press-
ing stage. A specific control panel, and pro-
tection screens if required, complete the stan-
dard machine.

www.ormamacchine.it

ORMAMACCHINE: FLEXIBILITY FOR LAMINAR WOOD

inar wood, with high productivity and significant
savings in terms of time and production costs”.

After this strategic and productive investment, how
do you see the coming months in your reference
market?
“Currently the trend for us is positive. In 2014 the
perspectives are good, as well as for 2015. We have
already received orders that allow us to be relaxed
for the whole year, thanks to a quality production
that enables us to expand our offer meeting new
market requirements”. ■

“Sp/L” clamp by
Ormamacchine.
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The drop is slowing down, but it has not stopped,
yet. From 2008 to 2012, for the Italian construc-
tion industry, the crisis led to the loss of one third
of production, that is about 80 billion Euros, with a
forecast of a further drop by 4 percent in 2013 and
“only” 2.9 percent in 2014. But for real recovery, that
according to figures has not yet arrived, strong ef-
forts by the Government and the political world are
needed. This is the message of Rapporto Feder-
costruzioni 2013, the report on the construction
system in Italy. 
The document outlines the profile of the production
industry against the background of a market situ-

ation that is still particularly difficult: in 2012 the eco-
nomic value generated by the Italian construction
system was 440.3 billion Euros, a figure that goes
down to a net value of 359 billion 
Euros without including services. 

Also production decreased, with a loss by 7.3 per-
cent (that is approx. 23 billion Euros in a year against
382 billion Euros in 2011, and 80 billion Euros in four
years). Only export gave the industry a bit of sup-
port, with a positive trade balance reaching a val-
ue of 35 million Euros. With an import level around
4 percent (9.6 billion Euros), the companies of the

CONSTRUCTION INDUSTRY
THE CRISIS CONTINUES
The 2013 report by Federcostruzioni highlights the general 
situation of the “made in Italy” construction system. 
Increased focus on foreign countries to balance the – still heavy –
stagnation of domestic demand.

CONSTRUCTION INDUSTRY* - TOTAL PRODUCTION
MILLION EUROS (CONSTANT PRICES)
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Source: Federcostruzioni.
*  In 2012, the number of associated members increased following the inclusion of Confindustria 

Servizi Innovativi e Tecnologici (81.3 billion euros); the value of 359,040 million Euros can be 
comparable with previous years. 
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competitiveness”. 
The capacity to collect
2014-2020 European
funds could be a key
driver to change direc-
tion, but politicians
should take the first
step by enforcing in-
novative (and not pun-
ishing) measures in real
estate tax schemes. 
Relaunching the con-
struction industry is a
winning card, ex-

plained the president of Federcostruzioni, “for it is
the only economic sector allowing to activate,
through the purchase of goods and services,
about 80 percent of all economic industries, and
whose investments produce a multiplying effect
more than three times higher than its value,
through direct and indirect effects”.

RESCUE FROM EXPORT
Let’s talk about figures, based on the results of the
different production segments of the industry. 
The production value of 359 billion Euros includes
approx. 206 billion Euros of the construction in-
dustry specifically; in addition to this, there are the
industrial, sales and services segments that feed
the construction industry, and territory transformation
activities such as the sector of technology, ma-
chinery and equipment and earth working ma-
chinery (53.9 billion), companies that develop
materials and infrastructures for the construction in-
dustry and associated services (76.5 billion), de-
sign and technical consulting services (22.7 billion).
The total value has to be integrated with a pro-
duction value of 81.3 billion generated by com-
panies that supply innovative and technological
services (aerospace services and technologies, fa-
cility management and energy services, certifica-
tions of conformity, and factoring), related to con-
structions and the management and transformation
of territory, which represent the recent expansion
of associated members. 

Foreign demand partly balanced market shrink-
age in Italy. According to the Federcostruzioni Re-
port, the companies of the Italian construction in-
dustry sold materials, services, technologies and
equipment beyond the borders for a total of 54.6
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Italian construction industry sold materials, services,
technologies and plants beyond the borders for a
total of 54.6 billion Euros, 37 percent of annual pro-
duction and 12 percent of total national export. In
2012 the number of employed people was 2.9 mil-
lion, 125 thousand less than in 2011. 

“Without measures supporting the construction in-
dustry, the country will not get out of the crisis rap-
idly and the time lapse for recovery will be extended
rather than shortened – explained Paolo Buzzetti,
president of Federcostruzioni and Ance (Associ-
azione nazionale costruttori edili, the Italian asso-
ciation of construction companies) -. The situation
described by the Report must worry, because the
construction industry has always been a reliable in-
dicator of what is taking place in the country. And
if figures say that also in 2014 production will con-
tinue to decrease, it means that there will not be any
change in the structure of demand, at least on a
quantitative level”. 
The enduring suffering condition of companies con-
nected to credit crunch and shrinking demand (ex-
cept for the segment of extraordinary housing
maintenance, which recorded a 0.6 percent in-
crease in 2011, 0.8 percent in 2012 and 3.2 per-
cent in 2013, thanks to the effect of state funding)
are other causes for the critical trend of the industry.
“The lack of cash flow and the negative attitude of
the banking system towards our industry are the el-
ements that have the highest impact on the
chances for a production rally. Conversely –
Buzzetti observed – we are recording a strong fo-
cus on increasing innovation, pursuing a different
production and building method, where sustain-
ability, energy efficiency, attention on new-gener-
ation building solutions are the decisive factors of

Distribution in % and absolute value
EXPORT OF CONSTRUCTION RELATED INDUSTRY IN 2012
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billion Euros, 37 percent of annual production and
12 percent of total national export, with a positive
sales balance of construction-associated industries
equal to 35 billion Euros. 
With a 7.6 percent drop in 2012 for the construc-
tion industry specifically, only relating to the do-
mestic market, that should be followed by a further
5.6 percent decrease in 2013, other industry sec-
tors recorded differentiated trends.
Talking specifically about the construction materials
industry, in 2012 it recorded a decrease of total pro-
duction by 11.5 percent, as a result of substantial
export stability on one side (minus 0.8 percent) and
significant domestic market shrinkage on the oth-
er (minus 15.4 percent).
Different dynamics are recorded by material man-
ufacturers: trends range from minus 27 percent for
bricks to minus 20.5 percent for cement and con-
crete, minus 16.4 percent for glass and glass wools,
and minus 8.3 percent for ceramic tiles and sani-
tary appliances. 
Such difference is due both to intensive presence

on foreign market and to the capacity to address
also the extraordinary maintenance business.

U-TURN FOR TIMBER
After its collapse in 2012, wood started to grow
again, despite the burden of unsolved issues
such as counterfeiting, the renewal of manufacturing
and handicraft skills and the lack of a country-wide
strategy for the management of forestry heritage and
the supply of raw materials. In particular, the
Wood-Furniture system fits into the construction
industry with the segment of wooden houses and
great glulam structures; then we have to add the
segments of construction products (doors, windows,
floorings and others), residential (house furniture,
bathroom furniture, hotel furniture etc.) and non-res-
idential supplies (office furniture, retail furniture, ar-
chitectural lighting etc.). 
As a whole, the entire industrial segment record-
ed a turnover of 21.7 billion Euros in 2012, 5.6 of
which from production directly associated to the
construction cycle and approximately 16.1 from fur-
niture. In real terms, the production of the wood-fur-
niture system addressed to the construction industry
passed from plus 1.2 percent in 2010 to minus 6.6
percent in 2011, and even minus 14.4 percent in
2012, slowing down its decrease at 4 percent in
2013 (Federcostruzioni Report, final figures from
2010 to 2012; 2013 forecast figures). 

In 2014, the market is expected to be character-
ized by extreme uncertainty in domestic demand,
due to the end of the effect of 65 percent tax al-
lowances for furniture and energy-efficient reno-
vations. Abroad, the positive trend is expected to
continue, supported by the recovery of global trade
and the growing demand for made in Italy furniture
from new markets in particular. Estimates indicate
a 0.1 percent production increase in real terms, with
exports growing by 2.6 percent (against 4.7 per-
cent in 2013) and domestic demand decreasing by
2.4 percent (versus a shrinkage by 10.9 percent in
2013).

www.federcostruzioniweb.itfo
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ADFLADÒLFJAÒSLDKJFDThe global scenario of the construction
market in 2013, processed by
Cresme/Simco within Federcostruzioni
Report, clarifies which are the countries
that offer the best investment opportuni-
ties for the industry.  
Today, the Asian market – first of all Chi-
na and India – represents the first global
market for construction investments, that
is 49 percent of the total for over 3,200 bil-
lion Euros, against 23.6 percent of Europe
(Russia included) which is estimated at
1,534 billion Euros. In North-America in-
vestments amount to 1,024 billion Euros
(16 percent), in South-America 372 billion
Euros (5.7 percent), 200 in Oceania (3.1
percent) and 181 in Africa (2.8 percent).
A different situation for forecasts, where
Africa has the most promising outlook in
the short and medium term: between
2013 and 2017, forecasts indicate a con-
stant growth of investments by 7 percent
per year, against 1.3 in European countries
(Russia and Eastern Europe included).
Also notice the slowdown of South Amer-
ica, with Argentina, Brazil and Chile run-
ning at a slower pace.

DESTINATION AFRICANAT
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The working center Routech
with six interpolating axes
for the production of structural
beams and modular wooden
wall elements celebrated two
years since the launch of the
latest version. The wooden
construction industry contin-
ues its expansion and “Oikos”
is achieving success in dif-
ferent markets characterized
by deeply different philoso-
phies, architectures and
building parameters.

“OIKOS” BY ROUTECH

An international success that
confirms the "Oikos" high
technology value, meeting
the requirements of even the
most demanding customers
of the industry. In particular
demand is increasing in Italy,
Central Europe and Asia.
Sistem (Italy), Zennaro Leg-
nami (Italy), Itab (Italy), Fleis-
chmann (Germany), Cap
(France), Stramit (Nether-
lands), Stabilame (Belgium),
Ibc (Belgium), Toa (Japan).

These are the main refer-
ences that have recently se-
lected "Oikos" for its extremely
simple design and the ca-
pacity to understand different
needs that characterize mod-
ern structural carpentry.
Strategically important is the
relationship with Fleischmann,
the German manufacturers of
wooden X-lam walls and
roofs, which selected
Routech to open its new pro-
duction facility, buying not
only “Oikos” but also “Area”,
the NC working center with a
mobile bridge structure for
structural wooden walls.
The great flexibility of the
system combined with the
most modern concepts of
automation and control attract
industry operators confirming
the innovative and creative
capacity of Routech.
Appealing design, simple
and linear layout, accurate
mechanical features, auto-
mated processing program-
ming on all six sides of the
piece, machining accuracy,
high safety for the operator:
these are the main benefits
ensured by the working cen-

ter. Unlike competitor equip-
ment, “Oikos” can perform all
necessary processes on the
piece without manual han-
dling and can manage 50x20
mm up to 1250x300mm
pieces without any machine
setup. 
It is an open concept allow-
ing the creative and innova-
tive carpentry to be open to
new solutions, producing
special and custom pieces
from original architecture de-
signs.
The key element of “Oikos”
success is the effective soft-
ware solution entirely devel-
oped in-house by Routech,
which ensures a high level of
machine “self-programming”.
“Quicklink” software makes
programming significantly
quicker, as it “reads” all that
is imported from “Btl” archi-
tectural cad data. With mini-
mum action by the operator,
within a very limited time, it is
possible to pass from the
design file to the production
of wooden elements.

www.scmgroup.com
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The promotion of internal synergies, cost control and investments 
in research and development are rewarding Biesse Group, 
getting ready to grasp recovery opportunities also on the Italian market.

COSTS 
UNDER CONTROL
AND RESOURCES 
FOR RECOVERY

The turnover on yearly basis decreases, revenues
increase. The reorganization of strategies and in-
house production processes is yielding the first
results despite a complex Italian and international
scenario halfway between crisis and recovery

(which will arrive – according to estimates – start-
ing from this year). The focus is on strengthening
and expanding presence on the main global
markets. Summing up, these are the results of
Biesse Group according to the quarterly report
ending September 30th, 2013.
Headquartered in Pesaro, Biesse Group is
among the leading Italian and international or-
ganizations in the woodworking technology in-
dustry (core business) and glass, stone, metal
and plastics industries. The evolution of the eco-
nomic situation of the Group has been supported
by the overall re-design of in-house industrial
synergies and by cost optimization, combined
with constant investments of resources in re-
search and development, 14 million euros per
year, first of all targeted to innovative solutions
in mechatronics, increasingly important, and the
use of software for the management and con-
trol of the machining process. The rationali-
zation of operating costs is another goal pursued
by Biesse Group in the internal reorganization
process of its production (and productivity). Un-
der the banner of lean production, an approach
implemented at the beginning of 2000 by the Pe-
saro-based giant. The implementation of new
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group synergies has brought companies,
brands, sites and facilities to an integrated pro-
duction process, which – through the unification
of components for production –  allows the com-
pany to control the costs of the finished product
towards a reduction that gives room to compet-
itiveness. 
In the meantime, as to the Italian market, the fig-
ures that suggest real signs of recovery are not
lacking, as reported by the forecasts of Oxford
Economics according to which consumption of
machine tools in Italy will grow by 4.5 percent
in the current year, by 7.1 percent in 2015, by 8.7
percent in 2016 and by 9.6 percent in 2017. 

ORDERS ON THE INCREASE
At the end of the third quarter 2013, the economic
trend for Biesse Group confirmed the positive
trend recorded during the year, starting from in-
coming orders. At the end of September, the
company recorded an overall increase by 5 per-
cent compared to the same period of 2012 (225
million Euros against 214 million Euros record-
ed in the previous year in the same period), in
line with a positive trend recorded in the first six
months of the year (plus 4.5 percent over the
same period in 2012). Economic performance in
the period under scrutiny is very interesting. Ac-
cording to the quarterly survey until September
30th 2013, at the end of the first nine months of
the year the Group recorded revenues equal to
268,501 million Euros (minus 1.3 percent against
the same period of the previous fiscal year). 

INTERNATIONAL VOCATION
The international vocation of Biesse Group is con-
firmed as the key element of development
strategies for the coming years, also (and es-
pecially) with a domestic market that continues
to move at the pace of recession. The first step
is strengthening the direct presence on major ref-
erence markets. Besides the production site in
Bangalore, India, specializing in the production
of woodworking machining centers for the Asian
market, the new strategy by Biesse in Asia looks
beyond wood with a new Intermac subsidiary that
will deal with sales and distribution of technolo-
gies for processing glass and stones for local
manufacturers. 
The search and consolidation of positions on the
international market has a 360-degree approach
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to all mature economic areas and developing or
recovering regions, also thanks to a turnover con-
sisting of export by 90 percent and a panel of
customers that is mostly made up of exporters,
thus only partially affected by the negative
trend of the Italian market. 
With a general decrease in Western Europe,
which remains the main reference market (37.4
percent of the total in September 2013 compared
to 40.9 percent in the same period in 2012, for
a percentage decrease by 9.9 percent), Biesse
Group is looking at North America (in particular
the United States) and Asia-Far East as inter-
national regions that are going through an im-
portant positive stage: talking about revenues,
the Group expects growth in this areas in the next
three years, respectively, by 15 percent and 24
percent. The Group is focusing on North Amer-
ica, especially the United States, in view of the
current trend of recovery of the economy. 
“Full sails” business in Russia for high-end wood-
working technology, with a turnover that reached
around 20 million Euros at the end of 2013. 

www.biesse.com

BIESSE AT XYLEXPO 2014 

The Biesse Group will be exhibiting again at Xylexpo, the bi-
ennial international exhibition of wood technology and com-
ponents for the furniture industry. The exhibition, to be held in
Milan from 13 to 17 May 2014, will be a major occasion to
show the benefits offered by Biesse solutions, including ma-
chinery, lines and software, to customers and industry visitors. 
Biesse will exhibit in hall 1 and, thanks to the strong focus on
research & development, it will present technology solutions
developed to obtain a finished product with high quality stan-
dards, including panels edged with the new “AirForce Sys-
tem”, without glue line and with water and heat resistance
performance. 
After the lauch of “bSolid” software, Biesse takes another step
forward in the simplification of the management of NC ma-
chines to get even closer to customer needs, to create and de-
sign without limits. “bSolid” version 2.0 will be presented in a
large dedicated area, together with the different new software
solutions for doors and windows and edge-banding. 
Visitors will have the opportunity to talk to Biesse experts, avail-
able to show also the most important lines developed for the
production of curved panels, cabinets and doors and windows.
At Xylexpo, the company will also present the integrated cells
for the production of large-scale items, allowing users to work
to order and to ensure a high level of customization of the fin-
ished product. The spotlight will be focused on the high-pro-
ductivity working cell for cutting and nesting operations
consisting of the automatic warehouse “Winstore K1”, “Rover
B Ft” working center and “Selco Wntr” panel saw. In addition,
other products will be introduced, including “Winline One”, a
solution ensuring high productivity levels in the doors and win-
dows industry; the new “Akron 1400” edge-bander and
“Opera 7”, the new version for sanding operations. 
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It was few months before
Ligna, when Maggi was
preparing to celebrate their
50th anniversary in business.
An important anniversary, to
be celebrated with respect,
that convinced us to go to
Certaldo to write an article.
This was the last time we met
him.  Elegant, very attentive
to what was happening
around him: we realized he
was wondering who the hell
we were and what we were
doing in his company. Intro-
ductions, the memory of a
previous meeting, the wel-
come...

On that occasion, talking
about the approaching an-
niversary, Stefania Maggi
talked to us about her father:
“My father, Lionello, 76 years
old, is not thinking about re-
tirement! He is still in the
company and takes part in
our job actively. He is the typ-
ical entrepreneur of the Six-
ties: a great spirit of adven-
ture, a self-made man with
the will to do things , with job
ethics, ready to work night
and day... if only there were
more people like him to-
day… This does not exclude
that my brother Stefano and
I have “played our part”, just
like our partners and our
staff. Today, a company
must be a team…”.

Lionello Maggi was the
undisputed wizard of feed-
ers. His intuition led him, in
1963, to the foundation of

MY FATHER LIONELLO…
Maggi. “Automat-
ic feeders”, this
is the name, with
a production of a
bit less than half a
million units dur-
ing these years. A
mountain! A vo-
cation, a flagship
that did not pre-
vent Lionello from
accepting other
challenges: verti-
cal saws, single-
head boring ma-
chines and, more
recently, edge-
banders.
Indeed, he was a skilled
technician. 
He has always been. He
was always very close to
the company he had found-
ed, where also his daughter
Stefania and his son Ste-
fano worked. In hard times,
he also had the intelligence
to open the company’s doors
to his collaborators that had
played that long and chal-
lenging match with him, Mau-
ro Landi and Lidia Gianni.
But he − and we believe
that his team will not take it
badly − has always been a
kind of master-father, ever
close to Maggi, with great
generosity, but extremely rig-
orous in his decisions, unable
to live far from his creature
that, we are sure about it, has
made his family jealous more
than once. 

At Maggi's, people have al-
ways lived on bread and

feeders, and the company
was always there, sitting at
the table, just like a guest
with whom you share your
meal. A strong presence,
maybe too much, but for
those people belonging to a
generation forged by hard
work and entrepreneurial
spirit, going beyond the lim-
its may appear just like a
heaven's gift and maybe
much more.
During the last months, when
the disease became stronger,
he moved with his wife into a
flat above the factory. He
wanted to stay in the compa-
ny until the end, and when his
legs did not support him any
longer, he decided that meet-
ings would be held in the
kitchen, letting technicians
and collaborators enter his
house. When medical treat-
ment let him some strength, he
was there talking, discussing,
looking and telling his opinion.

Stefania, his daughter, said
that few days after his death
she started to write down the
adjectives and definitions
that would describe her dad.
And she added also those of
the people who came to say
goodbye to him for the last
time. Here are some exam-
ples: great worker, creative,
intuitive, pioneering, adven-
turous spirit, unpredictable,
relentless, tough, passionate,
generous, grateful, de-
manding, meticulous, ener-
getic, polemical, loyal part-
ner. And much more. ■

Stefano, Lionello 
and Stefania Maggi.
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Guerrino Camporese, the
founder of Saomad in
Reschigliano di Campo-
darsego (Padua) is one of the
leaders of the Italian wood-
working technology that
passed away at the beginning
of this very sad year. He died
last January 3rd, he was 94
years old, and he passed
only the last years far from his
company. Up until that mo-
ment it was not difficult to see
him arriving, driving his car.
But then, little by little, he
passed away.

His professional story start-
ed in 1957. Years of hunger,
years of misery. Also for a
good turning expert as he
was difficulties were not lack-

ing. Up until a day when a
certain Paolo Griggio – his
great friend and founder of
another dynasty if wood-
working machines – sug-
gested him that he should fol-
low his path and start to pro-
duce woodworking tools. So
he did: He founded Saom,
starting to produce routers,
one of the first entrepreneurs
to invest in this kind of tech-
nology. Griggio’s factory was
very close to him: some ad-
vices, opinion exchange,
trips made together – in Italy
and then all over the world –
so to share the expenses
and travel together, so far
from the country.
It worked. The idea was a
winning one and business

started to take the right di-
rection. He was one of the
first to experience this tech-
nology, producing goose-
neck cast iron routers, stur-
dy, accurate and well done
items, even beautiful to
see... Italy was no more the
only reference market: Guer-
rino Camporese took a look
beyond the borders and im-
mediately understood that
there were so many oppor-
tunities. 
He started from France,
Spain, United Kingdom, and
then Venezuela, Russia, the
whole world.
As a good turning expert he
knew where to put his hands
and he invented a hauling
system, that he would patent
later, thanks to which he
could recover “clearances”,
reduce tolerances of count-
er-templates, significantly in-
creasing the accuracy of the
finished workpiece. Another
key-element of Saom suc-
cess was on the table.

Indeed tables, chairs, parts
made of solid wood were
produced by his machinery.
Huge requests, such an
amount of work that delivery
times of a new router
reached twelve months.

The years passed by Saom
consolidated as a company
but in 1978 Guerrino Cam-
porese decided it was time to
change direction. He left his
two partners with whom he
shared his adventure up to

that moment, he sold the
activity and took other ways.
There were too many chal-
lenges to face, too many
opportunities to try to catch.
With the honesty and the
rigour that have always char-
acterized him he ended his
experience in the router in-
dustry definitely. He knew
very well that for that tech-
nology a new era was arriv-
ing, that the introduction of
electronics and IT would turn
routers into machines of the
future, but however he de-
cided not to compete with
the people he sold the com-
pany.

He started his second youth:
Saomad was founded and
his children, Dario and Adri-
ana entered the company.

“He has always been on our
side”, said Dario. “We start-
ed over, in a new warehouse
and producing machines
that were completely different
from the ones we used to
know.  First of all tenoning
machines, then increasingly
complicated machines for
the production of doors and
windows. And if today Sao-
mad is a renowned compa-
ny respected all over the
world it is thanks to him, to his
extreme fairness. And this is
the biggest inheritance that
he left us and that we have
committed ourselves to in-
cluding it in our vision”. ■

GUERRINO CAMPORESE
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As it often happens, the
news that Pietro Aceti
passed away reached us
over the phone. It was morn-
ing when a friend that had
worked with him, and for
him, for a long time, called
me. “Pietro Aceti has died!”,
he said. The founder of Cms
Group passed away, quick-
ly, as if he did not want to
bother.

At that point, we could not
help share some memories.
My friend, as he is used to,
immediately got down to the
nitty-gritty. “He was the great-
est, there is nothing else to
say", he said almost shouting
at the phone. “And for a
simple reason”, he continued
with a rush of emotion. “Ital-
ian technology has always
had a bit of reverence to-
wards German machines.
But this did not apply to
Cms. On the contrary, the
ideas, machines and working
centers by Aceti were ap-
preciated and admired by
everybody, Germans in-
cluded. They were a stan-
dard, a point of reference.
Not only because he pro-
duced wonderful working
centers, but also because he
was able to invent new ways
to use them, for all special
operations, with technology
solutions that nobody had
thought about before!”.

There was no way to stop my
friend. He talked about Aceti
as if he were his favorite
team, a strong passion, an

absolute truth. And he added
loudly: “When there was the
boom of five-axis centers,
that everybody considered
as the great innovation of the
century, Cms had already
been using it for at least
twenty-five years. The same
for nesting… Aceti was light-
years ahead…”. 

Then it was my turn, I had to
tell my memories. The last
time I saw Aceti, we were in
Trentino, at the inauguration
of an X-Lam production plant
where a huge Cms working
center was installed for that
purpose. We talked for a
long time about the great
development that timber con-
structions would have, about
the astonishment I had felt
visiting a working center in
Zogno several years ago
and which remains today
one of the most beautiful
centers I have ever seen. He
smiled as he used to, and he
explained to me why it was
so beautiful… 
We talked about our recent
meeting, on a flight to Va-

lencia, if I am not wrong.  We
were sitting next to each
other, but he was totally fo-
cused on a thick file of pa-
pers that he was reading at-
tentively.  Later on he noticed
me, we said hello and he
talked to me about Balestri-
ni, about all those papers he
absolutely had to read before
arriving, because the ac-
quisition was a matter of
hours. It was a pleasure to
know his vision about the Ital-
ian industry, technologies,
our small world… things that
have never been included in
an interview, in an article. Af-
ter all, we talked about many
things, too many years ago.
He decided that it was the
moment to write a book, to
tell the story of Cms. I found
myself involved in the project,
at least twenty years ago. For
many reasons the project
was never finalized.

Technology has changed.
People have changed. Cms
solutions as well, but they al-
ways give the feeling they
have something more. Some-
body calls them the “Ferrari
of woodworking machinery".
Probably, it is true. Well,

Pietro Aceti did all he could
to reach these results, so
that the machines could op-
erate constantly without prob-
lems. He brought his inge-
nuity into Cms, where out-
standing machines were de-
veloped. He was able to in-
volve his children, to under-
stand that there were differ-
ent industries in which they
could leverage their know-
how. He pursued excellence,
but not because he wanted
to: simply because he could
not do otherwise.

The recent history is well
known: the takeover of Tec-
nometal, Villa termoformatu-
ra, Deltaprogetti, Tecnocut,
Masnada Macchine, Balestri-
ni… the merger into Scm
Group… Now he will see his
biggest and most tiring effort
come true, sitting somewhere
else. In few months, he will
see the inauguration of the
new headquarters of Cms In-
dustries, in the former Falck
industry area that tormented
him for so many years,
bound by the constraints of
bureaucracy.  And he will be
even happier at that point, I
believe… (l.r.) ■

The building site of the new headquarters of Cms Industries in Zogno.

PIETRO ACETI

Pietro Aceti.
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With his brother Davide 
he has created 
an internationally renowned
brand that stands for creativity,
ancient know-how, 
respect for wood, design, 
responsibility… 
Passing also through 
technology and his latest 
project, the “numerical 
control sawmill” where 
all his cedar wood “pieces”
stem from three
NC working centers by Routech, 
a company of Scm Group.

MAURIZIO RIVA, A HURRICANE
… with his feet on the ground, heart in wood,
head among people. As we were traveling
back to our office, after meeting Maurizio Riva

in his showroom-museum in Cantù, we
thought about this definition. A feeling.
Maybe the awareness that a man of this
caliber deserves brilliant opening words,
or at least having a try, for an article
about him, his choices and his brother
Davide who have made Riva 1920 one
of the most important brands in the Ital-

ian furniture market, a symbol of our
know-how, our creativity, our passion for

wood around the world.
Or maybe because many things have been

written about him, so that all efforts in giving
a definition of his, their success become vain.

There is one lucky point, to tell the truth: this
man from Brianza, with his big hands, is ab-
solutely helpful and available. If you have some-
thing to ask him, write him and he will answer. If
there is a young man who looks for advice or
wants to propose him an idea, he calls him
back, to the astonishment of the youngster on
the phone. He is undoubtedly an entrepreneur
who knows very well that we must run and who
tries to imagine, also cunningly, which is the

best direction to go. You immediately under-
stand it when you look at him. 

You should really write a book to keep up with
him. But, be sure, he will always be one step
ahead…ready to look behind and enjoy, at least
a bit, to see you perplexed, excited, somehow
fascinated by his bomb effect exploding repeat-
edly. “I am an aggregator, I know that. I gather
people, I drive them to think, to reason together,
this is true”, he says.  And this is the only “com-
pliment” he dares assign to himself.

Pictures of products made with three
Routech “Chronos Ht” working centers.
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“THE HOME EVENT” 2014 
Rimini, Villa Verucchio, Thiene, Milan
From Thursday 10 to Tuesday 15, April, 2014 

Over two thousand operators from all over the world will visit
the showroom and the facility of the Rimini-based group, from
April 10 to 15, 2014, during the event “i Saloni” in Milan. A
complete showcase of the many solutions and technologies
that belong to the “Scm world”, from the simplest machines
for small craftsmen up to the most complex high productivity
Batch One lines, divided into four tours” dedicated to spe-
cific topics:  “supplies”, “wooden constructions”, “doors
and windows”, “customd furniture”.  Each tech tour will fea-
ture meeting with experts, visits at Scm Group facilities and
production sites of some customers specializing in all kind of
applications.
For further information, please visit the new section of Scm
Group at www.scmgroup.com/thehomevent.. 

It is enough to visit the website of the Cantù-
based company (www.riva1920.it) to understand
how difficult it is to follow him in the thousand
things he does.
We met him to better understand the relationship
between a company that is deeply rooted in the
Brianza furniture tradition and technology, be-
tween a joinery that invented iconic products
using Kauri wood, huge trees that remained
buried underground for thousands of years in
New Zealand and were brought back to light to
become wonderful tables, real symbols of the
world and what it is actually. He has also invented
tables, objects, stools starting from Venice’s
“briccole”, the typical posts planted into the la-
goon that look like a sort of unreal forest, “trees”
that need to be replaced and that – transformed
according to the ideas of great designers and
creative people – become a sort of “essence" of
Venice or what it could have been like.
And, why not, the machines he uses to develop
the projects of young people winning all the con-
tests he organizes.

TECHNOLOGY
On this topic as well, Maurizio Riva has extremely
clear ideas: “There is little to say", he starts. “Tech-
nology plus manual skills equals quality. This is
the message. I think about our latest investment,
our joinery in via Como where we process cedar
wood. Here we collect huge cedar logs, wonder-
ful trees that in the Twenties started to grow in our
region, between Lombardy and Piedmont. All the
wood comes from areas that are fifty to one hun-
dred kilometers far. Then we cut it, we debark it
and load it onto three working centers that turn
these logs into objects bearing the most valuable
brands. Making all this with a working center has
allowed us to make a big leap forward. This is
what happened in the whole handicraft segment,
not only in the wood industry, which has obtained
a great benefit from technology, new machines
and NC working centers”.

“We have had different experiences with different
suppliers”, continues Riva. “I must say that with
Scm Group (www.scmgroup.com) we are hav-
ing a very deep sharing experience : they have
understood my personality, the direction I want to
take, and we are working together in a very good
way, we are really making excellent things... It is

a very close partner, with whom we interact suc-
cessfully. At the Milan furniture show, we will pres-
ent a very beautiful objects designed by Karim
Rashid and manufactured with these machines,
but of course I will not reveal anything else… ”.
A tour in the joinery in Via Como in Cantù is
enough to understand what he is talking about.
Cedar logs, often huge, are processed within an
extremely tidy and clean environment. Here they
are cut at the desired length, they are debarked
and loaded onto the three working centers.
“Chronos Ht” centers by Routech are used in a
creative way by Riva 1920, as they are designed
to process huge volumes of wood and light al-
loys, plastics and composite materials. Powerful
cutters, thanks to various tools, literally extract
from cedar all furniture items such as stools and
small tables that are one of the symbols of Riva
1920 all over the world. Step by step – and it is ex-
tremely fascinating to stop for a few minutes to
look at the process – the wood log starts to show
the first shapes of “Maui” or “Bora Bora” tub
chairs, “Brut” stool, “Eco” table and a few more
dozens of items that, once you see them, you will
never forget them. Pieces that are almost “fin-
ished” once they get out of the machine: manual
sanding and nothing else, because cedar wood
is naturally beautiful, without any finishing
process. Only in this way it can release its per-
fume… 

Routech working centers.
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A joinery with a small log saw, some standard ma-
chines, almost all by Scm Group, and three
Routech working centers , one close to the other;
the third one – rather than the standard table – is
equipped with a lathe on which the log is fixed, so
as to enable further processing while turning on
its axis. Wood, nothing but wood, milled with a
powerful five axis center ensuring high removal
performance. In some cases, such as the “Maui”
tub chair or “Cairo” by Karim Rashid, a cycle of
eight hours is needed before the piece is ready.
It makes us smile thinking about the time that
these operations would require without these ma-
chines…

“The collection stemmed from cedar wood and
from these machines is an example of our ex-
cellence, one of our best sellers”, Riva tells us.
“Well, apart from some exceptions, all stools
and tables we produce are made of cedar
wood; more or less thirty percent of our 13 mil-
lion Euro turnover, of which 70 percent is repre-
sented by Germany, Austria and Switzerland,
countries where solid wood, beautiful wood is
always greatly appreciated”.

But time is running short. However, we cannot
avoid taking a look at the joinery in Via Genova,
where Kauri wood is processed. Huge bulldoz-
ers extract it from the ground, then it is cut into
boards with a thickness of 8-10 centimeters that
respect the shape of the log from which it stems.
The pictures of the boards arrive in Cantù and
they decide which ones to buy. The same pic-
tures will allow customers to select the table, big
tables, from 2.5 up to eight, nine meters... Four

deliveries per year, extremely respectful
processes, tables that are unique pieces and
that, as all Riva 1920 production, except for per-
fumed cedar wood, are finished with waxes and
natural oils, applied manually.

TALKING ABOUT BRIANZA
A moment for a coffee and to conclude our meet-
ing with Maurizio Riva. “We are lucky: we have
the work but we also know that we must pay at-
tention, develop ever new ideas, create things to
pass down to all those that will come after us… 
“We must help others, we cannot think only about
ourselves!" Riva continues. “2014 will be difficult
as well as 2015. We must promote the sharing of
know-how, we must think and work together". 
“It is not easy for us as well", he adds: “We invent,
we have some peculiarities that are recognized
by the market, but it is difficult to make the niche
grow. We are flattered, we are trend setters. We
have brought Italian style all over the world. We
combine passion, desire for a better world, doing
business… We don’t have to be scared: we must
experience, understand, go ahead. And if we do
wrong, we start over…”.

“I am optimistic – says Maurizio Riva as he leads
us to the exit – but we must be prepared, ready to
face the world”.

by Luca Rossetti ■

“Kairo” armchair 
designed by 
Karim Rashid 
and produced 
by Riva 1920 
with “Chronos Ht”.

Routech 
working centers.

www.riva1920.it
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In the construction of machinery and plants, linear
guides and monorails are standard components
for motion.  In order to clamp the equipment that
carry out the translation on monorails, Hema
Maschinen-und Apparateschutz GmbH has de-
veloped pneumatic clamping devices that can also
perform emergency braking operations. We are
talking about the “LinClamp” series. This system
operates pneumatically at 4/6 bar and it is
equipped with clamping units that act on the un-
used surfaces of all common monorails, linear
guides and machined surfaces, ensuring quick and
safe clamping performance.
The “LinClamp” series is suitable for linear appli-
cations in which you do not want to exclude emer-
gency braking. The clamping pads are available
in steel for high performance and they can be de-
veloped also with extremely resistant sintered coat-
ings for an outstanding braking force. 
The pneumatic connections are extremely simple
and easy to detect on the sides. The installation
is also simple through two holes located in the up-
per part of the head. The “LinClamp A” version can
be used for clamping operations on machined sur-
faces, through special coatings for clamping/brak-
ing processes on grease lubricated surfaces.
Next to the “LinClamp” pneumatic clamping sys-
tems for monorails and linear guides, Hema offers
clamping devices suitable for many other appli-
cations, with special attention to individual solutions.
The company also produces protection covers for
industrial use, such as bellows, telescopic steel
covers as well as complete wall systems for mul-
tiple axis completely assembled and ready for po-
sitioning on machine tools basement. 

www.hema-schutz.de

JOWAT: ADHESIVES 
FOR WOOD SURFACES

HEMA: BRAKING 
WITH “LINCLAMP”

Whether inline or offline method: the latest devel-
opments from the product family of Jowat-
“Toptherm®” permit a homogenous adhesive
application without any striping effect. Depending
on the quality of the surface of the specific wood-
based panels, low application grammages can be
realised. A highly smooth and even surface, com-
bined with superior compound strength, is
achieved. 

In contrast to the conventional thermoplastic Eva
systems, these new formulations based on poly-
olefins allow to create adhesive bondlines with a
degree of hardness tailored for specific applica-
tions – ranging from medium hardness to very hard.
Therefore, a superior surface quality is also main-
tained in cases when ambient temperatures are
high and simultaneously severe mechanical stress
is exerted on the freshly laminated parts – e.g. stack
pressure directly after manufacture. 

These new members of the product family of
“Jowat-Toptherm®” are free of formaldehyde and
in comparison to dispersion adhesives hot melt for-
mulations do not contain water. Any possible
swelling of the wood-based substrates is therefore
prevented, resulting in a significantly improved
smoothness of the surface, with the additional ad-
vantage of shorter process intervals.

www.jowat.com

PRODUCTS
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PRODUCTS

IGUS CABLES?
JUST A CLICK AWAY!

SAYERLACK: THE NEW
ACRYLIC CONVERTER

The new online “readycable®” Product Finder by
igus® (www.igus.it/readycable-finder) is the first
step for prompt and quick delivery without prob-
lems. Thanks to this new tool, users can choose,
order or request pre-assembled drive cables
very easily. 
It will be easy for the user to choose the most suit-
able solution for specific operating requirements
among the wide range of 2,830 igus drive cables. 

Photo: igus GmbH.

www.igus.it

The “Wood Color
Plus” tintometric sys-
tem now includes
also the new acrylic
converter type
“TZV2303/BB-NN”
that completes the 
Sayerlack range of
solvent-base converters. 
The new acrylic converter makes the “Wood Col-
or Plus” system universal allowing it to meet all cus-
tomer requirements. The new “TZV 2303/BB-NN”
polyurethane-acrylic solvent-based finishing has
been conceived by the R&D laboratory of Sherwin-
Williams Italy as alternative converter to “TP
2009/XX” polyurethane solvent-based pastes,
used with the “Wood Color Plus” tintometric system.
This tintometric system stems from an analysis of
the requests of painting professionals and it is the
result of accurate research on the application needs
and trends of the market. With the development of
this converter, Sayerlack wanted to meet – for all
the shades of the tintometric system – the anti-yel-
lowing needs and above all high water-resis-
tance, typical features of the acrylic products.
The good consistency of the matte coating enables
the application on large surfaces with an excellent
aesthetic result. It is available in white and neutral
colors, in 25 gloss version. It is suitable to be added
to “TP 2009/XX” pastes, starting from lacquered
white for paste colors and neutral option for full col-
ors, in different volumetric rates.
The finishing can be applied through a flow-coat-
ing machine, with spraying systems also in high
pressure, with tilting arms, on flat parts of furniture
items and horizontally painted panels, prepared with
polyurethane, acrylic, polyester bases or Uv fillers.

www.sayerlack.com

With a simple click, it will be possible to activate the
order, thus reducing the processing times.

Igus goal is to enable the online configuration and
order of all products, besides speeding up their de-
livery.  The online tool is clearly arranged and easy
to use:  Enter an igus or competitor part number,
the name of the manufacturer of the drive system
selecting it from the pop-up menu. With that infor-
mation, the product finder produces a list of all suit-
able drive cables.  The list includes also the qual-
ities of different cables, like jacket material, bend-
ing radius, durability in various environments,
traveling strokes and compliance with specific reg-
ulations. Obviously there is also the price.
“Readycable®” also provides the user with all nec-
essary information for customer applications on a
separate technical specsheet.
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SUPPLIES PRODUCTS

More than sixty qualified join-
ers work at Ostermann, not
only in Ostermann's own
workshop and manufacturing
facility, but also out in the
“sales” and “external servic-
es” divisions. They are there
to assist customers in every
aspect of their work. 
Anyone who rings Ostermann
and has a technical question
will receive an answer from an
expert: besides daily ques-
tions regarding edging ma-
terials, assistance includes
questions about technical
profiles, processing of solid
surfaces or the right treatment
for different surfaces.Qualified
carpenter/joiner and master
carpenter/joiner offer cus-
tomers the perfect service
and technical support: Os-
termann customers can count
on the best collaborators of
the external service as to
training and expertise. 

OSTERMANN SERVICE,
FROM JOINERS FOR JOINERS

Thanks to regular training on
new products or range ex-
tensions, the Ostermann team
is always up to date. A com-
plex IT system allows the team
to have access to current
stock levels, lead time and all
relevant logistical information
including parcel tracking. 
The in-house research and
development division continu-
ously works on high-tech proj-
ects like laser edging as well as
traditional handicraft products,
such as new technical profiles.
In order to increase the quali-
ty of advice and to give pro-
fessional and
exper ienced
advice, Oster-
mann practices
different appli-
cation fields and
methods in its
own workshop
on a regular ba-
sis.

Together with carpenters,
joiners on site and partners
in the industry, various prod-
ucts are tested before being
declared as ready for the
market. Overall, the profes-
sional Ostermann service
which is completed by de-
tailed product information
and practical application
tips is also available online.

www.ostermann.eu

M.D.: NEW
FORKS SERIES

M.D. Micro Detectors pre-
sented the new forks series,
an ideal solution for pack-
aging, labelling, printing ap-
plications and, in general, for
automatic machinery.
The new series introduced is
“Fc5”: no adjustment, "plug
and play” concept for maxi-
mum ease of installation.
The range includes forks
from 50 mm up to 120 mm
wide and from 60 mm up to
120 mm thick, with 4 kHz
switching frequency, cover-
ing a large range of appli-
cations with no starting set-
up. “Fc6” is characterized by
high switching frequency (10
kHz), available both with in-
frared light emission and
with red laser emission.
Thanks to their manual ad-
justment modes selectable
by button, the forks allow to
detect small objects with di-
mensions of about 0.2 mm
for the infrared light emission
version, and until 0.05 mm for
the red laser emission ver-
sion. There are other avail-
able versions, working from
30 mm up to 120 mm wide
and from 42 mm up to 59
mm thick. stock. “Fc7” is a
specific fork series for read-
ing/counting labels, with high
switching frequency (10
kHz). Thanks to its thin form,
it can be installed on every
part of the machine.
www.microdetectors.com
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SCENARIOS

real signs of global market recovery in the 2014-
2016 three-year period, also with a trend towards
the re-established of a balance between emerging
countries and mature economies. The internation-
al scenario forecast in the two Csil reports shows,
indeed, how global economy is recording an im-
provement in the growth rates of advanced coun-
tries, combined with a slight downsizing of that of
best emerging Countries. The world Gdp in-
creased by 2.9 percent in 2013 and will grow by
3.6 percent in the current year, reaching 4 and 4.1
percent increases in 2015 and 2016 respectively;
between 2013 and 2016, Gdp growth in advanced
economies (with positive contribution also from part
of the Euro area) will pass from 1.2 to 2.6 percent,
against more limited growth, from 4.5 to 5.4 percent,
in emerging Countries. However, uncertainties
are not lacking, from unknown elements due to the
“tapering” times (the progressive reduction of the
push program for the re-launch of US economy im-
plemented by the Fed) to European recovery, strict-
ly connected to the reconstruction of the financial
sector, fiscal consolidation and employment in-
crease. From their side, emerging economies will
have to face the double challenge of growth slow-
down and tightening of global financial conditions.
In Italy, Gdp reduction is slowing down, but before
we can talk about recovery, it is vital to act on the
increase of domestic demand. As Csil pointed out,
in the fourth quarter 2012, the Gdp drop, both year-
on-year and month-on-month, progressively de-

RECOVERY IS COMING...
Two reports by Csil on the global and Italian furniture markets 
confirm that a positive phase for global trade has started. 
To leverage its effect, you have to look at the most innovative cities.

Recovery is coming. The most pressing question
to answer is: what will be its pace and how should
we face and interact with a complex evolving sce-
nario? This is the topic of discussion suggested by
two reports by Csil, Centro studi industria leggera,
presented in Milan at the seminar about market fore-
casts for Italian and global furniture trade in 2014.
The first report is “World Furniture Outlook
2014”, based on figures supplied by 70 countries. 
The second document is the “Forecast report on
the Italian furniture industry, 2014-2016. Smart&Fast:
cities in 2020”, presenting an outlook on market evo-
lution until 2020 based on the most interesting 100
cities in terms of development opportunities, as a
starting point to consolidate the globalization proj-
ects of Italian industry companies. 
The message is strong and clear: we will never go
back to a similar situation as we had before 2007.
The next recovery is opening a phase of new and
different normality, which (especially in Italy, but not
only) will still have to deal with accrued financial
debts, low domestic demand, unemployment and
credit crunch. On the global scenario, the gap be-
tween the powerful trend of emerging countries and
the slowdown of advanced economies is going to
narrow, driving the market towards a new balance. 

BALANCED TREND
The macroeconomic scenario (outlined by Prom-
eteia based on long and precious cooperation with
Csil and the International Monetary Fund) highlights

GDP EVOLUTION. YEARLY PERCENT VARIATIONS AT CONSTANT PRICES

2013 2014 2015 2016
Global Gdp 2.9          3.6 4.0 4.1  
Gdp of advanced economies 1.2 2.0 2.5 2.6
Gdp of emerging countries 4.5 5.1 5.3  5.4 
International goods trade 1.9 4.3 7.3 6.8
Source:: Imf, Prometeia.
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followed by Germany, Italy and Poland. More in
general, for global furniture trade, according to
Csil moderate growth is expected in 2013 and
2014, after strong shrinkage in 2009 and recovery
in the following years. 
Real-term variation forecasts for furniture demand
in the main regions show shrinkage for Western
Europe versus a growth by more than 3 percent
in the rest of the world, mainly with the contribution
of emerging countries.

THE SUN IS BACK IN ITALY 
The furniture bonus that had brought revitalization
signs for the national market of made in Italy fur-
niture has been confirmed up to December 31,
2014, according to the budget law recently ap-
proved, enforced from January 2014. A push that
could have again an important role in the recovery
of domestic furniture consumption. This was the fi-
nal act of 2013, a year that was still affected by a
decreasing market and revitalized only by export,
mainly growing towards extra-European countries
that show increase rates higher than 10 percent as
a whole. The foreign sales growth, however, is not
enough to avoid a new turnover decrease for the
industry, around 12 percent at constant prices in
the 2012-13 two-year period. 
According to Csil, also 2014 will be a year of un-
certainty for Italy, not so much on the export side
but rather on the domestic market, even if in the
year-end period the trust index of consumers in-
creased from 85.8 points in the third quarter to 99.0
in the fourth quarter, following expectations of wide-
spread recovery in the real estate industry. With-
out political and financial shocks and thanks to the
confirmation of the fiscal bonus, it is possible to fore-
cast a stop of furniture consumption drop. The most
interesting games will be played on foreign tables,
in a 2014 scenario mainly featuring emerging
countries as protagonists. In order to get as much
as possible from the new economic situation, Ital-
ian companies will have to be ready to intercept also
the positive signs that will start to arrive from Eu-
ropean Union countries. In 2014, the awaited ex-
port growth will be 3 percent at constant prices,
while the combined positive trend of sales in for-
eign markets and domestic market stability will pro-
duce an increase of the production value by 2 per-
cent in real terms. The ongoing trend will continue
until 2015, when, with an international market
recording more solid growth, higher foreign demand

creased, but also the third quarter of 2013 record-
ed minus 0.1 percent compared to the previous
quarter. Acquired Gdp for 2013 was equal to mi-
nus 1.9 percent, an improvement is only expected
in the fourth quarter, with an average yearly varia-
tion by minus 1.8 percent. The reduction of the pur-
chasing power of Italian families continues to affect
domestic consumption, whose fall was slowing
down but has not stopped yet, while gross fixed-
capital formation recorded a new decrease by up
to minus 5.7 percent against 2012. Net foreign de-
mand remained the only positive contribution to Gdp
formation, but uncertainty for the next three years
is very high, due to domestic political issues as well
as the trend of global foreign demand of Italian prod-
ucts. Without political and financial shocks, Gdp will
grow again already from 2014 (plus 0.8 percent in
real terms), then it will accelerate reaching plus 1.5
percent in the following two years. Family expenses
will remain basically stable in 2014, considering the
labor market difficulties and the recorded drop of
available income, thus only in 2015 and 2016 con-
sumption recovery is expected. International de-
mand will be pushing again Gdp growth, Csil un-
derlined, thanks to the consolidation of the global
cycle and stronger price competitiveness due to
the weakening of the Euro against major currencies
and production price reduction.

GLOBAL FURNITURE CONSUMPTION
Africa and the Middle East are the areas that play
the leading role in a new stage of the furniture
global market, this is what was outlined by the Csil
report, with a 2014 percentage ranging from plus
2 percent in Egypt to plus 7 percent in Qatar. The
forecasts for the ongoing year also include the
growth of consumption in Western Europe and
North America and the slowdown of the Chinese
market. Global furniture consumption evaluated
at production prices (thus excluding distribution
markup) is 420 billion US dollars approximately,
with a degree of market openness (i.e. the rela-
tionship between import and consumption) of 27
percent currently. 
The main international furniture importers are the
United States, Germany, France and the United
Kingdom. US import, after the 2008 and 2009 cri-
sis, has recovered, and in 2013 it was back to
2007 levels. China confirmed to be the first coun-
try as to export, with a value that doubled from 25
billion dollars in 2009 to 52 billion dollars in 2013,
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is expected for the industry as well as domestic de-
mand that will start to show the first recovery signs
although domestic consumption will be still braked
by the employment trend and by a growth of avail-
able income still not enough to generate real con-
sumption growth.   
In the 2016 period, Italian economy will start
growing again at a rate of around 1.5 percent, driv-
en by domestic demand. The rally of available in-
come (plus 1.8 percent at constant prices), sup-
ported by the recovery of employment (plus 0.6 per-
cent) and by a moderate inflation will further improve
the confidence of families and this will generate an
increase of furniture consumption of 2 percent at
constant prices. 

RUSHING CITIES
From furniture to towns, the Csil outlook also ana-
lyzed recovery and development trends in one hun-
dred big towns, engines of the economic growth
and creativity and innovation centers in a global sce-
nario of strong urbanization. We are not talking about
huge metropolitan cities but rather medium-sized
towns, with a population ranging from 150 thousand
to 10 million people, which will lead the global Gdp
growth in the coming years (up to 50 percent by
2020). “Smart&Fast”, this is the expression that de-
scribes the features and potentials useful to define
the borders of the global furniture market. Besides
“Fast Cities”, the most interesting opportunities will
be offered by “Smart cities”, intelligent cities com-
bining innovation, environment and quality of life,
allowing people to actively interact with the sur-
rounding context to make the most of their resources
and ensure accessibility through efficient infra-
structure. Csil has carried out an in-depth analysis

on countries with a specif-
ic focus on cities, identify-
ing one hundred towns
with interesting growth and
success opportunities for
the companies of the fur-
niture industry. The selec-
tion has been carried out
according to six parame-
ters considered as basic el-
ements in the strategic in-
vestment choices of a com-

pany: population trends, economic aspects, con-
sumption level, attractiveness, quality of life and
governance. Specifically, for each of these six pa-
rameters, relevant variables for Italian furniture in-
dustry companies have been considered. Each of
these six parameters was examined to obtain a
global index, the “Smart&Fast City Index”, which
measures the development potential and the at-
traction degree of the selected towns. 
The results are clear, they show new and different
faces of the global scenario according to the ob-
servation parameters. In 2020 the protagonists of
economic growth will not only be the huge metro-
politan cities, where medium-high income families
live such as Tokyo and New York, but also big and
medium-sized cities of emerging countries in-
cluding Santiago de Querétaro in Mexico, Delhi in
India and Dhaka in Bangladesh. Focusing on pa-
rameters such as quality of life, attractiveness and
governance, the ranking changes and top three
towns are Melbourne (Australia), Auckland (New
Zealand) and Singapore. Towns like Xiamen and
Tianjin in China, and Almaty in Kazakhstan, although
recording high economic growth rates, lose posi-
tions if we consider these factors. 
This point of view provides furniture industry com-
panies with an opportunity to look at the different
aspects and adjust their operating strategies ac-
cording to demographic and economic features,
consumption potential and investment opportuni-
ties characterizing each city, so as to be ready to
meet the demand of furniture items generated by
new consumers in emerging towns with quickly in-
creasing spending capacity. 

www.csilmilano.it

FURNITURE CONSUMPTION OUTLOOK BY GEOGRAPHICAL AREAS IN 2014. 
PERCENT VARIATION AT CONSTANT PRICES



PANELS

ploitation for energy purposes and define real meas-
ures to support wood-based products. A confir-
mation at geographical level: Germany is still the
leading country in the panel business.

DROP OF PARTICLEBOARD
The report figures, processed by Epf based on in-
formation received from member countries and, as
to the economic situation, the forecasts delivered
by the European Commission, are very clear. In
2012 European particleboard production lost an
additional 5.5 percent (28.7 million cubic meters,
compared to 37.8 million cubic meters in 2007). The
top destination markets are the construction and
furniture industries, areas that strongly influence the
industry. The situation of European production is
spotted, with countries such as Finland, United king-
dom, Norway, Spain, Portugal, Italy or Estonia af-
fected by strong production fall due to the crisis or
the reduction of production capacity. On the con-
trary, Sweden and Romania recorded significant in-
creases. Germany was confirmed as the first
manufacturing country in Europe despite a slight

reduction (minus 2.8 percent),
for a share of one fifth of total
production of the Old Conti-
nent (19.5 percent). France and
Poland ranked second and third
respectively (minus 3.2 percent
and minus 1 percent in 2012).
Poland, in particular, took Italy’s
place after Italy lost 15 per-
cent in production. The top four
countries in the list produced
51.7 percent of the particle-
board in the Eu-Efta area (Eu-
ropean Free Trade Association,
including Iceland, Liechten-
stein, Norway and Switzerland)
and they are the ones that to-
talled more than 2 million cubic
meters.

MADE-IN-EUROPE PANELS
Germany is the queen of European panels, a business which continues to be 
affected by the crisis and a slowdown in the demand and consumption, from
the construction to the furniture industry. This is the result outlined by the Epf.
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The economic crisis is still a heavy burden for the
construction industry and the closely related fur-
niture business, and the European panel industry
keeps slowing down. As a result, it is increasing-
ly turning to extra-EU countries, first of all the Mid-
dle and Far East, as important growth areas for ex-
port. These are the key trends reported in the 2012-
2013 Annual Report by Epf (European Panel Fed-
eration), the federation gathering the national as-
sociations of panel manufacturers, with Italy rep-
resented by Assopannelli/FederlegnoArredo. The
other problems the European panel industry has to
face include the huge difficulties in the procurement
of wood (also and mainly due to the competition with
the energy exploitation of wood biomasses) and
high production costs caused by energy and
resin consumption. The solution to be taken for a
turning point, said the Epf president Ladislaus Döry,
is also based on the higher awareness and re-
sponsibility for decision-makers in Europe, in order
to overcome financial difficulties that are still affecting
all the European Union area even though with dif-
ferent intensity, and to clarify the issue of wood ex-

PARTICLEBOARD PRODUCTIION IN EUROPE 
X 1000 M3, 2010-2013

2010 2011 2012 2013
Germany 6,537 5,750 5,591 5,750
Scandinavia 1,396 1,346 1,267 1,302
Eastern-Central Europe 8,204 8,507 8,477 8,690
Belgium, UK and Ireland 3,662 3,613 3,074 3,030
France 3,817 3,996 3,870 3,650
Italy 2,914 2,976 2,533 2,675
Iberian Peninsula and

South-Eastern Europe 4,223 4,132 3,842 3,990
Epf total 30,753 30,320 28,654 29,087
Eu-27 29,910 29,482 27,856 28,262

* forecast
Source: 2012-2013 Epf annual report

*
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France and Germany are the top European ex-
porters with 1.73, 1.63 and 1.59 million cubic me-
ters respectively. Germany lost the second ranking
due to a 5 percent export drop.  4 percent of par-
ticleboard was exported towards extra-European
Countries (plus 15 percent over 2011), in particu-
lar towards the Far and Middle East, and export to-
wards North Africa was also growing. According to
Eurostat, the main purchasers of European parti-
cleboard are Japan (minus 3 percent over 2011),
Russia (plus 28 percent), Switzerland (minus 6.6
percent), Algeria (plus 50 percent), Turkey (plus 94
percent) and Lebanon (plus 7 percent).
In 2012, the domestic consumption of Epf countries
decreased, with a reduction by 7.1 percent in ap-
parent consumption and 5.8 percent in real con-
sumption. The highest decreases were recorded
in the United Kingdom, Greece, Finland, Portugal
and Spain. In 2013, global apparent consumption
is expected to reach around 27 million cubic me-
ters. As to real consumption, the countries with a
more remarkable drop in 2012 include Greece, Fin-
land and the United Kingdom. Germany, Poland and
France are the top European particleboard con-
sumers with 6.1, 3.7 and 2.8 million cubic meters
respectively. France overtook Italy, which dropped
down to place number four (2.7 million cubic me-
ters); the United Kingdom closed the top five (2 mil-
lion cubic meters).  European production capaci-
ty decreased as well, losing 578 thousand cubic
meters and reaching 39.9 million cubic meters. Ro-
mania stood out, continuing to implement its pro-
duction asset.
The main destination of particleboard remained the
furniture industry despite a slight drop from 68 per-
cent in 2011 to 66 in 2012. 23 percent was used
for the doors and floorings industry, 11 percent for
packaging. 46 percent of production concerns raw
panels, against 54 percent of melamine-coated pan-
els and other kinds of particleboard (for example
fire or moisture resistant panels).

MDF, RAW AND THIN
European production of mdf panels lost 6 percent
in 2012 (11 million cubic meters against 13.3 mil-
lion in 2007), excluding Turkey and Russia. Germany
firmly confirmed its first ranking (3.5 million cubic
meters) despite a remarkable decrease by 17 per-
cent, while Poland further consolidated its second
position followed by Italy, France and Spain (drop-
ping from the third to the fifth place). As a whole,

In 2013 Epf estimated that only Belgium recorded
a production drop by 5 percent approximately,
against the growth estimates of most European
countries starting from Romania (plus 1.5 percent
in Eu-Efta area, more than 29 million cubic meters).
In 2012, particleboard import decreased by 5.6 per-
cent continuing to represent a 30 percent share of
consumption. In 2012, the volume of imported par-
ticleboard panels reached 7.9 million cubic meters,
with Germany as top country (over 2 million cubic
meters), Poland ranking second and France third.
In 2013, the limit is expected to be higher than 8
million cubic meters. The main markets from which
panels are shipped include Switzerland, Norway,
Turkey, Croatia, China and Russia.
In 2012, export marked a decrease of 1.3 percent
for a share over the total that reached 35.6 percent
and 10.2 million cubic meters. In 2013, a 1.2 per-
cent increase of total export is expected. Austria,

PARTICLEBOARD PRODUCTION 
BY COUNTRY IN 2012

Germany 20%
France 13%
Poland 10%
Italy 9%
Austria 6%
United Kingdom 6%
Spain 5%
Belgium 5%
Romania 4%
Czech Republic 4%
Slovak Republic 2%
Portugal 2%
Sweden 2%
Others                                   12%

Source: 2012-2013 Epf annual report.

ORIGIN OF WOOD USED BY THE EUROPEAN
PARTICLEBOARD INDUSTRY, 2012

Recycled wood 29%
Industrial by-products 42%
Logs: 29%

Source: 2012-2013 Epf annual report.



cent. 55 percent of production concerned raw pan-
els, against 26 percent of melamine-coated pan-
els and 12 percent of moisture resistant panels. The
remaining 7 percent had other features or finishing,
such as fire resistance.
In 2012, the demand for mdf panels dropped by
3.3 percent (11 million cubic meters), a share that
reaches 2.9 if you consider 3 percent of sales out
of the EU. Also for consumption, Germany is the top
country in Europe (3.1 million cubic meters), fol-
lowed by Poland (1.1 million cubic meters) and the
United Kingdom (1 million cubic meter), which went
down to the third position after a 13 percent de-
crease.  Northern Europe recorded a drop involv-
ing Sweden, Lithuania, Estonia, while good results
were recorded by the Slovak Republic and, in a
more limited way, France and Portugal.
In 2013, in Lithuania and Estonia, partial recovery
is expected, while Sweden continues to lose
ground, as well as Belgium and Luxembourg ac-
cording to forecasts. As a whole, for Europe rela-
tive stability is expected with a reduction by
around 0.4 percent (under 11 million cubic meters).
Mdf export from Epf members lost 2 percent in
2012, with a growth by 3 percent of sales towards
extra EU countries (Middle East minus 4 percent
over 2011, Africa plus 47 percent and Far East plus
24 percent). According to Eurostat figures, in
2012 the main export destinations among extra EU
countries included Turkey  (plus 28 percent over
2011), Norway (plus 8 percent), Tunisia (plus 66 per-
cent), Russia (minus 18 percent), Israel (plus 17 per-
cent) and Canada (minus 8 percent). Import to Eu-
rope came from the Efta area and other neighbor-
ing countries. In particular, according to Eurostat,
in 2012 the main countries of origin included

MDF CONSUMPTION X 1000 M3, 2010-2013

2010 2011 2012 2013
Austria 260 260 260 260
Belgium and
Luxembourg 750 750 750 700
Bulgaria 95 95 95 95
Cyprus 10 10 10 10
Czech Rep. 75 80 80 80
Denmark 140 140 140 140
Estonia 9 10 9 10
Finland 45 47 47 47
France 510 500 520 530
Germany 3,400 3,300 3,100 3,100
Greece 180 90 70 70
Hungary 55 60 65 65
Ireland 100 90 90 90
Italy 980 930 930 930
Latvia 9 10 10 10
Lithuania 40 45 40 42
Netherlands 250 180 180 180
Norway 57 57 57 57
Malta 5 5 5 5
Poland 950 1,050 1,050 1,050
Portugal 170 160 170 170
Romania 200 210 210 210
Slovak Republic 45 50 55 60
Slovenia 35 40 40 40
Spain 800 660 660 660
Sweden 170 170 150 140
Switzerland 180 180 180 180
U.K. 1,150 1,150 1,000 1,000
Ukraine 182 150 150 150
others**: 156 164 165 166
Total 11,088      10,643 10,288 10,247

* forecast
** Russia excluded
Source: 2012-2013 Epf annual report.
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these countries accounted for 78 percent of 2012
production in Europe. The exploitation rate of pro-
duction capacity dropped from 76 percent in
2011 to 72 percent in 2012, while domestic con-
sumption lost 3.3 percent (10.3 million cubic me-
ters). In 2012, 51 percent of mdf panels had a thick-
ness higher than 9 millimeters; 26 percent had a
thickness included between 5 and 9 millimeters,
while panels with a thickness lower than 5 mil-
limeters accounted for a growing share with 23 per-

*
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Japan (minus 14 percent) and Kazakhstan (plus 23
percent). Imports in Europe mainly came from Cana-
da (minus 66 percent), China (minus 52 percent)
and Switzerland (plus 133 percent). In 2012 the Eu-
ropean production capacity exceeded 5 million cu-
bic meters, thanks to investment policies that, af-
ter Romania (300 thousand cubic meters), due to
a huge investment, involved also Italy in 2013 (130
thousand cubic meters) and Poland (200 thousand
cubic meters). Further investments are expected
in Bulgaria (420 thousand cubic meters) in 2014.
The first application field of osb panels, for struc-
tural use in moist or dry conditions, was again the
construction industry (48 percent), followed by
DIY (12 percent), floorings (10 percent) and pack-
aging (5 percent). The remaining 25 percent was
used for different purposes.
The European production of hard panels made of
wooden fiber, such as hardboard and masonite,
grew by around 1 percent in 2012 reaching a pro-
duction of 1.2 million cubic meters, in particular dur-
ing the first half of the year in Scandinavia, Baltic
Countries and South-Western Europe. The pro-
duction capacity was 1.23 million cubic meters fea-
turing Poland, Belarus, France and Bulgaria as main
production countries. Domestic sales in Europe in-
creased by 7 percent, with an export level losing
3 percent. As to soft wood fiber panels, both rigid
and flexible, mainly used in eco-friendly con-
structions for the insulation of walls and basements,
after a 5 percent decrease in 2011, a turning point
was seen in 2012 with plus 2.1 percent for a pro-
duction of 1.7 million cubic meters. The production
capacity of hardwood exceeded 3.5 million cubic
meters against 2.2 of flex types; the main manu-
facturing countries included Poland, France and
Germany, with Switzerland excelling among rigid
softboard panels manufacturers. According to the
figures provided by Eurostat, in 2012 extra-EU sales
of both types finalized in Europe focused on
Turkey (plus 13 percent over 2011), Russia (plus
12 percent), Switzerland (plus 3 percent), Canada
(minus 4 percent), Nigeria (plus 41 percent) and
Norway (minus 8 percent). Panel imports in Europe
mainly came from Switzerland (plus 12 percent),
China (minus 18 percent), Brazil (minus 14 percent),
Belarus (plus 20 percent), Russia (minus 38 per-
cent) and Norway (minus 14 percent).

www.europanels.org

Switzerland (minus 15 percent over 2011), Norway
(minus 1 percent), China (minus 24 percent),
Turkey (plus 4 percent), Malaysia (plus 35 percent)
and Chile (minus 21 percent). Europe reduced its
production capacity dropping down to 15 million
cubic meters, with Germany completing its process
to reduce capacity in excess, and Italy, Spain and
Sweden experiencing temporary production stops  
The furniture industry was the main consumer of mdf
panels (about one third of European production).
26 percent went to the laminate flooring industry.
14 percent of production involved the renovation
and DIY industries, with the remaining 30 percent
for molding applications, DIY, outdoor panels,
small furniture for home entertainment, frames, toys,
garden furniture and others.

THE CONSTRUCTION INDUSTRY 
SLOWED DOWN OSB AND WOOD FIBER
Minus 2.3 percent for the European production of
osb panels, for a quantity that exceeded 3.5 mil-
lion cubic meters (3.7 in 2007), a trend directly con-
nected to the crisis of the construction industry that
characterized the old continent with different lev-
els of intensity. Germany was again the main
manufacturer of osb before Poland and Romania
which, between 2012 and 2013, worked to imple-
ment their production capacity. The market of osb
panels was mainly local (EU and Efta areas), ex-
ports towards the Far and Middle East decreased
(minus 32 and minus 15 percent respectively); the
trend of North African countries was positive. Ac-
cording to Eurostat figures, the main destinations
of European osb panels were Russia (plus 66 per-
cent over 2011), Turkey (plus 32 percent), Switzer-
land (plus 15 percent), Norway (plus 2 percent),
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WOOD, MACHINES AND FURNITURE: 
INTERNATIONAL COMPETITORS

WOODWORKING MACHINERY EXPORT (January-November 2013), (Mio Euro) 

WOOD EXPORT*  (January-November 2013), (Mio Euro)

WOOD FURNITURE EXPORT (January-November 2013), (Mio Euro)

Source: Intracen, codes Nc 846510, 846591, 846592, 846593, 846594, 846595, 846596, 846599,
846692, 84793.

Source: Intracen, codes Nc 4401-21, 4501-04, 4601.   
* logs, sawnwood, panels.

Source: Intracen codes Nc 940150, 940151, 940159, 940161, 940169, 940330, 940340, 940350,
940360, 940380, 940381, 940389
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Exporters Value Var. % 13/12
Germany 1,417.1 -9.7
Italy 927.5 -2.3
China 675.4 3.9
Taiwan 398.7 9.4
Austria 309.2 -6.0

Exporters Value Var. % 13/12
China 7,519.8 -5.6
Canada 7,593.5 12.9
Usa 5,488.7 5.1
Germany 5,414.6 -2.8
Russia 4,449.2 0.3

Exporters Value Var. % 13/12
China 13,555.0 4.1
Italy 3,967.8 1.9
Germany 3,212.6 -2.9
Poland 3,071.5 11.7
Usa 1,341.3 -3.3

In this article we illustrate the export
figures referred to the January-No-
vember 2013 period for machinery,
wood and furniture, by those coun-
tries identified as major competitors
worldwide. Export trend of wood-
working machinery, over the pe-

riod, still confirms the negative
trends of Italy and Germany, while
Chinese exports are growing.
Wood and semi-finished prod-
ucts (logs, sawnwood and panels)
see the overtaking of Canada on
China for the world exporter lead-

ership. The trend in furniture in-
dustry highlights how China alone
exports more than the three major
European countries (Italy, Ger-
many and Poland). Italian exports
still mainatin the continental lead-
ership. ■
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FOCUS ON INDIA

GENERAL ECONOMIC INDICATORS (US$)

2010 2011 2012 Var. % 12/11
Export 10.6 20.9 29.5 41.1
Import 86.2 88.2 84.3 -4.4

Source: Intracen.

WOODWORKING MACHINERY IMPORT/EXPORT  (Mio Euro)

2010 2011 2012 Var. % 12/11
Export 123.3 158.4 201.3 27.1
Import 1278.4 1730.9 2026.9 17.1

Source: Intracen.

WOOD IMPORT/EXPORT (Mio Euro)

2010 2011 2012 Var. % 12/11
Export 236.3 270.7 341.7 26.2
Import 230.4 301.5 327.9 8.8

Source: Intracen.

WOODEN FURNITURE IMPORT/EXPORT (Mio Euro)

Source: Imf (International monetary fund). *estimate

2010 2011 2012 2013* 2014*
Gdp, (constant prices, % var.) 10.5 6.3 3.2 3.8 5.1
Gdp (constant prices) 1,711 1,873 1,842 1,758 1,750
Gdp per capita (current prices) 1,432 1,546 1,501 1,414 1,389
Investments (% of Gdp) 36.8 35.0 35.6 35.0 35.1
Inflation (% var.) 10.4 8.4 10.4 10.9 8.9
Goods import (% var.) 7.3 15.1 1.9 3.8 5.0
Goods export (% var.) 19.5 12.3 2.1 3.4 8.4
Population (million people) 1,195 1,211 1,227 1,243 1,260
Balance of payments 
(billion of Us$) -45.9 -78.2 -88.2 -77.6 -66.1

After a growth by 4.5 percent in the fis-
cal year April 2012-March 2013 (lower
value of the last decade), the Indian
economy is set to record in 2013/14 a
product expansion rate marginally high-
er. The growth rate is almost halved in
two years, from 8.9 percent of the fiscal
year 2010/11. In the third quarter of
2013/14 it stood at 4.7 percent (com-
pared to 10.2 percent in the same
quarter of 2010). A rate of around 5 per-
cent is however considered disap-
pointing by leading analysts, as insuf-
ficient to absorb about 10 million peo-
ple entering the labor force each year.
According to forecasts from major in-
ternational institutions the growth rate of
the Indian economy should, however, go
on an upward path in 2014.
As for the components of growth, com-
pared with the stated goal of bringing the
contribution of manufacturing industry
to Gdp of 25 percent within 2025 and
creating 100 million jobs, this share de-
creased from 16.3 percent two years
ago down to 15 percent for the fiscal
year 2013/14. 
That  because of an increase in the man-
ufacturing industry of just 1 percent in
2012/13, which should even get into the
negative zone in 2013/14.
The Indian economy continues, there-
fore, to be driven by services, repre-
senting approximately 60 percent of
Gdp, increasing by 7.6 percent per year
(the result is, however, less than the five-
year average of 8.6 percent). Financial
services and real estate alone are worth
20 percent of Gdp. The contribution of
agriculture to Gdp in 2013/14 is ex-
pected to reach around 14 percent, al-
though the sector (the low degree of
mechanization makes it dependent on
the monsoon rains ) uses more than 50
percent of the labor force of the coun-
try. The mining industry is expected to
decrease by about 2 percent for the
fourth consecutive year.
These figures show that, despite the
good international capital inflows in re-
cent years and the announcement of
several long term "industrial policies", In-
dia is not yet able to achieve a global-
ly competitive industrial structure. ■
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FAIRS

4-8 February
Stockholm furniture fair
www.stockholmfurniturefair.com
• Stockholm (Sweden)
Furniture

6-9 February
Bauen + Wohnen
www.bauen-wohnen.co.at
• Salzburg (austria)
Furniture

10-13 February
Zow Bad Salzuflen
www.zow.de/en
• Bad Salzuflen (Germany)
Semifinished products, compo-
nents and supplies

11-14 February
See you in Valencia
Habitat
Furniture
Fimma
Woodworking technologies
Maderalia

Semifinished products, compo-
nents and supplies
www.fimma-maderalia.feriavalen-
cia.com
• Valencia (Spain)

23-26 January
Klimahouse
www.fierabolzano.it/klimahouse
• Bolzano (Italy)
Constructing and architecture

24-27 January
Macef
Home & interior international exhibi-
tion
www.macef.it
• Milan (Italy)
Furniture

24-28 January
Meuble Paris
www.maison-objet.com
• Paris (France)
Furniture

24-28 January
Maison & Objet
www.maison-objet.com
• Paris (France)
Furniture

28-30 January
Ifd-Italian Furniture Design
www.ifurndesign.com
• Monza (Italy)
Furniture

JANUARY 

8-11 January
Heimtextil
www.heimtextil.messefrankfurt.co
m
• Frankfurt (Germany)
Furniture

11-14 January
Domotex
www.domotex.de
• Hanover (Germany)
Furniture

13-19 January
Imm Cologne
www.imm-cologne.com
• Cologne (Germany)
Furniture

16-19 January
Doorfair
www.doorfair.com
• Istanbul (Turkey)
Constructing and architecture

19-22 January
Interiors
www.interiorsbirmingham.com
• Birmingham (Great Britain)
Furniture

22-25 January
Expopromueble
www.magnaexpomueblera.mx
• Mexico City (Mexico)
Woodworking technologies

22-25 January
Expo Mobiliario
www.mobiliario.com.mx
• Mexico City (Mexico)
Furniture

FEBRUARY 
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26-29 March
Holz-Handwerk
www.holz-handwerk.de
• Nuremberg (Germany)
Woodworking technologies

26-29 March
Fensterbau Frontale
www.frontale.de
• Nuremberg (Germany)
Constructing and architecture

28 March-1 April
Interzum Guangzhou
www.interzum-guangzhou.com
• Guangzhou (China)
Semifinished products, compo-
nents and supplies

28 March-1 April
Ciff Office Show
http://office.ciff-gz.com/en
• Guangzhou (China)
Furniture

11-14 March
Fiq
www.fiq.com.br
• Arapongas (Brazil)
Woodworking technologies

12-15 March
M&M
www.feria-mm.com
• Bogotà (Colombia)
Woodworking technologies

13-16 March
International Furniture Fair
www.iffs.com.sg
• Singapore (Malaysia)
Furniture

14-17 March
Woodshow
www.indonesiawoodshow.com
• Jakarta (Indonesia)
Woodworking technologies

20-23 March
Zow Istanbul
www.zow.com.tr
• Istanbul (Turkey)
Semifinished products, compo-
nents and supplies

18-21 February
Dach + Holz
www.dach-holz.de
• Stuttgart (Germany)
Constructing and architecture

18-21 February
Meble Polska
www.meble.mpt.pl
• Poznan (Poland)
Furniture

19-23 February
Progetto Fuoco
www.progettofuoco.com
• Verona (Italy)Constructing and
architecture

21-25 February
Indiawood
www.indiawood.com
• Bangalore (India)
Woodworking technologies

25-28 February
Wmf China
www.woodworkfair.com
• Beijing (China)
Woodworking technologies

4-8 March
Miff
www.2014.miff.com.my
• Kuala Lumpur (Malaysia)
Furniture

9-12 March
Practical World
www.koelnmesse.it/practical-
world/
• Cologne (Germany)
Semifinished products, compo-
nents and supplies

MARCH 

1-4 April
Buildex
www.buildex-russia.org
• Moscow (Russia)
Constructing and architecture

APRIL 
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8-13 April
iSaloni 

Salone del mobile
Salone ufficio
Salone satellite
Euroluce
Eurocucina

www.cosmit.it
• Rho-Pero (Italy)
Furniture

10-12 April
Expo Edilizia
www.expo-edilizia.it
• Rome (Italy)
Constructing and architecture

25-27 April
Forest and wood
www.bt1.lv/bt1/mk
• Riga (Lettonia)
Woodworking technologies

1-5 April
Umids
www.krasnodarexpo.ru
• Krasnodar (Russia)
Woodworking technologies

1-5 April
Technomebel
www.bulgarreklama.com
• Sofia (Bulgaria)
Woodworking technologies

8-10 April
Int’l wood and wood machinery
show
www.dubaiwoodshow.com
• Dubai (Uae)
Woodworking technologies

8-12 April
Seebe
www.seebe,com/active/en/home.ht
ml
• Beograd (Serbia and Montene-
gro)
Constructing and architecture

You can find the updated list of exhibitions on www.xylon.it

“OUR” EXHIBITIONS 2014

12-15 March
M&M
Bogotà

13-17 May
Xylexpo
Rho/Pero

29 July-1 August
Formobile
San Paolo

6-9 August
Awisa
Brisbane

20-23 August
Iwf
Atlanta

5-8 October
W14
Birmingham

8-11 October
Aseanwood Woodtech
Kuala Lumpur

20-23 October
Lesdrevmash
Moscow

17-20 November
Expobois
Paris

Xylon is present at:
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The easiest way
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the partner 
you need...
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PRODUCTION SYSTEMS AND TECHNOLOGIES

Primary processing

COSTRUZIONI MECCANICHE 
MODESTO NINO srl
Via Ciro Di Pers 68 
I-33030 Majano (UD)
phone +39 0432 959036 
fax +39 0432 959036
www.modesto.it - info@modesto.it

Our production of woodworking
machines: edger, cross-cutter.

Machinery and services for plywood 
and sliced veneer production.
Peeling lines, dryers, presses 
and finishing lines; horizontal, 
vertical and rotary slicers, 
press dryers and clipping lines.

ANGELO CREMONA spa
Viale Lombardia, 275 
I-20900 Monza (MI) 
phone +39 02 660381
fax +39 02 6603825
www.angelo-cremona.com
mailbox@angelo-cremona.com

Vertical and horizontal log band
saws. Log carriages with variable axis.
Canter. Integrated working units 
with circular blade. Vertical and
horizontal band resaw systems. 
Multi-rip saws and edgers. Log
profiling units. Complete sawmill
systems for mass production.

BONGIOANNI srl
Via Provinciale Revello, 89 
I-12030 Envie (CN)
phone +39 0175 277261
fax +39 0175 277265
www.bongioanni.com
info@bongioanni.com

Wood processing machinery 
and systems for sawmills.
Vertical and tilted log band saws, 
log carriages with independent
Headblocks, tandem headrig,
chipping canter, one-headrig 
and Twin resaws, Multi Rip Saws,
manual and automatic edging 
line and saw servicing equipment.

PRIMULTINI srl
Viale Europa, 70 
I-36035 Marano Vicentino (VI)
phone +39 0445 560333
fax +39 0445 560334
www.primultini.it - info@primultini.it

The Company Sicar spa produces
wood working machines with more
than 50 years of experience. 
Thanks to the continuous technical
development and the strictly contact
with the international market 
we are able to offer a complete
range of products for the small 
and big industry. 

SICAR SPA
Via Lama 30
I-41012 Carpi (MO)
phone +39 059 633111
fax +39 059 690520
www.sicar.it - sicarspa.info@sicar.it
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Secondary processing

Crossing-cutting lines

The Biesse Wood Division product
line includes panel sizing centres,
vertical panel saws, manual and 
automatic edgebanders, 
squaring/edgebanding machines,
sanders, cnc machining centres, 
routers, through feed boring 
and inserting machines, material 
handling equipment and packaging. 

BIESSE spa
Via della Meccanica, 16 
I-61122 Pesaro (PU) 
phone +39 0721 439100
fax +39 0721 453248
www.biesse.com - sales@biesse.it

The company Ebs is specialized 
in the production of automatic 
edge-bander for the hobbist and the
small/big industry. The range includes
manual trimming and edge-banding
machine and in particular high
quality and reliability automatic
edge-banding machines projected 
by an high-qualified technical staff. 
The total aim of the company have
always been the continuous
improvement of the machine’s
quality, research and development. 

EBS srl
Via Del Lavoro 32/A
I-36016 Thiene (VI)
phone +39 0445364334
fax +39 0445370878
www.ebsbordatrici.it 
ebs@ebsbordatrici.it

Over 30 years of experience 
in designing and manufacturing 
a wide range of edge banding
machines for both small and medium
companies and for industrial
productions.

ELWOOD snc
di Bossi Franco e c. 
Viale Industria, 66/2 
I-27029 Gambolò (PV) 
phone +39 0381 641279
fax +39 0381 648791
www.elwoodmac.it
info@elwoodmac.it

For over 30 years, De Stefani designs
and manufactures sanding machine
for panels edges and profiles.
Single or double sided edge sanding
machines equipped to sand flat 
and shaped edges on raw or
lacquered panels. Combined
machines for panel edges foiling.
Edge Buffing and polishing machines
for High Gloss finishing panels.
Profile sanding – denibbing

machines equipped with abrasive
belt or wheel to sand raw 
or laquered mouldings. 
Angle profile gluing and assembling
machines for door frames.
Double end profile cutting machines.

DE STEFANI VALERIO & C snc
Via M.P. Virgilio, 16
I-20833 Birone di Giussano (MB)
phone +39 0362 310914
fax +39 0362 310915
www.destefanimacchine.com
info@destefanimacchine.com

Cnc machining centers to carry out
beams, roofs and wooden 
elements for prefabricated houses,
structures for playgrounds,
walls and "block house”.

Cnc machining centers for
processing windows, doors, 
arches, interior doors and stairs. 
Automatic trimming line 
for the automatic trimming
of pvc on doors and panels. 
Automatic lines for milling, 
cutting, edging plans 
for kitchen tops and shelves. 
Cnc machining centers for machining
curved elements, chairs, frames,
sofas, furniture. Cnc machining
centers for processing specific 
doors and panels.
Automatic lines for carrying 
out boring and milling 
on furniture elements as drawers'
fonts, doors of wardrobes. 
Special machines on request.

ESSETRE spa
Via della Repubblica Serenissima, 7
I-36016 Thiene (VI)
phone +39 0445 365999
fax +39 0445 360195
www.essetre.com - info@essetre.com

Cross cutting-Top speed
optimization-Automation 
Cursal is the specialized Italian
company that produces the most
complete series of: crosscut saws 
for wood and assimilated; 
loading-unloading automations;
turnkey solutions and customised
cutting configurations for small,
medium, large sections; integration
into processing cycles from the large
sawmill production to semi-finished;
specific accessories and modular
components: Nc with software
interfaces, optical scanners for
automatic detection of 
lengths-widths-defects, moisture
meters, printers etc.; personalized
advice for advanced systems;
complete and, on time, domestic and
foreign mechanic/electronic support.

CURSAL srl
Via Bradolini, 38/a I-31020 San Fior (TV)
phone +39 0438 400963
fax +39 0438 401851
www.cursal.com - info@cursal.com
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Manual and automatic vertical panel
saws for cutting wooden panels, 
plastic and acm products. Welded
steel frames, to grant rigidity and
precision. Special applications
allowing the possibility to make also
grooving on sandwich panels for
folding. Automatic horizontal beam
saws with many different
configurations accordingly 
to the panel sizes and thickness
requirements.

PUTSCH-MENICONI spa
Via Irlanda, 1 I-53036 Poggibonsi (SI)
phone + 39 0577 90311
fax + 39 0577 979335
www.putschmeniconi.com
info@putschmeniconi.com

Cn milling machines; anuba machines;
cn working centers; 
lines of production and special
machines for doors and frames;
automatic screwing of locks and
counterplates; wide range 
of accessories and solutions.

NUOVA PROGETTI snc
by Clerici Roberto & Rossetti Filippo
Design and manufactoring 
of wood working machinery
Via Bonifica, 6
I-27030 Sant’Angelo Lomellina (PV)
phone +39 0384 55189 / 938018
fax +39 0384 559984
www.nuovaprogettimacchine.it
nuovaprogetti@arubapec.it
nuovaprogetti@libero.it

Panel processing machines and plants.
Special multi-blades panel saws,
longitudinal milling machines 
with rollers feeding, working centres
for the “Folding” technology, 
flooring industry technology, 
doors and modern furnishing 
industry technology.

MARIO ZAFFARONI & FIGLI srl
Via Centro Industriale Europeo, 24 
I-22078 Turate (CO)
phone +39 02 9688453
fax +39 02 9682718
www.zaffaroni.com
info@zaffaroni.com

Woodworking machinery: 
the widest range of products.

The product range is wide in the
sector of traditional woodworking
machines: thicknessing planers,
surface planers, combined 
surface-thicknessing planers, 
circular saws, spindle moulders,
combined saw-spindle moulder, 
universal combined machines, 
band-saws.

VEBA MECCANICA srl
Via Emilia, 1678 I-47020 Longiano (FC)
phone +39 0547 54323
fax +39 0547 54029
www.veba.it - info@veba.it

SCM GROUP spa
Via Emilia, 77 I-47900 Rimini
phone +39 0541 700111
fax +39 0541 700232
www.scmgroup.com
scmgroup@scmgroup.com

Components and suction plants 
for dusts, smokes, fumes. Air
cleaning. Dry and water painting
booths. Pressurized painting plants.
Cleaners with activated charcoal 
for solvents. Suction benches and
booths for the sanding powders.
Separator cyclones. Electric fans.
Inverters for the saving of energy.
Filtering groups and handled 
sub-stations with mechanical 
and automatic cleaning in 
counter-current with compressed 
air. Storage silos. Sparks bearing
system and automatic extinguishing.
Mills and refiners for wood.
Briquetts presses. Dryers. Pellets
presses. Complete plants for pellets
production. Boilers and warm air
generators for solid fuels.  
Industrial insonorizations.

O.M.A. IMPIANTI srl
Via Ponticelli, 51 
I-51018 Pieve a Nievole (PT)
phone +39 0572 950148
fax +39 0572 953388
www.omaimpianti.com
info@omaimpianti.com 

Dust extraction 
systems and filtration

Spark detectors and fire
extinguishing systems for 
industrial dust extraction systems.

CONTROL LOGIC srl
Via Ennio, 25 I-20137 Milano
phone +39 02 54100818
fax +39 02 54100764
www.controllogic.it
controllogic@controllogic.it
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Surface finishing

Lacquering and printing lines for
furniture panels, hardboard, mdf or
chipboard panels, doors or parquet
flooring with roller or curtain coating
technology and uv or hot air drying
systems. Automatic and robotic spray
lines with vertical dryers, 
flat or uv dryers. Lacquering and 
printing on coils.

Company specialized in fulfillment of
robotized solutions for painting chairs,
tables and assembled furniture,
panels, windows and doors.

ELMAG spa
Viale Elvezia, 35 I-20052 Monza (MB)
phone +39 039 23611
fax +39 039 328202
www.elmag.it - info@elmag.it

Epistolio srl – Painting Robot Division,
with a 20 years experience 
in developing and constructing
anthropomorphic and cartesian
robots, offers a comprehensive range
of complete solutions for automated
industrial painting applications 
in the woodworking industry.

EPISTOLIO srl
Painting Robot Division
Via Europa, 5 I-21040 Morazzone (VA)
phone +39 0332 879573
fax +39 0332 223666
www.epistoliorobot.com 
info@epistolio.com

CMA ROBOTICS spa
Via Pier Paolo Pasolini, 35/15
I-33040 Pradamano (UD)
phone +39 0432 640172
fax +39 0432 640018
www.cmarobotics.com
info@cmarobot.it

Industrial painting machines as: dry
painting booth, water painting booths,
pressurising painting system 
and suspended transport lines.

TECNOAZZURRA srl
Via del Tesoro, 210 I-47827 Verucchio 
Fraz. Villa Verucchio (RN)
phone +39 0541 678225-678078
fax 39 0541 671144
www.tecnoazzurra.it 
info@tecnoazzurra.it

Cefla Finishing Group worldwide
leader in the finishing of wooden,
plastic and non-ferrous material
products - designs and manufactures
turnkey painting and wrapping lines
for the wood, glass, metal and plastic
industries, tailored on customer 
needs and requirements.

CEFLA FINISHING GROUP
Via Bicocca 14/c
I-40026 Imola (BO)
phone +39 0541 653441
fax +39 0542 653444
www.ceflafinishinggroup.com
cefla.finishing@cefla.it

Finishing plants for the furniture 
and construction industry with
application by spray, by roller coaters
and curtain coaters  and drying 
by Uv dryers, vertical dryers, linear
dryers with microwaves technology.
Complete finishing plants  for doors
and windows.
Spray booths. 

GIARDINA FINISHING srl
Via V. Necchi, 63
I-22060 Figino Serenza (CO) 
phone +39 031 7830801
fax +39 031 78165
www.giardinagroup.com
info@giardinagroup.com

Finishing machines and lines 
for mouldings. Finishing machines 
and lines for flat and raised panels.
Finishing machines and lines 
for doors and windows. 
Special finishing machines and lines.

MAURI MACCHINE srl
Via M. Comacini, 12 
I-22072 Cermenate (CO)
phone +39 031 771374
fax +39-031 773500
www.maurimacchine.com
commerciale@maurimacchine.com

Finishing  systems for plastic, 
glass and wood products.
Roller coater machines, curtain coaters,
spray robot with single and double
head, spraying machines, hot air, 
UV and vertical ovens.

VD srl
Via U. Foscolo, 42/44
I-20034 Birone di Giussano (MB)
phone +39 0362 311308
fax +39 0362 335887
www.vdsrl.it
commerciale@vdsrl.it
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Timber dryers

Termolegno: the value of drying
Dryers from 10m3 up to 250 m3, 
pre-dryers, mini-dryers, tunnel-type
systems, turnkey drying plants,
dryers for the plant-health thermal
treatment of wooden crates, 
control systems, steaming kiln,
electronic moisture tester.

TERMOLEGNO srl
Via del Sile, 4 - Località Rauscedo
I-33095 San Giorgio della Richinvelda (PN)
phone +39  0427 94190/949802
fax  +39 0427 949900
www.termolegno.com
info@termolegno.com

Handling 
and commissioning

From over 40 years we propose
integrated solutions in material 
handling and industrial automation
sector. Highly personalisable and 
specific systems for furniture 
assembling, the automatic storage 
and the handling. 
Automatic warehouses, 
lazer guided vehiculs (lgv), 
robotized islands, conveyors, 
sorter systems, assembling lines, 
tilting units, management softwares.

CASSIOLI srl
Place Guardavalle, 63
I-53049 Torrita Di Siena (SI)
phone +39 0577 684511
fax +39 0577 686084
www.cassioli.com - info@cassioli.com

Viscat Fulgor, for over 50 years a
leader in the production of flash
butt welding machines, welding
machines for large band saw blades,
sharpening and file sharpening
machines, setting machines, brazing
machines, high-frequency generators
for induction braze-welding and
dust suction units. 

VISCAT FULGOR srl
Viale Santuario, 42 
I- 26012 Castelleone (CR)
P.O. Box 52 Castelleone  
phone +39 0374 58217
fax  +39 0374 57942
www.viscatfulgor.com  
info@viscatfulgor.com

Auxiliary machines 
and equipments

Delivery 
of complete plants

Design, production, installation,
training, technical service for sawmill
machines and plants. 
Machines and plants for timber
handling, debarkers for hard-wood
and soft-wood. Technology for
sawmill. Sorting plants up to 50
boxes, stacking and destacking lines
for planks, chipping plants for logs
and discards, plants for poles
processing, planing machines for
round poles, planing lines with
automatic loading and unloading,
impregnation machines.
Machines for the production 
of shavings for animal litters. 
Grinders for pallets and wood cases.
Assembly tables for carpenters.

PRIBO srl
Via Nazionale, 12 I-38087 Lardaro (TN) 
phone +39 0465 901945
fax +39 0465 901959
www.pribo.it - info@pribo.it

Software

DDX develops Cad/Cam/Cim 
software solutions: 
“EasyWOOD” for panel and solid
wood machining using 
3, 4 and 5 axis;
“EasyBEAM” for structures, houses,
walls, beams, rooves, gazebo, etc.;
“PowerSTAIRS” for staircases 
design and manufacturing;
“PowerWIN” for any kind 
of windows, french doors, internal
doors, entry doors and shutters.

DDX srl
Via G. Donizetti, 109/111 
I-24030 Brembate di Sopra (BG)
phone  +39 035 621093
fax +39 035 333723 
www.ddxgroup.com
info@ddxgroup.com
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Tools and auxiliaries

The Firm Aliprandi is specialized 
in the production of wood working 
tools in solid carbide and 
carbide-tipped, both standard 
and special production.

ALIPRANDI snc
Aliprandi Luca, Maurizio e
Paola
Via Manzoni, 10 I-20845 Sovico (MB)
phone +39 039 2013530
fax +39 039 2013491
www.aliprandi.it - aliprandi@aliprandi.it

CP Utensili, a company which 
process woodworking tools since
1968, is the ideal partner for tooling
solution on demand. 
The German Quality Norm 
“BG-Prüfzert” for the high
production standard and 
an export quote of 80% confirms 
the international prestige 
of the company. 
Flexibility and fast delivery 
was always the way to success.

C.P. UTENSILI snc
di Crescentini Roberta & C.
Via Montanelli, 71 I-61122 Pesaro (PU)
phone +39 0721 282420  
fax +39 0721 281893
www.cpwoodtools.com
office@cputensili.it - sales@cputensili.it

Ful srl has been producing tools 
for the woodworking, plastic and 
aluminium for more than 30 years.

FUL - FABBRICA UTENSILI 
LAVORAZIONE LEGNO srl
Via L. Fumagalli, 22
I-22066 Mariano Comense (CO)
phone +39 031 756037
fax +39 031 756851
www.fultools.it - fultools@fultools.it

Leitz is a leading technology
manufacturer of machine-driven
precision tools and process designed
tool systems for the professional
processing of solid wood, wood
derived and plastic materials.

LEITZ ITALIA srl
Industriezone, 9  I-39011 Lana (BZ)
phone +39 0473 563533
fax +39 0473 562139
www.leitz.org - lana@leitz.org

Since 1959, Fapil’s mission has been 
to design and build cutting tools for
machining wood, board materials 
and plastics. Specialists in cnc tooling.

FAPIL srl
Via A. Locatelli, 51/A 
I-24019 Zogno (BG)
phone +39 0345 91179
fax +39 0345 92726
www.fapil.it - fapil@fapil.it

Since 1924 Fink produces complete
sets of tools for windows, helicoidal
cutterheads, cutterheads for profiled
kinves, cutters in Hw welded, 
circular saw blades, dia tools, 
boring bits, solid carbide routers,
tools for cnc machines, 
trimming hoggers.

FINK srl - Woodworking tools
Via G. Giusti, 15  I-20052 Monza (MB)
phone +39 039 386961-2 
fax +39 039 361458
www.finktools.com - fink@finktools.com

Zuani Company is a leading 
Italian manufacture of tools for 
the Woodworking industry. 
We are producers of high precision
tooling with tc reversible tips 
as well as reversible profiling 
cutters for cnc automatic 
and traditional woodworking
machineries for wooden windows, 
doors and furnitures production.

ZUANI srl
Via dell'Artigiano, 57 
I-38068 Rovereto (TN)
phone +39 0464 433183
fax +39 0464 436316
www.zuani.it - info@zuani.it

Tools for wood-alu and plastic 
material working. Tools for automatic
boring machines and router bits for 
cnc router machines. M.Conti 
measuring devices for the
woodworking industry.Special devices
for door and windows manufacturers.

SISTEMI srl UNIPERSONALE
Via Montanelli, 70 I-61100 Pesaro (PU)
phone +39 0721 28950 
fax +39 0721 283476
www.sistemiklein.com
info@sistemiklein.com

Specialists in diamond and mechanical
fixing tooling. For 40 years we design
and manufacture tools for wood, alu-
minium and pvc. Customized solutions
thanks to integrated engineering, pro-
duction, control and sharpening ser-
vice with fast delivery terms.

UTENSILTECNICA srl
Via Ca’ Giorgino, 2   
I-47837 Montegridolfo (RN)      
phone +39 0541 855202/855274
fax +39 0541 855255
www.utensiltecnica.com
utensiltecnica@utensiltecnica.com
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Agents 
and wood trades

Since 2004 our company has started
here in Italy the production 
of 3-layer wood elements for
window and door building. 
We have been gaining a lot of
experience during these years and
we can now offer them in several
wood species, such as: Okoumé,
Ozigo, Slavonjan Oak, Tulipier 
and Lime. All elements are glued
employing a vinylic glue 
pvac - d4 - en 205 only.

BASSO LEGNAMI srl
Via Dell'Artigianato, 6 
I-13040 Rovasenda (VC)
phone  +39 0161 879797
fax +39 0161 879798
www.bassolegnami.com
basso@bassolegnami.com

North America: hardwoods 
and softwoods.
Lumber, ripped strips, components
and laminated windows scantlings:
Hemlock, Douglas Fir, White Oak,
Ash.
Europe: laminated windows
scantlings and finger jointed.
Asia: laminated windows scantlings.

TRA.WOOD srl
Via Risorgimento, 46
I-20881 Bernareggio (MB)
phone +39 039 6180091
fax +39 039 6015532
Branch Torino: +39 011 8194519
www.trawood.it - info@trawood.it

SEMI-FINISHED PRODUCTS AND SUPPLIESLacquers

A new definition of Italian quality.

ICA spa
Division ITALIAN COATINGS
Via Alcide De Gasperi, 73
I-36060 Romano D'Ezzelino (VI)
phone +39 0424 8386
fax +39 0424 37497
www.italiancoatings.com
info@italiancoatings.com

Polyurethane coatings, water-based
coatings for interiors and exteriors, 
uv-curing coatings, acrylic coatings,
polyester coatings, nitro coatings, 
fire-retardant coatings 
and pigmented coatings. 
Products for parquet floors, special
effects, stains, impregnating agents,
glues and tintometric color systems.

INDUSTRIA CHIMICA 
ADRIATICA spa
Via Sandro Pertini, 52
I-62012 Civitanova Marche (MC)
phone +39 0733 8080
fax +39 0733 808140
www.icaspa.com - info@icaspa.com








