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COMPANY REVIEW
Biesse, Homag, Ormamacchine, Scm Group,
Weinig... are just some of the companies featu-
red in this issue with articles specifically devoted
to them.

from page 9

NEWS
A rich content of important news about events,
exhibitions, people and companies from the
whole world of wood and woodworking industry.

on  page 3

USEFUL ADDRESSES...
For our readers, a “who’s who” we have never
promoted as it deserved. Now we are casting a
spotlight in this issue. A way to be found and to
find partners...

on page  14

EXHIBITION CALENDAR
Another very popular section of our magazines:
the upcoming industry exhibitions!

on page 15

FOCUS ON CHINA
On occasion of Cifm/Interzum Guanghzhou
exhibition, to be held in Guanghzhou from 28 to
31 March 2018, a special focus on China is
featured in this issue, with interviews, market data
and companies’ products sheets.

from page 6

XYLEXPO 2018
The distinctive features of next Xylexpo, sche-
duled next May 8-12, were illustrated to industry
media from all over the world at the traditional 
international press conference organized in
Milan every two years.

on page 5
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Please forgive us for making an exception
and dedicating this Xylon International editorial
to ourselves rather than the contents and
topics of this issue. We are celebrating the
thirtieth anniversary of our publication: we will
not indulge in self-celebrations, but this mile-
stone is an occasion to review the history of
Xylon and look into our future.

Born in November 1987 (for editorial reasons,
the issue that celebrates the 30th anniversary
is the first of 2018), the magazine soon became
a reference in the crowded landscape of in-
dustry media.

Since then, we have published more than 250
Xylon issues, and since 1989 almost as many
Xylon International issues (the international
version will celebrate its 30th anniversary next
year), and we are proud to say that we have
given a significant contribution to knowledge
transfer in the wood technology sector.
Xylon and Xylon International are published
by the service company of the Italian association
of woodworking machinery manufacturers.
The synergy with Acimall has been a key suc-
cess factor, but another decisive contribution,
maybe even more significant, was offered by
the people who have worked with passion
and dedication in our editorial office for the
past thirty years. Thanks to all of them.

Now let's talk about the future, as past success
belongs to the past and we must move on
with new ideas and projects.
Provided that contents have always been (and
will always be) the key strength of our maga-
zines, the real challenge is circulation. In 1987,
the Internet was still to come, today it's a per-
vasive channel that often supports us, while
offering complexities that still need to be sol-
ved.
The world is changing and digital is all around,
they say. But is it really true? A recent survey
about digital and web technology in the
furniture industry indicates that 26 percent of
Italian companies don't even have an Internet
domain and 65 percent have no social media
activity. Only 35 percent of companies have
"online" marketing and communication activi-
ties.
So what? All we can do is keep going on both
tracks: the good old printed magazine, which
is still welcome after all, and digital diffusion,
which will be constantly improved as we are
fully aware that, like it or not, that's the inevitable
future. In this respect, we have recently laun-
ched a "freshened" version of our website,
more attractive, richer and in line with modern
times. We hope you will appreciate the result
of our continuous effort and the attention we
always dedicate to our readers.

Dario Corbetta
Publisher

05
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NEWS

CEFLA
Andrea Formica, new Ceo of Cefla

Andrea Formica is appointed as new Ceo of
Cefla by the Board of Directors. Andrea Formica
was born in Venice in 1961 and holds a degree in
Economics at Siena University and an MBA at the
Bocconi School of Management. Andrea Formica
can count on a strong experience in the automotive
sector, where he held several international positions,
that, in 1999 at the young age of 38, led him to
become Chairman and MD of Ford Italy. Later on
he acted as Senior Vice President at Toyota Motor
Europe in Brussels, and following that, he was ap-
pointed as Ceo at Fiat Automobiles, with respon-
sibility for the group’s sales as well as the full
product portfolio. Andrea Formica is currently a
Board Member of Piaggio & C. Cefla is a multi-
business Italian group founded in 1932 in Imola
(Bologna) by nine shareholders, today employing
around 2000 people with a global footprint (26 of-
fices) and a turnover of 500 million euro. “The

EGGER GROUP
Strong growth for the half-year result

The Egger Group, headquartered in St. Johann in
Tirol (AT), was able to conclude the first half-year of
its financial year 2017/2018 (reference day 31st
October 2017) with a consolidated turnover of Eur
1.32 billion (plus 11.1 percent compared to the pre-
vious year). The result before interest, taxes and de-
preciation (Ebitda) increased to Eur 222.5 million
(plus 17.4 percent). The Ebitda margin increased to
16.8 percent (previous year: 15.9  percent). 
The Group now has more than 9,000 employees
and finds itself in a growth phase. It expects a
positive development for the full financial year
2017/2018. Over the past half-year, the Egger Group
was able to profit from the largely positive economic
situation and the growing building and renovation
activities. The company managed to increase its tur-
nover in Europe and all relevant geographic markets,
as well as in all product segments. The largest
turnover increases (plus 11.0 percent) were recorded
for Egger Decorative Products, which sells products
for furniture and interior design. The largest develop-
ment of this segment, with 76 percent of all sales,
was in Central and Eastern Europe. The successful
worldwide introduction of the Egger Decorative Col-
lection 2017-2019 had a particularly positive effect
on the Decorative Products segment. ■

new Ceo of Cefla – says
Gianmaria Balducci, Presi-
dent of the Board of Directors
–, was appointed following
an extensive evaluation and
search for a leader with an
international background
and high profile experience,
familiar with complex indus-
trial environments and able to bring a strategic
approach to our business. It is very important
that the vision of the new Ceo fits in with Cefla’s
: creating value over time, focusing on strategies
sustainable in the mid-to-long term instead of
short term results.”. “I am strongly motivated by
this new challenge – stated Andrea Formica –,
which will allow me to share my experience of
multinational business environments such as
Ford and Toyota and can help serve a successful
Italian company like Cefla, in addition to under-
standing new growing businesses at the forefront
of technological evolution”. ■

COMPANIES
Excellent start for Salvamac

Andrea Formica.

Eighteen months of success for Salvamac, a com-
pany founded in 2016 for the production of semi-
automatic and manual cross-cutting saws, quality
entry-level solutions that require low investment,
but make a substantial contribution to a faster,
safer and more efficient production. The promises
made at the beginning of this story have therefore
been maintained: “solid, simple, safe” machines
(the “three S’s” that distinguish the “Salvador
Easy” catalogue), at a fair price and with excellent
productivity. “It has been an extremely positive
season, which has seen us achieve and exceed
our goals in less time than we had assumed”,
says Christian Salvador, the company’s majority
shareholder. “Our models, the “Classic 40”, “Clas-
sic 50” and “Classic 60”, equipped with blades
ranging from 400 up to 600 mm, have received
a great deal of attention in all those markets that
want to make each phase of the processing
cycle faster and more efficient, starting with the
cutting. A first contact, if we want to define it as
such, that, we are confident, will pave the way
for our most efficient and advanced machines in
terms of automation”.
A path destined to be even richer and more com-
plete in the near future, because Salvamac is
already thinking about new systems and techno-
logies that can define aggregates and additional
elements that significantly enhance the performance
of even the most “simple” machines: intelligent
loading and unloading systems, automations that
allow even small companies or advanced craftsmen
to reason and work with the same principles of a
large company. Always starting from an agile,
lean company, where the main idea is to channel
all energies and expertise towards the definition
of real “solutions” that arise from the establishment
of proper relationships between suppliers (most
of which are in Italy) and the research and deve-
lopment of new services. 
Salvamac’s philosophy is well-defined: to produce
in a country that still offers some advantages, but
where, above all, there are excellent technical
skills and competences, and where the demand
for wood-processing technologies is always su-
stained. A true platform that must and wants to be
highly innovative, which considers the machines
in the catalogue as a summary of the users’ que-
stions – devices conceived to meet a need, pro-
posed not as simple “machines”, but as the focal
point of a relationship built on reliability, sharing
and services. ■

MARKET
Global timber market update

Sawmills and pulpmills in the US Northwest
have been struggling to build log inventories
for the winter season because of the unusually
long fire season this year, according to the
North American Wood Fiber Review. 
By early September last, almost two million
acres of forest and rangeland had burned
in the US Northwest. Full harvest operations
resumed after late September rains, though
whether there was sufficient time to replenish
sawlog and pulplog inventories before winter
conditions set in remains the key question
for many log procurement managers this
fall. Increased competition for small-diameter
logs in the four states of the US Pacific Nor-
thwest has resulted in a higher share of logs
being consumed by sawmills, thus leaving
many pulpmills with low log inventory levels
going into the 4Q/17. ■

With you. For you.

WE PAINT THE WORLD!

Finishing machines and systems.

www.giardinagroup.comgiardinagroup
FINISHING SOLUTIONS      1972

DIGITALIZATION
Founded “MindSphere World”

SIEMPELKAMP
An order from Green River Panels

The Taiwanese Green River Panels placed an
order with Siempelkamp for the supply and in-
stallation of what will be Asia’s largest particle-
board plant. The company is one of the leading
wood-based products suppliers in Asia. Next to
sawed timber from multi-year rubber-wood plan-
tations, the company also offers particleboard
made from the same type of wood. The new
plant will be built close to Trang in South Thailand,
the center of the Thai latex production with ex-
tensive rubber-wood plantations.  Green River
Panels already operates two production lines
for particleboard in Asia. The new Thai plant is

intended to only process overaged plantation
trees of which the latex return runs dry after 25
years. Next to its proximity to large plantations,
the optimal access to the shipping ports of the
Andaman Sea is part of the locational advantages
of the new production site. From these ports
Green River Panels will send its products all
over the world. Sicoplan, the Belgium Siempel-
kamp subsidiary, will provide the overall planning
of the plant. The plant is designed for a daily ca-
pacity of 2,800 m² of particleboard; the installation
start is scheduled for October 2018. With the
new production site Green River Panels will
double its production capacity for particleboard
in order to meet the constantly growing demand
of the Asian market. ■

Industrial cloud solutions are increasingly
becoming an economic factor. Under the
leadership of Siemens AG and together
with 18 other companies, Michael Weinig
AG has accepted the challenge. “MindSphe-
re World” was founded on 23 January in
Berlin, as a user organization that benefits
from the know-how of all partners and sets
standards. “MindSphere World” ensures full
connectivity with Siemens and third-party
products while maintaining secure data com-
munication. Under this unified platform, Wei-
nig will continue to develop and optimize its
own digital standard W 4.0 for the benefit of
its customers.The members of the organi-
zation meet in committees to deal with issues
such as the requirements placed on Min-
dSphere by industry, data governance con-
cepts and the Assocation’s PR work. The
founder members of “MindSphere World”
alongside Siemens AG include: ASM As-
sembly Systems GmbH & Co. KG, Chiron
Group SE, Eisenmann SE, Festo AG & Co.
KG, Gebr.Heller Maschinenfabrik GmbH,
Grob-Werke GmbH & Co. KG, Heitec AG,
Index-Werke GmbH & Co.KG, J. Schmalz
GmbH, Kampf Schneid- und Wickeltechnik
GmbH & Co. KG, Kolbus GmbH & Co.KG,
Kuka Aktiengesellschaft, FFG Europe &
Americas (MAG IAS GmbH), Nordischer
Maschinenbau Rud. Baader GmbH + Co.
KG, Rittal GmbH & Co. KG, Sick AG, Trumpf
Werkzeugmaschinen GmbH + Co. KG, Mi-
chael Weinig AG. The inaugural meeting of
MindSphere World took place in the recently
opened innovative development and work
environment “MindSphere OpenSpace”, a
part of the new branch of Factory Berlin.
Over an office space of more than 13,000
square meters, Factory Berlin – an initiative
supported by the German Government, Sie-
mens and other companies – brings esta-
blished technology companies together with
developers and startups. The key focus of
the new startup campus is the Internet of
Things. On the threshold of the age of digi-
talization, the “MindSphere OpenSpace”
creates ideal conditions for the “MindSphere
World” members and other users such as
startups to drive forward the development
of apps and digital services and to tap
whole new markets. ■
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CSIL: MANY HAPPY RETURNS!

ECONOMY

GOOD 2017 AND “PROMISING” 2018

ACIMALL

2017 PRELIMINARY BALANCE
The barometer for woodworking and furniture in-
dustry machinery and plants keeps pointing to
nice weather. This is clearly visible in the preliminary
figures processed by the Studies Office of Acimall,
the Confindustria member association representing
industry companies. According to the figures pu-
blished recently, in 2017 the industry achieved a
production value of 2.29 billion euro, up by 11.6
percent compared to the previous year. The
export trend was excellent, amounting to 1.6 bil-
lion euro, 7.1 percent more than in 2016. The
top-ten destinations include the United States at
number one, purchasing Italian woodworking te-
chnology for a total value of 165.5 million euro,
followed by Germany (105.8 million), Poland
(102.4 million) and Frances (92.5 million).
The value of import also increased (199 million
euro, plus 10 percent compared to the previous
year).  The domestic market is also continuing
to grow, driven by investment supporting measures
introduced by the Italian government in recent
years. Further progress is expected in the short
and medium term: in 2016, Italian wood machinery
“consumers” invested 743 million euro, which in-
creased to 894 (140 million more) in 2017, and
everything suggests that in 2018 we could see
the domestic market approach the one billion
threshold, a new record after 900 million in 2001.

FOURTH QUARTER 2017
A bright future is also announced by the figures
of the traditional market survey by Acimall’s Stu-
dies Office: the fourth quarter 2017 closed with
a 36.8 percent order increase compared to the
same quarter in 2016 (the growth rate in the July-
August term was 42.9 percent, also compared
to the same period of the previous year). This
figure results from the trend of orders from abroad,
up by 35.2 percent (51.5 percent in Q3) and the
excellent development of Italian demand, achieving
49.5 percent growth over the October-December
2016 period (it was just 19.7 percent in the second
quarter). 

“Italian users are clearly going through a period
of greater confidence which, combined with
state incentives, is generating strong demand,
exceeding even the most optimistic expecta-
tions”, said Dario Corbetta, Acimall director.
“Such results are not just satisfactory for tech-
nology vendors, but also anticipate an increasing
competitiveness of the entire system: in the
past few years, the wood and furniture industry
had to face a very complex season, reducing
all investments to a minimum. By acquiring
more innovative and updated technology, the

can now rely on more effective and performing
tools, produce more and better with an Industry
4.0 approach, leveraging the connection be-
tween technology and enterprise management
systems to restore their competitiveness and
capacity to offer attractive products”.

The analysis by the Confindustria member asso-
ciation of wood and wood-based materials ma-
chinery manufacturers shows more interesting
trends, especially an extension of the orders
book to 3.6 months (versus 3.4 in the previous
quarter): such figure clearly indicates the impact
that the trend of Q4 2017 will have on the year
that has just begun.
Prices as of January 1 show substantial stability,
with a 1.1 percent increase, the same trend re-
corded in the July-September period.
Another interesting element is the opinion of in-
terviewees about the development of production,
which is expected to expand by 50 percent,
while the remaining 50 percent predict stability.
Employment will be unvaried according to 72
percent of the sample, growing according to 28
percent.

FORECAST SURVEY
And what about the future? 72 percent of the
sample believe that, in the short term, orders
from abroad will increase further, while 28 percent
don’t expect significant variations (the balance
is +72, versus +32 in the previous quarter). As to
the domestic market, 39 percent expect a po-
sitive trend; according to 56 percent, stability will
prevail, while 5 percent fear shrinking business
(the balance is +34, it was just +5 three months
ago).

www.acimall.com

Time to draw a balance for the wood technology industry, as
well as an occasion to look into the future, encouraged by the
figures of the market survey related to the fourth quarter 2017.

It was a great pleasure for us to attend the
traditional event where Csil present their 2018
outlook. This year, the crystal ball that Csil looks
into every twelve months celebrated its thirtieth
anniversary. Let's get down to the facts and
figures reported last November 24, 2017, at the
Confcommercio Milan offices, when Csil-Centro
studi industria leggera presented the 2017 editions
of their two reports: World Furniture Outlook
2018 and Italian Furniture Industry Outlook,
2018-2020. The audience was numerous as
usual, approximately two-hundred people.The
World Furniture Outlook 2018 is a valuable
source of analytical data on the furniture industry
and forecasts on the 2018-2019 furniture demand
growth in 100 countries, including 40 European
countries, 21 in Asia Pacific, 21 in the Middle
East and Africa, 3 in North America and 15 in
South America. The Italian Furniture Industry
Outlook, instead, offers an updated and detailed
picture of perspectives for the Italian furniture in-
dustry and market. Plenty of figures, from prelimi-
nary 2017 balance to 2020 forecasts for production,
export, domestic consumption and import. Besides
forecasts, the report includes a dedicated section
about "omnichannel" and distribution strategies
deployed by industry companies in the Italian
and international markets. The macro economic
scenarios that provide the background to the re-
ports were processed by Prometeia, within their
longstanding collaboration with Csil, and by the
International Monetary Fund; such information
traditionally opens the November event, presented
by Stefania Tomasini (Prometeia). The global
market outlook was illustrated by Sara Colautti
of Csil, during a session chaired by Massimo
Florio. The Csil event is delivered by a team
constantly committed to the production of these
and more reports created by Csil every year, with
the valuable support of companies and organi-
zations that collaborate with the study center, the
furniture trade association Federmobili and the
sponsors who supported the seminar: Biesse,
Feneal-UIL, Filca-CISL, Fillea-CGIL, Fulgor Milano,
Ivm Chemicals. The afternoon session closed
with the traditional roundtable discussion, which
is dedicated to a hot topic for the industry. This
year, the topic of the debate was "Omnichannel
strategies on global markets. The approach
of furniture companies". The Csil outlook fits
into an international scenario based on specific
considerations. First of all, in 2017 the global
economic cycle strengthened and global gross
domestic product increased by 3.5 percent, driven
by a livelier trend of industrialized economies
(Emu especially) and emerging countries com-
pared to the previous year. In the three-year
period under scrutiny, such trend will continue,
with the emerging countries achieving growth
rates above 4 percent, while the industrialized
countries will remain below an average of 2
percent. The macroeconomic conditions are im-

proving in Brazil, but the situation is still critical.
In Russia there are positive signals. China, after
exceeding the government's growth expectations
in 2017, should now see a “controlled slowdown”
(from plus 6.3 percent in 2018 to plus 5.5 percent
in 2020). In India, in the same three-year period,
Gdp will be rising again at rates above 7 percent.
Among high-income economies, the United
States will continue their growth trend, while Emu
countries experiencing a consolidation of recovery
in 2017 (plus 2.2 percent of Gdp in real terms)
will achieve further growth, with still positive while
falling rates. The global trade of manufactured
goods in 2017 was rejuvenated: according to
estimates, last year closed with 5 percent growth
in real terms. In 2018 growth will remain above 4
percent, while in the remaining period growth
rates will fall slightly below this threshold, also as
a result of slower expansion in China and in the
United States in 2020. For Italy the figures of Q3
2017 confirmed that economic recovery is solid,
with an annual Gdp growth rate of 1.5 percent.
Forecasts indicate a continuation of the growth
trend also in the coming years, supported by do-
mestic demand. Italian economy is expected to
grow by 1.2 percent in 2018 and 0.9 percent in
2019. Risk factors: this economic picture is ex-
posed to several economic and political risk
factors; on the economic side, uncertainty endures
for the consequences of Brexit, US policies for
protectionism and the size of the corrective
financial measures that the European Union will
request to Italy. The market opening rate (i.e. the
ratio between import and consumption) is currently
at 30 percent. The main international furniture im-
porters are the United States, Germany, the United
Kingdom and France. Export from Cina, the
world's leading exporter, had more than doubled
between 2009 and 2015, now it is worth 50 dollar
a year approximately; Chinese export has increa-
sed also in recent years, though at moderate
rates. The other big furniture exporters (including
Germany, Italy and Poland) kept growing in 2017.
In 2018 global furniture consumption will increase
by approximately 3.5 percent in real terms, but
the uncertain international situation implies several
risks. The regions that are expected to grow
faster are Asia and the Pacific. 2018 forecasts
for furniture foreign trade indicate 4 percent growth
at current dollar rates for the value of international
trade. The year 2018 will still see moderate
growth for this industry, with potential international
demand slightly improving to support Italian
export; on the domestic market, some drivers will
still have a positive impact on consumption, but
not enough to achieve higher growth than in
2017. On the international markets, the expected
appreciation of the euro against the dollar will not
affect the trend of furniture sales. Union countries
and the United States, with positive signals also
from Russian and Chinese demand. So, in 2018
an export growth by just below 3 percent at con-
stant prices is expected. 

For more information about the reports and
their pricing: csil@csilmilano.com. In July
2018, updated forecasts will be published for
the 100 countries of the World Furniture Out-
look, and a specific note about Italy.
For more information about Csil reports,
please visit www.csilmilano.it or www.world-
furnitureonline.com.

Gdp evolution. Yearly percent variations at constant prices
2016 2017 2018 2019 2020

Global Gdp 2.9 3.5 3.4 3.2 3.2
Gdp of industrialized countries 1.6 2.1 1.9 1.7 1.7
Gdp of emerging countries 3.8 4.5 4.4 4.2 4.4

Source: Prometeia (Forecast Report, September 2017).
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XYLEXPO

NEXT XYLEXPO PRESENTED

It’s a good period for the industry, as we have
been writing for some time. An excellent back-
ground for an excellent Xylexpo. This is the si-
tuation depicted at the meeting with industry
media, where the Acimall management and several
guests illustrated their vision, commitment and
projects launched for the next edition of the Mi-
lan-based biennial exhibition that is celebrating
its fiftieth anniversary this year.  
The first speaker was Marinella Loddo, director
of the Ice office in Milan, who reaffirmed the
strong collaboration between the exhibition and
the agency of the Italian Ministry for Economic
Development. Then the stage was taken by
Lorenzo Caprio, president of Fiera Milano spa,
who presented the greetings of the Milan trade
fair, where Xylexpo, former Interbimall, has been
hosted since its origin.
The exhibition has a strong European character,
as underlined by Eumabois vice president Luigi
De Vito, who attended the event in the name of
president Juergen Koeppel, hit by seasonal flu.
As a subject matter expert, De Vito explained
what it means today to have a vision that encom-
passes all the key markets for the development
of wood technology and furniture, marketplaces
where “made in Italy” – a definition that takes up
different meanings each day – always represents
a core value.
Acimall and Xylexpo president Lorenzo Primultini,
after formal greetings and thanks, took attending
media on a tour of Xylexpo 2018, which is the ex-
pression of “a long story and intensive tradition,
a long record to success and growth, with a
pause of reflection during the years of the crisis,
and now a second youth. Yes, I will tell you im-
mediately that we are very happy about the
next Xylexpo, as figures are positive and signif-
icant, and most of all they show a very clear
picture”. Primultini was absolutely clear: “…the
market, both in Italy and worldwide, has climbed
over the top and is now moving downhill. The
tough recent years are almost forgotten and op-
portunities have multiplied. Our biennial exhibition
– the only industry event in Italy, supported by
Eumabois, the Italian Ministry of Economic De-
velopment and Cfi-Comitato Fiere Industria of
Confindustria – has a peculiarity, i.e. it is organized
by an industry association, Acimall, which rep-
resents industry companies. It’s a non-profit as-
sociation on a mission to invest its experience
and expertise in the definition of a real “market-
place” where demand and supply can meet ef-
fectively, an international showcase, a global
review where the Italian industry is in the forefront,
but together with all the most important players
from several countries around the world”.

“Fifty years of history, fifty years of changes,
commitment, vitality, which have resulted into a
2016 edition hosting 441 exhibitors on a net ex-
hibition area just above 29 thousand square
meters, visited by 17,145 operators (with 41
thousand accesses in total), 29.1 percent from
abroad”, Primultini added. “How many will be
there in May? We are quite optimistic, as we
believe that this “virtuous circle” will keep gen-
erating positive effects: the current status of
registrations is clear and shows a good trend.
Until January 16 we finalized the participation
of 300 companies for a total net surface of
30,000 square meters, compared to the final
result of 29,400 square meters in 2016. Conse-
quently, we decided to add a fourth hall, as
communicated by our press office a few weeks
ago, to meet increasing demand by many ex-
hibitors, not only big groups, but also small and
medium businesses. As a result, we will adjust
the distribution of product categories and
place market leaders in each hall: in hall 1
there will be Biesse Group and Barberan, in
hall 2 Scm Group, in hall 3 Homag Gorup and
Cefla, in hall 4 Weinig and Ima Group”.
Primultini then reminded that entrance will be free
for all operators preregistering on
www.xylexpo.com, while unregistered visitors will
have to pay a 15 euro ticket. The Acimall and Xy-
lexpo president also announced the third edition
of “Xylexpo Award”, the prize for innovation.
Another initiative presented by Primultini was Xyl-
expo Arena in hall 4, a “conference room” inside
the exhibition, launched in 2010.
Primultini closed his speech saying thank you to
the sponsors (Leuco, Salvador, Homag Group,
Biesse Group, Leitz, Giardina Group, Weinig,
Metal World, Scm Group, Greda, Costa Levi-
gatrici and Finiture) who had their booths at Pa-
lazzo Giureconsulti to meet over forty journalists
and tell about their news at Xylexpo 2018.
Then the word went to Dario Corbetta in his
double role as exhibition manager and Acimall
director. “My first comment – Corbetta said – is
about visitors, we have been recording growing
figures in the past three editions (plus 7.1
percent in 2014, plus 14.2 percent in 2016)
and we expect to maintain this double-digit
growth trend also this year. The efforts to repo-
sition Xylexpo, combined with an improving
economic scenario, have generated a virtuous
circle with a clear outline: a quality exhibition
focused on secondary operations, capable of
involving "big customers” from the global retail
and distribution business. Figures indicate that
we are the reference exhibition in Europe in
even-numbered years: 71 percent of foreign

visitors come from the Old Continent, 20 percent
from Asia and Oceania, 6 percent from the
Americas”. “An event – Corbetta added – that is
celebrating its 50th anniversary and is an ex-
cellent showcase for industry players willing to
operate in the Italian market and to compare
all the options offered by the technology portfolios
of the world's leading vendors”.
Corbetta then presented a rich set of figures, as
the global economic situation inevitably has
an impact on any activity, including Xylexpo: in
recent years, global production has been growing
by 3 percent annually, while European economy
is substantially stable (plus 1.8 percent in 2018).
In the past few years, Italian gross domestic
product has been growing too, although a slight
reversal is expected in 2018 (plus 1.2 percent
versus 1.5 percent in the year just closed).
Another element to be factored in for macroeco-
nomic analysis is Italy’s strong vocation to export
in all industrial and economic segments, evidence
of the technical and technological resources and
expertise of Italian companies. 
The Acimall and Xylexpo director finally concluded:
“Looking specifically at the wood technology in-
dustry, I would like to stress that the core busi-
nesses of Italian industry are the secondary
processing of panels and finishing technology.
The woodworking technology industry in Italy is

comprised of 250 companies, 150 of them Aci-
mall members; 9 thousand employees generating
revenues back above 2 billion euro, with a 75
percent export share. This situation, at least
for Italy, is corroborated by the results achieved
in 2017: preliminary balance figures indicate
that the Italian woodworking machinery industry
reached a production value of 2.29 billion euro,
up by 11.6 percent from the previous year. Ex-
cellent results for export, growing by 7.1 percent
to achieve a total value of 1.6 billion euro.
Talking about export, it is worth stressing that
Italy’s top customers are the United States (165.5
million euro), followed by Germany (105.8 million),
Poland (102.4 million) and France (92.5 million).
Also import increased by 10 percent (199 million
euro) with a strongly positive trend in the domestic
market (695 million euro, plus 13 percent versus
2016), with expectations of further growth in the
short and medium term for the reasons we men-
tioned before...”.
The press conference was closed by Federico
Rossi, professor at the London South Bank Uni-
versity where he has founded and runs DARLAB:
according to tradition, the Xylexpo presentation
featured a “testimonial” to talk about a “hot topic”.
This year the topic could only be the “Smart Fac-
tory” in its entirety, from engineering to product. 

www.xylexpo.com

The distinctive features of next Xylexpo, scheduled next May 8-12, were illustrated to industry media from all over the world
at the traditional international press conference organized in Milan every two years.
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CIFM/INTERZUM GUANGHZHOU

Asia’s largest and most comprehensive wood-
working machinery, furniture materials and interior
decor trade fair will be staged again from March
28-31 at the China Import and Export Fair (Pazhou
Complex) in Guangzhou with an additional feature
zone in response to shifting trends from mass
produced standard furniture. 

Cifm/interzum guangzhou 2018 will see the
debut of a customization zone as younger home-
owners – led by the post-80s and 90s groups –
are increasingly seeking unique designs and
favor custom furniture in a bid to increase utilization
rate of their homes amid rocketing property prices
in first and second-tier Chinese cities. 
This industry segment is expected to continue to
grow at an annual rate of 18 percent or more. 
By 2020, the market value is estimated to reach
160.6 billion yuan. 
The flexible production cycle of customized
furniture also means manufacturing in small bat-
ches, a shorter delivery cycle, reduced costs
and improved productivity. 
Recognizing its growth potential, the feature zone
aims to serve as a comprehensive reflection of
the challenges and opportunities brought about
by customization trends in the furniture industry,
and provide a one-stop shop for buyers by
bringing together high-quality hardware compo-
nents, wood panels, counter tops and machinery
suppliers for furniture production. 

The Custom Furniture Suppliers Zone will be lo-
cated at International Hall 14.1 and bring together
upstream custom furniture enterprises. 

Exhibit profile will cover products required in cu-
stom furniture production, such as hardware
fittings, kitchen cabinets, wardrobe and wood
panels, edge banding, surface treatment and
countertops.
Through this zone, the industry can learn about
the innovative products and cutting-edge te-
chnologies that support the development of the
custom furniture industry and learn about future
development trends. It will also further augment
the existing structure of Cifm / interzum guangzhou
aimed at providing more new business opportu-
nities for attendees.
Tapping into Koelnmesse’s vast global network,
exhibitors can expect customized furniture ma-
nufacturers as well as interior designers and
interior decoration companies for one-stop pro-
curement. 
In addition, a list of “Top 50 Quality Custom
Furniture Suppliers" will be selected and an-
nounced during the event. 
The last edition of Cifm/interzum guangzhou took
up a total area of 150,000 square meters and
spanned 17 exhibition halls, attracting 1,396 exhi-
bitors from 38 countries and regions, and 83,356
visitors from 114 countries and regions.

MARKET FIGURES
In the past few decades, China has transitioned
from a closed and centrally planned economy to
a gradual opening to the global market, achieving
a leading role in the global economic scenario.
The systematic implementation of major reforms
in recent years has significantly supported the

country’s growth rates. the key strategies deployed
by Chinese governors have included progressive
price liberalization, fiscal decentralization, increased
autonomy for state-controlled companies, reforms
to support the growth of private sectors, the de-
velopment of stock and banking markets, and in-
creased openness to foreign trade and investments. 
Such measures and strategies, despite alternating
positive and negative cycles that have affected
economic expansion in China and on a global
scale, have strongly contributed to making China
the world’s number one economic system.

According to the statistics of the Chinese National
Statistics Office, the country achieved 6.9 percent
Gdp growth in the second quarter 2017 (latest
figure available); the same growth rate had been
recorded in the first quarter, but for the April-June
period there were expectations for a slight slow-
down.
Looking at the production segments of the wood
value chain, it is clear that China’s overall economic
trend had a positive impact; in recent years, both
the woodworking technology industry and the
business of furniture and semifinished materials
for the furniture industry have significantly increased
their production capacity, quality and variety, re-
sponding to ever-growing demand from the do-
mestic and foreign markets.

In the woodworking machinery industry, China
has established its role of direct competitor of
global market leaders Italy and Germany; the do-
mestic market will grow further, driven by the pur-
chase of equipment from Germany and Italy, but

we are also seeing moderate growth in wood-
working technology shipped overseas.

In the first half 2017, actually, China exported
equipment for a value of 640 million euro, up by
4.2 percent from the same period of 2016. This is
an overall positive result, placing the big Asian
country at number three in the ranking of machinery
export by volume, after Germany and Italy.

www.interzum-guangzhou.com

FOCUS China
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Ferwood: “The Chinese market is not easy
to approach and it takes considerable 
effort”

“For some years now I
have been committed to
consolidating our chan-
nels into the Chinese mar-
ket; we are doing that
with an accurate devel-
opment strategy that,
among several initiatives,
include the participation

in local exhibitions. And finally, starting from
2018, we will also have a permanent establish-
ment in China”, so said Riccardo Rossi, mana-
ging director of Ferwood, based in Pollenzo
(near Cuneo) and specializing in the selection,
overhaul, sales, installation and testing of used
woodworking equipment.
From 1974 until today, Ferwood has been reco-
gnized for the quality of products offered all over
the world, including the People’s Republic of
China. “As you know, China has become one
of the world’s top-five markets. The market
structure has completely changed in the past
few years, just like the economic policies. Pro-
duction by domestic manufacturing companies
has increased significantly, with Chinese com-
panies acquiring know-how and developing
more and more”-
Approaching this market was not easy at all. It’s
not about cultural differences between East
and West, which – according to Riccardo Rossi –
can only bring great benefit and enrichment for
everyone. The key problem is how hard it is to
identify qualified and reliable figures that can be
a reference in the country. It seems Ferwood has
solved this problem and is now ready to look at
the future. In the future, a major trade partner will
be the industries specializing in panel processing
and furniture production.
But why do Chinese companies invest in Italian
technology? “Because we can offer products
that have the unique and distinctive features of
made-in-Italy (or made-in-Germany) technology,
solutions that – despite the developments in re-
cent years– Chinese manufacturers still cannot
provide”.
By attending the next Interzum Guangzhou,
Ferwood aims at increasing its business and
brand recognition in the Chinese market. The
participation in industry events is combined with
a strategy to hire highly skilled figures in the
Chinese territory. The Ferwood Ceo gives a piece
of advice to those who are willing to expand their
business at the other end of the Silk Way. “The
Chinese market is not easy to approach and
it takes considerable effort. To the entrepreneurs
who want to approach this market, I suggest to
act only when they have adequate time and re-
sources to invest”.

www.ferwood.it

FitArt: “The Chinese market is very dynamic
and comprised of players with high technical
skills”
A young and innovative
company, FitArt is an Italian
manufacturer of systems
and components for mo-
dular furniture; at a certain
point, deploying a clear
strategy, they decided to
expand their scope and ap-
proach the so-called Middle
Kingdom (Zhongguó in Pi-
nyin Chinese) through the
business partner AluBlu.
“We approached the mar-
ket by offering medium-
high-end hardware prod-
ucts”, says Luca Bosio,
managing director of the company, “and we did
that after realizing that some of our new products
did not achieve the expected success in the
European market. 
Unlike the Old Continent, in recent times Chinese
companies and their customers have started to
increasingly appreciate innovative high-end so-
lutions. So, after a few interesting requests, we
decided to strengthen our activity in Asia and
especially in China”.
Most of all in recent years, Chinese companies
are ready to invest more in exclusive products.
“We offer systems that are much easier and
faster to assemble, with features that did not
exist in markets like China. Once we identified
this need, we decided to respond effectively,
also moving production directly to China for the
products designed for that market”. 
A clear as well as challenging choice, first of all
because Chinese companies are famous for their
ability to imitate (although they do it much less
than in the past). “Deciding to approach this
market implied significant costs for brand and
patent registrations, and more generally, for
copyright procedures to protect our products
from counterfeiting and imitation”. 
According to Luca Bosio, registering patents in
China was an excellent decision, as Chinese cu-
stomers really appreciate Italian inventiveness,
creativity and technology, and they are willing to
pay for it. 
“The Chinese market is very dynamic and com-
prised of players with high technical skills, often
more dynamic than many furniture companies
in Europe. 
This is probably due to the fact that a big
portion of the new generation of furniture entre-
preneurs (and not only) is younger (23-25 years),
and consequently more willing to understand,
appreciate and buy innovative concepts and
ideas. As a result, if you have something new to
offer, it’s easier to get short-term feedback in
China than in Italy or Europe”.
So, see you at Interzum Guangzhou, where
FitArt will be attending for the fourth time together
with their partner AluBlu.

www.fitart.com

Servetto: “In the past two decades, we have
seen big changes in the Chinese market”

Besides being the name of the company establi-
shed in Bovisio Masciago (near Monza) in 1972,
Servetto is also its flagship product. It’s a system
that makes the top section of wardrobes easier to
access, developed and patented in 1968 by Ezio
Terragni. This innovative system has developed
over the decades, following the progressive growth
of the company. Today, Servetto is sold in 46
countries around the world through qualified di-
stributors. The list includes the People’s Republic
of China, which in the past thirty years has
turned into a global economic power, becoming
not only the world’s top exporter together with the
United States, but also the second importer. “We
have been doing business in China since the
year 2000”, says Francesco Terragni, marketing
manager at Servetto, “and over two decades we
have seen deep changes, with an ever in-
creasing interest for high-end products and
especially for made in Italy. 
So, our sales have expanded accordingly, most

of all from 2013”. Servetto’s experience seems to
corroborate the findings of the China-Italy Foun-
dation, which is recording booming Chinese con-
sumption, with the furniture and interior design
segment climbing up the ranking from place 24
in 2011 to place 11 now. With twenty-two provinces,
five autonomous regions, four municipalities and
two special administrative regions, China is a
huge and variegated country, but this has not di-
scouraged Servetto, which is attending Interzum
Guangzhou for the third edition in a row. “To
expand our business in China, we were looking
for an exhibition that suited our needs, and In-
terzum Guangzhou seemed to be the best
match. In the two previous editions we achieved
good results and we hope we can do the same
in 2018”. www.servetto.it

interviews

A LONG SEQUENCE OF LEAPS FOR MODERN CHINA
With its manufacturing industries boasting higher and higher technical expertise, the People’s Republic of China 
is currently the world’s second largest economy, ready to overtake the United States. The country is guided by Xi Jinping, 
whom the recent National Congress of the Chinese Communist Party celebrated like a new Mao Zedong. 
So, it’s easy to understand why the so-called Middle Kingdom, with its liveliness and propensity to invest in made-in-Italy, 
is becoming a more and more coveted destination for Italian businesses. Let’s hear it straight from their voice.

Riccardo Rossi.

Xylon INT_01_jan-feb_Mastro_Tabloid  02/03/18  10:37  Pagina 7



duction process. Noteworthy at the Scm
booth will be an edgebander that can
process also panels with integrated
handles, the Stefani “J-Shape Solu-
tion”, based on an extraordinary te-
chnology which won the 2016 Xia-Xy-
lexpo Innovation Award in the "Panel
Processing" category and opened up
amazing prospects for furniture design
and use. At Interzum Scm will have on
display also the Morbidelli “CX200”
and “UX 200” drilling machining centres;
the Balestrini Twister machining centre

for processing solid-wood products; the Dmc
“Eurosystem” sander; and “Magnum”, the
automatic surface spraying machine. 

www.scmgroup.com
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Sige: “The Chinese appreciated 
Italian products for their design”

“China may seem a very dif-
ferent market just because it
is thousands of kilometers
away, but that’s not true”, says
Michele Galassi who is in
charge for export and a board
member at Sige, a company
with 48-year experience in the

production of accessories for the furniture industry,
including wardrobes, base, corner and hanging
cabinets and many more. “In recent years, the
Chinese have changed their mental attitude,
they have become more “Western” compared
to previous generations, and the same happened
with companies, which have learned to deal
with European customers and suppliers”.
So, China is getting closer and closer. Much
merit goes to the new generations of Chinese
people, modern-times managers who studied
and lived long in the West and then came back
home. However it’s really not easy to sell in this
market, the language is the biggest hurdle. The
second one is fierce competition among local di-
stributors, all fighting to secure exclusive agree-
ments with made-in-Italy brands. “We approached
China for the first time four years ago as we at-
tended Interzum Guangzhou. In these years
we have got in touch with several Chinese dis-
tributors, all willing to differentiate themselves
from competitors by promoting more innovative
and performing products compared to their
Asian equivalents. Our mission is to identify the
best distributor and partner who shares our
quality philosophy and can transfer product
details to customers. It is important that Sige’s
offer is distributed all over the territory and that
our resellers can talk about design, innovation
and quality”.
At the latest edition of Interzum Cologne, Sige
launched the ‘Materia’, a new line of accessories
for kitchen interiors which combines wood and
lacquered sheet metal with more modern finishes,
particularly appreciated in most Asian countries,
China included. “The decision to approach the
Chinese market was also driven by the fact that
we realized that local companies, unlike in the
past, are now searching for high-quality design
products, and Europe can be a great resource
for them”.
What do Chinese companies like of made in
Italy? “From what we have seen in recent years,
the Chinese appreciate Italian products for
design and German products for technological
quality. As we approached this market, we
never feared being imitated; if this happens it
means that you have done something good
and that you will do something good probably
also in the future. Having said this, we are con-
stantly looking for solutions that cannot be imi-
tated or that required leading-edge production
technology that can be hardly reproduced in
the short term, maybe it can be copied in years
to come, when the product is no longer new”.

www.sige-spa.it

Michele Galassi.

IMS
IMS PRESENTS THE NEW “TWISTER”

Since 1969 Ims has been producing tool
holders for the Cnc machining of wood, glass,
marble and other materials. The wood industry
represents a very important field for Ims and
the Research & Development department of
the italian company devotes particular attention
to it. Recently, Ims has introduced a cutting-
edge addition to the vast catalog of dedicated
wood processing products: the new Twister
for Cnc machines, which brings a forced
suction system directly on the chuck.
The new “Twister”, fully designed and deve-
loped by Ims, generates an air flow around
the tool through a very high rotation speed
(25.000 rpm). This vortex of air prevents wood
chips, deriving from processing, to join the
profile of the tool compromising the very high
degree of precision guaranteed by Ims pro-
duction. This type of technology is usually
very noisy: the Research & Development
team at Ims has worked to design a product
that breaks down drastically the noise gene-
rated by the rotation. Compared to the com-
petition, the new Ims “Twister” is 40 percent
quieter, with the obvious advantage being an
increasingly silent  production  technology
and for final users a reduction in noise pollution
in the work place.
The new “Twister” is the latest addition to the
already well populated list of novelties intro-
duced by Ims recently: the new plastic tool
forks interchangeable with the main Oem
products and the new Ims “Darkside” tool
holders and collets.

www.ims.eu

BIESSE GROUP
“EVOLVING TECHNOLOGY. WHEN COMPETITIVENESS MEANS SUPERIOR QUALITY”

The market demands a change in manufacturing
processes, enabling companies to accept the
largest possible number of orders. 
This is coupled with the need to maintain high
quality standards whilst offering product custo-
misation with quick
and defied delivery
times, as well as re-
sponding to the ne-
eds of highly creati-
ve designers.
Biesse responds
with technological
solutions that gua-
rantee high-quality
lasting performance
over long periods of
time. A specific Re-
search & Develop-
ment team creates
pioneering solutions
to meet market requirements and offer cutting
edge technology that is reliable and guarantees
first-class results.
“Stream AK” is the new range of automatic
single-sided edgebanding machines, designed
for artisan producers and small companies
looking for ease of use and who wish to
increase their production capacity thanks the
new working speed of 25m/min. The sturdy
structure of the machine guarantees the preci-
sion and reliability typical of production-line
machines. 
“Stream AK” offers personalised high-tech so-
lutions enabling a reduction of set-up and ma-
chining times and guarantee high quality stan-
dards. Unique innovations in this machine
price range meet productivity and flexibility re-
quirements of the most demanding manufac-
turers. As standard, “Stream AK” uses only the
electrospindles of the exclusive “Rotax” range
on all the machines. 
These are electrospindles of the highest quality,
designed and made by Hsd (a leader in this
sector); they guarantee optimum power, com-
pact dimensions, and extre¬mely high finishing
standards.

SCM GROUP
SCM AT INTERZUM GUANGZHOU

Biesse's stand at Cifm Interzum-Guangzhou
will definitely be a must-see for those who want to
get wind of the innovation Biesse brings to every
sector.

www.biesse.com

Scm, the world leading producer of secondary
woodworking machinery, is to take part in "In-
terzum 2018", the most important Chinese trade
fair, held in Guangzhou, March 28 to 31. 
Scm will present at Hall 11.1 - Booth A01 its
latest digital solutions: the innovative “Maestro
Digital System” which helps make every ma-
chining phase more customised, efficient and
easier; and a series of machine models that re-
present the company's wide range of wood-
working machines.  
Among the featured exhibits are the new drilling
and milling machining centres Morbidelli
“M100” and “M200”, the all-in-one solution for
all woodworking processes – from furniture and

acoustic panels to speakers and ship-building
machining. Highly modular, configurable according
to customers' needs and investment plans, they
come with a fully-integrated “Maestro” software
suite, with specific modules for every type of pro-

“Maestro Digital System”.

Stefani “J-Shape Solution”.
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“WEINIG DIMTER PACKAGING DAYS”
In Germany alone, the industry now generates annual
sales of 2.5 billion euros. The “Weinig Dimter Pack-
aging Days” in Illertissen made this development
impressively clear. More than 400 packagers from
all over the world came to find out about the latest te-
chnologies from Weinig Dimter, the cutting specialist
within the Weinig Group. “We hadn't expected so
many registrations. In addition to the German-
speaking countries, companies from Argentina,
South Korea, Thailand, Poland, Spain, Romania as
well as the entire Benelux and Scandinavia travelled
to Illertissen for our event”, reported Mario Kordt,
Managing Director of the host company Weinig Dimter
GmbH. The third edition of the event was not held di-
rectly in the production halls this time. The Dimter
plant has become too small due to the high capacity
utilization. Instead, the exhibitors presented themselves
in a building complex rented mainly for assembly,
which with its good infrastructure was ideally suited
to cope with the rush of visitors. The entire portfolio of
“OptiCut” cross-cut saws was seen live in action.
The spectrum ranged from the positioning and stop

guide system “EasyStop” with undertable
cross-cut saw “C 700” for the entry level to
the push-feed saws and the particularly
powerful through-feed saw “OptiCut 260”.
Also on display were the top sellers in the
packaging sector: the powerful “OptiCut
S 90 Speed” as well as the length and
width cutting unit “S 60 wFlex+”. The de-
monstration was completed by a variety of
automation solutions. Digitization was a
particular focus of attention. The cutting
specialists from Illertissen presented the
“OptiPal” production software and the “Op-
tiStat” evaluation program. The event also
focused on material tracking and part iden-
tification - topics for which Weinig offers a
range of solutions. The German professional
association for wooden packaging (Bun-
desverband Holzpackmittel, Hpf) was a
top-class cooperation partner at the “Pac-
kaging Days”. Director Jan Kurth gave in-
sights into the situation of the industry with

his well-attended lecture. In another article, Volker
Lang from the Fraunhofer Institute highlighted
the logistics of the future with a focus on digitization.
20 guest exhibitors from the packaging sector
rounded off the event.  A highlight of the “Packaging
Days” was a tour of the TriCor Packaging & Lo-
gistics AG site. At its Eppishausen site, the
Weinig customer produces special pallets for its
packagings made of corrugated cardboard and
other materials. Weinig Dimter had handed over
a highly automated cutting system in June 2017.
Its central components are three “Opticut 260”
optimizing cross-cut saws working in parallel and
a Weinig “Ultra TT” finger jointing line. Only three
employees produce up to 360 pallets per hour
on the high-performance production line which is
linked to a Corali pallet system. After the two
days in Illertissen, Mario Kordt was happy to
have seen an extremely successful event. He at-
tributes the great success above all to Weinig’s
special position in the packaging segment: “With
our cutting technology, we provide a unique

service to an area that ranges from 2-man op-
erations to the industrial sector with demanding
customers like TriCor”, said the Managing Director.
The steady upward trend of the “often underesti-
mated” packaging segment is particularly positive,
according to Dr.Kordt. He attributes much of this
to the excellent work of the German professional
association Hpf. Weinig Dimter’s packaging bu-
siness already has a 30-40 percent share in the
sale of push-feed saws. Dr.Kordt was very optimistic
about the future: “The pallet is the central link in
every logistics system”, said the Weinig Dimter
leader. “And with growing demands on quality,
Weinig is the first port of call for machine man-
ufacturers”. With Weinig’s product portfolio in the
cutting segment, the customer receives from a
single source everything that is needed to ensure
the efficient and economical production of wooden
packagings. 
www.weinig.com

PARTNERSHIP
Biesse and Handl in Austria

Biesse, to strengthen its presence on the
Austrian market, has strategically entered
back into a Partnership Agreement with the
reputable distributor, Handl. Handl, the whom
has already been a successful Biesse partner
for many years, will now act as sole distributor
in Austria. In fact, Handl will be responsible
for carrying out all the commercial and service
activities previously performed by the Biesse
Austria. The relationship between Handl and
Biesse Group will be directly managed through
the Biesse headquarters‘. “We are extremely
happy to renew this historical and successful
relationship. The opportunity to work along-
side for our two organizations, made up of
rich of values and competences, will allow
us even more so to further support one of
the most sophisticated markets in the world“,
states Federico Broccoli (Wood Division Di-
rector/ Subsidiaries Division Director of Biesse
Group).
“In fact, the combination of Handl’s excellent
local service combined with Biesse’s state-
of-the-art product portfolio as well as its
new “IoT Sophia” Services Platform will be
the true added value for our customers in
the country. We, at Biesse, are extremely
delighted to have Handl back in our team
and we consider this to be a strategic mile-
stone for our future joint success in Austria”
adds Mr. Broccoli.
“For more than 20 years, we have been of-
fering to all our customers a strong added
value for each machine sold. This is best
reflected with our slogan: Consulting, Train-
ing, Service. We are happy to see that the
best product portfolio will, once again, be
united with the best service provider in
Austria. Biesse approached us with a very
convincing offer and we truly believe that
the Biesse products – as well as its organi-
zation – are the perfect fit for us and our
company. We have proven during the last
years that our services, notwithstanding the
product, are with no doubt a must for our
customers”, concludes Peter Handl. ■
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BONELLI SERRAMENTI: A BIG SURPRISE! TRADEOFF BETWEEN  
PRODUCTION AND DESIGN
What should be done when the creation of complex
shapes turns into a constraint for the designer to
avoid an excessive increase of costs? An interesting
solution comes from Ormamacchine, which has
recently provided Kopen, an entrance door ma-
nufacturer, with a press that can make reliefs
through a process that does not require metal
molds and dies, therefore ensuring significant
cost savings and shorter lead time.
What comes first, design or production? The
past two hundred years of industrial history have
shown that, if you don’t put any constraint on a
designer, you will end up with very complex
shapes. Such complexity inevitably has a strong
impact on lead time, and most of all on manufac-
turing costs. However, it is also true that modern
society offers such a huge variety of products
that - with identical performance - we choose the
product with the best visual impact, the design
that most appeals to our personal taste.
Hence the dilemma: design or production first?
On one hand, some say that a real design
company will never question what the designer
says, and production will have to adapt accordingly.
On the other, some say the opposite.
More and more often, technological innovation
acts as "peacemaker”, offering solutions that can
be an interesting tradeoff between these two ap-
proaches. An example is the new plant installed
by Ormamacchine at Kopen, a newly-born
spin-off of Abruzzo-based Kromoss specializing
in the production of aluminum entrance doors,
where wood plays a key role.
With twelve employees and revenues close to
one million euro in their first year in business,
Kopen was established one and a half year ago.
“Leveraging longstanding experience in aluminum
windows", says Federico Piccone, managing
director of the company, "we decided to create
a special division for armored doors, designed
to meet higher security standard, while offering
improved thermal and acousting insulation.
Starting from similar projects developed by
companies in Northern Europe and implementing
any element that seemed interesting both from
the wood industry and from steel armored doors,
we launched the production of a new line of
aluminum design doors, with a core made of a
polyurethane panel".
Kopen has not stopped and has launched a new
line of aluminum entrance doors, entirely clad
with wood (both multilayer and solid wood). “This
new product launched last March at Made and
now ready to be distributed”, says Piccone with
pride, "is quite interesting as it combines the
technical benefits of aluminum with the unique
warmth and visual impact of wood”.
The undisputed machine tool for sheet metal for-
ming, which is one of the most important operations
in the production of armored doors (including
those made by Kopen) is the press. Until fifteen
years ago, to aluminum or stainless steel forming
required a press and a metal mold and die; the
operation to make these two parts cost approxi-
mately 30 thousand euro for each new project.

With an economic investment of this magnitude,
it’s easy to guess why it was hardly affordable to
make prototypes to test market feedback for a
new door design. As a result, the esthetic part of
the project was submitted to strict manufacturing
constraints, to avoid incurring into excessive
costs. Now, as design is a key element for a door
manufacturer like Kopen, it was necessary to find
a solution to minimize such constraints. A solution
like the PSA/S 26/13 press by Ormamacchine.
“First of all, let me say that technology investments
are essential for us”, Piccone continues, “as
they help us expand our production capacity to
become more competitive. For this specific op-
eration we decided to collaborate with Orma-
macchine for several reasons. While having
longstanding experience in the wood industry,
it was a company that - much more than others
- also had expertise in aluminum. But most of
all, it was the only supplier who could offer, be-
sides the plant itself, support for the entire pro-
duction process, analyzing our requirements
and providing the best fitting solution".

The new Ormamacchine plant installed at Kopen
can make reliefs up to 10/12 millimeter deep,
using a process that requires no metal molds
and dies, thus enabling the production of an unli-
mited range of models with affordable production
costs. Instead of mold and die, aluminum is
formed by means of a matrix (that will shape the
sheet metal) made of composite materials and
combined with a rubber sheet with a thickness
of five centimeter approximately, that acts as die.

by Elisa Maranzana

www.kopendoors.com
www.ormamacchine.it

Dario Bonelli introduced
us to his family's workshop
and the house around which
a remarkable business has
been developed. We fan-
cied moving around in Mon-
dovì, in Piedmont, among
vineyards and chestnut wo-
ods, but we found ourselves
surrounded by wood, doors,
windows, pvc...and one of
the most complete and best
equipped working centers
we have ever seen in a fa-
mily-run business, an ama-
zing “Bmb 811 Profiline”
by Homag, which we had
really not expected. A sur-
prise that comes from far away, a story we came
here to know about…
“Everything started in the Sixties”, Dario Bonelli
said. “A worker to begin, then two, then faster
and safer machines, and here we are now with
a couple of million euro revenues, twelve em-
ployees and three installation subcontractors.
Production has been complemented with sales,
two stores – one in Mondovì and one in Cuneo
– which have proved essential for our growth,
putting us directly in contact with customers to
offer doors, armored doors, blinds, complements.
My brother Massimo is in charge for this part
of our business…Bringing together different do-
mains like production, installation and retail is
not easy for a small family-run company. We
work with private customers predominantly, it's
a relationship that must be cherished to yield
good results. We make lots of renovation works,
with a focus on quality and service that is re-
warding us, as these values are top priorities
for more and more people. I daresay that prod-
ucts, doors and windows, have become a sort
of “prerequisite": you take if for granted that
their quality is excellent, that they are made
using great materials, that they meet the strictest
standards. So, all surrounding elements, including
service, dialog, design, installation quality and
after-sales support over time have become key
success factors... At the same time you have to
take care of sales and constantly find new ap-
proaches to stimulate demand: so we have ex-
panded our portfolio with Pvc windows, quality
products that currently account for about 40
percent of our revenues...And we should not
forget the benefits of choosing a partner like
Finstral, which has projected us into a different
dimension, acquiring know-how and organization
models that have really opened up new oppor-
tunities! Wood and wood-aluminum products
are still our core business, of course: we produce
all kinds of products, from hopper windows to
blinds, from lift-up to classical windows, always
searching for the best technology…And since
2012 we export our products in New Zealand,
to our partner Gstyle (www.gstyle.co.nz). 

We believe it is essential
to improve your organi-
zation to become bigger,
and to make this transi-
tion you need the best
performing and most
flexible technology. That's
why we decided to make
a significant investment

in a highly flexible working
cell, where we can make
exactly what we did be-
fore, but with greater safe-
ty and precision stan-
dards. We have imple-
mented a Homag machin-
ing center with an “Indus-
try 4.0” concept, which

perfectly represents the philosophy we had just
adopted, namely the la digitalization of the
entire process. Everything is managed with the
Kosmosoft software which now offers further
enhancements, as you can dialog with a powerful
and effective technology".

How did you choose this machining center?
"The first time we saw it running, we really fell in
love with it! We just followed its development,
fearing it was not affordable for us. It was the
right machine for us, we knew: we were con-
vinced as we saw it in operation again, we real-
ized that there were no other solutions on the
market that suited us so well. We finally closed
the deal with Homag and took it home! Now we
are working in a totally different way from the
past: we literally feed the machine with square
pieces we have previously cut and planed, ac-
cording to the order. After measuring and check-
ing length, thickness and width with a laser, the
parts are placed on a belt where a manipulator
picks them and moves them on to the next
steps, until the finished parts are unloaded,
ready to be assembled. Productivity is so high
that, right now, it's enough to use the machine
a couple of days to get the elements you need
for an entire week of production...".

A deep change…
“… and from several points of view, and don't
forget that today – with the quality and produc-
tivity of our Homag machining center – we can
work as subcontractors for other producers,
who are increasingly focused on installation
only… However, not everyone is ready to respond
and make certain decisions. We have decided
to take this step, to produce all our windows in
this way, except curved elements and accessory
operations that we carry out on a Weeke “Profi-
line" center. The goal for this year is to get rid of
our old clamping machine, bring the "Bmb" up
to full capacity to handle the entire production:
the accuracy and quality of results are really
amazing". (l.r.)

www.bonelliserramenti.it

From left: Dario, Giovanni 
and Massimo Bonelli.

“Bmb 811 Profiline” 
by Homag.
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NEWS

SCM GROUP
Closed also 2017 with a positive balance sheet

Scm Group continues to grow, and its 2017 re-
venues are estimated at 650 million euro with an
ever – growing orders portfolio. A success which
confirms the Scm Group growth trend of recent
years. For all Group companies, the transformation
of materials has for over 65 years been a mission
as well as a passion, which guided its choices
regarding acquisitions and territorial expansion
with a view to continuously improve the quality
of its products and services. Scm Group has al-
ways believed and invested in the territories
where it has been operating. This year, too, it
confirmed this commitment by inaugurating a
new production area in Zogno (BG), reviving a
20,000 sqm manufacturing centre in order to in-
crease production of Cms special machines.
Cms is a Bergamo – based company which for
15 years has been the pride of the Group,
focusing on the processing of advanced materials,
plastics, glass, metal and stone, used in the au-
tomotive and aerospace industries for example.
Scm Group investments do not stop at the Italian
border but also cross the Alps – acquiring Hg
Grimme, in partnership with the founder of that
German company which specialises in designing
and building machines that process plastics

and composites; or opening new branches
such as the one inaugurated in Vancouver,
Western Canada, in November – demonstrating
its desire to be ever closer to customers in
order to provide prompt and efficient service.
All their achievements in recent years have
been the result of a unique mix of strategy and
commitment in multiple areas. Among these,
human resources have been the key, demon-
strating that Italian companies, and Scm Group
in particular, can invent and innovate while
operating around the entire world. In the last
year hundreds have been hired, bringing the
total number of Scm Group workers, both in
Italy and abroad, to over 3,500. Always on the
lookout for new talent, Scm Group has stepped
up its presence in schools and universities by
participating in many open days in such insti-
tutions, both national and international, organising
courses of professional education such as the
“Digital Innovation Graduate Programme”,
an elaborate programme that is part of a Digital
Master’s Studies course developed in collabo-
ration with partners and leading universities.
The selection process culminated in late No-
vember when the final tests were performed
directly at the Group’s Rimini head quarters, to
expose the candidates to an actual workplace.
The finalists then signed a permanent work
contract and thus effectively joined the “Digital
Innovation Graduate Programme”. Demonstra-
ting this ‘Digital’ approach, the Group  organised
the Scm Digital Days, 25 to 27 January 2018,
at the Scm Technology Center, at the recently
renovated Rimini headquarters. ■

The full range of articulated and cartesian robots for every painting need!

 LeBot A6:  6 axis articulated robot with self-learning, point to point and 3D offline 
programming, available also with carriage and carousel configurations.

 LeBot C5:  5 axis cartesian robot with shape acquisition scanner system.

 LeBot IA6: articulated 6-axis industrial robots with jointed-arm kinematics for all 
point-to-point and continuous-path tasks, controlled by our LeCRob K-Manager software.  
LeBot IA6 robots can work with Lesta shape acquisition scanner systems. 

PAINTING ROBOTS & SYSTEM INTEGRATOR

WWW.LESTA.IT
LESTA S.r.l.  Via D. Chiesa, 42 - 20020 Dairago (MI) - Italy

info@lesta.it+39 0331.430817 +39 0331.1581053
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EVENTS

HOLZBAU FORUM: SATISFACTION GUARANTEED

INTERNATIONAL HARDWOOD CONFERENCE

Since we discovered this event, we have never
missed it, because in three days of meetings, re-
ports and speeches, we can understand where
timber construction are headed, and most of all,
which steps the industry has made in recent
times. And quite frankly, we cannot really under-
stand why there are so few Italians among more
than 1,500 participants: how come? We keep
repeating that timber construction culture is not
enough in our country, that constructions are suf-
fering and only wood building is thriving, but still,
in Garmisch, the sanctuary of wood architecture
and engineering, Italians can be counted on your
fingers. And they are always the same.
The event was created by six top-level universities
(Aalto University, Helsinki, Finland; Berner
Fachhochschule, Biel/Bienne, Switzerland;
Hochschule Rosenheim, Germany; Technische
Universitat Wien, Austria; Technische Universitat
Munchen, Germany; University of British Co-

NUREMBERG IS AWAITING...

Promises have been kept and the event was a
huge success. During three days in Venice, more
than 150 delegates from approximately twenty
countries had an in-depth overview of the origin,
trade and use of hardwood, both temperate and
tropical. The International Hardwood Conference,
at the seventh edition, is a biennial event that re-
presents a sort of "States General" for all people
involved in this raw material business. It's an in-
depth and exhaustive review of all topics and
aspects, the only event offering a full global vision.
The event was divided in two sessions: one dedi-
cated to industry figures, one entirely focused on
sustainability, legal aspects, technology and in-
novation. Yes, technology was one of the topics,
and Acimall – the association of Italian wood-
working machinery manufacturers that publishes
this magazine – has immediately joined the sup-
porters of this initiative, which promotes all aspects
related to hardwood processing, from drying to
transformation. Organized by Ettf-European Tim-
ber Trade Federation and Eos-European Or-
ganisation of the Sawmill Industry, this year
the event was also supported by Fedecomlegno,
which was in charge for execution. Each edition
of this biennial conference is hosted in a different
country and organization is entrusted to an asso-

ciation of the hosting country, namely Fedecom-
legno for this seventh edition.  It's really hard to
report the massive quantity of figures and infor-
mation presented to participants, so we invite our
most curious readers to write to info@ihc2017.info
and request a copy of the wonderful presentations
given in Venice. We will just tell you that, in two
sessions on November 16, presented by Davide
Pettenella, a major wood industry expert, and
Stefano Berti, another "wood expert", research
manager and former director of Cnr Ivalsa, as
many as fourteen speakers reported about stati-
stical, technical, standardization, architectural and
market topics, offering a high-level overview to
participants. 
The first session, focused on hardwood production
and consumption markets in Europe, the United
States, Asia and Africa, closed with a lectio ma-
gistralis by another big name of the wood industry,
who needs no introduction: Pierre Marie Desclos,
with a smart and brilliant speech as usual,
reminded that in the next thirty years the world
will have to deal with an exponential population
growth that will upset current trade flows, not only
for wood... According to Desclos, development
and the ability to control logistics will be essential.
During the second session, several speakers di-
scussed the topics of sustainability, legal com-
pliance, technology and innovation related to pro-
ducts and systems. 
Repeating the format of the morning session, the
second part also closed with a passionate speech
by Maurizio Riva of Riva1920: with his distinctive
enthusiasm and passion, he fascinated the au-
dience with his vision of the key role of solid
wood as the only really sustainable resource avai-
lable to companies.

…exhibitors and visitors who will attend the
2018 edition of the Holz-Handwerk and Fen-
sterbau Frontale "duet", next March 21 to 24, a
combination that has rewarded the organizers
of the shows. 2016 figures are hard evidence:
the two events attracted 110 thousand visitors
to the German city, 32 percent from abroad. Si-
gnificant figures, driven by Fensterbau Frontale,
one of the world's top events for the window,
door and façade business. Fensterbau Frontale
hosts most exhibitors (794 in 2016, 44 percent
from abroad, versus 494 at Holz-Handwerk, 27
percent from abroad) and covers most of the
exhibition area: 63 thousand square meters for
windows and facades, 32 thousand for wood
and furniture industry technology and equipment.
As usual, we focus our report on Holz-Handwerk,
which is "closer" to our magazine. Italy has
always been interested in the "event inside the
event": the country is at number three in the ran-

king of exhibitors, after Germany and Austria,
but it holds the second place in terms of surface.
Again this year, the “European Trade Fair for
Machine Technology, Equipment and Supplies
for the Wood Crafts”, this is the official claim of
the biennial exhibition, will come back in full
shape after the record figures of the previous
edition: seven halls and plenty of products on
display, covering all segments of woodworking
and interior decorations, plus a large section of
power tools and "accessory" equipment, which
suggest the traditional vocation and focus of
this event dedicated to a "handicraft” audience,
although this approach has been gradually ad-
justed in recent editions. For a few years now,
the leading technology vendors are no longer
presenting only solutions for small and medium
businesses, but also plants and lines with a po-
tential that clearly appeals to a different kind of
prospects…

lumbia, Vancouver, Canada) which, almost thirty
years ago, decided that good concepts could
also come from timber. Since then, Holzbau
Forum in Garmisch – this year at the 23rd
edition – has always been an event not-to-be-
missed by architects and engineers, Epcs, aca-
demics, supply chain companies, public and pri-
vate institutes and organizations with an interest
in building with this wonderful material. Among
the presentations we decided to attend in Garmisch
we were struck by Horst Wildemann of the
Munich University, who talked about modularity
in constructions. Basically, you build by joining
two modules, like a sort of big "Lego", putting one
brick next to, over or under another. You no longer
need to think about something "organic", "self-
contained", an entire concept that requires accurate
strategies and decisions; on the contrary, shapes
are created by assembling prefabricated elements,
perfectly modular as well as flexible..
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SCENARIOS

THE WOOD-BASED PANEL MARKET IN NORTH AMERICA

Firstly, unlike the European and Italian market,
we will talk about wood-based panels, and
specifically particleboard and Mdf panels,
leaving the huge and variegated business of
structural panels to a later report, as these panels
have extensive applications in North America,
especially plywood, Osb, Lvl and other solid-
wood panels.

Secondly, the region of North America is comprised
of Canada, the United States and Mexico, and all
the countries north of the Panama Canal, including
all Caribbean states. This means a potential
market of more than 565 million inhabitants.

The North American industry of wood-based
panels has reduced its capacity by 25 percent
from the great recession of 2005 until today. The
number of production sites has fallen from
233 to 171 in just a bit more than 10 years.

PARTICLEBOARD
Just a few figures to illustrate the particleboard
industry, traditionally focused on applications in
the furniture business and related segments.

In 1994, global particleboard production amounted
to 52 million cubic meters approx., with Germany
in the top position with 8.6 million and a 16.5
percent share, followed by the United States
with 7.6 million cubic meter and 14.6 percent
of global production.

Twelve years later, in 2006, global production
had increased to 85 million cubic meters (plus 65
percent), recording the same percent growth of
the entire North American market, producing 12.2
million m³. It’s interesting to make a comparison
with European market production (EU 27 + non-
EU27), which in 2006 amounted to 47.8 million
cubic meters, 56.2 percent of global production.

Today, according to capacity forecasts in 2018,
new plants under construction should bring global
production up to 108 million cubic meters, of
these 10.1 in the North American market.
As a result, in 12 years, the North American par-
ticleboard market has seen a 17.2 percent re-
duction in production volumes, always speaking
on Pb production. It’s also interesting to notice
that all particleboard producers in the United
States in 2006 were domestic companies, with
one Spanish/Portuguese producer (Sonae-Tafisa)
and a German company (Kunz) in Canada, and
a Chilean company in Mexico (Masisa).

Developments from 2006 until today have been
amazing: the particleboard industry has completely
transformed in terms of production capacity and
technological innovation, mostly thanks to non-
North American companies.
Several acquisitions have been finalized in recent
years, and now we see a real invasion by foreign
companies penetrating the North American market. 
Chile-based group Arauco has already acquired
four production sites and in 2018 they will com-
mission a new huge plant in Grayling, featuring
the world’s biggest continuous press with a
capacity in excess of 800,000 cubic meters an-
nually and a total investment above 325 million
Usd.

Another peculiarity is that two Austrian companies
have decided to build greenfield factories, which
had not happened since 2001, so more than 17
years without any greenfield site in the United
States.
We are talking about Kronospan Group's new
plant in Alabama and Egger Group's site in Le-
xington; the latter has also recently finalized the
takeover of Masisa’s plants in Concordia Argentina.  
All of Masisa's production plants in Mexico also
changed owner, acquired by the other Chilean
group Arauco.

The lack of greenfield sites for 17 years is quite
peculiar, due to a negative economic situation for
sure, but also to low propensity by American in-
dustries to upgrade their plants. 
Unlike Europe, where the transition to continuous
presses has been substantially completed, in
North America only 15 lines out of 48 are equipped
with a continuous press.
The only vendors of continuous presses in North
America are the German giants Dieffenbacher
and Siempelkamp, which opened their NA subsi-
diaries over 35 years ago.
Also in this case, American manufacturers of tra-
ditional presses, very popular in the 70’s, 80’s
and 90’s, were not able to convert their business
to new technology.

MDF PANELS
We can say that this type of panel, made from
wood submitted to a process of refining and dry
pressing, was born in the United States, while
particleboard has German origins.
Just like particleboard production, also the Mdf
(medium density fibreboard) panel market was
affected by the American crisis that broke out in
2007.

However, there were huge differences in terms of
production and new investments.

In 2006, global Mdf production amounted to 47
million cubic meters while North American pro-
duction totaled 5.7 million, equal to 12 percent; in
the same year, European production (EU 27 +
non-EU 27) was almost three times bigger at 15
million cubic meters.

Let’s compare this figures with current forecasts
for 2018, 12 years after 2006. This will be the first
year when global Mdf production is exceeding
particleboard; according to forecasts, capacity
will top 108 million cubic meters, almost 50
percent in China alone, 27 percent in Europe
and just 5 percent in North America, equal to 6
million cubic meters approximately.

Also for Mdf panels there are several foreign
companies operating in the North American
market, with interesting investments in production.
As a result of several acquisitions, the Chilean
group Arauco is going to become the biggest
Mdf panel producer in North America, with two
sites in Canada, one in Mexico and four in the
United States, achieving a total capacity beyond
1.7 million cubic meters annually.

New investments include a production line in
South Carolina built by the Swiss group Swiss
Krono. Proatek Group is launching a new plant
in Mexico, and after 15 years of investigations, an
innovative plant in California will use rice straw as
raw material.

CONCLUSION
We can close this report with a positive opinion
about the North American market of particleboard
and Mdf. After years of stagnation, many new
plants are arising and market expansion is sup-
porting new developments.
Mexico is a new frontier for Mdf panels, with three
new plants just commissioned.
As we said at the beginning, a potential market
with over 565 million people and strong US
currency has supported a strong recovery of pro-
duction as well as of wood-based panels import.
Both for particleboard and for Mdf, the arrival of
new groups in North America has shifted the
market balance significantly and new production
technology using continuous presses is gradually
replacing outdated plants. 
All these developments suggest that recession
has definitely ended and the next three to five
years promise big news and more investments in
this industry.

by Riccardo Ferrari

In the next article we will analyze the South
American market, then we’ll go back to North
America to investigate the plywood, Osb, Lvl
and solid-wood panel market.

In our previous issues, we analyzed the European and Italian markets; now we are focusing on the North American wood-based
panel market. Two considerations are required to clearly define the scope of our report.

Arauco Sault St.Marie MDF plant (ex Flakeboard Canada). Arauco Grayling new PB plant (under construction October 2017).

Masisa Durango Mexico MDF plant (now Arauco Group).
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MARKETS

MARKET FOR INTERIOR DOORS
The industry for interior doors in Europe increased its
sales by 3.4 percent last year, thus increasing the bu-
siness volume in the countries under investigation to
over 1.8 billion Euros. This trend should continue at
the same pace in the next few years due to the
positive development in the construction sector, as a
new study by Interconnection Consulting shows. 
With a share of 37 percent, Germany is by far the lar-
gest market for interior doors in Europe. After an in-
crease of 1.7 percent in volume, the industry grew
once again in growth in 2016 (+ 3.7 percent). Inter-
connection assesses the foreseeable future also very
positively in its study. The industry is expected to in-
crease its sales by 4.5 percent annually by 2020.
While Germany is experiencing growth, in the United
Kingdom growth is declining due to market uncer-
tainties as a result of the Brexit, Martha Kushlyk,
author of the study, explains. 

After growth rates of 5.9 percent and 4.6
percent in 2014 and 2015, the industry grew
last year by 4.2 percent. Despite the decline
in the construction industry, construction
projects that had not yet been completed
before the Brexit vote supported the industry.
In 2017 the development will slow down si-
gnificantly and the industry for interior doors
will only generate a growth of 0.9 percent in
volume. After years of recession, the French
construction sector was once again able
to show a sign of life, which was mainly
thanks to residential construction. This was
also the prerequisite for an increase in the
industry (plus 1.9 percent in quantity). A
similar development is reported by Belgium,
which ultimately managed to free itself from
the red figures with a growth of 2.6 percent

in quantity. The industry is also supported by a
well-developed construction sector and a rising
Gross Domestic Product. The market for interior
doors in the Netherlands has already experienced
several successful years. And the market will
continue to grow strongly in the near future. By
2020 an average increase of 6.0 percent per
year is expected by Interconnection.
57.8 percent of all standard interior doors are
pre-colored. This trend will continue in the future.
Thus the average growth of this type will be 4
percent per year by 2020. This product group of
the pre-colored interior doors represents above

all the favorable price segment, which is predo-
minant in Europe (70.8 percent). The second
most important product group is the laminated
doors. This product type even shows a stronger
growth (plus 4.8/year to 2020) than the pre-
colored doors. The construction sector has been
booming in Europe since 2014, mainly as far as
new construction is concerned. The latter has the
largest share of the total market, accounting for
almost two-thirds (64.7 percent). As the construction
sector continues to maintain its momentum, the
new segment will grow at 4.1 percent per annum
by 2020. The European door-to-door market is
relatively concentrated. The top 10 companies
hold 55.7 percent of the market shares. All in all,
the top six places were able to increase their
market shares last year. The list of top companies
is dominated by the US giants Premdor and Jeld
Wen and some European companies such as
Prüm-Garant and Herholz.

www.interconnectionconsulting.com

Multiple issues related to wood construction were
debated at the European Economic and Social
Committee during the conference “Building with
Wood” that took place on November 2017. The
conference, co-organized by Cei-Bois (European
confederation of woodworking industries), Fiec (Eu-
ropean construction industry Federation) and Efbww
(European federation of building and woodworkers),
was opened by a Keynote speech from Japanese
architect and Sapporo Fuji Women’s Vice-President,
Professor Riichi Miyake who addressed the atten-
dants with an outstanding presentation related to
the New Strategy for Sustainable Community in
Japan, highlighting the peculiar connection between
Japanese culture and wood-based architecture. Re-
presentatives from the European woodworking in-
dustries and European construction industry followed
with concrete examples to illustrate through the
latest achievements in construction, how much wood
is at the leading edge of technology, how much it
contributes to a healthy way of living, how much it
complies with the highest energy saving and energy
efficiency standards. The European Federation of
Building and Woodworkers underlined the necessary
attention to be put on working conditions and proper
training policies to adapt to new building techniques.
The event ended with an afternoon very lively panel
session from which conference participants could
gather numerous indications, recommendations and
much food for thought on “Building with Wood” and
on how to support wood & wood construction pro-
motion. Among others: History: use history and
examples of the long life of timber products to
promote modern thinking and modern examples of
good timber design; Building Information Modeling
(BIM) importance: giving timber products the same
opportunities for specifications as any other materials;
Reuse: design in the ability for buildings to be di-
smantled and used again; Crucial role of education:
from primary school to specifiers and designers,
people need to be educated about the benefits of
legal and sustainable timber; Financial: explore
the benefits of easier mortgage access and lower
interest rates through the purchase of energy efficient
timber homes; Collaborate: acknowledge that 100
percent timber is not always providing the best so-
lutions but undoubtedly a benefit when combined
with other materials; Holistic approach on benefits
while using wood in construction, including wellness,
timber having a huge advantage over competing
materials as it makes feeling good; Communication:
last but not least, perfect sharply focused messages,
use strength of one sector voice to address. The
conference was attended by a large number of par-
ticipants, including EC officials, EESC members, re-
presentatives of the Industry, Trade Unions and
diverse stakeholders that unanimously agreed on
the importance of the event and the relevance of its
conclusions.

EVENTS
“Building with Wood” Conference
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PRODUCTION SYSTEMS 
AND TECHNOLOGIES

Primary processing

Machinery and services for plywood and sliced
veneer production. Peeling lines, dryers,
presses and finishing lines; horizontal, 
vertical and rotary slicers, press dryers and
clipping lines.

ANGELO CREMONA spa
Viale Lombardia, 275 - I-20900 Monza (MI) 
phone +39 02 660381 - fax +39 02 6603825
www.angelo-cremona.com
mailbox@angelo-cremona.com

Machines and plants for primary and
secondary processing of wood: debarking,
cutting, selection and sorting of logs,
complete sawmill collection, sorting and
stacking of sawn timber, storage processing,
special processing of varius kinds of
semimachined products, production of wood
for carpentry, preparation and handling of
logs for plywood plants.

B.F.B. di Bortoluzzi Gualtiero & C. snc
V.le del Lavoro,27 Z.I. Paludi I-32010 Alpago (BL) 
phone +39 0437 989208-685
fax +39 0437 989157
www.bfblegno.it - info@bfblegno.it

Crossing-cutting lines

CURSAL srl
Via Bradolini, 38/a I-31020 San Fior (TV)
phone +39 0438 400963 - fax +39 0438 401851
www.cursal.com - info@cursal.com

Secondary processing

The Biesse product line includes cnc work 
centres, manual and automatic edgebanders,
squaring/edgebanding machines, panel sizing
centres, calibrating and sanding machines, rou-
ters, throughfeed boring and inserting machi-
nes, material handling equipment and turnkey
plants.

BIESSE spa
Via della Meccanica, 16 - I-61122 Pesaro (PU) 
phone +39 0721 439100 - fax +39 0721 453248
www.biesse.com - sales@biesse.it

For over 30 years, De Stefani designs and
manufactures sanding machine for panels
edges and profiles. Single or double sided
edge sanding machines equipped to sand flat 
and shaped edges on raw or lacquered panels.
Combined machines for panel edges foiling.
Edge Buffing and polishing machines for High
Gloss finishing panels. Profile sanding -
denibbing machines equipped with abrasive
belt or wheel to sand raw or laquered
mouldings. Angle profile gluing and
assembling machines for door frames.Double
end profile cutting machines.

DE STEFANI VALERIO & C snc
Via M.P. Virgilio, 16
I-20833 Birone di Giussano (MB)
phone +39 0362 310914 - fax +39 0362 310915
www.destefanimacchine.com
info@destefanimacchine.com

Cursal is the best specialized company that
offers a vast range of wood cross-cut saws –
accessories for small and medium to large
cross cutting sections. Cursal designs, builds
and installs machines selecting the best
materials available in the market. Automatic
optimizing saw lines, accessorized manuals
and automations: There are standard turnkey
plant solutions as well as customized solutions,
result of a constant cooperation with the best
partners of the industry. True specialists from
the industry with over thirty years’ experience
are ready to help the customer ensure the best
price-quality ratio.
Stop looking for!

Manual and automatic vertical panel saws for
cutting wooden panels, plastic and acm
products. Welded steel frames, to grant
rigidity and precision. Special applications
allowing the possibility to make also grooving
on sandwich panels for folding. Automatic
horizontal beam saws with many different
configurations accordingly to the panel sizes
and thickness requirements.

PUTSCH-MENICONI spa
Via Irlanda, 1 I-53036 Poggibonsi (SI)
phone + 39 0577 90311 - fax + 39 0577 979335
www.putschmeniconi.com
info@putschmeniconi.com

Woodworking machinery: the widest range of
products.

The product range is wide in the sector of
traditional woodworking machines:
thicknessing planers, surface planers,
combined surface-thicknessing planers, circular
saws, spindle moulders, combined saw-spindle
moulder, universal combined machines, band-
saws.

VEBA MECCANICA srl
Via Emilia, 1678 I-47020 Longiano (FC)
phone +39 0547 54323 - fax +39 0547 54029
www.veba.it - info@veba.it

SCM GROUP spa
Via Emilia, 77 I-47900 Rimini
phone +39 0541 700111 - fax +39 0541 700232
www.scmgroup.com
scmgroup@scmgroup.com

Dust extraction 
systems and filtration

Spark detectors and fire extinguishing systems
for industrial dust extraction systems.

CONTROL LOGIC srl
Via Ennio, 25 I-20137 Milano
phone +39 02 54100818 - fax +39 02 54100764
www.controllogic.it - controllogic@controllogic.it

Surface finishing

Cefla Finishing Group worldwide leader in the
finishing of wooden, plastic and non-ferrous
material products designs and manufactures
turnkey painting and wrapping lines for the
wood, glass, metal and plastic industries,
tailored on customer needs and requirements.

CEFLA FINISHING GROUP
Via Bicocca 14/c - I-40026 Imola (BO)
phone +39 0541 653441 - fax +39 0542 653444
www.ceflafinishinggroup.com
cefla.finishing@cefla.it

Company specialized in fulfillment of
robotized solutions for painting chairs, tables
and assembled furniture, panels, windows and
doors.

CMA ROBOTICS spa
Via Pier Paolo Pasolini, 35/15
I-33040 Pradamano (UD)
phone +39 0432 640172 - fax +39 0432 640018
www.cmarobotics.com - info@cmarobot.it

Lacquering and printing lines for furniture
panels, hardboard, mdf or chipboard panels,
doors or parquet flooring with roller or curtain
coating technology and uv or hot air drying
systems. Automatic and robotic spray lines
with vertical dryers, flat or uv dryers.
Lacquering and printing on coils.

Our mission: to be the skilled leader in
optimizing saws for innovation, quality,
technology, price and service! 
Pushing optimizing saws; angular cutting
optimizing saws; high speed optimizing saws;
cross cutting saws

ELMAG spa
Viale Elvezia, 35 I-20052 Monza (MB)
phone +39 039 23611 - fax +39 039 328202
www.elmag.it - info@elmag.it

SALVADOR - SOLIDEA srl
Via dell’Industria, 15 
I-31020 San Vendemiano (TV)
phone +39 0438 777096 
fax +39 0438 778282
www.solidea - salvador@solidea.it

Finishing plants for the furniture and
construction industry with application by
spray, by roller coaters and curtain coaters and
drying by Uv dryers, vertical dryers, linear
dryers with microwaves technology. Complete
finishing plants for doors and windows. Spray
booths. 

GIARDINA GROUP
Via V. Necchi, 63 - I-22060 Figino Serenza (CO) 
phone +39 031 7830801- fax +39 031 78165
www.giardinagroup.com
info@giardinagroup.com

Industrial painting machines as: dry painting
booth, water painting booths, pressurising
painting system and suspended transport lines.

TECNOAZZURRA srl
Via del Tesoro, 210 I-47827 Verucchio 
Fraz. Villa Verucchio (RN)
phone +39 0541 678225-678078
fax +39 0541 671144
www.tecnoazzurra.it - info@tecnoazzurra.it

Wide range of traditional woodworking
machines for panel and wood processing.

RS WOOD srl
Via Achille Grandi 38 
I-47922 Viserbella di Rimini (RN)
phone +39 0541 736265 fax +39 0541 732084
www.rswooditaly.com - info@rswooditaly.com

Epistolio srl – Painting Robot Division, with a
20 years experience in developing and
constructing anthropomorphic and cartesian
robots, offers a comprehensive range of
complete solutions for automated industrial
painting applications in the woodworking
industry.

EPISTOLIO srl
Painting Robot Division
Via Piemonte, 120- I-21100 Varese (VA)
phone +39 0332 212692 - fax +39 0332 223666
www.epistoliorobot.com - info@epistolio.com

CONTACTS

Panel processing machines and plants. Special
multi-blades panel saws, longitudinal milling
machines with rollers feeding, working centres
for the “Folding” technology, flooring industry
technology, doors,modern furnishing industry
technology.

MARIO ZAFFARONI & FIGLI srl
Via Centro Industriale Europeo, 24 
I-22078 Turate (CO)
phone +39 02 9688453 - fax +39 02 9682718
www.zaffaroni.com - info@zaffaroni.com

COSTRUZIONI MECCANICHE 
MODESTO NINO srl
Via Ciro Di Pers 68 
I-33030 Majano (UD)
phone +39 0432 959036 
fax +39 0432 959036
www.modesto.it - info@modesto.it

Our production of woodworking
machines: edger, cross-cutter.

Comec Cncwood, multi-spindles working
centers with working head support columns
with transvertal movement.
Comec Technology, special machines and
systems for high productive processing.
Camam srl, special machines for the
production of chairs and tables.

COMEC GROUP srl
Via Cascina Rinaldi,, 39
I-33048 S. Giovanni al Natisone (UD)
phone +39 0432 756282 - fax +39 0432 757591
www.comecgroup.it - info@comecgroup.it
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Tools and auxiliaries

The Firm Aliprandi is specialized in the
production of wood working tools in solid
carbide and carbide-tipped, both standard and
special production.

ALIPRANDI snc
Aliprandi Luca, Maurizio e Paola
Via Manzoni, 10 I-20845 Sovico (MB)
phone +39 039 2013530 - fax +39 039 2013491
www.aliprandi.it - aliprandi@aliprandi.it

Since 1959, Fapil’s mission has been to design
and build cutting tools for machining wood,
board materials and plastics. Specialists in cnc
tooling.

FAPIL srl
Via A. Locatelli, 51/A - I-24019 Zogno (BG)
phone +39 0345 91179 - fax +39 0345 92726
www.fapil.it - fapil@fapil.it

Since 1924 Fink produces complete sets of
tools for windows, helicoidal cutterheads,
cutterheads for profiled kinves, cutters in Hw
welded, circular saw blades, dia tools, boring
bits, solid carbide routers, tools for cnc 
trimming hoggers.

FINK srl - Woodworking tools
Via G. Giusti, 15  I-20900 Monza (MB)
phone +39 039 386961-2 - fax +39 039 361458
www.finktools.com - fink@finktools.com

Tools for wood-alu and plastic material working.
Tools for automatic boring machines, router bits
and collet chucks for cnc router machines. “M.
Conti” measuring devices for the woodworking
industry. Special devices for door and windows
manufacturers.

SISTEMI srl UNIPERSONALE
Via Montanelli, 70 I-61122 Pesaro (PU)
phone +39 0721 28950 - fax +39 0721 283476
www.sistemiklein.com - info@sistemiklein.com

Specialists in diamond and mechanical fixing
tooling. For 40 years we design and manufacture
tools for wood, aluminium and pvc. Customized
solutions thanks to integrated engineering, pro-
duction, control and sharpening service with fast
delivery terms.

Lacquers

Ica group founded in 1971 is one of the
leading European industrial companies in the
production and commercialization of coatings.
The high specialization in eco-friendly paints
and the careful analysis of the Italian and
international trends in the design world mean
that Ica Group is now considered a real
partner, capable of supporting the customer
not only from technical and production point
of view but also for its ability to consistently
deliver new creative ideas.

INDUSTRIA CHIMICA ADRIATICA spa
Via Sandro Pertini, 52
I-62012 Civitanova Marche (MC)
phone +39 0733 8080 - fax +39 0733 808140
www.icaspa.com - info@icaspa.com

Agents and wood trades

Since 2004 our company has started here in
Italy the production of 3-layer wood elements
for window and door building. We have been
gaining a lot of experience during these years
and we can now offer them in several wood
species, such as: Okoumé, Ozigo, Slavonjan
Oak, Tulipier and Lime. All elements are glued
employing a vinylic glue pvac-d4-en 205 only.

BASSO LEGNAMI srl
Via Dell'Artigianato, 6 I-13040 Rovasenda (VC)
phone +39 0161 879797 - fax +39 0161 879798
www.bassolegnami.com
basso@bassolegnami.com

SEMI-FINISHED PRODUCTS 
AND SUPPLIES

Software

Ddx develops Cad/Cam/Cim software solutions:
“EasyWOOD” for panel and solid wood
machining using 3, 4 and 5 axis;
“EasyBEAM” for structures, houses, walls,
beams, rooves, gazebo, etc.;“PowerSTAIRS” for
staircases design and manufacturing;
“PowerWIN” for any kind of windows, french
doors, internal doors, entry doors and
shutters.

DDX srl
Via G. Donizetti, 109/111 
I-24030 Brembate di Sopra (BG)
phone  +39 035 621093 - fax +39 035 333723 
www.ddxgroup.com  info@ddxgroup.com

UTENSILTECNICA srl
Via Ca’ Giorgino, 2- I-47837 Montegridolfo (RN)      
phone +39 0541 855202/855274
fax +39 0541 855255
www.utensiltecnica.com
utensiltecnica@utensiltecnica.com

Handling 
and commissioning

From over 40 years we propose integrated
solutions in material handling and industrial
automation sector. Highly personalisable and 
specific systems for furniture assembling, the
automatic storage and the handling.
Automatic warehouses, lazer guided vehiculs
(lgv), robotized islands, conveyors, sorter
systems, assembling lines, tilting units,
management softwares.

CASSIOLI srl
Place Guardavalle, 63 
I-53049 Torrita Di Siena (SI)
phone +39 0577 684511- fax +39 0577 686084
www.cassioli.com - info@cassioli.com

Sale of machinery
and equipment

Surplex buys & sells machinery, plants,
equipment and further industrial goods in150
countries worldwide. Surplex organizes
international online auctions, clears and turns
entire factories into immediate liquidity.

SURPLEX SRL
Corso Moncalieri, 476 - I-10133 Torino (TO)
phone +39 011 0192735- fax +39 0123 8598124
www.surplex.it – info@surplex.it

AAAAAAAA
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FAIRS      the complete calendar on www.xylon.it

6-8 February 
Zow 
www.koelnmesse.it/interzum
• Bad Salzuflen (Germeny)
Semifinished products, components
and supplies

6-9 February 
Fimma Maderalia
www.fimma-maderalia.feriavalencia.com
• Valencia (Spain)
Woodworking technologies

6-9 February 
Eurobois
www.eurobois.net
• Lion (France)
Woodworking technologies

6-9 March 
M&M
www.feria-mm.com
• Bogotà (Colombia)
Woodworking technologies

8-12 March 
Indiawood
www.indiawood.com
• Bangalore (India)
Woodworking technologies

12-14 March 
Dubai Woodshow
www.dubaiwoodshow.com
• Dubai (Uae)
Woodworking technologies

13-16 March 
Tekhnodrev North-West
www.restec-expo.ru
• San Petersburg (Russia)
Woodworking technologies

21-24 March 
Holz-Handwerk
www.nuernbergmesse.de
• Nuernberg (Germany)
Woodworking technologies

28-31 March 
Interzum Guangzhou
www.interzum-guangzhou.com
• Guangzhou (China)
Woodworking technologies

28-31 March 
Umids
www.umids.ru
• Krasnodar (Russia)
Woodworking technologies

2-5 April 
Wood Taiwan
www.woodtaiwan.com
• Taipei (Taiwan)
Woodworking technologies

6-8 April 
Dremasilesia
www.mtp.pl
• Sosnowiec (Poland)
Woodworking technologies

17-21 April 
Technomebel
www.technomebel.bg
• Sofia (Bulgaria)
Woodworking technologies

24-26 April 
Mebelexpo
www.ite-uzbekistan.uz
• Tashkent (Uzbekistan)
Woodworking technologies

3-5 May 
Afriwood
www.expogr.com
• Nairobi (Kenya)
Woodworking technologies

8-12 May 
Xylexpo
www.xylexpo.com
• Rho/Pero (Italy)
Woodworking technologies

22-25 May 
Woodprocessing
www.galexpo.lviv.ua
• Lviv (Ukraine)
Woodworking technologies

31 May/3 June 
Tekhnodrev Far East
www.restec-expo.ru
• Khabarovsk (Russia)
Woodworking technologies

4-7 July 
Awisa
www.awisa.com
• Sidney (Australia)
Woodworking technologies

10-13 July 
Formobile
www.feiraformobile.com.br
• San Paolo (Brazil)
Woodworking technologies

12-13 July 
Woodex for Africa
www.woodexforafrica.com
• Johannesburg (South Africa)
Woodworking technologies

18-22 July 
Interforst
www.interforst.de
• Munich (Germany)
Woodworking technologies

22-25 August 
Iwf
www.iwfatlanta.com
• Atlanta (Usa)
Woodworking technologies
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