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sheets.
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We have written a lot in the past twelve
months.We have told the stories of companies, reported about exhibitions and events,
interviewed people… exactly the same
things you will find again in the pages of
this Xylon International issue.
We have done our job. And we try to do it
better and better, although it's not easy.
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2018 was not such a bad year, on the contrary: our industry has been breathing fresher
air, consolidating roles and positions that
seemed to waver just five-six years ago.
The wood and furniture industry has grown
in some countries, decreased in others,
with variations driven by major economic,
growth and development trends.
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All in all – without forgetting the risks represented by embargoes and protectionism –
clouds on the horizon seem to have dissolved, and now, there is a desire to stop for a
while and draw a balance of the past twelve
months.
So let's do it. Let's really take a break, as
the past twelve months have been full with
news, open-house events, new technology,
decisions.
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APPOINTMENTS

APPOINTMENTS

EXHIBITIONS

Change at the Weinig top

Dürr appoints Pekka Paasivaara

As of 2020, four days of Xylexpo

Wolfgang Pöschl, Chairman of the Management Board of the Weinig Group, has asked
for his resignation from his position as Chairman
of the Management Board at the end of the
year for personal reasons. The Supervisory
Board noted this request with regret, but respects Mr. Pöschl’s personal reasons.
“The Supervisory Board thanks Mr.Pöschl for
his excellent work. He has guided the Weinig
Group through the difficult years of the global
financial crisis and created the conditions
for the successful growth of the Weinig Group.
Thereby Mr. Pöschl had the full confidence
of the Supervisory Board due to his entrepreneurial performance and integrity. We
therefore wish Mr. Pöschl all the best in his
new phase of life“, said Thomas Bach, Chairman of the Supervisory Board.
“As Chairman of the Board of Management, I
have worked with all my strength for the development of the Weinig Group. During my
time at Weinig, the order income, sales and
earnings were increased sustainably. Today,
the Weinig Group is a profitable company
with modern structures. We can be proud of
this. The course has been set for the future in
the direction of growth. I would like to thank
the shareholders, the Supervisory Board and
all employees for their trust and support and
wish them every success for the coming
years,” said Wolfgang Pöschl.
At the same time, the Supervisory Board has
temporarily entrusted the Management Board
member responsible for Sales and Marketing,
Gregor Baumbusch, with the task of acting
as Chairman of the Management Board. ■

The Dürr Supervisory Board has appointed Pekka
Paasivaara (57), Ceo of Dürr’s subsidiary Homag
Group, to be a member of the Dürr Board of Management with effect from January 1, 2019.
He will perform this function in addition to his existing role. The Board of Management will thus increase from three to four members: Ralf W. Dieter
(Chairman), Carlo Crosetto (Cfo), Dr.Jochen Weyrauch and Pekka Paasivaara. Karl-Heinz Streibich,
Chairman of Dürr’s Supervisory Board: “Pekka
Paasivaara has a wealth of experience in automation technology and plant engineering. Under his leadership, Homag Group has become
an essential pillar of the Dürr Group. His additional
role on the Dürr Board of Management reflects
the increasing importance of the Woodworking
Machinery and Systems division”.
Pekka Paasivaara’s appointment to the Dürr Board
of Management means that all three subgroups
(Dürr, Schenck, Homag) are now represented on
the Group’s Board. He will also be responsible
for the new Group-wide function “Operational
Excellence”, created to further promote efficient
processes within the Dürr Group. ■

The biennial international exhibition has decided
to squeeze its calendar from five to four
days. From the next edition – scheduled from
Tuesday 26 to Friday 29, May 2020, at FieraMilano-Rho – Xylexpo will last shorter: the
decision was taken unanimously by the managing board of Cepra, the operating arm of
exhibition owner Acimall, at the meeting held
on October 10.
“This option had been on the table for a
while”, said Luigi De Vito, vice president of
Acimall and Scm Division director.
“The pace has changed, the exhibition business – like the manufacturing industry and
the woodworking machinery sector specifically
– increasingly requires to optimize and make
the most of time, in line with the real requirements and schedules of your target. Therefore,
it was necessary to align a major event like
Xylexpo not only with these logistic and
cultural changes, but also with increased
customer focus and a number of current
trends already visible in the most important
industry exhibitions around the world.
By adopting a four-day scheme, Xylexpo
offers a more and more practical, up-to-date,
modern and effective business and in-depth
information opportunity to the entire global
value chain".
“Xylexpo keeps moving into the direction
taken in recent editions, progressively strengthening its role of “high-tech” exhibitions, presenting solutions with high innovation content
to industry operators with a clear goal in
mind: find technologically advanced solutions”,

BIESSE
Best Performance Award 2018”
The Biesse Group has
received a prestigious
new award in the “Large” category, from Sda
Bocconi, School of Management in partnership with J.P.Morgan
Private Bank, PwC,
Thomson Reuters (now
Refinitiv) and Gruppo
24 Ore. The award, unique in its kind, is in its second edition and was created to identify the best
companies, selecting them according to three
standards: economic-financial excellence, innovation & technology, and human, environmental
and governance impact.
The initial selection included about 500,000 Italian
companies, which took part in a survey involving
empirical analyses, interviews and focus groups.
Each candidate company filled out a questionnaire
on the three pillars, competing for an award that
is unique in the Italian landscape. Biesse Group,
chosen for the “Large” category, received an
award for its ethical and innovative values,
which, through its transparent relations with all
stakeholders, supported by the sharing of knowledge and experience, also become economic
values. “Receiving an award based on criteria
of economic and financial excellence, innovation
and technology, human impact, the environment
and governance can only make us proud. This
award confirms the value of our business plan
and the investments we are continuing to make
in support of the competitiveness and success
of our customers and our main stakeholders,”
said Stefano Porcellini, General Manager of
Biesse Group. ■

OPEN HOUSE
“Smart&Human Factory” is here

Automation through integrated robotics will be
the focus of the “Smart&Human Factory” event
to be held from 31 January to 2 February 2019
at the Technology Center of the Scm Headquarters,
in Rimini. The leading producer of secondary
woodworking machinery will host an exclusive
presentation of its new systems – flexible, modular
and easily reconfigurable, designed to provide
an increasingly effective, quick response to the
challenges of mass customization. The open
house summarises the goal of the new Scm
product range: to supply the most “user-friendly”
automation technology which, besides considerably streamlining the factory layout, making it
more efficient, also creates a new model of interaction among humans, robots and machines,
according to an open, safe cells design. All this
with the option to reconfigure the production process whenever this is necessary, to quickly
process increasingly smaller “order to production”
batches. A new “smart and human” factory –
also making progress in terms of work flow: risky
and repetitive human tasks are minimised and
operators are able to focus on higher added
value tasks. Scm offers its customers a wide
range of solutions. Their flexible and reconfigurable
systems and supervision softwares are designed
to revolutionise the entire production system, optimising the resources used and reducing waste,
rejects and retooling requirements during product
changeovers. Moreover, plant shuttles allow for
the most efficient management of all the process-related logistic flows, eliminating low added
value tasks required from the human staff, such
as the need to recover all the pieces scattered
throughout the factory. The introduction of robotic
automation also reduces human personnel requirements, in addition to greatly simplifying the
work required from operators and relieving them
of dangerous activities. This Scm event will also
be an opportunity to present the new Nesting
Cnc machining centres – designed to combine
high productivity and maximum versatility in
shaped panel cutting. ■
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added Raphaël Prati, vice president of Acimall
and Corporate Marketing & Communications
Director at Biesse Group.
“Our target is the both the high-end market of
machinery and small, medium and handicraft
companies, different worlds that are equally
interested in the huge potential offered by
modern technology for wood and wood-based
materials. A demanding audience who will
not wait until Saturday to visit the exhibition,
and most of all, is shortening the length of
time dedicated to their visit".
So, four days, the same duration as all the most
important exhibitions around the world, meeting
the requirements not only of exhibitors, but also
of visitors looking for opportunities that respond
to ever faster, more effective, "smart" business
approaches…■

WE PAINT THE WORLD!

Growing together.
Finishing machines and systems.

giardinagroup
FINISHING SOLUTIONS

November-December 2018

1972

www.giardinagroup.com
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Uwe Wagner joins the Management team starting from 2019

Paul De Cock resigns as President

Pallmann Maschinenfabrik in Zweibrücken
strengthens its management team after the retirement of Hartmut Pallmann: the Management of
the size reduction specialist within the Siempelkamp
Group is, as of 1 January 2019, represented by
Uwe Wagner in addition to Stefan Wissing.
Wagner contributes special expertise to the development of national and international sales strategies. After he had finished his machinist apprenticeship, Uwe Wagner, a graduate engineer
who also holds a diploma in business and engineering, completed his studies in mechanical
engineering with a specialization in manufacturing
technology. He continued his professional career
as Sales Manager in machinery and plant engineering for the plastics − and rubber industry −
among others as Sales Director for tire production
systems and last as the Head of Rubber Techno-

logy at KraussMaffei Berstorff GmbH in Hannover.
As Sales Manager and member of the Management Board at Klaus Kuhn Special Steels in Radevormwald, the 53-year-old concentrated on
additional industrial sectors which are also part
of the Pallmann spectrum – i.e. the mill – and separator industries. Wagner enriches his area of
responsibility at Pallmann with his extraordinary
expertise both nationally and internationally in
the distribution of machines and systems that require special explanation as well as in the sales
of complex machine components. “His competence and expertise will significantly support us
in sustainably developing business segments
and in promoting the market penetration of Pallmann” says Stefan Wissing, Managing Director
of Pallmann Maschinenfabrik. ■

EXHIBITIONS

cutive council, and Bernd Rohde, Managing Director of Hannover Fairs México, a subsidiary of
the Hannover-based Deutsche Messe group of
companies, confirmed their intention to jointly
strengthen the Mexican wood and furniture industry.
The Ampimm trade fair, originally scheduled for
June 2019, will no longer take place, instead becoming part of MagnaExpoMueblera as of January
2019. This new pooling of resources by Ampimm
and Hannover Fairs México will result in a business
platform that not only features the latest wood
and furniture industry technologies and applications
– including machines in live operation – but also
materials, accessories and fittings. MagnaExpoMueblera takes place annually in Mexico City
and celebrates its 25th anniversary in 2019. ■

Paul De Cock (Unilin), President of the Eplf-European Producers of Laminate Flooring e.V. (Bielefeld/Germany) since last May and member of
its executive board since 2014, resigns from his
office with immediate effect. De Cock (45) has
been promoted within Mohawk Industries, Inc.,
Calhoun (Georgia, Usa), to which the UnilinGroup (Wielsbeke/Belgium) belongs since the
2005 acquisition, to become President of the
company’s Flooring North America segment. Mohawk Industries call themselves the world’s largest
manufacturer of floorcoverings. The group’s products cover all common floorcovering materials
ranging from ceramics and hard flooring to resilient
flooring and carpets. Paul De Cock knows the
business in North America quite well: From 2005
to 2009 he successfully managed Mohawk’s North
American hard surface business as President
and contributed to the American holding’s global
expansion after he returned to Europe. Recently
he supervised the acquisition of Godfrey Hirst,
the largest carpet manufacturer in Australia and

MagnaExpoMueblera 2019
On 7 November the Mexican association of wood
and furniture industry suppliers Ampimm (Asociación Mexicana de Proveedores de la Industria
Maderera y Mueblera A.C.) and the exhibition
company Hannover Fairs México announced
the signing of a long-term cooperation agreement
for the joint staging of MagnaExpoMueblera.
The announcement was made in Mexico City.
The agreement takes effect in time for the upcoming
MagnaExpoMueblera, which runs from 16 to 18
January 2019 at the Centro Citibanamex in
Mexico City. At the contract signing Alejandro
Tena, President of the Mexican association’s exe-

Worldwide consultancy
in Wood-based
panel machinery.
40 years’ experience
all around the globe.

SIEMPELKAMP
Second Symposium in Istanbul
An active knowledge and experience transfer on
a partner-like level took place in Istanbul in
October: The second Siempelkamp customer
symposium attracted around 100 participants
from the Turkish wood-based materials industry.
The inviting party was the Siempelkamp office in
Istanbul, whose eight employees work right at
the pulse of the market. The agenda for the meeting was developed by the German and Turkish
Siempelkamp team including the subsidiaries
Sls (Service) and Pallmann (size-reduction technology). “Turkey has developed into the
leading driver of innovation for the wood-based
materials industry in Europe. That is why it was
an honor for us to initiate the active exchange
of information with our customers”, says Ulrich
Kaiser, Head of Sales Wood Division at Siempelkamp. Approximately 100 employees from almost all Turkish wood-based material manufacturers participated in the symposium of the
German Partner at the Green Park Pendik Convention Center. The participants were welcomed
by Ulrich Kaiser, Faruk Sisci (managing director
Siempelkamp Istanbul), Stefan Wissing (managing director of the Siempelkamp subsidiaries
Sls and Pallmann), and Stephan Niggeschmidt
(managing director Sls).
The symposium focused on new developments
such as the new hybrid particleboard as well as
the Eco-innovations made by Siempelkam, for
example, “EcoFormer”, “EcoPilot” and “EcoScan
Neo”. Siempelkamp’s partner Electronic Wood
Systems (Ews) also participated in order to emphasize the advantages of the newly developed
“EcoScan Neo”. This technology module from
the SicoScan family stands for the “factory of
tomorrow”. Ulrich Kaiser summed up the advantages of 3-dimensional engineering, applied by
Siempelkamp’s Belgium subsidiary Sicoplan.
Scanning techniques, the use of lasers and drone
flights on site and above the customer’s premises
provide the engineering experts with the exact
electronic data that is needed when it comes to
perfectly tailoring a plant to the requirements
provided by the customer. ■
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EXHIBITIONS
Salone del Mobile.Milano Shanghai

Riferri sas by Riccardo Ferrari
Via Varisco 1 – 20900 Monza – Italy
r.ferrari@riferri.it
XYLON luglio-agosto 2013

New Zealand, and the subsequent consolidation with
the Mohawk-owned distributors in those markets. EplfVice-President Max von Tippelskirch (Swiss Krono
Group), Eberhard Hermann
(Classen-Group), member
Paul De Cock.
of the executive board and
convenor of the technical committee, and the association’s managing director Peter H. Meyer
congratulate their leaving colleague. Tippelskirch:
“This is a fascinating challenge for Paul De
Cock. There are only very few comparable key
positions in the global flooring industry. We are
thankful for his co-operation and are wishing
him the best of luck.” Eberhard Herrmann joins
in and Meyer adds: “Our plans for 2019 were
still agreed upon together with Paul De Cock.
His resignation doesn’t influence our objectives.
In coming June we will celebrate the Eplf’s 25th
anniversary. Then the General Assembly will
elect a new President and complete the executive
board”. ■

November-December 2018

Now into its third edition, the Salone del Mobile.Milano Shanghai showcased the very
best of Italian manufacturing and design at
the Sec – Shanghai Exhibition Center.
The event kicked off with an inaugural preview
evening for invited high-end professionals
interested in cultural exchange between Italy
and China, and ended with a general feeling
of great satisfaction and optimism.
For three days, Shanghai became the creative
capital of the region and a promoter of energy,
synergies and values.
With its wide-ranging programme of business
and cultural debate, the event reflected the
identity, quality and ambition of the 123 exhibiting companies.
The more than 22,500 attendees testified to
the strong rise in the number of carefully selected professionals for an event that has
become increasingly well known throughout
China. As well as the affirmative presence of
delegates from Shanghai, along with Zhejiang
and Jiangsu, there was a significant rise in
attendees from Beijing and Guangdong, followed by Shandong, Fujian, Sichuan, Henan
and Hubei.
The potential for growth is encouraging. Italian
brands are relying increasingly on consumer
confidence, demonstrating their ability to
identify promising sectors and channels, and
are positioning themselves on the market
with a clear-cut and powerful identity.
A huge number of factors have contributed
to the success of the Salone del Mobile.Milano
Shanghai, and continue to do so. First and
foremost is the Italian manufacturing system’s
ability to present itself and work in a unified
and mutually reinforcing way, representing
excellence in every sector from design itself
to design culture, enabling Italian brands to
engage optimally with a constantly evolving
market. ■
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ACQUISITIONS
ACIMALL

Scm Group: important acquisition of Usa-based Dms company

Woodworking machinery: consolidation in the 3Q 2018
The July-September period reaffirmed the current
industry trend, characterized by consolidation
after strong growth in 2017. After major investments in Italy and abroad in recent months,
woodworking and wood-based materials companies finally have a new and updated fleet of
equipment. As a result, the need to invest is
now decreasing.
This consideration is essential to analyze the
results for the third quarter 2018 processed by
the Studies Office of Acimall, the Confindustria
member association that represents the manufacturers of machinery and plants.
On the whole, figures indicate a slight slowdown
of orders, although Italian companies are
substantially "holding on" and keep showing
great vitality, achieving an expansion of domestic
orders 14.7 percent higher than the same
quarter in 2017.
The "sore point", if you allow this definition, is
represented by foreign orders, down by 10.9
percent in the July-September period of this
year, compared to the same quarter of last
year. On the whole, orders in Q3 2018 decreased
by 7.7 percent.
Such reduction, however, is explained by what
we said at the beginning, namely that 2017
was a “wonderful” year for Italian export, with a
trend that could not last forever.
It is also worth noticing that turnover in the
third quarter, according to Acimall surveys,
increased by 12.2 percent over the same period
in 2017, thus reaffirming the good health of the
industry.
The orders book has extended to 4 months
(from 3.1 in the previous quarter and 3-4 in January-March), while prices as of January 1st
have slightly increased by 0.5 percent (0.4 percent on June 30).
QUALITY SURVEY
Looking at the results of the quality survey for
the period under scrutiny, we can see that 44
percent of respondents indicate a positive production trend.
The same percentage of business owners indicates a stationary trend, while 12 percent reported a reduction.

Employment is stable according to 61 percent
of the sample (versus 67 in the previous
quarter), while there is no variation in the share
of respondents who indicate an increase (33
percent, the same as in April-June); unfortunately, 6 percent reported a reduction of employment (the share in the previous quarter
was 0 percent).
Available stocks will remain stable according
to 61 percent of interviewed companies, while
22 percent expect a decrease and 17 percent
an increase.
FORECAST SURVEY
The survey sample offered interesting hints
about the “near future”: 17 percent believes in
an expansion of foreign orders (the same
percentage as in the previous quarter), while
56 percent expect a stationary trend and 27
percent fear reduction (versus 11 percent three
months ago).
The balance is negative at minus 9, versus
plus 6 in April-June and plus 29 in the first
quarter of the year.
Expectations are basically the same for the
Italian market: 67 percent indicated stable
orders (versus 83 percent three months ago),
while 27 percent expect a reduction (it was 11
percent in the previous quarter). So, the balance
is negative by 21 points, compared to minus 5
in April-June and plus 11 in January-March.
“It was not difficult to imagine this situation”,
said Dario Corbetta, Acimall director. “There
are clear topics emerging, including the uncertain political situation in Italy and the expectations for the impact of the budget law
on real economy. The confidence of companies
is also undermined by the EU's rejection of
the Italian fiscal law. However – Corbetta concluded – the Italian industry of wood and furniture technology is experiencing a positive
season, despite big pending issues in the
background, first of all a company size that
does not support business expansion on the
global scenario”. ■

Scm Group has finalized the acquisition of Usabased Dms Diversified Machine Systems located in Colorado Springs. Dms – 120 employees
and a turnover of 30 million Dollars − is an
important US player in the design, manufacture,
distribution and service of innovative Cnc machinery, particularly for many plastics and composite
materials applications. This acquisition will strengthen Scm Group’s global leadership in these
and other sectors, and is complimentary to a
broad portfolio already established in these
markets via its venerable Cms brand of customized
Cnc machines.
Andrea Aureli, Scm Group Ceo, said of the acquisition: “The addition of Dms to the Cms family
of brands broadens our portfolio of capabilities,
and expands available technologies we can
deploy within our core business of offering
custom Cnc machine solutions.
By adding Dms together with those of Cms and
Scm Group capabilities, we can offer our customers a wider range of solutions with expanded
features and greater opportunities for creating
manufacturing efficiencies and higher return on
investment”.

APPOINTMENTS
Koelnmesse part ways with Coo Katharina C.Hamma
In light of differing views on the future strategic
direction of the company, the Supervisory Board
of Koelnmesse decided on 16 November 2018,
to terminate the working relationship with Chief
Operating Officer Katharina C.Hamma (52) with
immediate effect. Until further notice, Koelnmesse

www.acimall.com
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Patrick Bollar, founder of Dms and partner, will
continue in his strategic role as Chief Technology
Officer leading innovation and product development, and Tanya Williams will assume the role
of Ceo of Dms. Tanya and Patrick will be directed
and supported by Matt Dietrich, Cms North
America Ceo, to assure proper alignment of strategy, capture of important synergies, and preservation of the respective technological and geographical strengths of both companies.
“As part of Scm Group, we are excited to now
have wider access to global markets, very experienced and proven capital equipment manufacturing expertise, and resources of a leading
worldwide manufacturer”, adds Patrick Bollar. ■

November-December 2018

Ceo Gerald Böse will assume Ms. Hamma's
previous responsibilities.
Katharina C.Hamma, previously an authorised
signatory at Messe München, was appointed
to the management board of Koelnmesse in
2011 to fill the newly created Coo position. ■
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ACIMALL OUTLOOK
Again this year, Acimall Studies Office has processed the statistics of the most significant companies in the industry.
A traditional report appreciated by our readers...
For Xylon, Acimall Studies Office has laid down
the ranking of the economic performance of
wood-related industries, including “Woodworking
technology and beyond", “Production of
wooden furniture”, “Production of woodbased panels and semifinished materials”,
“Production of wooden doors and windows”,
“Wooden houses and elements for the construction industry” and “Wood and furniture
trade”.
Just like 2017, the publication of rankings has
been accelerated by two months, in order to provide readers with more up-to-date information.
The downside is that some balance sheets are
still missing, as listed at the end of the article.
INTRODUCING THE METHOD
Before we start analyzing the tables, we would
like to explain the meaning of some indexes we
are presenting. For correct analysis, we consider
it useful to illustrate the impact and the relevance
of each factor in the business life of a company.
Business accounting is comprised of three main
documents: profit and loss account, balance
sheet and explanatory note.
The profit and loss account is the sum of a
number of indicators, each referring to a specific
aspect of the situation of an enterprise.
Basically, it results from the value of production
and revenues. The difference is easy to guess:
production value means the economic production
of a company, i.e. how much a company produces
in the accounting period, the added value of products and semifinished materials during production
or service performance, as well owned plant and
machinery, no matter if goods are sold or not.
Turnover (or sales revenues), instead, is the
value of goods sold during the accounting period.
From an arithmetic point of view, it results from
the multiplication of sold products by their respective prices. So, the product has been actually
sold, this is the key difference from the first indicator.
In theory, production value and revenues are
the same if the entire production is sold and there
are no net variations in available stocks. These
two situations will hardly happen concurrently,
therefore it is very likely for a company to have
different values, maybe slightly different.
More specifically, for production value, first you
have to calculate revenues from sales or services,
and then the variations of available stocks, net of
stocks from previous accounting periods. You
also have to calculate the variation of make-toorder jobs and the increase of plant and machinery
for internal jobs. Finally, you have to take into account other revenues. The sum of all these items
results into the production value.
Production value should not be confused with
production costs. The latter result from raw materials, consumption materials, subsidiary materials
and goods. Then you have to add the costs for
received services, such as the use of third-party
assets, as well as personnel costs. Finally, you
have to consider also costs related to variations
in material stocks, operating charges and risk
accrual, as well as amortization and depreciation.
The distinction between production value and
turnover might illustrate the actual financial conditions of a company. An excessive gap between
the two values indicates high levels of unsold
goods; this can result from specific business
strategies (buy as much raw material as possible
in expectation of rising prices) or from difficulties
in pushing the products to the market.

For correct interpretation, the balance sheets
should be analyzed across several years. For instance, if you find out that the production value of
a company has been higher than its revenues in
recent times, maybe with an increasing gap, this
might suggest that something is wrong with production, i.e. the company has a consolidate overproduction problem.
Another index in our ranking is Ebitda, a wellknown indicator for anyone involved in the drafting
or analysis of balance sheets. It's the acronym
for "Earnings before Interest, Taxes, depreciation
and amortization", i.e. the earnings (income)
before a company pays interest on debits, taxes,
asset depreciation and amortization.
In Italia, the equivalent acronym is Rol, which
stands for “reddito operativo lordo” (gross operating
income). However, some online resources erroneously indicate that the Italian equivalent of
Ebitda is Mol, i.e. "gross operating margin". However, as the definition suggests, margin is a different value that implies other figures. Namely,
Mol is the ratio the between gross operating
margin and the revenues of a company in a
given period. The English equivalent for Mol is
"Ebitda margin". If Ebitda is 30 and revenues in
the same period is 150, Mol or "Ebitda margin"
would be 20 percent, i.e. 30 on 150.
Back to Ebitda, it is an indicator of the profitability
of a company, related to its operations, so without
considering accessory, extraordinary factors.
Ebitda is very useful to compare companies in
the same industry, as this figure really allows to
understand the value of each company referred
to their business. If we only used net revenues,
we might get results altered by a number of
factors. For instance, a shoe company might be
much less efficient than a competitor in a given
period, as it produces with higher costs or has
lower revenues from sales; but if it dismisses unnecessary assets or enjoys fiscal benefits that reduce taxation and withholdings for social contributions, it might have higher earnings that another
company, while it is actually less profitable. So,
Ebitda helps better understand how much a company earns from its operations, which the management often underestimates in their constant
effort to improve the financial outlook of the company. However, it Ebitda is bad, sooner or later
the entire business will be impacted.
So, as we have seen, there is a great difference
between Ebitda and net result, whether profit or
loss. As previously mentioned, this results from
the fact that, to calculate the net result, you
include amortization, accrual expenses, financial
charges and proceeds, both ordinary and accessory. Therefore, you can get different situations,
namely positive Ebitda combined with negative
net result, i.e. loss, or on the contrary, negative
Ebitda while the company has closed a financial
year or quarter with a positive result.
Of course, it would be worse if, over different periods, the balance sheets of a company showed
negative Ebitda, though with a positive final result,
because this would mean that the core business
of the company is doing bad.
Actually, when you have to evaluate whether the
stock price of a company is overrated or underrated, a key analysis is to check the ration between
the capitalization value and Ebitda, comparing
the result with the industry average.
WOODWORKING TECHNOLOGY
According to tradition, we focus on the woodworking technology industry, trying to identify
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CHART 1 - HISTORICAL TURNOVER TREND OF THE 50TH-RANKED COMPANY (MIO EURO)

Source: Acimall Studies Office.

CHART 2 - DISTRIBUTION OF TURNOVER GROWTH (PERCENTAGE TURNOVER VARIATION)

Source: Acimall Studies Office.

the key trends that have characterized the year
under scrutiny. The analysis takes into account
the top-50 Italian companies by sales revenues
in 2017. Due to the lack of an Ateco 2007 code
precisely identifying the activity of companies,
the companies to be included in the ranking
were selected by the Acimall Studies Office. The
ranking also includes companies with mixed production, where it is impossible to isolate the exact
share of “woodworking technology” based on
balance sheet information only.
Biesse from Pesaro, Scm Group from Rimini
and Cefla from Imola take the top-three positions.
For the sake of correct information, we point out
that the third-ranked company's core business is
not woodworking technology.
The 50 companies in the ranking have total revenues of 2,713 million euro, with an average value
of 54 million per company (it was 48 in 2015).
As you can see in chart 1, the value threshold to
be included in the ranking (position No. 50) has
increased. This is an important trend that we
hope will be repeated in 2018.
The gap from 2008 is still relatively wide: back
then, the 50th company had a turnover close to
eight million euro. The median, corresponding to
the 25th position of the ranking (12 million), is
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higher than last year, while the average Ebitda
has been growing, getting close to six million
euro.
Also chart 2 shows encouraging trends: most
companies have achieved significant revenue
growth by up to 20 percent.
Summing up, it is clear that the industry is
recording structural growth. 2018 has been
characterized by ups-and-down, with a good
start and then a slowdown in the second part of
the year. For sure, even if growth is achieved, the
rates will not be the same as in the 2016-17 period.
FINAL REMARKS
Data are not available for the following companies:
Suedtirol Fenster, Margaritelli, Corà Domenico
& Figli. An analysis of such breadth and depth
inevitably requires evaluations we have made
honestly and with the specific purpose of providing
an evaluation tool that is as clear as possible.
Also in this edition, we might have made mistakes
or inaccuracies. We apologize for that in advance
and we are ready to report possible corrections
to Xylon International readers.

by Carlo Aberto Strada
Acimall Studies Office
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TABLE 1 - TOP 50 IN WOODWORKING TECHNOLOGY AND MORE IN 2017
Rank

Company

Biesse spa*
Scm Group spa*
Cefla Societa' Coop*
Freud spa
Imal srl
Pal srl
Costa Levigatrici spa
Paolino Bacci srl
Cassioli srl
Makor srl
Uniconfort srl
Masterwood spa
Coral spa
Pezzolato spa
Corali spa
Imeas spa
Italpresse spa
Stark spa
Storti spa
Mion & Mosole spa
Ormamacchine spa
Giardina Finishing srl
Centauro spa
Friulmac spa
Vitap spa
Primultini srl
Angelo Cremona spa
Griggio srl
Uniteam spa
Manni srl
Working Process srl
Baschild srl
Imas Aeromeccanica srl
Comec Group srl
Stema srl
Pade srl
Pagnoni Impianti srl
Sirio srl
Cma Robotics spa
Putsch Meniconi spa
Twt srl
Finiture srl
Stanghellini srl
Essetre srl
Omma srl
Bottene srl
Boteco srl
Maggi Technology srl
Metal World spa
Omal srl

Sale
revenues
2017 (000 €)
690,120
651,139
527926
112,396
76,584
69,563
41,409
34,141
32,079
28,880
24,354
22,611
21,473
19,212
16,829
16,485
15,351
14,755
14,452
14,364
13,583
13,567
13,411
12,343
11,959
11,700
11,653
11,015
10,748
9,907
9,002
8809
8,447
8,362
8,346
8,183
7,954
7,944
7,837
7,800
7,581
7,435
7,192
7,043
6,750
6,516
6,510
6,048
5,899
5,626

Turnover
Employees
variation
2017
2017/2016 (%)

Production Ebitda
value
2017
(000 €)
(000 €)

11.58
11.10
16.84
13.54
4.42
82.62
23.63
20.46
5.33
36.60
4.40
1.24
17.15
-5.81
61.07
54.25
-21.78
8.92
19.97
22.16
18.50
83.87
10.09
14.64
38.16
0.32
25.38
-4.35
-18.29
-15.44
-31.90
-3.00
1.93
1.57
21.78
-4.10
75.17
70.05
-12.97
13.09
196.93
95.86
7.79
-5.12
26.51
82.09
6.89
15.02
14.84
2.54

720,247
678,718
563,851
118,113
70,516
72,849
42,903
34,514
31,770
28,850
27,644
23,365
22,370
18,681
14,883
17,689
15,653
15,868
15,382
14,306
13,675
15,101
13,821
14,087
12,971
11,727
13,795
10,543
13,714
10,629
9,858
8,927
8,720
8,733
7,606
8,197
7,605
7,848
8,129
7,982
7,475
7,589
7,218
6,983
7,581
6,573
6,572
6,629
6,559
5,708

Source: Aida-Bureau Van Diik.

4,042
3,439
1,790
531
188
144
190
57
169
94
53
90
102
119
68
76
98
88
105
70
91
36
75
68
42
49
117
76
72
63
50
25
69
43
30
41
29
29
34
42
57
27
13
32
26
13
55
42
62
21

85,002
66.649
45,534
23,200
9,868
14,003
6,132
6,719
721
2,720
230
1,543
2,142
932
866
3,305
1,475
1,004
827
399
357
791
405
459
683
1,886
1,695
-1,921
162
343
644
1,183
213
988
838
449
307
2,078
619
516
397
907
966
650
2,860
351
805
211
641
440

TABLE 3 - TOP 10 IN “WOOD-BASED PANELS AND SEMIFINISHED MATERIALS IN 2017
Net profit
2017
(000 €)

Rank Company

42,738
26,558
25,409
10,463
6,392
9,424
4,032
4,679
463
1,607
45
749
829
120
426
1,712
889
-471
471
58
148
385
78
128
107
1,228
427
-4,107
-50
93
199
486
53
645
378
202
60
1,434
285
205
67
636
643
243
2,030
142
418
29
114
222

1
2
3
4
5
6
7
8
9
10

Rank Company

1
2
3
4
5
6
7
8
9
10

Natuzzi spa
Lube Industries srl
Scavolini spa
Poltrona Frau spa
Poliform spa
Veneta Cucine spa
Imab Group spa
Molteni & C spa
Chateau D'Ax spa
Ilcam spa

399,746
191,232
172,896
163,193
161,540
147,733
145,431
145,417
144,463
143,604

-7.57
0.07
-1.96
2.74
14.40
9.66
2.55
7.92
-18.94
12.31

5,155
319
572
527
617
395
601
361
109
496

8.40
1.56
9.53
1.95
4.32
12.64
4.77
13.46
13.56
2.13

1,096
737
610
640
669
341
208
200
196
429

508,640
311,780
305,593
253,293
190,516
184,969
124,676
119,288
114,797
70,801

Ebitda
2017
(000 €)

Net profit
2017
(000 €)

55,326
18,376
46,457
28,175
14,600
48,745
21,278
23,138
18,338
6,322

27,949
7,796
13,939
5,138
7,504
18,165
11,664
12,224
7,323
6,692

Sale
Turnover
Employees
revenues
variation
2017
2017 (000 €) 2017/2016 (%)

Braga spa
Garofoli spa
Cocif So. Coop.
Bertolotto spa
Rubner Tueren spa
Ferrerolegno spa
Effebiquattro spa
Krona Koblenz spa
Gd Dorigo spa
Zanini Porte spa

64,525
33,947
31,036
24,650
24,057
23,107
22,715
22,162
19,184
18,079

11.95
-2.05
-10.31
1.06
6.33
8.52
9.32
11.88
-1.07
5.09

198
227
262
107
168
79
83
76
87
54

Production
value
(000 €)

Ebitda
2017
(000 €)

Net profit
2017
(000 €)

65,541
35,946
35,449
26,829
25,081
23,703
22,989
22,780
19,890
18,257

4,544
1,790
2,942
1,989
3,520
3,024
1,630
1,671
1,665
1,004

2,172
554
174
314
1,739
1,325
232
815
842
357

Source: AIDA-Bureau Van Diik.

TABLE 5 - TOP 10 IN “WOODEN HOUSES AND CONSTRUCTION ELEMENTS” IN 2017
Rank Company
2017 (000 €)
1
2
3
4
5
6
7
8
9
10

Sale
revenues
2017/2016 (%)

Turnover
variation

Employees
2017
(000 €)

Production
value
(000 €)

72,042
38,407
36,001
26,581
25,347
20,941
18,949
17,452
16,590
16,294

11.80
90.08
1.25
13.23
1.12
12.34
22.92
13.02
12.96
-7.34

191
56
133
114
84
86
46
163
54
14

72,016
40,646
35,924
26,797
26,099
21,803
18,928
17,783
17,411
16,290

Panguaneta spa
Sistem Costruzioni srl
Pircher Oberland spa
Rubner Holzbau spa
Fontanot spa
Bbc spa
Skema srl
Wbfactory srl
Habitat - Legno spa
Perlarredi srl

Ebitda Net profit
2017
2017
(000 €)
9,375
4,005
596
1,296
682
3,345
1,583
1,058
921
571

4,999
978
-496
166
13
1,771
684
704
-149
260

Source: AIida-Bureau Van Diik.

TABLE 2 - TOP 10 IN WOOD FURNITURE PRODUCTION IN 2017
Turnover
Employees
variation
2017
2017/2016 (%)

504,485
297,980
265,370
239,342
189,158
185,404
124,339
117,820
113,603
69,613

Production
value
(000 €)

TABLE 4 - TOP 10 IN “WOODEN WINDOWS AND DOORS PRODUCTION” IN 2017

The ranking also includes companies with mixed production, where it is impossible
to isolate the exact share of “woodworking technology” based on balance sheet
information only.

Sale
revenues
2017 (000 €)

Friul Intagli Industries spa
Media Profili srl
Gruppo Mauro Saviola srl
Fantoni spa
3 B spa
Frati Luigi spa
Cleaf spa
Saib-Soc.Aggl.Ind.Bosi spa
Bipan spa
Alpi spa

Employees
2017

Source: AIDA-Bureau Van Diik.

* Consolidated balances.

Rank Company

Sale
Turnover
revenues
variation
2017 (000 €) 2017/2016 (%)

TABLE 6 - TOP TEN IN “WOOD AND FURNITURE TRADE” IN 2017

Production
value
(000 €)

Ebitda
2017
(000 €)

Net profit
2017
(000 €)

410,330
196,957
178,538
171,883
162,979
155,007
149,520
145,872
149,332
152,237

-20,331
15,090
11,905
22,867
19,363
10,536
5,803
8,944
2,243
5,418

-31,621
8,790
6,232
10,305
8,478
2,976
307
2,347
268
5,131

Rank Company

1
2
3
4
5
6
7
8
9
10

Imola Legno spa
Florian Legno spa
Sangiorgi Legnami spa
Paganoni Importlegno spa
Damiani Holz&Ko spa
Giorgio Levoni srl
Les srl
Karl Pichler spa
Gruppo Sigel Italia spa
Floit srl

Source: Aida-Bureau Van Diik.

Source: Aida-Bureau Van Diik.
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Sale
revenues
2017(000 €)
74,254
69,583
32,040
30,724
28,975
17,012
73,690
32,427
27,136
27,047

Turnover
Employees
variation
2017
2017/2016 (%)
-4.34
4.90
-5.34
8.89
-1.24
30.71
133.27
8.97
1.95
26.86

129
82
27
17
97
2
5
64
64
48

Production
value
(000 €)
74,412
78,372
34,789
30,762
29,273
17,078
73,704
33,146
27,370
30,177

Ebitda Net profit
2017
2017
(000 €) (000 €)
3,613
10,474
1,719
1,568
461
652
5,944
4,008
863
1,359

21
4,863
456
288
120
289
4,247
2,458
224
447
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HERE IS DELHIWOOD 2019!

The 6th DelhiWood, the Biennial International
trade fair for furniture production technologies,
woodworking machinery, tools, fittings, accessories, raw materials and products will take place
from 13 to 16 March 2019 at India Expo Centre
and Mart, GreaTer Noida, New Delhi.
More than 25,000 visitors attended the four-exhibition days in 2017, cementing its position as
one of the world’s largest trade show for furniture
manufacturing technologies, tools and fittings
and raw and semi-finished materials.The demand
from the industry was such that exhibition space
was increased to 28,000 square metres and outdoor display-cum-demonstration space of an
additional 1,500 square metres. 497 were thecompanies from 30 countries: a majority of them
(60 percent) were international players, represented in 10 country pavilions.
INDIAN FURNITURE MARKET
India currently has more than 100 thousand registered companies in the woodworking industry,
employing over 200 thousand workers, even
more if you consider employees in furniture retail.
The largest segment is interior decorations, where
the key driver is modular kitchens.
Different development factors should increase
the demand of adhesives, epoxy resins and
wood coatings. According to estimates, furniture
demand in India will increase by 20 percent in
the next 3-5 years; in turn, such growth should

boost the consumption of woodworking machinery.
In the short term, the Indian furniture market is
expected to exceed 32 billion dollar within 2019,
thanks to increased family income, middle class
expansion and an increasing number of young
families moving into big cities.
Furthermore, with the expected increase of tourist
flows, the hospitality business should also support
furniture demand.
The Western and Southern regions of India are
the areas where most industry companies are
concentrated, while Indian states like Uttar Pradesh,
Kerala, Punjab, West Bengal and Andhra Pradesh
are the main wood suppliers.
Forecasts indicate that the furniture industry based
on retail will increase by 20 percent in the next
years, while the online business of accessories
and complements in India is going to expand by
at least 50.4 percent until 2019.
The luxury furniture market should reach 27
billion dollar by 2020, up by 4.1 percent.
The home furniture market should record faster
growth over the next five years, followed by the
office furniture segment. Big retail brands like
Godrej Interio, Durian, Wipro, Evok and Nilkamal
are expected to improve their results in the coming
years, thanks to a wide range of products supported by an expanding distribution network and
exclusive stores.
The market is also seeing an increasing number
of domestic manufacturers close joint-venture
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agreements with foreign partners to improve the
engineering, design and quality of end products.
The Government’s initiative called “Make in India”
aims at increasing the quality standards of local
production, with the purpose of attracting significant
flows of international capitals and technological
investments.
As to furniture import, in the latest ranking available for the 2017-18 financial year, Italy is the
fourth-largest supplier to India, with a 4.32 percent
share, after China at number one with 64 percent,
Malaysia with 5.50 percent and Germany with
5.15 percent.
Italian companies are established exporters of
high-end furniture to India: Italian design and furniture are widely distributed and appreciated in
the country for their quality.
Italian furniture export to India in 2017 amounted
to 76 million euro, up by almost 8.5 percent from
2016.
WOODWORKING MACHINERY
The woodworking machinery business in India
involves all production segments, including primary
operation, solid wood, panels and packaging. In
2017, India imported machinery from the rest of
the world for a value close to 96 million euro, up
by 21 percent compared to 2016.
The import share is a big result which, however,
does not reflect the real size of the market, as this
figure does not include woodworking technology

November-December 2018

offered by local manufacturers such as Jai Industries and Kalyan Industries, to mention the top
two vendors, and by global vendors with a local
subsidiary, such as Homag, Felder and Biesse.
The market is also well supplied by minor Indian
manufacturers and local importers that collaborate
with partners in the countries of their main competitors, Italy, China and Germany: in 2017,
machinery import from China amounted to 37
million euro, 14 from Germany and 12 from Italy.
Partial figures for 2018 confirm the positive trend
of import, with 15 million euro from Italy in the first
seven months and a strong percent increase
(+52.5 percent).
Positive performance also for Germany, though
at much lower levels, 6 million euro, up by 46.2
percent, while China, in the first quarter alone
(latest figure available), had already sold 9 million
euro of machinery in the Indian subcontinent,
with a 20 percent increase over the same period
in 2017, reaffirming its role of biggest technology
vendor.

(Data source: Ita/Ice Italian trade Agency, Intracen, Acimall).
by Piero Borroni
Acimall Marketing Dept.

www.acimall.com
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RECAPITALIZATION OF BANKS AND MARKET EXPANSION:
A powerful drive, with some worries for Italian companies in the
GOOD NEWS FROM INDIA
furniture industry: Delhiwood, the biennial exhibition for the wood
and furniture industry, to be held next March 13 to 19 at Greater
Noida, will be an opportunity for market consolidation,
expansion and verification.
The effects of economic slowdown in India have been
enduring, caused by the decision to withdraw cash at
the end of 2016 and by the major fiscal reform in mid2017, extending its impact to most of the current year.
But now it's time to stand up: Indian authorities expect
gross domestic product to grow by 7 to 7.5 percent
this year and the next in real terms, versus 6.5 percent
in 2017-18. Recovery in the second half of 2017-18
(plus 7.2 percent between October and December)
was supported by a rally of consumption, a good trend
of export and industrial activities. Looking ahead,
another positive contribution should come from the
recent recapitalization of public banks, which should
support credit expansion, after a small 5 percent
increase last year. At the end of 2017, the Modi government (Narendra Modi is India's prime minister) announced a 32.4 billion dollar plan to recapitalize public
banks, equal to approximately 1.4 percent of Gdp.
This plan fits into a bigger project that involves new infrastructural investments aimed at rejuvenating economic
expansion, which had fallen below 6 percent between
April and June 2017. Besides a slight decrease in enterprise taxation levels and the introduction of a 10
percent tax rate on capital gains, the budget law introduces significant increases for customs duties on the
import of electronic products, furniture, lighting fixtures
and textiles. These restrictions are aimed at supporting
domestic production within the framework of "Make-inIndia", launched over two years ago, and reducing
India's trade deficit with China, close to 50 billion dollar
in 2016-17. In 2018-19, Indian authorities will probably
let the economy "settle down" after the strong impact of
structural reforms in the past two years. However,
throughout 2018, Indian stocks have suffered from a
sudden correction, losing most of the profits made in
2017 (plus 28 percent, the biggest leap since 2009)
and the rupee started to depreciate against the US
dollar, after a period of substantial stability last year.
(Source: Commercial office of the Italian Embassy,
2018).

technical team with the best standards
in this region; on the other, we are expanding our direct presence in the area.
To further improve our technical support
to customers and resellers, we will invest

even more in the training of local engineers and
a Service Center. Market perspectives are very
positive for door production and even more for
furniture. The companies in the latter segment
are increasing and focusing on products with
better and better quality and finishing, competitive
with European products. As a result, the market
is more and more focused on technology and
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Roberto Vitri, Scm “Revenue growth and optimistic
outlook for 2019: the key to success? Being not
only suppliers, but mostly technology partners"
We asked Roberto Vitri, regional manager Scm
India and Middle East, about market trends and forecasts for next year.
“The wood industry in India keeps growing. At Scm,
we are very satisfied: with a wide range of solutions,
a unique portfolio to handle all types of operations,
from panels to solid wood, and an extensive sales
network in this region, we keep increasing our market
share. In the past year, our revenues have more than
doubled across the Indian region (Sri Lanka,
Bangladesh, Nepal & Bhutan), from one million to
over 2 million euro.
Also for 2019, expectations are very positive and we
are confident to go beyond 3.5 million.Our strength is
the capacity to support customers in their own business. In this market, mid-sized furniture companies
and small handicraft businesses are very dynamic
and consider Scm, with its rich know-how, a technology
partner who can keep up with the growth of one of
the world's most promising economies. Scm is developing major investments: on one side, we are
strengthening the collaboration with local resellers to
expand our network to nine sites and a sales and
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Roberto Vitri.
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Scm meets such demand with a wide range of
models, from classical machines for joiners to
automatic entry-level models (panel saws, sanding, edgebanding and machining centers)".
www.scmgroup.com

Sante Zandò, Verinlegno “We are selling coatings for the high-end market and we transfer
technology: there is a positive outlook in a
country that keeps growing though with big
contradictions”
Sante Zandò.
“We export coatings
used by companies
for high-end customers – said Sante
Zandò,
founding
member of Verinlegno spa – while for the
mid-range market we
have decided to move
production to India in
partnership with a local
distributor, Woodver,
using local raw materials. The company is
based in Delhi and has thirty-five employees.
The use of local raw materials and labor allows
to produce coatings at affordable costs suitable
for the Indian furniture industry."
The topic of sustainability is just emerging in
India and limited to the high-end market that requests top-quality products.
“In general terms – Zandò said – the furniture
market is expanding in big urban centers, as a
result of the powerful development of the construction industry. Consequently, the supply
chain (coatings, hardware, machinery) is experiencing a period of growth, driven by the
positive market phase. This is only true for the
furniture industry, as the window business in
India is not lively and solid as in the Western
world, especially in Europe".
Verinlegno has been operating on the global
market for over twenty years, distributing its highperformance coatings through direct sales channels with exclusive partners who cover the entire
European market, both West and East, and many
countries in the Middle East and Africa. In recent
years, the opening of the Indian and US market
has led the company management to develop
partnerships with qualified local companies, providing know-how and technology to launch jointventure production directly in the destination
countries.
www.verinlegno.it

Franco Tanzini, Vitap “The Indian market is
healthy and expanding, the problems are related to banks”
“Ninety-two percent of
our business is on the
global market, and the
rest in Italy” – said Franco Tanzini, director of
Vitap Costruzioni
Meccaniche – In India
we rely on a local reFranco Tanzini. seller, Caple, we will
be together at Delhiwood. We are well established and we believe
the Indian market can offer excellent opportunities
in the future, although in the recent period we

have been experiencing some trouble opening
credit letters, partially due to the instability of
Indian banks".
Tanzini added: “Demand is constant and, considering the big numbers of population and
economic growth, expectations are high for the
years to come. Production of furniture and
semifinished materials, and consequently machine tools, is addressed to customers with
high spending capacity. The other groups of
people have no access to products and services
that are considered essential in the Western
world, as their needs are limited to basic goods
and services. Our typical customer is a local
mid-sized manufacturer of traditional furniture.
The difficulties to establish local operations and
implement a medium-long term development
plan are caused by the country's heterogeneous
growth pattern, although there is so much to do
from a "Western perspective". Right now, Vitap
is strongly focused on market expansion in Europe, a highly receptive region supported by a
favorable economic trend"– Tanzini concluded –
“Our goals include opening up business in regions with complex procedures, bureaucracy
and investments, in North America and Canada”.
Vitap, based in Poggibonsi, manufactures woodworking machinery, especially Cnc drilling and
routing centers and machinery for the production
of acoustic and soundproofing panels, joiner machines for drilling and edgebanding. Vitap boasts
a global sales network that addresses companies
and handicraft businesses in almost 80 countries,
ensuring continuous service.
www.vitap.it

SCM
SCM WILL PRESENT THE WIDEST RANGE OF THE SECTOR AT DELHIWOOD

Scm, the world’s
leading producer
of secondary woodworking machinery, will take
part in the sixth
edition of DelhiWood (India
Expo Centre and
Mart, Greater
Noida, 13-16
March 2019),
with a wide range of solutions, able to meet all
machining needs, from panels to solid wood.
Boasting a continuous and substantial growth
througout India, with a turnover that has more
than doubled in the last year, Scm provides small
carpentry workshops as well as larger companies,
with an extensive range of products, which is unique at the international level.
The professionals of the sector will be able to see
the various solutions available first hand by visiting
the Scm and Caple dealer stand in Hall 14.
As well as the classic woodworking machines,
unique in terms of range topping features and
performance, some of the most appreciated automatic machines for small to mid-sized companies
will also be on display.
The “profiset 60” planer-throughfeed moulder
and the Cnc double bench round end tenoning
“balestrini pico cn”, are ideal for machining
solid wood.
For processing panels Scm’s range of edgebanders provides various solutions, from the compact

and versatile
“olimpic k 360”,
to the more advanced “stefani
kd”, with the new
“Sgp” glue pot
and the “dmc sd
60” sander, ideal
for calibrating
Mdf, chipboard
and solid wood,
sand veneered
panels and to finish painted surfaces.
Scm will also bring to Delhiwood its exclusive 5axis “All-in-one” technology, with the panel drilling
and routing Cnc machining centre, the “morbidelli
m100”, that can meet the various requirements
of small workshops and companies, from manufacturing furniture to highly-efficient door productions. .
www.scmwood.com

Alessandro Costa, Costa Levigatrici
We asked Alessandro Costa to illustrate his
point of view about the Indian market.

ORMAMACCHINE
What's the market trend in India in the woodworking
machinery industry?
“It depends on the type and most of all the level
of machinery (and pricing) we are talking about,
as in India price is king, that's the only factor
they consider. Furthermore, with cheap labor
available, simple machines are exclusively made
in China, while sophisticated equipment are
hardly requested and also difficult to support in
the long term without an effective service”.
Can you provide figures for variations between
2017 and 2018? “That's irrelevant, you cannot
cover expenses for travels and exhibitions”.
Which actions are you going to deploy to develop
business in India? “We want to have skilled
sales and technical staff ready to move out with
their family to India and live for many years in
such a chaotic place. Unless you offer high
wages (which can only be covered by equally
high revenues), this is very unlikely for our dimensions and the level of specialization required;
this applies to the sale, construction and maintenance of our machines”.
Last but not least, what do you expect in terms of
growth and consolidation of the furniture and
window industry?
“In India we will discuss this in 10-15 years
(maybe, if we are still alive). So far it's a matter
of "getting away with it", but for the future of Italy
you have to ask Di Maio (and Salvini), for Europe
ask Brussels (those who will be there after April
2019), and for the rest of the world ask Xi
Jinping, Putin and Trump, if he manages to
stay. Sanding machines count nothing”.

A BEST SELLER ALWAYS FASHIONABLE

Ormamacchine “Npc Digit” presses are the
result of a long research for a high quality machine.
The main features are: tool machined and allwelded main frame for greater strength; high
quality hydraulic devices: oil-plunged, double
stage hydraulic pump (low pressure for a platen
fast closing and high pressure to get in pressure);
pressing pistons hardened, ground and chromium
plated; minimum overall dimensions, operating
easiness and safety; touch screen control board.
The “Npc” presses, to increase the production
capacity, may be equipped with intermediate
platens. The press frame, once assembled, turns
out to be a single body granting a perfect
resistance and time durability.
A quality selection, where the main concern is towards the press reliability as far as time and
strength is concerned.

Costa Levigatrici is a global manufacturer of
automatic sanding machine for wood, metal and
various surfaces. The product portfolio of the
Wood Division includes calibrating, sanding and
brushing machines.
www.costalev.com

by Roberta De Ciechi
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Six good reasons… and not only, to choose “Npc
Digit” are: guides on platens for a perfect movement
of the movable pressing platen; Abs control board
with digital control system which allows to set all
machine functions; double rack system to guarantee a perfect platen movement: two groups
on the length and two groups on the width, connected by a torsion bar; hydraulic unit with double
pump and with motor in oil bath for longer life,
less noise and better lubrication – Hawe Made in
Germany –; detail of the cylinder fixing system to
the press structure.
The locking is made by means of bolts to allow a
quick maintenance of the cylinder or its replacement; movable platen lock system in order to
work with full safety in case of maintenance of the
lower part of the press.
www.ormamacchine.it
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COMPANIES

“HOLZFREUND” TREATMENT CASADEI
Last year, Zetagì celebrated 60 years in business,
characterized by constant propensity to research
and innovation and driven by a concrete approach
to formulations and solutions. Such corporate
policy implies significant production flexibility, to
provide effective response to market demand.
This year Zetagì has joined Tambour Group
Ltd., a big Israeli corporation specializing in the
production and trade of construction paints and
coatings, as well as coatings for special applications in aerospace, trains, freight ships and advanced building materials. Tambour is a subsidiary
of Kusto Group, a global player in the construction,
infrastructure and energy industries.
The group employs more than 50 thousand people
all over the world and is constantly expanding
into new regions, introducing leading-edge technology, engineering and innovation.
Zetagì is committed to constant investments in
production plants and continuous effort to minimize
environmental impact, offering high safety standards for the health of processes and operations.
Their production philosophy is based on the
strong belief that natural resources are an asset
of local communities and future generations.
With these principles, Zetagì is committed to sustainable development, which can be pursued
without endangering future generations and their
needs. The goal is to achieve a balance between
the expansion of production and environmental
protection. To do that, you have to develop and
manufacture coatings and chemical products
compatible with sustainable progress.
Over the years, the drive to the production of low
impact coatings has contributed to acquire diversified experience in water-based coatings,
especially in building applications, including windows, beams and furniture. These results were
obtained using raw materials from renewable
sources and replacing or eliminating materials
containing Substances of very high concern
(Svhc): cobalt and its derivatives, phthalates,
nonilphenol ethoxylates. These substances were
used for decades, in huge quantities, in the
coating industry.
Zetagì boasts longstanding and solid experience
in the formulation and production of treatment
cycles for wood protection, represented by the
“Holzfreund” range, that includes impregnating
coatings, primers and water-based coatings, in a
wide range of types and colors. All products are
distinguished by high protection power, low environmental impact and meet the most diverse
visual and technical application requirements in
the protection and finishing of doors, windows
and wood artifacts for indoors and outdoors.
The high quality standards of "Holzfreund" waterbased coatings for indoors and outdoors are certified by their compliance to Catas requirements
for their excellent performance. The coating cycle
with water-based two-component products, has
obtained the Catas certification for horizontal
and vertical surfaces (kitchens, bathrooms and
indoor furniture). The water-based cycle for indoors
complies with Ikea Class R3 standards according
to Ios-Mat 0066, Vers AA-163.938-8; Safety of
Toys Uni En 71-3:2002-Part 3: Migration of certain
elements. The "Holzfreund" water-based line for
outdoors includes: water-based cycles for windows,
also for difficult species like oak and Russian
larch; special bleached cycles for woods like oak
or ash; water-based lacquering in pale tones, not

yellowing on tough woods; one-component cycles
on stained oak using water-based one-component
insulating coatings, suitable as insulating primers
for exotic or difficult species, as they build a
barrier against possible natural substance found
in wood, with a filming process. Besides providing
an effective substrate for finishing, their application
effectively revives the wood grain.
With high resistance to blocking, highly transparent
and solid dry film, and superior verticality, the
“Holzfreund” water coatings are particularly suitable
for any application, especially industrial operations,
doors and windows, made of any type of wood.
The line includes a wide range of neutral or
colored water impregnating products, designed
to treat windows made of exotic or tannin-rich
wood. The application can be made by spraying,
immersion and flow-coating. For the protection of
wood construction systems, a wide range of decorating and protective solutions is offered to
meet all design needs: white colors with anti-yellowing properties on fir, reproduction of Ral or
Ncs colors on impregnating products, special
products made from raw materials from renewable
and sustainable natural sources. For exposed
constructions, the portfolio is rounded off with a
series of products offering high protection against
weather: water-based jelly impregnating products,
long-lasting water-repellent finishes in all covering
or semi-covering colors.
Another solution is the “Lasur” family, impregnating
and finishing formulations designed for the protection of timber constructions, beams, gazebos
etc., offering high resistance to weather agents.
For an optimal cycle, two coats of water-based
primer “682129 Hf Lasur IMP W” should be applied, as its thixotropic features allow to apply
coats of suitable thickness even on horizontal
surfaces, also already installed; To increase water
repellent properties, it is recommended to add
(without intermediate sanding) a water-based
topcoat “1714018 Hf Lasur “W” in teak color,
based on nanotechnological acrylic resins. These
painting cycles achieve the dual result of preserving
wood while obtaining excellent visual impact, enhancing the value of products over time.
www.zetagi.it

BUSELLATO

Massimo Bobba has been riding the wave for
many years: he knows the industry perfectly, its
vices and virtues. And he knows very well Casadei
Busellato, having been their Business Unit Manager since the foundation ten years ago. We
met him in his office in Thiene, ready to "chat
softly" about an industry that, between highs and
lows, is experiencing a continuous evolution that
has driven it to the highest levels of quality and
innovation capacity on a global scale. His passion
when he talks about the woodworking business
fires up even more when we ask him to talk about
Casadei Busellato. You understand how much
this job has impacted his life. Positively, of course.
And this year he is celebrating his first "tenth anniversary"…“Casadei Busellato is an established market actor: when we started, many
did not believe we would keep growing, they
thought that such a "peculiar" creature was
going to be a flash in the pan, a challenge lost
from the beginning. Instead, with the team
Casadei Busellato has relied on, we are still
here, but not only, we have also made major
steps forward. We have worked well in terms of
technology, innovation, identification of the best
tradeoff to develop a product portfolio that could
fit our target, namely advanced handicraft businesses, and the small and medium businesses
looking for effective technologies. We have
worked hard in sales and marketing, until we
have created a strong image, quite strong in
the woodworking machinery business in Italy".
It's the best way to celebrate the first tenth anniversary…
“The tenth anniversary is a major milestone for
a company: we started this adventure at the
peak of the crisis, in the notorious 2008, a year
nobody can forget. We have been going through
necessary reorganization and the ups and
downs of markets around the world, managing
to move on with our project and even achieving
more and more satisfactory results. Today
Casadei Busellato employs seventy people
with 20 million euro revenues, thanks to an
expanding presence all over the world. The regions where we have gone beyond our expectations are Europe and Italy, the United States
and France".
Ten years ago, someone had an idea to create a
"peculiar" company…
“…it's a unique brand, arising from the merger
of two historical companies from the Eighties
and Nineties, two very important brands with
significant market shares, hit by the crisis we
mentioned before. So, no better solution than
joining forces, creating a brand new portfolio,
transforming Casadei hobbyist equipment into
semi-professional machines first, and then highend systems, implementing their technology to
evolve towards more sophisticated numerical
control solutions...Casadei Busellato offers a
comprehensive catalog and can provide customers with all they need...".
Was it hard?
“If I look back to that period, I don't think so: we
took one step after another, implementing the
original project day by day. We have always
been a marketing-oriented company and we
can say that one of our key features is to be
"client-oriented": for us, the customer is the most
important piece of the puzzle that leads to success, because we don't consider customers
just as someone to sell products to, but people
to listen to, to understand their needs, to provided
them with the best possible service. Such attention has turned customers into partners to
learn from, "prompters" that have helped us enquire their needs more in depth, getting valuable
information for the definition of our products.
This approach clearly enables us to be com-
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petitive even with big
groups...”.

Massimo Bobba.

Everything's roses, then…
“No, of course the beginning was not so easy:
new products, a “strange”
brand that needed to be

explained, resellers that looked at our organization
with some distrust… However, little by little, we
gained their trust and also the trust of many
customers, proving what we could do with facts.
A major milestone was the decision to create a
permanent showroom here in Thiene six years
ago, a place where old and new resellers can
come with their customers to "touch" what we
do for them. An essential step, as in ten years
users have become more and more demanding
and qualified: in our facility they find an answer
to all questions".
Do you see other strengths in Casadei Busellato?
“We can manufacture many good conventional
machines, as well as machining centers with
certain power ratings. We can combine and integrated very different skills, relying on different
engineering departments: Busellato is focused
on machining center, with a strong propensity
to customize products, to be really "tailor-made",
while Casadei is committed to standard production. I consider this a major plus that enables
us to face very heterogeneous demand, in a situation where competitors are fewer than in the
past; such selection has been supported by
the competitive advantage of big companies,
which can leverage more efficient cost management and bigger volumes. The companies
that have managed to industrialize their product,
cut costs to the benefit of better competitiveness,
without giving up quality, have grown. Smaller
companies, with simpler organizations, have
paid a high fee to the crisis and have been
shrinking further, or they have even gone out of
business".
What should we expect in the future?
“As we can already see, woodworking machinery
will evolve towards other materials, including
composites, plastics and aluminum: Casadei
Busellato offer the possibility to use their saws
also for different products, and similarly, the
machining centers can be dedicated to different
operations by simply replacing few accessories.
It's a new direction, although wood will the core
business for us and many of our competitors.
But we cannot avoid trying to expand beyond
our traditional boundaries, this is an imperative
for an industrial company that achieves 9 to 10
percent growth every year. If you ask me what
the machine of the future will be like, it's easy
to guess: an easy-to-use system featuring
high technology. Customers are increasingly
oriented to the use of advanced technology;
mechanical systems are a key prerequisite, but
electronics and software will become more and
more prevalent. It's a relentless evolution: we
should not have any regrets, because you have
to look at the future with trust, it's no use looking
back..”.
by Luca Rossetti

www.casadeibusellato.com
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HOMAG TREFF GETS 25!
Together they will offer a complete portfolio to
cover all types of requests. As a matter of fact,
Homag's new partners are complementing the
high end of the portfolio, with large-size plants
boasting high productivity. Another collaboration
after many agreements closed in recent months…

As some of our smartest readers might remember,
last year there was no "Treff". The Homag management decided to focus their efforts into other
directions, cancelling the late September date at
the Schopfloch headquarters.
This year, instead, the even tool place, and to
make up for the missed opportunity in 2017, it
was a really perfect edition, packed with news.
And not only technical news: “Homag Treff”
2018, the first one with the “Homag” brand only,
without the logos of the group companies, was
held in four different locations, the biggest "in
haus" ever, covering over 15 thousand square
meters.
The Schopfloch and Holzbronn sites were dedicated to “special presentations” of the most innovative technologies (to be reported later on);
Herrenberg hosted the launch of the new “Surface
Competence Center”, while the Horb am Neckar
manufacturing site presented a big plant for furniture production, produced for a leading Chinese
manufacturer.
HOMAG AND ANTON
The days from 25 to 28 September were rich and
intensive, with high attendance (in our opinion
the highest ever), an all-time record of exhibition
area to display lines and machines, as well as
plenty of news that deserved attention.
The first announcement was the collaboration
between Homag Plattenaufteiltechnik Gmbh
and Anton Gmbh (specializing in big cutting
plants, considered by someone the “Rolls Royce”
of its industry) to complement the “made in Germany” range of panel cutting solutions.

A moment of the press conference.

THE PRESS CONFERENCE
We collected much information at the press conference on the second day of "Treff", September
26. The host was Pekka Paasivaara who illustrated
the group results in the first half of the year: 605.2
million revenues (up by one percent from 2017)
but orders decreasing by 4 percent (701.4 million
euro versus 733.,5 in the first semester 2017)
and operating Ebit down by 18 percent, from
37.9 to 31.2 percent.
“These figures should not cause alarm”, Paasivaara said. “We have made several “adjustments”
and launched a number of new initiatives that
will generate positive results in 2018”.
Things went worse in Central and Southern
Europe, better in North and Eastern Europe and
in North America; very well in China, were orders
doubled in the first six months of the year.
The group launched five passwords: globalization,
consolidation, digitalization, integration and increased automation.
“Since the beginning of the year – Paasivaara
said – we have done great things with robot
manufacturer Kuka in China, acquiring new
skills. It is and it must be a constant commitment,
just like attention to the web: we are reconsidering
what the Internet means for us and how we can
leverage it to interact even more profitably with
our customers around the world".
During the press conference, more news were
announced, starting from the opening of a new
research and development center in Polonia,
a 900-square-meter facility with a team of eighty
engineers working in the digital domain, for the
creation of new software and new applications,
maybe also for online sales... The new laboratory
is in Poznan, forty kilometers from Sroda, where
Homag's second-largest factory is located, employing more than 800 people.
“We are confident this investment will bring significant results in a domain, namely software
and digitalization, that poses new challenges
every day”, Paasivaara said.
Another significant announcement on a global
scale was the expansion by eight thousand
square meters of the Shanghai factory, which
now covers a surface of 33,200 square meters;
350 employees, 50 hired in recent months, who
assemble over 2,500 machines per year.
Homag's managing director did not miss the opportunity to cast a spotlight on “Tapio”, the digital
platform that is a “real ecosystem for the wood industry” and currently gathers the digitalization
initiatives of 27 partner (and counting), including
Blum, Festo, Barberan, Hettich, Jowat, Lamello,
Leuco, Makor, Rehau, Venjakob and many more
to join in the future, a huge volume of data
available to all stakeholders and helping govern
each process better.

“Edition25” collection machines.

“SPECIAL EDITION” MACHINERY
Another new launch at “Treff” 2018 was the “Edition25” collection of machines created to celebrate the 25th edition of the event, machines
featuring high levels of digitalization, all “Tapioready”, offering higher performance at an affordable
price and with extended warranty from 12 to 24
months. The promotion ended on December 31.
ABOUT TECHNOLOGY
In Holzbronn, we took a close look at the concept
of "automatic factory", a world preview of the new
panel saws “Sawteq B 300 flexTec” and “Sawteq
B 400 flexTec” fed by a robot equipped with a
powerful “vacuum table” that allows to handle
panels as this as 8 millimeters, managing loading
and unloading operations flexibly and automatically,
while allowing (when necessary) to stop the
process and operate manually, maybe to produce
a small batch or a single item, and then resume
the scheduled program.
The robot interacts with loading platforms and
lifting tables, also automated and programmable,
taking the capacity of the sawing island to very
high levels.
“The system perfectly knows what the operator
wants and performs all planned operations so
that each step is not only automated, but also
optimized to ensure the highest productivity”,
they explained in Holzbronn.
The robot moves very naturally, as far as we
could see, and it smoothly handles "significant"
patterns and volumes, relying on deposit and
picking stations (two to five) which really allow to
manage highly fragmented sawing processes,
with top accuracy both in cutting and in cut panel
handling and stacking.
Then we watched the same parts transferred to
edgebanding, entirely “Tapio controlled” for a
genuine “Industry 4.0” process, and then to
drilling on a “Drillteq D500”, with a nice surprise:
the panel is delivered to an operator who scans
the barcode to view the correct positioning on a
display. A led system, previously adopted on Homag panel saws, indicates that the positioning is
correct or gives accurate instructions to correct
possible mistakes.
This collaborative system has been implemented
on several Homag machines and reduces concerns related to the enduring lack of qualified
operator with adequate skills…
Unfortunately, the length of an article is limited
and we cannot report all we saw. The feeling is
that innovation at Homag is always taken seriously
and that the company is strongly determined to
be in the vanguard: we found ourselves in the
middle of an automated factory where the staff
controlled production and functions via a tablet
and uploaded information using the tablet camera
to shoot a tool package or a panel barcode.
And we are just mentioning the simplest features…
This concept has already been implemented in
the factories of many customers, they told us, to
test multiple options while checking thousands of
possible combinations, in order to gradually optiSurface Competence Center.

HOMAG TREFF ITALIA
According to tradition, a couple of months
later, here comes the "Italian version" of
Homag Treff, hosted in the Giussano subsidiary, Monza Brianza; a valuable opportunity to check the status of business in
our country with the managing director
Walter Crescenzi.
“I have to say that our “Treff” has turned out
to be an important event, much more than
we initially expected”, he said. “We have
several visitors, not only from Brianza, but
also from the North-East of Italy, the Pesaro
area, and many of our top customers come
and visit us. It's an occasion to meet, to
speak about problems and future projects
in a relaxed atmosphere.
It's a way to cultivate our "constant contact"
with a market that, in the months after the
summer break, has shown some signs of
slowdown, but then it has recovered, once
again showing determination to invest; as a
result, Homag Italia has submitted several
offers to customers both for high-end plants
and for standalone machines, although our
focus remains on plants, with great satisfaction
in the past few years".
"All in all, 2018 is closing with good results,
in line with our initial budget, though not so
good as the excellent trend of 2017, which
closed at 57 million euro thanks to the sale
of two big plants. Another encouraging trend
is the employment of new staff in recent
months: we really need engineers and technicians, because we are delivering many
machines in Italy and after-sales service
must be up to Homag's standards".
“The greatest satisfaction beyond large plants
– Crescenzi concluded – comes from edgebanding and working centers, our traditional
flagship products. We see much interest for
“Tapio”, the digital platform Homag is part
of. It's a challenging project involving several
companies that, together with Microsoft, have
created a complex IT infrastructure to manage
each phase of a "fully smart" production process”.

mize the entire platform and achieve the simplest
possible management also for complex machining
cycles.
SURFACE COMPETENCE CENTER
Before driving back to Italy, we called by at the
brand new "Surface Competence Center" in
Herrenberg, located in a big warehouse of the
Italian coating manufacturer Ivm. This 300-square-meter facility is open to customers to test all
the finishing technologies currently offered by
the group. In the small lab – that does not seem
to compare with the other group sites, yet, Homag
will forgive us for that – we saw Makor machines
with the Homag brand, Dürr aggregates (pumps,
guns, dispensing systems) inside several solutions,
a Homag sanding machine… so, all the “Homag
know-how” lined up for the debut of this segment
of wood and wood-based materials the group
has decided to approach. Under the spotlights,
the effective solution “Sprayteq S-100”, resulting
from the collaboration between Italian Makor and
the German group.
by Luca Rossetti

www.homag.com
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FIFTY YEARS FOR MAKOR GROUP!
the automotive industry has enabled us to adopt
a very professional approach to specific customer
categories".

A big party, perfectly organized, to celebrate the
fiftieth anniversary of Makor, one of the most popular brands in the Italian and global business of
surface finishing. Xylon took the opportunity to
draw a balance with Mario Ceccuzzi, founder of
Makor, son of Simone Ceccuzzi, managing director, and Carlo Dolciami, sales manager.
Makor's facilities were embellished to celebrate
the first fifty years of the popular brand in the finishing industry. “For us it's an important milestone”,
said Carlo Dolciami, sales manager at Makor.
“We took this opportunity to renovate a significant
portion of our working spaces, create new
offices, significantly expand our test lab, going
beyond one thousand square meters for a
project that will take us to 1,200. We expanded
the machinery assembling area to 4 thousand
square meters, a significant extension that allows
us to work better also on cumbersome solutions,
as more than 50 percent of our production consists of panel machinery. We have also reorganized the "raw material" warehouse, expanding
our storage capacity by 50 percent with two
new vertical storage racks. All of this with the
clear intention to give an important message:
Makor is looking ahead, willing to play a leading
role also in the next fifty years!".
Maybe with a new approach to your collaboration
with Homag…
“Who knows what can happen? In these celebration days, we have hosted several top representatives from the German group we have
been partnering with for some time, undertaking
a sales collaboration that has brought excellent
results. As you can see in our laboratory, we
have a Homag sanding machine to complement
our operations, a "strong evidence" of our relationship. However, we are not rejecting collaboration with other dealers, who are and will be a
major resource for us: we are very satisfied with
our collaboration with Homag, but we keep
working with other players that represent the
key strength of Makor. We have not closed our
doors, we have opened new ones, because the
world is big and full of opportunities. I would
also add that the relationship with Homag has
put us in contact with Dürr, the big industrial
group that Homag belongs to, resulting into extensive technical improvements and the integration of some of their processes into our machines. All of this without taking one-way streets,
but keeping other profitable collaborations alive,
such as Kremlin or Wagner, because Makor's
message to the market is that we are always
ready to implement any application system,
provided it is high-end technology. We cannot
deny that the technology brought by Dürr from

One of the milestones of these fifty years was
your decision to enter the panel business…
“Absolutely. This decision has proved successful
and has driven a significant growth of our revenues: Makor group closed 2017 with a turnover
above 30 million euro and 2018 will repeat the
same result. This trend was supported to a significant extent by the panel challenge, which
has driven us to address a larger market and to
design a wider portfolio to open up new opportunities. We made this decision to be stronger
“partners” for our customers, even more effective
now with the introduction of our technologies
into the “Tapio” world, another tight bond with
Homag and most of all the decision to move
ahead with the integration of technologies for
easier and easier processes for end users. I do
not want to be misunderstood: “Tapio” is a tool
open for any technology vendor, not only for
Homag partners: Makor has joined this platform
as we saw the possibility not only to improve
the integration of our machinery into complex
operations, but also to increase the level of effectiveness”.
Let's talk about the future.
“Sure. There is a second generation that ensure
business continuity and this is really important
in our industry, where many companies have
disappeared over the years,", said Simone Ceccuzzi, son of founder Mario and now managing
director of the group. “This “second age” will
clearly bring more responsibilities, commitment
and sacrifice: to reach the 100th anniversary,
more sacrifice and bolder decisions will be required, as systems complexity can only increase.
We will have to keep innovating products and
processes, become more and more international,
present ourselves as global finishing vendors,
relying on people and training. I consider the
quality of human resources really essential: the
right people in the right place make the difference,
they help promote innovation taking care of
every detail, improving service and final results.
We can rely on a valuable research and development unit, a significant investment for the
company that helps us improve consistently.
For all these reasons, we are happy with our
past, and most of all we are very confident in
the future!".
MARIO CECCUZZI
It's a pleasure to chat with Mario Ceccuzzi,
founder – with Luigi Scaperrotta – of Makor… “a
company born out of the harmony between two
young turning and milling engineers, Luigi and
myself, who decide to start their own business
at a certain stage of their lives. It's a long story
and I will not bore Xylon International readers; I
will just say that we had the opportunity to leverage different experience that ultimately turned
out to be effective to create and manage what
is now Makor group, back in 1968. We knew
what good machines meant, as well as the
value of organization, precision, equipment and
concept quality, such as the idea that resulted
into the creation of the coating/profiling molders
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that started our story. We were and we are two
serious persons: fifty years without a quarrel,
but with the will and passion that make it a
pleasure to work. A humble story, if you want to
say so, because we have just cultivated our
Tuscan creativity to respond to market demand
and we were able to capture and understand
market requirements. It wasn't always easy: I
am thinking about the crisis in the past decade
on in the early 2000's, when we all wondered
which way to take in the third millennium. Some
moved production abroad, others chose to start
price wars…We realized that our approach
should be to make high-tech machines and
plants, so as to establish solid relationships
with resellers and subsidiaries; we provided
right proposals, real "packages" that allowed us
to improve our organization and start collaborations with Homag's subsidiaries in China and
the Us; this was the first step of the current
partnership. And now it's Simone's turn…”.
Then your recent decision that Makor should only
belong to the Ceccuzzi family…
“In November 2017 we acquired the shares of
the Scaperrotta family, taking over the entire
property of business and properties. We did so
because we believe in Makor's future and I am
very happy we have moved into this direction,
it's a risky but necessary step to "move ahead".
I admit that, before making such an important
investment, we pondered over and over, but
today you must really have courage and a clear
vision if you want to be a successful businessman.
The new prospects offered by collaboration with

Homag group have contributed to this decision;
it all began in 2010 with Stiles in the Us and
continued with Golden Field in China more recently. We have been getting on well with them
and it was immediately clear that the relationship
with Homag was going to be closer and closer:
we started offering Homag an "exclusive" machine
and now we have closed an agreement that is
driving our revenues and supporting our way of
"making business". What will happen tomorrow?
Who knows… we will be even more serious and
professional day after day, meeting the expectations of our German partners and operating
as a proud independent Italian company. We
have been able to improve day after day in all
areas, from machinery to styling, from quality to
service, to do everything better and with less
effort. For all of this, I have to say thank you to
the Makor staff: you cannot celebrate the fiftieth
anniversary if you cannot rely on a great organization and dealers that share your phihlosophy.
We have specific responsibilities, we are a
strong and united family who has always taken
care of the future of the company without hesitation, and this makes me think that the next
fifty years will be equally successful. Now it's
up to young generations, to the leaders of the
generation change we started a long ago: by
handing over the company to Simone, we entrust
our future to young people. I will stay with a role
of advisor and it will probably be the toughest
job for me, but I will always be there. In any
case!".
by Luca Rossetti

www.makor.it

A story
y
ffullll off ffuturre

Founded at the end of the sixties Ormamacchine SpA has
been manufacturing for more than ﬁfty years hydraulic
presses primarily for the woodworking industries. A long
journey that has led the company to become a leader
on the national and international market. In the last 20
years the company has diversiﬁed its production of
hydraulic presses by applying its know-how also in other
ﬁelds: composite materials, polyurethane panels and
plastic materials (Solid Surface). Accurate quality control,
innovative spirit, attention to the customer and their
needs, great competitiveness, make Ormamacchine the
ideal partner for all companies from the smallest to the
largest and most complex.

November-December 2018

DESIGN AND PRODUCTION
OF PRESSES AND PRESSING PLANTS
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EVENTS

AN EXTRA-LONG “BIESSE INSIDE”

Federico Broccoli.

We can hardly remember such a "challenging"
open-house event: ten days from 17 to 27 October,
to leverage each and every opportunity generated
by this "in-house exhibition" that has gathered
over 4 thousand visitors in the Pesaro headquarters.
It could have been stressful trying to seize all the
opportunities offered by the wide array of machines
exhibited in Pesato at the latest “Biesse Inside”.
For sure, it was not boring for many operators coming to visit the 5-thousand-square-meter space
that the giant of wood technology (and not only..)
set up for the event, an area dedicated to all the
"presentation" initiatives organized by the group
on its premises.
More than 30 machines for woodworking, plus
four lines with high automation levels. And then
software, services, the brand new “RayForceSystem” technology for the edgebanding on shaped
panels, which we presented in the previous issue
of our magazine. And also, new updates on the
more and more sophisticated features of "Sophia",
the Biesse platform that, one year after its official
launch, is showing its full potential to an audience
ready to adopt the highest levels of innovation.
An "automatic factory" that is increasingly accessible to and accepted by small and medium businesses as well.
So, great excitement in Pesaro for an "Inside"
event that, as mentioned, broke all records of duration, to have the necessary time to host both
customers from the wood industry and those
from the so-called "advanced materials" sector,
from plastics to composites.

FEDERICO BROCCOLI
It was not enough for us to visit the showroom
and take a close and “comfortable” look at the
solutions on display, so we took the opportunity
to ask Federico Broccoli, Director of the Wood/Sales Division & Director of the Branches Division, if
he could give us a bigger picture, the scenario
where Biesse Group is currently operating and
the distinctive features of this season. Starting
from these ten days in Pesaro…
“This is probably the biggest showroom in Italy
where you can see technologies for wood and
advanced materials under the same roof”, he
said with a smile, as we looked onto the location
crowded with people and solutions.
“This is just one demonstration of what the
words "service" means to us, of the value we
assign to this essential concept.
We have organized a big technology review,
dedicating the first part to wood and leaving
the final part to those looking for solutions to
process composite materials effectively. We
also talked about housing during the first days
and I have to tell you that we have seen much
more interest than we expected; we hosted
several customers and prospects from Italy and
abroad... and we even signed quite a few
orders! I will not deny we are surprised, this is
further evidence that wood constructions are
growing fast and there is much interest and
"thirst for knowledge" not only for technology,
but also for design, energy saving, everything
you have to know before you start producing,
before you load a piece of wood into a machine.
We have discussed these topics in some of the
seminars we have organized to complement
the exhibition.
We are also very satisfied with the topics we
have been promoting for some time now, related
to other types of operations.
I am referring to “automaction” concepts: here,
in our campus, but also in more and more factories we visit, we see an increasing number of
machines tended by traditional and robotic handling systems."

“There is a higher and higher robot density
per square meter – Broccoli adds smiling – and
we really believe this is just the beginning. As a
result we are considering new significant alliances
with industry actors who know these applications
very well, with robot manufacturers and system
integrators specializing in collaborative humanrobot solutions. This is no longer just a trend,
something you see ahead, it's a real need to respond to the new "maturity" of this industry,
which compares to more advanced industries
like automotive and aerospace.
And mind you, I am not referring only to big
groups, big semifinished material processors
or subcontractors for big global groups, but
also to small and medium companies that are
discovering the opportunities offered by this
way of producing.
From our standpoint, we can say that even the
most advanced factory has 20 percent growth
margins: in our industry, excellence can still
make several steps forward. Not to mention
other sectors…
Robotization is spreading in this context: not
only because it replaces human operators and we all know how hard it is to find and keep
good labor - but also because robots are more
and more affordable and they support significant
growth from several points of view".
… and new growth opportunities also for Biesse,
which in recent years has proved to be running
at a different speed.
“…let me tell you that, if end-of-year figures will
match our expectations, we will be able to say
that Biesse has doubled its turnover in just five
years, with best-in-class profit margins. And let
me add that, if we look at our key competitor, as
we often do, we notice that we are achieving
better performance in terms of turnover and
ebit. I will say it clearly: 2018 should close between 730 and 740 million turnover, with very
high cash flow and top-level liability. All of this
with our Biesse System, the division that deals
with big and very big plants, with longer lead
time, so beyond the 2018 horizon”.
If I remember well, this is a domain where you
had some "trouble" in the past…
“When I was called to take my current role, one
of the first goals I set, we set, was to grow in
the area of systems and big plants. We realized
we had to give a new identity to Biesse System,
making significant investments in sales, and
most of all, working on accurate customer "targeting": we mapped the top four thousand industry companies around the world, without
waiting for them to come and visit us at exhibitions, just to ask for a second or third cost
estimate to compare with other competitors; instead, we decided to approach them proactively.
We hired new salespeople and we trained them
in our in-house academia, while also investing
in skilled and experienced engineers and site
managers. Then, at a certain point, everything
literally exploded before our eyes and we realized
that Biesse System could expand much more

The final balance is properly described in the
press release distributed at the end of the tenday show: "The event gave visitors many opportunities to expand their knowledge with various
interesting seminars offered and a technology
4.0 environment featuring robotic systems, IoT
solutions, and unique high performance technologies that garnered enormous enthusiasm.
Once again this year Biesse affirms its desire to
grow alongside and for its clients, with increasingly efficient services and increasingly high
performance technologies”.

than we thought, it could respond to a wider audience, not only in the very high end of the
market, with affordable solutions combined with
sophisticated quality. In other words, we focused
on the "democratization of technology", a revolution where a large number of companies can
be easily involved. We invested to hire qualified
managers in these areas, providing each of
them with a list of prospects to visit. We were
certainly supported by the rally of global economy, and in the end every piece of the puzzle
went into place.
As I love to say, this was mainly the result of our
constant commitment to staff training, and it's
not mere chance that we opened our “Biesse
Academy” (refer to Xylon international September-October issue, editor's note.).”Today more
than ever, it is necessary to master knowledge,
this process cannot be left to each subsidiary, it
must fit into a bigger picture, starting from staff
recruitment up to training on more and more sophisticated machinery and technology: consider
that, every year, we employ at least 150 engineers, and we currently have 462 in our subsidiaries. Customers all over the world really
appreciate what we call "after-sales integrability",
i.e. the possibility to make an investment knowing
that it can grow with your business and we will
always be by your side, scaling our actions to
your needs, to any change you want to pursue,
to any new project you want to develop”.
Constantly committed to doing more and better
“Listen, in the world there are really very few
groups exceeding one hundred million revenues,
and obviously we have an obligation to take
the lead in innovation; if we play well, we can
have a huge competitive edge.
I can mention some figures by heart: in recent
years, the Chinese industry has doubled its revenues from overseas, German supplies on a
global scale are increasing at a rate of 36 percent,
Italy grows by 30 percent. China has expanded
strongly at the entry level and we have to respond
improving our industrial organization and setting
higher and higher standards.
In Italy we are very lucky as we have innovators
at all levels, starting from materials, and our
machines must be ready to deliver such innovations, to support new trends and make them
economically viable".
For a bigger and bigger world…
“Exactly: we are investing in a new “help desk”
platform that will be implemented in all subsidiaries, taking our service to the next level.
We will continue to open new subsidiaries and
"re-thing" the others: in early 2019 we have big
plans in France and the Us, two markets where
our presence and our "figures" require priority
action, but we will continue to "put our hands"
on other subsidiaries around the world!
We want and we need to invest massively in
system service, in service operations, in creating
strong "academies": of course, we will never
lose sight of automation and technology, but
service will be the new battlefield".
This scenario seems to be suitable only for big
groups...
“Unfortunately, small manufacturers must have
a highly-specialized, super-technological offer,
otherwise they cannot carry the weight of distribution. Italian wood technology companies have
a strongly individualistic mindset and smaller
organizations will inevitably suffer from this…”.
by Luca Rossetti

www.biesse.com
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EUMABOIS

EUMABOIS, A CONSTRUCTIVE ASSEMBLY
The general assembly of Eumabois, the Federation
of national associations dedicated to woodworking technology, was held last September in Istanbul. It was
an important meeting for business owners and representatives of European associations to exchange ideas
and opinions about the trends that characterized the
year just ended and that will affect 2019. The meeting
was chaired by the Federation president, Juergen
Koeppel, Ceo of Leitz GmbH and Luigi De Vito, wood
division director at Scm Group. The former opened the
assembly by thanking the Aimsad Association that
hosted and organized the event. Aimsad is the Turkish
association of woodworking technology manufacturers
and related industries, representing approximately fifty
members who generate an annual production worth
200 million euro.
The Turkish industry is emerging in the international business of woodworking machinery manufacturers, conquering a top position among the global leaders.
The president's opening speech included several association-specific topics, as well as current trends and
news. An overview of the global economic situation
was necessary, so he took the opportunity to remind
participants that global Gdp is growing, as well as Europe's. The "old continent" expanded by two point five
percent, while the entire "globe" is growing by more
than three percent annually. So, we are going through
an expansion phase, but we cannot sit on laurels, in
view of the political and currency turmoil that is coming
up. Koeppel also mentioned the exhibition topics, traditionally related to Eumabois. For many years now, the
Federation has been in touch with the world's major
exhibitions to get the best conditions for European exhibitors. In the age of the web, virtual technology and
digital marketing, we can state that, for the woodworking
technology industry, exhibitions are still one of the most
effective promotion tools. The proliferation of exhibitions
around the world and the participation costs, sometimes
exaggerated, require accurate evaluation before attending,
so Eumabois is supporting only the exhibitions that
bring clear benefits to manufacturers. The organizers of
four shows belonging to the Eumabois network were invited to the Assembly: Deutsche Messe for Ligna (Hannover), Strategic for Woodshow (Dubai and Cairo), Ite
for Woodex (Mosca) and Tuyap for WoodProcessing
(Istanbul). Then the president mentioned two more areas
where Eumabois is committing with dedicated working
groups. First of all the “Market Intelligence Project”,
launched to process global market statistics about the
production value in different segments of woodworking
technology. In this respect, 2018 was an important year,
with a proactive participation by big European manufacturers who will offer their know-how. The production
and geographical segments for market analysis were
defined and the project was validated with reference to
European antitrust regulations.This last step was essential,
as it will ensure security once the project enters the
operating phase. Koeppel concluded by mentioning
the third area of commitment for the Federation, namely
the definition of machinery safety standards; this
topic is essential for the daily business of industry companies, as the engineering costs to adapt machinery to
all international safety standards are often very high.
Eumabois is financing the secretariats of the European
and international technical committees that develop the
safety standards for woodworking machinery, in order
to increase the level of global standardization.
Vice President De Vito gave a detailed report of the
works concluded and still running in 2018, getting
positive feedback from the audience. In detail, he
stressed the Federation's involvement in activities related
to equipment power consumption within the European
Union. The Eumabois assembly was also the opportunity
to draw attention to other current topics, such as IoT
platforms. Competition in recent years has shifted to
after-sales service and software installed in machinery.
The big manufacturers are adopting custom software
and this has turned into a critical success factors. The
real issue now is interaction between these platforms,
where Eumabois might be a proactive player to promote
the creation of a common interface. The next meetings
will present possible updates in this area. Interaction is

not only a necessity for IoT platforms, but also for tools
and machines. The digitalization of this process is being
developed by Vdma (the German association of equipment
manufacturers), but Eumabois will soon jump in to create
a business model. Both initiatives were positively welcomed
by the audience, appreciating the stronger and stronger
commitment of Eumabois to practical projects and to the
benefit of European companies. The report by treasurer
Erich Zeller illustrated the positive financial situation of
Eumabois, mainly supported by the fees paid each year
by the sponsored exhibitions. These resources will be essential to carry on the projects described above.
Before closing the meeting, the date of the next assembly
was set: late October 2019 in Brno, Czech Republic,
concurrently with the Wood-Tec exhibition.
by Carlo Alberto Strada

NETWORK EUMABOIS 2018
EXPOPROMUEBLE
INDIAWOOD
WOODSHOW
HOLZ-HANDWERK
XYLEXPO
WMF/CIFF
DREMA
LIGNUMEXPO
LISDEREVMASH
IFMAC
WOOD PROCESSING MACHINERY
LESDREVMASH
CAIRO WOODSHOW

www.eumabois.com
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Mexico City
17/20 January
Bangalore
8/12 March
Dubai
12/14 March
Nuremberg
21/24 March
Milan
8/12 May
Shanghai
10/13 September
Poznan
11/14 September
Nitra
18/21 September
Kiev
25/28 September
Jakarta
26/29 September
Istanbul
13/17 October
Moscow
22/25 October
Cairo
30 November/3 December

Xylon INT_06_18.qxp_Mastro_Tabloid 03/01/19 16:45 Pagina 16

EVENTS

TEN YEARS WITH “CEFLA LIVE”
systems to "roller coaters", up to sanding".

Roberto Bolognini.

It feels like yesterday, but this year, from 17 to 19
October, Cefla Finishing celebrated the tenth
anniversary of their "open house", with 2018 revenues that should break the record levels of "golden
years", a brand new auditorium, an even bigger
"Cefla Lab", and the launch of "Ubiquo", the new
customer-oriented platform of the Imola-based
cooperative company.
So, a "Cefla Live" edition packed with news. And
you could expect nothing different from an organization, Cefla Finishing, that belongs to an
industrial group involved in multiple sectors and
in full health. We met Roberto Bolognini, sales
director at Cefla Finishing, during the “Cefla Live”
days in late October: “2018 is proving to be a
very positive year and the trend so far indicates
that, at the end of the year, we might brilliantly
break the record results of our best years,
dating back to 2005 and 2006. A wonderful
result built on the expansion of our business all
over the world; if I should rank the most important
regions for us, I would put North America first,
then China, Italy, Poland and the United Kingdom.
We are really satisfied, although starting from
June we have seen a slowdown of economy in
many European markets, a trend detected by
all industry players.We do not see any specific
reason: North America keeps generating significant demand and "intensive business relations"
that are likely to continue in 2019. The same for
China, despite a certain degree of uncertainty
due to the "tariff war" with the United States,
whose impact is still hard to measure. I have to
say that so far (mid-October, editor's note) none
of our partner companies in China has launched
alarms and they all show clear intentions to
keep investing with us. However, as I said
before, enthusiasm is fading in Germany, France
and Poland, three countries that in recent years
have shown excellent trends, while now they

are getting more "cautious". As to Poland, we
know very well that investment decisions are affected by European funds. On the contrary,
Russia is growing after a couple of years of uncertainty: investments have increased and will
increase further in the next two years, in our
opinion".
What about the wood industry?
“Wood and wood-based material finishing is
the core business of our division, accounting
for 85 percent of total revenues: the rest come
from glass, fiber cement and plastics.
For 2019, in view of market conditions, we have
decided to accelerate and invest in the promotion
of Cefla solution for "non-wood" applications.
We are working hard to approach these sectors
all over the world as effectively as possible, developing a network of contacts, representatives,
trade partners that can be gradually brought
up to the standards we have achieved in the
wood industry.
We have already set up a good organization in
North America and we are doing the same in
China and other regions where these industries
are going through a positive season.
We want to improve our expertise and knowledge,
identifying new contributions to our businessmaking approach, whereby a key role is played
by digital printing, a technology that helps us
go beyond the boundaries of our traditional
know-how".
Mr.Bolognini, what can you tell us about this tenth
edition of “Cefla Live”…
“We decided to celebrate the anniversary with
an expansion of “Cefla Lab”, which has always
hosted this event and other initiatives.
Now we have 3,300 square meters, definitely
the largest laboratory of this kind in the world,
with an exhibition of all our technologies, available
to all partners, coating producers, anyone interested in testing our solutions with any type of
coating or process. If you have a facility like this
where you can work together, you have the opportunity to test any solution and its compliance
with customer requirements; these tests start
from the substrate but also involve coating products, application systems, methods… eleven
areas from digital printing to edge finishing,
from flooring to window painting systems, from
robots to profile machinery, from robotized spraying systems to swiveling solutions, from manual
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And on the front of technological innovation?
“The flower in the buttonhole now is “Ubiquo”,
our interpretation of “Industry 4.0” concepts.
This definition is too generic, so we preferred to
turn it into something specific, merging all our
last-generation software packages into one
single effective system. We offer specialist consulting, next-generation tools and digital solutions
anytime anywhere, all to improve the profitability
of our customers. We aim at efficiency, reliability,
competence, the capacity to anticipate needs
or issues with this "IT construction" that includes
much more: remote assistance, simple software
solutions for data transfer, complex software
tools, head-up displays, all of this combined
with easy access to the support of experts who
can give quick answers to any problem.
In this respect, we are rejuvenating all our recent
software, starting from "cMaster", a web-based
solutions that delivers real-time data, information
and statistics, for preventive maintenance purposes, helping production managers monitor
several plants or production lines around the
world. Or “cCloner” for simulation and training
in a virtual environment, “cTracker” for realtime production analysis and parameter adjustment, and finally “cLink” to transfer data between
equipment and Erp systems”.
“I also want to stress – Bolognini continued –
that “Cefla Live” owes its success to all the
partners who animate these days with us: the
tenth edition has achieved a new record also in
this area, hosting many companies that work
with us every day and, together with us, have
created a unique event entirely dedicated to
finishing. We could not go so far alone, grow so
much. With them, we can add value and do
much; we have proved this in the meeting, indepth presentations, roundtable discussions
and seminars we have organized during our
three-day event, involving the engineers and
specialists of Cefla and our partners as speakers;
we invited all our partners to seize this opportunity,
to use our brand new auditorium to introduce
themselves and their latest news to their own
partners, customers and sales networks.
We consider this an essential element of "Cefla
live": when we attend the most important exhibitions around the world, whether it's Xylexpo,
Ligna or Iwf, we know we are part of the event.
When we play home, we can cast the spotlights
on finishing, on ourselves, our partners, involving
all potential stakeholders to a wider and deeper
extent. Let me spend two words about our
"Italian Finishing School"; we strongly believe
in this initiative and we promote it with an increasing number of events and courses. It's an
interactive school where Cefla and its partners
are available to customers, young people looking
for effective training experiences, a real "university
of finishing".
Many people and companies ask to participate,
and the feedback is very positive, so we are
considering to "export" this experience into our
laboratories in other countries, first of all the
United States and China...".
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What's your challenge in the digital domain?
“The acquisition of Jet Set in August 2016, a
small business with solid expertise and know
how, has given us a boost. We have acquired
specialists whose job is to give tailor-made solutions to very complex problems, which requires
advanced and specific knowledge. We have
involved these skilled people and engineers in
our work, achieving results that we had not
imagined. We have expanded our scope significantly, decorating standard panels to turn them
into desktops, cabinet doors and floorings with
a look and a texture that are really impressive.
Today you have to go beyond decoration, design
and visual impact, you also have to involve
other senses, first of all touch: we are experimenting a lot in “embossing”, moving towards
a 3D finishing with specific properties in terms
of thickness and haptics... We have achieved
amazing quality and visual standards, getting
very close to real wood…This is just one of
countless opportunities offered by digital printing.
We are recording massive requests from the
"Lvt" business, "Luxury vinyl tiles", and increasing interest for digital printing applications
on metal, on aluminum that can be decorated
"like wood" to create items with virtually unlimited
structural performance, that can be used in any
environment or climate conditions, introducing
the beauty of wood where it would be impossible
or really challenging to use this material. Demand
is constantly expanding, just like all digital applications on glass, from shower cabins to
glazing for outdoor installations. We are also
working pretty well in the door and window
business. Also in this area, digital printing offers
many promising opportunities; without forgetting
profiles, where conventional "wrapping" – where
Cefla offers one of the most effective solution
portfolios – can find a viable alternative.
In our opinion, digital printing is in its prime:
consider the progress made in recent years in
the digital printing of edges, how many coupling
problems between edges and surface have
been solved with unimaginable ease and how
many new options have been offered to industry,
as well as design, engineering and creativity".
by Luca Rossetti

www.ceflafinishing.com

NEWS FROM “CEFLA LIVE X”
The attention dedicated to a specific question
will lead to a practical solution. This is what
the PowerBack system does. Customers
looking for environmental friendliness and
energy cost reduction can save up to 30
percent with an "iBotic" spraying robot
equipped with the PowerBank device: energy
recovered from the deceleration of spraying
arms is reused to supply the output fan.
If you want to avoid wasting time while programming 3D spraying paths, you can use
the "cVision 3D" scanner that eliminates
any manual operation, scanning the parts
as soon as they enter the articulated arm
robot's spraying area, generating optimized
parameters that ensure consistent coating
quality. Frequent stops to adjust the geometry
of the application head during edge profile
coating can be avoided with the "Edge&Go"
device that allows to work continuously on
different edges without interrupting the workflow. The "Scan to Print" technology can
replicate a panel with one single operation,
also with 3D finishing, going from scanning
to printing with no intermediate steps. Perfect
for "unique pieces" to be replaced…
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TEN CANDLES ON SICAM’S CAKE
Sicam has turned ten and celebrated the anniversary
by getting bigger: last October, the latest edition of the
International Exhibition of Components, Accessories,
and Semi-Finished Products for the Furniture Industry
took 8 thousand companies to Pordenone from 34 countries. Needless to say, the 612 exhibitors looked really
satisfied, as confirmed by a record level of net square
meters assigned, equal to 16,400 this year. Back to
visitors, the final press release reports: “Sicam’s international dimension was even wider this edition, with
buyers and operators from 104 countries registered
at the trade fair and significant increases recorded
above all by markets that are important though geographically far away and distant from each other, such
as Canada and the US on the one hand and China,
Korea, and Japan on the other”. So, more space to
many visitors and many exhibitors for whom a "temporary
hall" was set up, number 10, offering more space. “From
installations to service, up to the time schedule, we
take care of all details”, said a satisfied Carlo Giobbi,

BAU 2019

the organizer of the event. “These are the
elements that have turned the exhibition
into an annual event that cannot be
missed by the international community
of the furniture industry, a real aggregation
opportunity for all players in the furniture
supply chain. The participation of high
numbers of high-profile operators in the
past ten years has enabled Sicam to
grow constantly and to establish itself in
the international exhibition calendar".
Besides increasing figures, Sicam has reaffirmed the high profile of its visitors
“Sicam is attended by decision-makers,
by those who choose or control decisions,
by those who set furniture trends in the
international markets”, the organizers said.
And they added: “This is one reason for
the success of this event, namely the
strong value of business relationships

that are created or consolidated in Pordenone.
.".The care for details is the flower in the buttonhole
of the exhibition. In every aspect, from all points
of view, including the new Sicam app release,
further developed to register visitors at the stands
and plan meetings without losing any trace or
missing any opportunity. This year, the shuttle
buses to and from the Venice international airport
travelled with 30-minute frequency, carrying many
visitors coming to the show.

THE FIRST TEN YEARS
It was 2009, from 14 to 17 October, when the first
edition of the exhibition was held on a 9,500square-meter surface. The event opened on Wednesday and closed on Saturday, but in 2013 the
schedule changed to Tuesday-Friday. At the third
edition in 2011, Sicam occupied all halls inside
the Pordenone fairgrounds, exceeding 15 thousand
square meters. The 2014 edition was another milestone, with 35 percent of professional visitors
from 95 different countries, while in 2016 the
event passed the "100 threshold" for the countries
of origin of registered visitors. In 2016 the new
parking lot with 800 spaces, an investment by
the municipality that significantly improved accessibility to the exhibition center. And now they
are looking at the future, the next edition, from
Tuesday 15 to Friday 18 October 2019.
www.exposicam.it

Wood Waterbased Systems

Holzfreund

Zaniolo CdA - 31.18

A key event for the European construction industry, the
exhibition in Munich leaves no area unexplored: it anticipates trends, it tests mature and established technologies, and it suggests the business strategies to be
adopted in the future. In the 2019 edition, to be held 14
to 19 January 2019, two new halls will increase its capacity. Bau is not just a construction show, its "the"
exhibition: the breadth and depths of technology and
product review shows the direction of the entire industry,
including locks, fittings and security, doors and windows,
and wooden floorings. In 2017, Bau increased its visitor
attendance results by almost 12 percent, reaching up
to 250 thousand visitors and a 32.3 percent share of international operators. Italy is the third country for visitor
figures and the first one (after Germany) by number of
exhibitors. Bau also receives a huge number of extraEuropean visitors from Asia, the Middle East, Africa,
North America and Latin America. For the upcoming
edition, the exhibition area has been rearranged and
some product categories have been moved. Great
news at Bau 2019 include a "Digital Village” offering
networking opportunities for software developers, industry,
research and users. The traditional successful "Architecture Forums" will be replicated. Four special shows
are planned dedicated to future-oriented topics. Bau
2019 will present four key topics: "Digital: Processes+Architecture"; “Connected: Living+Working”; “Integrated:
Systems+Constructions”; “Smart: Light+Buildings”. And
especially for wood industry companies (semifinished
materials, components, locks, furniture), digitalization
is definitely a topic to focus on. Digitalization is an
essential and pervasive trend affecting construction
processes of all types and size: from smart building to
component automation, keeping up with product innovation is an essential strategic lever...Also in the wood
industry, digitalization plays a key role. Digital tools
support freeform design and construction, promoting
the creation of new construction concepts. Building
complexity feeds the desire for simplification: in the
future, prefabricated and modular constructions will
become more and more popular. A key role will be
played by digital tools that transform design data into
3D-printed components. Furthermore, digital processes
are essential for the visualization of structures or detailed
wall, ceiling and roof installations. At Bau 2019, you will
also find an extensive review of solutions for sun, heat
and noise protection and for light guidance.
www.bau-muenchen.com
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Resistance
and beauty
both indoors
and outdoors.
Holzfreund water-based systems, a series of primers and finishes for outdoor use and Retron water-based twocomponent systems, a series of base coats and finishes for household furniture, guarantee moisture resistance, surface
hardness, high adhesion and particularly beautiful colour. Holzfreund treatment systems for external use on doors
and windows and Retron treatment systems for household furniture have obtained the Catas Quality Award.
Colorificio Zetagì Srl - Ph. +39.444.228300 - Fax +39.444.228366 - zg@zetagi.it

www.zetagi.it
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EVENTS

“A NEW ERA FOR DRILLING!”
Customers from all over the world at the Scm event.

This was the message we got at the Technology
Center in Rimini last 19 and 20 October, during
the launch of a new range of solutions for drilling
"made in Scm"!
The name of the event – “Drilling is no longer
boring” – is clear about the intention of the Rimini-based group to introduce the new Morbidelli
drilling centers. And most of all, they are determined
to mark the partition line from the past with a
bright red pencil: the die is cast, the Rubicon has
been crossed. This was the atmosphere we found
in Rimini at an event addressed to those interested
in the current capabilities of drilling technology,
which - as we have written several times - has always been one of the worst bottlenecks in furniture
production. Scm has taken a major step, introducing the new generation of drilling centers "Morbidelli cx220" and "210", which now represent
the core models of the range by the Rimini-based
brand; another launch was the powerful "Morbidelli
ux220d", a high-end solution that rounds off the
portfolio for companies that are looking not only
for extreme flexibility, also offered by the "cx"
series, but also for industrial productivity.
BRUNO DI NAPOLI
As usual, we did not just look around, but we decided to profit from the experience and knowledge
of Bruno Di Napoli, Business Unit manager of
working centers (so a reference for milling, drilling
and other numerical control operations) who once
again was very patient with our "foolishness"!

technological solution to a wellknown problem.
For decades we have been
talking about "batch one", or
at least smaller and smaller
batches, this does not mean
that each manufacturers must
produce thousands of pieces
every day, all different from
each other. Very often, the
question is different: a production of 400-600 parts per shift,
exactly the "size" we thought
about. There is another key
message we have been pushing for some time, that has
characterized the latest innovations we have introduced in our machines, first in working centers,
then in edgebanding, now in drilling, tomorrow
who knows…".
What do you mean?
“You might remember that, not long ago, we redesigned our numerical control working center
portfolio with a clear strategy, philosophy and
goals: offer complete uncompromised solutions,
with very high technological and operating
value, to such an extent that we adopted the
term “rEvolution”. Well, the same spirit was applied to drilling: even the furniture and woodworking industry has achieved maturity in technological innovation, a stage where disruptive
changes are more and more difficult.
The challenge has changed: offer machines
that can provide users with all they need, 100
percent of functions, at a competitive price. So,
in this field we decided to defy our competitors,
and as it happened with our working centers,
also for drilling we are setting new standards
for the international market.
I will tell you more: companies often see drilling
solutions as "ancillary equipment", a necessary
evil or something to be used when you cannot
really do without. That's not true: if well designed,
built with a different concept and great attention,
they can prove really essential in "batch one"
production, with no compromise for all drilling
needs".

“Today we are actually offering a preview of our
renewed commitment to drilling”, Di Napoli said.
“It's not mere chance that we have decided to
call these days and the entire drilling project
“Drilling is no longer boring”, a pun that conceals a clear and powerful strategy: bring drilling
back to the center of the stage, as too often it
has been a bottleneck for many furniture manufacturers”. The recent seasons have been dominated by the evolution of working centers, which
have become the big attractions of our galaxy,
but this does not mean that there is nothing
else around, that there can be more suitable
solutions for specific needs and that drilling
must not be necessarily "boring"… So, we took
it back to the front stage, presenting a new

… because more and more often, working centers
are also devoted to drilling…
“Exactly, but it's a different thing: a working
center can do virtually everything, but setup
time can be significant compared to the result,
to what you have to achieve.
The "batch one" approach cannot be implemented without the fast cycle time offered by
our new drilling machines, as they are ready to
perform a number of operations. These machines
can do much, as I told you, and combined with
an edgebanding machine and not much more,
they can be the heart of a production line,
both for advanced handicraft businesses and
for bigger companies. Drilling, let me stress it,
is often the most pressing need in a production
cycle, especially for
subcontractors with
Bruno Di Napoli with a few colleagues of the Scm team.
specific requirements.
Today Scm not only offers a complete range
of solutions: some machines – like the "Cx"
and "Ux" series – set
new standards, with a
portfolio of solutions "tailored" to the volumes
of each organization,
starting from so-called
"basic" machines up to
more powerful drilling
centers".
XYLON INTERNATIONAL
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What's the "target" you set, the result you absolutely
wanted to achieve to really "make the difference"?
"So far, drilling machines have always responded
effectively to market requirements, but somehow
partially. As mentioned, we have made a big
step forward, creating new machines that can
give a complete answer, with no limits, to drill
all types of holes on each side or panel face,
maybe with additional operations, small millwork,
inserts, so that the workpiece can be taken directly to the clamp, to packaging, with a production capacity adequate to the investment
by the customer. If you are looking for "batch
one", maximum versatility within compact space,
not more than ten square meters, now you have
a new proposal to consider. And if you add a
"piece return device", you get a working island
that can deliver 400 panels per shift with one
operator. It's a full process, I repeat, perfect for
all manufacturers of bathroom and kitchen furniture, the classical cabinet, to be clear. No one
else today can offer what we do, there are no
solutions that are as complete, flexible and
compact as ours, at a comparable price".
How did you make it?
“We chose to serve customers willing to make
an investment to get the best; this looking for
"cheap" machines or a limited range of operations
to be executed on their drilling machine are not
the target of these new machines. What matters
most is that we have collected "real" requests
from the market: we have worked hard to ana-

NEW SOLUTIONS
The new generation of “batch one" numerical
control drilling models “Morbidelli Cx220”
and “Cx210” adds some significant innovations to the "Morbidelli Cx" series. The
new compact drilling heads help achieve
hitherto undreamt of high levels of performance and efficiency. The worktable lets
you drill delicate surfaces with superior finishing results, while the new profiling holddown grippers allow you to machine panels
even on the inside of the gripper area,
while cutting down cycle times and optimizing workpiece changes. Other significant
innovations are the new panel return systems with automatic unloading and the
possibility of having new customized spindles for customized machining.
The Scm drilling “rEvolution” is in clear evidence in the new “Morbidelli Ux” generation: a noteworthy feature in the “Morbidelli
ux200d”, with its greater performance machining both small and large panels, is the
new exclusive broaching system with dual
variable-axis broaches that can be adjusted
according to the distance between holes.
A solution that makes this model even more
versatile and efficient for drilling, routing
and sawing processes.
Among the features available in the entire
series are the automatic tool change magazines for both the upper and lower spindles, used for simultaneous machining of
opposite sides of panels, and the new
"Clamex" spindles for customized joints.
Other advantages are offered by the highly
advanced computer software controlling
the drilling cycles and the ability to automatically load panels of any size.
Highly versatile, “Morbidelli ux200d” can
operate as a stand-alone machine or as an
integrated part of a production line, with
various types of workpiece conveyors and
loading-unloading systems.
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Bruno Di Napoli.

lyze and understand user needs, and in my
opinion, that was the most beautiful part of the
project, we were encouraged every day to have
an in-depth understanding of what customers
really need, how they work, how we can stand
by their side! We have listened, pondered and
created the answer that today is definitely the
best of all, I will not be coy. On the other side,
we did a great job with product engineering to
offer much more at a lower price. This philosophy
is the same we adopted for our working centers:
we have conceived, imagined, designed and
created aggregates and components that can
and will be used on different machines, we
have accurately engineered each element to
reach the necessary scales for a group of our
size, achieving an optimization that helps reduce
the prices for the end customer".
First feedback?
“According to tradition, for a long time now we
have been presenting machines "in operation",
i.e. tested, effective and reliable. During the
days in October, we introduced models that will
be the stars of the Open Days 2019, scheduled
from 31 January to 2 February, and the next
Ligna in Hannover, but I can tell you that the
feedback from “beta testers” and those who
have seen in here in Rimini was really positive.
More enthusiastic feedback has come from our
sales network when we showed them the new
"Cx" and "Ux" drilling centers in the past few
days. They reassured us and confirmed what
we knew from the design phase, namely that
these are the machines the market is looking
for and wants. This is further evidence of the
power of our “rEvolution”, the capacity to work
all together, to be "closer" to each other and
to our users, so that we can define products
that can only be successful. After all, if you look
around you with great attention, if you commit
to understanding what the market demands,
what is really needed, then results will come: I
really believe, we believe that today the winners
are those who better identify market requests
and create the best mix...".
The “machine” itself is no longer a success factor
for manufacturers and users…
“The focus is shifting from mechanical engineering to a solution that builds on a clear understanding of customer requirements and on
our capacity to present a suitable solution, a
comprehensive response that includes machinery, software and services. We must leave our
comfort zone, collect all feedback and imagine
new solutions. The key, I will never get tired of
repeating it, is to understand what our prospects
by Luca Rossetti
are looking for".
www.scmgroup.com
www.scmwood.com
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TECHNOLOGY

NEW WEINIG WINDOW CENTER CATAS: MANY IRONS IN THE FIRE

The Cnc system “Conturex” has been setting
standards in window manufacturing for a long
time. Now Weinig has extended the model range
with a compact center. The “Conturex Artis”
offers all the highlights of the successful technology,
but on top also an innovation at a very attractive
price. The “Conturex” concept includes items
such as single part production, complete processing in one clamping process, set-up-free
processing and tool splitting with all the associated
advantages. The heart of the system solution to
this day is the patented clamping system. The
tool is guided past the firmly clamped workpiece
and not vice versa. Since the very first machine,
Weinig has continuously worked to meet every
customer requirement with an ever broader portfolio. The new “Conturex Artis” is another milestone
that builds on this experience. Weinig deliberately
does not aim for even higher productivity with
this model. The “Conturex Artis” is designed to
be a flexible, high-performance machine for
smaller companies. In addition, “Artis” impresses
with an open, modular concept and a system capability that corresponds to the latest state of the
digital world. However, that is not all. The designers
have given the Artis an additional highlight with a
lot of added value: the “RePos easy“. The patent-pending reclamping process enables variable
part clamping and automatic movement of the
workpieces in the machine.

The workpieces remain clamped throughout the
manufacturing process, thus achieving maximum
precision and quality. For complex clamping situations, “PowerGrip RePos easy” also enables
clamping in the fold. The qualities of the new development prove to be particularly advantageous
with slim profiles and new architectural window
systems. All in all, small shops benefit from maximum flexibility when using the “RePos easy”. The
“Conturex Artis” is equipped with a main spindle
with 3-axles, but is also available with 4-axle technology on request. An indirect drive protects
the 30 kW motor in critical situations. The standard
machine is designed for lengths from 175 to
3,500 mm and can process workpieces up to
4,500 mm if required. With a mandrel length of
290 mm, the tool magazine offers sufficient
capacity for extremely flexible and economical
order processing. In the field of connectivity, the
new machine presents itself at the level of Weinig
technology, as it is used in large system solutions.
This includes above all the “Weinig Cam“, a fully-fledged and easily programmable 3D Cad/Cam
system for individual design. Also supplied is
“Weinig Sim“, which allows the visualization of
production data. The simulation of the process
steps planned by the operator ensures effective
collision control, for example. Standard interfaces
for any common industry software, e.g.
window/door production, Wop or external Cad/Cam
software, complete the “Artis” IT package. The
“Conturex Artis” can be easily integrated into the
complete Weinig solid WF, which opens the
system to a wide range of work environments.
Multi-stage mechanization systems are available
for upgrading the “Artis” even further.
www.weinig.com

EXHIBITIONS

MADE EXPO WARMING UP THE ENGINE
As in 2017, Cepra srl, the operating company of
Acimall − the Confindustria member association
of Italian woodworking machinery manufacturers
− will coordinate the “Woodworking Area”, dedicated to woodworking machines, tools and technologies, inside Salone Made Involucro e
Serramenti. The key topics of Italy's most important
construction and architecture exhibition are taking
shape, reaffirming the role of the event as industry
driver. The exhibition will be centered around
dwelling quality. This umbrella topic will be developed on one side by analyzing the aspects of
urban and infrastructure regeneration, and on
the other by focusing on the must-have of contemporary houses: comfort, security, sustainability, innovation and design. With the specialized review of four shows, over one thousand
exhibitors and 100 thousand visitors in 2017,
these will be the key topics of the next edition of
Made expo to be held at Fiera Milano-Rho from
13 to 16 March 2019. Made expo is conceived
as a meeting platform for all the players of the
supply chain, to support the relaunch of the construction industry in a market situation that remains
complex. An important meeting about infrastructure
regeneration will involve top representatives of
institution and the major construction and materials
associations. Particular attention will be paid to
seismic constructions. March 2019 will also
be the right time to test the effects of the planned
extension, until the end of next year, of the Fiscal
Bonus to support renovation and energy efficiency
improvement works on building envelopes, included in the 2019 budget law document, while also
dealing with the constant evolution of regulations
that will affect the industry. The conferences and

workshops at Made expo, under the "Build Smart"
topic, will be dedicated to Comfort, Security, Sustainability and Innovation, giving voice to all solutions and materials with an integrated approach.
Discussion will touch the impact of the digital revolution on the construction supply chain in terms
of speed, methods and processes, and attention
will be dedicated to Off-site & Digital Engineering,
a new business model that aims at integrating
the different building stages with a collaborative
approach. Innovation will be promoted at Made
expo also with practical initiatives: in collaboration
with FederlegnoArredo, Ance Lombardia and Federcostruzioni, winners of the tender Lombardia
5.0 “Smart Living”, will present a program of conference about the topic “Construction & Design
4.0”, including a survey ordered by Ance to Carlo
Ratti Associati. In the areas of design and technological excellence, Made expo stands out
also as a review of the best Made in Italy in architecture and interior design. The 2019 edition will
host an exclusive show in collaboration with Elle
Décor and architects Calvi&Brambilla. The international architecture contest Archmarathon Selections will identify the best projects in 13 categories, selected among 30 Italian and international
studios. To promote Made expo and his excellence
abroad, within the established partnership with
Ice Agenzia, collaboration will include a promotion
campaign in Europe and other key countries and
an incoming program for over 150 prescribers
and buyers selected all over the world. A distinctive
element of the next edition will be hospitality,
and specifically high-end hospitality, a segment
that is going through a very positive period.
www.madeexpo.it
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Catas, the most important laboratory for wood and furniture
tests in Europe, organized a
press conference at the recent
Sicam: an occasion to talk
about "denomination of origin"… An opportunity to check
the status of many activities
carried on by the Friuli-based
institute and many topics the
furniture industry is urged to
tackle. The hosts were Andrea
Giavon and Franco Bulian,
respectively director and deputy director of the laboratory
with two sites, one in San Giovanni al Natisone
(Udine), and one in Lissone, near Milano, at the
heart of the Brianza furniture district.
The key topic was the Italian mark of origin for
furniture according to the new Catas-Cosmob
product certification scheme, officially introduced
at Sicam in 2017.
The mark that certifies Italian origin made its
official debut at a big international furniture show,
Orgatec in Cologne, Germany, and for the first
time some products of Italian companies were
branded with the symbol that indicates furniture
certified to standard UNI11674: “Furniture – Requirements for determining the Italian furniture
origin”. A significant achievement, as finally
furniture has a certified origin, proving its "Italianness" with a mark regulated by a national standard.
“At last we can say that “made in Italy” is no
longer an abstract definition, sometimes abused
or even “misused”, but it can be the outcome of
a certified procedure that offers to industry operators, and most of all to end users all around
the world, the full confidence that they are
getting an Italian product”, said the Catas director,
Andrea Giavon. “Such product boasts a set of
requirements not only for its origin, but most of
all for quality and performance”.
There are six certified product lines so fare: the
office desk collection “Woods” by Fantoni in
Osoppo (Udine), the kitchen cabinets by Ernestomeda in Montelabbate (Pesaro), the bathroom
and kitchen cabinets by Scavolini in Montelabbate
(Pesaro), the office furniture collection “WeMeet”
signed by Sinetica Industries (Francenigo, Treviso) and the upholstered seating collection
“Pinch” by La Cividina in Martignacco (Udine).
The purpose of the Uni standard is clear: set
specific rules for furniture to be assigned the definition of "made in Italy". Briefly stated, the standard
prescribes that a producer who want to distinguish
a table, chair, desk or kitchen set with a "made in
Italy" mark having an objective value shall prove
that all relevant manufacturing stages (from semifinished materials to final assembly) have been
carried out in Italy. And also, for a product to be
"officially made in Italy", it is not enough to make it
in Italy, but you also have to ensure specific
quality, resistance, safety and durability standards.
This is the real challenge faced by the two test laboratories: define a complex certification
scheme that, on one side, allows manufacturers

to follow a clear route leading to
benefits that can turn into an immediate competitive edge, while
on the other side offering to end
customers the guarantee that they
are not just getting "nice furniture"
made in Italy, but a product that
will stay with them for long, that
they can use with full peace of
mind, and that will add value to
their living quality. All of this thanks
to a set of tests that the two laboratories execute on products subject to certification.
Another topic was formaldehyde
emissions from wood-based panels, a historical
commitment for Catas, included in the list of
TPC-Third Party Certifiers recognized by the
US agency Epa (Environment Protection Agency). This topic was largely discussed in recent
weeks and is still in the news for the heavy impact
that the implementation of the stricter Carb (California Air Resources Board) regulation will have
in all European Union countries for furniture and
panel import to the US. During the press conference, the importance of new regulations for
"electrified furniture" was also stressed, referring
to products and furniture that incorporate motors
or mechanisms or device requiring a connection
to the mains network (tilting armchairs, automatic
systems in cabinets, desks with adjustable layout
etc.). The Friuli laboratory has opened a new
area of action, also in view of the expanding offer
of "connected" furniture equipped with electric
and electronic components that require specific
attention and, in case of malfunction, might cause
serious accidents and endanger the health and
safety of users.
There was also an update on the construction
works for the new furniture testing laboratory,
destroyed by fire at the end of 2016. The testing
activity has never been interrupted, but starting
from October 2019 it will finally have a new structure, entirely "4.0-ready", equipped with the latest
testing technologies on a 4-thousand-squaremeter surface including laboratories and training
and event areas. An investment of more than
three million euro will further expand and improve
Catas activities in this field.
The attending media also received figures about
Catas activities in 2017: 6 million euro revenues,
over 10 thousand square meters of laboratories
and 52 high-skilled engineers, two sites, an extensive test catalog, over 43 thousand tests performed for 1,824 customers around the world, 23
percent abroad accounting for 43 percent of revenues. Of course, Italy is the most important
market, with Lombardy, Friuli Venezia Giulia and
Veneto generating 46 percent of “domestic turnover”, against 11 percent from the remaining 17
regions. Poland tops the ranking of the “top-15
customer countries” by revenues. Romania comes second, followed by China (watch out for
this country that was at number eight just twelve
months earlier), Slovakia, Portugal (also climbing
up from 2016), Germany, Lithuania, Russia (the
latter switching positions from the previous year),
United Kingdom, Belarus (15th in 2016), Brazil,
Hungary (a new entry), Sweden, Turkey and
United States. France and Denmark have disappeared, probably as a result of social and trade
developments on a global scale, that have promoted new reference markets in furniture production. In this context, there is also a significantly
stronger focus on product safety in many regions.
All of this counts up to 1,824 customers in 55
countries in all continents.
And in 2019 there will be the celebrations for the
fiftieth anniversary of the laboratory, a milestone to be really proud of!
www.catas.com
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COMPANIES

GIARDINA GROUP BACK TO ZURBUCHEN

Seventeen years after the first plant, Giardina
Group has refurbished the coating line at Zurbuchen Ag in Amlikon, Switzerland, a high-end furniture factory a few kilometers away from Zurich.
We must admit that it was the first time in our long
career that we travelled to Switzerland to see
"live" a furniture industry line made by an Italian
company. We were invited by Giardina Group,
a leading Italian vendor in the coating business;
we were glad to accept and we were really
curious, as our idea of "Swiss product" was totally
different, and in our industry we expected to
come across some business in solid wood or
constructions. And instead, it was a different story
and we ended up in a wonderful elegant showroom, surrounded by top-quality furniture with excellent design.
To be honest, Stefano Tibè, sales manager at
Giardina Group, had prepared us during the journey from Figino Serenza, where the company is
based, to Amlikon-Bissegg, very close to Zurich.
“Zurbuchen is a family-owned business managed by the third generation, we provided them
with a "high-performance" coating plant back in
2000. Since then, they have grown, developed
new experience and identified new needs, but
they did not hesitate to come back to us and
ask what we could do for them.
And one year ago, in November 2017, the new
coating line was commissioned in a company
with a strong focus on quality, so strong that
they decided to invest a big sum in a plant offering solid guarantees. This plant will not just
finish the production of Zurbuchen, but it will be
the heart of the company's subcontracting coating business. Approximately 40 percent of
turnover come from high-end office and contract
furniture, while 60 percent is generated by subcontracting operations, namely the production
of components, parts and furniture elements for
other companies in the region, and of course,
all of these parts are also coated. That's why

the best solution is a water cleaning system
and we must admit it is much better for the level
of flexibility and quality we need. We have found
out that this technology is very sophisticated
not only in terms of results, but also because it
allows to minimize environmental impact, in full
compliance with the very strict regulations
applied in Switzerland.
Water is recycled "continuously" and only a
small portion of "fresh water" is added into the
circuit. The rest if filtered and processed by
three pumps that inject chemical products to
activate flocculation and the subsequent filtering
of coating residues, which can be effectively
captured and sent to disposal".

From left: Stefano Tibè, Christoph Zurbuchen
and Stefano Mauri.

GIARDINA GROUP LINE FOR ZURBUCHEN

they chose a line that represents the excellence
of our technological portfolio".
Such need is certainly combined with a passion
for "high technology". We could see this personally
as soon as we came to Amlikon: in the Zurbuchen
laboratories, we found the world's best technology,
from panel saws to edgebanding, from working
centers to presses. And for coating, of course.
More than a joiner workshop or a furniture factory,
it looks like you are in a luxury restaurant: everything
in its place, each tool, even the smallest one, is
exactly where it should be; machines seem to
have been installed the day before. Tidiness and
precision all around… Swiss precision!
Inside the showroom, a summary of all you can
find in the factory, where approximately forty
people work and generate revenues above eight
million Swiss francs: well-crafted furniture, flawless surfaces, a rigorous style with the best functionalities and performance. The company has
always made clear choices, such as keeping the
entire process under control, from design to assembling, an approach that has paved the way
to collaborations with leading customers and architecture studios.
“This is what you want when you choose Zurbuchen”, said Christoph Zurbuchen, co-owner
with his two cousins and technical manager of
the company. “To achieve uncompromised
quality, you must invest in suitable technology:
each year we spend half a million francs on average to renew our machinery and ensure the
best quality to ourselves and to our customers.
For finishing, we have chosen Giardina Group,
twenty years ago and again today. The reason
is still the same: they can understand our needs
and supply a very effective, flexible and smart
line. We don't just have to coat our furniture, we
have to do exactly what our customers ask
when they turn to us to paint or make components. Some only want us to use specific brands,
others prefer water-based coatings, others outsource production operations that require solvent
coatings…some even request very peculiar application cycles. We have selected a Giardina
Group line that is highly versatile, built around a
five-axis Cartesian robot placed inside a pressurized booth. A "closed-loop line", that's how
it's called, where parts are prepared with the
necessary basecoats, go through intermediate
sanding stages so that each piece arrives to
the final coating process in optimal conditions,
according to the cycle selected by our customers
or ourselves. We process all kinds of materials:
solid wood, paper laminates, veneered pieces...".
Which are the benefits compared to the plant you
purchased in 2000?
“Back then, we opted for a dry filtration system,
believing it would be more effective for the wide
range of processes we had to deal with. For
this new plant, instead, they convinced us that
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20

“Another significant improvement – Zurbuchen
added – comes from the self-cleaning conveyor
to a disposable paper system: now the belt
conveyor of our robot is always perfectly efficient
and, at the same time, we have significantly reduced the consumption of solvents for cleaning.
Paper is not disposed of, it is sent to a company
a few kilometers away to be entirely recycled.
Most importantly, we have introduced an air humidification system both in the spraying system
and in the vertical oven, which offers enhanced
control over the behavior of water-based coatings
and, in hot periods, it also effectively supports
solvent coatings that are sprayed inside an environment where air is maintained at the right
temperature and humidity, so that it does not
absorb the liquid portion of the coating product,
changing its viscosity and causing finishing
problems. Based on this first year of experience,
I can tell you that, on the whole, the "yield" of
the new plant has increased by at least 30 percent”.
“Working in an environment with 60-65 percent
humidity – Stefano Tibè adds – delivers the
best result independently of the type of product
and the climate conditions, because air does
not "subtract" humidity from the coating. As a
result, the coating product offers the best performance, with excellent flow properties and
wettability, both essential for the best final result.
In this plant for Zurbuchen we have put all the
knowledge acquired over many years, adapting
it to customer needs, production requirements
and applicable standards and laws in each
country where we install our plants. Don't forget
that Switzerland is an advanced country in these
areas, a mature and competent market that demands technology with very low environmental
impact, highly flexible, capable of offering the
best finishing quality and with high customization".
And what about productivity?
“It's really good, although what matters most for
us is the quality of result rather than the time to
achieve it”, Christoph Zurbuchen says. “In
each working shift, we finish 400 square meters
of surfaces, or 200 if we use polyurethane coatings with longer flash period. Now we can paint
"automatically" fireproof doors that we used to
paint manually, as we could not load very thick
products into the old line. Now we can process
elements up to 10 centimeter thickness, and if
you consider that these high-quality doors were
finished with two basecoats and two topcoats
on each face, you can guess the benefits we
get from the new Giardina Group line: until one
year ago we made no more than ten doors a
week, now five times as many!".
by Luca Rossetti

www.zurbuchen.com
www.giardinagroup.com
November-December 2018

The parts to be finished are placed into a
loading conveyor and sent to the machines
for accurate cleaning and basecoat application, namely the spraying robot model
"Gs25" equipped with a "Combi" model robot
head that integrates four different spraying
methods. The head features five guns that
are handled and operated according to the
working program and the scanner that detects
part dimensions at the robot infeed.
The subsequent flashing phase is performed
in a four-stage vertical oven measuring just
below forty square meters, where the pieces
are left for two to three hours according to
the finishing cycle and the coating products
used. The drying process also includes a
Uv oven model “Gst 1501/2 3-Dr” and a
cooling tunnel. An inline sanding machine
processes flat surfaces, while a turning
device flips the workpieces that are then
sent to a belt conveyor and re-introduced
into the line to repeat the same process on
the opposite face and obtain the finished
piece, perfectly painted on both faces and
around the edges, ready to be assembled
or packaged.
The plant, monitored by several cameras, is
entirely controlled by a "line manager" that
supervises each process phase, sending
the necessary instructions to each aggregate,
to machine the parts according to the production program. The computer controls
production in real time and constantly monitors all plant parameters, handling possible
maintenance needs or notifying the more or
less urgent need for spares, besides offering
access to all operating manuals for each
aggregate and machine.
So, an "Industry 4.0" solution that provides
the production manager – as well as the
business owner or the OEM engineers –
with all the necessary information for improved
management. Also the sanding machine,
incorporated into the plant, is enabled or
disabled according to the finishing "recipe".
A high-automation plant that can be managed
by one operator“.
One of the challenges won by Giardina Group
– Stefano Tibè explains – was to design and
manufacture such a versatile line within a
compact space and just four meter overhead
clearance: with specific adjustments to the
vertical oven, we managed to offer the same
result of a line that should be 300 meter long.
It's a real "tailor made" solution we are very
proud of, especially if we consider the very
positive feedback from the customer!".
www.zurbuchen.com
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MARKETS

THE PANEL MARKET IN ASIA
Unlike previous articles and continents, talking
about Asia (except China that had a dedicated
article and Turkey that was included in the European report) means presenting countries that are
very different and far from each other, with hardly
any consistence in terms of territory. Therefore,
we will present the most important countries
for the production of particleboard and Mdf
and the latest specific developments. Before
going into each country, let's have a look at the
overall capacity of Asian nations, which for particleboard in the year 2018 amounted to 16.357
million cubic meter, while capacity for Mdf panels
was 15.896 million cubic meter.
IRAN
This country has huge potential with its surface
five times bigger than Italy. Iran has huge forest
resources but the country has started to invest
in panel manufacturing plants only in recent years,
mostly installing used equipment from Europe.
Currently, in Iran there are 23 plants for particleboard and 12 for Mdf; particleboard production
capacity is just above one million cubic meter,
while Mdf is 1.4 million. The first particleboard
plant dates back to 1959 in Chamkhaleh. Strict
embargoes in recent years and recent import
duties introduced by the United States are not
encouraging the development of the panel market;
however, import exceeds one million cubic meter
Mdf panels annually from Turkey, Thailand, Malaysia
and South Korea. An important memorandum of
understanding was signed last year between the
Turkish Mdf producer Agt and Qazvin Industrial
Parks Company to build a new plant for Mdf
and flooring production. Another new Mdf plant
is planned by company Green Fiber, but this
news has not been confirmed so far.
PAKISTAN
The economic situation and, consequently, investments in the panel business are heavily impacted
by the conflict with India for control over Kashmir
and the domestic fight between Islamabad's
"apostate" government and several Jihadi groups.
The particleboard industry is comprised of 16
plants with an annual capacity of 409 thousand
cubic meter, while Mdf is produced in 4 plants
with a total capacity of 342 thousand cubic meter.
The biggest panel group in Pakistan is Zrk Industries, which has recently commissioned a
new plant with a continuous press from Dieffenbacher; besides Mdf panels, this group has an
integrated production of particleboard, panel lamination plants for melamine coatings and
paper/resin impregnation lines.
INDIA
India is one the world's biggest economies, the
sixth-largest for nominal gross domestic product,
the third-largest based on purchase power parity
(PPP) and one of the fastest growing. Looking
ahead, it is the country with the fastest development rate in the panel industry, with several
new Mdf and particleboard plants commissioned
in recent years. In the Mdf industry, boasting a
current capacity of 1.557 million cubic meter annually with 11 plants in operation, new plants with
continuous presses are planned, including Greenply Industries Ltd. (400 thousand cubic meter),
Indian Plywood, Century Plyboards Ltd. (200
thousand cubic meter). Again in the Mdf business,
company Balaji Action Buildwell (Action Tesa)
is planning a new line with 250 thousand cubic
meter capacity, while another plant with the same
capacity will be built by Rushil Decor. As in
most Asian countries, also in India particleboard
production is much smaller than Mdf. The particleboard industry is comprised of 17 manufacturing
plants with an installed capacity of 1.074 million
cubic meter annually. The country will soon see
the launch of an interesting and unique particleboard plant using bamboo as the only
raw material. The Indian company Artison Agrotech has closed an order with Germany's Siem-

India will soon see the launch
of an interesting and unique
particleboard plant using bamboo
as the only raw material.

pelkamp to produce 200 thousand cubic
meter/year of particleboard. Artison Agrotech
promotes bamboo as sustainable and fast-growing
raw material.
THAILAND
Among all Asian countries featured in this article,
Thailand is definitely the most interesting, in terms
of production and technology, as well as history.
It was a pioneer and an active promoter of Mdf
panel production starting from the rubber tree
as raw material. In the Nineties there were already
two Mdf plants, Khon Kaen and Vanachai, totaling
a production capacity of 115 thousand cubic
meter annually. Later on several new plants with
continuous presses have been added, and now
the installed production capacity has reached
the amazing level of 3.759 million cubic meter/year
with 13 plants, and soon three more plants will be
commissioned, driving total capacity up to 4.373
million cubic meter/year. Company Kijchai has
recently invested in a second plant for Mdf and
Hdf production with 300 thousand cubic meter
annual capacity, equipped with a new continuous
press from Dieffenbacher. Company Panel Plus
has added a second line with an annual capacity
of 330 thousand cubic meter/year. Metro-Ply
has recently acquired Alpine Mdf in Australia
from Japan's Sumitomo Forestry Co.Ltd; company
Vanachai has recently ordered another line with
continuous press for 250 thousand cubic
meter/year. Another new player in this country
has decided to invest in Mdf: Spb Panel Industries, after the historical particleboard plant in
Surat Thani, has decided to add a new Thdf/Mdf
plant with a daily capacity of 800 cubic meter,
using raw material from rubber trees. In the particleboard business, Thailand has developed its
production capacity from 1.983 million cubic meter/year in 2003 to 4.701 million cubic meter/year
in 2018, with 26 factories.

VIETNAM
Vietnam has achieved universally recognized targets of macroeconomic stability, international integration, poverty reduction (down to 13 percent),
achievement of Millennium Development Goals
through high growth rates. In 2017 Gdp increased by 6.81 percent. China remains the biggest
exporter to Vietnam, followed by Korea, Asean
countries and Japan, The Mdf industry has benefited from huge foreign investments and has
been supported by massive export to the United
States. Two plants were built by the Korean group
Dongwha using European technology, while another major local producer is group Vrg. Total Mdf
panel capacity in 2018 will be 1.4 million cubic
meter. More foreign investments came from the
Japanese company Sumitomo for particleboard.
SOUTH KOREA
The trend of Korean economy is heavily affected
by the trend of the main export markets. Further
growth by 4 percent is expected in 2018. There
are few Mdf plants but their productivity is
very high; six plants in the country reach a total
capacity of 2.113 million cubic meter annually.
Like Turkey, most wood raw material is imported
from other countries, mainly South-East Asia. The
particleboard industry has only four plants,
but their total annual capacity is one million cubic
meter.

MALAYSIA
Like the other four countries with the highest
growth rates, namely India, Indonesia, Thailand
and Vietnam, Malaysia boasts very high Mdf
panel demand supported by strong activity in residential constructions. The country's Mdf panel
capacity amounts to 1.505 million cubic meter
annually and no new investments are planned at
present. An established players in the Korean
group Dongwha with three Mdf production
sites. Also the Evergreen group has three Mdf
and one particleboard production sites, as well
as three plants in Thailand and one in Indonesia,
and communicated that they will increase their
capacity in these countries further to become
one of the top-ten panel industry players in the
world. The group's total capacity including particleboard and Mdf amounts to 1.31 million cubic
meter/year. In the particleboard business, Malaysia
has 2.242 million cubic meter annual capacity,
and growing fast, compared to the year 2003
when annual capacity amounted to 1,138 million
cubic meter.
INDONESIA
This country boasts longstanding tradition in the
production of wood-based panels, mostly plywood,
also thanks to abundant raw material supplies.
In the particleboard industry, production capacity
in 2018 is 1.625 million cubic meter/year, with 17
plants scattered across the country, including
the Kalimantan region. As to Mdf panels, annual
production capacity is 1.277 million cubic meter
with 10 plants.
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JAPAN
In 2017, based on figures from the Japanese Ministry of Finance, Japanese economy recorded
an overall improvement, with real Gdp up by 1
percent. After eight quarters of consecutive growth,
the country is struggling out of deflation and is
experiencing the longest expansion phase in the
past 16 years. In 2017, industrial production increased by 4.5 percent and the unemployment
rate decreased to 2.8 percent (3.1 in 2016),
falling below the 3 percent threshold for the first
time in 23 years. In the first quarter 2018, actually,
Gdp decreased by 0.6 percent on annual basis.
In the Mdf panel business, it is worth noticing
that domestic production has been basically unvaried since 2002 with 634 thousand cubic meter
annually; this confirms that the Japanese industry
has carried out a progressive investment campaign
in countries with more forest resources, including
Australia, Indonesia, New Zealand and others. In
the particleboard sector, instead, production
has expanded from 1.872 million cubic meter annually in 2003 to 2.469 million in 2018, with 21
production lines.
CONCLUSION
The countries analyzed in this article account for
approximately 15 percent of global particleboard
and Mdf production. In general, we can close
with positive remarks about the Asian particleboard
and Mdf market, where most developments in
the panel industry in the coming years will happen
in countries like India, Vietnam and Thailand. All
these developments suggest that recession has
definitely ended and the next two to three years
promise big news and more investments in this
industry.
by Riccardo Ferrari
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CONTACTS
PRODUCTION SYSTEMS
AND TECHNOLOGIES
Primary processing

ANGELO CREMONA spa
Viale Lombardia, 275 - I-20900 Monza (MI)
phone +39 02 660381 - fax +39 02 6603825
www.angelo-cremona.com
mailbox@angelo-cremona.com
Machinery and services for plywood and sliced
veneer production. Peeling lines, dryers,
presses and finishing lines; horizontal,
vertical and rotary slicers, press dryers and
clipping lines.

B.F.B. di Bortoluzzi Gualtiero & C. snc
V.le del Lavoro,27 Z.I. Paludi I-32010 Alpago (BL)
phone +39 0437 989208-685
fax +39 0437 989157
www.bfblegno.it - info@bfblegno.it
Machines and plants for primary and
secondary processing of wood: debarking,
cutting, selection and sorting of logs,
complete sawmill collection, sorting and
stacking of sawn timber, storage processing,
special processing of varius kinds of
semimachined products, production of wood
for carpentry, preparation and handling of
logs for plywood plants.

Secondary processing
SCM GROUP spa
BIESSE spa
Via della Meccanica, 16 - I-61122 Pesaro (PU)
phone +39 0721 439100 - fax +39 0721
453248
The Biesse product line includes cnc work
centres, manual and automatic edgebanders,
squaring/edgebanding machines, panel sizing
centres, calibrating and sanding machines, routers, throughfeed boring and inserting machines, material handling equipment and turnkey
plants.

Via Emilia, 77 I-47900 Rimini
phone +39 0541 700111 - fax +39 0541 700232
www.scmgroup.com
scmgroup@scmgroup.com
Woodworking machinery: the widest range of
products.

DE STEFANI VALERIO & C snc

For over 30 years, De Stefani designs and
manufactures sanding machine for panels
edges and profiles. Single or double sided
edge sanding machines equipped to sand flat
and shaped edges on raw or lacquered panels.
Combined machines for panel edges foiling.
Edge Buffing and polishing machines for High
Gloss finishing panels. Profile sanding denibbing machines equipped with abrasive
belt or wheel to sand raw or laquered
mouldings. Angle profile gluing and
assembling machines for door frames.Double
end profile cutting machines.

Panel processing machines and plants. Special
multi-blades panel saws, longitudinal milling
machines with rollers feeding, working centres
for the “Folding” technology, flooring
industry technology, doors,modern furnishing
industry technology.

Our production of woodworking
machines: edger, cross-cutter.

Via Irlanda, 1 I-53036 Poggibonsi (SI)
phone + 39 0577 90311 - fax + 39 0577
979335
www.putschmeniconi.com
Manual and automatic vertical panel saws for
cutting wooden panels, plastic and acm
products. Welded steel frames, to grant
rigidity and precision. Special applications
allowing the possibility to make also grooving
on sandwich panels for folding. Automatic
horizontal beam saws with many different
configurations accordingly to the panel sizes
and thickness requirements.

Comec Cncwood, multi-spindles working
centers with working head support columns
with transvertal movement.
Comec Technology, special machines and
systems for high productive processing.
Camam srl, special machines for the
production of chairs and tables.

RS WOOD srl

PRIMULTINI srl

Machines for woodworking and equipmentfor
sawmills. Vertical and tilted bandmills, log
carriages with variable axis, log carriages with
independent headblocks, tandem bandsaw
headrings, chipping canter, traditional resaws,
double resaws. Multiple ripsaws, manual and
automatic edging lines, working centres with
circular blades. Log profiling equipment.
Complete, high-production plants for sawmills.
Saw servicing equipment.

Company specialized in fulfillment of
robotized solutions for painting chairs, tables
and assembled furniture, panels, windows and
doors.

Via dell’Industria, 15
I-31020 San Vendemiano (TV)
phone +39 0438 777096
fax +39 0438 778282
www.solidea - salvador@solidea.it
Our mission: to be the skilled leader in
optimizing saws for innovation, quality,
technology, price and service!
Pushing optimizing saws; angular cutting
optimizing saws; high speed optimizing saws;
cross cutting saws
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GIARDINA GROUP
Via V. Necchi, 63 - I-22060 Figino Serenza (CO)
phone +39 031 7830801- fax +39 031 78165
www.giardinagroup.com
info@giardinagroup.com
Finishing plants for the furniture and
construction industry with application by
spray, by roller coaters and curtain coaters and
drying by Uv dryers, vertical dryers, linear
dryers with microwaves technology. Complete
finishing plants for doors and windows. Spray
booths.

Via del Tesoro, 210 I-47827 Verucchio
Fraz. Villa Verucchio (RN)
phone +39 0541 678225-678078
fax +39 0541 671144
www.tecnoazzurra.it - info@tecnoazzurra.it
Industrial painting machines as: dry painting
booth, water painting booths, pressurising
painting system and suspended transport lines.

Crossing-cutting lines

CMA ROBOTICS spa
Via Pier Paolo Pasolini, 35/15
I-33040 Pradamano (UD)
phone +39 0432 640172 - fax +39 0432
640018

SALVADOR - SOLIDEA srl

Viale Europa, 70
I-36035 Marano Vicentino (VI)
phone +39 0445 560333
fax +39 0445 560334
www.primultini.com - info@primultini.com

CEFLA FINISHING GROUP
Via Bicocca 14/c - I-40026 Imola (BO)
phone +39 0541 653441 - fax +39 0542
653444
www.ceflafinishinggroup.com

Via Achille Grandi 38
I-47922 Viserbella di Rimini (RN)
phone +39 0541 736265 fax +39 0541 732084
www.rswooditaly.com - info@rswooditaly.com
Wide range of traditional woodworking
machines for panel and wood processing.

Epistolio srl – Painting Robot Division, with a
20 years experience in developing and
constructing anthropomorphic and cartesian
robots, offers a comprehensive range of
complete solutions for automated industrial
painting applications in the woodworking
industry.

TECNOAZZURRA srl

Cefla Finishing Group worldwide leader in the
finishing of wooden, plastic and non-ferrous
material products designs and manufactures
turnkey painting and wrapping lines for the
wood, glass, metal and plastic industries,
tailored on customer needs and requirements.

COMEC GROUP srl
Via Cascina Rinaldi,, 39
I-33048 S. Giovanni al Natisone (UD)
phone +39 0432 756282 - fax +39 0432
757591

Via Piemonte, 120- I-21100 Varese (VA)
phone +39 0332 212692 - fax +39 0332
223666

MARIO ZAFFARONI & FIGLI srl

Surface finishing

Via Ciro Di Pers 68
I-33030 Majano (UD)
phone +39 0432 959036
fax +39 0432 959036
www.modesto.it - info@modesto.it

EPISTOLIO srl
Painting Robot Division

Via Centro Industriale Europeo, 24
I-22078 Turate (CO)
phone +39 02 9688453 - fax +39 02 9682718
www.zaffaroni.com - info@zaffaroni.com

PUTSCH-MENICONI spa

COSTRUZIONI MECCANICHE
MODESTO NINO srl

Lacquering and printing lines for furniture
panels, hardboard, mdf or chipboard panels,
doors or parquet flooring with roller or curtain
coating technology and uv or hot air drying
systems. Automatic and robotic spray lines
with vertical dryers, flat or uv dryers.
Lacquering and printing on coils.

VEBA MECCANICA srl
Via Emilia, 1678 I-47020 Longiano (FC)
phone +39 0547 54323 - fax +39 0547 54029
www.veba.it - info@veba.it
The product range is wide in the sector of
traditional woodworking machines:
thicknessing planers, surface planers,
combined surface-thicknessing planers, circular
saws, spindle moulders, combined saw-spindle
moulder, universal combined machines, bandsaws.

Via M.P. Virgilio, 16
I-20833 Birone di Giussano (MB)
phone +39 0362 310914 - fax +39 0362
310915
www.destefanimacchine.com

ELMAG spa
Viale Elvezia, 35 I-20052 Monza (MB)
phone +39 039 23611 - fax +39 039 328202
www.elmag.it - info@elmag.it
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CURSAL srl
Via Bradolini, 38/a I-31020 San Fior (TV)
phone +39 0438 400963 - fax +39 0438
401851
Cursal is the best specialized company that
offers a vast range of wood cross-cut saws –
accessories for small and medium to large
cross cutting sections. Cursal designs, builds
and installs machines selecting the best
materials available in the market. Automatic
optimizing saw lines, accessorized manuals
and automations: There are standard turnkey
plant solutions as well as customized solutions,
result of a constant cooperation with the best
partners of the industry. True specialists from
the industry with over thirty years’ experience
are ready to help the customer ensure the
best price-quality ratio.
Stop looking for!

Xylon INT_06_18.qxp_Mastro_Tabloid 03/01/19 16:45 Pagina 23

AAAAAAAA

Tools and auxiliaries

ALIPRANDI snc
Aliprandi Luca, Maurizio e Paola
Via Manzoni, 10 I-20845 Sovico (MB)
phone +39 039 2013530 - fax +39 039
2013491
The Firm Aliprandi is specialized in the
production of wood working tools in solid
carbide and carbide-tipped, both standard and
special production.

FAIRS

Software

DDX srl
Via G. Donizetti, 109/111
I-24030 Brembate di Sopra (BG)
phone +39 035 621093 - fax +39 035 333723
www.ddxgroup.com info@ddxgroup.com
Ddx develops Cad/Cam/Cim software solutions:
“EasyWOOD” for panel and solid wood
machining using 3, 4 and 5 axis;
“EasyBEAM” for structures, houses, walls,
beams, rooves, gazebo, etc.;“PowerSTAIRS”
for staircases design and manufacturing;
“PowerWIN” for any kind of windows, french
doors, internal doors, entry doors and
shutters.

Automation

Since 1959, Fapil’s mission has been to design
and build cutting tools for machining wood,
board materials and plastics. Specialists in cnc
tooling.

FINK srl - Woodworking tools
Via G. Giusti, 15 I-20900 Monza (MB)
phone +39 039 386961-2 - fax +39 039 361458
www.finktools.com - fink@finktools.com
Since 1924 Fink produces complete sets of
tools for windows, helicoidal cutterheads,
cutterheads for profiled kinves, cutters in Hw
welded, circular saw blades, dia tools, boring
bits, solid carbide routers, tools for cnc
trimming hoggers.

SISTEMI srl UNIPERSONALE
Via Montanelli, 70 I-61122 Pesaro (PU)
phone +39 0721 28950 - fax +39 0721 283476
www.sistemiklein.com - info@sistemiklein.com
Tools for wood-alu and plastic material working.
Tools for automatic boring machines, router bits
and collet chucks for cnc router machines. “M.
Conti” measuring devices for the woodworking
industry. Special devices for door and windows
manufacturers.

CMA 2 Costruzioni Meccaniche Automazioni
Via Pezza Alta, 28 - I-31046
Rustignè di Oderzo (TV)
phone +39 0422 853770- fax +39 0422 853992
www.cma2.it – info@cma2.it
Custom made machineries and automations
for handling, assembly, storage and
packaging. Paper pallet compose machineries,
pallet protect machines with Made in Italy
quality.

CASSIOLI srl
Place Guardavalle, 63
I-53049 Torrita Di Siena (SI)
phone +39 0577 684511- fax +39 0577 686084
www.cassioli.com - info@cassioli.com

14-19 January
Bau Muenchen
www.bau-muenchen.com
• Muenchen (Germany)
Constructing and architecture

23-26 January
Klimahouse
www.fierabolzano.it
• Bolzano (Italy)
Constructing and architecture
24-28 January
Meuble Paris
www.maison-objet.com
• Paris (France)
Furniture

7-10 February
Bauen + Wohnen
www.bauen-wohnen.co.at
• Salzburg (Austria)
Furniture
7-10 February
Legno&Edilizia
www.legnoeedilizia.com
• Verona (Italy)
Constructing and architecture

From over 40 years we propose integrated
solutions in material handling and industrial
automation sector. Highly personalisable and
specific systems for furniture assembling, the
automatic storage and the handling.
Automatic warehouses, lazer guided vehiculs
(lgv), robotized islands, conveyors, sorter
systems, assembling lines, tilting units,
management softwares.

12-14 March
Dubai Woodshow
www.dubaiwoodshow.com
• Dubai (Uae)
Woodworking technologies

UTENSILTECNICA srl
Via Ca’ Giorgino, 2- I-47837 Montegridolfo (RN)
phone +39 0541 855202/855274
fax +39 0541 855255
www.utensiltecnica.com
utensiltecnica@utensiltecnica.com
Specialists in diamond and mechanical fixing
tooling. For 40 years we design and manufacture tools for wood, aluminium and pvc. Customized solutions thanks to integrated
engineering, production, control and sharpening service with fast delivery terms.

11-14 January
Domotex
www.domotex.de
• Hannover (Germany)
Constructing and architecture

4-6 February
Zow
www.zow.de
• Bad Salzuflen (Germany)
Furniture

Handling
and commissioning

Lacquers

INDUSTRIA CHIMICA ADRIATICA spa

Dust extraction
systems and filtration

CONTROL LOGIC srl
Via Ennio, 25 I-20137 Milano
phone +39 02 54100818 - fax +39 02
54100764
www.controllogic.it - conSpark detectors and fire extinguishing systems
for industrial dust extraction systems.

Via Sandro Pertini, 52
I-62012 Civitanova Marche (MC)
phone +39 0733 8080 - fax +39 0733 808140
www.icaspa.com - info@icaspa.com
Ica group founded in 1971 is one of the
leading European industrial companies in the
production and commercialization of coatings.
The high specialization in eco-friendly paints
and the careful analysis of the Italian and
international trends in the design world mean
that Ica Group is now considered a real
partner, capable of supporting the customer
not only from technical and production point
of view but also for its ability to consistently
deliver new creative ideas.
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8-11 January
Heimtextil
www.heimtextil.messefrankfurt.com
• Frankfurt (Germany)
Furniture

14-20 January
Imm Colognewww.imm-cologne.com
Living Kitchen
www.livingkitchen-cologne.com
• Frankfurt (Germany)
Furniture

FAPIL srl
Via A. Locatelli, 51/A - I-24019 Zogno (BG)
phone +39 0345 91179 - fax +39 0345 92726
www.fapil.it - fapil@fapil.it

the complete calendar on www.xylon.it

November-December 2018

13-16 March
Delhiwood
www.nuernbergmesse-india.in
• New Delhi (India)
Woodworking technologies
26-29 March
Fimma Brazil
www.fimma.com.br
• Bento Goncalves (Brazil)
Woodworking technologies
28-31 March
Interzum Guangzhou
www.interzum-guangzhou.com
• Guangzhou (China)
Woodworking technologies
3-6 April
Umids
www.umids.ru
• Krasnodar (Russia)
Woodworking technologies
9-14 April
I Saloni
www.salonemilano.it
• Rho-Pero (Italy)
Furniture
24-26 April
Mebelexpo
www.mebelexpo.uz
• Tashkent (Uzbekistan)
Woodworking technologies
24-28 April
Dremasilesia
www.mtp.pl
• Sosnowiec (Poland)
Woodworking technologies
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