Xylon INT_04_2020.qxp_Mastro_Tabloid 08/09/20 11:58 Pagina 1

Edited since 1989

“Made in Europe”
for the Wood
and Woodworking
machinery Industry
Worldwide

July/August

COST
CUTTING
G
MACHINES
salvadormachines.c
com

4/2020
FOCUS ON THE USA
An outlook devoted to the States with some figures and interviews to some companies and
agencies involved in the market.

from page 4

S AR
SM
RTAC
A TION
T
COMPAC
A T, CONNECTED,
A
ACCESSIBLE.

ACIMALL
The interview with Luigi De Vito, the new Acimall
president elected by the general assembly on
July 14th.

on page 8

“Poste Italiane s.p.a. – Spedizione in Abbonamento Postale – 70% - LO/MI” Cepra - Centro direzionale Milanofiori - 1a Strada - Palazzo F3 - I-20090 Assago (MI) € 10,00 CONTIENE I.P. ISSN 1125-7458

EPF
Data and analysis on the world of the panel.

on page 9

BIESSE
“Inside in Action”: the new Biesse event from
next 5 to 30 October that will combine live events
with digital meetings.

on page 11
ANNIVERSARIES
Fifty years, fifty candles just blown out by Nastroflex and Comec, two important companies
that have reached an important milestone..

on page 12
SCM
The excellent results of the first “Scm live show”,
the three-day live streaming event of Scm.

on page 13

The complete solution for the smart factory
designed
signed for laboratories and smal
smalll or medium
medium-siz
size
ed
companies approaching the world of
o digitalisation for
f
  

B
BIESSE.COM

Xylon INT_04_2020.qxp_Mastro_Tabloid 08/09/20 14:13 Pagina 2

COLOPHON

this month

CONTENTS

www.xylon.it info@xylon.it
Xylon International is edited by Cepra srl Unipersonale.

Here's a new summer break, really complicated and full of unpredictable variables: the
pandemic keeps thriving all over the world;
those who believed they had emerged from
the tunnel are not so sure they can avoid
another wave of infection; consumptions are
definitely not in good shape, although many
of us have decided to take at least a oneweek holiday.
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We are more confident, we are moving around
and, in China, they have decided to organize
trade fairs, a decision that will be discussed
once we see how things develop.
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Meanwhile, we are carrying on: we are beginning to sum um what's happening, starting
with a focus on the United States. This Xylon
International issue should have been circulated
at Iwf in Atlanta, but everyone knows the
exhibition has been postponed to 2022, due
to the pandemic that is still hitting the US
region very hard.
The same happened with many other exhibitions, including Xylexpo, which was initially
delayed from May to November, and finally
postponed to 2022, as there were many
open questions, too many (see on page 7).
On the same page, we have published a
report on the new economic situation that
is emerging, while on page 8 you will find an
interview with the new Acimall president Luigi
De Vito, elected by an online assembly.
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The effects of the new economic situation
are clearly visible in the data presented by
Epf, the European Panel Federation (on page
9), while on page 10 you will find an article
about Catas, Europe's most important laboratory now focused also on the topic of
surface "sanitization" to fight the Coronavirus.
On the same page, we report an interesting
initiative by the University of Florence in
the domain of "high education" in the woodworking and wood-based materials sector,
knowing that similar initiatives are promoted
in countries where this noble raw material is
highly respected; however, the Florence
project can be a model for many other countries.
On page 11, we are presenting the new
event "Inside in Action" organized by Biesse
in October, a mixture of initiatives designed
by the big Italian group to adapt their traditional
event to the new sanitary requirements.
On page 12, we are celebrating the fiftieth
anniversary of two Italian companies known
all over the world, Nastroflex and Comec,
while on page 13 you will find a story about
the amazing "streaming" experience offered
by Scm Group at the end of June.
So, although the season is confusing and
worrying, no one seems willing to give up:
our industry is mature, it has been and is
going through momentous changes that have
strengthened its foundations. Now a new
effort is required, we have to find the energy
to react and change to make another step
forward, even a small one...

Fairs
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NEWS

HOMAG GROUP

FAIRS

The heavy impact of “Covid-19” in QII 2020

Ready, set, go: all ready for Wmf Shanghai

In the second quarter of 2020, the Homag
Group was affected by the corona pandemic
more strongly.
Order intake and sales revenue decreased in
the first half of 2020 (6M-2020). Since June, however, the Group has recorded a slight increase
in customer activity in most countries.
“As expected, the period of worldwide lockdowns
has had an impact on our half-year figures”,
says ceo Pekka Paasivaara. “However, we are
cautiously optimistic that the markets have bottomed out in the second quarter”.
In the first six months of 2020, Homag Group’s
sales revenue dropped by 13.4 percent to EUR
552 million (prior year: EUR 637 million) and
order intake by 16.5 percent to EUR 493 million
(prior year: EUR 591 million).
The order backlog as of June 30, 2020 stood at
EUR 480 million (December 31, 2019: EUR 546
million). In the first half of 2020, the Homag
Group generated operating EBIT of EUR 10.7
million (prior year: EUR 39.4 million). As of June
30, 2020, the Group employed 6,498 people
(June 30, 2019: 6,592).

Shanghai International Furniture Machinery and
Woodworking Machinery Fair (Wmf) will open
on 7-10 September 2020 at the National Exhibition and Convention Center, Shanghai, China.
Continue collaborating with Ciff, the two fairs
work together to tie up the upstream and downstream of the furniture manufacturing chain,
and create a more fruitful, professional and international platform.
Apart from exhibiting the furniture production
equipment, Wmf also organizes concurrent
events to bring the most updated information

Thanks to stable supply chains, the Homag
Group has been able to maintain production.
However, customers have been very reluctant
to invest. Pekka Paasivaara: “Demand in the
first half of the year was very moderate, particularly in the project business with large-scale
plants. Although we are seeing the beginning
of a recovery in customer activities, we are still
far from the pre-crisis level. From today’s perspective, we expect the market environment to
improve slightly in the second half of the year”.
Despite the challenging situation, the Homag
Group made important investment decisions in
the second quarter to ensure a successful
future. With the acquisition of the remaining
75% of the shares in its long-term sales and
service partner in China, the company has put
itself in a better position for the expected market
growth in China. The remaining 24% of the
shares in Weinmann Holzbausystemtechnik
GmbH, the Group’s expert for timber construction,
were also acquired.
This way, the Homag Group is strengthening its
commitment to the solid wood sector. ■

SIEMPELKAMP
Mondal e Wissing in the new top management
Siempelkamp’s management strengthens: Samiron Mondal and Stefan Wissing, two longtime executives, will integrate CEO Martin Stark
and CFO Elisabeth Bienbeck into the ranks of
the new top management.
Samiron Mondal, who has been part of the
Siempelkamp group since 2003, has made a
name for himself particularly in sales regions in
Asia, among other things, by establishing and
strategically developing the group’s offices in
India and China. With his appointment as managing director of Siempelkamp Maschinenund Anlagenbau in 2012, he assumed responsibility for global sales across all product and
manufacturing divisions at the group’s manufacturing facilities.

Stefan Wissing has held senior positions in a
variety of positions within Siempelkamp since
1996. His roots are in the wood industry and, as
a sales manager, he was able to shape the
group’s operations in North America. , where
he was appointed president of Siempelkamp
LP in 2004. Like Samiron Mondal, Stefan Wissing
joined the management of Siempelkamp Maschinen- und Anlagenbau in 2012.
“This restructured management team combines
all the skills that are vital to our future market
orientation: international experience and vision,
technological and business management knowhow, innovative strength and sustainable anchoring in our clients markets time to work with
this team”, said ceo Martin Stark. ■

FAIRS
Iwf Connect: the new digital fair is born
It was supposed to be Iwf’s August, the International Woodworking Fair in Atlanta, but it
wasn’t. The “Covid-19” and its long queue of
consequences and difficulties made it impossible for the event to take place, forcing the organizers to postpone the appointment to 2022,
waiting for better times to be able to see each
other safely.
But if the pandemic has made the “physical”
event impossible, Iwf restarts in a completely
digital new guise. In fact, an online version of
the fair, Iwf Connect, has been scheduled
from 26 to 30 October, which aims to fill the
void left by the lack of the oldest event in
North America.
The five-day digital event will be a time to

EPLF
Mission, vision, logo: Eplf’s future
A new mission and a new vision, the day after one of the most complicated season
for the global market, translate into a new logo for Eplf, the association of European
producers of laminate flooring. The logo conveys three essential messages. Firstly,
laminate is ‘Made with Wood’, a sustainable and renewable raw material. Secondly,
laminate is a circular product. It contributes to minimising waste by using wood
waste from the sawmill industry and it can be easily recycled after usage. The round
shape of the logo symbolises the circularity of wood. Thirdly, the logo is to be seen as a qualitystamp for products made in Europe. Three messages, a new mission, raise awareness about the
benefits of laminate flooring and represent the interests of the European Producers of Laminate
Flooring, four keywords: educate, by providing information on the product and the industry;
promote the reputation of laminate flooring and the industry; leverage the wealth of expertise of the
network and foster the highest quality for laminate flooring through standardisation.
“Sustainability and circularity are important for us and our customers, so with this new logo, the
EPLF has decided to highlight these features of laminate flooring. The new tagline is a reminder
that laminate is made with 80% wood. The
launch of our new logo is an opportunity to
renew the image of the product and actively
showcase its environmental aspects”, said
Ruben Desmet, Deputy Chairman of the association.
Max von Tippelskirch, Chairman of the Board,
stated that “The new vision of EPLF,‘enabling
a sustainable laminate flooring industry, expresses our ambition to support our members
in continuously improving the sustainability
and circularity of their products and processes;
provide them with market and policy insights
to inform their strategies and adapt to an
ever more green-conscious consumer. This
shift will guide our future choices in terms of
activities or services to our members”.
Mission, vision, logo: the future of Eplf. ■
XYLON INTERNATIONAL

and market trend to the visitors. The 4-day fairs
are expected to bring more than 100,000 visitors
and there will be more than 1000 exhibitors. ■
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showcase over a thousand products and machines, to put companies in contact, proposing
itself as a bridge between the past and the
future, between a traditional way of understanding the fair and a new due model. to the
emergency situation. In addition, Iwf Connect
will give virtual visitors the opportunity to attend
courses and in-depth sessions on machines
and new business models.
In short, we will continue to feel the lack of physical fairs and direct contact, but Iwf tries to
take a step beyond “Covid-19” by launching an
event that could become, in the short term, the
first of a long series of digital initiatives that will
see the light in the coming months. ■
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BETWEEN ELECTION
AND “COVID-19”:
EYES ON THE STATES

This issue of Xylon International was supposed to be
dedicated to Iwf in Atlanta, the most important
woodworking machinery fair in North America and one
of the most popular worldwide event. It should have, but
it is not, because the health emergency that is afflicting
the world has not yet subsided its effects and the
organizers have been forced to postpone the
appointment to 2022. A difficult but obligatory choice,
especially due to the difficult situation of Georgia.
We cannot tell you about Iwf then (which will be carried
out in a digital version in October), but we have decided
to focus our attention on the United States, listening to
the opinions of those who have lived and experienced
the North American market closely, facing the economic
effects of the pandemic. From Roberto Ghizzoni of
Omga to Aldo Zaffaroni of Mario Zaffaroni (on page 4),
from Marco Vucetich of Pade to Stefania Maggi of
Maggi Technology (on page 5) up to Salvatore
Grignano of Ice, the agency for the promotion and
internalization of Italian companies abroad, a privileged
look at what is happening in the woodworking sector.
Unfortunately the picture that emerges is not reassuring.
If on the one hand companies are resuming their
activities, limiting the damage, and they find themselves
dealing with uncertainty, including legislative uncertainty,
on the other hand the Gross Domestic Product is
experiencing a significant decline, with a decline of
more than 30 percent in the months of lockdown and a
loss expected for 2020 of 5 percent, while the
unemployment rate has reached, in the summer months,
peaks never reached in recent years, well over 10
percent.
Pandemic, elections, international relations with China,
internal wars. What will happen in the short-term future
remains an unknown, the certainty is that this 2020 the
world, but especially the United States, will not forget it
so easily... n

ROBERTO GHIZZONI, OMGA
Signals of recovery

“Definitely, we cannot say the current situation is positive,
considering the suspension of activities due to the sanitary
emergency. Looking at the stock exchange market, however,
we see a rally after the collapse in March and April. The
Dow Jones is almost back to pre-pandemic levels and this
is certainly a positive signal. Actually, the worrying trend is
unemployment, which is close to 14 percent, an incredible
rate for the United States. Just think that, until last year, it
had dropped below 4 percent. Unemployment was virtually
inexistent. Now everything has been turned upside down
and this problem can hardly be solved in
the short term, considering the instability
generated by the sanitary situation".
"The year 2020 will not reach the same
growth levels of the past few years, as we all
had to face almost five weeks of business
suspension due to the lockdown. This unexpected situation has caused widespread
Roberto
uncertainty, and initial prospects were dark,
Ghizzoni.
with closed companies and no orders. Someone expected a similar situation as in 2008,
when turnover levels were halved and many companies
closed down. But since we re-opened, we have been recording
lively business, largely unexpected considering the situation
we are experiencing. Our customers are reporting they are
back to work at full steam, which is really encouraging for the
second part of 2020. It should be pointed out that these
signals come from very specific companies and industry
segments, but the trend is going back to normal, though not
entirely back to pre-pandemic levels. Revenue figures are
slightly lower, but this recovery of orders is making us more
optimistic than we might expect. In the background, the risk

of a second lockdown is looming, which might slow down
economic recovery, but we are trying not to think about it and
chase this ghost out of our mind".
"There has been an increase in spare parts orders and
sales, indicating that companies have chosen a more
cautious approach in recent months, reducing investments
while waiting to see what happens. This always happens in
crisis situations, when companies focus on used equipment,
but we see the glass half full: the situation before our eyes
just few months ago was tragic, now we can say we have
withstood the impact. Could it be better?
Sure! But it could be even worse, also for
exhibitions. The cancellation of a major
event like Iwf is not pleasant, but as we are
not attending and we don't need to move
equipment and staff, we have fewer costs
to bear. As I said, we are trying to make
the best of this difficult situation”.
“In 2020 we will carry on in this condition of
partial stability, waiting to see what happens
with contagion back from the holidays, that
will be the turning point to make short-medium term plans
and strategies. For 2021, instead, everyone is expecting
significant improvement, but we don't have a clear picture
of what is going to happen, yet. Will we get an effective
vaccine, will we be forced to a second lockdown, or will
there be no "second wave" so we can start over? Meanwhile
we are sitting here, ready to respond to every blow and find
solutions to the problems that will arise". n
omga.it

ALDO ZAFFARONI, ZAFFARONI
The problem is fragmentation

"The stars-and-stripes market situation is very peculiar,
largely impacted by the political situation. Despite a very
strong central government, the US are paying a high fee for
the fragmentation of local governments, especially in view
of the sanitary emergency. As some states have different
conditions than others, the situation is unclear and companies have to deal with different working conditions. The
lack of a unified vision has caused trouble, making the
entire situation less clear. Some companies have continued
to work, others have stopped.
Rumors from the front line are quite clear in this respect.
Many companies have continued to work, adopting the
necessary measures, even during the lockdown, while
others were much slower to restart, restoring a good level of
orders just now. As I said, this is due to big differences in
the decisions of local governments. Some governors have
been more permissive, others stricter, and each state took
different decisions, fragmenting the general picture. We will
see the results of this approach in one year, in my opinion".
"Missing Iwf was a great pity, especially for a company like
ours, we live on networking and orders. Missing such an opportunity is not pleasant, but to be honest, I am very happy I
am not the one in charge for such a decision. As an entrepreneur, I would have preferred to attend the exhibition,
but many companies had a different opinion, and that's reasonable, I add. This situation of uncertainty complicates everything. Being a biennial event, unfortunately, the next date
is not so close, and maybe other less significant events will
be organized. The benefit of the emergency situation is that
we have all been forced to find new tools and revive the
existing ones, such as marketplaces. I would have preferred
a "physical" event, but now it's no use wondering what might
have been: let's face it and carry on, thinking about the
future, when we will be even more eager to attend the
exhibition. For us and for the entire industry of woodworking
machinery, the exhibition is vital to make new connections
and lay the foundations for future partnerships, especially
for European companies that offer high technological standards
and are a global excellence".
“In terms of sales, during the lockdown, business has continued although we could not work "in the field". We make
support installations and orders kept flowing in, despite the
XYLON INTERNATIONAL
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widespread lockdown. This
makes me optimistic about
the future; our industry has
been certainly impacted by
the emergency, but it has
not surrendered and, therefore, I expect to see some
recovery next year. When
Aldo
we found ourselves locked
Zaffaroni.
up and production was shut
down, it was a hard time,
but a few months later we can say that, however complicated,
the situation is not comparable with 2008. The key will be
to identify a shared vision, as some countries around the
world have been hit harder than others. While we keep
getting orders from America and our partners are alive, no
news is coming from Russia. Lesdrevmash (October 2020,
editor's note) is still officially scheduled, but I am not so
confident. These differences might slow down recovery in
the coming years".
"From the United States, they are telling us that demand is increasing for used equipment, which is a recurring trend in
periods of crisis and uncertainty. I hope these are isolated
cases, but we all know that companies without a clear perspective always try to cut costs. We have already seen this
trend, but today it is not so strong. Many companies have
chosen to delay investments and freeze the situation.
In the past few years, the situation was already getting harder,
also due to international tension between the US and China
and the decision to re-focus on the domestic market rather
than import. This has generated benefits for local manufacturers,
but it has affected exporting companies significantly".
"Considering the trouble we are going through on a global
scale, I suggest we do not raise the bar too much, we must
be realistic. Our short-medium term target and for 2021 is
to consolidate our position and then try to improve in the
future. I really believe in the potential of the US and North
American market. As we do not sell from catalog, every
year is a new challenge, but I expect a strong comeback of
the US. As I said, this is a market I really believe in". n
zaffaroni.com
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MARCO VUCETICH, PADE
Three wild cards

“This year, three big factors are impacting the
market. First, of course, the pandemic that has
swept the world and in the United States has hit
some regions more than others, jeopardizing the
entire system. As expected, the sanitary emergency has largely affected 2020, especially in
the first half, but this was not the only factor. The
presidential elections in November and the
crisis between the United States and China have
made things even worse. These three factors
played a key role for what happened in the first
half. But now that the impact has been absorbed,

the market is rallying. When the emergency broke
out, business slowed down abruptly, and customers, though ready to invest, made more cautionary choices and delayed all delayable expenses
to June. Since June, things seem to be working
again and we are going back to "normal" levels.
This is also shown by the trend of different economic indexes and the recovery of the real estate
market".
“European markets is totally different from North
America, in an unprecedented emergency. The
future of companies largely depends on the

support they have received and will receive from
governments and central banks. I think the United
States are better positioned for quicker recovery,
as they have a unique governance with fast deci-

sion-making processes. Until the end of the year,
I expect to see constant growth, though probably
slower than in the past years. Don't forget that
this year, Iwf in Atlanta was planned, which is the
most important exhibition in our industry, but it
was cancelled due to the emergency and the difficult situation in Georgia. This has affected not
only our economic forecasts, but also our plans
for the second half of the year. But I think 2021
can be a good year". n
pade.it

STEFANIA MAGGI, MAGGI TECHNOLOGY
We are the drivers of recovery
We talked to him when he was very worried. He
still is, but we can say that, in the morning we disturbed him in his office at Fantoni in Osoppo,
an excellence of "made in Italy" for the quality of
their panels and office furniture, the scenario
looked really dark...
The conversation could only start from the situation
of the company: “Only 10 out of one hundred
people working in our offices have remained at
their desk, sometimes taking turns. Many have
continued to work remotely, for others we were
forced to send them on holiday or apply for layoff
schemes," Paolo Fantoni said. "Our production
lines worked when the authorities allowed, with
inevitable "pauses" when demand was weaker.
There is no denying we have seen a general
slowdown, but we agree that reviewing your

"We operate on the US market through an importer
based in North Carolina, who sells our products
directly to customers in four states, while in the
rest of the country we go through a network of
resellers. Strange as it may seem, despite the
news coming from mainstream media, business
in the US is not suffering, at least not everywhere.
Many production activities have never stopped,
joiners for instance, and we have received and
are receiving quite a few orders. Compared to
the past, we are also recording a reduction, but
not so strong as we might expect at the beginning
of the pandemic. The real problem is that the situation of the US market is highly fragmented,
due to the different measures adopted by each
state, some have closed down completely while
others have continued to work.
Demand for our semi-automatic machines is
constantly high. Maybe it's just a chance, maybe
it's the product category, but we are shipping
an order right now and another one will go out
between late September and early October".
"We are really sorry Iwf in Atlanta was cancelled,
as that's one of the key events for us. We have
been attending since 2012, but while we can
say it's really a pity we cannot be there, on the
other hand we must admit that's probably the
best decision.
Economically, we would have invested in an
event that could not offer the expected feedback
in terms of audience, also due to travel restrictions.
It's a pity, but for health reasons everything can
be suspended for one year".
"For the near future, I must be frank: it's impossible
to make any prediction. 2020 is election year in
the US and any decision of domestic, foreign
and economic policy will be reviewed. For 2021
we must wait, keep vigilant and set clear goals.
One of these will certainly be to maintain the
results we have achieved in recent years.
It will not be easy, as before the sanitary emergency we are facing, the US market was already
declining in the 2018-2019 period and a long
tail was expected in 2020 and 2021. Personally,
I believe we have passed the first hill, but we
must not think it's all over. We must pay attention
and see how governments will support companies, but the damage of this crisis will be visible
for a long time. The restart depends on the decisions and aids of governments, but first of all it
depends on us". n
maggi-technology.com
XYLON INTERNATIONAL
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budget now is crazy, we don't have all the
elements to know how this situation will evolve”.
One thing is certain: the blow has been very
strong...
“A bolt from the blue: we all know we might have
to face catastrophic situations, but no one could
ever imagine the impact of this event. We immediately responded to implement all safety measures
and to collect the necessary information to do all
we could. I decided to act in first person and I
sent a message to all Epf members, warning
them not to underrate the situation and react
quickly, introducing similar measures in their companies, because the risk was tangible".
Mr Fantoni, not everyone has adopted the same
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SALVATORE GRIGNANO, ICE
"The world is changing"
Four years in the Texas office of Ice, the Italian
agency for business promotion and internationalization, and a U resident for eight years. Salvatore
Grignano, for almost ten years, has been closely
monitoring the United States and their market.
From Obama to Trump, from the crisis of relations
with China to the Covid-19 sanitary emergency,
from the presidential elections to the "Black Lives
Matter" movement. He has a clear overview of
the US market that he decided to share with
Xylon International readers.
What's the sanitary situation in America?
"There are big differences between one region
and another in the United States. Initially, Houston ployment is not the only issue. Following the
and Texas did well, with much lower pandemic lockdown, domestic consumption collapsed, it
figures than hardly hit areas like New York. accounts for 60 percent of Gdp, and production
Then, in early May, re-opening started, with no lost approximately two trillion dollar compared
constraints or face masks. So we rapidly in- to Q4 2019 (Gdp down by 33 percent versus
creased from 3 thousand to 12 thousand casu- Q2 on annual basis). According to the Departalties. This was the big mistake:
ment of Commerce, the first six
underestimating the sanitary sitmonths of 2020 recorded a slowuation and declaring the emerdown of foreign trade, which
gency over too soon, without
had begun in 2019, losing 14.2
seriously considering the risk of
percent from the same period
a second wave. Now the trend
of last year. In detail, trade with
is worrying and we are paying
the EU dropped by 13.1 percent,
the fee for dropping attention
while the negative result with
too soon. Since July, wearing a
Italy was 18.3 percent.
Salvatore Grignano.
face mask is compulsory in pubAccording to forecasts, Gdp relic places. Unfortunately, the disduction in 2020 will amount to 5
cussion has strong political connotations, with percent, provided the situation does not worsen
two parties fighting to get an advantage at the in the second half. The final result will depend
upcoming elections. And this is the result".
on two factors: the first one is oil price, the
second one international events, traveling or
What's the macro economic situation in the US? not, rallying consumption in other countries. Half
"The macroeconomic picture has worsened un- of the US Gdp depends on domestic consumpexpectedly and very quickly, with figures that tion, but these two factors are critical. Moreover,
we hadn't seen since the Great Depression. If you also have to consider that, until July, the
you consider that the economy has been growing government had supported companies and emfor three administrations in a row, these figures ployees with financial aids, but now the ball is
are even more scaring. The most critical index back to the economy. If the new unemployed
is unemployment. Before the emergency, un- can find a job, there will be a recovery, otherwise,
employment in the US had dropped below 4 in case of a second wave of “Covid-19” or
percent, even 3.5 percent. Actually, it was more market difficulties, the situation might get even
difficult for companies to find workers than the worse. The economic crisis originating from the
opposite. In April, the index climbed up to 14.7 sanitary emergency has caused many companies
percent, then fell back to 10.2 in July. But em- to close down, especially in retail, with some
stores pulling down the gates
in March and never re-opening.
On the contrary, e-commerce
sites increased their profits. Now
we are seeing some recovery,
but the unknown is looming, especially in a year like this. Beyond the pandemics, two more
factors will affect the market.
The elections in November and
the crisis with China, an economic war that has left no production sector untouched".
What's the situation in the woodfurniture industry?
"We must say that the United
States are the world's top importer of woodworking machinery, with a market that can be
estimated at 1.8 billion dollar;
product demand from the construction industry is very profitable and has been expanding
for 8 years. The mechanical industry has been hit strong and
woodworking machinery recorded a 50 percent decrease in
import. There are two "output"
markets for the woodworking
industry: construction and furniture. Constructions have come
to a halt, with many investors
deciding to stop or delay proXYLON INTERNATIONAL

jects until they understand how things develop.
This stop has impacted the entire value chain,
from primary operations, with a few sawmills
closing down or taken over by bigger players,
to furniture production. Now that constructions
have restarted, driven by mortgage rates below
two percent, real estate sales have increase
and the wood industry is rising again".
Real estate sales have increased outside the big
cities...
"After many decades, the big cities are experiencing a reverse trend, with people leaving
after the pandemic. Remote working and social
distancing are supporting a "back to the countryside" trend, with consequent reduction of
housing prices in big cities. Such quick change
is unprecedented and, therefore, the error margins of forecasts are wide, as everything depends
on the timing of the epidemic".
Which are the US states where European products,
and Italian especially, are most appreciated?
"We must admit that it's difficult to trace product
sales accurately, but the states where European
technology is most successful are in the North,
especially in the great lakes region, where 28
percent of factories are located, as well as many
primary operation plants, due to the availability
of large forests; this is a strategic region with
high concentration of construction activity and
proximity to Canada. Also in the South-West,
between California and Oregon, demand is
strong. As a matter of fact, this region is home to
25 percent of factories, another strategic area
for its proximity to furniture manufacturers. Looking
at individual states, strong demand is coming
from Wisconsin (13 percent of factories) and
Oregon (4 percent). The most imported equipment
is primary operation plants, saws, milling machines, bending and pressing machines. The
US market is asking to cut labor quantity and
labor costs, especially the latter, and consequently
the companies are looking for numerical control
machines. Due to high labor cost in the US,
companies must focus on cost reduction measures, looking for high-tech equipment that allows
them to reduce manual labor. As mentioned before, many companies can hardly find workers,
so if a Cnc machine can help reduce labor requirements, any company will try to get one".
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What's the situation of exhibitions?
"Right now it's all standing still. All 2020 exhibitions
have been cancelled or postponed to a remote
future date, waiting to understand possible developments of the pandemic. But ultimately, everyone had to accept this situation of widespread
lockdown. That happened with Iwf, International
Woodworking Fair in Atlanta. Iwf, for example,
postponed the appointment in 2022. Ces (Consumer Electronics Show), in Las Vegas, the
world's biggest electronic show instead, which
should be held in January 2021, has already
decided to opt for a virtual fair.
Many organizers decided to refocus on digital,
creating hybrid events with hours of conferences
and webinars, combined with marketplaces
where companies can display their products.
Some marketplaces have been extended up to
12 months, because the general concept is to
extend events over time, offering continuous
digital visibility, possibly creating virtual workshops
and meeting venues in the long term. Someone
will succeed, others will not. We will see.
Exhibition are going to change, turning into
trade fairs 2.0, with an increasing role of digital
elements. Physical participation will remain, but
this transition to digital has brought about a
change that is permanent, in my opinion. We
will never go back to the old exhibition concept.
We will be more and more digital".
As Ice, what advice can you give to Italian companies?
"Go digital, enhance your online presence and
increase your visibility on the web. This is the
new battlefield. The big brands have already
done that, creating massive operations on the
web. For smaller companies with fewer resources,
we are here to help: Ice has offered its resources
to support them. We have a platform called
machinesitalia.org where you can create your
page, display your products and develop a real
network of contacts. Until few years ago, the
digital transition was just a fashionable trend,
not it is a necessity. And if you miss the train
now, you may never catch up again".
“Focus” edited by Francesco Inverso n

ice.it
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THE NEXT XYLEXPO EVENT WILL BE IN 2022
“The Board of Cepra-Centro promozionale Acimall had to take
note that it is impossible to organize Xylexpo in 2020, setting the
next date for exhibitors and visitors in 2022”.
Cepra communicated the non-existence of objective conditions to
organize the 2020 edition of Xylexpo, Biennial world exhibition for
woodworking technology and furniture supplies, with an official
letter to all exhibitors signed by President Lorenzo Primultini on
July 6, 2020.
"Postponing the exhibition to November 2020 – Primultini's letter
states – seemed the best possible solution, but the efforts of our
organization in recent months and the constant monitoring of all
the conditions required to offer a successful exhibition have clearly

shown that the situation in November will not be favorable, yet.
With its global scope and more than one out of three exhibitors
and visitors coming from abroad, Xylexpo has an international soul
and vocation that would be seriously jeopardized by sanitary and
economic conditions that are still unsolved in many world regions”.
So, the date with Xylexpo is postponed to 2022: the exhibition team is
already working to design a Xylexpo event that takes into account
new ideas and recent changes to create a new and more modern
“digital oriented” showcase, deploying a strategy that will be
supported with proposals and initiatives in the coming months. n
xylexpo.com

ACIMALL

THE GLOBAL
SCENARIO
Analyzing the economic crisis caused by the sanitary emergency in the recent months is a
difficult and risky process, in view of the enduring
uncertainty that is persisting on the markets in
the short-medium period.
Maybe, it is worth reminding that the past decade
has experience three critical events for the world
economy, three turning points that forced companies to review their organization models and
business strategies a few times.
First, the financial collapse in 2009 caused
markets to shrink by 40 percent and the following
depression of 2011-2012 hit all countries to
different extents.
And now the crisis caused by the sanitary emergency, which has added to an already suffering
economic situation, especially in key industries
for the economy, such as automotive. The present
phase has seen an unprecedented combination
of decreasing demand and supply, as companies
were forced to stop production and could not
support their value chain.
In the first six months of the year, woodworking
technology suffered from a massive reduction of
orders, due to the total or partial lockdown of
countries and the gradual return to "normal". The
introduction of different forms of employment
subsidies and the massive transition to remote
working has changed the organization of companies, waiting for a positive rebound of demand
levels in the coming months.
Italy has reported a 39.2 percent decrease in orders compared to the same period of last year.
foreign orders dropped by 34.2 percent, while
on the Italian market the decrease amounted to
59.2 percent.
Across the border, it is interesting to see the
trend of the main destinations of Italian export.
The latest Istat data refer to the January-April
2020 period. The aggregated value of Italian
trade flows of woodworking machinery shows a
29 percent decrease, with an absolute value of
330 million euro.
Focusing on individual countries, the American
market is experiencing a massive drop, down by
46 percent; the United States remain the top
destination of Italian export with 33 million euro.
Germany, France, China and the United Kingdom lost 20 percent, while the Spanish and Belgian markets suffered from reduction in the range
of 40 percent.
The regions recording the best results include
Poland, with a stable trend compared to 2019
and an absolute value of 23 million euro, and
Austria, with a positive trend by 38 percent. The
latter figure is probably due to a few big orders
that have "inflated" the trade volume in 2020. n
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ACIMALL

LUIGI DE VITO NEW ACIMALL PRESIDENT
not only in the group where I work; I believe that
anyone living in a specific community should
contribute to its development, success and sustainability over time.
This is the reason that has driven me to get involved into the industrial dimension, and later
on, to investigate the mechanisms and the domains where I could give my contribution. Now
it's all clear, although the situation keeps changing
very quickly. We are experiencing serios disruption
and painful situations that are accelerating
change, but this transformation had already
started: it's up to our industry, to excellent Italian
players to seize the opportunities and change
faster than it's been necessary so far.
There is another factor, more personal, related
to my professional career, which has influenced
my decisions: today, a manager needs to understand the surrounding scenario, listening,
learning and identifying the key strenghts. Such
capacity to listen is essential in an association:
listen to the market, listen to your member companies, lister to customers, listen to other associations, so as to identify shared guidelines to
walk together. So, listen, identify and set priorities
are essential steps for an association, just like
any company".

The Scm Group manager
has been elected to
President of the association
of Italian wood-furniture
technology manufacturers
during a “remote”
general assembly last July 14.
Luigi De Vito is the new Acimall president for
the three-year term 2020-2022. He is replacing
Lorenzo Primultini, who was celebrated for
guiding the association in one of the most
difficult periods of its history, possibly the most
difficult. De Vito has chosen Marianna Daschini,
co-owner of Greda in Mariano Comense, as
vice president, and asked Raphael Prati (Biesse)
to represent Acimall at Cfi, Confindustria's exhibition committee. This is the result of a very peculiar general assembly, with some board members sitting in the association premises and
others, as well as all member companies, connected remotely.
At the end of the assembly, we met the new
president to talk about his new role, which adds
to the role of Scm Group wood division director
and Eumabois vice president, the European federation of technology for wood and woodbased materials.

Working together towards shared goals...
“Just like sports, where you have small teams
with excellent players who will lead them to
success, and big teams playing on different
fields, in different leagues.
There are different playgrounds, reflecting the
strong differentiation of modern markets. Everyone can find their place, not only big groups,
but also unique excellent actor that can offer
exactly what customers need.
It's not about dimensions, but rather capacity
to stand out, to be unique, to show the qualities
that make you competitive.
One of the priorities of my program is to support
dialog with and between our members: I know
that this is a big topic of discussion, but we
must break this vicious circle and foster a continuous exchange of ideas and suggestions
about values, excellence, market, technology
trends, creating a table around which company
owners can sit and identify shared goals, even
in the toughest moments.
The same for relationships with other associations and institutions: it is necessary to work
together and to identify development priorities
to get support and financial aids from the institutions, so as to give strength to our requests.
The financial resources coming from the European Union must be addressed properly.
It's a huge task that can be handled only with a
well-organized coordination system, involving
Confindustria and other associations, knowing
that this topic will be critical over the next six
months”.

A challenging agenda...
"...and there's much more. The promotion of
our brands, for instance, a task that Acimall
can and must carry out more effectively, identifying the most effective contents and tools, conveying them over all the available channels,
while identifying the key markets, customers
and segments.
And then skills: we cannot draft now a list of future skills, but we must provide our member
companies with the necessary tools to support
their growth. I am thinking about collaboration
with universities or talent pools, or the organization
of relevant webinars...
There is another challenge, i.e. which role we
want to have related to environmental, social
and economic sustainability. In Acimall, and
in Federmacchine as well, we need to set a
goal to address technological innovation and
tap into the massive financial resources now
available. We must learn to anticipate trends if
we want to be leaders and we have to identify
our mission immediately. This involves also our
exhibition Xylexpo, we have to work to make it
more sustainable and in line with the values we
represent, willing or not.
And we should not forget "made in Italy", which
is one of the reasons why I came back to Italy
to work for an Italian company: our businesses
have a strong DNA when it comes to holding on
for a long time. We are a sustainable industry...
maybe we still have to make some progress in
the area of competitiveness, to keep improving
and challenging ourselves, but we are very
good at creating, being close to customers, interacting, and most of all proactively solving
the problems experienced by our customer.
Unlike other industries that are more "rigid", we
can offer solutions to the market. I believe we
should open a new chapter in this area, putting
together all associations to identify the direction
to take and how to communicate.
We must think in terms of value chain, starting
from the vision of our customers and how they
are moving right now. We see increasing "contamination" of materials, which means that you
must develop a variegated process experience,
from aerospace to automotive. For sure, the
wood-furniture value chain has a strong manufacturing identity, but it might not be enough to

The past President Lorenzo Primultini,
the vice-President Marianna Deschini
and the new President Luigi De Vito.

deploy 100 percent of our potential: we might
work with other actors in different areas, selecting
different targets each time. One of our priorities
is to "stay open", because closed systems are
doomed to dissolve”.
This approach can be useful to change the
scenario of our never-ending competition with
Germany?
“Things have changed both for big groups and
for small and medium businesses, although I
think that Germany is a huge destination market
much more than a technology competitor! Me
must have this attitude, identify our key strengths
in a domain that, in the near future, will see the
rise of new competitors with probably stronger
financial strength, skills and speed... The playground is getting larger: the teams have grown
bigger and the games must be played while
keeping an eye on the big picture. We must
have a clear vision of what market, innovation
and digital mean for us. Talking about digital,
how are we facing this challenge with our customers? Which type of "digital company" can
we offer? Which might be the areas of significant
development? These are key questions, factors
where Italy can make a difference, showing its
capacity to interact with market players, developing a full range of relations management systems (after sales, digital, community, response)
where we have nothing to learn. The real challenge, I repeat, will be where our energy and
our possibilities will be addressed”.
One last question: what about Xylexpo?
"The tragic experience we have lived and the
world is still living has brought plenty of awful
effects. One is the cancellation of many exhibitions, including Xylexpo, which offers big opportunities for business and networking. We
can look back and mourn, or look ahead and
roll back our sleeves, creating the necessary
conditions for Xylexpo 2022 to be different and
effective. The future will not be easy for exhibitions, they cannot be self-contained events,
they must be the final destination of a journey
with exhibitors and visitors, taking is to the exhibition days. Also for Xylexpo we are considering
a "digital evolution" to expand its role and fill
the gap until the 2022 edition. The resilience of
the system will be the key differentiator: we
have the companies and the capacity to make
Xylexpo a successful event, but we must believe
and start to deploy the activities, the skills and
the people who can support this journey.
We must invest a lot of energy into this topic,
but I really believe that this inevitable change
will be good not only for Xylexpo, but for the
entire international exhibition industry. We must
be more demanding and able to generate a
competitive environment to create added value
for exhibitors and customers”.

Mr President, considering you are committed
on multiple fronts, why have you accepted this
role and responsibility as well?
“For the same reason why I have been working
in this industry for eleven years, and more
recently in Acimnall, as vice president and now
president. You see, when I decided to come
back to Italy, leaving a food corporation, I chose
the industry of processing machinery, as I have
always considered it an Italian excellence, although we often focus on tourism, fashion, food
and wine. I began to analyze the defects and
great values that make it a unique global player
and I felt the urgency to commit to this business,

by Luca Rossetti n

acimall.com
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SCENARIOS

EPF: DATA AND ANALYSIS ON THE WORLD OF THE PANEL
Also the wood-based panel
industry has been forced to
identify new tools and, at
the end of last June, the
Epf-European Panel Federation organized a crowded video conference to present the findings of the valuable “Epf Annual Report”,
a comprehensive and detailed snapshot of the entire
panel industry, following the
publication of the 2019-2020 edition.
The year 2019 recorded a 1.8 percent reduction
of panel production in Europe: after five years of
growth in a row, the industry shrank from 60.3 to
59.2 million cubic meter. As shown in table 1,
the trends are different for each panel type; while
particleboard and Osb were basically stable in
2018 (plus 0.5 percent the former, minus 0.8 percent the latter), Mdf production suffered less
(minus 3.7 percent). Decreases by 7.3 to 8.6 percent were recorded by other product families,
namely softwood, hardwood and plywood. These
figures result from different reasons that are
dictated by specific trends.

Graphic 1
TREND OF PRODUCTION 2011-2019

furniture industry. It is worth looking at the
primary or secondary raw material
(chart 3) used for European particleboard,
which for several decades now has been
increasingly relying on recycled wood, in
compliance with the constraints of production cycles and the need to achieve
specific qualities for the final product. Italy
is an excellent example in this respect,
with a 95 percent share of "reuse", largely
ahead of Scandinavia where "wood byproducts", waste from other processes,
account for 73 percent of material consumption.
On the whole, recycled wood in European particleboard production reaches up to 43 percent of
volume, versus 40 percent in 2018: this indicates
the effectiveness of technology and processes in
extending the value cycle of wood.
Moving on to Mdf production, in 2019 it amounted
to 12.1 million cubic meter, 3.7 percent less than
in 2018; such decrease - they explained during
the video conference - was due to a 2.8 percent
reduction of production capacity. So, production
fell back to 2016 levels, and quite honestly, we
cannot say whether this situation is due to lower
market demand or "industrial transformation"
trends. The most relevant applications for
this type of panel include furniture (51 percent) and wood constructions, with a 15
share constantly increasing in recent times.

capacity increased by 2.2 percent in 2019. This
is surprising, as these panels had been growing

Graphic 3 - THE USE OF RAW MATERIALS

Finally, plywood demand really collapsed in the second
half of 2019, stopping at 2.9
million cubic meter, 7.8 percent less than in 2018. Also
in this case, we can say that
the reduction of production is
surprising, after consistent
growth since 2012. 60 percent
of production is based on hardwood, 34 on softwood and
6 percent on tropical wood.

europanels.org

In the year under scrutiny, Osb production
totaled 6.8 million cubic meter, down by
0.8 percent from 2018, when it had already
shown signs of weakness (minus 1.1 percent
versus 2017). The main output market is
constructions, but Osb seems to be going
through a weak phase, as if the expansion
of alternative materials in constructions is
reducing its role. This trend is combined
with a significant reduction of production
capacity (down by 4.6 percent).
The production of “hardboard” went down
Before going into the details of each segment, by 7.3 percent, stopping at less than half a million
let's take a look at the figures of chart 2, which il- cubic meter (490 thousand). We have seen a
lustrates the main application of European negative trend since 2015, while production capanels: compared to 2018, there is a widespread pacity remains basically unchanged. The prodecrease of panel demand (minus 1 percent in duction of "softboard" decreased by 8.6 percent
furniture and packaging, minus 2 percent in all (4.7 million cubic meter), even if production
other applications), offset by
strong 4 percent growth in constructions, windows and flooring.
Graphic 2 - INTENDED USE
Particleboard production, as
mentioned, marked the only positive trend in 2019, from 31.9
million cubic meter in 2018 to
32.1 last year (up by 0.5 percent), driven by stronger demand
in the first half of the year, with a
constant trend since 2013. Production capacity also increase
(by 0.6 percent), pulled by strong
particleboard demand from the
construction industry, which absorbs 26 percent of production,
compared to 67 percent of the

Table 1
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constantly since 2011, supporting decisions to
invest in new plants.
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MEETINGS

FURNITURE

IWMS 2023 IN FLORENCE:
AN ALL-ITALIAN DEBUT
Winston Churchill said that the pessimist sees difficulty
in every opportunity, the optimist sees the opportunity
in every difficulty. Giacomo Goli, professor of
Principles of wood and wood-based materials processing at the University of Florence, looks ahead
into 2021, when the first student will graduate in the
wood subject, and makes preparations for 2023,
when Florence will host the 26th edition of IWMS, International Wood Machining Seminar.
“This will be the first time not only for Florence,
but for Italy. We are hosting the event for the first
time and it will be a great opportunity."
The first Italian edition will leverage the desire to
interconnect all the different "souls" of the industry.
“Our ambitious goal is to match research and
manufacturing. That's why we would like to see
massive participation by Italian companies in 2023,
to build a bridge and show that this industry is an
endless flow from design to processing. We would
like to involve as many players as possible."
Why Florence?
"In these years, some districts are gaining importance, and Florence is one of them. We have
constant interactions with the bioeconomy institute
of the Italian Research Council (CNR), our university
closely collaborates with them, and next year we
are completing the first three-year graduation
course in wood technology. The seminar and
this course prove that Italy is making progress

CATAS: SURFACES
AT THE "COVID-19" TIME

and that Florence is becoming a more and more
important district."
The first round of students will graduate after
facing the unexpected challenge of remote lessons
due to Covid-19.
“We cannot really say that we were ready for
such an emergency, but actually the University of
Florence had already implemented effective tools
to face this chaos. The online platform we normally
used to upload materials, such as booklets or exercise books, has turned out to be very effective
and enabled us to keep delivering classes with
no big issues. It's not the same, of course, but
you also have benefits: students can "rewind the
tape" and set their own pace."
What kind of professional figure is a graduate
from your department?
“Our graduates will be able to speak an advanced
language, they will have all-round education ranging from technical knowledge, including all different
types of machinery, to theory, such as chemistry
and mathematics. They will be able to interact
with all industry players, from cabinet makers to
engineers. We are raising flexible and versatile
figures for the woodworking industry."
Synergy, cooperation and building bridges. “Matching business and research is the best we can
do and that's our daily mission.
by Francesco Inverso n

An extremely touchy topic, where labels such as
“antibacterial” or “antimicrobial” surfaces could
represent a fundamental motivation for the market.
But what are we really talking about? How the
world of furniture can and must deal with materials
presenting such new potential?
More and more often the technicians and specialists of Catas, the most important European
laboratory for the wood-furniture sector are
asked about this topic, and this continuous and
growing need of clarifications has convinced
them to organize a specific webinar entirely dedicated to this subject.
So, in the Catas Academy calendar there were
some important events during which the specialists
talk about antibacterial strategies, sanitizing
treatments on different types of surfaces (furniture,
appliances and objects of daily use in homes
and offices), test methods, interpretation of results
and obligations under the relevant legislation,
e.g. the European Biocides Regulation.
So, we take these opportunities to offer you an interesting in-depth analysis by Franco Bulian,
the deputy director of Catas, which aim is to
clarify and explain the role of surfaces as possible
sources of contamination.
FURNITURE SURFACES
AT THE TIME OF “COVID-19”
The term “contagion”, which often occurs in our
conversations during this period, has an interesting etymology deriving from the Latin words
cum, meaning “together”, and tangere meaning
“to touch”.
Indeed, the simple act of touching a surface
can be the source of many infections and some
studies testify, for example, that the door handles
or the elevator buttons of crowded places are
among the primary causes of the transmission
of many viruses.
These strange “biological entities” are in fact
able to easily pass from the surfaces we touch
to our hands and from the hands to our mouth
and eyes, which represent a kind of open door
through which they are finally able enter into
our body. In this regard, an Australian study
published in 2015 proved that people are used
to touch their faces very often (on average 23
times per hour) and viruses take great advantage
of such gestures, even unconscious, to considerably spread their diffusion.

The transmission of the virus through the surfaces
is evidently based on a first contact deriving
from an infected person, mostly through the
well-known “droplets” (saliva droplets transmitted
through a sneeze, a cough or simply by speaking
to another person) followed by the ability of the
virus to survive on the contaminated surface.
Recent studies, applied precisely on “Covid19”, described a fairly prolonged survival of
this virus on plastics (up to 72 hours) and on
steel (48 hours), while it is more limited on cardboard or copper.

The most interesting data regarding the interior
environments is probably that relating to plastics
considering that many of the surfaces around
us are coated or in any case covered with laminates or other polymer-based materials that
represent the primary constituents of plastics.
The new needs and habits caused by “Covid19” are determining significant consequences
also for the world of furniture and finishes. There
is, in fact, an increasingly requests of antibacterial surfaces and, on the other side, it is considered rather fundamental the ability of furniture
surfaces to resist to frequent cleaning and disinfection operations. In this regard, Catas has
recently started specific studies collaborating
with various partners of our sector.
THE ANCTIBATTERIAL EFFICACY
OF SURFACES
The antibacterial effect of furniture surfaces is
normally achieved thanks to the addition of particular additives (for example silver base substances) which perform a biocide and/or inhibitory
action towards their proliferation. Catas carries
out specific tests to study the antibacterial action
of plastics and other non-porous materials by
contaminating the surfaces under investigation
and verifying their effects on bacteria survival.
The reference methods are those described by
ISO 22196 and JIS Z2801, as well as internal
methods specifically created to adapt the test
to materials which, due to their intrinsic properties,
could not been tested according to the standardized methods.
RESISTANCE TO CLEANING PRODUCTS
AND DISINFECTANT LIQUINDS
As mentioned above, frequent cleaning and disinfection of surfaces are recommended actions
at all levels to counter the spread of “Covid-19”.
Among the products declaredly effective against
the virus, there are alcohol-based preparations
and those containing oxidizing agents, such as
sodium hypochlorite or hydrogen peroxide.
Alcohol is certainly an agent to be taken into due
consideration, as it sometimes tends to cause
the softening of some coating films. On the other
hand, oxidizing agents may be responsible for
discoloration or “fading” even if there are not
currently much data available to be able to
present a real case study. Finally, particular attention must be paid to the colouring agents that
are sometimes added to these cleaning products:
if these substances penetrate deeply into the
surfaces, they could be difficult to remove,
resulting in the formation of coloured areas.
In this regard, Catas has developed a specific
investigation protocol (based on EN 12720) to
verify the ability of the surfaces to resist contact
with cleaning products and commonly used
disinfectant liquids.
RESISTANCE TO RUBBING
In addition to assessment of the sole contact of
a liquid with the surface under test, Catas has
also developed a test method for assessing the
combined effect of contact with rubbing, simulating a real cleaning operation.
The combined effect can in fact be very deleterious, causing various types of damages on
furniture surfaces. The tools made available by
Catas can undoubtedly represent a valid and
ready-to-use aid for the whole market hoping,
in any case, that also the standardization world
begins to consider and work on these new
needs and present challenges. n

catas.com
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BIESSE GROUP LAUNCHES THE NEW EVENT
"INSIDE IN ACTION" IN OCTOBER
platform, exploring, down to the tiniest detail,
the universe of innovation created by Biesse,
Intermac and Diamut.

"Inside Biesse" catches up
with the new situation and
turns into a different event,
richer and up-to-date,
involving all
Biesse Group divisions,
from woodworking industry
to advanced materials,
from glass to stone...
First of all, mark the dates in your agenda. The
next event by Biesse in October has a long
and rich schedule, from October 5 to 30. The
format is new, "Inside In Action" will combine
live events with digital meetings, all pursuing
the same objective of the previous thirteen editions of the Pesaro event in October: show all
the news, the possibilities, the potential that the
group can offer to those who choose its technology, its software, its vision of manufacturing...
Drawing inspiration from the historical event "Inside Biesse", a traditional event for the wood industry for the past 13 years, "Inside in Action" is
a big, fascinating and attractive container to
present - all together - the latest solutions for
wood, advanced materials, glass and stone, in
the Pesaro campus inaugurated one year ago,
and on the brand new platform "Digital Arena".
For the first time, Biesse Group is bringing the
Biesse, Intermac and Diamut divisions together
with a synergetic approach on the same stage,
with a hybrid event feature all the most important
news in the domains of technology, software
and training, online and/or live, in one place, to
present the results of constant investments in
innovation, research and development, and professional education.
“Inside in Action”, they told us in Pesaro, “…will
be a social, communication, working and networking event, leveraging the continuous interaction between the physical world and interactive
reality, a typical condition of modern life. It will
be what is now called an on-life event, mixing
real and virtual.
With the real and the virtual worlds melting into
each other, the new event “Inside in Action” will
have a three-fold structure – “Inside Live”,
“Inside Next” and “Inside Play” – to provide
partners and customers with the opportunity to
attend in person at the Biesse Group Campus
in Pesaro, or to connect digitally via the online

“INSIDE LIVE”
Again this year, Biesse Group is opening the
doors to innovation in Pesaro, in the two showrooms “Wood & Advanced Materials” and “Glass
& Stone”, presenting more than 5,000 square
meters of technology. This will be done in
total safety: from October 5 to 30, customers
will get an in-depth view of the latest technology
trends that they missed at the traditional exhibitions, and they will discover more than 40 machines, software and digital services addressed
to all manufacturing companies, from big organizations with high production volumes, to businesses searching for flexibility and customization,
up to small enterprises that can turn into real
"smart factories".
Basically, “Inside Live” is the continuation of the
traditional October event, the most appreciated
initiative for industry operators willing to "touch"
the results of Biesse's and Intermac's commitment
to deliver solutions designed to automate or
even "disrupt" the established production methods…
Customers will have the opportunity to arrange
visits and technical demos about technology
they are interested in, starting from September:
all they have to do is connect to the Biesse platform and register for the event, as in Pesaro
they have already taken all the necessary measures and implemented all the necessary systems
to ensure total sanitary safety for all participants
and the sanitization of all the facilities.

platform on any desktop or mobile device. From
October 26 to 30, anyone can connect and access digital contents and technology demos in
preview.
The interactive and international character of
the digital event will be the distinctive feature of
each webinar: the user will be able to interact,
put questions and interrogate the experts who
will reply in real time. The event is really worldwide,
offering the opportunity to attend online meetings
in different languages, plus training sessions
and live talks.
Anyone attending this "digital get-together" will
find an update on the latest technological developments, with contents that can be accessed
later on "on demand", anytime and anywhere,
on the Digital Arena platform.

“Inside in Action a historical, unique and unprecedented event in our industry: an occasion
not to be missed, covering all technologies

“INSIDE NEXT”
“Inside In Action” will be an involving experience,
an integrated event fully accessible to customers
(both virtually and live), centered around a real
tech show where the biggest star will be technological innovation, featuring an extensive
range of new products and processes. The
stage of “Inside Next”, on October 15 and 16,
will introduce new technology for wood and advanced materials, while October 22 and 23 will
be dedicated to the live presentation of advanced
solutions for glass and stone processing.
“INSIDE PLAY”
Following the trail of “E-Vent: Digital in Action”,
held last July, “Inside Play” will be a lineup of
digital events, a rich agenda of training webinars
and live demos delivered through Biesse's virtual

BIESSE spa
Biesse Group is a global leader in wood, glass, stone, plastic and metal processing
technology. They design, build and distribute machines, integrated systems and software for
companies in furniture, windows, construction elements, shipbuilding and aerospace. The
company invests 4 percent of its annual revenues in R&D and has deposited over 200
patents. The company has 12 industrial sites, 39 subsidiaries, 300 agents and selected
resellers, and an 85 export share. Its customers include some of the most prestigious names
in Italian and international design. Founded in Pesaro in 1969 by Giancarlo Selci, it has been
listed in the Star segment of the Italian Stock Exchange since June 2001. Current global
headcount is 4,000 employees.
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made by Biesse, Intermac and Diamut, and an
international one, involving the entire group as
a whole”, said Federico Broccoli, Chief Commercial and Subsidiaries Officer.
“At this event, a key role will be played by our
39 subsidiaries, with an increasingly varied and
accessible portfolio of contents, technology
and advanced solutions, to the benefit of our
customers. We have developed a new concept
of "Biesse Inside", more exhaustive and up-todate, as we want to keep contributing to the
success of our customers around the world, offering the best support possible, expanding
our offer of events and integrating it into the
digital sales project we are carrying on," he
concluded.
“Inside in Action”: the date not to be missed with
Biesse Group, now a live and digital show. n

biessegroup.com
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50 CANDLES FOR COMEC GROUP

NASTROFLEX:

"It's a major milestone I had never imagined we
could reach," said Lucio Bergamasco, founder
of one of the best known and most appreciated
specialists worldwide, with a rich catalog of machines, lines and machining centers for solid
wood processing.
"We are ripening the fruits of many years of
dedication, creativity, collaboration, investments:
we can say we are a reference for the market,
both for standalone machines and for integrated
solutions, complex lines even for the most
peculiar operations.

FIFTY YEARS IN BUSINESS
Fifty candles for Nastroflex, fifty years for one of
the oldest players in the abrasive industry, told
by Italo Rossetto, sales manager of the Trevisobased company since 2009 and a member of
the "family" since 1985, when he joined the company to lead the sales department. A big family,
definitely, with 110 people and two factories, the
headquarters in Ponte di Piave, near Treviso, and
another site in Trezzano sul Naviglio, near Milan.

“Nastroflex was established in 1970 by Antonio
Palù, father of the current owner Carlo, but the
concept had been developing in his mind for a
long time, as he realized that it was not easy to
find effective abrasives in the Triveneto region,
despite a large community of furniture companies.
So, he created his own business and started to
import abrasives from Northern Europe. In the
Seventies and Eighties, our business "changed
direction" with the arrival of Carlo. We began to
develop our own production, going beyond distribution to lay the foundations of today's Nastroflex, a leader in Italy and a major global
player in the production of abrasive belts."
Your business started as a "necessity", a development in different steps. Which are the milestones
that have taken Nastroflex to the top of the market?
“After a long starting phase, the first turning
point came in 1985, when we acquired Italiana
Abrasivi and their factory in Trezzano sul Naviglio,
which is still in operation today. In 1992, we
launched the first range of fine grain abrasive
belts for glossy furniture, while ten years later
we developed an automated line for the transformation of high belts. Finally, in 2010 we
started the production of segmented belts for
mdf and particleboard manufacturers. These
achievements have helped us export our
crocodile all over the world."
The crocodile has been your trademark for a
long time...
“Yes, but not from the start. In terms of technical
innovation, we can identify those three milestones,
while the turning point for our brand was in
2003, when we acquired Naxoflex, a Swedish
company whose products we distributed in Italy.
We decided to adopt their symbol, which is
now known all over the world and represents a
quality brand that has made us famous also
abroad, especially in the wood industry, which
is our core business, and then later on also in
the metal industry."
Your fiftieth anniversary has fallen in one of the
most difficult periods, the year of Covid-19.
"We have faced this emergency with great caution, trying to take all possible measures, as
suggested by Giorgio Palù, the brother of our
owner and a reputable virologist, aware that we
had to pay much attention ever since the first
days of the epidemic, due to the location of our
sites, one in Lombardy and one in Veneto. For
this reason, to avoid exposing our employees
to any risk, we decided to close production
before the Italian government announced the
lockdown, and then we gradually resumed our
activity after Easter. It was not an easy period,

you can see that from our revenues in those
months, but now we prefer to see the glass
half-full: we are fine and we are still up and running. Things could go much worse...".
What has changed in your way of working?
“In production, there have not been many
changes, we comply with social distancing, we
have sanitized the facilities and we have distributed face masks to everyone and adapted
working hours to avoid overcrowding. The big
difference is in sales. Not being able to meet
customers in person, having to stick to a "virtual"
approach, with Skype and Zoom calls, has been
like being in prison. Human contact and customers relations are essential for us. We were
among the pioneers of pre- and after-sales
service in our industry."
It's not just a working method, it's a real philosophy...
“For each process step, you can get a product
that is more or less suitable, more or less specialized. We want to prove to our customers
that generalization does not pay and they have
to consider the difference between one type of
abrasive and another, which is apparent. That's
why we are strongly focused on dialog and
direct relations with customers, leveraging a
sales organization made of qualified and skilled
staff. We offer an accurate approach. The keyword for us is multiconcept, i.e. the possibility
to choose different products according to specific
needs, to achieve balanced performance."
This approach to guide the market rather than
following it passively has led to excellent results,
both in Italy and abroad.
"Today, foreign markets account for 40 percent
of our revenues, with constant expansion in Europe and the Middle East, while business in the
American continent is declining. This is partially
due to the current emergency, in countries like
Brazil that are experiencing the most acute
phase, but this trend has already started, actually.
Especially in North America, there is an increasing
trend to re-localize orders to the Far East,
between Vietnam and China. The Italian market
is still lively and interesting. In recent years,
business has been shrinking due to the longterm impact of the economic crisis and the fact
that raw wood processing in Italy has virtually
disappeared; but we are still active in raw panel
processing and in the segment of paints and
glossy furniture, where we are leaders."

This is the result of a period of deep and necessary renovation in the past few years; we have
involved new stockholders and invested in a reorganization process that has enabled us to optimize each phase of our process, setting up
suitable sites for each business entity: the "mother"
company Comec with its "Cnc Wood" and "Technology" divisions; Camam, dedicated to chairs
and developing specific solutions for cutting,
sanding and automated assembling; and Dlm,
the mechanical operations division recently
strengthened with the introduction of three new
milling-boring machines. We manage every detail
of our production flows internally, the entire
value chain, from concept to installation, taking
care of all tasks we consider strategic to achieve
the quality and the effectiveness that have made
us appreciated all over the world.
In the past two years, we have invested also in
our headquarters – in San Giovanni al Natisone,
near Udine – and now we have a new office
building; our "Comec Lab" where we can organized demos, tests and remote sales; larger
manufacturing areas that have improved our
organization… more than 15 thousand square
meters of indoor areas where we have installed
many things, as mentioned. We expect to grow
even this year, consolidating our revenues in
the range of 15 million euro and exceeding the
current threshold of one hundred employees."
"Now, the direction is clear and shared", added
Bergamasco, the president. "I have two vice
presidents next to me: Luca Battistella, sales
manager, and Franco Braida, engineering and
product innovation manager, plus Mauro Bramuzzi, technical manager at Camam.
Our strength is an industrial organization that
starts from customer relationship, develops
through design, construction, wiring, software,
where we have invested massively in the recent
period, and ends up with the final machine,
ready to be used, installed and tested at the
The management of Comec Group. Top, from left:
Massimo Bergamasco, Mauro Bramuzzi, Luca Battistella,
Paola Bergamasco; below, always from the left,
Franco Braida, Lucio Bergamasco and Daniele Bergamasco.

Fifty years have gone by: which are your plans
for the next fifty years?
“We have a clear vision for the future, but we
cannot talk about specific plans. We have a
mission we are pursuing: export the crocodile
brand all over the world, keeping our leadership
in the wood industry and expanding our footprint
in metal and finishing. It will not be easy, but our
growth rates over the past fifty years and the
quality of our products speak for themselves."

customer's site. I repeat, we have a solid organization but, at the same time, we are as flexible
as we need. This strategy has allowed us to develop leading technology also in the door industry:
wherever "narrow parts" must be processed, we
can help, and in recent years we have recorded
the most significant growth in these segments."
"The daily focus on customer relationships, the
awareness that they have a lot to teach, have
given a significant contribution to the success
of our group," added Luca Battistella. "With
this attitude, we have become one of very few
manufacturers of high-quality tailor-made machinery, high technology combined with custom
production, as many of our machines are really
special. Of course, we have a wide range of
standard solutions, ready to be installed maybe
with some customization, but our core business
is based on constant discussion with the customer
to understand their production, going into details
to deliver a tailor-made machine: we visit their
working places, we see how things work, we understand their objectives, and then, with our excellent design staff, we find the right answer.
We will keep standardizing our basic "modules"
as much as we can, so that we can present an
industrial approach, but we will never deny our
tailor vocation, our capacity to deliver highly automated integrated plants, also because finding
skilled operators or simply young people willing

“Md Jamb 11X Ca”.

to work in the wood industry is more and more
difficult. In the past decade, we have invested
in "easy and smart" software, management and
control systems typical of an "automated factory",
as this is the most frequent request: an automated
process where the operator only needs to load
semifinished materials and unload finished parts,
machinery and plants fully integrated into the
"factory organism"... We are really working hard
on these elements, with increasing commitment
to meet the peculiar needs of each customer.
We have operations in over fifty countries and
a portfolio of more than two thousand customers
and 20 thousand installed machines: we have
driven our growth, built a network of relations
that support our business in many countries
and allow us to look at the future with confidence.
We have also strengthened our "Comec Lab",
now we can execute demos, tests (both live and
online), possibly on parts shipped by a customer
just the day before!".
"When we decided to manufacture machines
for the "chair district", the region where we
were born in 1970, we could not imagine we
would achieve such results", Lucio Bergamasco
concluded. "We have never stopped and we
have diversified our offer, expanding our expertise
and experience into other domains, opening
new directions and getting into new markets,
approaching different customers who have
encouraged us to develop a huge range of machines. Now we can say that, when it comes to
complex operations on solid wood, whatever it
is, we are always included in the short list of
candidate suppliers. And let me tell you we are
normally in the top positions!".

by Francesco Inverso n

by Luca Rossetti n

nastroflex.it

comecgroup.com
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RESOUNDING APPLAUSE FOR THE FIRST "SCM LIVE SHOW"

It's been hard work with excellent results. We
were impressed by the professional quality of
the three-day live streaming event, not only for
the wide range of innovative technology "made
in Scm" presented, but also for the overall
quality, in line with a real TV show.
A beautiful studio, a professional host, effective
demos showing the operation and potential of
entire lines and individual machines, an exhaustive and well-organized agenda, accurate presentations by the division managers of Scm
and interesting contents presented by the 18
subsidiaries of the group around the world; the
latter were involved in all sessions (morning
and afternoon) to introduce themselves and tell
how their respective countries were facing this
new situation.
That's what it's been: a brand new thing, a
new way of telling a story, presenting machinery,
letting experts talk. The results have been consequential, but such an event is not for everyone:
the 24 hours of contents broadcast from the
Rimini headquarters requested a massive effort
in terms of coordination, direction, copywriting,
time scheduling. Some stories were less involving
than others, of course, but we have to say that
Scm has really created an event that has set a
new standard: congratulations!
With over 24 hours of live online contents translated into nine languages, participants all over
the world had the opportunity to discover the
new technology that should have been originally
exhibited at trade fairs all over the world in
2020, postponed or cancelled due to the Covid-19 emergency.
The first edition of "Scm Live Show", with some
thirty webinars, featured more that fifty technological solutions, brought directly to the offices
or homes of participants, with the "Smart&Human
Factory", the human-centric digital furniture factory, in the forefront.
Industry companies have responded enthusiastically: despite the new format, or maybe because of it, over 4 thousand registrations
came from 100 countries in all continents, with
an average daily audience of 1,500 unique viewers who interacted in real time with the Scm
experts, submitting questions while their monitor
displayed presentations packed with information,
data, innovation...
The contents are still available on the platform
and, according to Rimini officials, are generating
requests for visits and meetings in all subsidiaries
around the world and in the Rimini headquarters.
Behind this, as we said, a very "significant" investment: fifty cameramen, technicians and authors, a director and a host specifically hired for
this unprecedented "digital exhibition", over 100
Scm employees involved in the preparation and
execution of the show.
INNOVATION...
A wide range of new technology was presented
(cells and integrated standalone machines),
which can meet the most diverse production
requirements in secondary woodworking: from

the upgrades to the wide range of machining
and drilling centers for panels, to new developments involving solid wood and construction
wood machining centers; from flexible industrial
and “J-shape” edgebanding to angular cutting;
from integrated surface processing (including
new solutions for pressing, sanding and finishing),
to the latest solutions for packaging; from specific
technology for windows and integrated lines for
door production, to the models for squaring-tenoning and profiling. All of this without forgetting
the "ancient heart" of the group, i.e. the largest
collection of machinery for joiners, including a
new cutting, drilling and edgebanding cell and
the exclusive launch of a new app for handicraft
companies.

we keep this topic for the next issue, where we
will give an in-depth presentation in an interesting
case history.
Talking about edgebanding, we want to make
our best wishes to the Edgebanding Business
Unit for its seventieth birthday. It's been a long
way, leading to the creation of an extensive
range of models: single-sided edgebanders
“stefani” and “olimpic”, which are constantly
evolving; cells and plants equipped with roller
conveyors; panel return devices; automated
loading and unloading systems, attended by
robots and provided with “IoT” sensors for immediate feedback about machine operation, in

In line with Scm's approach in this period, the
spotlights were cast onto the continuous development of the “Smart&Human Factory” concept, designed to increase productivity and flexibility, minimize scrap and waste, optimize final
product quality even on delicate materials.

line with “Industry 4.0” requirements. These include the new generation of flexible systems for
industrial edgebanding “stefani cell” and “stefani
rocket” for “batch 1” operation, and modular
systems available for panel machining, with or
without squaring.
Another focus of the "online technology exhibition"
was software and digital services, of course.
Presentations from the main studio and with the
group experts introduced the "Digital Integrated
Woodworking Process", showing how software
and digital services can support customers in
all working phases, from planning to data preparation for production, to production monitoring,
up to after-sales maintenance and service.
For data preparation purposes, new versions
were presented for the machining center programming software "Maestro cnc" and the cutting
optimization package "Maestro ottimo Cut"; for
production planning, Scm introduced a new
Mes solution integrated with their machines, to
support customers in the programming and
management of the production flow.The new
multi-touch “control tabelt” “Maestro active”
offers even easier and optimized machine control
and interaction during production, while the
new “Digital services” enabled by the “Maestro
connect” platform support all the steps of production monitoring, machine maintenance and
after-sales service. n

scmgroup.com
The new version presented at the “Scm Live
Show” – just an example of the multiple configurations that can be “arranged” – included
three automated cells, flexible and modular, integrated with articulated robots and connected
by smart autonomous shuttles “Amr”. The cutting/nesting cell was comprised of a nesting
center "morbidelli x200", designed for flexible
“batch 1” production, integrated into the automatic warehouse “flexstore hp”, a combination
that allows to load stored and labeled panels
directly onto the worktable, and then unloaded
by a robot that places the different parts onto
the "Amr" shuttles to be transferred to the edgebanding section. The robot can now also pick
and handle small parts and scraps, making
them available for new orders.
The cell executes nesting operations not only
on individual panels, but also on "packs" of panels, offering higher productivity with the new
“gabbiani p80” sawing machine, one of the
world previews at the online event.
The new edgebanding cell for “batch 1” operations “stefani cell E” is equipped with an articulated robot that executes all panel loading/unloading operations automatically, with an investment that is now affordable also for small and
medium businesses. Parameters like color, edge
thickness, groove position and depth, protective
film handling and panel size can be changed
continuously, without interrupting the production
flow, and with the new "pickback" bridge system
for automatic panel return, the panel is rotated
automatically to accelerate the subsequent reintroduction.
Last but not least, the packaging cell, an ideal
solution for furniture kit manufacturers, including
two machines presented as world previews,
“cut c 200” and “pack c 100”: the operator only
needs to place the product onto the unfolded
box, and any item is formed and closed automatically, leveraging an automatic size changing
system.
The sawing process was another highlight at
“Scm Live Show”, featuring the world preview
of “gabbiani a2” and the new “gabbiani gt2”;
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CONTACTS
Primary processing

Secondary processing

GIARDINA GROUP

MARIO ZAFFARONI & FIGLI srl
Via Centro Industriale Europeo, 24
I-22078 Turate (CO)
phone +39 02 9688453 fax +39 02 9682718
www.zaffaroni.com - info@zaffaroni.com

ANGELO CREMONA spa

BIESSE spa

Viale Lombardia, 275 I-20900 Monza (MI)
phone +39 02 660381 - fax +39 02 6603825
www.angelo-cremona.com
mailbox@angelo-cremona.com

Via della Meccanica, 16 I-61122 Pesaro (PU)
phone +39 0721 439100 - fax +39 0721 453248
www.biesse.com - sales@biesse.it

Machinery and services for plywood
and sliced veneer production.
Peeling lines, dryers, presses and finishing
lines; horizontal, vertical and rotary slicers,
press dryers and clipping lines.

The Biesse product line includes cnc work
centres, manual and automatic edgebanders,
squaring/edgebanding machines, panel sizing
centres, calibrating and sanding machines,
routers, throughfeed boring and inserting
machines, material handling equipment
and turnkey plants.

Panel processing machines and plants.
Special multi-blades panel saws, longitudinal
milling machines with rollers feeding, working
centres for the “Folding” technology, flooring
industry technology, doors,modern furnishing
industry technology.

Surface finishing

B.F.B. di Bortoluzzi Gualtiero & C. snc

Via Irlanda, 1 I-53036 Poggibonsi (SI)
phone + 39 0577 90311 - fax + 39 0577 979335
www.putschmeniconi.com
info@putschmeniconi.com

Machines and plants for primary and
secondary processing of wood: debarking,
cutting, selection and sorting of logs,
complete sawmill collection, sorting and
stacking of sawn timber, storage processing,
special processing of varius kinds of
semimachined products, production of wood
for carpentry, preparation and handling of
logs for plywood plants.

Manual and automatic vertical panel saws for
cutting wooden panels, plastic and acm
products. Welded steel frames, to grant
rigidity and precision.
Special applications allowing the possibility to
make also grooving on sandwich panels for
folding. Automatic horizontal beam saws with
many different configurations accordingly to
the panel sizes and thickness requirements.

COSTRUZIONI MECCANICHE
MODESTO NINO srl

Via Achille Grandi 38
I-47922 Viserbella di Rimini (RN)
phone +39 0541 736265 fax +39 0541 732084
www.rswooditaly.com - info@rswooditaly.com

Via Ciro Di Pers 68
I-33030 Majano (UD)
phone +39 0432 959036
fax +39 0432 959036
www.modesto.it - info@modesto.it
Our production of woodworking machines:
edger, cross-cutter.

SALVADOR - SOLIDEA srl

COMEC GROUP srl
Via Cascina Rinaldi, 39
I-33048 S. Giovanni al Natisone (UD)
phone +39 0432 756282
fax +39 0432 757591
www.comecgroup.it - info@comecgroup.it
Comec Cncwood, multi-spindles working
centers with working head support columns
with transvertal movement.
Comec Technology, special machines
and systems for high productive processing.
Camam, special machines for the production
of chairs and tables.

CEFLA FINISHING GROUP
Via Bicocca 14/c I-40026 Imola (BO)
phone +39 0541 653441 - fax +39 0542 653444
www.ceflafinishinggroup.com
cefla.finishing@cefla.it
Cefla Finishing Group worldwide leader in the
finishing of wooden, plastic and non-ferrous
material products designs and manufactures
turnkey painting and wrapping lines for the
wood, glass, metal and plastic industries,
tailored on customer needs and requirements.

RS WOOD srl

Wide range of traditional woodworking
machines for panel and wood processing.

Via dell’Industria, 15
I-31020 San Vendemiano (TV)
phone +39 0438 777096
fax +39 0438 778282
www.solidea - salvador@solidea.it
Our mission: to be the skilled leader in
optimizing saws for innovation, quality,
technology, price and service!
Pushing optimizing saws; angular cutting
optimizing saws; high speed optimizing saws;
cross cutting saws

CMA ROBOTICS spa
Via Pier Paolo Pasolini, 35/15
I-33040 Pradamano (UD)
phone +39 0432 640172 - fax +39 0432 640018
www.cmarobotics.com - info@cmarobot.it
Company specialized in fulfillment
of robotized solutions for painting chairs,
tables and assembled furniture, panels,
windows and doors.

ELMAG spa
Viale Elvezia, 35 I-20052 Monza (MB)
phone +39 039 23611 - fax +39 039 328202
www.elmag.it - info@elmag.it
Lacquering and printing lines for furniture
panels, hardboard, mdf or chipboard panels,
doors or parquet flooring with roller
or curtain coating technology and uv or hot air
drying systems. Automatic and robotic spray
lines with vertical dryers, flat or uv dryers.
Lacquering and printing on coils.

Woodworking machinery: the widest range
of products.

PRIMULTINI srl

Machines for woodworking and equipment
for sawmills. Vertical and tilted bandmills, log
carriages with variable axis, log carriages with
independent headblocks, tandem bandsaw
headrings, chipping canter, traditional resaws,
double resaws. Multiple ripsaws, manual
and automatic edging lines, working centres
with circular blades. Log profiling equipment.
Complete, high-production plants for sawmills.
Saw servicing equipment.

LESTA srl

Lesta Srl designs, manufactures and sells
industrial robots for both powder and liquid
painting.
The top of the range of Lesta production are
the 5 and 6 axis antropomorphic robots in
self-learning LeBot MV series. The selflearning makes easy and immediate to create
painting programs for any kind of
applications: wood, plastic, metal and
composites.
What’s unique is that Lesta’s proven
technology is so simple that, upon completion
of the installation, a manufacturer of any size
can literally be making their own programs in
few minutes and painting robotically on Day
One.In addition, Lesta Srl is able to supply
cartesian robots, carousels, air and ground
rotation groups, robot handling systems in
ground or hanging configuration to increase
the working area, production cycle
management software with RFID tags, 2D and
3D scanning systems in order to make the
painting process completely automatic and
Lesta proposes itself as systems integrator for
any industrial application. Lesta Srl is also
KUKA Official System Partner.

TECNOAZZURRA srl
Via del Tesoro, 210 I-47827 Verucchio
Fraz. Villa Verucchio (RN)
phone +39 0541 678225-0541 678078
fax +39 0541 671144
www.tecnoazzurra.it - info@tecnoazzurra.it
Industrial painting machines as dry painting
booth, water painting booths, pressurising
painting system and suspended transport lines.

Handling
and commissioning

SCM GROUP spa
Via Emilia, 77 I-47900 Rimini
phone +39 0541 700111 - fax +39 0541 700232
www.scmgroup.com
scmgroup@scmgroup.com

Viale Europa, 70 I-36035 Marano Vicentino (VI)
phone +39 0445 560333
fax +39 0445 560334
www.primultini.com - info@primultini.com

Finishing plants for the furniture
and construction industry with application
by spray, by roller coaters and curtain coaters
and drying by Uv dryers, vertical dryers,
linear dryers with microwaves technology.
Complete finishing plants for doors
and windows. Spray booths.

Via T. Tasso, 66 I-21052 Busto Arsizio (VA)
phone +39 0331 430 817
fax +39 0331 1581053
www.lesta.it - info@lesta.it

PUTSCH-MENICONI spa

V.le del Lavoro,27 - Zona industriale Paludi
I-32010 Alpago (BL)
phone +39 0437 989208-685
fax +39 0437 989157
www.bfblegno.it - info@bfblegno.it

Via V. Necchi, 63 I-22060 Figino Serenza (CO)
phone +39 031 7830801- fax +39 031 78165
www.giardinagroup.com
info@giardinagroup.com

VEBA MECCANICA srl
Via Emilia, 1678 I-47020 Longiano (FC)
phone +39 0547 54323 - fax +39 0547 54029
www.veba.it - info@veba.it

EPISTOLIO srl
Painting Robot Division
Via Piemonte, 120 I-21100 Varese (VA)
phone +39 0332 212692 - fax +39 0332 223666
www.epistoliorobot.com - info@epistolio.com
Epistolio srl – Painting Robot Division,
with a 20 years experience in developing
and constructing anthropomorphic
and cartesian robots – offers a comprehensive
range of complete solutions for automated
industrial painting applications in the
woodworking industry.

The product range is wide in the sector
of traditional woodworking machines:
thicknessing planers, surface planers,
combined surface-thicknessing planers,
circular saws, spindle moulders,combined
saw-spindle moulder, universal combined
machines, band-saws.
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CASSIOLI srl
Place Guardavalle, 63
I-53049 Torrita Di Siena (SI)
phone +39 0577 684511- fax +39 0577 686084
www.cassioli.com - info@cassioli.com
From over 40 years we propose integrated
solutions in material handling and industrial
automation sector. Highly personalisable and
specific systems for furniture assembling, the
automatic storage and the handling.
Automatic warehouses, lazer guided vehiculs
(lgv), robotized islands, conveyors, sorter
systems, assembling lines, tilting units,
management softwares.
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Tools and auxiliaries

FAPIL srl
Via A. Locatelli, 51/A I-24019 Zogno (BG)
phone +39 0345 91179 - fax +39 0345 92726
www.fapil.it - fapil@fapil.it
Since 1959, Fapil’s mission has been to design
and build cutting tools for machining wood,
board materials and plastics.
Specialists in cnc tooling.

FAIRS

the complete calendar on www.xylon.it
FOCUS WAITING FOR XYLEXPO AAAAAAAA

Software

DDX Software Solutions
Via G. Donizetti, 109/111
I-24030 Brembate di Sopra (BG)
phone +39 035 621093 - fax +39 035 333723
www.ddxgroup.com info@ddxgroup.com
Ddx develops Cad/Cam/Cim software solutions:
EasyWOOD for panel and solid wood
machining using 3, 4 and 5 axis; EasyBEAM for
structures, houses, walls, beams, rooves,
gazebo, etc.; PowerSTAIRS for staircases
design and manufacturing; PowerWIN for any
kind of windows, french doors, internal doors,
entry doors and shutters.

FINK srl - Woodworking tools
Via G. Giusti, 15 I-20900 Monza (MB)
phone +39 039 386961-2 - fax +39 039 361458
www.finktools.com - fink@finktools.com

Automation

CMA 2 Costruzioni Meccaniche Automazioni
Via Pezza Alta, 28
I-31046 Rustignè di Oderzo (TV)
phone +39 0422 853770
fax +39 0422 853992
www.cma2.it - info@cma2.it
SISTEMI srl UNIPERSONALE

Tools for wood-alu and plastic material
working. Tools for automatic boring machines,
router bits and collet chucks for cnc router
machines. “M. Conti” measuring devices for the
woodworking industry. Special accessories for
hobbysts, craftsmen and small industry.

Custom made machineries and automations
for handling, assembly, storage and
packaging.
Paper pallet compose machineries, pallet
protect machines with Made in Italy quality.

Cross-cutting lines

Dust extraction
systems and filtration

Via Ennio, 25 I-20137 Milano
phone +39 02 54100818 - fax +39 02 54100764
www.controllogic.it - controllogic@controllogic.it
Spark detectors and fire extinguishing systems
for industrial dust extraction systems.

Lacquers

7-10 September
Ciff
www.woodworkfair.com
• Shanghai (China)
Furniture

7-10 September
Wmf
www.woodworkfair.com
• Shanghai (China)
Woodworking technologies

15-17 September
Lesprom Ural
www.lesprom.com
• Ekateringburg (Russia)
Woodworking technologies
15-18 September
Drema
www.mtp.pl
• Poznan (Poland)
Woodworking technologies
17-20 September
Bife-Sim
www.bife-sim.ro
• Bucarest (Romania)
Woodworking technologies

10-14 October
Woodtech
www.woodtechistanbul.com
• Istanbul (Turkey)
Woodworking technologies
14-17 October
Bi-Mu
www.bimu.it
• Rho (Italy)
Woodworking technologies
14-17 October
Holzmesse
www.kaerntnermesse.at
• Klagenfurt (Austria)
Woodworking technologies
19-22 October
Lesdrevmash
www.lesdrevmash-expo.ru
• Mosca (Russia)
Woodworking technologies
21-23 October
Expokos
www.ceokos.com
• Prishtina (Kosovo)
Woodworking technologies

CURSAL srl
Via Bradolini, 38/a I-31020 San Fior (TV)
phone +39 0438 400963
fax +39 0438 401851
www.cursal.com - info@cursal.com

CONTROL LOGIC srl

AAAAAAAA

7-9 September
Dubai Woodshow (online)
www.dubaiwoodshow.com
• Dubai (Uae)
Woodworking technologies

8-12 September
Furniture China
www.ubmsinoexpo.com
• Shanghai (China)
Furniture

Since 1924 Fink produces complete sets
of tools for windows, helicoidal cutterheads,
cutterheads for profiled kinves, cutters in Hw
welded, circular saw blades, dia tools, boring
bits, solid carbide routers, tools for cnc
trimming hoggers.

Via Montanelli, 70 I-61122 Pesaro (PU)
phone +39 0721 28950 - fax +39 0721 283476
www.sistemiklein.com - info@sistemiklein.com

4-8 September
Maison&Objet (online)
www.maison-objet.com
• Parigi (France)
Furniture

For more than 40 years, Cursal has been
specializing in projecting, constructing and
installing cross-cutting plants and automatic
loading/unloading systems, all projected in 3D.
The top range consists of the wide selection of
automatic optimizing machines (they can be
purchased with Industria 4.0). Super-fast ones
with belt feeding (they can be equipped with
the qualities/defects optical scanner made in
Cursal). Ultra-strong ones with rollers traction;
highly precise ones with pushing system (90°
and angular cutting), for single boards and
packets. Rapid semi-automatic cross-cut saws
for small, medium and large sections. Wide
range of accessories to equip each plant with
customized loading/unloading systems: roller
conveyors, belts, combined transfers, drilling
machines, ink-jet printers, label printers,
manual stops, selector stops, displaying stops,
electro-pneumatic stops, cnc electronic stops
for single boards and packets, supervising
computer etc… Loading and unloading systems
with vacuum and grips.

29 September - 2 October
Technomebel
www.technomebel.bg
• Sofia (Bulgaria)
Woodworking technologies

3-5 November
Woodtech Warsaw Expo
www.warsawexpo.eu
• Varsavia (Poland)
Woodworking technologies

30 September - 2 October
Timber processing & Energy Expo
www.timberprocessingandenergyexpo.com
• Portland (Usa)
Woodworking technologies

13-15 November
The north of England
Woodworking Show
www.nelton.co.uk
• Harrogate (UK)
Woodworking technologies
23-26 November
Formobile
www.formobile.com.br
• S. Paolo (Brazil)
Woodworking technologies
23-27 November
Biemh
www.biemh.bilbaoexhibitioncentre.com
• Bilbao (Spain)
Woodworking technologies

INDUSTRIA CHIMICA ADRIATICA spa
Via Sandro Pertini, 52
I-62012 Civitanova Marche (MC)
phone +39 0733 8080 - fax +39 0733 808140
www.icaspa.com - info@icaspa.com

3-6 December
Cairo Woodshow
www.cairowoodshow.com
• Cairo (Egypt)
Woodworking technologies

Ica group founded in 1971 is one of the
leading European industrial companies in the
production and commercialization of coatings.
The high specialization in eco-friendly paints
and the careful analysis of the Italian and
international trends in the design world mean
that Ica Group is now considered a real partner,
capable of supporting the customer not only
from technical and production point of view
but also for its ability to consistently deliver
new creative ideas.

19-21 December
Wood & Furniture Asia
www.furnitureasia.com.pk
• Karachi (Pakistan)
Furniture
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