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Here we are. Another year is ending, and we
think we are all happy to see 2020 (a solid,
round figure that had aroused good feelings...)
go away forever.
A big price, very big, was also paid by companies, workers, employees, entrepreneurs:
not a single area of any manufacturing, retail
or other business has been spared from too
many months of uncertainty, impossibility,
pain and anxiety.
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Our world, our planet of tools, furniture, machinery, doors, stairs and windows, has not
stopped: it's been very tough, and if we look
back on the weeks since last February, when
the first signs of alarm loomed, we have to
say that maybe we could end up in December
with much worse results.
Instead, the ability of companies to adapt, to
predict, to imagine different responses, to
manage business relations as properly as
possible has yielded results, and while there
has been inevitable shrinkage, the reduction
is not so heavy as to make 2020 a year to
erase from our memory. As far as we can
see, in these months we have witnessed to
the fact that the technology industry has held
on, reinventing new ways of showing, testing
and selling its solutions. No fear, we will not
repeat that digital technology has changed
things blah blah blah... Without that, we would
have done something else.
We will never get tired of repeating that adaptability is the key to surviving, also in business!
Furniture has experienced several months of
great enthusiasm after the first lockdown, as
all of us recognized that it's better to have a
comfortable, pleasant, efficient, connected
house, because this event might have changed
everything. Once and forever.
Sure, it's difficult to deliver a plant or send someone to install it, and when he arrives at destination and comes back, he must be locked up
in a room for fifteen days each time. It's been
hard times for those who were used to living without borders. Those who understood the situation
and were able to build a network did not blink
an eye. Others managed somehow, finding remedies here and there. Most companies waited
for the first opportunity to empty their warehouses,
densely packed with machinery, roller conveyors
and handling systems ready to be installed: for
a few weeks, it was really hard to find trucks.
Must we get used to these ups and downs?
We must learn to live with the uncertainty that
comes from the impossibility to make midterm plans. This is, in our opinion, the real
challenge of this transition: planning is changing
from skill to guesswork. Maybe it's too early
to start reading tea leaves, because all we
are and all we know has not been lost or forgotten in the bitter months we have been
going through.
So, we close this year with the belief that,
come what may, we will find a way to carry on
with our job, staying the same or even better
than we were, making more acts of kindness,
showing care and attention for the people
around us.
We need it, Heaven knows how much we
need it...
From all of us, Best Wishes to you and your
dearest.
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NEWS
FAIRS

BAU

COMPANIES

Movelsul and Fimma Brasil: together in 2022

The numbers of the last event

Ivm Group leaves the Boero group

Waiting to return “physically” to the fair, Bau
Online, the digital event organized by Messe
München, focused on the architecture and materials
sector, took place from 13 to 15 January, with
some very interesting numbers for a fair concept
that, for obvious reasons, will be increasingly used
in the short term.
247 exhibitors from 29 countries participated in
Bau Online, offering 1,495 live presentations and
4,316 one-on-one talks. 23 exhibitors additionally
supported the event as sponsors. During the three
days, a total of 38.325 participants from 138
countries joined in; the platform was accessed a
total of 218.756 times.
The conference program comprised 31 forums
with around 150 experts, providing insights into
trending topics. The live stream was broadcast for
three time zone. n

Ivm Group – with a stake of over 20 percent – was
for decades one of the major shareholders of
Boero Bartolomeo, the historic Italian company
specializing in paints for construction, yachting
and naval. After the acquisition of the majority of
the shares by the Portuguese Cin Group (Corporação Industrial do Norte), the Ivm Group decided
to leave the Boero group to focus on internationalization projects and on the sector of coatings for
wood and furniture. n

In a press conference held on February 5, the
presidents of Movergs and Sindmóveis announced
that Fimma Brasil and Movelsul will be scheduled
together between 14 and 17 March 2022.
After the cancellations of the events (2020 Movelsul
and 2021 Fimma Brasil) due to the pandemic, for
the first time in history the two fairs will join together
the Parque de Eventos in Bento Gonçalves.
Traditionally, fairs take place in alternate years:
Fimma in odd years, with a focus on the exhibition
of machines, raw materials and accessories, Movelsul, on the other hand, takes place in even
years, with furniture and decoration displays. n

HELMUT WAGNER
Rehau mourns the passing of its founder
Rehau mourns the passing of Helmut Wagner, founder and honorary president of the company, who died on Sunday 24 January, in Switzerland, at
the age of 95, surrounded by his family. The news of the death of the
esteemed founder, who was strongly committed to the end, deeply touched
Rehau employees around the world. Helmut Wagner began to shape the
world of plastics in 1948, giving important impetus to the entire industry. n

FAIRS
Interzum: the first digital edition will be held in May

FAIRS
W Exhibition and Delhiwood canceled: goodbye 2021!
The 2021 edition of W Exhibition, one of the most
important events dedicated to the world of wood,
has been canceled due to the pandemic. A choice
that, for the latest developments, was in the air. The
next edition will take place from 6 to 9 February
2022, as always at the Nec in Birmingham. Not only
the british fair. Delhiwood, the biennial for wood technologies that should have been held in March in
New Delhi, has raised the white flag and postponed
the appointment to 2023, from 2 to 5 March. n

Interzum (Cologne) will be taking place from 4 to
7 May 2021 as a purely digital event. “What our
exhibitors need now is planning certainty. In view

FAIRS
The partnership between I4F and Hymmen
I4F, a group of companies providing patents and
technologies to the flooring industry, announced
that it has entered into a patent partnership with
Hymmen GmbH Maschinen- und Anlagenbau,
a leading global digital printing systems provider,
specialized in flooring.
This new strategic partnership gives I4F exclusive
licensing rights for all Hymmen’s digital printing
patents and technologies for flooring production,
including Hymmen’s award winning Digital Lacquer
Embossing (DLE) technology.
“This latest addition to our patent cluster concept
reinforces our promise to licensees to receive the

world’s best, most cutting-edge technologies in
the industry backed up by a robust patent protection
infrastructure”, said John Rietveldt, I4F’s ceo. n

MADE EXPO
Event postponed in November: the new dates
Made Expo postponed the event, initially scheduled
for March, to next November, between 22 and 25,
always in the usual location of Fiera Milano (Rho).
A choice, dictated by developments of the “Covid19” pandemic, Change the month, but not the
year, to offer all professionals a foothold for this
2021 and for the near future, in this crucial phase
for the market. n

HOMAG
Ralf W. Dieter is the new ceo
From 1 January 2021 Ralf W. Dieter is the ceo of
Homag Group and will hold this position in addition
to his function as ceo of Dürr, after Pekka Paasivara
announced his intention not to renew the contract
at the end of last September.
Gerhard Federer, member of the supervisory board
of the Homag group, is the new chairman of the
supervisory board. n
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of the fact that the pandemic situation continues
to develop so dynamically and in close consultation
with the sector, we’ve decided to hold interzum as
a purely digital event. We had deliberately designed
the trade fair concept to allow us to switch from
hybrid to digital at any time”, says Koelnmesse’s
Chief Operating Officer Oliver Frese about the
decision.
If the Cologne edition has become totally digital,
Interzum Bogotà has raised the white flag, postponing the event directly to 2022 (between 10 and 13
May). A decision that, needless to say, follows the
great difficulties caused by the pandemic. n
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MARKETS

CSIL: WORLD FURNITURE OUTLOOK 2021
From world GDP to the furniture sector, Csil provides us with a snapshot of what happened in 2020
and what may happen in 2021, between crises and rebounds.
vary considerably depending on the degree of
spread of the virus, the rigor of public health measures adopted to contain it, the sectoral composition
of national economies and the intensity of national
policy responses. China, thanks to the growth of
industry, will be the only major economies to close
the year with a positive sign, albeit at a much
lower rate than "pre-Covid" expectations. At the
other extreme, the economic outlook has deteriorated considerably in India, which is still busy
trying to keep the pandemic under control and
will therefore experience one of the worst recessions.
In many other emerging markets too, the outlook
continues to remain precarious. For the world
trade in manufactured goods, which had already
shown signs of a slowdown in 2019 due to trade
tensions, a year-end is expected with a decline of
more than 8 percent.

Figure 1: PERCENTAGE BREAKDOWN OF WORLD FURNITURE PRODUCTION BY REGION

Europe (incl RU and TR): 24%
Middle East and Africa: 2%

Asia and Pacific: 56%

Americas: 18%

In 2020, the world economy experienced a shock
due to the outbreak of the "Covid-19" pandemic.
The health emergency and the related containment
measures have generated a global recession –
which has no historical precedent in terms of breadth and spread – and recovery scenarios are
very uncertain. A reduction in real terms of world
Gdp of 4.4 percent as a result of heterogeneous
trends between countries: emerging markets should
experience a less negative performance than that
of advanced countries. Among high-income economies, it is estimated that, in general, the overall

effect of the pandemic in the United States was
less than in Europe, despite the considerable
number of infections.
The fiscal and monetary stimulus (higher than that
activated during the 2008 crisis) strongly supported
demand, which also saw a reorganization of household spending (passing from entertainment, tourism and transport, to other sectors such as technological products and for the house). In Europe,
the pandemic had different economic impacts in
different countries, and recovery prospects also

CO
OST CUTT
TING
MACHINE
ES

World furniture consumption is estimated to decrease by 10 percent in 2020 (in current Us
dollars). For the first time, all regions are projected
to experience negative growth in 2020, with differences across countries, reflecting different economic structure (dependence on severely affected
sectors, on external financial flows and pre-crisis
performances) and containment reactions facing
the pandemic evolution.
Some trends that were already present across the
sector have been accelerating during the year,
impacting companies' strategies. On the consumption side, the role of the online channel increased
at unprecedented growth rates, with also leading
manufacturers entering the market directly.
On the production side, supplied products (e.g.
great changes in the office spaces, rising in the
home office segment, multi-functionality, antibacterial surfaces, increasing attention of consumers

The global scenario will show a rebound in 2021
and growth will continue in the following two years. Growth will theTable 1: EVOLUTION OF WORLD GDP
refore be generalized to all major
Annual percentage change in real terms
economies from the Us to China to
the countries of the European Union,
2021
2022
but such scenarios are subject to
World
5.2
4.2
an exceptionally high degree of unAdvanced Economies
3.9
2.9
certainty. The pandemic may also
Emerging and Developing Economies
6.0
5.1
prove to be an accelerator of return
delocalization processes, helping
Source: IMF, World Economic Outlook, October 2018.
to progressively increase the role
of the internal market in the various
countries and in the macro-areas of
proximity. Various risk factors still remain, not only wellbeing etc.) are evolving. They could represent
closely linked to the evolution of the pandemic growth potential for the future.
and progress in vaccines and treatments but also The main furniture producer is China, with 41 perto the resilience of economic systems and to other cent of world furniture production. Other major
factors of geo-economic uncertainty (e.g. US- furniture manufacturing countries are the United
States, Germany and Italy. From 2011 to 2020 furChina tensions, Brexit ... ).
niture production share of Asia and Pacific increased
Last year has been a challenging year for the fur- by about 11 percentage points. As a consequence,
niture sector, hit by the pandemic both on the de- in 2020, more than half of world furniture production
mand and supply side. The lockdown policies took place in Asia and the Pacific.
and their length varied across countries, segments The leading importers of furniture are the United
of production and retail activities.
States, Germany, France, the United Kingdom, and
Japan.
Until 2018 the increase in imports in the US was
Figure 2: MAJOR FURNITURE
the main engine of growth in international trade of
EXPORTING COUNTRIES, 2014-2020.
furniture. The decrease in Us furniture imports in
Us$ billion
2019 was mainly due to trade restrictions. Because
of trade tensions between the Us and China, within
the total Us furniture imports from Asia, the share
of China decreased in favour, in particular, of
imports from Vietnam. Preliminary data for 2020
show substantial decreases in furniture imports
for all major countries. The main furniture exporting
country is China, followed at a distance by Vietnam,
Poland, Germany and Italy.
In the last ten years, the international trade of furniture has consistently amounted to about one
percent of international trade of manufactures.
After the major contraction in 2020, growth will resume in 2021 and the pre-crisis level, in current
Us dollars, is expected to be attained in 2022.

Figure 3: MAJOR FURNITURE
IMPORTING COUNTRIES, 2014-2020.
Us$ billion

salvadormachines.com

According to the International Monetary Fund, the
decrease of World Gdp – as we said – due to the
pandemic in 2020 can be estimated at 4.4 percent,
with a more severe contraction in advanced economies than in developing countries. Growth is expected to resume in 2021 and 2022, but uncertainties
regarding the evolution of the pandemic remain
high, and downside risks remain significant.
For the year 2021 growth of furniture consumption
above the depressed levels of 2020 is expected
worldwide.
Among large markets (over Us dollars five billion
of furniture consumption) the countries expected
to have a greater rebound in furniture consumption
growth are China and India. n
csilmilano.com
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PERSONALITIES

“FOCUS AND VISION TO SEIZE EVERY OPPORTUNITY!”
develop projects and strategies, to install and service plants... we need to be able to move, to visit
our customers or prospects, so that we can show
who we are and what we can do. We must work
on all fronts to create the necessary conditions, in
Europe and around the world, to resume traveling
and to restore human interaction, as that's the
most effective business tool".
“The second element we have been working on
intensively and with excellent results is the capacity
to leverage digital tools, which in the past few
months have helped us stand close to customers.
The excellence and operation of machines and
plants must be illustrated and explained to our
customers, and conversely, we need to understand
what they want to do, so that we can be helpful:
digital tools have largely replaced physical proximity
and have helped keep these contacts alive. This
is not the ultimate solution: technology cannot be
a strategy, but in this situation it has really helped
us focus on our key goal, i.e. customer proximity.
For this reason, every company around the world
has invested in specific tools and skills, in webinars
and in information and sharing methods”.

Luigi De Vito illustrates the vision of Acimall, the association
of Italian manufacturers of wood and furniture machinery
and equipment, a few months after his election to president.
Every year, the first Xylon International issue features
an interview with the president of Acimall, the association of Italian wood and furniture technology
companies. This conversation gives an overview
of the Italian scenario and anticipates possible
topics, trends and challenges on a global scale.
This year, the interviewee is Luigi De Vito, who
has been guiding the association for a few months
now, with the clarity and determination we have
learned to appreciate.
“If I should describe the "predominant mood" of
the first period of this year, I would say we have
been working intensively, not so much due to the
challenges of the present time, but for the determination not to miss opportunities in the near
future. I really believe that, if we funnel the right
amount of energy into seizing all opportunities,
everyone's work will become constructive.
I don't need to say that this year has been dramatic
all over the world, and how many tragedies and
problems the pandemic has caused, because the
figures are sadly clear and measurable, we have
experienced this tragedy personally and professionally, in our companies, in our families, among our
friends... and unfortunately, it is not over, yet.
Now, in these pages, I want to stress that our priority
is not to miss any opportunity arising in the future:
this is definitely the first topic on the Acimall agenda,
shared by the entire board, because we are all
called upon – as company owners and business
managers – to take action within our organizations
to keep seizing opportunities. This imperative, I'm
sure, is true for all entrepreneurs around the world".

The year 2020 for "made in Italy" technology will
probably close with a 15 percent reduction: the figures for the last quarter, recently distributed by
the Studies office of our association, clearly indicate
a more positive trend compared to the previous
quarter. On a national scale and for all mechanical
engineering sectors, this is the final result I expect,
in line with most of the domestic and international
economy, except for the food&beverage and the
packaging industries.
In the second half of 2020, we managed to make
up for the huge losses suffered in March and April
and to close the year with a result that, quite
frankly, no one would have bet a dime on. The
Italian market showed good propensity to invest,
and also export brought good news. Let me say it
again: I am confident that the final figures for 2020
will be better than expected.
But now, there are other problems that must be
solved. First of all, mobility: the industry and the
entire global economy live on people who travel
and meet, not only for sales activities, but also to

“Another big challenge we are all facing is “Industry
4.0”, which must be a strong pillar supporting
Italian economy, it is essential for business innovation to become parte of the DNA of each company”, De Vito continued. “You see, I really believe
that innovation is the key for the future of our companies and the entire industry, a concept that revolves around two key elements, namely efficient
and unique products. The Italian industry has always shown big strength and liveliness, and also
thanks to the huge investments offered by the
"country system" to companies, we will be able to
work even more efficiently, both as manufacturers
and as users of instrumental goods, increasing
the market share we deserve. This is another area
where Acimall is strongly committed, promoting
intensive information and education for all its member companies, answering more and more specific
questions, offering information, programs, dates
and plans to manufacturers, who in turn can leverage these assets to strengthen their customer relations. In this respect, we must follow step-bystep the process for the allocation of “Recovery
Fund” resources, because they must be a powerful
driver for direct investments on end customers
and on product manufacturers, bringing benefits
to the entire value chain”.
Mr. President, maybe it's a trivial question, but are
you optimistic?
“Absolutely! And I tell you why: just take a look
around and, despite many difficulties and sudden
changes of direction, you will see signs that
suggest that the end of the tunnel is closer,
although we will emerge from this period with a
new balance. This is exactly what we are looking
for, a scenario to decide which direction to take,
which investment to make... Companies have
never stopped: they have continued to work, to
produce, to design, to innovate, to invest, but with
shorter deadlines for the reasons we all know.
In spite of everything, our industry has proved to

What do you expect for the year that has just begun?
“It will be like riding a roller coaster every day,
companies must have strong nerves and stomach!
We will face many more months of uncertainty,
but I believe that business owners will find the
courage to implement new development plans.
XYLON INTERNATIONAL
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be able to progress and to improve, although
some market segments have been performing
better than others, such as kitchen sets or home
furniture in general.
We have seen and walked through many shadows,
but there have also been many lights, and on the
whole, the trend is positive. This does not mean
that 2021 will be a bowl of cherries: in the coming
months, we will hardly go back to 2019 levels, but
many of us believe that the positive trend will consolidate. All indexes suggest a rebound, although
we must wait a few months more to see if this is a
real recovery and how solid it is".
Mr. De Vito, what can a manager with recognized
international experience bring to the role of president
of an association like Acimall?
“I am a manager in an organization that gathers
many entrepreneurs, but I don't think this is the
question. It's more about constant exchange, take
and give, interaction among different personalities,
professional roles and experiences. Not only in
Acimall. I believe this can be a spur for an association or any other organization where people
want to contribute with their experience and the
readiness and capacity to learn from others. This
approach helps an organization grow exponentially
and consolidate its position within the industry.
I offer all I can, but I can assure you that, in few
months, I have already received a lot, despite the
emergency that has inevitably changed our priorities: we have focused on securing the entire organization, and we did so without having the opportunity to meet, to look into each other's eyes, to
exchange ideas, to interact at personal level; these
are the key elements of an association, but it is
still impossible to work like that... The situation will
go back to normal, we are confident, but we are
promoting interaction and dialog with our members
in all possible ways".
A tough challenge...
“The present time requires focus and vision. The
situation is still uncertain, and as I said, we are experiencing sudden changes, but this will not prevent
the Acimall board to promote and support the association spirit, the sense of belonging and the business opportunities for our member companies.
Made-in-Italy technology for woodworking and furniture production is a valuable asset that must be
supported and cultivated: we need an Italian
value chain, not because we support sovereigntism
or for any ideal principle, but because we are the
world's second largest woodworking industry, and
we have excellent products, technologies and
processes. These assets and skills distinguish our
country, and we must show and promote them all
over the world, but it is just logical and necessary
to provide them with a showcase, an exhibition
where our values can be presented easily and effectively. Xylexpo has always played this role and
can play it again in the future. Not only for the
Italian industry, of course, but also for many exhibitors and visitors coming from all over the world".
by Luca Rossetti n

acimall.com
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ACIMALL OUTLOOK

Chart 1: HISTORICAL TURNOVER TREND OF THE 50TH-RANKED COMPANY (MIO EURO)

Again this year, Acimall Studies Office has processed
the statistics of the most significant companies in the industry.
A traditional service appreciated by our readers.

Source: Acimall Studies Office.

Chart 2: DISTRIBUTION OF TURNOVER GROWTH (PERCENTAGE TURNOVER VARIATION)

Source: Acimall Studies Office.

For Xylon, Acimall Studies Office has laid down
the ranking of the economic performance of woodrelated industries, including “Woodworking machinery and tools", “Production of wooden furniture”, “Production of wood-based panels and
semifinished materials”, “Production of wooden
doors and windows”, “Wooden houses and elements for the construction industry” and “Wood
and furniture trade”.
The year under scrutiny is 2019, a timeframe when
all wood industry segments recorded excellent performance before the slowdown of the entire global
economy in 2020, for the reasons we all know...
WOODWORKING TECHNOLOGY
As usual, while offering an overview of the most
significant wood-furniture industry segments, we
are focusing on "our" industry, namely the sector
of woodworking technology, showing figures
that highlight the main trends in 2019.
The analysis takes into account the top-50 Italian
companies by sales revenues in
2019. Due to the lack of an Ateco 2007 code precisely identifying the activity of companies, the
companies to be included in the ranking were selected by the Acimall Studies Office. The ranking

also includes companies with mixed production,
where it is impossible to isolate the exact share of
“woodworking technology” based on balance sheet
information only.
Biesse from Pesaro, Scm Group from Rimini and
Cefla from Imola take the top-three positions. For
the sake of correct information, we point out that
the third-ranked company's core business is not
woodworking technology. The 50 companies listed
in the ranking have total revenues of 2,953 million
euro, with an average value of 59 million per company (it was 59 also in 2018).
As you can see in chart 1, the revenue level of the
50th company, i.e. the first one above the “entry
level” of our ranking, has decreased. This indicates
that the trend is reversing and such trend might
be repeated also in 2020.
We add that the gap versus 2008 is quite significant:
back then, the revenues to get into the top-50
companies were just below 8 million euro.
The median, corresponding to the 25th position of
the ranking (13 million), is higher than last year,
while the average Ebitda has not changed, close
to 6 million euro.
Chart 2 shows contrasting signals that are not

THE METHOD
The figures used in the rankings are taken from Aida-Bureau Van Dijk database, which includes all
the budgetary data of Italian companies.
The production activity of companies has been identified from to the corresponding Ateco 2007 code.
Some companies have been included in a different business category, other than the activity
specified in the balance sheet, based on patent and objective observation.
We have also considered non-consolidated balance figures, with the exception of companies
marked with an asterisk.
The calculation criteria are the following:
Turnover variation: it is the percent variation of sales revenues compared to the previous year.
Ebitda: it is a revenue margin that defines the earnings of a company before interest, taxes,
depreciation, extraordinary components and amortization.
Net profits: in the official balance sheet of a company, this value indicates the profits net of costs
and taxes.
Production value: it is the sum of net revenues, stock-in-trade variations and other entries.
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easy to interpret, showing a clear division into two
categories: companies that are growing and companies that are suffering from shrinking business.
FROM THE PAST INTO THE FUTURE
In the current historical period, strongly affected
by the impact of the Coronavirus on the Italian
economy, it might be misleading to venture on an
in-depth and future-oriented analysis of the figures
presented on these pages: in 2020, the situation of
all production segments in the global economy
has changed radically and is certainly going to
change again during the year that has just started.
In our opinion, we can only give some general remarks about the situation. First of all, we must remember that, at the end of 2019, the industry had

already shown signs of slowdown, as indicated
by the revenue level of the 50th company in the
technology ranking.
Such signals, before Italy, had been recorded in
Germany; then, the first dramatic months of 2020
shuffled the cards once again, leading to widespread business reduction for all companies in all
countries. Then, unexpectedly, approaching the
end of 2020, the industry showed signs of recovery,
especially for the bigger and better organized
companies. Such trend, though lasting short, is
supporting the optimism of industry insiders for
the prospective results of 2021.
by Carlo Alberto Strada n
Acimall Studies Office

FINAL REMARKS
An analysis of such breadth and depth inevitably requires evaluations we have made honestly and
with the specific purpose of providing an evaluation tool that is as clear as possible. Also in this
edition, we might have made mistakes or inaccuracies. We apologize for that in advance and we
are ready to report possible corrections to Xylon readers.
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MARKETS

Table 1: “TOP 50” IN WOODWORKING TECHNOLOGY AND MORE IN 2019
Rank Company

1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49
50

Sale
revenues
2019 (000 €)

Scm Group spa*
710,132
Biesse spa*
705,872
Cefla sc*
585,813
Freud spa
134,000
Imal srl
103,437
Pal srl
80,471
Costa Levigatrici spa
41,997
Cassioli srl
41,430
Angelo Cremona spa
38,948
Paolino Bacci srl
28,933
Storti spa
27,001
Uniconfort srl
24,243
Pezzolato spa
22,132
Masterwood spa
20,023
Coral spa
19,923
Ormamacchine spa
18,188
Makor srl
17,677
Giardina Finishing srl
17,378
Imeas spa
17,361
Italpresse spa
15,752
Working Process srl
15,201
Manni srl
15,027
Mion & Mosole spa
14,575
Stark spa
14,351
Vitap spa
13,646
Corali spa
13,428
Sirio srl
12,453
Centauro spa
12,219
Friulmac spa
11,922
Primultini srl
10,344
Imas Aeromeccanica srl 9,957
Comec Group srl
9,757
Pade srl
9,614
Stema srl
8,812
Cma Robotics spa
8,593
Putsch Meniconi spa
8,309
Essetre srl
8,130
Twt srl
7,215
Finiture srl
7,179
Dalso srl
6,891
Emc srl
6,796
Stanghellini srl
6,735
Baschild srl
6,705
Omal srl
6,659
Cvm srl
6,647
Fravol Export srl
6,589
Boteco srl
6,468
Metal World spa
6,441
Stemas srl
5,956
Stromab spa
5,929

Source: Aida-Bureau Van Diik.

Turnover Employees Production
value
variation
2019
2019/2018 (%)
(000 €)
-0.29
-4.63
4.77
10.35
1.25
-9.67
-1.64
15.73
101.18
-23.27
18.60
0.88
14.52
-15.20
-0.73
4.36
-29.93
27.28
7.61
-7.58
21.36
33.47
21.76
-11.25
7.30
3.90
14.01
-16.94
-25.24
-0.86
-9.60
-7.53
25.04
19.48
-17.38
-6.76
-6.00
-4.82
35.78
-23.24
7.67
5.49
-26.95
1.32
1.24
17.66
-4.44
-2.30
-15.40
4.32

3,802
4,279
1,896
565
208
148
196
183
126
71
120
54
115
98
103
98
92
60
80
97
49
73
67
91
49
65
30
74
84
48
82
48
51
34
47
45
41
51
28
25
31
15
23
23
38
36
63
62
38
34

740,133
712,941
596,588
138,142
89,382
77,218
43,330
40,534
31,866
28,921
25,881
36,540
22,304
19,789
20,644
18,806
19,900
17,386
17,983
16,461
17,817
13,972
13,415
14,519
14,018
14,632
12,174
12,826
13,151
10,345
10,435
11,473
10,774
9,953
9,272
8,484
8,212
7,354
7,080
7,967
7,089
6,773
6,697
6,790
7,317
8,386
6,836
7,132
7,084
6,231

Ebitda
2019
(000 €)

Net profit
2019
(000 €)

60,755
67,700
59,080
26,130
11,932
9,770
4,589
4,044
4,749
4,326
1,154
739
1,022
-1,244
1,085
-87
977
814
2,341
2,743
902
461
936
1,724
790
846
4,146
537
609
742
285
1,423
488
177
598
532
344
494
645
379
264
920
668
708
978
172
221
886
467
743

24,858
13,002
27,014
12,987
8,001
6,547
3,922
2,696
2,588
2,590
591
298
143
-1,449
250
-204
439
277
1,338
1,773
550
91
470
671
110
410
2,958
88
107
380
53
839
110
-241
160
172
135
72
465
238
141
629
114
436
668
76
29
139
250
475

Table 3: “TOP 10” IN WOOD-BASED PANELS
AND SEMIFINISHED MATERIALS IN 2019
Rank Company

1
2
3
4
5
6
7
8
9
10

Sale
revenues
2019 (000 €)

Gruppo M. Saviola srl
Fantoni spa
Frati Luigi spa
Cleaf spa
Saib spa
Bipan spa
Corà Dom. & Figli spa
Kronospan Italia srl
Nordpan srl
Alpi spa

291,311
220,636
177,994
135,003
118,154
101,439
82,712
72,700
70,226
68,524

Rank Company

1
2
3
4
5
6
7
8
9
10

Braga spa
Garofoli spa
Cocif soc coop
Bertolotto spa
Wolf Fenster spa
Rubner Tueren srl
Zanini Porte spa
Krona Koblenz spa
Effebiquattro spa
Suedtirol Fenster srl

72,160
36,629
32,091
31,319
27,810
26,118
24,628
23,622
22,670
21,953

Natuzzi spa
Marine Int. Cabins spa
Molteni & C. spa
Lube Industries srl
3B spa
Scavolini spa
Veneta Cucine spa
Poliform spa
Poltrona Frau Spa
Imab Group spa

332,395
263,541
228,917
205,052
201,353
177,308
175,366
172,421
167,265
163,978

Source: Banca dati AIDA-Bureau Van Dijk.

-10.38
167.15
40.59
3.74
4.97
-2.55
6.89
-2.50
6.89
6.82

2,076
264
587
487
731
575
428
660
601
578

372,556
226,760
163,433
201,411
203,831
187,925
172,425
177,823
164,689
158,205

Turnover Employees Production
value
variation
2019
2019/2018 (%)
(000 €)
6.67
7.01
-3.35
15.84
13.64
3.40
22.03
1.64
-4.82
5.08

Source: Banca dati AIDA-Bureau Van Dijk.

51,442
35,898
39,972
22,964
21,215
11,484
-64
2,941
7,530
9,218

20,776
11,423
16,684
12,990
11,228
2,604
-6,857
-2,326
4,674
6,387

Ebitda
2019
(000 €)

Net profit
2019
(000 €)

218
232
211
138
167
189
65
79
77
148

74,196
38,533
37,953
33,096
28,002
27,118
25,783
23,709
23,243
21,794

6,348
1,382
3,173
3,367
3,303
3,556
1,299
1,853
1,248
1,432

3,340
112
79
1,249
1,140
1,816
379
567
161
6

Ateco Code: 162310.

Table 5: “TOP 10” IN WOODEN HOUSE AND CONSTRUCTION ELEMENTS
IN 2019
Rank Company

1
2
3
4
5
6
7
8
9
10

Table 2: “TOP 10” IN WOOD FURNITURE PRODUCTION IN 2019

1
2
3
4
5
6
7
8
9
10

301,521
247,260
177,943
135,626
119,765
102,398
80,788
73,755
70,726
70,512

Net profit
2019
(000 €)

Ateco Code: 1621.

Sale
revenues
2019 (000 €)

Panguaneta spa
Rubner Haus srl
Margaritelli spa
Pircher Oberland spa
Fontanot spa
Sistem Costruzioni srl
Karl Pedross spa
Rubner Holzbau srl
Skema srl
Perlarredi srl

Sale
revenues
2019 (000 €)
77,756
57,764
49,927
32,013
26,625
26,041
24,191
23,821
22,573
17,446

Source: Banca dati AIDA-Bureau Van Dijk.

Turnover Employees Production
value
variation
2019
2019/2018 (%)
(000 €)

613
611
347
251
211
204
86
73
124
397

Ebitda
2019
(000 €)

Table 4: “TOP 10” IN WOODEN WINDOWS
AND DOORS PRODUCTION IN 2019

* Consolidated balance.,

Sale
revenues
2019 (000 €)

5.98
-15.88
-9.79
5.38
-4.11
-8.93
-13.85
12.76
2.44
-2.04

Source: Banca dati AIDA-Bureau Van Dijk.

The ranking also includes companies with mixed production, where it is impossible
to isolate the exact share of “woodworking technology based on balance sheet information only,

Rank Company

Turnover Employees Production
value
variation
2019
2019/2018 (%)
(000 €)

Turnover Employees Production
value
variation
2019
2019/2018 (%)
(000 €)
0.35
5.53
-2.64
-6.43
1.30
-29.00
3.41
72.41
6.23
7.30

203
294
268
109
113
59
175
133
48
17

79,620
62,342
57,005
33,327
28,486
18,804
25,502
42,072
22,814
19,057

Ebitda
2019
(000 €)

Net profit
2019
(000 €)

9,345
1,939
12,331
519
1,682
858
1,899
780
1,917
623

4,705
56
17,114
48
278
100
24
-117
819
100

Ebitda
2019
(000 €)

Net profit
2019
(000 €)

6,299
4,548
2,960
2,876
739
1,041
999
690
654
631

4,465
2,131
1,568
1,608
294
603
250
334
252
314

Ateco Code: 162320, 1622.

Table 6: “TOP 10” IN WOOD AND FURNITURE TRADE IN 2019
Ebitda
2019
(000 €)

Net profit
2019
(000 €)

Rank Company

-16,717
24,226
19,770
23,005
16,398
9,275
17,999
13,918
23,007
5,979

-33,369
22,338
6,101
14,154
8,261
3,932
8,006
6,629
16,019
287

1
2
3
4
5
6
7
8
9
10

Ateco Code: 31.

Les srl
Florian Legno spa
Sangiorgi Legnami spa
Karl Pichler spa
Kimono spa
Bonomi Pattini spa
Gruppo Sigel Italia spa
Lp Wood srl
Buffoli Legnami srl
Brunnen Industrie srl

Sale
revenues
2019 (000 €)
78,967
60,239
38,972
32,125
30,321
27,958
25,609
25,299
24,184
23,620

Source: Banca dati bilanci Aida-Bureau Van Dijk.
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Turnover Employees Production
value
variation
2019
2019/2018 (%)
(000 €)
-6.58
-10.36
5.46
-6.16
9.21
11.83
-6.59
21.26
-1.80
16.41

6
80
30
70
33
34
54
15
9
12

Ateco Code: 467310.

79,095
58,287
38,122
32,717
30,645
28,479
25,661
27,922
24,221
23,739

N.a.: not available
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When a new year begins, the expectations are always high. And if we consider how 2020 ended (actually not only how it ended, but how it passed in all
its entirety) it is not difficult to understand how this new year, this long-awaited
2021, has been poured out by a wide range of hopes.
Could it be the year of recovery, perhaps thanks to progress in vaccination
campaigns around the world? After almost a year of repeating it, this having
"turned the page" could finally be the end of a long dark moment? What if, instead, everything remained unchanged, putting us in a position to make our
dreams come true only at the end of the year or even in 2022? Many questions, many doubts, few certainties. We are still closely linked to a sort of
atavistic uncertainty that will continue to accompany us as a faithful (and
unwelcome) companion.

Thomas Rosolia , the managing director of Koelnmesse Italia, the organizers
of interzum, and we received the testimony of Fabrizio Todeschini and Emilia Prevosti of Edimotion, international marketing communications partner of
Ciff, who told us about all the security measures that will be adopted for the
next appointments of March. From masks to social distancing, passing
through disinfection and temperature control.
Not only fairs, but also a picture of the Chinese market. The cross-section that
emerged speaks of a country that is trying to restart after difficult months and
after strong choices. A "moving" market that sees China as the locomotive of
South East Asia, as told (in strictly alphabetical order) by Gianluca Bernardini, Sales Area Manager of GiardinaGroup, by Damiano Bragie, Country Manager of Scm, by Daniele Campetella, ceo of Biesse Group Asia and Biesse
Group China and Roberto Vitri, Sales Manager of Cefla Finishing Equipment
Suzhou. Our thanks go to them for offering their invaluable contribution to the
readers of Xylon International.

What is certain is that, after having dedicated the first focus of Xylon International 2020 to "Covid-19", this year we have decided to go back to the old habits, resuming our traditions and dedicating the January/February issue to
China, its market and its fairs that are looming on the horizon in Guangzhou.

We always define it as a "complicated" period (euphemistically speaking) and
we live it as such as it was: by to the day, ready to change and adapt and, allow us to say it, starting from where we left off, from that Focus China that
should have been and that the pandemic has forced us to postpone to this
new year. (f.i) n

In order to learn more about the fair affair, to understand how China – first hit
by the pandemic – managed to get back on the road, already in 2020 staging, among others, Ciff Guangzhou (rescheduled in July 2020), we asked

CIFF AND CIFM/INTERZUM GUANGZHOU: TO LEAVE 2020 BEHIND
The buffalo year begins under the sign of fairs in
China and its key events for the world of woodworking: Ciff and Cifm/Interzum Guangzhou.

Two fairs that will represent an important starting
point for the sector, after a year signed by the
pandemic. Ciff (China International Furniture Fair)

has managed to restart and after the two events
of 2020 – the first held in July in Guanghzou and
the second in September in Shanghai – and is approaching its forty-seventh edition, scheduled for
March 2021 at China Import and Export Fair Complex in Guangzhou, on a total exhibition area of
about 750 thousand square meters.
As per tradition, the fair will be divided into two
phases and the expectations of the organizers
are high: about 4 thousand companies and over
300 thousand visitors expected. Two fairs which,
for obvious reasons, will not be based only on a
"live" approach, but will focus on a hybrid nature
of the event, with a more "digital" approach compared to recent years.
CIFF
After the good numbers obtained in the 2020 edition,
held in Shanghai in September, the forty-seventh
edition of Ciff will take place – as usual – in
Guangzhou in two phases. The first, between 18
and 21 March, and the second between 28 and 31.
During the first phase, the whole world of furniture
will be explored, from indoor to outdoor, from furniture to accessories, from upholstery to interior
decoration, offering insights and suggestions.
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Home furniture is in fact a “one-stop” supply
platform dedicated to both the internal market
and export market, which offers original and diverse
solutions for the customization of all domestic environments, premium design furniture and upholstered furniture.
The second phase will feature the Office Show,
the largest office furniture fair, which will offer a
complete overview of both the work environment
and commercial public spaces, as well as medical,
healthcare and learning environments: office furniture and seating, smart office solutions, seating
for public spaces, furniture for healthcare facilities
and those dedicated to the elderly, desks and
equipment for schools will be presented in response
to the demands of a fast and constant evolution.
CIFM / INTERZUM GUANGZHOU
The fair for the furniture industry, woodworking
machinery and interior decoration – which will host
the main Chinese and international brands, which
will offer the latest technologies, machinery, materials,
surfaces and essential components for the furniture
industry – where around 800 exhibitors from 16
countries and almost 100,000 visitors are expected,
will be held between 28 and 31 March. n
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GIANLUCA BERNARDINI, SALES AREA MANAGER GIARDINAGROUP
"WE NEED TO UNDERSTAND WHAT WILL HAPPEN..."

THOMAS ROSOLIA, CEO KOELNMESSE ITALIA
INTERZUM GUANGZHOU: READY FOR 2021 EDITION!

“There were quite a number of fairs in China have
been postponed in 2020 due to the “Covid-19“ situation. Fortunately, thanks to China's effective
and efficient prevention and control measures,
businesses and exhibitons have returned to normal
from the second half of the year.
In 2020, interzum guangzhou have been rescheduled to July and achieved great success once
again. To ensure everyone’s safety, interzum guangzhou has adopted protocols strictly during the
fair. The pared down 2020 edition resulting from
travel restrictions imposed by various countries
did not douse the enthusiasm of the furniture production industry, and registered some heartening
results. Co-located with the China International
Furniture Fair, the combined exhibition occupied
an area of 300,000 square meters and received a
total of 145,363 visits. Some 1,607 exhibitors from
16 countries and regions participated in full force.
As a result, interzum guangzhou 2020 was highly
recognized by participants involved. “The number
of visitors has exceeded our expectations and our
booth is often packed. After this pandemic, the
home furniture industry will undergo a round of reshuffle, but it has not affected our brand much.
Pandemic control plans are well executed by the
organizer,” said Angela Wu, marketing consultant
of renowned furniture accessories and fittings
maker, Italiana Ferramenta”.
“interzum guangzhou has implemented following
antiepidemic measures on-site for the 2020 show:
nationally accepted health code was required to
present upon entry and only green code was permitted for access. Infrared temperature measurement was conducted. A body temperature of
37.3 degrees or less was required for entry; there
were several medical points and temporary isolation points in the venue with adequate epidemic
prevention materials. Moreover, a one-meter spacing was maintained between entrance queues
and all onsite participants were required to wear
masks and all exhibition halls were fully disinfected,
and the air circulation was maintained on a daily
basis.
For 2021 edition, while retaining the above epidemic
prevention measures, there will be more actions
to be taken as per the instructions of Chinese Government to ensure the health and safety of all
participants involved. Currently, we have strictly
adopted real-name authentication in the pre-regi-

stration process. All names registered must be in
line with those on the ID cards or passport documents, which will be required to present for entry
on-site. We will keep intensive monitoring of coronavirus reporting and official announcements in
order to take all necessary measures promptly”.
“interzum guangzhou 2021 will once again be
held in conjunction with the Asia’s biggest furniture
fair - China International Furniture Fair (CIFF) from
March 28 to 31, 2021 at Pazhou Complex in South
China. This collaboration will ensure a vibrant and
effective market for exhibitors and buyers alike.
More than 1,600 exhibitors from 30 countries
and 100,000 visitors are expected to take the opportunity to meet vendors, customers and business
partners again in person, building and strengthening
relationships and reconnecting as an industry”.

“As far as I have to premise that, due to the limitations
due to “Covid-19”, I was unable to travel in 2020
and “ to touch”, but the woodworking market is regaining strength. In China, the recovery has already
begun in the middle of the year,
investments have been measured,
perhaps not as much as could
have been expected the previous
year, more targeted and more aimed to the internal market, but
they have been there.
2020 was not an easy year of
course. We were forced into a
break by global lockdowns. We
have always tried to enter into
new agreements, to expand our
network of contacts, but – as you
can imagine – it is not easy having
to rely solely on "digital" contact,
especially in a market like the ChiGianluca
nese one that requires a strong
Bernardini.
"live" presence” and a relationship
of trust based on looking each
other in the face and shaking hands. Chinese customers are very careful, it is not easy to establish
bonds of trust in standard conditions, through a
screen it is even more complicated.
With what we have faced in the last year, it is premature to have expectations for 2021, we must
travel on sight and wait to understand the developments of the pandemic. The hope is to be able to
return to normal, return to travel, to meet new
potential partners in person. The latest news is not
encouraging, as new outbreaks have erupted in
China. The authorities have taken steps to contain
them, but it will be necessary to understand what
will happen and if, consequently, customs will still
be kept closed, almost totally limiting travel from

“Since Interzum Guangzhou launched in 2004, it
has accumulated abundant buyer resources and
strong brand influence. Even in 2020, the year
most affected by “Covid-19” epidemic, the exhibition
was still held smoothly after being postponed for 4
months, which strengthened the confidence of
exhibitors in participating in next edition. In addition,
the Organizer followed the trend and launched a
new online business match-making event for Vip
buyers in time to provide convenience for buyers
who could not come to China in last July, and also
create new business opportunities for on-site exhibitors. All exhibitors who had the opportunity to
participate in the online event expressed their appreciation and recognition. During interzum guangzhou 2020, 80 percent exhibitors have submitted
application forms for 2021. Exhibitors said they
would assign employees of their China-based subsidiaries and local sales agents to assist with the
exhibition, as it’s forseable that forigners would still
be fail to get China VISA in 2021.
First of all, Interzum Guangzhou has no plan to
launch digital exhibition for the time being,
because China's epidemic prevention and control
situation is good and the offline exhibition will be
held on scheduled. But to assist the exhibitors and
buyers who are unable to enter China due to travel
restrictions, the Organizer will deliver more industrial
webinars and online business match-making event
to continue their business in Asia”. n

abroad. We will see if the vaccination campaigns
reduce tensions”. “The markets of Southeast Asia
have always been quite fluctuating and have alternated periods of expansion and periods of contraction
in very short periods. The Chinese
market is certainly the driving
force for the woodworking sector.
It is the locomotive market and
also attracts the others, even
those a little more "static" like the
Korean or Japanese one. As I
said, it is not a simple market.
There are many challenges dictated by the legislative differences
between one region and another
that make it possible to depend
heavily on the choices of local
authorities. When a foreign investor
chooses to invest in China he is
aware of this.
By virtue of fierce competition, in
some segments the aim is for
complex solutions that require superior experience and technologies and opting for
European technologies and manufacturers, while
“entry level” solutions are also sought on the domestic
market. It is difficult to say how long this European
supremacy will remain. Local producers are acquiring
know-how and the gap tends to close”.
"The trade fairs in China were also held in 2020,
albeit postponed as in the case of Ciff Guangzhou
and the turnout in proportion at the time was good,
but they were greatly affected by the absences of
exhibitors and foreign visitors. We will see what
happens for the next editions”. n
giardinagroup.com

Preecisely
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the
b t

interzum-guangzhou.com

INCLUDING
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Saw Blade
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EMILIA PREVOSTI AND FABRIZIO TODESCHINI, EDIMOTION
"THERE WILL BE AN INCREASINGLY GREATER INTEGRATION..."

DANIELE CAMPETELLA, CEO OF BIESSE GROUP ASIA & BIESSE GROUP CHINA
“THE CHINA MARKET STARTED SHOWING STRONG SIGNS OF RECOVERY…”

Daniele Campetella.

“During the first half of the year the many travel limitations and movement restrictions had a great
impact on furniture sales; the domestic real estate
fell sharply, affecting the furniture retails, and ultimately reducing orders to the furniture industry. As
a consequence, important projects and investment
have been postponed or slowed down while investment plans of medium and small companies
shifted to a more conservative price driven approach.
By end of the second quarter, the China market
started showing strong signs of recovery, faster
than any other economy.
The furniture market, both domestic and international, picked up steam. As a result, our industry
also immediately started getting traction in the
path of a strong recovery. Biesse China has
achieved slightly higher results than in 2019 but
lower than our pre-pandemic target”.
“Although it is still difficult to make any prediction
we are inclined to believe that the demand on the
woodworking market will further grow. We entered

2021 in a positive spirit but with a new awarness
and an improved resilience.
While the international context is still generally
struggling to recover, China is showing a strong
capacity of reaction and determination that led to
a turnabout and to resume its trajectory of growth.
So, we expect our business to take advantage
from this new momentum and to grow accordingly”.
“China is the largest furniture producer and the
largest furniture exporter worldwide. Beside exports,
the domestic furniture market also shows a huge
potential thanks to an extremely large consumer
market that is taking advantage from measures
and reforms aimed to boost private consumption.
The newly announced Dual Circulation System
is an expression of profound changes, shift and
rebalance of the economy to the benefit of the domestic market.
As a result of such a potential and performances
it’s not surprising China boasts a similarly important
fast growing woodworking machinery industry.
So this coupled with other peculiarities of China
makes operating in this market stimulating yet
challenging in many different ways. The competitive
scenario has changed as local competitors have
grown in number and technological level. These
companies are definitely catching up and it goes
without saying that they are getting advantage
from playing on “home-ground”.
Innovation is fundamental. In an economy that
aims to upscale the value chain, to be more selfsufficient and to become more quality and innovation
driven, then high-tech solutions, automation and
advanced digital tools become the only way to
stay competitive.
Other aspects may also have an impact on the next
future such as an inherent distribution complexity
and Government strategies and intervention”. n
biesse.com

“China is confirming his ability to manage with
high speed events like the “Covid-19” pandemic.
Our customers are now looking at the future and
planning new investments to provide a comfortable
house equipped with high standard furniture to
the huge population of China.
Scm’s strength lies in offering integrated systems,
high productivity automated cells and lines and
especially “turnkey” and custom solutions. Also
recently we are very busy working on complete
factory proposals with our customers”.
“Despite the Coronavirus pandemic, 2020 was a
successful year for Scm. Thanks to the experience
of our technology experts, we have designed
some complete “turnkey” plant projects, taking
care of any aspects of product manufacturing
and supporting the customers in the decision making. 2020 was promising also in light of the increase, in terms of both orders and turnover.
“Covid-19” determined few woodworking companies

“Ciff has always taken seriously the health and
safety of its visitors, exhibitors and employees. In
consultation with government and local authorities
in China has made the decision to regularly organize
the exhibitions. In order to ensure everybody’s prevention, several security measures have been taken:
Ciff connects with the big data centre for the Health
& Family Planning Commission to provide the
pandemic screening data for personnel and generate
the health confirmation code for all the visitors to
enter the exhibition center. Each visitor must wear

face masks and show the personal ID card or passport for real-name authentication and the health
confirmation code before entering the exhibition
center, while the responsible staff provides the body
temperature measurement services at each entrance
and medical stations and quarantine points are set
at the exhibition centers. During this difficult moment
in complete safety thanks to the absolute commitment
and strict protocols adopted: the highest level of
alert and attention to every detail guaranteed absolute
safety for exhibitors, visitors and employees”.
“The upcoming 47th Ciff Guangzhou will be held in
two phases, occupying a total area of 750,000
square metres. It will host 4,000 exhibitors and
300,000 professional visitors are expected. Almost
all the exhibitors have confirmed their Ciff at the
47th CIFF Guangzhou 2021. The Canton Fair Complex
will be fully booked”.
“There won’t be a market transition to digital events,
but there will be an increasingly greater integration
of both online and offline events aimed at further
promoting the commercial function of Ciff, accelerating
the formation of a new development model”. n
ciff.furniture

ROBERTO VITRI, SALES MANAGER DI CFES (CEFLA FINSHING EQUIPMENT SUZHOU)
“FOR 2021, GENERALLY WE ARE OPTIMISTIC...”

DAMIANO BRAGIE, COUNTRY MANAGER SCM CHINA
“CHINESE COSTUMERS WANT EFFICIENT TECHNOLOGY…”
“Today there is an improvement in the kind of technologies and services offered by our Chinese
competitors. They are fast, more competitive and
can rely on increasingly specialized human resources.
At the same time, woodworking companies operating
in this country are starting to develop a strong
national pride and tend to favor made in China products. If we take a look at the end market, Chinese
customers’ tastes are becoming
more sophisticated and they are
showing greater appreciation for a
top quality product. Customers are
becoming increasingly demanding
and this is why our client companies
notice a greater need for evolved
technologies compared to the past.
Scm’s strategy is to continue to
Damiano Bragie.
distinguish itself with its strong reliability, solidity, innovation, its vast
range of solutions on offer and - last but not least
- the strength of Scm brand”.

“The 45th Ciff - China International Furniture Fair, scheduled in Guangzhou
on 18-21 and 28-31 March 2020 had
been one of the first international exhibitions to be postponed until a later date,
because of the outbreak in China. The
following improvement of the general
conditions in the Country and the attention
to every organizational aspect with due
regards to safety and health, allowed
Ciff to be the first trade fair capable of
opening its doors in Guangzhou from
28 to 31 of July 2020, including the
entire furniture supply chain in one phase
(home, outdoor and leisure furniture, home décor
and home textile, office, hotel, and commercial furniture, furniture machinery and raw materials): the
show occupied 300,000 square metres divided into
1,607 exhibitors and attracted 145,363 visitors.
Only 6 weeks later, the 46th Ciff - China International
Furniture Fair was regularly held in Shanghai from 7
to 10 September 2020. It has certainly been a success, thanks to the 1,000 exhibitors occupying
250,000 square metres exhibition space and attracting
118,409 industry professionals.
Compared to 2019, 2020 signed a general decline
of more than 30 percent of visitors, mainly due to
the absence of international buyers”.

to be more cautious about investing, but China
market didn’t really stop. Reference customers
just rescheduled the investments. Some small and
medium-sized enterprises postponed their planning
to 2021, waiting for a better understanding of the
market situation”.
“The Chinese machinery market has become more
advanced in the kind of technologies and services offered. The high
quality of the product is important
but it’s not enough to overtake the
local competitors. Chinese costumers want efficient technology and
speak an evolved language. Scm
can rely on a widespread direct
presence across the whole country,
thanks to both the large number of
salespersons directly controlled by
our local branch, and a network of local salespersons
who are experts in the country's economic fabric
and specific needs of the Chinese market.
Scm’s strategy is to offer punctual assistance at
each stage of contact with the customer: from installation and production start-up, to assistance,
right up to maintenance work and the supply of
spare-parts. Not only as a supplier of high-tech
integrated systems and lines but, above all, an
all-round partner and consultant to woodworking
businesses, with the ability to establish, anticipate
and meet a customer's demands".
"As per the last few years, Interzum will be the
main event in the woodworking machinery business.
Other fairs have gradually lost their appeal. Trade
fairs are even more useful for creating new relationships, less for selling machinery.
Furthermore, after "Covid-19" pandemic, Chinese
customers are less interested in travelling, giving
preference to using social media and other information channels”. n
scmwood.com
XYLON INTERNATIONAL
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“Even with the trike of pandemic outbreak and the
harsh international environment, the economy of
China in 2020 was remained stable generally. In
the specific case of woodworking sector, there is
an obviously decline on the capacity due to the
continuously dropping on the real-estate business,
domestic consumption and the export volume.
The pandemic outbreak causes serious damages
on Chinese market in 2020. The real-estate business
continuously kept in depression and the furniture consumption was dramatically declined, especially for the first half
of 2020. The furniture producers in China were experiencing the darkest moment and
a lot of small producers died
during the period. Thus the
furniture market structure was
re-shaped: the big producers
become stronger and stronger,
in the meanwhile seeking for
the break on the more profitable way of production like improving the products custoRoberto Vitri.
mizing level, differentiation
level and upgrading.
Due to above changes in the furniture market, inevitably, Cefla business was greatly impacted,
especially for the low and medium level products
made in Suzhou.
But in the meanwhile we gain also the opportunities
from the other end: due to the broader range of
supply and the strong advantages on the technical
development, we attracted more attention of highend wood furniture producers and non-wood furniture producers, and we are one of the few suppliers who has the ability to support their high request on the products innovation and quality.
In 2020, the total revenue of Cefla Finishing is
consistent with previous years. Based on the
current business situation, we estimate that we
may achieve an important increase in 2021”.
January-February 2021

“Operating on the Chinese market is not simple.
The major pitfalls and difficulties are: how to react
more quickly on the fast changing of marketing
demand and opportunities? How to enlarge the
business on non-wood sectors while keep the
wood business growing? How to keep our technical
advantages in the long term while the local competitors growing rapidly?”.
"The Chinese market has some
really interesting peculiarities.
First of all, it has always shown
potential and basically stable
growth. Secondly, it is one of
the most complicated business
environments, but with the greatest business opportunities and,
thirdly, there is "fierce" competition between the various local
production companies".
“In the first half of 2020, due to
the impact of pandemic the
fairs was canceled or postponed. But as the pandemic situation was kept in control
thanks to the Chinese government, the fairs were recovered gradually in the second half of 2020. There was a decline on the
number of visitors in all the fairs compared to previous
years, but still in a reasonable level which represents
that the investment demand of customers are still
there and to be released in the right moment.
For 2021, generally we are optimistic on the marketing environment in China and we planned to
participate at least two main exhibitions located in
Guangzhou and Shanghai, in where the most furniture producers concentrated. Besides that, we
planned also the open house activity in our new
Lab located in Tianjin,if the pandemic situation
could be well controlled as now”. n
ceflafinishing.com
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FOCUS CHINA

CAMAM
COMPLETE AND INNOVATIVE SOLUTIONS FOR CHAIRS PRODUCTION

SCM
INTEGRAL MADE-TO-MEASURE AND TURNKEY SOLUTIONS FOR THE CHINESE MARKET

Scm has been in China for over 18 years and
provides this market with integrated systems and
high productivity automated cells and lines thanks
to a team of engineers always ready to support the
clients with “turnkey” and custom solutions.
The following case history is a perfect example of
a complete Industry 4.0 plant project design by
Scm in cooperation with the customer, a high-end
brand real estate agent in the furniture sector.

Scm designed a complete “turnkey” plant, taking
care of any aspects of product manufacturing and
supporting the customers in the decision making.
The solution consists of over 10 different technologies fully integrated in a single production flow,
and the line is controlled by Mes software. This will
guarantee top level of flexibility (each furniture
components can be totally different from the others)
and the highest level of automation (manpower required for external logistics purpose only).
Thanks to the Mes, any item of the production
orders will be tracked inside the line and the
material flow managed in order to keep the output
efficiency at the best. The mix of many different
processing technologies, usually rises up the risk
of bottle necks. That’s why having a supervising
software guarantees a proper efficiency and smooth
flow of the components passing through the line.
Starting from the raw material (chipboard sheets),
the line equipment will perform all the processing
stages (cutting, milling, edge application, drilling)
up to the final material sorting and offloading
thanks to n.4 robot handling devices. At the bottom
of the line, there is a sorting equipment that can
automatically re-arrange all the furniture components
according to different rules. Two robot handling
devices will feed four trolleys (i.e. four separated
production orders) so that later they can be moved
directly toward packaging department. n

scmwood.com

IMEAS
“EVOL”: THE NINTH GENERATION OF THIS SANDING MACHINE
Imeas is proud to announce that it has recently introduced “Evol”, the ninth generation of machines
addressed to all wood panel Chinese manufacturers
looking for high-tech solutions to achieve superior
sanding quality.
“Evol” is a family of modular machines engineered
to meet the highest customer’s expectation thanks
to a continuous technological evolution to face an
ever challenging business and as such they offer
an excellent calibration and superior sanded surface, simplified operation and maintenance tasks,
help to reduce cost. Furthermore it has an important
flexibility in use and high productivity conditions.
Calibrating and sanding of mdf, hdf, particle board,
plywood and osb panels, “Evol” model has a
contact roll unit for calibration, a multi-purpose
unit for calibration and sanding and a sanding
platen unit for fine sanding.
The useful working widths are 1.600, 1.900, 2.300,
2.600, 2.900, 3.200 and 3.600 millimeters, with a
thickness range between five and 250 millimeters
and the feeding speed between 15 and 150 meters
per minute. Talking about motors, the calibrating
unit mounts motor up to 250 kW, the calibration
and sanding unit up to 175 kW and the fine

Camam has been projecting, developing and manufacturing woodworking machinery since 1969.
Research, innovation and technical competence,
have enabled Camam to design and manufacture
machines with the appropriate features for the
market.
Inside a modern industrial organization works a
team of young and dynamic people with great
competence, who follow in detail all steps of the
development and production of the machines.
Camam suggests technical solutions to get remarkable performances at a right competitive
price. With its commercial network Camam is present all over the world, providing qualified technical
support.
Using the wide range of Camam’s machinery and
its service department, always at your disposal,
you will get an increase in production and a fast
return on your investment.
Moreover, exploit the experience gained in the famous Italian Chair District where it was born,
Camam is able to supply not only the machine
itself but a complete study of the plant layout of
the factory.
A skilled technical team is ready to advise and

camam.comecgroup.com

COMEC GROUP
WELCOME TO THE FUTURE OF DOORS PRODUCTION
High efficiency and flexibility line, composed by
three “Md Jamb” machines with multi-spindle operating heads connected to each other by a fully
automatic transport system.
“Door Frame Line” is a fully automatic line, the
ideal solution for cutting, milling and drilling operations with pieces’ automatic loading and sorting
system on the three dedicated machines and unloading/collecting.
The line’s optimal use is the door jambs’ processing.
Innovation and developed latest software technologies allow to reach a final productivity of three
complete door jambs (rail-stile-stile) in one minute.
Thanks to the possibility to load all elements of a
single door in sequence, the line guarantees “just
in time” production even in batch one, while maintaining the same final productivity.

The multi-spindle heads of each machine, working
in a totally independent way, and the special workpiece holding benches, with an innovative design
and fully automatic setup, guarantee extreme flexibility, high performance and accurate precision.
The Qr Code reader automatically detects each
incoming piece, sending the relative machining
information to the machines.
High quality mechanics and components, proven
technology for industrial use, intuitive programming
with dedicated software, fully automatic setup excluding any operators’ intervention and custom
technologies. These are the keys to ensure productivity, flexibility, quality and meet the final customer’s needs. n
comecgroup.com

sanding unit up to 110 kW. The machine weight
between 20 and 55 tons.
Since 1966 Imeas has been producer of sanding
machines, with over 300 units installed in China,
of which 72 “Evol” model. Imeas designs and manufactures their machinery entirely in the Italian
facility and can count on modern cnc centers and
standards and qualified Chinese service team
and regional office located in Changzhou city,
Jiangsu province. n
imeas.it
NERLI
TWO COMPLEMENTARY MACHINES FOR HIGH GLOSS FINISHING

CASATI MACCHINE
“GEMINI”: THE NEW PROPOSAL OF THE ITALIAN COMPANY

“Gemini” is double-knife veneer pack guillotine
shear with integrated glue-application devices.
This machine enables the parallel trimming of both
sides of a veneer pack and simultaneous spreading
a thin layer of glue on the trimmed edges.
The cycle is fully automatic. The only task of the
operator regards the insertion into the cutting
space of the veneer pack to be trimmed.

help customers to find the right final solution for
the complete production cycle in which each machine will be inserted, in order to obtain specific
solutions that integrate perfectly with any customer
needs and maximize the company’s profitability. n

The machine includes a pressing beam, two guillotines and two gluing devices.
Furthermore, there are table units complete with
conveyor belts and grippers for inserting the
material into the machine, for handling it during
the different steps of the work-cycle and for downloading with transport to the station for the fanning
operation.
This fanning unit is provided with mechanical devices which separate regularly the sheets one
from the other in order to break the glue layer by
which the sheets are holded on and to arrange
them stepwise at a certain distance with sides
being parallel one to the other.
An electronic system controls the entire working
cycle having six controlled axes. n

Automatic double sanding machine “PN30/2T/AE”
and brushing machine “Grotos 18000” is a perfect
match for a superb high gloss finishing.
A perfect sanding is the prerequisite for an excellent
brushing, an optimal polishing and a superb high
gloss finishing.
The automatic transversal sanding machine “PN
30/2T/AE” is specifically manufactured to carry
out the sanding of panels to be polished besides
other kind of workings on wood and paints. The
pressure system consists of two series of independent multiple pads which can sand to very

casatimacchine.com
XYLON INTERNATIONAL

fine tolerances and float in any direction, with
soft rubber shoes which follow the undulations in
the panels .
The newest and innovative technologies of the
brushing machine “Grotos 18000” allow to machine
the paints of the work pieces with the highest softness with two combined, contemporary and adjustable rotating motions and rotation reversal that
give the highest quality of brightness. The function
of the machine is to remove scratches due to sanding and to polish the painted coating of the panel
under the combined action rotation, abrasive,
pressure, reverse thus giving it the highest gloss
without damaging the outside edges
The machine is equipped with two brushing units
and works in a pendular cycle on two working
fields of 1,200-1,450-1,700 millimeters width and
4,750 millimeters length and more. Finishing without
shading and undulations which can be tested
against the light with “mirror effect”. n
nerli.it
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FOCUS CHINA

CEFLA
“J-PRINT” AND “TD” MACHINES: THE PROPOSAL FOR THE CHINESE MARKET
Today in China, the domestic building materials
and furniture market is going through a new round
of consumption upgrade. One of the remarkable
features is that the youngest generation becomes
the main part in the market and the demands from
them are more diversified and unique on aesthetic.
Consumers have gradually shifted from emphasizing
product functions and materials to pursuing the
sense of design on products, enhancing the taste
of home environment and displaying the uniqueness
of individuals.
In view of above marketing trend, the traditional
way of finishing effects for sure is not enough anymore. The market urgently needs something fresh,

GREDA
“MITIKA V”: FOR THE CHINESE MARKET

innovative, eye-catching products to fulfill and
carter to a desire for novelty and individualism.
Excimer technology adopts an effective way of
obtaining high-performance, matt surfaces whose
scratch and abrasion resistance is complemented
by a soft-touch effect, enhancing the look and feel
of the panel, be it wood or another substrate
suitable for excimer drying.
The physical effect on the lacquer, once it is fully
cured, is such that it amounts to an extremely matt
finish, with an excellent anti-fingerprint effect.
Different from the super matt and soft touch created
by Excimer technology mentioned above, digital
printing is an edge cutting technology to help the

producers gain more advantages in the fierce
competition easily.
Competitive because your degree of flexibility allows you to respond immediately in face of changing
trends and fashions. Competitive because you
save time, reduce stocks of semi-finished goods
and reduce equipment in your production line.
Appealing because you can respond rapidly to
each demand being able to offer customized, top
quality, durable products.
The key issue facing customers is the need to
combine high productivity with the high degree
of customization required by the market. In particular, the ability to obtain realistic, high-volume,
high-quality reproductions of natural (wood) patterns with extremely hard-wearing surfaces, all at
an affordable process cost. A further commercial
benefit is the ability to produce one-off panels
when required. By scanning the desired pattern,
you can respond to impromptu requests or replace
damaged pieces with much less effort and in a
much shorter time than before.
Ideal for furnishing components, doors, flooring,
pvc sheets and packaging: “J-Print SP” and “Td”
machines for colour and 3D, integrate seamlessly
into complete printing and texturing lines that perform the entire process, from preparation of the
raw material to the finished product. n

Customization aimed to interpret and satisfy customer’s needs. With this clear mission, Greda
has been operating in the woodworking machinery
sector for over forty years: "Although the global
pandemic has upset our lives and our work, we
remain extremely focused on our goals, to proudly
carry the “Made in Italy” brand through the world”,
explains Marianna Daschini, (ceo) of Greda srl.
This mission is perfectly summarized in two ncmachining centers produced by Greda, which represent the company's flagships.
We are talking about “Mitika V”, a nc-machining
center with five interpolated axes, engineered to
perform turning and routing operations, equipped

cefla.com
with multi-operating units with even more performing
features. And let's not forget another great masterpiece with indisputable characteristics and
performances, “Diva”: a fixed portal machining
center ideal for five-axis machining on solid wood
elements, and even more. n

FINITURE
DESIGNING AND SUPPLYING WOOD FINISHING LINES FOR OVER 60 YEARS
Finiture, which has been designing and supplying
wood finishing lines for over 60 years, is particularly
involved in the solid wood furniture sector. To
meet the needs of its customers, it has developed
innovative solutions that offer maximum flexibility
while ensuring high production capacities. In particular, it has completely revolutionized traditional
systems based on rigid closed rings. Since the
furniture finishing requires numerous processes
with very different times, Finiture proposes open
lines with parallel paths completely independent
from each other. Furthermore, the transport system
is based on an innovative solution that combines

the characteristics of overhead chain conveyors
and flatbed transport. The possibility to hang the
pieces to be painted or to place them on revolving
supports allows to work elements of any shape
and size on the same conveyor.
Last but not least, a supervisor with RFiD tracking
system controls the position of all pieces and
drive them to the right working stations according
to the selected painting cycle. Efficient drying technologies, especially for water base paint, allow
to reduce the drying time and to save energy. All
finishing lines supplied by Finiture include a pc/plc
for easy control, so every unproductive time is de-

greda.it

SISTEMI KLEIN
FOCUS ON THE ASIAN MARKET
finitively eliminated and the increase of productivity
that can be achieved is not less than 30 percent,
but even 50 percent or more. n
finiture.it

MAKOR
NEW “EVOLUTION” ROBOT
Sun On, a leading brand of office furniture, has
relied on Makor to provide a solution to its production needs. Turnover $ 290,000,000 of which
30 percent export, employees 2,500, 400,000 covered area, Hangzhou headquarters, 2 hours’
drive south of Shanghai.
Thanks to the dealer Homag China Golden Field
Ltd, Makor has undertaken a way of analysis with
the customer, with research and development department, to solve the problem presented by the
customer: "To increase the productivity in finishing
furniture, not disregarding quality and flexibility in
processing and color changes”.
Makor immediately took action by suggesting various solutions. At the end the company proposed
a high productivity solution with a double Cartesian
arm, paper and self-cleaning belt, in a nine meter
long spray booth with dry filtration.
This solution guarantees high productivity, with
plenty flexibility. In fact numerous processing methods are possible, both “Stop & Go” and “Continuous”, which provide the ideal solution to the customer's needs. On the new “Evolution” robot, it
is possible to paint the pieces in tracking, up to a
speed of 5 meters per minute, for a superior
quality and an unbeatable productivity, unique in
the market; while any simple shape up to 300 millimeters in height can be painted on a stationary
piece.
Thanks to the 3D reading, with blue laser, it is
possible to detect any shape, and select the type
of painting through the very simple easy-youch
operator panel. This solution allows the operator
to load the pieces in any position, without using
preset grids. The powerful software controls the

Cartesian arm, limiting unnecessary movements
and always using the shortest path.
The machine is equipped with a self-cleaning belt
and with paper belt, Hybrid solution.
To complete the project Makor presents its own
“Cam-Mak” software, for the management of the
paths and the parts to be painted. The software
(developed by Makor) is usable both for Robospray,
“Anthropomorphic Robot” and for “Evolution Cartesian” robots. Specifically, the latters are indicated
XYLON INTERNATIONAL
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if you want to paint only some parts of the elements,
for example a bi-colour, to limit masking and waste
of paint.
With this solution Makor expands its range of
robotic systems, guaranteeing its customers solutions for every need, both from the small craftsman
to the medium and large industry. n

makor.it
January-February 2021

Sistemi is a leading Italian company specialized
in the production of cnc router tooling and tool
holders for machining centres for processing wood
& derivates, aluminum, plastics and advanced
material. Sistemi supplies their products in more
than forty countries in the world with brand Klein.
Sistemi is exclusive distributor of m.conti measuring
instruments, especially designed for checking dimensions and inspect the quality of the panel in
the furniture industry.
Thanks to the long collaboration with numerous
European manufacturers of woodworking and aluminum cnc machinery, Sistemi has always been

committed to meet their needs, ensuring high
quality products with an effective service. In this
regard, the company has been included in the list
drawn by Fmi for Yahoo!
Finance as one of the best manufacturer of woodworking tools in the world, for our continuous research and innovation.
One of latest innovations, is their “KleinDia” coating.
A special ultra-thin layer of graphite and diamond
(less than one micron) that exponentially extends
cutter life up to six times longer than uncoated
tools, allowing you to produce more with less downtime and reach a greater productivity. n
sistemiklein.com
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FOCUS CHINA
VIGANO’ MARIO
A CLEAR GOAL: TO OBTAIN A PERFECT HIGH GLOSS

BIESSE GROUP
“ROVER EDGE”: BIESSE’S CHALLENGE FOR THE FUTURE
Today the beauty and cohesiveness of furniture and
accessories are based on elegance and perfection.
Within this context, edges must be impeccable.
Biesse has taken on the challenge with its “Rover
Edge” edgebanding centres that can carry out
numerous types of standard or complex machining
operations on the edgebanding of shaped and
edged panels in one single machine, guaranteeing
quality, precision and absolute reliability over time.
The system for pressing the edgebanding strip
uses two rollers to ensure perfect pressure when
the strip is being glued to the panel. The edgebanding process, in fact, has always involved applying glue directly to the panel; Biesse has maintained this principle generally adopted for straight
edgebanding, employing it also for the shaped
edgebanding performed by machining centres to
guarantee optimum gluing quality. In this way,
thin and transparent (3D), as well as thicker and
more rigid edges may be used.
Glue feed occurs during the machining process
via the granule feeding system within in integrated
glue head. With the glue being stored in granules,
only the required quantity is released for melting.
This ensures optimal adhesion whilst preserving
the glue characteristics.
Biesse offers specific solutions for the use of polyurethane glues resistant to heat, humidity and
water for instance the new system for melting polyurethane glue in cartridges called “Pre-melter

Tm10” for high production requirements. This system guarantees: optimum flexibility of use, thanks
to the small cartridge size; hermetically sealed system for long glue life and an easy maintenance.
Apart from the “Tm10” system for melting polyurethane glue, Biesse also has a pre-melter for Eva
glue to meet all the priority machining needs, ensuring that a larger quantity of glue is available
and making it easier to check the glue level.
The third pre-melter that sits alongside the Eva
and “Tm10” versions is the Gpod, which satisfies
all the most complex machining requirements
thanks to it excellent melting capacity.
Biesse has a complete range of edgebanding
cncs to meet ever more complex production requirements: “Rover A Edge 16”, “Rover A Edge
15/18”, “Rover B Edge”, “Rover C Edge”. A team
of specialist pre-sales engineers understand production requirements and can offer advice to
achieve the optimal machine configuration. Electrospindles, boring heads and aggregates are designed and manufactured for Biesse by Hsd, the
global leader in the mechatronics sector.
Biesse also offers a solution for the production of
high volume shaped panels, optimising space
and reducing costs. Rover Edge Line is an innovative production line, the first and only of its kind,
for high volume shaped edgebanding. n
biesse.com

To obtain a perfect high
gloss surface you must
take two steps. The first
one is buffing machine
“mod. Sp 1200” to buff
different kinds of materials
and flat surfaces: polyester, polyurethane, paints,
metals, marble, copper,
brass and plastic. Its the
machine body consists
of a mobile table and a
fixed head. Up and down
movement is motorized
and sliding on guides and
ball bushing pads. The
two-ways speed table
translation is controlled
by inverter with adjustment by means of potentiometer and the buffing time is set by a programmable stroke-counter. The buffing is performed
by a sleeve, perpendicular to working way, which
contains high quality 350 millimeters cotton discs.
The second step is polishing machine “mod. Brl
1200” performed to polish flat surfaces painted
with polyester or twocomponents on a polyurethane
basis paints.
The automatic polishing machine “mod. Brl 1200”
consists of an electro-welded steel structure and
a wooden bed, the useful worktable is 1,200 for
3,000 millimeters, the worktable height 900 millimeters and the maximum thickness 200 millimeters.
The polishing system consists of six sponge pads
with orbital and pads rotation. Pad holding group
moves with alternate displacement and adjustable
speed by means of potentiometer.up/down and
displacement movement on guides and ball bushing
pads is controlled by inverter and pads, up/down
speed is fixed.
This semi-automatic machine “mod. Tp” allows

the application of a removable self-adhesive protective film on delicate surfaces. It is, therefore,
particularly suitable for finishing and packing processes. It is highly versatile and can be placed inand offline. The film is applied on the panel with
an adjustable overflowing to grant the best protection both on surface and edges. The machine
can be performed to apply the film on top, bottom
or both sides of panel. Standard units: “tp 850”,
“tp 1300”, “tp 1600”, “tp 1800” and “tp 2000”.
The semi-automatic machine “mod. Tp 850/1300”
allows the application of a removable self-adhesive
protective film on delicate surfaces. It is particularly
suitable for painting and packing processes.the
machine can be placed in- and offline. The film is
applied on the panel with an adjustable overflowing
to grant the best protection both on surface and
edges. It can be performed to apply film on top or
bottom side of panel. n
viganomario.it

UTENSILTECNICA
EYES ON CHINA NEW IDEAS BORN IN MONTEGRIDOLFO (ITALY)

LOCATELLI MACCHINE
MORE THAN 60 YEARS OF EXPERIENCE FOR CUSTOMERS

Passionate woodturning in the world means using
Locatelli Macchine leading machines since more
than 60 years.
Leading companies in the woodworking sector
have been using Locatelli machines due to their
reliability and the availability of state-of- the art in-

novations as well as for the use of best in class industrial components.
Locatelli Macchine has always been dedicated to
the realization of high-effectiveness mechanical
projects in order to serve the passion for high
quality in wood finished products.
Locatelli Macchine, a family owned company of
three generations located in the north of Italy, is
producing, among other products, mass production
machines type “Miniariete 45” for small turned
wooden items like wooden toys components, wooden capsules for wines, knobs and many other
small products. n

Pcd milling cutters designed to ensure the highest
quality nesting processing and produced with the
body in heavy material to absorb vibrations and
ensure flawless performances.
Available in the top version (“8P37-A”) with three
cutting edges per turn (Z=3) for high feed-speeds
(over 20 meters per minute) and in the more economical version (“8P37-B”) with two cutting edges
per turn (Z=2) for medium feed-speeds (10-20
meters per minute). The set is completed by the
chip-extraction nut which guarantees an optimal
and clean processing, while also safeguarding
the tool life.
Thanks not only to the experience accumulated
with partners in the 47 years of their activity, but
also to a careful selection, always in progress, of
the best raw materials on the market and to the
high-precision processings guaranteed by latest

locmac.it

FRAVOL
EDGE BANDER “RAPID”: PROPOSALS FOR THE CHINESE MARKET
Fravol’s proposals for the Chinese market have a
clear keywortd: rapid. On all “Rapid” model there
are new touch control, panel pc-plc Siemens and
new option “Dcs” (Dynamic Control System). By introducing on a working program the data as panel
thickness, edge thickness, type of edge material
and coil, strips and other. So the control of the machine will adjust automatically and optimize max
working speed, air pressure on guillotine cylinder,
air pressure on pressure roller unit and automatic
lubrication on feed chain, end trim saw guides and
on all linear rails of corner rounding unit Syncro. n
fravol.it
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generation machineries, Utensiltecnica has gained
an important name and has carved out a leading
role in the tooling sector in Italy and Europe. Company’s goal is to enter and stay permanently in
Chinese market, where nesting machining is constantly growing. And this is one of our priorities in
the very short term.
Utensiltecnica offers not only a range of standard
tools with sizes on catalogue, but is specialized in
the design of special and tailored pcd and mechanical-fixing tools for processing a very wide
range of materials: from wood (and its derivatives)
to pvc and aluminum, as well as composite materials, glass fiber, carbon fiber, plastic materials
and others. n

utensiltecnica.com
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WOOD-FURNITURE-LIGHTING

THE DESIGN ECONOMY
The document shows that the design business is
not just about visual impact and improving every
aspect of our lives, but it is also associated to
clear and significant economic values. This is the
first evidence emerging from the “Design Economy
2020” report published by Fondazione Symbola,
Deloitte Private and Poli.design, with the support
of Adi, Cuid and Comieco and under the patronage
of the Italian Ministry of Foreign Affairs and International Cooperation.
From our position "upstream" of the supply chain,
we also talk quite often about the contribution of
equipment and technology to the visual and functional value of a product, and how technology
can give birth to new shapes and solutions; therefore, we are interested in discovering what's behind
the curtain of the design world - not just furniture in terms of business, competitiveness, access to
dedicated training...
“The design industry in Europe includes approximately 217 thousand companies,” according to
the report. “Italy, with almost 34 thousand companies, accounts for 15.5 percent of the entire EU
design system, standing at the top of the ranking
by number of companies, followed by Germany
and France. The leading position of Italy, with
64,551 employees and an added value above
three billion euro, partially results from the solid
bond between design and “made in Italy”, but it is
also characterized by an excessive fragmentation
of the Italian business community. Due to such
fragmentation, despite Italy's leadership by number
of companies, Germany and the United Kingdom
have employment and turnover levels higher than
Italy. The EU countries achieve a total sales volume
of 27.5 billion euro, with Italy contributing with
14.8 percent, standing at number three after the
UK (24.5 percent) and Germany (16.4 percent),
but largely ahead of France (9.2 percent) and
Spain (4.6 percent). The Italian industries that
most relies on design are wood and furniture, fashion and apparel and automotive”.
As usual, business size is a key factor: in Italy,
the gap between micro-businesses and big companies is huge. Individual professionals and micro-businesses (below 100-thousand-euro revenues) still account for more than half of the employment capacity (53.4 percent), while companies
with revenues above 5 million euro have an 8.4
percent share on total employment. So, in Italy,
most companies belong to the small and micro
business categories.
The results of the report by Fondazione Symbola,
Deloitte Private and Poli.design indicate strong
geographical integration between design and

“made in Italy” value chains, with significant benefits
in terms of competitiveness, innovation and business
culture. The Marche region boasts the highest
level of specialization in the design of furniture
and footwear. Then come Friuli-Venezia Giulia,
Emilia-Romagna and Veneto, with many design
companies in the fashion, mechanical engineering,
ceramic and furniture segments. In general, the
distribution of companies seems to be concentrated
in metropolitan areas: Milan alone hosts 14.5 percent of all Italian companies, while Rome is the
second province in the ranking (6.5 percent), followed by Turin at number three with 5.2 percent.
The top-four metropolitan areas in the ranking account for 36 percent of the total value generated
by design in Italy, as they attract most design
companies and professionals.
The design capital in Italy is Milan: Lombardy's
capital generates 18.3 percent of the total national
output, while Turin and Rome, second and third
respectively, account for 8 and 5.3 percent. In
terms of employment, Milan has a 14 percent
share on total employment. The second place
goes to Turin, which in 2014 was recognized by
Unesco with the title of Creative City for Design.
THE IMPACT OF “COVID-19”
The report also provides data collected through a
number of interviews about the consequences of
the sanitary emergency on the work of designers.
45 percent of individual professionals said they
have never stopped working, as their activity is
largely built on digital technology. However, most
of them reported economic difficulties due to decreasing demand (68.2 percent) and cash flow
problems (48.3 percent).
The “Covid-19” emergency had an impact on revenues according to 39.7 percent of designers,
with 23.8 percent of respondents indicating a reduction by more than 50 percent compared to the
same period of the previous year.
DESIGN AND SUSTAINABILITY:
A GROWTH DRIVER
A survey by Fondazione Symbola and Unioncamere,
involving about three thousand manufacturing
companies, shows a tight link between design
investments and growth in three areas: revenues,
employment and export. The role of design as
competitive driver seems to be even stronger
when the company has a focus on environmental
sustainability: green-focused and design-oriented
companies show significant performance differences from other companies. The gap for companies investing in green technology and design,
compared to the rest of the sample, is plus 22.6
points for employees (38.6 percent vs. 16 percent),
25.1 points for turnover (48 vs. 22.9 percent) and
13.5 points for export (38.6 vs. 25.1 percent).
TRAINING AND EDUCATION
Despite many differences and peculiarities, the
Italian education and training system for design is
an excellent organization including 18 universities,
15 Fine Arts academies, 15 legally recognized
academies, and 11 authorized private institutes,
for a total number of 242 courses across various
education levels and specialization areas. On the
whole, 8,244 designers are trained, 3,822 of them
in universities. n
XYLON INTERNATIONAL
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"Stimulating" figures have emerged from the report,
which we have already featured in our online
pages and we are now transferring also to our
"analog" audience. In line with our tradition, we
start the new year with articles to give a picture of
the situation, to provide useful elements to "sum
up" what's happened and the current status, and
to read short-term fortunes looking at tea leaves.
Let's start with the global production of interior
decorations (wood-furniture-lighting), estimated at
481 billion euro in the report. Italy shares the fourth
place in the global ranking with Germany, at 22.8
billion, after China, the United States and India. On a
global scale, Italy is the third-largest exporter of
furniture and lighting, with a 6.2 percent market
share behind China (36.4 percent) and Germany
(7.5 percent). Summing up all the links of the woodfurniture-lighting supply chain – from raw materials
processes to retailers selling to end consumers –
the top-five European manufacturers are Germany
(73.8 billion euro), Italy (42 billion) and France (33.5
billion). Italy takes the second place in Europe by
export volume of furniture and lighting, with a 16.5
percent share (11.3 billion euro) on total UE export
(68.4 percent), after Germany with 19 percent and
13 billion euro, and before Poland with 15.7 percent
and 10.7 billion. Italy is the top European exporter to
extra-EU countries with a 27.9 percent share on total
export, followed by Germany with 21.5 percent.

The report presents some preliminary figures for
2020 and an outlook on a global scale: “Assuming
that the wood-furniture-lighting value chain suffers
from a 10 percent reduction in 2020 on a global
scale, this means approximately 430-billion-euro
turnover, more or less the industry size in the 20152016 period. The following recovery in 2021 and
the realignment of long-term growth rates in the following years would drive revenues back up to 485
billion in 2022 (close to 2019 levels) and to 555
billion in 2026, almost sixty billion below the levels
expected before the pandemic. In a less pessimistic
scenario, with a 5 percent reduction of global
furniture production in 2020, the final value in 2026
would be in the range of 570 billion euro, 15 billion
better than the worst-case scenario, but still 40
billion short of the level expected before Covid-19."
Figures are very clear for Italy as well: “In Italy, in
2020, a 9.4 percent reduction of production is expected, mostly due to decreasing export (60 percent). To drive recovery, industry companies have
launched initiatives related to innovation, environmental sustainability, new corporate image and
plans to approach new markets and segments.
With adequate tools and clear priorities, the woodfurniture-lighting industry will manage to overcome
this crisis, reaffirming its international competitiveness. Actually, market recovery forecasts for
2021 might be driven by foreign sales, achieving
a 5.3 percent growth rate." n

In the lighting and furniture manufacturing industry,
Italy includes 428 companies with revenues above
10 million euro, generating sales for 18.6 billion
euro with less than 73 thousand employees. In
terms of dimensions, mid-sized companies with
Italian owners are predominant, with a sales volume
of 7.3 billion (39.1 percent), as well as mediumlarge ones, also under Italian control, generating
additional revenues for 7.4 billion (39.8 percent).
“High-end” production accounted for 3.8-billioneuro sales (20.4 percent of total sales). Small businesses with Italian owners generated 2.7-billioneuro sales, equal to 14.6 percent of total sales.
As to specialization, raw material processing and
semifinished material production generate 3.9billion-euro sales. Looking at furniture production,
the most significant segment is chairs, tables and
accessories, with 3.7 billion euro. Then come contractors (2.8 billion), producers of lighting (2.1
billion), kitchen sets and upholstered furniture, both
at two billion. The category of living room and bedroom products, including children bedrooms, is
just below 1.9 billion, while the turnover of bathroom
furniture is much smaller with 256 million.

WOOD-FURNITURE-LIGHTING REPORT
The report analyses the balance sheets of listed and unlisted companies for the past five years:
figures and tables are commented by the analysts of Mediobanca's Area Studi and integrated by a
quality survey carried out by the Italian financial newspaper Il Sole 24 Ore, based on contributions
from industry leaders. There is also an industry outlook, curated by Strategic Management Partners
and combined with a Ceo’S Agenda. The report, starting from a concise overview of global
business, identifies the major manufacturing countries and illustrates the role of Italian companies
on the global markets, measuring their performance. The focus is on topics including import/export,
governance, M&A, delocalization, trade trends and credit worthiness. The key evaluation parameters
are also analyzed: margins, value generation or destruction, capital profitability, investments,
productivity, labor cost.
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CUT IDLE TIME, CUT COSTS: ALU-POINT RELIES ON EUROTECH

Control panel with Eurotech's graphical interface.

Cutting idle time and saving on operating costs while possibly optimizing production - are key targets for any company, especially in a critical economic phase like the current one.
Optimizing and reducing costs are keywords for
many companies, including Alu-Point.
To achieve this result, Alu-Point – a Lower-Saxo-

wanted to speed up operations and process the
entire product range with one system, handling a
wide range and large volume of panels - weighing
up to one ton - in varied dimensions, always ensuring safety across the entire transfer distance, exceeding twenty meters.

The new system designed by the German company
can control three positions within the sawing area
from the output area.
The 22-meter-long gantry runs along the back
side of the saw, loading panels of different materials
(aluminum, non-ferrous metals, engineered plastics)
from behind the machine.
The saw uses the Profibus system to request the
material, offering a communication solution with
minimum wiring to link the network nodes. All movements are controlled via software, while mechanical positioning is driven by a high-performance
vacuum system.
A high-powered vacuum unit controls the mechanical intake system, which prevents surface damage
to the panels. An integrated separating unit ensures

smooth risk-free operations, while improving operator safety and working quality.
“The trouble with supplier and customer relationships now is that you cannot have "direct" contacts.
That's why we have chosen EuroTech. Their constant support has made everything simpler” –
Thorsten Otte concluded.
Ultimately, an efficient loading system helps reduce
costs and idle time, but it also offers higher levels
of safety in the workplace.
by Francesco Inverso n

etvac.de
alu-point.de
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ny-based specialist in sawing machines – has optimized its production chain in collaboration with
EuroTech Vertriebs, a German vendor of handling
and transport solutions in the field of vacuum technology and customer-specific vacuum systems.
For Alu-Point, EuroTech has developed an automated loading system. Loading and unloading
systems for processing lines offer "relief" both to
workers, protecting their health and reducing their
physical effort, and for companies, ensuring accurate and efficient operations while improving
quality and minimizing idle time and workflow interruptions. The latest generation of saws manufactured by Alu-Point cut all materials, from wood
to metal, with ever increasing accuracy and smaller
and smaller error margins compared to previous
models. Therefore, to automate the movements of
the saw and increase its speed, further optimizing
the process, the company needed a system to be
integrated in the production line with a solution
developed ad-hoc for their requirements. “We
needed a loading system to automate our saw
cutting operations, in order to save time and increase our productivity,” said Thorsten Otte, managing director at Alu-Point. “We have turned to
EuroTech Vertriebs and I can really say that we
are fully satisfied with the final result”.
To optimize the workflow of two single-axis saws,
the company submitted clear requirements: they
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EMC, FUTURE CHALLENGES
Ivano Coveri, co-owner
of Emc in Imola,
introduced us to this company
that can make innovation
and offer machines "suitable"
for all types of needs.
Also in metalworking...

From the left: Alberto Stagni,
Giulio and Lorenzo Baraccani
and Ivano Coveri.

“All of a sudden we were thrown into a nightmare
with the fear that it had no end,” said Ivano
Coveri, co-owner of Emc in Imola. "We soon
realized that the situation was serious, and each
day we wondered what would happen, if we could
go back to work again, to promote our machines,
to attend exhibitions. You all know the answers to
these questions, while the world around us literally
crumbled to pieces. The first weeks in March were
terrible, it did not take long to realize it would not
be easy to solve the situation and we had to understand how to live with it, how to carry on. We
had to take back control and keep in touch with
our customers, as some of them were considering
canceling or delaying their orders, or trying to
solve the problem of tests and installations...
We reacted immediately to consolidate our financial
situation, securing the necessary resources to
keep investing. With this approach, we were able
to keep working with peace of mind, although we
were recording a significant reduction of orders,

DALSO: FROM ITALY TO EUROPE

by 20 to 25 percent. We have been holding on
strong, we made all possible holidays, for a few
weeks we adopted layoff schemes... like all Italian
companies, we decided to carry on, using all the
available resources.
Consider that, in that period, we were completing
our new showroom, building the machines we
planned to exhibit there, so we were making significant economic and operating efforts for a
small company. We did not give up, and fortunately,
things started to change".
Since the end of May, and most of all in the
following months, there has been a "rally"…
“Definitely, though we cannot say the trend has
been explosive. As far as we could see, directly
and indirectly, furniture demand has been solid for
the reasons you can imagine. The demand for all
household products, designed to make your living
space more comfortable, has increased significantly,
helping us compensate the initial loss and close
the year with better results than we feared".
Do you think some
markets have reacted better or faster?
“In general, I can
say that the European markets have
proved to be stronIvano Coveri.
ger. Working abroad is definitely
more difficult, not to say impossible, because the
travel ban stopped our activities in South America,
the United States, the Middle East, all over the
world. As we could not send our installation teams,
we had to replace them with the engineers of our
agents, but of course this had an impact on results:
in the most remote markets, where technology and
engineers are in high demand, business relations
inevitably "slowed down", or stopped altogether.
These topics clearly represent the first lesson learned
from the “Covid-19” pandemic in the economic
sphere, showing that companies need to have
a stronger structure and rely on stronger networks, on a larger technical-sales network.
There is no doubt that, if we had had subsidiaries
in every country, we would have suffered much
less, but how can a small company afford
such an organization?".
For some time now, you have also approached
metalworking...
“Thank you for mentioning this: we wanted to
diversify our production and it seemed obvious
to design and build sanding machines for
metal. We have developed a dedicated sales
organization, and in just two years, these
machines now account for almost one fourth
of our revenues. These machines are interesting, with less sophisticated technological
requirements than the woodworking industry,
due to the nature of the materials to be processed. We feel at ease in this business and
we believe we can do even better”.

Dalso's story dates back long ago, in 1984, when
Lucio Dal Soglio was a young man who started
developing skills in the automation industry, climbing
up the stairway that led him to found the company
in 2001 and grow it into one of the most interesting
automation players, with significant margins for
growth.
The company was created leveraging the experience acquired and a clear but very effective
concept: the spirit of sacrifice, the awareness that
every climb, even the most ambitious, always
starts from the first step. “When I went into business
in 1984, I started from scratch, I challenged myself
from the very start, and I never feared hard work
and embarking on a long journey. I climbed each
step with caution, making sacrifice such as giving
up football when I was twenty to focus entirely on
what I consider more than a job, it's the passion
of my life.
I learned the meaning of automation on the field, I
learned how to manage a company by watching
closely, as an employee first, and then as a
business owner, I learned how to recognize the
needs of a customer and how important it is to
keep going after initial success, to look ahead
and set new goals. For me and for Dalso, it is essential to be ambitious, knowing that hard work is
the key for any initiative. If you work well, if you
commit one hundred per cent, there is no goal
you cannot achieve".
Such business philosophy was born and grown in
Triveneto, then it spread very rapidly beyond the
Italian borders and brought Dalso to export its
products and know-how all over the world, after
twenty years in business.
“Looking back – Lucio Dal Soglio said – I can
hardly realize how fast time has been flying. I
have never stopped. When I started my own business in 2001, the world of automation, and not
only, was different. Today we have several new
technologies that enable solutions that were not
even conceivable ten years ago. If I should list the
milestones of Dalsa's growth, I would start from
2015, when we moved into the current headquarters,
a factory with approximately four thousand square
meter surface.
One year later, we started to transform our organization from "handicraft" to "industrial", revolutionizing
our staff and focusing entirely on 3D design. It
was a year of hard work, with everyone in the
company giving their contribution with strong dedication".

Is competition a hindrance to "teamwork" or partnerships with other companies?
“I would not say so for Dalso. As an automation
company, we are not directly in competition with
equipment manufacturers, we work in synergy
with them, and such working relations are essential
for us to offer more and more performing solutions,
and for them to get the best and most from our
products. It would be better if we could work even
closer together, if we could really team up to
expand beyond the Italian borders and go abroad
to challenge the European giants as a unified and
well-organized player, without fighting with each
other and standing together. This would bring benefits to everyone, not only in terms of revenues,
but also for the capacity to attract new investments,
as we could export not only our products, but also
our know-how. To do this, besides competence
and skills, you need mutual trust and the willingness
to act like a big player rather than many small organizations. Are the Italian companies ready?
Maybe not yet, not all of them for sure...".
What's automation for you and how has this
business changed in the past twenty years?
“Beyond strictly technical definition, I would say
that automation is an intermediate step, a link among
several machines. It's the core element of a complex
organization that must work in harmony. In recent
years, technological developments in the digital
sphere have brought visible progress, not only in
production, but most of all in customer care, postsales service and equipment installation. So, I can
say that automation is the future, in terms of economic benefits, as it reduces costs and increases
efficiency, and also for people. With coordinated
machines and an
accurate system,
the risks for workers are minimized
and the working
environment is safer. In this respect,
I can say that Industry 4.0 is not
Lucio Dal Soglio.
a just bureaucratic
process, but a way
to create a fully automated factory where people
can do the creative and productive part of the job:
ideas for people, sweat for automation".
What's your greatest satisfaction?
“That's when we see customers come back and ask
for more products or our support. It's not a matter of
revenues, it's not one single order: that's the demonstration that, once again, we have taken the right direction and we have climbed one more step".
To use a football metaphor, after winning the
national league, the new goal for Dalso is the
Champions League: from success in Triveneto to
victory in Europe.
by Francesco Inverso n

dalso.it
Layred gluing line.

And tomorrow?
“The future will be even more challenging. As
I said, we believe that, to approach bigger
and bigger markets, we must have the necessary energy. For us, this means we have
to commit to solid partnerships, with companies and groups bigger than us. Maybe it
would be enough to understand that success
comes from the acknowledgement that being
a manufacturer is more than just being a
brand, you must produce machines that will
be offered to the entire world, to customers
that we will never be able to reach without
larger and stronger sales organizations. This
does not mean giving up your peculiarities.
On the contrary, you must be a specialist,
known and appreciated for what you can do,
and possibly doing it better than others!”.

Automated
Automated logline
logline unloading.
unloading.

Multiblade miter saw.

by Luca Rossetti n

emc-italia.it
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Automated selection
with robots.
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UNITEAM, THE BIESSE PORTFOLIO FOR HOUSING

“We belong to our territory, we are strictly connected
to it, and we feel this every day, although Uniteam
has now adopted a philosophy and a methodology
that distinguish us from the handicraft company
we used to be.
Such difference is clearly visible in our products
and in all our operations”. There was no doubt for
Silvano Maddalon, Sales Director Uniteam, a production unit based in Thiene, when we asked him
what it means for a Venetian company to be part
of a big group.

and engineers, who have recognized the benefits
of this wood construction method.
We are also working with timber frames, using a
five-axis machine that can produce frame parts
and elements faster and more cost effectively. We
know this construction method very well, it offers
great benefits, but it also has significant constraints,
including the fact that you cannot exceed a certain
number of levels. These techniques are very popular
in Northern Europe, Australia and New Zealand,
and in the United States, but their growth potential
cannot compare with Clt; the latter has not even
suffered during the months of the pandemic, it has
continued to grow, recording very positive trends
in France, Germany, Norway and the United States.
We have developed great skills in the use of digital
tools to offer demos, illustrate our solutions, present
our specialties... this way of working will be precious
in the future, when the events of recent months will
be just a bad memory”.

“Being part of a big group like Biesse has enabled
us to express our potential in a different way, with
an industrial approach. We have adopted new
rules, invested in specific market segments, implemented different product and business development concepts, a "team" approach, without wasting time and efforts on projects that are just "distractions" from an industrial viewpoint. Nevertheless,
we are from Veneto and we will always be, preserving our enthusiasm, energy and passion for a You mentioned the United States, where you have
specific way of working, which has
been selected by a construction
always distinguished our territory.
industry giant like Katerra...
I really believe that Biesse bring
“That’s true. Katerra is a huge plamuch added value, but our attitude,
yer, born to be a leader in the
our approach to business has alwood construction business and
ways been very similar: both combeyond. We got in touch, we anapanies are proactive, dynamic,
lyzed their needs and we have
keen on the management of busiseen them grow into a giant that,
ness relations, on products, on orin few years, has become one of
Silvano Maddalon.
ganization. Such affinity has geAmerica's most important manunerated great synergies across
facturers of furniture and houses.
our subsidiaries, helping us find inroads into im- As Biesse Group, we cover both of their business
portant market that we could not even approach areas, i.e. furniture and Clt machining." We have
in the past, as we needed a "heavy" business supplied two machining centers “Uniteam Clt 400”
card to have a credibility beyond the effectiveness for their new plant in Spokane, Washington, an inof our machines.
credible unit in terms of dimensions, organization
Uniteam has always exported 70-80 percent of and production volumes. We installed two almost
production: with Biesse, we can look further and identical machines: it was an amazing experience
build on our growth, addressing the entire world. and an excellent reference to become stronger
This is how our original spirit has evolved, with and stronger in a key market like the United States.
strong roots in our traditional energy and working Moreover, wood is increasingly used in multicapacity, now combined with enhanced organi- storey buildings, so there is strong demand for
zation and a "one company" approach shared bigger and bigger timber beams and pillars to rewith the rest of the Biesse galaxy".
place concrete.
Many players, including Katerra, are moving into
More wood or composites?
this direction, and for us, a specialist in large
“Right now, I would say 65 percent of our products beams, new opportunities are arising: it is not
go into wood constructions. At group level, we are mere chance that we have been working very well
also recording significant growth in plastic material in Canada and the United States recently...".
processing, from drilling to cutting, plus the Biesse
machining centers, of course. We have started
“Uniteam Clt 400”.
to collaborate with Fraccaro, a pneumatic press
manufacturer, in the thermo-forming sector, but
the most interesting business is definitely wood
constructions: in recent years, this sector has
really exploded and it keeps expanding even in
the difficult period we are experiencing.
We are renowned for our capacity to machine laminar beams and Clt (cross laminated timber) panels; this construction method has opened up the
business of wood constructions to many companies,
also because it is very popular among designers
XYLON INTERNATIONAL

Two “Uniteam Clt 400” machines in operation
at the Katerra factory in Spokane (Washington).

How important is it to develop new machines in
your destination markets?
“Very much. I can tell you that we are working
hard on new projects, machines to process large
beams as well as smaller elements that can be
used to build frame walls, as mentioned before.
This is new for Biesse, it's a machine we have incorporated into a production line built with a
French partner, that has aroused much interest.
Our beam processing machines have always
drawn attention; equipped with suitable lifting and
handling systems, they can process panels up to
three meters; we can load beams automatically
from a buffer station, or we can add vacuum
devices to lift a huge Clt panel and manipulate it
on the worktable to execute all necessary operations
with high accuracy.
We have enhanced our specific machines for Clt,
equipping the most performing models with motor-driven benches and two working units.
We are innovating our loading and unloading systems to create high-performance inline solutions
with high automation levels, to meet the increasing
request to integrate all operations in lines made up
of several machines that can handle the entire cycle
from raw panel to finished wall, ready to be loaded
into a truck and delivered to the construction site.
This is an interesting development that we can
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A local excellent player
has drawn the attention
of a giant like Biesse Group,
bringing their experience
in machining centers
specifically designed
for wood constructions
and composite materials.

pursue more easily with a group organization: we
must design more and more integrated solutions,
including automation and software, that can acquire
and "digest" architectural drawings, as well as
communicate with all enterprise management and
reporting systems. Today, you cannot simply focus
on the power spindle speed, as in modern plants
and machines, the key parameters are setup
times, loading, unloading, zero-point detection,
and handling panels weighing a few tons.
And to develop a successful concept, it is essential
to talk with customers who process panels and
those who produce them: there are producers
from countries were wood constructions have ancient origins and companies have much more experience than we have. Think about Germany,
Austria and many more markets where, starting
from Thiene, we can play and will play a role, also
because we are part of Biesse! We decided to
take up the challenge of timber constructions a
few years ago, when we were still a small business,
and with Biesse we have invested and we will
keep investing in an ambitious "product roadmap",
expanding our portfolio for glulam beams, large
pillars, and possibly strengthening our focus on
prefab houses, a business that involves many technologies we can gradually approach. This business is currently dominated by few players, but
there is space for more, possibly with a suitable
offer to attract even small and medium companies
that will decide to adopt certain technologies”.
Engineering and design are critical...
“Timber constructions, from one-family houses to
huge buildings, require solid engineering to maximize the prefabrication phase and then to speed
up mounring and minimize errors in the construction
site. I really believe that these three factors are
the keys to the future success of wood constructions.
We are ready: our machines effectively meet the
requirements of working "upstream" - although human intelligence and labor are essential - and in
most cases, any information generated by architectural software is "crunched" by the machine to
produce all sorts of products - such as beams or
Clt panels - with a very high level of automation".
by Luca Rossetti n

biesse.com
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LACON, FANTONI GROUP:
ROOTS IN ITALY AND...
Emanuele Bon introduced Lacon, a Fantoni Group company
specializing in the production of impregnated papers
and “Cpl” continuous laminates, constantly searching
for new opportunities through investments
and product innovation.

FROM WOOD TO AVIONICS,
ELTE'S VALUE PROPOSITION

Lacon is an acronym for “continuous laminates”,
i.e. the decorative products produced with continuous cycle presses and glued onto wood substrates. The company is part of Fantoni Group, a
leading panel manufacturer in Italy and Europe.

Between machine and tool, there is an "interface"
that affects the levels of accuracy, power, quality and reliability.
We are talking about electric motors, the high-frequency
power spindles that are the specialty of Elte
in Montecchio Maggiore, near Vicenza, Italy.
We would have liked to travel to Montecchio and
visit Elte in person. We are always busy with machinery, tools and finished products, and we rarely
have the opportunity to take a closer look at the
value and role of components that are critical for
the overall quality and performance of a machine.
Unfortunately, we could not move, and so, Nicola
dal Monte, working in the technical department of
the Vicenza-based company, had to jump through
hoops to illustrate the peculiarities of his company,
relying on his experience and patience... but as
soon as the sanitary emergency is over, we will
visit him.
“We are electric motor specialists," he started
without hesitation. “With our experience, staff and
equipment, we have acquired a deep knowledge
of these products, developing a huge catalog of
motors and power spindles for all requirements,
from basic models up to 50-60 thousand rpm frequency. Leveraging our flexibility in design and
production, we have been able to approach many
industries where we have become a reference
partner, from glass to stone, from dental to light
alloys, and every day we study, we investigate
options and solutions in new contexts”.
Wood first...
“That’s right. Elte is a supplier to the industry of
woodworking machinery, which includes many
players in our territory, where furniture production
is a strong business. These big players have
always been relying on us for the power spindles
they need; such collaborations have been going
on until today, involving an ever larger customer
community, also because there are not many companies with a comparable offer.
Elte has been growing constantly for over forty
years, not only in Italy: today we export approximately 60 percent of our production, which is
entirely manufactured in the Montecchio Maggiore
factory. About 70 percent of our turnover comes
from the wood industry”.

Gianni Trebbi, Sebastiano D’Amico, Beniamino Padoan.

What's your main focus right now?
“The rise of machining centers has shifted the focus
onto factors that were less critical in the past: speed
is essential, everything must be done in short time,
which requires strong, well-balanced motors ensuring
reliability and performance; actually, if the power
spindle is not perfect, the tool will never work
properly and the result will be disappointing.
Electric motors all look the same, but that's not
true: they are different according to materials,
productivity requirements, processing quality, and
the machine where they are installed. A key issue
in woodworking is the dust that can get into the
gears. In marble and stone, water is another critical
factor, therefore we use special steel to prevent
the oxidization of the shaft and other parts. Furthermore, the motors for woodworking machinery
run at higher speeds than in the stone industry,
which requires stronger bearings; and if you have
to process hardwood, the factors change again!
When Elte ships a motor, it must be perfectly fit for
the job it will perform. Errors can happen, but we
are committed to prove that we know what we are
talking about and we can take into account every
detail and every parameter to create the perfect
power spindle. All of this with a lead time of four
weeks from order to shipment, and quite often we
have to work miracles to respond to an emergency
and meet much tighter deadlines!
To do this, we rely on a stock of components that
can support the huge number of high-frequency
electric motors we manufacture each day, which
means that we always have all the pieces of the
puzzle ready to use, while some parts still need
some processing and adapting to specific orders.
You won't believe it, but there is really an endless
number of variables to achieve the quality of an
Elte motor, and even more one of our power spindles, which must cope with higher accuracy and
speed than any "standard" motor.
The tools we offer today can achieve results that,
until ten years ago, were science fiction: we have
never stopped improving, studying, investigating,
testing, because you can always “go further”; all
you need is skills, energy and an open mind, and
you can find all of them at Elte”.

“In the past few months at Lacon, we have doubled
our production capacity by adding a one-of-akind line for the production of “Cpl” (“continuous
pressed laminates”) in three widths: 1,300, 1,850
and 2,120 millimeters.
Lacon's specialty is impregnated papers, which
are then applied by the company itself or other
group companies, but the core business is the
production of continuous laminates, sold all
over the world with an export share exceeding 70
percent. We mainly sell in Europe for proximity
reasons, wherever there are plants that need our
laminates to coat all kinds of substrates”.
The product has changed a lot in recent years...
“In recent years, laminates have been emerging as
a different product in terms of visual impact, performance and functionality. Today we have a "color
fan", an impressive range in terms of decoration and
performance. This transition has been supported by
"release" papers, which can transfer any texture
onto our laminates, achieving very high customization
levels with affordable investments. The times are
gone when a finish could be created only with expensive and "inconvenient" lamination belts. Furthermore, modern
"Cpl" is not only
thinner and more
flexible, as required in the past, but
through the continuous improvement of manufacturing methods, toEmanuele Bon.
day it is increasingly used as a substitute for Hpl, high-pressure laminates, in many applications, including kitchen countertops. We can
produce continuous laminates with a mechanical
resistance that compares with Hpl in terms of technical
features, using presses that can generate the pressure
levels needed to achieve significant results”.
It's not easy, is it?
“Definitely not, we are a dynamic team, strongly
focused on market demand. Lately, we have engineered a brand new product called "Laminlac", a
laminate that can be lacquered without preliminary
sanding. There is strong pressure from users to
have a solution of this kind, which allows to accelerate production and finishing cycles. We have
gone beyond that, creating a small collection with
different thicknesses to respond to diverse application needs. The most flexible is “Laminlac F”;
while “Laminlac P” features higher paint absorption
capacity and is available in different thicknesses
to combine solid "covering" capacity and good

by Luca Rossetti n
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flexibility. Then we offer “Laminlac K”, where “k”
stands for “phenolic kraft”, i.e. multiple layers of
paper are stratified to achieve the thickness
required by the customer, possibly applying it
onto blockboard panels or surfaces that are not
perfectly smooth”.
As we said before, service is essential...
“Definitely. We supply impregnated papers, laminates that ensure better and better performance
to users, avoiding some steps or operations that
were necessary before. We believe this is the
right direction, as well as the capacity to deliver
small volumes: it would be better to deal only with
big orders, of course, but this is not the best approach, in our opinion. Also in customer relationships, flexibility is essential, it's a key value in a
complex market phase, where visibility is clearly
limited and customers prefer to order exactly what
they need. This season has been hard for everyone
and I think we have learned that all market players
must stand closer together: offering your availability in this period is a key value for a company's
capacity to make business”.
We were saying that products have changed a lot
recently...
“Both continuous and high-pressure laminates are
developing in two directions: on one side decor,
beauty and visual impact; on the other functionality,
for instance our new product “Laminlac”. We can
say that, in the finishing business, there are two
"competitors", namely coating and veneering, as
well as the possibility to create surface with higher
resistance. In our opinion, the combination of
these two aspects is the innovative strength of
this material, which is required to be more beautiful,
and useful at the same time.
Research in design will play a key role, as a significant portion of our customers are requesting
this. And also, laminates can hardly be sold as
"raw" materials, like panels, so we need to add
visual value. More and more players are considering
different possible applications of laminates, and
in these areas, what matters most is the technical
elements, the fact that these products can be a
commodity that production technology can make
more and more relevant”.
by Luca Rossetti n

fantoni.it
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SCM-ATL GROUP COLLABORATION: PROVEN PARTNERSHIP
It is really exciting to be surrounded with sofas, cushions, wood, fabrics, padding and panels that are gradually
transformed into hundreds of sofas, all different from each other. Competence, experience, technology, organization.

Claudio Benini.

A few years later, we went back to Faenza to see
the latest technology investments by Atl Group
for their industrial site. And while we knew what
we could expect, it was a pleasure to walk around
this huge facility entirely dedicated to the production
of sofas. There are few organizations like this.
Just below 600 employees, 88 million euro revenues and three production sites: besides 45
thousand square meters in Faenza, there are 10
thousand more in Bertinoro, hosting high-end production, and just as many in Forlì, where some
warehouses are located together with the operating
headquarters of Cipes, the polyurethane cutting
cooperative company where this "upholstered furniture empire" started from forty years ago.
“The best place to make your sofas” is the claim
that clearly states what it is all about: Atl Group manufactures upholstered furniture for the leading
Italian brands (and other customers), sofas and armchairs that will be sold with high-sounding brands.
The huge Faenza site is home to the entire production
of what is possibly the most popular (on television)
retail brand in the sofa business, a business model
based on big volumes that allow to
offer good quality at affordable prices.
This is where polyurethane and fabrics are cut, this is where products
are stitched, dressed, packages. In
a big workshop, wood strips and
profiles are processed, and most of
all, thousands of particleboard and
multilayer panels are cut, shaped
and routed.
“Production has increased since the
last time you've been here”, said
Claudio Benini, general manager

in charge for production, logistics and IT management.
“Now we are making more
than 1,300 sofas per day including all group members:
at the end of each day, we
deliver approximately 300
"white bodies", ready to be
dressed with the final upholstery to create at least thirty
different models. It's easy to
understand what the big challenge is: you need a perfect
organization so that all the
necessary parts and elements
are readily available to be assembled on our production
line. It is essential to be flexible, to have suitable
technology, even if we try to organize the production
of semifinished materials in small intermediate
buffers, so that we never have to stop: when you
handle such big quantities and variety, you cannot
work with large stocks and you must select suitable
plants and machines to work "just in time" as much
as you can".
In the past few years, the number of "white bodies"
produced every day has increased, but the real
challenge is the complexity behind these figures:
processing time has increased exponentially, as
the demand of more "complicated" sofas with sophisticated shapes has also increased. The type
of products we make lead us to invest in more
performing and flexible technology to handle a
volume of orders that has increased by approximately 30 percent".

And as I said before, variability is the most critical
factor rather than volume, because for each new
sofa you find in a store, we must design, cut
strips, profiles, shapes, make cushions, upholstery
and fabrics, all different from each other. We are
subcontractors, excellent subcontractors: the
market demands ever different models, and as a
result, our portfolio can only expand. Our job is to
supply furniture makers and retail with the products
they need, possibly adding enhancements based
on our longstanding experience".
Atl Group is a loyal customer of Scm for the machines of their workshop, with two new entries
added recently: a brand new angular panel saw
“gabbiani a2” and a machining center “accord
40 nst” in a nesting cell version, specifically designed for the production of parts for sofa frames.
“With the new “accord” we can expand our nesting
capacity, making it much smoother than before",
Benini said. “We can machine large panels using
two heads simultaneously, so as to produce
different elements or double productivity, also
thanks to the high speeds achieved by this machining center. Compared to other Scm centers
we have, we required a different configuration for

“Gabbiani a2”.

You have also invested in "traditional" panel sawing...
“That's the fourth “gabbiani” panel saw acquired
by Atl Group. We have selected an angular model
designed for a more flexible and optimized production of semifinished materials, namely components for sofa frames, offering the best tradeoff

“Gabbiani a2”.

between small batches and fragmented production.
We cannot really work with a "batch one" approach,
cutting the parts for each model, although this
new “gabbiani a2” is flexible enough and, most of
all, very fast when cutting and handling panels;
these features have helped us increase productivity
in this process stage by 30 percent.
The machine is versatile and powerful, and it supports our way of working: we used to be always
short of time, now the production of most semifinished materials is executed with great efficiency
and safe margins, which is very important for a
tight schedule like we have.
Don't forget that we are talking about a machine
that can process several panels in a stack, to
make parts that then will be assembled to make
the frame of upholstered furniture, combined with
polyurethane, steel, rubber parts... Accuracy is a
value we cannot give up, and this new angular
panel saw is accurate. Let's say it is an extension
of nesting, or if you prefer, nesting is an extension
of sawing: both are essential operations to prepare
all the necessary elements from a panel and we
use them as needed: we can produce square
parts only, shaped or routed parts, or perform any
other operation to achieve a finished element,
ready to be assembled. It's two different ways to
achieve basically the same result, of course with
different cycle time and scraps...".

“With such volumes – Benini added – it is not easy
to manage production and you have to consider
effectiveness in the first place, knowing that the
final result is strongly affected by efficiency.

“Accord 40 Nst”.

ANGULAR PANEL SAW "GABBIANI A2"
The “gabbiani a2” panel saw at Atl Group has maximum 125-millimeter blade protrusion and it is
equipped with the new “Saw set” automatic tool changer, motor-driven side aligning bars and an
automatic panel labeling system mounted on the pushing bar upstream the cutting stage. The
“Flexcut 1D” device can execute complex cutting patterns in very short time, while “Zero dust
system” ensures a clean working area by means of a set of automatic sectional gates that are
operated to capture dust and perform effective suction.

So, you are satisfied...
“We have longstanding collaboration with Scm:
almost all our machines bear their brand. Such
collaboration is based on product knowledge and
quality, and most of all on service, which is a key
factor for a company like ours".

“ACCORD 40 NST” NESTING CENTER
The “accord 40 nst” is a tailor-made design for Atl Group, a highly customizable cell that offers
high productivity with high-level automation. The cell can process three panels simultaneously
thanks to an exclusive pushing bar installed at the inlet, which can load up to three panels, and two
independent parallel operating units, each equipped with a drilling head and a high-capacity
power spindle. The dual outlet belt optimizes the handling of outgoing processed parts, matching
the high speed of machining operations: as a result, the operator can pick a finished part while the
machine keeps working unattended in the intermediate stations.

XYLON INTERNATIONAL

this nesting cell, featuring an outlet station halfway
along the machine, a buffer that helps us manage
the workflow better.
We requested a few modifications to the loading
section - to handle smaller parts easily, quite
useful when working with multilayer panels - and
to the unloading station, where we added another
buffer to reduce "pressure" on the cut parts picking
station, which can be very busy, without adding
labor. Speed and productivity are so high that the
company had to install a double belt at the outlet,
so that the operator can pick the finished part
while the machines keeps working unattended in
the intermediate stations.
This center offers higher performance compared to
the past, as a result of high speed and, most of all,
a different handling concept, optimized trajectories,
and the capacity to machine three panels in a
stack. This is definitely a flexible and powerful cell".

by Luca Rossetti n

www.atlgroup.it
www.scmgroup.com
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INNOVATION AND DISTRIBUTION:
INCOMAC'S PILLARS
support our customers with local operations. Then
more steps will follow, not only in Europe. We also
want to expand overseas, as we need to be
present and effective in new destination markets,
and if you don't have someone to support sales
locally, our know-how is useless".

NASTROFLEX: BETWEEN
INNOVATION AND TRADITION
Fifty years have passed since Nastroflex was
established. Half a century of experience and
success in one of Italy's top industrial districts,
making the Palù family company one of the big
names in the abrasive sector, as a result of an effective combination of tradition and innovation.
We talked about the Nastroflex experience with
Italo Rossetto, sales manager.
“In the past ten years, we have seen significant investments, especially in automation. In the finishing
area, we have moved from mostly manual operations
to large industrial lines. This has encouraged us to
improve, to raise the bar and to design more and
more advanced and performing products, also
taking into account the enhancements to machinery.
To do this, we are pushing hard not only on a
range of products, but on our philosophy that we
can sum up with one word: multiconcept, meaning
that we approach our work like tailors who create a
dress to measure for each operation".
What does it mean to make innovation in the abrasive industry?
“Innovation in our industry is a very different
process compared to other segments: in the abrasive business, innovation is not disruptive, it is
constant evolution. For us, innovation means leveling off irregularities. The real innovation for
Nastroflex is the multiconcept philosophy I have
already mentioned, providing our customers with
the right products at the right time. In our business,
innovation is specialization, and specialization in
recent years means finding more and more specific
applications. We have progressed towards an increasingly stable product, combining high sanding
speed with strong resistance. All of this while keeping an eye on machinery evolution: twenty years
ago, we worked at a speed of twenty meters per
minute, now we have increased to sixty! Speed
has tripled, and of course, the belts from twenty
years ago would not be strong enough to bear
such pressure".
Could we define innovation in the abrasive field
as “consequent innovation”?
“Partially, but not always. To make an example, we
might call "consequent
innovation" what we did
in 1992, when we introduced micro grain
1200 to meet the request
of a customer. In that case,
we had to develop an ad-hoc solution for a specific type of machine. Generally speaking, we can say that "running
after the market", finding answers to the problems

submitted by customers is essential: we
do what must be
done when we find a
way to make progress
with the new technology that our customers
have decided to use.
Besides this trend, there
is a second one, much
more "active" if you want,
based on our determination
to be proactive players in our
market, not just seizing opportunities, but trying to
create new ones every day, and even anticipate
needs that will become popular and widespread".
Which product best represents the Nastroflex philosophy, in your opinion?
“If I should pick one, I would say “Lonbrade”,
also known as “L312T”, our ace in the hole. It's an
abrasive material with exceptional quality, as witnessed by many attempts of imitation. It's a "long
abrasion" product (that's where the “Lonbrade”
name comes from, Editor's note), with anti-clogging
properties, ensuring longer persistence on the
abrasive material. This product has a much long
lifetime also on very hard surfaces, with consistent
cutting capacity and extraordinary finishing quality.
For "softer" surfaces, instead, I would mention
“LC412S”, a film substrate backed with paper or
tissue, offering an ideal solution for polyurethane
or polyacrylic coatings, ensuring optimal results
in all moisture conditions".
So, innovation for you is a matter of "leveling off irregularities". What's your approach to change?
“We are not afraid to challenge ourselves, to
search for new solutions, as we know that, in our
business, you don't have to make a revolution, but
rather progressive improvement. From a technical
point of view, we are very keen on cost-benefit
balance, with an eye to energy topics. We are not
afraid of change, but we want to take each step
with caution. From a sales point of view, instead,
we are more conventional in a positive way, of
course: we believe in personal relations, it is important to meet with customers and let them "touch
and feel" what we can offer. When this emergency
is over, our sales activity will hit the road again,
not just through a PC or smartphone. In this
industry, digital tools are useful, but they cannot
replace human interaction...".
by Francesco Inverso n

nastroflex.it

A couple of years ago, we met Livio Torresan
just before he finalized the acquisition of Incomac,
a historical brand selling drying systems from
Montebelluna, near Treviso, all over the world.
The interview was an all-round portrait of an entrepreneur who started from scratch and was proud
to owe nothing to anyone, having exclusively relied
on his determination to carry on and the collaboration with his business partner Gino Santin, with
whom he shared his business adventure.
“The world demands requirements, methods and
deadlines typical of the so-called global village,
in terms of product, communication, language
and strategies. Incomac was born in a land where,
until hundred years ago, people lived on farming.
This activity is the best expression of our values,
that keep us close to our origins, with a practical
attitude and the will to make. We are committed to
internationalization as relates to market relations,
communication and marketing. We still have a lot
to do in this respect, as we are better at acting
than speaking, but this is not enough, because
you must be able to communicate the intrinsic
value of your enterprise to customers.
We are living in a period that requires to be resilient,
to identify quickly what is going on in order to
adapt decisions and behavior, finding opportunities
even in the most difficult situations, as the world is
not stopping even during a pandemic…”.
It's a bold statement...
"It's essential to have such vision and determination,
I really believe this approach has helped us close
2019, our first year at Incomac, with 1.8 million revenues. We are working hard to increase our skills
and our capacity, and figures prove this. We have
invested and will continue to invest in the "second
life" of Incomac, a brand that has always had an excellent reputation and a reliable, credible product.
Our future will be built on two key pillars. One is
the capacity to innovate, for which we have started
a collaboration with the Industrial Engineering Department of the Padua University, working together
to understand how we can improve the performance
of a drying chamber.
The other key pillar is distribution, i.e. the development of "strong presence" in markets where we
have had an established activity for a long time,
or laying new foundations in markets where we
are growing and we know we can achieve better
results: with direct presence in strategic markets,
we can enjoy the benefits of business continuity,
avoiding the ups and downs that make it more difficult to run a company.
We will start from France, where we have been
operating for thirty years, opening a sales office to
Livio Torresan and Gino Santin.

A challenging decision.
“Sure, but do you see any alternative? We acquired
Incomac and approached an industrial sector we
did not know, but we considered it very interesting,
potentially. We are “re-founding” the company,
focusing on the topic of “discipline”, namely a
clear and straightforward method that positively
drives ideas, people and actions. We must have
clear targets, a shared plan of action, if we want
to make the most of our efforts, focusing our
actions, all together, on the goals we have identified,
with no deviations or uncertainty".
Always steering towards innovation?
"Innovation can have multiple facets, it can involve
products, processes and awareness: the result of
our actions cannot rely on good chance. We must
be aware, we must take the decisions we believe
will bring the desired results. The more we are
aware of our actions and our possibilities, the more
we can turn challenges into opportunities, as we
are seeing in this year with this terrible pandemic...
All of this, as I mentioned at the beginning of our

conversation, is supported by effective marketing
and communication: we are preparing a new catalog, a new website, with an initiative that will
help anyone interested in our business and our
products understand what we can do for them”.
It's not easy to re-invent yourself...
“Drying is a mature process to remove moisture:
there are not big margins for revolution. So, there
is no other way than leaving your comfort zone
and accepting that innovation happens outside
the drying chamber, in the surrounding area, in
the elements and procedures that lie outside the
traditional drying space...
Another big challenge is the creation of a community: there's much talking about sharing and
experiential marketing, and it might be very interesting
to interact with customers and share specific knowledge, creating a network of expertise and skills
to generate continuous improvement. We have
much time ahead, but we cannot afford wasting it".
by Luca Rossetti n

incomac.com
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SEVENTY YEARS BY STEFANI,
THE SCM SPECIALISTS

GIANNI SELLA: "KEEP YOUR
CUSTOMERS SATISFIED!"

It was not the first time we met Fabio Cernoia, general manager of the Thiene-based edgebanding
business unit of Scm Group, and each time we go
away with the feeling of a nice interview and the
confidence we have something interesting to write
about. He is native from Belluno, Veneto. A member
of the Alpine troops, Italy's glorious mountain
army, and if you look at his curriculum, you can
really see the consistency of his journey, the clear
direction of his choices.
"Scm and its Stefani Business Unit specializing in
edgebanding is definitely the biggest organization
in Triveneto for the production of woodworking
machinery, with a dedicated factory for edgebanding staffed with real product specialists,” he
said. “It's a facility larger than 30 thousand square
meters, shipping more than 1,800 edgebanding
machines every year, the widest portfolio currently
available in the market, ranging from basic models
to big plants that combine flexibility and productivity
and that will be incorporated into the manufacturing
lines of the world's top furniture manufacturers.
The company is highly specialized and boasts an
efficient industrial organization, exporting more
than 90 percent of production all over the world".
You have just celebrated the 70th foundation anniversary.
“That’s true. Stefani, acquired in the early Nineties
by Scm, was established in Vicenza in 1950, and
it has always worked in the wood
machinery business ever since,
achieving new challenging targets
every year. Being part of Scm for
almost thirty years, we have had
the opportunity to grow and to make
big investments that have turned us
Fabio
into a global reference for edgeCernoia.
banding operations, from entry-level
machines up to big custom automated solutions, always offering tangible technological and competitive benefits to our customers.
Edgebanding is a complex technology, constantly
evolving, strictly connected to materials and design;
in recent years, it has contributed significantly to
the visual impact of finished products, as a result
of different techniques to hide the glue line and
ensure affordable costs for the finished product
and the production plant”.
“We should not forget – Cernoia continued – that
we are at the crossroads of design, quality, designer
and production requirements, glue and edge specifications: so, for some time now, we have been
setting up working groups with all stakeholders,
encouraging the creation of new concepts to foster
innovative developments in edgebanding, a "networking project" involving furniture manufacturers,
material suppliers, designers…
We believe a lot has been done, but there is still so
much to do: we are committed to helping our custo-

“Pf1250”.

mers customize the final result more and more, to
respond to a market that looks for increasing flexibility
and easy-to-use edgebanders, equipped with electronic systems that allow automatic setup and offer
controls similar to a smartphone. The ultimate goal
is making sure that any investment is effective even
with less skilled staff, considering the lack of specific
skills. Another big topic is the sustainability of
processes, panels, glues and edges: our technology
features an excellent control of energy consumption,
and this approach has really been rewarding".
You have mentioned the need to develop new
products...
“We should never stop doing so,
and not only in the most visible
aspects of our business. Take our
“Easy Cart”: with one “service carriage” you can clean, maintain, preheat and keep the temperature of
all the glue tanks installed in our
range of edgebanding machines.
Via a touchscreen monitor and dedicated programs, you can manage all operations
easily: basically, you just have to remove the tanks
from the edgebanding machine and place them
onto "Easy Cart" to maintain the properties of polyurethane glue for up to 72 hours. The glue is preserved inside a reservoir where you can place up
to two tanks; a membrane dryer filters the incoming
air to create a low-moisture atmosphere, without
using inert gas, so preventing crosslinking effects".
And what about your edgebanding machines?
“Our flexible solutions “stefani rocket” are arousing
interest all over the world. For many companies,
especially small and medium ones, the primary
need is to have easy-to-use edgebanders to be
incorporated into their production lines, U-shaped
or closed-loop models suitable for "batch one" cycles, while preserving high productivity and versatility. In many European countries, this is the
most requested technology: our solutions offer a
very competitive quality-price ratio, have a relatively
small footprint, and each machine installed in a
production line can also be operated independently
if necessary. We are continuing to develop “dual”
edgebanders, as many customers still prefer twosided models. More and more often, we offer solutions with technical features that support the efficient production of small batches".
by Luca Rossetti n

scmwood.com

A bigger factory, the 40th business anniversary, the
increasing engagement of the second generation
of the Sella family seem to be accelerating the pace
of Essetre in Thiene, now mostly focused on the
wood construction sector.
“Do you see this machine? We had been thinking
about it for some time and customers were requesting
it. It's called “PF1250” because it can process
beams, panels and walls up to 1,250 millimeters on
six sides, vertically. The lower section incorporates
a fixed unit with toolchanger, featuring ultrafast opening and closing cycle time to handle the workpieces.
We release the clamps just as required to move the
beam or wall, and we are ready to start again in few
seconds. It's really a wonderful machine, setting
new standards in our portfolio, optimizing each
phase, each movement, each part to make it faster!
As a matter of fact, we have revolutionized our "PF"
range, these machines have given us great satisfaction and, for some customers, they are still the
ideal solution... And then we are really selling lots of
"Techno Fast".
And also "Techno Saw" is a hit, a high-performance
machine that has helped one of our customers increase the production of elements for playgrounds
by 400 percent! It's amazing to see it work...”.
He is like a swollen river. When Gianni Sella talks
about his machines, there's no stopping him: he illustrates every detail, showing strong confidence in
our capacity to understand. And he calls everybody
in the company to show us how the move, how fast
they are, how thrilling it is to see them in operation.
We are glad to listen, because we can learn a lot,
and most of all, because his passion, his glittering
eyes, the love he feels for a huge power spindle
that moves very close to the machine walls with
utmost accuracy.
Mr. Sella, these times are hard, aren't they?
“The sanitary situation is scary, but I must say that
the market does not seem to suffer so much, as
we keep working: today, at Essetre, we have about
forty people and our revenues have grown to 10
million euro. We are considering new investments,
because the six-thousand-square-meter area of
these premises we moved into in 2021 are no
longer enough. As we are now building huge machines for wood constructions, we have decided
to add 5 thousand square meters next to the
current site: right now, we are forced to wait until
we ship the machines before we can start making
others, and we have lots of orders ready for 2021!
We have to handle 18-meter-long workbenches,
versus 13 we were used to, so space is essential
to keep growing".
Things are changing...
“We have always been able to manage “new things”.
We have learned to machine beams, what “Clt” is,
and we are now dealing with a new generation of
glue-free timber walls, with “Timber frame”, the framework constructions for which our “Techno Multiwall” are much in demand. The wood construction
business is in turmoil, new methods are introduced
each day, but it takes a lot of experience, because
a timber house has very peculiar features and

XYLON INTERNATIONAL

21

January-February 2021

issues. We are achieving
excellent results in these
segments, especially in
some markets. One of
these is North America,
where we have decided
to open a subsidiary, Essetre North America LLC".
Despite the current situation...
"We have faced this tough period by focusing on
quality and innovation in our customer relations,”
said Cristina Sella, marketing and communication
manager. “I mean we need to restore "deeper" relations with our counterparts. A key role in this respect
is played by our new “interactive virtual showroom”,
created in collaboration with a software vendor with
whom we have developed a digital platform that is
offering great results. It's not a conventional online
catalog, more or less sophisticated, but a real sales
tool that will not be accessible to everyone, but
instead it will be used to manage relations with customers who want to know more about us, see our
machines, how they work, what they can do, how
they are made... We might call it a virtual branch, if
you want, showing every aspect of a machine, from
its construction up to the products it can make. In
practical terms, once you are authorized to access
the platform, you enter a big indoor structure - with
a wonderful ceiling of wood beams - where you can
choose a visiting route based on the product you
want to make or the type of machine you are
interested in. Each machine is placed inside an environment, a space created with the products made
by the machine itself".
A major development…
“We wanted and had to grow quickly in recent
years, because there are many challenges to face.
As a result, this year we have been among the
winners of the third edition of the “Best Managed
Companies” award, an initiative launched by Deloitte
to support and recognize Italian companies with
excellent organization, strategy and performance.
Today, it is no longer enough to be good at developing
technology, you also have to manage, communicate,
spread, understand, support, participate... we want
to be a better company from every point of view,"
Cristina Sella concluded.
by Luca Rossetti n

essetre.com

Andrea, Cristina, Nicola and Gianni Sella.
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CONTACTS
Primary processing

Secondary processing

GIARDINA GROUP

MARIO ZAFFARONI & FIGLI srl
Via Centro Industriale Europeo, 24
I-22078 Turate (CO)
phone +39 02 9688453 fax +39 02 9682718
www.zaffaroni.com - info@zaffaroni.com

ANGELO CREMONA spa

BIESSE spa

Viale Lombardia, 275 I-20900 Monza (MI)
phone +39 02 660381 - fax +39 02 6603825
www.angelo-cremona.com
mailbox@angelo-cremona.com

Via della Meccanica, 16 I-61122 Pesaro (PU)
phone +39 0721 439100 - fax +39 0721 453248
www.biesse.com - sales@biesse.it

Machinery and services for plywood
and sliced veneer production.
Peeling lines, dryers, presses and finishing
lines; horizontal, vertical and rotary slicers,
press dryers and clipping lines.

The Biesse product line includes cnc work
centres, manual and automatic edgebanders,
squaring/edgebanding machines, panel sizing
centres, calibrating and sanding machines,
routers, throughfeed boring and inserting
machines, material handling equipment
and turnkey plants.

Panel processing machines and plants.
Special multi-blades panel saws, longitudinal
milling machines with rollers feeding, working
centres for the “Folding” technology, flooring
industry technology, doors,modern furnishing
industry technology.

Via V. Necchi, 63 I-22060 Figino Serenza (CO)
phone +39 031 7830801- fax +39 031 78165
www.giardinagroup.com
info@giardinagroup.com
Finishing plants for the furniture
and construction industry with application
by spray, by roller coaters and curtain coaters
and drying by Uv dryers, vertical dryers,
linear dryers with microwaves technology.
Complete finishing plants for doors
and windows. Spray booths.

Surface finishing
LESTA srl

B.F.B. di Bortoluzzi Gualtiero & C. snc

Via T. Tasso, 66 I-21052 Busto Arsizio (VA)
phone +39 0331 430 817
fax +39 0331 1581053
www.lesta.it - info@lesta.it

PUTSCH-MENICONI spa

V.le del Lavoro,27 - Zona industriale Paludi
I-32010 Alpago (BL)
phone +39 0437 989208-685
fax +39 0437 989157
www.bfblegno.it - info@bfblegno.it

Via Irlanda, 1 I-53036 Poggibonsi (SI)
phone + 39 0577 90311 - fax + 39 0577 979335
www.putschmeniconi.com
info@putschmeniconi.com

Machines and plants for primary and
secondary processing of wood: debarking,
cutting, selection and sorting of logs,
complete sawmill collection, sorting and
stacking of sawn timber, storage processing,
special processing of varius kinds of
semimachined products, production of wood
for carpentry, preparation and handling of
logs for plywood plants.

Manual and automatic vertical panel saws for
cutting wooden panels, plastic and acm
products. Welded steel frames, to grant
rigidity and precision.
Special applications allowing the possibility to
make also grooving on sandwich panels for
folding. Automatic horizontal beam saws with
many different configurations accordingly to
the panel sizes and thickness requirements.

COSTRUZIONI MECCANICHE
MODESTO NINO srl

Via Achille Grandi 38
I-47922 Viserbella di Rimini (RN)
phone +39 0541 736265 fax +39 0541 732084
www.rswooditaly.com - info@rswooditaly.com

Via Ciro Di Pers 68
I-33030 Majano (UD)
phone +39 0432 959036
fax +39 0432 959036
www.modesto.it - info@modesto.it

CEFLA FINISHING GROUP
Via Bicocca 14/c I-40026 Imola (BO)
phone +39 0541 653441 - fax +39 0542 653444
www.ceflafinishinggroup.com
cefla.finishing@cefla.it
Cefla Finishing Group worldwide leader in the
finishing of wooden, plastic and non-ferrous
material products designs and manufactures
turnkey painting and wrapping lines for the
wood, glass, metal and plastic industries,
tailored on customer needs and requirements.

RS WOOD srl

Wide range of traditional woodworking
machines for panel and wood processing.

Our production of woodworking machines:
edger, cross-cutter.

CMA ROBOTICS spa
Via Pier Paolo Pasolini, 35/15
I-33040 Pradamano (UD)
phone +39 0432 640172 - fax +39 0432 640018
www.cmarobotics.com - info@cmarobot.it
Company specialized in fulfillment
of robotized solutions for painting chairs,
tables and assembled furniture, panels,
windows and doors.

SALVADOR - SOLIDEA srl

COMEC GROUP srl
Via Cascina Rinaldi, 39
I-33048 S. Giovanni al Natisone (UD)
phone +39 0432 756282
fax +39 0432 757591
www.comecgroup.it - info@comecgroup.it
Comec Cncwood, multi-spindles working
centers with working head support columns
with transvertal movement.
Comec Technowood, special machines
and systems for high productive processing.
Camam Woodworking Machinery, machines
and lines/systems for milling, cutting, sanding,
assembling and special ones for chair
woodworking.

Via dell’Industria, 15
I-31020 San Vendemiano (TV)
phone +39 0438 777096
fax +39 0438 778282
www.solidea - salvador@solidea.it

ELMAG spa

Our mission: to be the skilled leader in
optimizing saws for innovation, quality,
technology, price and service!
Pushing optimizing saws; angular cutting
optimizing saws; high speed optimizing saws;
cross cutting saws

Via Emilia, 77 I-47900 Rimini
phone +39 0541 700111 - fax +39 0541 700232
www.scmgroup.com
scmgroup@scmgroup.com

Lacquering and printing lines for furniture
panels, hardboard, mdf or chipboard panels,
doors or parquet flooring with roller
or curtain coating technology and uv or hot air
drying systems. Automatic and robotic spray
lines with vertical dryers, flat or uv dryers.
Lacquering and printing on coils.

EPISTOLIO srl
Painting Robot Division
Via Piemonte, 120 I-21100 Varese (VA)
phone +39 0332 212692 - fax +39 0332 223666
www.epistoliorobot.com - info@epistolio.com
Epistolio srl – Painting Robot Division,
with a 20 years experience in developing
and constructing anthropomorphic
and cartesian robots – offers a comprehensive
range of complete solutions for automated
industrial painting applications in the
woodworking industry.

PRIMULTINI srl

Machines for woodworking and equipment
for sawmills. Vertical and tilted bandmills, log
carriages with variable axis, log carriages with
independent headblocks, tandem bandsaw
headrings, chipping canter, traditional resaws,
double resaws. Multiple ripsaws, manual
and automatic edging lines, working centres
with circular blades. Log profiling equipment.
Complete, high-production plants for sawmills.
Saw servicing equipment.

Via Raffaello Sanzio, 11 I-20852 Villasanta (MB)
phone +39 039 23611 - fax +39 039 328202
www.superfici.com

SCM GROUP spa

Woodworking machinery: the widest range
of products.

Viale Europa, 70 I-36035 Marano Vicentino (VI)
phone +39 0445 560333
fax +39 0445 560334
www.primultini.com - info@primultini.com

Lesta Srl designs, manufactures and sells
industrial robots for both powder and liquid
painting.
The top of the range of Lesta production are
the 5 and 6 axis antropomorphic robots in
self-learning LeBot MV series. The selflearning makes easy and immediate to create
painting programs for any kind of
applications: wood, plastic, metal and
composites.
In addition, Lesta Srl is able to supply cartesian
robots, carousels, air and ground rotation
groups, robot handling systems in ground or
hanging configuration to increase the
working area, production cycle management
software with RFID tags, 2D and 3D scanning
systems in order to make the painting process
completely automatic.

VEBA MECCANICA srl
Via Emilia, 1678 I-47020 Longiano (FC)
phone +39 0547 54323 - fax +39 0547 54029
www.veba.it - info@veba.it
The product range is wide in the sector
of traditional woodworking machines:
thicknessing planers, surface planers,
combined surface-thicknessing planers,
circular saws, spindle moulders,combined
saw-spindle moulder, universal combined
machines, band-saws.
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TECNOAZZURRA srl
Via del Tesoro, 210 I-47827 Verucchio
Fraz. Villa Verucchio (RN)
phone +39 0541 678225-0541 678078
fax +39 0541 671144
www.tecnoazzurra.it - info@tecnoazzurra.it
Industrial painting machines as dry painting
booth, water painting booths, pressurising
painting system and suspended transport lines.

Handling
and commissioning

CASSIOLI srl
Place Guardavalle, 63
I-53049 Torrita Di Siena (SI)
phone +39 0577 684511- fax +39 0577 686084
www.cassioli.com - info@cassioli.com
From over 40 years we propose integrated
solutions in material handling and industrial
automation sector. Highly personalisable and
specific systems for furniture assembling, the
automatic storage and the handling.
Automatic warehouses, lazer guided vehiculs
(lgv), robotized islands, conveyors, sorter
systems, assembling lines, tilting units,
management softwares.
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Tools and auxiliaries

FAPIL srl
Via A. Locatelli, 51/A I-24019 Zogno (BG)
phone +39 0345 91179 - fax +39 0345 92726
www.fapil.it - fapil@fapil.it
Since 1959, Fapil’s mission has been to design
and build cutting tools for machining wood,
board materials and plastics.
Specialists in cnc tooling.

FINK srl - Woodworking tools
Via G. Giusti, 15 I-20900 Monza (MB)
phone +39 039 386961-2 - fax +39 039 361458
www.finktools.com - fink@finktools.com
Since 1924 Fink produces complete sets
of tools for windows, helicoidal cutterheads,
cutterheads for profiled kinves, cutters in Hw
welded, circular saw blades, dia tools, boring
bits, solid carbide routers, tools for cnc
trimming hoggers.

FAIRS

FOCUS WAITING FOR
theXYLEXPO
complete calendar on www.xylon.it
AAAAAAAA

Software

3-6 March
Kiev International Furniture Forum (KIFF)
www.kiff.kiev.ua
• Kiev (Ukraine)
Furniture

DDX Software Solutions
Via G. Donizetti, 109/111
I-24030 Brembate di Sopra (BG)
phone +39 035 621093 - fax +39 035 333723
www.ddxgroup.com info@ddxgroup.com

8-12 March (DIGITAL EVENT)
Furniverse (Miff)
www.miff.com
• Kuala Lumpur (Malaysia)
Furniture

Ddx develops Cad/Cam/Cim software solutions:
EasyWOOD for panel and solid wood
machining using 3, 4 and 5 axis; EasyBEAM for
structures, houses, walls, beams, rooves,
gazebo, etc.; PowerSTAIRS for staircases
design and manufacturing; PowerWIN for any
kind of windows, french doors, internal doors,
entry doors and shutters.

9-11 March
Dubai WoodShow
www.woodshowglobal.com
• Duabi (UAE)
Woodworking technologies and supplies

Automation

CMA 2 Costruzioni Meccaniche Automazioni
Via Pezza Alta, 28
I-31046 Rustignè di Oderzo (TV)
phone +39 0422 853770
fax +39 0422 853992
www.cma2.it - info@cma2.it

SISTEMI srl
Via Montanelli, 70 I-61122 Pesaro (PU)
phone +39 0721 28950 - fax +39 0721 283476
www.sistemiklein.com - info@sistemiklein.com
Tools for wood-alu and plastic material
working. Tools for automatic boring machines,
router bits and collet chucks for cnc router
machines. “M. Conti” measuring devices for the
woodworking industry. Special accessories for
hobbysts, craftsmen and small industry.

Dust extraction
systems and filtration

CONTROL LOGIC srl
Via Ennio, 25 I-20137 Milano
phone +39 02 54100818 - fax +39 02 54100764
www.controllogic.it - controllogic@controllogic.it
Spark detectors and fire extinguishing systems
for industrial dust extraction systems.

Lacquers

Custom made machineries and automations
for handling, assembly, storage and
packaging.
Paper pallet compose machineries, pallet
protect machines with Made in Italy quality.

10-12 March (DIGITAL EVENT)
Expo Mueble Internacional
expomuebleinternacional.com.mx
• Guadalajara (Mexico)
Furniture

7-9 April
Belarusian Construction Week
www.minskexpo.com
• Minsk (Belarus)
Building and architecture

11-14 March
Ifex-Indonesia International
Furniture Expo
www.ifexindonesia.com
• Jakarta (Indonesia)
Furniture

7-10 April
Umids
www.umids.ru
• Krasnodar (Russia)
Furniture

18-21 March
Ciff-China International furniture fair
www.ciff-gz.com
• Guangzhou (China)
Furniture (home and outdoor)
22-24 March
The Big Show
www.omandesignandbuildweek.com
• Muscat (Oman)
Woodworking technologies and supplies

Cross-cutting lines

CURSAL srl

24-26 March
Buildexpo Tanzania
www.expogr.com
• Dar-es-Salam (Tanzania)
Woodworking technologies and supplies

Via Bradolini, 38/a I-31020 San Fior (TV)
phone +39 0438 400963
fax +39 0438 401851
www.cursal.com - info@cursal.com
Cursal Srl for over 40 years, has been
specialising in the design, construction,
installation, maintenance and spare parts
supply of wood cutting systems. Top of the
range: defects electronic optimizing cross-cut
saws (belt/rollers/ push) that guarantee
maximum speed, durability and precision.
Optical defect scanners.
Complete range of fast semi-automatic
cutting-off saws equipped for various sections.
Cnc/plc/router developed, programmed and
customised by Cursal. Specific equipment: drills,
printers, cnc stops, loading/unloading transfers
for perfect integration with multirip saws,
moulders, finger joint. Automatic
loaders/unloaders with vacuum/grippers.
Wood industry experts choose Cursal.

26-29 March
AfriWood Tanzania
www.expogr.com/tanzania/woodexpo
• Dar-es-Salam (Tanzania)
Woodworking technologies and supplies
28-31 March
Ciff-China International furniture fair
www.ciff-gz.com
• Guangzhou (China)
Furniture (office and contract)
28-31 March
Cifm/Interzum Guangzhou
www.interzum-guangzhou.com
• Guangzhou (China)
Semifinished products, components,
supplies

Auxiliary machines
and equipments
INDUSTRIA CHIMICA ADRIATICA spa
Via Sandro Pertini, 52
I-62012 Civitanova Marche (MC)
phone +39 0733 8080 - fax +39 0733 808140
www.icaspa.com - info@icaspa.com
Ica group founded in 1971 is one of the
leading European industrial companies in the
production and commercialization of coatings.
The high specialization in eco-friendly paints
and the careful analysis of the Italian and
international trends in the design world mean
that Ica Group is now considered a real partner,
capable of supporting the customer not only
from technical and production point of view
but also for its ability to consistently deliver
new creative ideas.

17-20 April (DIGITAL EVENT)
Ambiente
www.ambiente.messefrankfurt.com
• Frankfurt (Germany)
Furniture
4-7 May (DIGITAL EVENT)
Interzum
www.interzum.com
• Cologne (Germany)
Semifinished products, components,
supplies
12-14 May
Woodtech Warsaw Expo
www.warsawexpo.eu
• Warsaw (Poland)
Woodworking technologies
12-15 May
Wood Experience
www.wood-experience.com
• Verona (Italy)
Building and architecture
26-28 May
Mebelexpo
www.mebelexpo.uz
• Tashkent (Uzbekistan)
Furniture
30 May - 01 June (DIGITAL EVENT)
Spoga+Gafa
www.spogagafa.com
• Cologne (Germany)
Furniture
31 May - 02 June
Dubai Index
www.indexexhibition.com
• Dubai (United Arab Emirates)
Furniture

ZATOR srl
Via Galvani 11
I-20095 Cusano Milanino (MI)
phone +39 02 66403235
fax +39 02 66403215
www.zator.it - info@zator.it

10-12 June
Gabon Woodshow
www.gabonwoodshow.com
• Libreville (Gabon)
Woodworking technologies

We have specialized for over 20 years
in the design, construction and testing
of systems for application of adhesives,
glues and fluids in wood/furniture sector.
We take care of every stage of production
inside, we are equipped with a fleet
of controlled machine tools updated
and complete numeric that allows us
to combine the production with the
standard production of products
configured according to your needs.
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16-18 June
Build Expo Uzbekistan
www.expoposition.com
• Tashkent (Uzbekistan)
Building and architecture
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