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H

ere we are. Ready to go. Don’t worry,
we have already talked extensively
about the crisis, and in this first issue
of 2010 we only want to tell you
about the plans of Xylon International.
Well, maybe now you have this issue in your
hands and you have already realized the difference, we should have told you before, but we
liked the idea to make a surprise and to illustrate our projects once they had become a reality. And now you are holding the first example
of what we are going to do, of the tangible
changes we have made to our magazines and
our information approach.

OUR PUBLICATIONS
Both Xylon and Xylon International have
changed size, paper and printing method. In few
words, starting from today, we are producing
magazines with more concise contents, a newspaper-like approach, quick and flowing. This will
allow to adopt a new format which offers a number of benefits: better “handling”, lighter weight
(hence lower distribution costs), more pages
from the same printing sheet (reduction of printing costs). We asked ourselves − and we found
the answer immediately − whether our readers

and advertisers preferred a “nice magazine” or
“good information”, combined with a unique
distribution in our reference industry, both in
terms of quantity and because it is certified by
an independent organization.
So, no more “thick” covers, high-gloss paper,
layout and graphics that force (or allow...) to fill
up a much bigger number of pages. We are
quitting the competition for the magazine that
looks richer, thicker, with more pages... we want
to run for most interesting, most useful, most
concrete publication. We will focus on this goal,
once and for all getting rid of those excesses
that might be a plus in other economic periods,
but that we are leaving behind with no uncertainty, because we want to invest differently,
pursue different objectives.
PRINT RUN AND CIRCULATION QUALITY
The first goal we have been pursuing for several years – in 2010 we will have our publications certified for the sixth time – is the print
run-circulation pair. Printing, and most of all
shipping, a magazine in thousands of copies is
not a joke. Cutting its weight means we can
keep the same number of recipients we have
promised to our partners, as well as work to

this month
grow further in 2011. Not only: for three years
now, we have been segmenting and checking
all the addresses with great accuracy, which
means – also considering the “sources” we
can access in Italy and around the world
thanks to the activity of Acimall and Xylexpo,
the “sisters” of our publishing company Cepra
– that our publications always get to the right
desks, reaching buyers, technical offices, entrepreneurs, engineers, sales and purchase
managers.
INTERNET: XYLON.IT
All of this would be nonsense without other tiles
to complete the mosaic. Xylon and Xylon International will gradually turn into in-depth analysis
vehicles: the six issues of Xylon International
will be combined with six issues in Italian language (they were nine until 2009), because
breaking news and real-time information makes
no sense in publications that reach the reader
too late. In the best conditions, there are at least
twenty, twenty-five days between the production
of the last page and the delivery of the first copy.
Too long to offer information that is actually useful and interesting.
We have already changed this with the online
publication of our magazines on the same day
they are sent to the printing company, which
means that you can read (and print out any
page you like) at least twenty days before you
get them in your mailbox.
There’s more: for almost two years we have
been publishing a news section and an agenda
that are updated in real time, and we know this
service is more and more appreciated, although
the Web is not yet so “popular” among the people of our industry. But just like Cepra decided
to publish Xylon many years ago to contribute to
the business culture of the industry, now it is approaching the web with the same spirit. And
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with even stronger determination compared to
recent experiences. So, new spaces and new
energy for xylon.it, although it has already become a consolidated channel.
INTERNET: XYLON TUBE
We can also anticipate that, in a few weeks (you
can see a preview homepage of the project at
www.italianwoodtech.com), we will launch what
we like to call “xylon tube”, i.e. an information
container that will not be only “in writing”, but
will bring news, facts and opinions through
videos, audio files and flip documents. Today,
we think that information must be transferred
using all the new channels and vehicles
adopted by the final audience. This project will
find its natural companion in Italianwoodtech:
while Xylon International is dedicated to the promotion of “made in Italy” around the world, Italianwoodtech.com will be a multimediale
container with the same goal. In other words,
xylon tube will be “two in one”: on one side, information, contents, interviews, exhibition reports that will be “uploaded” on xylon.it (all in
Italian and English), on the other presentations
of new technologies, product insights, case histories that, through italianwoodtech.com, will
reach the universe of prospects and customers
of Italian technology and products.
THE BEST WE CAN...
We will not go further, we know we have abused
your patience. But after all, we are also entrepreneurs and we are proud of your projects and
our determination to get out of this difficult period. We believe we have the know-how to prove
that, words apart, we are on the right way. But
there is one thing that we’d really like: that you
take a little time to follow us in our new undertaking. Because, obviously, we do it all for you,
otherwise... would it make sense? ■

BUILDINGS
Abet Laminati arrives in Incheon, Korea

news

The Triennale of Milan has recently opened its new premises in Incheon, Korea. Designed by arch.
Alessandro and Francesco Mendini (Atelier Mendini) and by the Seok
Chul Kim studio (Archiban), the
façade of the building is fully covered with panels of Meg (Material exterior grade) by Abet Laminati,
decorated in digital print. The new
building is 6 thousand square metres, a three floors building that
houses exhibition rooms, technical
areas and meeting points, thus
demonstrating the
Triennale in Milan
desire to underline its fundamental role in the diffusion of Italian
culture all over the
world. Thanks to
the arches of the façade and its
shape, the magnificent building
doesn’t hide its Italian origin, but reminds immediately of the historic
premises of the Triennale in Milan. A
high metallic frame stands above the
colourful façades, it supports a
panoramic capsule-restaurant risen
above a big 50 square metres dou-

ble screen full of leds, thus evoking
the screens of Seoul city centre. Inside the building there are two big
exhibition spaces (2400 and 900
square metres), a conference room
that can hold up to 280 people, an
even room, a bookstore, a coffee bar
and a restaurant.The offices, the
documentation room and the meeting room have been placed at the
mezzanine floor. The flat roof restaurant offers a wonderful view over the
Incheon bay and the Grand Bridge
which links Incheon international
airport to Seoul.
Meg is made of
layers of phenolic resin-impregnated cellulose fibres with one or
more decorative
surface layers of
cellulose fibres impregnated with
thermosetting resins and it is available in any décor according to personal taste, thanks to the digital print
technique. The Meg panels (thickness 8 mm) are applied on a visible
steel substructure with 10 mm joints
and covered screws.
Info: www.abet-laminati.it. I

BUILDINGS
Earthquake-proof residence in just 120 days
The association Studio Kami Custo
& Mantrici Archittetti (www.studiokami.it), the company specializing in sustainable building EcoRes
(www.ecorescostruzioni.it) and Mattarei Group (www.mattarei.it) –
company specializing in the production of buildings and roofs with
a wooden structure destined to residential and civil construction – real-

ized in just 120 days a private and
earthquake-proof residence with a
wooden structure in Picenze Poggio
(L'Aquila). The building, located in
an area of 5 thousand square meters and is surrounded by a garden,
has an area of 220 square meters,
of which 130 are occupied by the
house and the remaining 90 by an
area topped by wooden trusses. I
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BUILDINGS
Abruzzo: the new House of the student signed by Rubner

EVENTS
Aech European convention

Infrastrutture Lombarde chose Rubner Objektbau – a company of Rubner Group (www.rubner.com) specializing in production of earthquakeproof public works made in wood –
to rebuild the new House of the student in Abruzzo.
Regione Lombardia contributed to finance the construction of the build-

ing, that will be the first public work
realized in L’Aquila in 4 months only
after the earthquake.
The House of the student is located
on an area of 8240 square meters,
donated by the Curia L’Aquila. The
two-storey building will cover an
area of 3460 square meters and will
hold 120 students. I

COMPANIES
The origin of Ahi

COMPETITIONS
Cristalplant design contest

Augusta Lumber – a vertically-integrated supplier with extensive operations in timber-rights purchasing,
sawmills, kiln-drying, flooring manufacturing, and logistical support – announces the acquisition from
American hardwood industries of
the assets of its Blue Triangle division, Pa and its Graham lumber division. The combined companies will
operate as American hardwood industries (Ahi) and will continue to
sell its products under the Augusta,
Blue triangle, Graham Lumber and
Rossi American Hardwoods names.
Ahi’s Emporium and Northern facilities will not be acquired as part of this
transaction. John O’Dea, currently
president of Augusta Lumber, will become president of Ahi with full responsibility for each of its Augusta,
Blue triangle and Graham Lumber
subsidiaries. I

The 2010 edition of the Cristalplant®
design contest is organized in partnership with Zanotta company and is
addressed to young designers being
born after the 1st of January 1970,
with the goal of rewarding their talent.
The designers shall submit projects
that use Cristalplant® as base material and take inspiration from the formal elegance of the historic brand
Zanotta. The two categories in hand
are “tables and small tables” and “furnishing accessories”. The contest will
be concluded with the official presentation of the selected projects, during the week of Salone del Mobile in
Milan, at the Fuori Salone, with the
participation of journalists from the
major design media.
For more information and for the announcement of competition:
www.cristalplant.it and
info@cristalplant.it. I

Ahec (American hardwood export
council) has recently welcomed
150 delegates from around the
world to its European Convention
in Athens. Held bi-annually, the
convention provides an opportunity for representatives from the
timber trade to network and gather
information on the market conditions, forecasts and trends which
will impact on their businesses in
the future.
Unsurprisingly, the key themes for
this year’s events were the economic climate, business recovery
and green procurement.
Fo more information: www.americanhardwood.org. I

News in real time
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COMPANIES
Siempelkamp in Asia
The contracts recently closed by
Siempelkamp Group (www.siempelkamp.de) in the wooden panels
market demonstrated that it’s continuing the necessity of plants for the
production in this industry in Asia.
The German Group will realize for
Sumatera Prima Fibreboard in Indonesia a plant for the production
of mdf panels.
The company from Thailand Metro
Particle Co. ordered a plant for the
production of chipboards using a
press of 40,4 metres. I

www.xylon.it

AWARDS
An Oscar for Bütfering

EVENTS
SaloneUfficio moved to 2011

LOGISTICS
Railway for Osoppo

The Münsterland innovation prize
for 2009 has been given to the
Beckum machine manufacturing
company Bütfering Schleiftechnik
(www.buetfering.de). The prestigious award was for the construction
of a low vibration machine base, produced from a specially developed
heavy weight material branded
“Sorb Tech©”. According to the jury,
it showed an "especially innovative
and trend-setting invention for the
machine manufacturing industry". I

SaloneUfficio, the international biennial workspace exhibition, has
been moved to 2011. Cosmit’s
(www.cosmit.it) board of directors
reached this decision in the wake of
a survey carried out among its exhibitors at the request of the companies themselves. The current financial
climate does in fact dictate a rationalisation of the trade fair calendar,
and thus Cosmit has decided to hold
SaloneUfficio in 2011, a year in which
no other sectorial trade fairs have
been scheduled at international level.
“As a company, Cosmit operates
under the aegis of the trade association FederlegnoArredo, and its mission first and foremost is to do its
best for the companies under its umbrella”, explains Carlo Guglielmi,
Cosmit ’s president. “We thought it
expedient to keep our ear to the
ground vis à vis our exhibitors’ requirements and to put together a
specific project bringing SaloneUfficio in line with Euroluce. Given the
great affinity between the world of
the workplace and the world of lighting, our decision to hold the international biennial workspace exhibition
and the international lighting exhibition in tandem means that the overall range will be even broader, especially as regards the planning and
contract worlds”.
With regard to I Saloni 2010, flanking
the Salone internaxionale del mobile
will be the biennial Eurocucina (International kitchen furniture exhibition)
in tandem with Ftk (Technology for the
kitchen) devoted to technological innovation in built-in domestic appliances, the International bathroom furniture exhibition, the International
furnishing accessories exhibition and
SaloneSatellite. I

After 15 days of navigation, the motorship Keoyang Majesty has recently landed at the port of
Monfalcone (Trieste). The motorship
carried 33,500 tons of Caribbean
pine, splinters of wood coming from
sustainable plantations in Venezuela
and controlled by Ersa service
(www.ersa.fvg.it). This wood will be
used for the production of Fantoni
(www.fantoni.it) mdf panels. Especially interesting and innovative was
the handling of goods from the port
to Osoppo (Fantoni’s headquartes
near Udine), for which, despite the
very short distance, they used the
railway. Thanks to this kind of transportation it was possible to take off
from the roads about 1200 trucks,
during the exodus period for the
summer holidays. It was possible to
achieve this brilliant result thanks to
the collaboration between the several
actors involved in logistics industry
and co-ordinated by the logistic operator InterRail (Udine), that is
headed by Fantoni and Abs. I

BUILDINGS
Abet Laminati for Porsche
The headquarters of the famous car
manufacturer Porsche are located
in Zuffenhausen district of Stuttgart.
Last 31st of January, the company
opened its new museum containing
100 years of its history. The unusu-

ally shaped structure of the building
was realized using 600 square metres of Abet Laminati “pRaL® 2060”
(www.abet-laminati.it). It is derived
from the combination between a natural mineral and an acrylic polymer
and thank to its formula is exceptionally versatile and offers many application possibilities. I

NOMINATIONS
Eurobrico new president
The full Feria Valencia (http://horizontal.feriavalencia.com) executive
committee gave its unanimous approval to the appointment of Luis
Franco as the fair's new president
when it met on 20th November last.
The next Eurobrico fair is schedueld to take place at Feria Valencia in
the autumn of 2010. Luis Franco,
who takes over from Mª Eugenia
Cerdán, is a professional of many
years standing and his career has
always been closely linked to the
world of ironmongery and D.I.Y. I
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COMPANIES
The new Cassioli Usa

FAIRS
Zow Bad Salzuflen is going to start

A new branch office in Michigan
(Usa) for Cassioli, important company specializing in material handling
and industrial automation field. The
opening in September of the new corporation corresponds to a consolidated Cassioli’s operational plan.
The new Cassioli Usa corp. was
born just few weeks before the acquisition of an important order with the
American leader in the appliance sector, Whirlpool
corp. Recently
Cassioli has received an award
from Whirlpool
Mexico on the
occasion of the
awarding of the
seven best group’s suppliers. The
company’s internalization has been
the result of a process already started on the nineties, from the idea to
create a firm that was able to offer
wide-ranging consultancy, services
and solutions in material handling and
industrial automation field. Cassioli is
able to guarantee all over the world
its own solutions and the relative post
sale assistance. Its presence in the
global market is also guaranteed by
Cassioli Brasil and Cassioli Polska
which, through its own productive
structures and staff, directly follow the
markets respectively of Central-South
America and Eastern Europe. ■

It’s near the next edition of Zow Bad
Salzuflen supplier fair for the furniture industry and interior design.
From 8 to 11 February 2010, visitors
will be treated to
modern design ideas
in the furniture industry and interior
design, trade fair
construction and retail design, architecture and design and
lightweight construction. The open architectural lounge (a-lounge) in hall
23.1 provides an attractive starting
point for architects, interior designers
and designers. The programme for

2010 will focus on the exciting topic
of the future, universal design. Visiting Zow is now a fixed entry in the annual schedule of exhibitions for architects, interior designers and designers. Since 2006, there
has been a specialist
programme run at Zow
for this target group.
Last year alone, the
attractions in the alounge drew around 1000 visitors from
the architecture and design industry to
Zow. This popularity proves that the alounge has successfully established itself as an institution at the trade fair. ■

FAIRS
Positive forecasts for Sicam
Good news from Sicam. According
to the organizers, after the first edition of the International exhibition of
components and accessories for
the furniture industry – held in Pordenone from 14th to 17th October
2009 – exhibitors and visitors have
decided that Sicam is the new reference point. A significant result for a
fair that has just made its debut and
which keeps the organizers busy
without let-up for a second edition
that strengthens and reasserts what
has already been done. “The 400

News in real time
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exhibitors and 13 thousand visitors
from 80 countries who came to Pordenone - commented Carlo Giobbi,
organizer of Exposicam – were able
to see the importance of Sicam for
the subcontracting sector for themselves, right from the first edition”.
As at 15th December, 70 percent of the
companies which exhibited at the first
edition had already confirmed their
stands for the second, which will be
held from 20th to 23rd October 2010.
For more information:
www.exposicam.it. ■

www.xylon.it

FAIRS
La Cividina in the airports

FAIRS
Wood-Tec: sporadic signs of recovery from Brno

La Cividina (www.lacividina.com),
company based in Martignacco
near Udine specializing in design
and production of stuffed chairs for
contract and residential industry, has
recently contracted the supplying of
over sixty sofas to furnish Saudi Arabian Airlines’ lounge and vip
lounge in the airports of Jeddah,
Riyadh, Dubai and Abu Dhabi. The
economic value of this service
amounts to 200 thousand euros. I

Supported by Eumabois and organized by Bvv, the eleventh edition of Wood-Tec – the important
exhibition dedicated to the wood industry which was held in Brno
(Czech Republic) – closed last October 23 recording the presence of
253 exhibitors over an exhibition
surface of 11,211 square meters.
According to the organizers, 30
thousand visitors attended the event
walking by the halls of the exhibition
center, but we have to keep in mind
that this figure included also another
exhibition dedicated to medical
technology, which was held simultaneously with Wood-Tec. According
to the Italian exhibitors, only sporadic recovery signs were perceived

Termolegno
the value of drying

DRYERS
TERMOLEGNO s.r.l. · IMPIANTI IDROTERMICI
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tel. ++39 0427 94190 · ++39 0427 949802 · fax ++39 0427 949900 · e-mail: info@termolegno.com · www.termolegno.com
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and most of the people attending the
event confirmed the stagnation period of the market and the expectations for a slow and progressive
recovery.
As to visitors, satisfaction was rather
limited: the attendance level was important however, but the quality and
the type of visitors partly disappointed the expectations of exhibitors. The feelings of local
manufacturers was different. Indeed
they said the industry was able to resist the global economic crisis. Acimall (www.acimall.com) – the Italian
woodworking machinery & tools
manufacturers’ Association – took
part in the event with an info stand
located in hall P. I

NEWS

FAIRS
International hardware fair Cologne

FAIRS
Woodex in Moscow

The International hardware fair
Cologne, a must for professionals
from the hardware sector, will take
place from 28th February to 3rd March
2010. About 2,500 exhibitors will present their broad range of new products in halls 1 to 5 and hall 10 at the
Cologne exhibition centre. The focus
is clearly on addressing the specialist
trade, hence the restructuring of the
product ranges. The tools segment
has been strongly positioned and will
present a broad range of hand and
power tools, as well as accessories.
For the first time industrial supplies,
workshop and factory equipment will

Eumabois and Mkv – the organizers
of Moscow-based exhibition Woodex – have recently signed an
agreement that provides total support by the European Federation to
the event. The agreement was subject to Eumabois request to organize
Woodex every two years, which was

have their own identity with the product
segment "Industrial Supply". Other
important segments at the fair include
"Locks & Fittings" and "Fastening &
Fittings". This area will be complemented by the segment "Home Improvement", where visitors can find
innovations for builders and DIY supplies. "The trade must meet the daily
changing demands of its customers.
At the 2010 trade fair we aim to present a range of products and services
oriented more than ever", says Oliver
P. Kuhrt, executive vice president of
Koelnmesse, in explaining the focus
of the coming hardware fair.. I

FAIRS
Orgatec 2010: registrations are opened
The next Orgatec is held in Cologne
from 26th to 30th October 2010 and
preparations for the event are already
under way, the registration documents for Orgatec 2010 have been
sent. This year the event will take
place once again in halls 6, 7, 8, 9,
10.1 and 10.2 of the Cologne exhibition grounds. The Koelnmesse has already received the first stand location
requests. "We are experiencing
higher demand from Italy and Spain
in particular due to the change of
dates of European trade fairs for the
office sector", says Stefan Kranefeld,
vice president health, lifestyle and fa-

cilities at Koelnmesse. "In terms of
content, we will continue the concept
of a theme-oriented trade fair in 2010
as well. Under the motto "better officegreater success", Orgatec 2010 will
present future-oriented solutions for
offices and office facilities. The focus
will therefore be on intelligent solutions
based on the interplay of furnishings,
lighting, flooring, acoustics and media
technology. These solutions enable
people to work effectively and efficiently in the office, and they also
place an emphasis on sophisticated
design.
Info: www.koelnmesse.it/orgatec. I

News in real time
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fully accepted by the organizers. For
this reason, Woodex will be held at
Crocus Expo in Moscow in the
month of December in odd years, alternating with Lesdrevmash, organized by Expocentre, which – as in
the past – will take place at Krasnopresnenskaya in Moscow in September, in even years. Eumabois
stated they have done a good job to
the benefit of exhibitors, harmonizing the Moscow exhibition calendar,
while waiting for the development of
other towns in Russia to bring European technology even to the remotest areas of the Russian
Federation. The next Lesdrevmash
will take place in 2010, from September 27 to October 1, while in
2011 Woodex will be organized from
November 29 to December 2. I

www.xylon.it

FAIRS
Countdown for Formex
885 exhibitors, 25.741 visitors and
an exhibition area of a 50.200
square metres: these were the
numbers of the last edition of
Formex Stockholm (www.formex.se), one of the largest professional meeting point for Nordic
design. And after this success,
from the 21st to 24th January 2010
Formex will open again its door and
according with the organizers the
next edition will reply the numbers
of last August. Leit motiv of the next
edition will be the “creative flow”.
“This spring’s trend theme is all
about forward-thinking. We are in
the midst of an exciting period of
change; we’re thinking in new ways
and taking nothing for granted.
Boundaries are being erased;
boundaries between art and design”, said Susann Moberg Granström, event manager at Formex
Stockholm. ■

FAIRS
Zow Madrid and Sici
Survey, the organizer of the exhibition,
announced the date of the next Spanish edition of Zow (www.zow.info).
The event will be held from 28th to 30th
September 2010 at the Palacio municipal de congress of Madrid. Thus
Zow will be simultaneously with Sici,
the kitchen furniture show, and
Conostructed, the building exhibition, that will take place in the adjacent fairgrounds.
According to the organizers, the exhibition, that will have the subtitle
"Trend & design", will occupy a limited area of only 1800 square meters
and will host presumably only 30-40
exhibitors. ■

FAIRS
Also Holz-Her chooses Xylexpo
Others registrations for Xylexpo, the biennial world exhibition dedicated
to woodworking technologies and furniture supplies, will take place from
4 through 8 May 2010 in the Milan Fairgrounds located in Rho. And
about that we’ve recently received a press release from Holz-Her
(www.holzher.de) – important German company specializing in the production of woodworking machinery – with the reasons of the choice.
“From the Holz-Her point of view – explains the press release – it is not
convenient the presence of a second woodworking machinery fair in
Italy that claim to be international. In this way there will be disappointment between customers. ‘With 82 thousand visitors, of which 52 percent
from overseas, Xylexpo covers the maximum importance for us’, says
Holz-Her managing director, Wolfgang Augsten. ‘Rimini’s fair cannot
aspire to this prestige”. Another important reason for Holz-Her to exhibit
in Milan is the fairground of Milan, that, with its 75 thousand square metres, is bigger than the Rimini one. Also the exhibitors number is over
850, in Rimini just 140. The high fame on the Xylexpo market, combine
with excellent infrastructures and the traffic lane, are other reasons in
favour of Milan fair. This exhibition is one of the leader in the world, especially for Asian visitors, American, India and oriental Europe”. ■

FAIRS
Good forecast for Resale 2010

FAIRS
The numbers of Fmc 2009

From 21-23 April 2010, Resale will
open its doors for the 16th time. The
organisers of the German used machinery trade fair once again expect
more than 500 exhibitors. As in recent
years, approx. 10 thousand visitors
from over 110 Countries are projected
to travel to Karlsruhe. The trade fair's
results are therefore expected to continue the successful trend of April
2009. "Resale has demonstrated its
enormous resilience in a challenging
business environment", says organiser Florian Hess, Resale of Hess
GmbH in Weingarten/Baden. "It is
still too early to say with certainty that
the crisis is over, but it is a very good
sign that exhibitors have been booking large areas in the past six weeks".
Info: www.resale-germany.com. ■

Fmc 2009 and Fmc Premium 2009
were concurrently held together with
“Furniture China”, held from September 9-12, 2009 at the Shanghai
new international exhibition center.
The shows reached a milestone in
the history, and became once again
a more international and truly “Asia’s
global furniture event”. According to
the organizers, the total exhibitors of
1,906, including 125 overseas exhibitors from 22 countries & regions.
Thus it confirms the show now being
the third largest furniture show in the
world with more than 400 thousand
square metres exhibition areas. Domestic and international visitor figures reached a total of 61,057
visitors amongst 14,852 visitors from
150 Countries and regions. ■
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flash news
ALPI GROUP “Concept Wood
2010-2011” is the new collection
presented by Alpi Group
(www.alpi.it) that draws inspiration
from medicinal plants, adopting
their chromatic language and their
shapes. Anethum, Artemisia, Calendula, Hypericum, Psyllium, Thymus
are some of the twenty-eight original
suggestions strongly decorative.

FRANCE The association of category Ipea announced that October
was a positive month for the furniture market. For the first time there
was an increase of 4,5 percent if
compared to the same period of the
last year. But if we consider the first
ten months of the years in general,
we have a negative datum (- 3,8
percent).
BRUSSELS The Brussels furniture show, that closed its doors last
4th November after a four-days
event, had a slight increase of visitors: 20,374 presences (an increase
of 2 percent if compared to the last
edition of the exhibition). On the
contrary, the numbers of exhibitors
has slightly decreased.

SAWN SOFTWOOD During the
International softwood conference, that took place in Madrid last
October, Eos (European organisation of the sawmill industry) disclosed its forecast about the
production of conifers for next year.
The production of sawn softwood
should mark an increase of 5.6 percent compared to 2009.

FAIRS
Fiera Milano Rassegne

FAIRS
Optimism for Interzum

Fiera Milano Rassegne has recently
assumed direct management of the
b2b exhibitions Bias (with related
events Biman and Manufa@cturing
solutions), Fluidtrans compomac
and Mechanical power transmission & motion control. F&M Fairs
& Exhibitions srl sold its company
branch that managed organization
and secretariat of the Fiera Milano
Group exhibitions. I

In a recently presentation to the Advisory Committee of Interzum, Koelnmesse offered a look ahead at the
upcoming event, after the great success of the last edition.
A visitor survey, which was carried
out by an independent institute,
showed that the 80 per cent of the
visitors were satisfied or very satisfied with the degree to which they
achieved their trade fair objectives.
The consistently positive opinions
expressed about the event were
also reflected in the Interzum visitors' willingness to recommend the
event to others. A total of 91 per
cent of the visitors answered this
question positively. That represents
a top rating in the trade fair business. In addition, there was a significant increase of visitors from the
customer group of architects and
designers, which is becoming increasingly important. I

FAIRS
Furniture in Stockholm
Showroom with the last novelties of
furniture, lighting and fabrics. Countdown for Stockholm furniture fair
(www.stockholmfurniturefair.com)
and Northern light fair (www.northernlightfair.com), important meeting
points for Nordic design that will take
place at the same time from 9 to 13
February 2010 at the Stockholm fair.
Every year the event attract about 40
thousand visitors, 20 percent of them
foreigners and this edition will host
over 750 exhibitors that will take this
opportunity to show their latest novelties. Thematic areas of the 2010 edition will be the "contract market", "soft
contract-modern design," "home design" and "Greenhouse", while the
English fashion designer Paul Smith
will be the guest star of the event .
There are masses of new features at
Stockholm furniture fair and Northern
light fair 2010, including an expanded
exhibition hall, new layout and new
weekdays. Next year’s fair will also be
continuing to focus on particular visitor groups, including architects, interior designers, buyers and shop staff,
by offering relevant seminars and
concept exhibitions. I
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FAIRS
Impianti solari expo
Impianti solari expo – important
Italian fair dedicated to the photovoltaic systems technologies for
manufacturing that will take place
since 25 to 27 March 2010 at Parma
fairground – made some accords
with important associations.
The exhibition will be supported by
Gifi (an association of Italian photovoltaic companies), Ises Italia (the
Italian division of the International
Solar energy society), Kyoto club
(the no-profit organization for the attainment of Ky to protocol) and
Ecoaction (the international association for the sustainable culture for
architecture). I
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WOOD, MACHINES AND FURNITURE:
JANUARY-AUGUST 2009

observatory

In this article, we illustrate the export
figures of the main manufacturers operating in the machinery-woodfurniture industry, referring to the
period January-August 2009.
Figures confirm the current crisis of
the manufacturing industry, involving
all leading manufacturers worldwide.
As relates to the market of wood-

working machinery, Germany and
Italy preserve their leadership, despite a drop by more than 40 percent
compared to the same period of 2008.
The market of wood and semifinished products (logs, sawnwood and
panels) shows a significant drop in
export from Brazil (-45.1 percent) and
Canada (-35.9 percent). China re-

mains the world’s biggest wood exporter by far, with a value in excess of
4,500 million euro.
The furniture industry, instead, shows
a less heavy reduction than wood and
machinery. In this respect, China
recorded a positive variation rate, although the economic crisis is continuing in all industry sectors. ■

WOODWORKING MACHINERY EXPORT (January-August 2009), (reference index 2006 = 100, in million euros)
Exporters
Germany
Italy
China
Austria
Taiwan

2009
924.8
522.3
259.7
168.0
176.4

Var. % 09/08
-47.9
-46.5
-34.7
-38.7
-51.3

Main market
China
France
Usa
Germany
Usa

Source: Ice processing on Gti data, reference codes Nc 846510, 846591, 846592, 846593, 846594,
846595, 846596, 846599, 846692, 84793.

WOOD EXPORT* (January-August 2009), (reference index 2006 = 100, in million euros)
Exporters
China
Germany
Canada
Usa
Brazil

2009
4,575.9
3,370.4
2,995.3
2,277.6
798.4

Var. % 09/08
-24.8
-35.5
-35.9
-28.4
-45.1

Main market
Usa
France
Usa
Canada
Usa

Source: Ice processing on Gti data, reference codes Nc 4401-21, 4501-04, 4601.
* logs, sawnwood, panels.

WOOD FURNITURE EXPORT* (January-August 2009), (reference index 2006 = 100, in million euros)
Exporters
China
Italy
Germany
Usa
France

2009
5,393.5
2,576.0
2,086.3
639.8
539.7

Var. % 09/08
1.9
-32.5
-19.2
-20.5
-24.7

Main market
Usa
France
Netherlands
Canada
Spain

Source: Ice processing on Gti data, reference codes Nc 940150, 940151, 940159, 940161, 940169,
940330, 940340, 940350, 940360, 940380, 940381, 940389.
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FOCUS ON AUSTRIA
The financial and economic crisis that
has struck the global market has impacted Austria quite heavily. After 2.4
percent Gdp growth in the second
half of 2008, a significant slowdown
was recorded. In the past few months,
many companies − most of all big industrial enterprises − were affected by
a dramatic shrinkage of orders. A clear
improvement in the short term can
hardly be expected, also because Austrian exports are very weak. As a consequence, investments will not see
positive developments, either. However,
domestic consumption may mitigate
this difficult situation with an increase of
salaries in real terms and the tax reform
which is being implemented.
The industry of woodworking machinery is strongly affected by global
economic depression. Despite the
crisis, Austria is still one of the leading
exporters. The main destination market is Germany, where Austrian export amount to over 100 million euro.
The trade balance is on the active
side, with a positive balance of 202
million dollar in 2008.
The wood industry (logs, sawnwood
and panels) benefits from a definitely
positive trade balance. Export is at
very high levels, close to 6 thousand
million dollar in 2008. In the same
year, Austria imported goods for a
total value of 2,269 million dollar,
recording a positive variation of 4.4
percent compared with 2007.
The furniture industry recorded low
values for export, amounting to 874
million euro in 2008. Import flows are
much stronger, with a value around
1,500 million dollar. Therefore, the
trade balance is negative by 612 million dollar. ■

GENERAL ECONOMIC INDEXES
2005
Value
Gdp - market prices
(Us $ billion)
303.4
Gdp per capita (Us $)
36,856
Inflation (percent change)
2.1
Current account balance
(Us $ billion)
6.1

2006
% Var.

2007
% Var.

2008
% Var.

2009*
% Var.

321.6
38,926
1.7

371.1
44,842
2.2

414.8
50,039
3.2

374.4
45,090
0.3

9.1

11.5

14.4

7.9

Source: Imf (International monetary fund).

*estimate

MACHINERY IMPORT/EXPORT (Us $ million)

Export
Import

2006
348
189

2007
474
251

2008
503
301

Var. % 07/08
6.1
19.9

2008
5,816
2,269

Var. % 07/08
-1.2
4.4

Source: Ice (Italian foreign trade institute)
with Gti (Global trade for information service) figures.

WOOD IMPORT/EXPORT (Us $ million)

Export
Import

2006
4,775
1,957

2007
5,887
2,173

Source: Ice (Italian foreign trade institute)
with Gti (Global trade for information service) figures.

WOODEN FURNITURE IMPORT/EXPORT (Us $ million)

Export
Import

2006
637
1,082

2007
797
1,370

2008
874
1,486

Var. % 07/08
9.7
8.5

Source: Ice (Italian foreign trade institute)
with Gti (Global trade for information service) figures.
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JANUARY
5-8 January
Doors & windows
technology exhibition
www.dowintech.com
• Teheran (Iran)
Woodworking technologies

21-24 January
Klimahouse
International fair on energy
efficient construction
www.klimahouse.it
• Bolzano (Italy)
Constructing and architecture

13-16 January
Heimtextil 2010
International trade fair
for home and contract textiles
www.heimtextil.messefrankfurt.com
• Frankfurt (Germany)
Furniture
19-24 January
Imm Cologne
The international furnishing show
www.imm-cologne.com
• Cologne (Germany)
Furniture
20-23 January
Expopromueble
Woodworking machinery
exhibition
www.promueble.com.mx
• Mexico City (Mexico)
Woodworking technologies
21-24 January
Formex Stockholm
www.klimahouse.it
• Stockholm (Sweden)
Furniture

18-21 February
Quadrum Saca
World's premier intrenational
exhibition for the moulding,
frame, graphic
and technology industry
www.quadrumsaca.com
• Verona (Italy)
Semifinished products,
components and supplies
24-28 February
Progetto Fuoco
Exhibition for wood-fire heating
www.progettofuoco,com
• Verona (Italy)
Woodworking technologies

FEBRUARY
3-6 February
MadeExpo
Milano architettura design edilizia
www.madeexpo.it
• Rho-Pero (Italy)
Constructing and architecture
8-11 February
Zow Bad Salzuflen
Annual fair for components
and accessories for furniture
and interior design
www.zow.de
• Bad Salzuflen (Germany)
Semifinished products,
components and supplies
9-13 February
Northern light fair
www.northernlightfair.com
Stockholm furniture fair
www.stockholmfurniturefair.com
• Stockholm (Sweden)
Furniture
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25-28 February
Drevostavby
International trade fair
of wooden buildings
www.idrevostavby.cz
• Prague (Czech Republic)
Constructing and architecture

28 February-3 March
International hardware fair
Cologne
www.hardwarefair.com
Practical World
International industry platform
for the hardware and DIY industry
www.koelnmesse.it/practical-world
• Cologne (Germany)
Semifinished products,
components and supplies

4-8 March
Indiawood
www.indiawood.com
• Bangalore (India)
Woodworking technologies

MARCH
2-4 March
FurniFab
Exhibition for textiles and materials
for chairs and furniture
www.furnifab.pl
• Poznan (Poland)
Furniture
2-6 March
Fitecma
Wood industry
and furniture exhibition
www.fitecma.com.ar
• Buenos Aires (Argentina)
Woodworking technologies
2-6 March
Miff 2010
Malaysian international
furniture fair 2010
www.miff.com.my
• Kuala Lumpur (Malaysia)
Furniture
3-6 March
M&M
www.feria-mm.com
• Bogotà (Colombia)
Woodworking technologies
3-7 March
Ihm Profi
Craft exhibition, tools
and woodworking machinery
www.ihmprofi.de
• Munich (Germany)
Woodworking technologies

“OUR” EXHIBITIONS 2009
Xylon is present at:

5-9 March
Dach+Holz
Trade fair for timber construction
and interior works, roof and wall
www.dach-holz.de
• Stuttgart (Germany)
Constructing and architecture
9-12 March
Kitchen & bath
International trade show
for the kitchen and bath industry
www.kitchenbathexpo.com.br
• Sao Paulo (Brazil)
Furniture
9-12 March
Mebelexpo
Furniture, production technology,
interior design
www.ite-uzbekistan.uz
• Tashkent (Uzbekistan)
Woodworking technologies

2-6 March
Fitecma
Buenos Aires
3-6 March
M&M
Bogotá
4-8 March
Indiawood
Bangalore
10-13 March
Expobois
Paris
10-13 March
Wmf
Beijīng
18-21 March
Interwood
Athens
4-8 May
Xylexpo
Rho (Milan)

10-13 March
Expobois
International woodworking
machinery exhibition
www.expobois.fr
• Paris (France)
Woodworking technologies

21-24 May
Wood World
Il Cairo

10-13 March
Wmf
Exhibition on woodworking
machinery and furniture equipment
www.woodworkfair.com/WMF10
• Beijing (China)
Woodworking technologies

24-27 June
Furnitech Woodtech
Bangkok
27-30 July
Formobile
Sao Paolo
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THE FUTURE? SLOW RECOVERY,
BUT WE STILL HAVE A LOT TO DO!
So spoke Franz-Josef Bütfering, president of Eumabois, the European
federation grouping the national Associations representing the major
European manufacturers of machines and accessories for woodworking.
“Discussing how things are going in the woodworking industry is quite discomforting today”,
says Franz-Josef Bütfering with much realism.
“It is euphemistic to say that the situation is difficult, although in the final part of 2009 we could
see some signs of optimism. However, there
are plenty of negative signs and we are recording very unequal trends also within the member countries of our Federation. Take Ukraine,
for example: recently, I talked to a major distributor in that country and he pictured out a
very bad situation, with orders that have
dropped by as much as 90 percent compared
to 2008. He is holding up strong because he
knows that things will change for the better,
soon, and that his thirty employees will soon be
very busy, not only for service and assistance
to installed equipment.
In other countries – Germany and Italy are good
examples – the shrinkage was also dramatic, but
not to the same extent, stopping at 45-50 percent. These are really awesome figures that no
one would have ever imagined, but still less critical than in other regions. As I mentioned, there
are also countries offering tangible positive
signs. For instance China, where demand has
stopped falling and now is picking up again. The
same is true in Central Europe, in Germany,
Austria, Switzerland, Poland, The Netherlands… Anywhere else business is frozen, like in
Russia or the United States, just to take a look
outside Europe. Our members report that many
Us resellers have not sent orders for at least the
past eighteen months: they have emptied their
stocks and they are not willing to fill them up
again, because they fear these investments will
not be paid back by the market”.
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Franz-Josef Bütfering.

How do you explain all these different trends and
situations in a market that is more and more
global?
“Actually, you would expect more consistent conditions, but we should not forget that the crisis,
though global, is interacting with economic systems that differ from country to country, from region to region. Eumabois constantly monitors all
markets around the world. While in some regions
the effects of US sub-prime loans were devastating, setting off similar processes and freezing the
real estate and construction market, in other
countries – Russia and, in general, Eastern Europe even more than anywhere else – the busi-

ness activity was brought to its knees by the
credit crunch enacted by the banking and credit
system. Apart from high-sounding statements or
real government policies, the credit institutes
tightened their purse strings, thus canceling any
investment in instrumental goods. It is absurd to
see that orders keep coming in, but production
cannot start and goods are not delivered because there are no financial resources to close
the deal, to guarantee the manufacturer’s financial liability”.
Mr. president, what are the priorities for Eumabois
in this scenario?
“As your readers know well, one of our goals –
pursued with determination in the past and still
at the top of our priority list today – is to guarantee that all companies under Eumabois can grab
all opportunities in all markets, especially those
more complicated or traditionally less accessible. The best way to do this is to create an effective exhibition network, with properly
managed events at affordable costs.
Among other projects, I want to mention the big
campaign “Choose the original-Choose success!”, which we launched this year to tackle the
problem of illegal copies and industrial imitations
with strength and determination. It can be very
difficult and expensive for a single company to
make legal suits in different foreign countries to
safeguard its interests, so we decided to adopt a
different approach; we are working on what I
would call “consumer education”, spreading the
message that a copy will never offer the same results as the original, from all points of view: quality, total industrial costs, safety... This is a complex
work but it has been perceived correctly by
many, confirming the effectiveness of our initiative. A copy may cost 20-25 percent less than the
original, with a clear immediate economic benefit. It’s up to us to explain that, to get such benefit, you have to accept a corresponding reduction
in quality, product innovation, health and safety
in the working environment, just to mention a few
drawbacks.
This is a long-term campaign, which we started
in 2009 and will continue throughout 2010 and
probably further ahead, especially in extra-European Countries, where it is even more important

to develop a culture of quality and respect for
creativity and innovation capacity.
Another issue we are strongly committed to is the
drafting of standards that regulate our industry
all around the world. There are many regulations
that we have to harmonize as much as we can,
so that our market is really global, to the benefit
of manufacturers who can offer their technology
and products without absurd problems and difficulties”.
Mr. Bütfering, one final remark: how will the industry be in ten years? Will only the big ones survive? Are we going to face historical changes?
“Out of 800 companies under Eumabois, only
ten, maybe twelve can be considered “big”, the
rest range from 5 to 100 employees. Big players
will always have a key role, but there will always
be users looking for custom solutions, tailored to
their needs, dimensions and processes.
Given this, I think that the next decade will see
an increasing focus on all issues related to environment, energy saving and efficiency, a correct
relationship between production and planet, from
all points of view.
We are lucky because we deal with the most fascinating raw material, a resource that will never
run out like gas or oil, and that can be re-used
over and over. The importance of wood in the
next decade will grow further, and so will the role
of our business, which is small if compared to
other industries, but it is going to become even
more important than today.
From a strictly economic perspective, I think we
will have to hold on for five to seven years more.
Recovery will come, but not so quickly as we
would like. Demand will go back to good volumes, though not to record levels. We cannot expect 20 percent annual growth rates, but we can
keep doing what we are able to do, the best we
can. Keeping in mind that some time will pass
before our customers really need to replace all
the technology they already have...
In the next months, too many companies will
be forced to close down or to change their organization radically. However, most of them will
still play a leading role in the development of
woodworking technology over the next ten
years!”. (l.r.) I
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PAOLO ZANIBON: A HORRIBLE 2009
AND SLOW RECOVERY IN 2010
There is no doubt that 2009 is a year to forget, and we will see how much
we can recover in 2010. This is, in short, the opinion of the Acimall
and Xylexpo general manager, whom we interviewed
in the first days of this new and much-awaited year.

Paolo Zanibon.

Paolo Zanibon has been sailing the stormy seas
of the wood industry for many years. In his double role – the director of Acimall, the association
that gathers the leading manufacturers of woodworking technology, and Xylexpo, the biennial
exhibition that showcases such technology (not
to mention that he is also the director of the magazine you are reading) – he is in the best position
to help us understand how things have gone in
the year that has just ended and what we can expect in 2010.

THE INDUSTRY
“2009 was definitely a horrible year we must forget – starts Zanibon – I think it will be remembered in history as the “black year” of our
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industry. I have been living in this world for forty
years and I must safe I have never seen such big
suffering in all markets. The preliminary figures of
our Studies Office (which will be published at the
end of January, a few weeks after the distribution of this issue, editor’s note) clearly show that
production has collapsed by 45 percent approximately. Basically, this means that the woodworking technology business has been cut by
one half and we are facing a historical crisis.
Now let’s take a look at 2010 and what we hope
will happen in the coming weeks. Personally, I am
optimistic and my vision may be certainly affected by this attitude, but − without going off the
ground − I see a plus sign at the end of 2010.
Recovery will not be dazzling, we will not go back
to 2007 production levels, but many of us will take
a breath of relief. I would say that 2010 can be a
year of transition towards an improvement
which I hope will be progressive and consistent,
although I don’t think we can recover more than
10, maximum 20 percent of production volumes
within the next twelve months”.
As it seems, there are not many who are considering investments in new technology…
“The manufacturers of instrumental goods, which
include the companies of our industry, are suffering and will still suffer in the future from low
propensity to invest, as a result of different factors. In the past few years, big investments have
been done, and our partners have acquired excellent solutions that help them produce more,
with constant quality and at lower costs. Unfortunately, this has combined with a decrease in de-

mand which has caused an excess of production capacity in their factories. If you consider that
it will still take a few years before we go back to
pre-crisis levels, obviously there are not many
who are thinking about new machinery or new
technology. Unless we see some sort of product
revolution, the launch of new products that are
so smart, useful or just beautiful to spur the final
consumer and trigger a virtuous circle.
However, our member companies will be committed to comply with standards and regulations,
such as the new Machinery Directive, rather than
focusing on replacement strategies: in all mature
markets, we still see limited investment availability for some time…”.

XYLEXPO
Let us switch now to your “second job” and talk
about exhibitions. Xylexpo, of course, and the decision of some companies to quit the show.

“I think I can call this the wrong decision at the
wrong time, apart from the fact that Acimall is
deeply involved in this matter”, says Paolo Zanibon. “We believe that the attempt to move Xylexpo away from Milan to other exhibition centers
will fail, because – in our opinion – this decision
is based on a temporary situation and on the pursuit of momentary benefits, or maybe enduring
benefits but just for few companies. These strategies do not consider the industry as a whole and
the dynamics that will inevitable develop in the
near future. There is no other event like Xylexpo
to show the value of made-in-Italy technology.
This exhibition has been on the industry agenda
for over forty years as an important date and a
strategic platform. Italy is and will remain a key
actor in this industry, together with Germany, and
will have to face other competitors, as we have
been repeating for a long time. We are pressed
between Germany and upcoming countries
(China and Taiwan first), but we will keep playing
a leading role. As market leaders, we have to express our leadership also in the exhibition arena,
offering a reference event with an intelligent geographical location.
We consider it wrong – and untimely in a period
like this – to make moves in different directions
and we hope that, in the near future, there might

be a change of mind and a reunification of the
Italian industry of woodworking technology, so
that we can win all together the battle for a leadership that is increasingly challenged”.
Mr. Zanibon, what are you expecting for Xylexpo?
“In terms of dimensions, it will certainly be affected by the economic scenario, although we
still have a few months ahead that might consolidate the optimism we are seeing during the first
days of the new year. Compared to the 73 thousand square meter net exhibition surface record
of 2008, we think we can expect a 20 to 30 percent reduction. But I can say that this will not impact the quality of our exhibition and the logistic
and organization activities. These periods of difficulty and fierce challenge can also be turned
into opportunities for verification and for the deployment of new strategies to help you look at
the future more optimistically. In which direction?
Certainly the Italian visitor, who will always be the
key audience of our event, but we will not forget
the international operators who come to Xylexpo
every second year; at the previous edition we
achieved a record level of international visitors,
who accounted for 51.5 percent of total attendance. It won’t be easy to keep such levels this
year, but this is clear evidence of the export
propensity of our manufacturers.”
This suggests that exhibitions are changing and
maybe it’s high time we started over…
“It is the market that keeps changing, all around
the world. Our biggest regret is that, right now we
have realized the necessity to react and to adapt
Xylexpo to new cycles and new ideas, we have
to face unexpected situations. In our opinion, the
times of huge stands covering thousands of
square meters have gone. Each company, each
organization, each group has the right to define
and deploy its own strategies, but based on our
forty-year experience and longstanding participation in dozens of exhibitions around the world,
we can say that there are other tools to show your
leadership. As organizers, we had already
adopted this vision and, just a few days after the
end of Xylexpo 2008, we started to think in this
direction… we are working to play our role the
best we can!”. (l.r.) ■
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ECONOMY

DATABANK: 2008 RESULTS
OF THE TOP 170 COMPANIES
This is an interesting survey by Databank, carried out for Xylon,
analyzing the economic and financial results of the top 170 Italian companies
operating in the industries closest to woodworking – that is "woodworking
machinery", "wood and furniture-production", "wood and furniture-sales”,
"wooden windows and parquet" – relating to 2008.
The 50 most important companies (in terms of net
turnover in 2008) were selected in the areas of
"woodworking machinery", "wood and furniture –
production", "wood and furniture – sales”,
"wooden windows and parquet", while the top-20
were included in the “wooden windows and parquet” segment. For each company, net turnover
and number of employees in the 2008/2007 period were measured. For the same period, also
the Roe indexes (declared result/own means)
were calculated. The ranking of each company
is based on the net turnover of 2008.

SOME REMARKS...
AT INDUSTRY LEVEL
The purpose of the survey was to give a picture
of the most significant (largest) manufacturers

of woodworking machinery and accessories,
and their customers. The overall framework can
be summed up in tables 1 and 2.
Seven companies operating in the “woodworking” ranking by growth rates, while eight companies are included in the revenue-based top
ten. Two companies of the “wood and furniture”
industry are included in the revenue-based top
ten, while four companies are present in the
growth-based ranking. In terms of total dimensions, 170 companies in all four areas considered represent a net turnover in 2008 in excess
of 8,082 million euros, with a 0.69 percent decrease over 2007. For each of the four industries considered, the detailed composition is
given in table 3.

Table 1 - TOP TEN: GROWTH
Company

Lema spa
Delle Vedove Levigatrici spa
Ferimex Tropi - Co srl
Working Process srl
Orazio Salvo e Figli srl
Imal srl
Storti spa
Galifi srl
Centro Macchine Legno srl
Mion & Mosole Impianti spa
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Net turnover 2008
(000 €)

Net turnover 2007
(000 €)

Turnover variation
2008/2007 (%)

78,030
7,939
4,181
8,850
4,642
52,030
22,470
33,510
3,175
10,861

53,161
5,272
3,155
6,125
3,646
40,625
17,589
28,018
10,768
8,964

46.78
33.59
32.52
30.79
27.32
21.92
21.72
19.60
18.27
17.47

Table 2 - TOP TEN: INCOME
Company

Legnami San Giorgio spa (1)
Falcioni srl
Primultini spa
Delmac spa
Centro Tecnologico Italiano Sag spa
Flexform spa
Elmag spa
Stromab srl
Working Process srl
Ferrolegno spa
1)

METHOD FOR THE DEFINITION OF RANKINGS
Roe 2008
(%)
73.60
65.32
45.24
44.57
41.76
41.18
36.71
34.26
30.95
27.25

The company was incorporated in September
2007, therefore the 2007 balance sheet represents
the first fiscal year and includes only three
months of activity.

... AND AT ORGANIZATION LEVEL
The average size in terms of turnover is 37 million euros for companies in the “woodworking
machinery” industry” (it was 38 million euros in
2007); 89 million euros for “wood and furniture”;
18 million euros for trade and 44 million euros
for “wooden windows and parquet”. With a
good average profitability of “woodworking machinery” companies, outstanding results were
achievd by Falcioni, Primultini, Delmac, Centro
Tecnologico Legno, Elmag, Stromag e Working
Process. Twelve companies recorded negative
values in 2008, against six companies of previous year. Interms of growth, Working Process,

The data used in the rankings were provided directly by the
companies or taken from their balance sheets.
The following calculation criteria were applied.
Net turnover: net turnover includes revenues from the sales
of finished products, semifinished and raw materials, royalties
for know-how transfer, active commissions, fees for leasedout assets and it is net of license fees, Vat, manufacturing duties, discounts and returned sales. For engineering
companies, it also includes the variation of current works.
Net turnover variation: it is the percent variation of net
turnover over the previous year.
Emplyees: employees refers to the average number of employees declared in the balance sheet.
Net turnover/employees: it is the ratio between net turnover
and average number of employees.
Roe: Roe is the percent ratio between net profits/losses and
net assets.

Imal, Storti, Centro Macchine Legno and Mion &
Mosole Impianti recorded excellent results. High
productivity per employee characterized the
“wood and furniture” industry, with an average
of 293 thousand euros, with values above the
average for Chateaux D’Ax and Gafili. Finally,
the “wooden windows and parquet” segment
recorded drop for many companies (except five)
but they recorded profitability levels.
by Rosa Emilia Politi ■

Note: The ranking by turnover variation also takes into
consideration possible changes in the company during the period under scrutiny, as detailed in the
“notes”.

Table 3 - BALANCES
Industry

Woodworking machinery
Wood and furniture
Sales
Wooden windows and parquets
TOTAL

Number
of Companies

2008 income
(000 €)

2007 income
(000 €)

50
50
50
20

1,835,050
4,484,387
887,712
874,784
8,081,933

1,979,902
4,502,726
990,515
736,554
8,137,697
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TOP 50 COMPANIES IN THE “WOODWORKING” MACHINERY INDUSTRY
Rank Company name and legal form

Net
turnover
2008
('000 €)

Net
turnover
2007
('000 €)

1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49
50

397,068
356,443
257,412
68,782
52,030
34,632
33,217
31,778
30,192
25,425
22,990
22,533
22,470
20,765
19,600
18,961
18,864
18,606
17,541
17,447
16,567
15,639
15,480
15,328
14,953
14,149
14,032
13,969
13,414
13,175
12,699
12,549
12,135
11,704
11,242
10,861
10,836
10,779
10,731
10,542
9,837
9,675
9,165
8,850
8,646
8,583
8,424
8,205
8,186
7,939

416,792
365,469
265,151
64,525
40,625
44,665
36,685
33,487
31,765
28,523
24,439
32,583
17,589
23,754
22,107
17,873
18,601
19,760
19,335
21,577
21,059
14,035
15,158
15,012
17,261
17,120
16,180
14,217
17,046
10,768
13,592
13,475
14,029
9,977
11,781
8,964
14,081
10,004
9,722
11,586
9,569
9,593
10,510
6,125
10,459
9,871
8,593
6,887
10,651
5,272

Scm Group spa
Biesse spa
Cefla scarl
Cms spa
Imal srl
Pozzo spa
Costa Levigatrici spa
Masterwood spa
Griggio spa
Italpresse Engineering spa
Busellato spa
Cassioli srl
Storti spa
Ormamacchine spa
Giben International spa
Coral spa
Sorbini srl
Pezzolato spa
I.M.E.A.S.spa
Angelo Cremona spa
Sicar spa
Delmac spa
Elmag spa
Centauro spa
Corali spa
Paolino Bacci srl
Makor srl
Bre.Ma. srl
Vitap Costruzioni Meccaniche srl
Centro Macchine Legno srl
Uniteam srl
G.M.C. Service srl
Viet spa
Celaschi spa
Primultini spa
Mion & Mosole Impianti spa
Paoloni Macchine srl
Centro Tecnologico Italiano spa
Baschild srl
Falcioni srl
Manni spa
Putsch-Meniconi srl
Maggi Engineering srl
Working Process srl
Friulmac spa
Stromab srl
Balestrini Renzo spa
A. Costa Righi srl
Pertici spa
Delle Vedove Levigatrici spa

Turnover Employees
Net
variation
2008
turnover
2008/2007
employees
(%)
('000 €)
-4.97
-2.53
-3.01
6.19
21.92
-28.97
-10.44
-5.38
-5.21
-12.18
-6.30
-44.60
21.72
-14.39
-12.79
5.74
1.39
-6.20
-10.23
-23.67
-27.11
10.26
2.08
2.06
-15.44
-21.00
-15.31
-1.78
-27.08
18.27
-7.03
-7.38
-15.61
14.76
-4.79
17.47
-29.95
7.19
9.40
-9.90
2.72
0.85
-14.68
30,79
-20.97
-15.01
-2.01
16.06
-30.11
33.59

1,976
1,529
906
389
129
47
183
151
107
150
111
126
122
149
112
n,d,
65
125
82
175
136
10
78
103
74
47
99
60
65
59
67
66
66
n,d,
61
67
65
60
23
50
51
60
67
n,d,
51
49
47
55
55
36

201
233
284
177
403
737
182
210
282
170
207
179
184
139
175
n,c,
290
149
214
100
122
1,564
198
149
202
301
142
233
206
223
190
190
184
n,c,
184
162
167
180
467
211
193
161
137
n,c,
170
175
179
149
149
221

Roe
2008
(%)

Roe
2007
(%)

1.73
12.07
10.45
13.96
26.31
4.07
6.92
5.38
-1.57
0.25
-0.21
11.39
4.82
-19.07
3.33
12.15
10.66
1.41
18.19
4.32
-13.10
44.57
36.71
3.44
13.43
0.84
10.71
-9.78
6.05
6.83
14.83
-22.00
-25.54
NE
45.24
-2.00
-13.80
41.76
3.37
65.32
6.03
0.64
0.35
30.95
-3.68
34.26
-17.97
15.06
0.42
-29.68

13.74
26.11
7.87
22.74
19.95
-2.85
15.50
28.11
11.30
0.65
-0.20
15.79
2.47
1.60
5.92
5.84
19.16
2.40
8.10
8.22
3.44
26.69
-100.90
4.41
29.97
22.20
24.17
3.53
13.37
0.26
17.28
2,.60
-28.69
NE
56.33
2.65
16.10
118.36
5.81
47.37
-0.53
5.23
8.50
29.54
0.84
19.16
-7.77
9.13
8.35
-32.99
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TOP 50 COMPANIES IN THE “WOOD AND FURNITURE-PRODUCTION” INDUSTRY
Rank Company name and legal form

Net
turnover
2008
('000 €)

Net
turnover
2007
('000 €)

1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49
50

499,525
236,278
218,860
184,218
181,219
164,924
143,756
139,080
131,938
130,273
119,733
116,101
113,798
111,026
99,590
96,418
92,568
86,186
85,850
82,449
82,295
78,030
66,758
66,712
59,700
59,505
56,193
55,964
54,011
52,734
52,625
51,159
50,947
49,400
44,678
44,118
43,972
43,442
42,171
41,543
40,113
39,944
39,917
38,481
33,642
33,280
33,062
32,903
32,191
31,107

479,783
261,954
247,717
160,489
194,496
197,033
155,661
153,403
137,966
133,995
106,582
109,849
108,826
111,891
94,242
123,280
92,739
78,686
90,994
84,326
86,793
53,161
71,783
64,738
59,909
59,469
52,338
60,973
52,352
55,114
52,992
53,166
43,476
47,232
42,555
63,050
47,852
42,877
51,167
39,821
42,676
40,277
31,487
33,146
32,184
35,963
32,760
29,503

Natuzzi spa
Fantoni spa
Chateau D’Ax spa
B & B Italia spa
Scavolini spa
Frati Luigi spa
Gruppo Trombini spa
Sama spa
Cucine Lube srl
Veneta Cucine spa
Poltrona Frau srl
Cassina spa
Poliform spa
Santarossa spa
Estel Office spa
Snaidero R. spa
Molteni & C. spa
Berloni spa
Aran World srl
S.A.I.B. spa
Unifor spa
Lema spa
Haworth spa
Stosa spa
Las Mobili srl
Reni Ettore spa
Boffi spa
Frezza srl
Faram spa (1)
Flexform spa
Selva spa
A.L.F. Uno spa
Pianca spa
Knoll International Italia spa
Record Cucine srl
Europeo spa
Incanto Group srl
Ipae-Progarden spa
Sicc spa (2)
Valcucine spa
Effezeta spa
Flou spa
Mobilificio Florida spa
Arrital Cucine spa
Moroso spa
Invernizzi srl
Del Tongo Industrie spa
Arrex 1 spa
Febal Cucine spa (3)
Ernestomeda spa
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Turnover Employees
Net
variation
2008
turnover
2008/2007
employees
(%)
('000 €)
4.11
-9.80
-11.65
14.79
-6.83
-16.30
-7.65
-9.34
-4.37
-2.78
12.34
5.69
4.57
-0.77
5.67
-21.79
-0.18
9.53
-5.65
-2.23
-5.18
46.78
-7.00
3.05
-0.35
0.06
7.37
-8.22
n.s.
0.73
-4.52
-3.46
-4.17
13.63
-5.41
3.67
-30.26
-9.22
n.s.
-3.11
-21.60
0.31
-6.46
-4.46
6.84
0.40
2.73
-8.51
-1.74
5.44

3101
693
96
512
544
372
449
165
276
428
429
351
553
313
471
511
319
431
302
144
206
272
349
131
369
268
203
207
394
128
198
282
n,d,
194
175
165
181
172
127
171
206
137
155
152
138
148
188
150
162
106

161
341
2,280
360
333
443
320
843
478
304
279
331
206
355
211
189
290
200
284
573
399
287
191
509
162
222
277
270
137
412
266
181
n,c,
255
255
267
243
253
332
243
195
292
258
253
244
225
176
219
199
293

Roe
2008
(%)

Roe
2007
(%)

-6.60
0.46
2.71
-10.28
9.11
0.40
-5.00
0.60
5.50
1.56
-17.67
3.99
17.54
9.50
0.28
n.d.
2.35
-45.44
-6.59
1.40
6.53
15.10
-69.40
14.58
12.13
0.80
12.54
0.25
-78.60
41.18
-1.11
1.40
-0.50
8.92
-12.71
1.50
-137.19
0.70
1.00
11.66
-0.55
11.40
-4.20
6.68
18.66
1.20
-5.96
5.15
-80.85
-7.12

-12.18
3.65
3.07
-9.01
18,.85
0.51
1.60
1.57
14.21
-5.07
6.37
10.39
21.56
24.44
0.97
-4.18
9.17
1.14
2.11
2.80
11.12
30.69
-51.26
19.29
8.59
0.77
25.43
5.58
34.32
3.73
1.93
1.06
5.05
-10.27
0.18
1.74
-8.00
23.61
-4.06
34.69
4.97
1.72
22.94
17.06
-0.18
5.49
0.38
-2.75

TOP 50 COMPANIES IN THE “WOOD AND FURNITURE-SALES” INDUSTRY
Rank Company name and legal form

Net
turnover
2008
('000 €)

Net
turnover
2007
('000 €)

1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20
21
22
23
24
25
26
27
28
29
30
31
32
33
34
35
36
37
38
39
40
41
42
43
44
45
46
47
48
49
50

138,842
125,346
53,126
47,307
41,783
33,510
30,134
27,853
25,707
25,411
20,973
17,775
16,146
15,872
15,562
15,478
13,877
13,615
12,362
12,079
11,450
10,866
10,230
10,023
9,610
9,450
8,062
7,294
7,152
6,928
6,789
6,716
6,661
6,531
5,930
5,398
5,192
5,088
4,859
4,642
4,340
4,202
4,181
4,107
3,806
3,353
3,275
3,272
2,796
2,751

146,705
144,847
56,840
56,691
46,287
28,018
30,528
31,033
35,188
33,248
23,924
24,837
20,915
19,227
16,899
17,892
13,026
14,069
14,516
16,016
14,086
11,151
9,889
10,285
10,830
10,133
10,095
10,217
7,880
7,518
8,022
7,609
7,275
7,671
6,139
5,167
5,443
6,162
6,705
3,646
4,664
482
3,155
4,070
4,559
3,999
3,807
3,358
2,895
2,897

Corà Domenico & Figli spa
Imola Legno spa
Florian Legno spa
Bellotti spa
Società Legnami Paganoni spa
Galifi srl
A.L.A. Legnami spa
Paganoni Importlegno spa
Pino Legnami spa
Piarottolegno spa
Gatti Legnami spa
Panalex srl
Andrighetti Legnami spa
Pe Pietro Legnami spa
Michele Alfano spa
Doriguzzi Mario spa
T.T.S. Italia spa
Lo Castro spa
Antonini Legnami srl
Fratelli Gallo spa
Co.Mo.L.A.S. srl
J.M.E.L. srl
Serugeri Comm. Carmine e C. srl
Albricci srl
G. Luvisoni & Co. srl
Piva srl
Itallegno spa
SI.RA.R. srl
Mirrione Francesco Legnami srl
E. Comotti spa
Dal Lago spa
Arduini Legnami spa
Veneta Legnami spa
Giorgio Marin spa
Baldovin Legnami spa
Gaspare Mirrione spa
L.T.A. Legnami srl
F.lli Bertolazzi srl
Legnami Crippa spa
Orazio Salvo e Figli srl
Legnami Scarpaci Giuseppe srl
Legnami San Giorgio spa (4)
Ferimex Tropi - Co srl
Bulleri Ezio Legnami spa
Derwood srl
Bagnara Legnami srl
Barbieri Legnami srl
Torrisi Salvatore Legnami srl
Montagna F.lli srl
Legnami Barel srl

Turnover Employees
Net
variation
2008
turnover
2008/2007
employees
(%)
('000 €)
-5.36
-13.46
-6.53
-16.55
-9.73
19.60
-1.29
-10.25
-26.94
-23.57
-12.33
-28.43
-22.80
-17.45
-7.91
-13.49
6.53
-3.23
-14.84
-24.58
-18.71
-2.56
3.45
-2.61
-11.27
-6.74
-20.14
-28.61
-9.24
-7.85
-15.37
-11.74
-8.44
-14.86
-3.40
4.47
-4.61
-17.43
-27.53
27.32
-6.95
771.78
32.52
0.91
-16.52
-16.15
-13.97
-2.56
-3.42
-5.04

920
180
69
149
38
15
51
18
67
143
57
27
30
12
48
26
8
51
15
15
30
37
23
18
14
n.d.
24
11
n.d.
13
8
15
13
19
9
n.d.
14
n.d.
n.d.
n.d.
n.d.
11
n.d.
10
n.d.
12
n.d.
8
n.d.
n.d.

151
696
770
317
1,100
2,234
591
1,547
384
178
368
658
538
1,323
324
595
1,735
267
824
805
382
294
445
557
686
n.c.
336
663
n.c.
533
849
448
512
344
659
n.c.
371
n.c.
n.c.
n.c.
n.c.
382
n.c.
411
n.c.
279
n.c.
409
n.c.
n.c.

Roe
2008
(%)

Roe
2007
(%)

3.50
-12.30
5.10
-1.10
0.60
18.40
-1.00
0.70
-42.70
-18.60
0.40
-4.60
-6.20
-23.40
3.60
0.90
-7.90
0.10
-4.30
-38.40
0.10
-12.50
11.20
2.40
2.60
7.10
0.90
-4.90
4.70
9.20
5.90
0.60
-3.50
0.60
7.20
2.20
-2.00
2.50
-0.70
18.80
20.30
73.60
2.60
-4.00
6.50
-92.70
0.90
12.30
n.s.
1.50

2.70
4.80
6.30
6.40
3.60
8.50
0.40
4.20
3.50
1.40
4.40
14.90
4.00
0.40
-0.40
0.50
-39.40
-2.40
15.50
-7.30
0.50
-7.60
14.30
10.60
11.90
31.30
-181.80
1.60
11.00
17.00
9.70
-4.50
0.70
0.80
17.30
4.30
-3.50
11.60
3.30
16.90
22.20
-299.80
3.60
64.90
5.90
-12.60
8.00
23.10
-36.80
3.90
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ECONOMY
TOP 20 COMPANIES IN THE WOODEN WINDOWS AND PARQUET SEGMENT
Rank Company name and legal form

Net
turnover
2008
('000 €)

Net
turnover
2007
('000 €)

1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
18
19
20

173,296
86,283
84,483
71,786
41,580
41,007
39,833
38,325
37,831
30,881
29,945
27,274
26,973
23,824
22,120
20,945
20,437
19,904
19,093
18,964

82,968
89,338
71,858
48,978
43,927
45,062
39,736
44,080
32,643
34,952
26,033
29,639
23,540
21,224
21,429
22,910
20,163
19,901
18,173

Margaritelli spa (5)
Cormo scarl
Cocif scarl
3 Elle scarl
Piero della Valentina & C. spa
Garofoli spa
Scrigno srl
Pail Serramenti srl
Coop. Legno scarl
Ferrerolegno spa
Lavoranti in Legno scarl
Silverox spa
Tre P & Tre Più spa
Gazzotti srl
G. D. Dorigo spa
Barausse spa
Albertini spa
Panto spa
Prod. Serramenti Dolcini scarl
Bertolotto Porte srl

Turnover Employees
Net
variation
2008
turnover
2008/2007
employees
(%)
('000 €)
n.s.
4.00
-5.43
-0.10
-15.10
-6.65
-11.60
-3.55
-14.18
-5.40
-14.33
4.77
-8.99
1.21
4.22
-2.26
-10.79
-1.28
-4.06
4.35

623
417
440
319
174
213
78
270
242
82
138
161
119
123
95
71
153
170
105
93

278
207
192
225
239
193
511
142
156
377
217
169
227
194
233
295
134
117
182
204

Roe
2008
(%)

Roe
2007
(%)

-11.00
4.71
1.35
3.99
9.60
23.19
8.67
0.08
3.69
27.25
10.40
-37.96
-1.47
1.60
18.03
10.20
25.04
0.70
3.12
5.15

9.45
5.66
8.34
10.90
24.40
7.65
1.17
9.16
38.41
16.34
-35.03
9.68
6.50
13.79
23.66
3.47
2.83
-0.96
11.41

NOTES
n.a. = not available.
n.s. = not significant.
n.c. = not calculable.
1)
2)
3)
4)
5)

The company was incorporated in 2007. On 23 July 2008, the company incorporated Faram spa through a merger.
The 2008 balance represents the first year of activity.
The company was incorporated on 5 May 2007 within the business organization of Sicc spa (now Nuova Re spa).
The 2008 balance sheet represents the first fiscal year and includes sixteen months of activity.
As of January 1, 2008, company Ferri Immobiliare spa incorporated Febal Cucine spa through a merger and took up
its business denomination. The 2008 balance represents the first fiscal year after this transaction. 2007 figures refer to
the old company now incorporated.
The company was incorporated in September 2007, therefore the 2007 balance sheet represents the first fiscal year
and includes only three months of activity.
As of January 1, 2008, the company acquired the manufacturing operations of Eugenio Margaritelli spa.
The 2008 balance represents the first year of activity.
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PANELS

POWDER PAINTING FOR WOOD?
YES, WITH “METALWOOD”!
News from Fantoni (www.
fantoni.it), the group based
in Osoppo (Udine), specializing in the production of
mdf panels and particleboard, both raw and laminated. Powder painting
technology, an established
method to finish metal surfaces and parts, has been
recently adopted by the
wood industry thanks to
“Metalwood”, a mdf panel
developed by Fantoni’s research center which is compatible with this kind of
treatment, although wood is

not a conductive material.
After testing different mdf
qualities available on the
market to acquire the necessary information and
knowledge (the role of
moisture, for instance) for
subsequent developments,
the center moved on to see
how to increase the conductive properties of the
panels.
These are very compact
high-density mdf panels
with highly refined fiber,
treated in order to increase
their conductivity. By specif-

CONTROL LOGIC
Spark
detector
designed for
dust collection
systems
to protect
storage silos
from the risk
of fire.

ically processing the whole
fiber mass, the company
has developed panels offering 10 times higher conductivity than other panels, while maintaining identical processability features
in compliance with applicable laws. The “Metalwood” panel was then developed further to solve the
key problem of painting cycles, namely the cracks
that form mainly along the
edges, not only during production but also after product installation. I

Sparks fly
at high speed.
They travel at a hundred kilometres
per hour along the ducts of the dust
collection system and reach the silo
in less than three seconds
The CONTROL LOGIC
SPARK DETECTOR

is faster than
the sparks themselves.
It detects them with its highly
sensitive infrared sensor,
intercepts and extinguishes
them in a flash.
It needs no periodic inspection.
The CONTROL LOGIC system

is designed for “total supervision”.
It verifies that sparks have been
extinguished, gives prompt warning of
any malfunction and, if needed,
cuts off the duct and stops the fan.

ISO 9001
20137 Milano - Italy - Via Ennio, 25
Tel.: +39 02 5410 0818 - Fax +39 02 5410 0764
E-mail: controllogic@controllogic.it - Web: www.controllogic.it

CONTROL LOGIC s.r.l.

ECONOMY

FIGURES AND CHALLENGES
FOR THE FURNITURE INDUSTRY
According to experts, global economy should recover starting
from 2010, pulled by Asian Countries. However, recovery will be slow,
especially in the developed Countries. This is, in few words, the message
from the annual seminar organized by Csil to anticipate the trends
of the furniture industry in Italy and around the world.
Have we reached the end of the crisis? What
will recovery be like? When will we finally start to
“feel fine” again? Everyone is asking these
questions and Csil (Centre for industrial studies, the Milan-based institute, www.csilmilano.it)
tried to answer at the annual seminar about the
forecasts for the furniture industry in Italy and
the world, organized at the end of 2009 in Milan.
Supported by Acimall, Federmobili, Webmobili, Cgl, Cisl and Uil, the event was an opportunity to present two white papers, “World
furniture outlook 2010” and “Forecasts for the
furniture industry in Italy in 2010”.

growing again in 2010, pulled by Asian Countries. However, recovery will be slow, especially
in the developed countries, where growth rates
will remain far below their potential. A different
situation for employment: the job market has
not absorbed all the negative effects of recession, yet, so unemployment will keep growing.
The unusually high levels of deficit and public
debt will cause serious debt sustainability
problems for many countries, and some of them
will adopt less expansive economic policies.
Central banks will not raise interest taxes before
the second half of 2010, to avoid worsening the
conditions of public balances. The rally of doThe future outlook seems rather optimistic and, mestic demand, especially in Asian Countries,
according to expert, economy should start will drive a recovery of international trade, although this will not compensate for the dramatic
THE FURNITURE INDUSTRY IN ITALY 2001-2010
reduction of 2009.

Source: Csil elaboration on Csil, Istat and Eurostat figures.
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“Talking about Italy – said
Stefania Tomasini of
Prometeia – the confidence of families and
companies seems to be
increasing. And this trend
is clearly visible in the national accounting figures.”
According to forecasts, in
2010 Italian economy
should not differ significantly from the performance of other European

Union Countries (a few tenths of percent points
of inflation). After a 4.9 percent drop in 2009,
the Gdp should recovery slightly by 0.5 percent. The reason is that family expenditure –
supported by much lower debt levels that in
other countries, social subsidies and decreasing prices for some products – was not so heavily affected by the crisis and in 2010 it will
record a 0.3 percent increase at constant
prices. However, as we said, employment will
keep growing and the available income of Italian families will remain at 2009 levels, with inevitable consequences for propensity to
consumption.
The other component of domestic demand is investments: after the heavy consequence of the
2009 crisis, they should show the first signs of
slow and weak recovery in 2010, partially supported by the Tremonti Ter law facilitations and
the improvement of the general economic situation. In detail, instrumental goods investments
will go back to positive growth rates, while constructions are going to face another year with 1
percent reductions at constant prices.
On the side of foreign demand, in 2010 Italian
exports will record 3.5 percent recovery, thanks
to the expected rally of global demand. Weak
domestic demand recovery will also bring an
increase in export (+2.8 percent).

THE ITALIAN MARKET
The next to speak was Ugo Finzi (Csil) who, starting from this macro-economic situation, illustrated
a clear picture of the furniture industry in Italy.
After shrinkage in 2008, 2009 closed with another heavier reduction of furniture production,
down by 15 percent at constant prices. As a
matter of fact, production is affected by domestic demand that keeps falling dramatically
and foreign demand that is slowing down due to
global recession. With these conditions, 2010
can only be another difficult year for Italian companies, which will be affected both by weak domestic demand and by foreign demand that,
though slowly recovering, will show tangible effects only towards the end of the year.
Let’s come to figures. In 2009, furniture consumption recorded strong reduction at constant
prices, down by 10.7 percent. This shrinkage

GLOBAL FURNITURE TRADE
Percent annual variations

Source: Csil.

* Pre-balance

** Forecast

was caused by the worsening of the international economic situation and, partially, by the
decreasing confidence of families and the lower
available income of companies. Consumers are
more and more cautious as a logical result of
growing unemployment, though alleviated by
social subsidies, and of uncertainty about the
actual duration of the crisis.
In 2010 there will be many factors to brake the
economy, despite the industry scenario that will
see minimum growth rates in consumption. At
present, there are not the conditions for quick
recovery of consumption in the first half of the
year, and consequently, a slight drop of sales in
Italy is expected, down by 1 percent. This is
partially due to substantial stability of the available income of families and partially to the risks
related to the effects of recession on the job
market and the possible rally of raw material
prices and inflation.
In 2009, import decreased by 14 percent in real
terms: this reduction was due to weak domestic
demand, which also shrank remarkably. In 2010,
however, timid signs of recovery are expected.
The situation of export is not much different;
2009 closed with a 22 percent reduction at constant prices compared to 2008. This reduction
is the result of dropping sales in almost all destination markets: a negative development both
in advanced economies (Western Europe and
the Usa), which represent the biggest share of
Italian furniture export, and in emerging coun-
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ECONOMY

CONSUMPTION: SLOW RECOVERY

have to wait until 2011 to see
more significant improvements
and to go back close to pre-recession growth rates in the furniture trade.

TOWARDS 2020...

tries. According to forecasts, foreign furniture
demand will still be weak also in 2010. Not only:
substantial stability is expected in the furniture
consumption of many key markets, except for
emerging countries, with a consequent further
drop of Italian export, though lower than in 2009.

THE GLOBAL MARKET
At present, global furniture consumption at production prices (i.e. distribution markup excluded) is currently equal to 373 billion US
dollars. The import-to-consumption ratio increased rapidly until 2004 and currently
amounts to 30 percent.
United States, Germany, France and United
Kingdom are the leading furniture exporting
countries; up to 2007, US imports were the main
driver of global furniture trade expansion, while
they decreased in 2008 and 2009. Italy, which
was the first furniture exporter worldwide, was
surpassed by China that expanded its export
from approximately 3 billion dollars in 1999 to
27 billion in 2008, then decreasing to 24 billion
in 2009. The other big furniture exporters are
Germany and Poland (growing up strong until
2008). So, the result was that the strong increase of production capacity in the emerging
countries during a demand stagnation period
caused and is still causing a surplus of offer,
with negative consequences on profitability for
Western producers.
After remarkable shrinkage in 2009, down by 20
percent, experts expect modest recovery in
2010 for the global furniture market; we will
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The focus of this edition of the
Csil seminar was “The world of
2020 is already here”, a discussion on the changes that await
us in the next decade. The topics of discussion were the peculiarities of this difficult period and
the opportunities it is offering, and
how we can review and revise our way of producing, consuming and managing material and
immaterial resources. With contributions from
companies and institutions, the analysis was focused on social and economic dynamics in the
world of 2020, the key drivers of growth (population and work, human resources, capital and
investments, environmental resources and energy demand, institutions), the major markets
for the furniture industry, the new geography of
production, and the new consumption patterns.
The roundtable discussion was opened by
Massimo Florio, president of the Csil scientific
committee, who talked about five challenges
that will define the quality of our future: managing population and job changes, investing in
human capital and research, channeling savings to productive investments, learning to manage natural resources, and improving the ability
to manage changes.
The works were closed by Rosario Messina,
president of FederlegnoArredo: “We have seen
economic expansion for 30 years, with demand
exceeding offer and everyone able to offer innovation, technology and products for the market. Then there were 15 years of false economy,
or easy finance, which led to the 2008 crisis.
However, this crisis had to be predicted and the
signals were those 15 years we lived much
above our possibilities. The way things are now,
we can be really satisfied if we can recover partially in the next five to seven years”.
by Elisa Maranzana ■

TECHNOLOGY

BROWNS 2000 CUTS THE DUST
WITH CRUING “AEROTECH SYSTEM”
Browns 2000 chose the Cruing “Aerotech System” tooling
to reduce the dust produced during nesting and routing operations.
Leading door maker, Browns 2000, is obtaining major benefits from the award-winning Cruing “Aerotech System” Pcd tooling fitted to its
three new Scm “Ergon” cnc machining centres.
These include a cleaner and healthier working
environment, reduced running costs and increased productivity.
The innovative “Aerotech System” is a revolutionary tooling solution that removes virtually
100 percent of the dust produced during nesting and routing operations. It provides extraction by creating a tornado-like vortex that
reaches down along the cutting head, lifting
dust, debris and potentially corrosive residues
up and away from the cutting head, through the
fixed, machined
propeller blades
and into the cnc
machine's dust extraction system. In
independent tests
carried out by
Stuttgart university
in Germany, “AeroThe latest Scm “Ergon Nt” machining centres
at Browns 2000 featuring Cruing’s new “Aerotech System”
tech” was shown to
tooling to keep down dust.
remove 97.4 percent of dust and
chips created during routing.
The system received the Challengers distinguished
achievement
Award at the Iwf
show at Atlanta in
Browns 2000 production manager
Richard Jankins (left) and Cruing’s Trevor Barnes
2008. The award is
with “Aerotech System” tooling.
internationally re-
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cognised as the industry’s highest honour marking achievements in technology or significant
contributions to environmental improvements in
the woodworking industry.
Established in 1983, Browns 2000 is one of
the largest producers of classic and contemporary made-to-measure vinyl wrapped mdf
doors and components in the Uk. The decision to use the “Aerotech System” resulted
from Browns 2000’s close collaboration with
Cruing Uk on the development of the tooling,
in particular between its production manager, Richard Jenkins, and Cruing Ukdirector
Trevor Barnes. “We first spoke to Trevor a
couple of years ago about ways of reducing
dust levels from our machining centres and it
developed from there”, said Richard Jenkins.
“We carried out extensive trials of the new
tooling system and after being delighted with
the results decided to fit Aerotech to our three
new Ergons”.
The machining centres have two work-tables
measuring 2120 x 3120mm each.
Two powerful electro spindles, each 13kW
running at 24 thousand revolution per minute
are fitted with 12 plus 24 position tool-changers to provide the high quality finish demanded. The routing heads can either run
together or with the independent x-axis controls, so the heads can therefore operate independently one per table, effectively
providing two separate machines within the
one machining centre.
“The Aerotech tooling has certainly lived up to
its promise, with hardly any dust being created”, said Richard Jenkins. “As well as delivering a better working environment for our

operators there’s now less chance of dust affecting the
machines’ components, such as valves and switches,
while the reduced vibration from the all-in-one
“Aerotech” tool holder and tool should extend the life of
the electro spindles”.
What minimal dust is created during routing and nesting
is removed by Scm’s sweeper system which sucks up
any excess from the work-tables after a machining cycle
has been completed. “Thanks largely to the “Aerotech
System” we are achieving a 15 percent increase in production, as there’s no need to keep stopping the machines in order to clean off dust from the beds”,
continued Richard Jenkins. The three latest “Ergon Nt”
machines bring to 17 the line-up of Scm machining centres at Browns 2000, with 95 percent of the tooling supplied by Cruing Uk.
“We decided to standardise on the Italian-made tooling
back in 2004 because of the sizeable cost savings
achieved due to the longer lifespan of the tools”, said
Richard Jenkins. “On average their operating life before they need resharpening is a third longer than we
were getting with any other tooling. This translates into
hefty cost savings when you add up just how many
router tools we use on the machining centres”.
All the Cruing tooling, including the new “Aerotech System”, is produced to the specification of Browns 2000.
Working from drawings that give the details of the shape
and style of tool needed, a finished version is produced
and supplied by Cruing ready for testing within weeks.
“Cruing are a highly professional tool supplier to deal
with and we have a built up a valuable partnership with
them over the years”, added Richard Jenkins. “As Trevor
Barnes and his co-director Keith Bailey both have a
strong production background gained in the woodworking industry, they thoroughly understand the business we are in. The support we get from them is second
to none. Whenever we are about to introduce a new
product Trevor comes to see us to discuss our tooling
needs and then suggests the most economical way to
proceed”.
With the positive results gained from the introduction of
the “Aerotech System”, Browns 2000 plans to replace
all of its standard Cruing tooling in the other 14 “Ergon”
machining centres with the new dust-free tooling.
Within Cruing’s extensive product range are tools for
panel sizing machines, panel squaring machines and
edge banding machines, point-to-point machines and
post-forming operations. They can be used with a variety of materials and have low noise emissions. I

Do you want to sell your company,
sell a machine or a used plant?
Are you looking for specific supplies?

Samarcanda

the “marketplace” of xylon.it

MARKETS

FURNITURE CRUSHED BY THE CRISIS:
A 2009 TO FORGET
The wood-furniture industry had to face the difficult market situation:
the results were a shrinkage by twenty percent and strong export reduction.
These are the preliminary figures provided by Cosmit/FederlegnoArredo.

Rosario Messina.

Red alarm for the wood-furniture industry: companies are paying the price of the crisis and, if
the government does not implement strong
measures to support industrial activities – from
the confirmation of tax allowances (not related to
building renovation) to a new credit policy – the
risk will be the loss of over 100 thousand jobs.
Plus, obviously, a huge loss of competitiveness in
a highly competitive global scenario.
This was the message by Rosario Messina, FederlegnoArredo president, who presented the
2009 preliminary figures processed by the Cosmit/Federlegno Arredo study center. After 2008,
when the losses of the wood-furniture industry
had been limited to 5.6 percent in turnover (combined with -7.8 percent in domestic consumption
and -2 percent in export), 2009 closed with a 20
percent drop of turnover, mainly due to a 23.5
percent reduction of export. The trend was characterized by a “deep freeze” of orders in the first

quarter, followed by further worsening in the second and a flat third quarter, though with weak
signs of market rally.
The furniture industry (a macro sector including
home, office and other furniture, bathroom furniture, lighting fixtures, furniture accessories and
complements) suffered from a 17.3 percent
turnover reduction, as a result of 23 percent export shrinkage and 16.7 percent import drop; so,
the trade balance was negative by 24.9 percent
compared to 2008. This trend was mainly due to
the reduction of demand from traditional destinations of made-in-Italy furniture, including France
(-12.0 percent in value), Germany (-10.1 percent),
United Kingdom (-39.8 percent) and United
States (-34.9 percent), plus Russia (-33.0 percent), United Arab Emirates (-33.8 percent),
Spain (-36.8 percent) and Greece (-18.9 percent).
Summing up, reported the study center, none of

WOOD-FURNITURE INDUSTRY (million euros at current prices)
Production turnover (a)
Export (b)
Import (c)
Balance (b-c)
Apparent domestic
consumption (a-b+c)
Export/fatturato (b/a percent)

2008
39,574
13,957
6,990
6,967

2009*
31,677
10,676
5,407
5,269

percent var. 09/08
-20
-23.5
-22.6
-24.4

32,607
35.3

26,408
33.7

-19
-4.4

* 2009 preliminary data processed in December 2009
Source: Centro Studi Cosmit/FederlegnoArredo
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I SALONI 2010: SOLD OUT FOR DESIGN
At the year-end press conference in
Milan, Cosmit anticipated the main
contents of the next edition of I Saloni, the event that showcases international design and made-in-Italy
production. With the motto “The
Event is back”, from 14 to 16 April, I
Saloni will be back on the international stage of Fieramilanorho, complemented by hundreds of events in
downtown Milan, after the huge
sucess of 2009 with 313,385 visitors
including industry professionals,
consumers and press. This year, the
key events will be Salone internazionale del mobile, Salone internazionale del complemento
d’arredo, SaloneSatellite and the
biennial shows Eurocucina and Salone internazionale del bagno.
The 2010 event will be characterized by a focus on kitchens with

four halls dedicated to Eurocucina
and TFK-Technology for the kitchen
(technological innovation for household appliances and air extraction
systems) and by the decision to
concentrate the Modern route of the
exhibition in one of the two buildings
on two levels, next to the other halls
so as to create a single and crossindustry visiting route.
News also for young designers in
SaloneSatellite: besides prototypes, they will be asked to exhibit
one or more projects for kitchen
and bathroom, to be selected and
awarded within a dedicated contest. The installation will be created
by 5 young architects-designers
from previous SaloneSatellite editions, under the supervision of Ricardo Bello Dias.
In addition, I Saloni 2010 will dedi-

the top-20 buyers of Italian furniture has grown in
value or quantity in the 2009 January-August period. On the import side, four out of the top-5 suppliers of Italy have a minus sign: China, at number
one, lost 17.1 percent in tons and 10.1 percent in
value, followed by Germany (-14.6 percent in

cate a forum to Office, directly involving the visitors of the show, to
be held inside the fairgrounds, and
will also promote SaloneUfficio
2011 with analysis, research and
proposals around modern workplaces.
A rich calendar of side events in
town will offer shows, installations
and creative routes: “Unexpected
guests-Old houses, modern design” (11 February-2 May, Museo
Poldi Pezzoli, Museo Bagatti
Valsecchi, Casa Museo Boschi Di
Stefano, Villa Necchi Campiglio, by
Beppe Finessi and Italo Lupi); “Tutti
a tavola! The Italian dinner” (14
April-9 May, Villa Reale, Via Palestro, by Franco Laera), “A bathroom
of stars” (14 April-19 April, Planetario Civico Ulrico Hoepli, Giardini
Pubblici, by Francesca Molteni).

value and -5 percent in tons), Austria (-30.7 percent and -44.2 percent); the situation was more
stable for Romania (-4.5 percent and -0.1 percent) and Poland (-13.7 percent and +6.9 percent). Furniture (excluding vehicle furniture) lost
22.9 percent in export and 14.9 percent in import

FURNITURE MACRO INDUSTRY (million euros at current prices)
Production turnover (a)
Export (b)
Import (c)
Balance (b-c)
Apparent domestic
consumption (a-b+c)
Export/fatturato (b/a percent)

2008
24,709
12,415
2,897
9,518

2009*
20,424
9,564
2,413
7,151

15,190
50.2

13,272
46.8

percent var. 09/08
-17.3
-23
-16.7
-24.9
-12.6
-6.8

* 2009 preliminary data processed in December 2009
Source: Centro Studi Cosmit/FederlegnoArredo
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in the January-August period. On the export side,
among the top countries, negative results were
recorded by France (-10.8 percent), Germany
(-10.4 percent), United Kingdom (-39.6 percent),
Russia (-31 percent) and United States (-33.3
percent). For import, critical situations affected
the ranking leader China (-7.8 percent), followed
by Germany (-15.3 percent), Poland (+7.1 percent), Romania and Austria.

nies are cutting investments in raw materials and
delaying re-stocking. This reduction affected the
most important suppliers of Italy, such as Austria,
down by 21.6 percent, Germany (-18.2 percent),
France (-41.5 percent), China (-33 percent) and
Croatia (-21.8 percent). A difficult situation also
for major markets like the United States (-32 percent), Spain (-33.2 percent) and Russia (a heavy
-52.3 percent).

For wood (a macro industry that includes woodbased construction products and all other wood
products, including semi-finished products and
furniture components), the trend was even more
negative, with a preliminary result of -24.3 percent
in turnover and -27.9 percent in export; this drop
mainly affected construction wood, but it involved
all segments, including panels, crushed between
the crisis of constructions and furniture.
On the export side, from January to August 2009,
the top-5 Countries in the ranking recorded significant drops, with Germany down by 27.7 percent, followed by France (-28.4 percent),
Switzerland (-6.2 percent) the United Kingdom
(-26.9 percent) and Russia (-37.6 percent). The
trend was not better for the United States (-45
percent), Spain (-44.9 percent) and Greece (-42.5
percent). The imports of wood and wood-based
products decreased significantly as well: according to Centro Studi Cosmit-FederlegnoArredo, the reduction amounted to 26.8
percent, a worrying evidence that Italian compa-

Some urgent measures to reverse this trend were
listed by Messina: a scrapping premium for furniture similar to cars, subsidies for enterprises
through tax allowances, support of consumption
and purchasing capacity of families, scrapping
and renovation premium for hotels. “We need urgent measures by the Government to prevent the
loss of more than 100 thousand jobs and to guarantee the survival of our small and medium enterprises, which are the backbone of the Italian
economy. Scrapping premiums should be the
very first measure, to support furniture as we did
with cars. And directly support companies with
tax allowances”. The Fla president also added:
“Re-launch consumption and increase the purchasing capacity of families. Extend the scrapping premium to the Italian hotel system, which is
partially inadequate and needs to be improved.
These measures should boost the construction
activity, re-launch the manufacturing industry,
support the infrastructure system and decrease
temporary lay-offs, while supporting tourism”. ■

WOOD AND WOOD-BASED PRODUCTS MACRO INDUSTRY
(million euros at current prices)
Production turnover (a)
Export (b)
Import (c)
Balance (b-c)
Apparent domestic
consumption (a-b+c)
Export/fatturato (b/a percent)

2008
14,865
1,542
4,093
-2,551

2009*
11,253
1,112
2,994
-1,883

17,416
10.4

13,135
9.9

* 2009 preliminary data processed in December 2009
Source: Centro Studi Cosmit/FederlegnoArredo
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percent var. 09/08
-24.3
-27.9
-26.8
+26.2
-24.6
-4.8

COMPANIES

THE DMC SOLUTION
TO TACKLE THE CRISIS
The crisis, but also more and more demanding customers asking for improved
services and "added quality", bring companies to find new ways to increase
the final value of their product. Some organizations are betting on the
combination of exhibition showroom and test laboratory. Such as Dmc,
the company of the Scm Group specializing in surface finishing operations.

In this and the following pages, some pictures of the showroom.

Product innovation, sure. But the key elements
that make the difference are also targeted services for every requirement and, above all, the
opportunity to get closer to machines and discover their performances. The idea to open a
new facility with an exhibition showroom and a
test laboratory, available for the customers,
stemmed from this concept. Dmc, the acronym
of Divisione Meccanica Castelli, is a company
of Scm Group specializing in the production of
flexible abrasive machines for calibrating, sanding and finishing raw and painted surfaces of
wooden-based products.
The story of Dmc started in 1956 with the production of machines for complete surface finishing for the furniture industry. Twenty years
later, in 1987, the company joined the Scm
Group and extended its know-how thanks to a

new industrial, financial and organizational approach. Ten years later the company opened a
new production facility in Villa Verrucchio (Rimini): 15 thousand square meter surface and
seven assembling lines dedicated to the production of flexible abrasive machines, each of
them designed for the development of different
Fabrizio Pigato,
manager
of Dmc High tech lab.

January-February 2010 XYLON INTERNATIONAL 45

COMPANIES

Some snapshots
showing the activity
of Dmc laboratory.

kinds of machines but – at the same time –
ready to be integrated in an island system to
produce special machines.
A new stage started some months ago with the
creation of a "second site" for innovation and
communication located in Thiene (Vicenza): in
a specific area inside the Stefani facility – which,
according to the new industrial plan, will be a
big location gathering the production lines of
different brands – Dmc hi tech lab will be set
up, a real research laboratory provided with an
effective showroom, a meeting point between
the company's expertise and its reference partners. Its customers, obviously, but also agents,
distributors and suppliers, so that they are fully
involved in Dmc's strategies and philosophy in
order to be integrated in the process aimed at
the satisfaction of all customer requirements.
Fabrizio Pigato has been the manager for one
year. His mission is to work for the total quality
improvement, from product to service. The initiative marks an evolution that, for Dmc,
matches with the beginning of new projects and

a further strengthening of its strategy focusing
on customer attention. Dmc hi tech lab features
the best of innovation, i.e. wood sanding and
brushing machines in addition to solutions for
metal surfaces – a material on which Dmc has
been focusing for some years. A key strength
leveraged by the company – 180 employees for
a turnover of 12 million euros approximately –
is the widespread sales network of the group to
which it belongs.
Let’s talk about Dmc hi tech lab…
“... an “adventure” started in September 2008
and that has been operating for some months
now. A structure of excellence developed to enhance research activities on abrasives and materials processed by flexible abrasive machines,
but also to provide customers with a service allowing them to check accuracy, finishing results
and performance that can be obtained from finishing processes, in order to improve them. We
signed a research agreement with the University of Padova to improve our knowledge of flexible abrasives. According to the agreement, we
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An enlarged picture of an abrasive.

A 3D picture of an abrasive.

can use one of their researchers and the university facilities to integrate our laboratories,
proving that effective cooperation between the
research and production is possible in order to
increase the "knowledge" of the technology we
are interested in. We are analyzing – in a scientific way, thus using an extremely precise
method – how much material an abrasive belt
can remove depending on its grain, how long it
lasts, which finishing quality it can provide,
which is the most suitable abrasive to process a
specific material, which is the best technology
for a specific operation and anything else that
needs analyzing. Not in an approximate way like
we used to do in the past, but using the most
suitable tools. For this reason we have
equipped the laboratory with a universal machine suitable for these tests, which can work
with all abrasives – in dry machining or with
coolants – and with all kinds of brushes. And to
comply with the scientific logic that you have
measure the results of every single research
project, we have adopted all kinds of measuring
instruments investing significant economic resources. Everyone entering the Dmc hi tech lab
can find real solutions to their problems of surface finishing”.

Wide range spectrum of an abrasive.

but that now – with the application of a valuable
finishing layer – require a perfectly calibrated
and sanded surface. In the laboratory we have
installed three machines equipped to meet all
requirements, provided with different units and
tools, plus a brushing-rusticating machine, two
machines for dry and wet operations, for metal
machining. With these new and increasingly
popular materials we can build a whole database, providing critical information to abrasive
manufacturers as to processing parameters".
Mr. Pigato, can you measure and monitor the
productivity of a center like this?
“Our goal is to bring as many customers as we
can to Thiene, let them touch and test the machines, talk about their problems and propose
solutions. The statistics of visits and the effectiveness of our action are constantly monitored.
As to research activity, the size of its success
will be given by the innovation of our product
and by market feedback. I’m expecting a very
positive return on investment”. I

Woodworking machines are opening to other
materials. Which are the benefits offered by
Dmc high tech lab form this point of view?
“I can say that there is nothing that compares in
our industry. Consider that we work also with innovative materials, including Corian, inert materials, quartz, but in our vision there are also
polyurethane, mineral wool, fiber cement, etc.
All materials that did not require sanding before
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EXHIBITIONS

THE VALENCIA CHALLENGE

We must recognize that the
organizers of Fimma and
Maderalia – the events
dedicated to woodworking
technologies and equipment for semifinished materials for the furniture industry, held concurrently
in Valencia last November
3-6 – really had courage.
And they did all they could
to put up a good exhibition.
However, the Spanish event
could not help paying the
price of one of the most difficult periods of global
economy, which is strongly impacting our industry.
The result was an exhibition
far from the usual standards of Valencia, with a
dramatic drop of exhibitors
compensated for – it’s a
pleasure to write this – by a
satisfactory, somehow unexpected, flow of visitors.

shrinkage this market has
been suffering for several
months.Everything announced a troubled event:
in the previous weeks, as
mentioned, the organizers
had the courage to offer
very favorable conditions to
the exhibitors who preferred
to skip the event. At the end
of the day, the big brands
decided to support the
show and quite a few followed in their footsteps.
The organizers had to put
all the stakes in the pot...
and they did. Walking
around the halls (three for
machinery and four for
semifinished materials), it
was clear that many had
chosen to be in Valencia
and to garrison the market,
one way or another. Many,
Italians first, opted for smaller areas, collective stands,
booths shared with other

Don’t misunderstand our
words: if we consider the
exhibition as a test for the
conditions of the Spanish
market, there is not much to
be happy. There was another clear evidence of the
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manufacturers they normally cooperate with. So,
the companies were there,
but the square meters they
covered were really a minor
portion compared to previous editions. Many stands
had no machinery, they just
offered videos on pc
screens. We repeat it: it’s a
way to attend at very low
costs...
At the meeting with the international trade press on
November 4, Jordi Teixidò, Fimma president, Francisco Perellò, Maderalia
president, and Miguel Bixquert, general manager of
both exhibitions, talked quite
openly about what was going to happen. Teixidò started, reminding the efforts
made at all levels, including
the organization of several
trade delegations from 24

Countries, although
everyone knew that
the economic situation would have a
strong impact on the
34th edition. “We have
done a great job – he
added – however an
exhibition is nothing
but a mirror of the
market. Still, we are
satisfied with the results,
as all leading international
manufacturers are here and
visitors will find all kinds of
technology and product
they need. Also this year –
concluded Teixidò – we will
play our role, with dignity”.
“We have tried hard –
added Perellò – to design a
different exhibition, but we
are confronted with a market shrinkage that no one
thought would be so dramatic. We are working to
keep our positions, offering
a more concrete, with
cheaper installations; a formula that is closer to the situation we are living and the
Maderalia exhibitors have
shown to appreciate.”
As a matter of fact, Maderalia hosted a good number
of exhibitors, with a lesser
shrinkage than Fimma. Also
in terms of square meters. ■

PEOPLE

INNOVATION, HUMAN RELATIONSHIPS:
THIS IS THE WINNING MIX
Christian Salvador has a clear vision for the future of woodworking
technology: innovation, sinergy and cooperation between companies.

Christian Salvador.

Right, we admit it. We were rather fascinated by
this man who – with his nice look and a smile
upon his face – can support each statement he
makes with references and quotes that
strengthen the effect of his words. And then, we
were looking for a young person (although he
smiled when he heard this) in order to understand what second, third or fourth generation
representatives think, what they are looking for
and what they fear.... after all, they are – or will
be – taking control of the business. We know that
he will grimace when he reads that, when we left
his office, we were wrapped up in his "Christian’s
vision”, but with his inborn respect for the opinions of other people, he will refrain from asking us
to cancel this definition from the beginning of our
article. Dedicated to him, of course. Let’s start.
Philosophy, business management know-how
acquired “in the field”. And much courage as
well, which is never bad in hard times. This is the

mix that – in few words – describes Salvador, a
company with 20 employees, based in San
Vendemiano, near Treviso, founded in 1982 by
Giorgio Salvador and specializing in the production of nc cutting machines, optimizing saws
and cutting saws for post-formed bars. Production includes machines for solid wood processing – addressed to the Italian market – and panel
processing machines – mainly for export. The
company has streamlined and optimized production and distribution channels according to
the specific structure and features of each market, assigned to sales staff with whom Christian
has established a tighter and tighter relationship.
The main customers of Salvador are joiners, door
and window manufacturers who process profiles
and solid wood scantlings. But also kitchen and
furniture manufacturers offering mainly custom
products, a market niche – post-formed bar cutting – where you can leverage the best competitive tools. The company’s organization is
focused on outsourcing in order to optimize
processes, operations and supplies; the secret is
to establish solid personal (and not only business) relationships, so as to keep full control on
each phase of the activity.
Christian Salvador – born in 1972 – is a representative of the second generation that is now
running the company. He joined the organization in 1996, after taking a degree in business
and economics in Venice. He covered several
roles in Salvador, from purchase management
to sales, from communications to exhibitions.
What does it mean to follow into the footsteps
of your father to run a business with such a long
history?
“My father had the vision and capacity to give
his sons, me and my brother Manuel, the new
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Giorgio Salvador,
the founder
of the Trevisobased company,
in his office.

A view of Salvador
in San Vendemiano
(Treviso).

generation, carte
blanche. Since I
joined Salvador, I
have been given
the opportunity to
reorganize the company, with measures that have contributed to double the
turnover in four years, with annual growth rates
of 20 percent and with really huge increases in
some markets, such as 40 percent in Poland,
Russia, Ukraine or Belarus in 2008”.
This suggest that even “small businesses” have
to open up new markets...
“Yes, we adopted an innovative economic approach based on the concept of “one and one
is three”. Today, it is not easy to change the attitude, the mentality of a company completely; I
tried to deploy this new vision with few employees and with huge difficulties. But they contributed as well with their enthusiasm and
passion. I love to cultivate both classical culture
and innovation and creativity, and I believe that
it is important to transfer some of these principles into the daily business of your company.
Starting from communication: for example, let’s
talk about marketing, a field where many companies in our industry are still lagging. Tools like
Facebook offer excellent opportunities to increase your visibility, giving more space to
human relationships which are still the most significant factor. Today you can communicate at
very low cost – sometimes at no cost – and the
effectiveness of communications depends on
the creativity, inventiveness and passion of each
individual. I can tell you that, quite often, with just
a bit of creativity we could achieve significant results, becoming more visible than our competitors
through initiatives targeted
at people, focused on corporate identity and on a relationship that goes beyond
business. A customer, a reseller must believe in my
company, but first of all he
must believe in me, in what
I am as a person”.
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So, looking at our industry from a new perspective has brought you benefits...
“Edward De Bono, the economist of creativity,
calls it a “paradigm leap”, that is clean sweep,
start over from the beginning and look at the
situation from a different angle. Otherwise you
may miss the big picture and the need to
make an innovation leap. Another important
element is the capacity of companies to operate with partners, establishing partnerships
among complementary activities, something I
have always tried to achieve without success.
Until now... and I am not talking about economic investments, but about exhibiting together and simplifying the exchange of
information. The next step might be the creation of a sort of “group-consortium” of independent companies, which can build what is
missing or improve what they already have,
but together. Our industry still has too many
barriers and there is not a medium-term vision,
but rather the will to beat competitors, to win
them over. But we are talking about Italy,
where there are three giants, some fifty
medium companies and a host of small and
very small businesses”.
What about your customers?
“We have two target categories: final customers and agents. The latter are not mentioned so frequently, but they are the key to
success. Distribution channels are essential:
you can establish a relationship with your customer, but the distribution channel is just as
important, I would say even more, especially
for standard production. Those who manufacturer all different machines made to customer
order will automatically secure customer loyalty for the future. For the manufacturers of
products with different variants, the distribution channel is more important for it represents
the point of contact with machine buyers, and
that’s the actor with whom you have to establish a relationship based on “one and one is
three”. And then there is the capacity to meet
the requirements of different markets, producing standard, more complete but repeatable
products, an approach that is particulary suitable for foreign markets: the huge growth

rates we recorded in some countries – where
we had no business until four or five years ago
– are the result of the implementation of this
specific philosophy”.
And what about Italy?
“Italy allows to carry out beautiful “experiments”
and R&D activities, but if a company only had
the Italian market as a reference, it would not
improve the quality of its machines, because
you improve reliability only when you have to
go abroad, far from home. Foreign business is
also the key driver to reorganize the pre-sales
and post-sales distribution channel, adopting
innovative tools for customer communications
to support your resellersr. In my vision, a distributor must be better than I am in this job....”.
Talking about technology, one of your specialties is the out-of-size processing of panels in
bars...
“Big groups, including machining centre manufacturers, do not offer any solutions for this
specific application. We are talking about a
market niche, with small figures that are not alluring. We are talking about a production of machines and solutions that I will define as
“handicraft”, for they are all dedicated to final

cutting and have to ensure a specific quality
level, the highest accuracy.
The approach is different for solid wood,
where we cut boards and profiles with a maximum width of 300 mm. Here we talk about
sawmills, where our machine is at the end of
the production process, before entering the
world of semifinished products. Or we are at
the beginning of the line when you talk about
solid wood furniture elements, doors and windows, parquet, glulam beams, chairs, coffins,
timber houses...”.
How many efforts do you have to make today
as a young entrepreneur in the wood industry, a
world made of consolidated know-how and
rules?
"You have to fight hard. Also because the situation we are going through is not just a crisis, it is a
tough change and nothing will ever be the same.
A total change in scenarios, a different planet
where there is room for something different. We
will be looking for new balances between appearing and being, we will develop a culture that
gives more importance to certain values, from
human relationships to ecology. In this way, new
opportunities will be available to create a different
concept of company: not just assets, but relationships among people, values and ideas.
Let me tell you that you don’t see many young
people around, and often I am the younger,
anywhere I am. We still have a secondary role,
although new ideas and new energies might be
really vital in this period... We should be focusing more on this specific issue, explaining to
the first generations of entrepreneurs that product innovation is not enough: we need to work
a lot on companies as well. In every aspect”.

“Superpush 200”
and, on the right,
“Supercut 500”,
two of the
most popular
solutions
by Salvador-Solidea.

A snapshots
of the production
process.

by Luca Rossetti I
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THE GLOBAL MARKET OF TOOLS:
AND YET IT MOVES!
Despite the crisis, in this difficult period woodworking tools are recording new
growth and innovation opportunities. Good results for high-performance and
environmental-friendly tools for door and window machining. More problems
in the DIY segment...
The economic and financial crisis has also involved the woodworking tools industry, but
there is a way out to tackle the crisis and it is
called product and service quality. Thanks to
new international regulations – such as the EC
marking and measures to increase the energy
efficiency of buildings also through the upgrading of existing constructions, in particular
for doors and windows, which require special
and higher performance tools – interesting
business opportunities are opening up for
process and product innovation, in the wake of
improving performance. The tool industry represents one of the strategic markets from which
we have to start to tackle the crisis. This has
been proved also by the recent takeover of the
Accessories division of the Freud Group
(Milan) by Bosch. Hereunder we report the
opinions of some leading actors of the madein-Italy tools industry.

QUALITY AND SPEED
FOR DOORS AND WINDOWS
The situation is not so bad in the door and window industry, thanks to stricter regulations relating to quality. “The door and window industry
has been weakened by the current international
crisis – like all industries – but to a
less significant extent, also for the
enforcement of EC
marking and for
the demand of
products meeting
Riccardo Antognoni.
higher and higher

quality requirements: wind resistance, water
tightness, sound and thermal properties improvements”, explains Riccardo Antognoni,
owner of Omas, a company based in Senigallia, Ancona. This situation is driving door and
window manufacturers to adapt to the new requirements and to renovate and improve their
products generating higher tool demand. From
tools to doors and windows, it’s a short way.
“Door and window design is becoming a more
and more complicated process if you want to
obtain high quality products, and the design of
the necessary tools requires greater and
greater attention to provide the user with the
best performance: faster manufacturing
process, choice of tool material and cuttingedge geometry according to the type of wood
that has to be processed, improved finishing,
product customization and suitable support
during the design and after-sales stages: these
– says Antognoni – are the requests of our customers and we try to do our best to meet them

Tools for profile
manufacturing
for doors and
windows, by Omas.

January-February 2010 XYLON INTERNATIONAL 53

focus on tools

NOTHING NEW FOR THE DIY INDUSTRY
“Do-it-yourself, considered as a
mass activity, died almost 15 years
ago and today survives as a niche
market for small handicraft businesses. Today, southern Italy is a
bit more lively, also due to a bigger number of handicraft busisesses, but this is not enough,
there are not positive expectations”, says Luigi Milani, owner of
Gamma Zinken, a company
based in Cassinetta di Lugagnano, Milan, outlining a difficult situation of the tools market.
Because wood – he adds –
“makes dust” and Italy is not really
willing to deal with this activity,
also for the high number of lowcost furniture items that we can
find in the market. “Today, from
this point of view, you need more
expensive machines than in the
past to produce a piece of furniture at home, also
due to new safety
and health regulations – he continues
– Another huge limitation is the inadequate culture of
mass retail organiLuigi Milani.
zations, which do
not invest in human
resources for such a limited market niche, and thus they don’t have
professional people who can offer
advice in stores. For small storekeepers, the situation seems to be
improving, but also in this case
there are distributors with no scruples, who offer lower quality at
lower costs and little safety on
products sources". Quality, together with price, is the other factor that guides purchase

DIY tools produced by Gamma Zinken.

decisions and sales strategies.
“Few retailers offer quality products, many of them are focusing
on low cost. There are not big expectations for small shank cutters
and drilling bits. More and more
actors are betting on China which,
in the meantime, has
improved its products from really bad
to acceptable. And
then there is another
problem: manufacturers that sell – with
their own brand –
tools developed by
other companies,
without ensuring transparency to
the final user”.
Some figures to understand the
Italian DIY market are provided by
the subscriptions to specializing
magazines, amounting to 100
thousand people approximately in
Italy, or 200 thousand if we also
add people buying the publication
at newsstands; it is not a totally reliable figure, as it includes equipment for woodworking as well as
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the processing of other materials
and artistic productions. “In Italy
this market is rather visible” points
out Milani. Gamma Zinken started
to produce in 1955, passing from
shank cutters to machines without
forgetting its origins; over the last
twenty years, the company has
implemented a strong product development process, offering a
wider and wider range of solutions
with different shapes, dimensions
and operating performance. Quality is the element that makes the
difference from competition. “A
hobbyist can use one of our products for two or more years, against
6 months to 1 year for products of
other suppliers.
But durability can be perceived
more easily by those who work
hard, by craftsmen or those handling tough and difficult materials;
price, on the other hand, represents a basic elements for the selection of a tool, especially for a
hobbyist, as for this category of
users the tool life always exceeds
actual requirements". I

thanks to the support of our staff, which have
proved to be absolutely effective”. The EC
marking for doors and windows has also led
manufacturers to consider cascading, which literally means the cascade sharing of test results
about the product. The key issue is the final responsibility for the product being sold. In brief,
is this an opportunity or not? “Up until now, cascading has been used by tool manufacturers
as a business leverage – says Antognoni – and
this has nothing to do with the cascading concept in our vision. Indeed, this was introduced
by door and window manufacturers, their partners and fitters in order to share and use the
same Itt laboratory tests. As cascading transfer
by tool manufacturers is still an uncertain
process, we are available to provide support to
obtain certifications, of course, but on behalf of
door and window manufacturers”.

Integral drills by Freud.

A CHANGING INDUSTRY
Mergers, consolidations and acquisitions of
leading companies by huge industrial groups:
this is a trend involving the woodworking tools
industry as well. An evidence is the takeover of
the power tools accessories division of the
Freud Group (Milan) by the giant Bosch. The
figures of the operations are clear: the takeover
carried out by Bosch involves four production
facilities of the Freud Group (a turnover of 100
million euros in 2007 in tools production) located in Italy and sales branches in North
America, China, Italy and Uk. For the Power
tools division of Bosch, Freud branded accessories represent a strategic additional value for
the group’s product portfolio, from a technological and geographical point of view, while the
Pozzo family continues to take part in the activities even after the takeover. An important operation, considering that the Freud Group is a
global provider of
circular blades,
drills and cutters
for industrial and
professional woodworking operations
– manufactured in
the four facilities loEugenio Perrella.
cated near Udine,

Blade machining in the Freud facility in Fagagna, Udine

with 580 employees all around the world. Then,
this operation allows Bosch to expand the current offer of accessories for power tools, adding
products such as circular blades and high performance drills. “With the acquisition by the
Bosch Group, Freud is opening up a wide
range of business opportunities for its products
– says Eugenio Perrella, general manager of
Freud – Together, we are planning to increase
our activity significantly during the next years,
in order to become one of the leading companies in circular saw blades, drills and cutting
heads. On the other hand, Bosch can leverage
Freud's expertise in the industrial market and
in the North American market".
by Olivia Rabbi I
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A MATURE, ADVANCED INDUSTRY,
”STRONGER” AGAINST THE CRISIS…
Franco Paviotti is a renowned entrepreneur in the tools industry and the
president of the Eumabois tool Group. Eumabois is the European federation
that gathers the national associations of woodworking technology suppliers.

focus on tools

Also for this new edition of our focus on tools,
we asked Franco Paviotti to help us identify
the major guidelines and trends of this specific
industry.
“The crisis has certainly hit the tools industry as
well – he says – however there are some benefits in this sector compared to machinery. For
instance, there is no increase in the offer of second-hand products, which is typical in these
periods. Tools have a fixed life and, at the end
of it, they are just pieces of metal. For machinery, we can say they have “additional lives”
which, though to a limited extent, may have an
impact on the purchase volumes of new equip-

Franco Paviotti.
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ment. In low demand periods for instrumental
goods, investments for new machines or new
plants are normally cancelled, nevertheless
companies keep working − maybe at lower
rates − and therefore they need tools. Tools are
consumer goods, with simpler and more affordable purchasing processes, without forgetting that, more and more often, they are custom
solutions, created for a specific plant or specific operations, in order to increase the competitive edge over other manufacturers.
However, this does not mean that the economic situation is not difficult: the effects of
the crisis are impacting production as well as
sharpening operations and tools maintenance,
which means that the industry is working at
very low rates. From our observatory, we see a
less negative trend in the door and window industry, while the situation is more worrying in
the production of furniture, both for solid wood
and for wood-based materials. At European
level, the shrinkage of the furniture market is
around 40 percent, even worse than the office
furniture segment, which – according to our estimates – is suffering from 25 percent reduction
at European level.
These figures should be evaluated in view of
the big topics of our industry, the big changes
that are occurring in the processing of solid
wood and wood-based materials, which have
a strong impact on the concept, design and
construction of tools. Just think of “batch one”
production, i.e. the possibility to manufacture
all different pieces of furniture on the same line
with no interruptions, so that products once exclusively created by skilled craftsmen can be
produced faster and at lower costs. These in-

novative solutions need tools with much higher
performance than in the recent past”.
Mr. Paviotti, can we talk about materials?
“Diamond has achieved very interesting market
shares. it is now used for 30 percent of tools.
More effective processing and higher productivity have allowed to adopt it in a growing number
of products at more and more affordable costs;
the quality of operations performed with diamond
tools and their long life have allowed to take over
bigger and bigger market shares. Today, it is no
longer limited to certain applications, but it has
expanded to many production areas, with a
growth that has brought to full maturity a product
that, until recently, was still unripe for some aspects. Now we can say that a tool with diamond
inserts is a product whose characteristics are
known to everyone, available at an affordable
price, and necessary for certain feed speeds”.
Safety is another keyword...
“Fortunately, in the days we live in, safety is a
prerequisite. Working on a machine no longer
implies the risks it used to in the past. Standards and regulations, research and innovation
capacity have allowed machinery and tools
manufacturers to achieve very important goals.
Sometimes with huge efforts, I must say, but we
have succeeded in creating a correct relationship between machinery manufacturer, tool
maker and user... and the result of this triple
collaboration is more and more evident. We
have made big steps forward in terms of rights
and dignity in the working environments, with a
massive reduction of the accidents and injuries
that plagued our industry like many others”.
So it’s all good, Mr. president: effective materials, attention to safety, collaboration among all
parties involved, productivity, tailor-made solutions at affordable prices...
“Maybe the statement is a bit oversimplified, but
its’ true”, admits Paviotti. “In the areas where the
woodworking business is more developed, we
are seeing widespread cultural improvements;
the system is becoming mature altogether. In
these regions, it was easier to create more rational relationships, aimed at eliminated all inef-

ficiencies. Unfortunately, that’s not true all over
the world; in some regions, woodworking is in a
different phase and still needs simple standard
tools, for which − unfortunately − safety and reliability standards are not the same as in the developed markets. This is a long way, but more
and more people, companies and countries are
committed in this direction”.
And what about the future?
“The Eumabois tools Group still has one topic
to discuss, i.e. the possibility for the user to
identify a tool very easily, how it’s made, its
destination of use and its performance. This is
a very complex job and we are evaluating
which method is more suitable to transfer such
information in a clear and unified way. Defining
a common procedure to develop a sort of universal language of tools is a challenging task...
Another issue we will be focusing on in the
coming years is the increasing use of woodworking machinery to process other materials,
a problem we have already tackled with some
satisfaction; and I think we can achieve more
significant results in the medium run.
There is one big question mark, namely which
effects this crisis is going to have, considering
that – in my opinion – the darkest hour is still to
come. Up to now, companies have held on
strong, but how long can they resist? Each manufacturer has deployed a strategy based on his
experience, possibilities, intuition... we have
seen some companies in suffering, some acquisitions that will have to face the reality of market
conditions. I dare not make forecasts: we have
been through difficult months, but we haven’t
seen any toolmaker close down or go bankrupt.
If governments – through economy supporting
measures – succeed in starting a virtuous circle,
the scenario we will find at the end of the tunnel
may be not so bad, otherwise I am afraid that the
consequences – I mean in general, not only for
the industry I work in – will be much more serious… Don’t forget that, to recover from the crisis,
you need money to invest: if the banking system
continues to be short-sighted, we might end up
in a paradox, where we don’t have the resources
to meet growing demand”.
by Luca Rossetti I
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ALIPRANDI
ITALIAN KNOW-HOW

Aliprandi (www.aliprandi.it) is an Italian firm
with a long experience in the field of tools for
woodworking, aluminium and plastic, and produces tools either in solid carbide or carbide
tipped. The service and the performance of-

focus on

tools

fered go together to the commitment to search
high quality materials and more advanced solutions with technological machinery, in order
to assure good products able to solve and satisfy every working needs. The standard range
of products, results of many year experience in
search and production, includes: straight router
bits, drills and boring bits, diamond routers
and drills, solid carbide spiral milling cutters,
bits with reversible knives, chucks and collets,
profiling and trimming bits, tct knives. The
Aliprandi production includes also special
tools, on the base of particular requests of
each customer. Besides wood field, in the last
years the Aliprandi turns its production also to
the tools for plastic and aluminium materials,
because of the combining between this field
with the wood: for this use, the Aliprandi produces standard and special tools with particular geometries for the best finishing on plastic
and aluminium. Aliprandi deeply believes in
the “made in Italy” and in the Italian knowhow, in order to offer a quality article and obtain reliance and respect of national and
international customers. I

ZUANI

METAL WORLD

AVAILABLE FOR CUSTOMERS

FIVE SYSTEMS IN ONE

Based in Rovereto, near Trento, Zuani (www.
zuani.it) has been designing and developing
woodworking tools since 1972. The company
– with Iso 9001 certification since 1998 – provides customers with consolidated experience
and organizational skills.
Indeed, for some months the sales network of
Zuani has integrated its tools offer with an additional package allowing to obtain Ec marking in
compliance with En14351-1 through cascading
itt. The benefits for those who join “SystemPass
Zuani” are patent: it does not only allow to obtain
test results on a wide range of construction solutions selected by the Ift Rosenheim institute,
but it also allows to have a complete fpc (factory
production control) that can be easily applied to
your own production facility.

Based in San Mauro-Percoto (near Udine), Metal World (www.metalworld.it) is one of the leaders in the production and sales of hw, hs and dpc
high technology and quality tools.
Founded in 1976, the company has been specializing in the supply of tools for the panel, furniture, parquet,
aerospace and
shipbuilding industrie,s without
neglecting the
needs of the
handicraft market.
The key strengths
of the company
are consolidated
collaborations
with several organizations, from machinery manufacturers to
final users of tools, thanks – for example – to feed
speeds (200 m/min approximately) achieved with
Metal World tools in the production of pre-finished
parquets and laminates. And not only. The
Udine company can provide its customers with
high quality and state-of-the-art products also
thanks to profit re-investment in research activities, as showed by the new tool holder that was
recently launched in the market. “Zero System”
can eliminate clearances between the axis and
the hole of the tool, oscillations, vibrations and
roundness errors. “Zero System” is the evolution
of former “Top System”, a Metal World patent
which had revolutionized the world of clamping
systems, allowing even factories with worn-out
machines to achieve excellent results in terms
of feed and finishing. For panel machining with
nesting system, Metal World has developed a
series of new drills in the “Body Plus” range. For
the creation of this new range, the R&D office selected materials, designs and geometries that
can ensure the reduction of swarf-related costs
and increase feed speed, providing for a more
competitive investment. I

“SystemPass Zuani” provides instructions to
complete doors and windows, but it also offers
small joineries and automated companies advice and a check list of the inspections to be
carried out in compliance with Ec marking. Another important aspect to consider is that all
thermal analysis is performed according to
En10077-2, that is with the finite element
method, in order to obtain values in compliance
with the parameters that will be applicable
starting from January 1, 2010. I
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CRUING

REKORD

AGAINST THE DUST

IMPROVES THE PRODUCTIVITY

“Aerotech System®” is a revolutionary tooling
solution presented by Cruing (www.cruing.com)
that thoroughly evacuates dust produced during nesting and routing operations. Dust is one
of the principal health hazards in the woodworking industry. It can cause respiratory problems and other serious health issues, some of
which may not become apparent for a number
of years. The Ministry of environment has identified particulate matter and formaldehyde emissions from mdf to be of considerable concern and recommends that workers be
exposed to as low a level as possible. Excessive dust and residue
build up decreases production throughput. Automatic panel handling
and bar code reading
equipment may not function to
their full potential due to dust
related problems. Machine
maintenance is also more frequent and problematic due to
residue build up on controls and other critical components. To overcome dust related
problems, manufacturers often increase the
use of compressed air resulting in higher energy costs. The “Aerotech System”’s near complete
extraction of dust, debris and potentially toxic
residues such as formaldehydes, provides a significant engineering improvement that will directly
reduce operator exposure to dust, as well as help
improve overall indoor air quality. The reduction
of dust within your factory will help reduce employee/operator health issues and assist your
company in meeting government Health and
Safety regulations. According to the results
from tests conducted by the University of
Stuttgart, “with the “Aerotech” a degree of extraction of 97,4 percent can be achieved, the
“Aerotech removes” 5,3-times more material than
a standard tool. A standard tool leaves a 5,3times more polluted work piece than the
“Aerotech””. I
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Productivity is a combination of several factors
which if put together, make the difference.
Higher speed and advance, for example, permit to produce more working pieces per hour;
the cutter long-life means security in work, less
waste, better quality and therefore a high level
of finishing of the product.
“Topfix” from Rekord (www.rekordsrl.com),
thanks to it’s characteristics can increase the productivity by at least 35 percent, by the growth
of the cutting velocity and advance speed. And
what is the result? Production costs are lower,
and the finishing quality is better. The “Topfix”
tool is characterized by a great simplicity of use,
it requires less inserts and less of their types. This
simplification translates into the lower operating
costs and spare parts. The replacement of the
inserts and accessories may easily be
done on the machine;
this process is secure
and quick. In practical
terms, one obtains a
75 percent reduction
of maintenance time,
compared to the average figures noted from the use of different concept tooling. “Topfix” surprises in the terms of
quality, too. The hw-inserts are profiled and selfpositioning, both axially and diametrally, as well
as the wedges; which repeat perfectly the insert
along all its profile. The high axial angle cutting
eliminates any imperfection; and the product
quality which one obtains is simply the best,
thanks to the innovation characteristics of the cutting edges and implementation techniques. I

EVENTS

FLAY: YOUNG ENTREPRENEURS
LOOKING FOR INNOVATION
Innovation in products (and
in production approach)
and training are the aces in
the hole for entrepreneurial
growth and competitiveness in the next years. This
is what young entrepreneurs of the wood industry
say. They gathered in the
Flay-FederlegnoArredo
Young group, which promoted the “Innovazione
Flay” workshop last November at the “Vega” technology center in Marghera,
Venice. The key topics were
product innovation, methods, design routes and
practical solutions.
Not only words, but hard
facts, starting from some
leading organizations in the
Veneto area: in Marghera,
they talked about the research experience of the
scientific and technological
center “Galileo” in Padova,
developed through the activities on new materials of
Scuola italiana design and
MaTech-Centro. Materials
and production processes
were the key topics of the
first part of the workshop,
discussing the search of
new performance levels,
energy saving and environmental sustainability; the
second part was dedicated
to the training of future designers and, mainly, design and innovative use of

new materials in product
design, starting from innovative alloys and “smarter"
materials, such as nanostructural conditioning
which modifies material resistance or electrochromic
microfilms interacting with
temperature and sunlight.

problems. The main topic of
the meeting was our concept of innovation, that can
be summed up in three
words: research, development and experimentation”.
The first issue to be solved
is the capacity of companies to carry out research

Francesco Giannattasio.

This focus on innovation is
deeply rooted in the group
of young FederlegnoArredo
members – 270 people registered in three years of
activity, 40 years old maximum, 32-35 years old on
average – and characterizes the group’s activities
and proposals, as confirmed by Flay president,
Francesco Giannattasio.
“In the current scenario,
we are not talking enough
about companies and their

and get to the finished
product. “We are naturally
born innovators but we
cannot team up and get to
the patent. Companies –
continued Giannattasio –
must learn how to get out of
their own premises, interact
with other organizations,
and then move on to the
subsequent stages, from
application to patent registration, so as to provide
solutions to everyday market requirements”.

Such commitment to innovation and its implementation will be extended by the
young generation of wood
industry entrepreneurs also
to the area of training. "Innovation is also a new way
of training people working
inside the factory as well, a
process to provide people
with new education and
skills. This is the goal of our
program, called “Strada
Facendo”, helping young
people and high school
students take initial contacts with industry companies to have a live experience with ‘factory’ and ‘materials’”.
Clear ideas, then. Which
are the main characteristics
of Fla young people compared to the generation
that is still leading most
companies in our industry? “Strong team spirit, the
will to exchange information
and to rely on a team rather
than a single leader, fighting for the common good.
The same spirit we area
spreading outside our companies, starting from
schools”. A very important
step: “…we are trying to
overcome the individualism of a market that is exclusively based on goods
production and sales”, concluded Giannattasio. ■
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TECHNOLOGICAL INNOVATION
FOR DOORS AND WINDOWS
With the new “Winline” family, Biesse Group offers a range
of numerical control machines and systems, flexible and performing,
for the production of doors and windows.
In the previous Xylon International issue, we
talked about the new strategies of the Pesarobased group, presented at the latest “Biesseinside”. Now we are focusing on the offer of
products, innovation, machines and solutions,
which respond to specific choices. So, let’s start
a trip in the world of doors and windows, an
industry that is developing and growing in Italy
and around the world, driven by new energysaving policies and high product performance
requirements set out in the applicable standards. Biesse Group

The integrated
and super-automatic
island “Uniwin”
for door and
window machining.

“Rover C Wms”
(Windows
manufacturing
system), the first
high-flexibility
working cell
for the production
of standard and
special windows.

(www.biesse.it), with headquarters in Pesaro
and a leading position in the production of
wood, glass, marble and stone processing
technology, is getting ready to conquer new
market shares: in three years, the goal is to double the turnover of numerical control machines
for the production of doors and windows; this
activity will be based on the creation of a qualified team spanning all business operations,
from design to sales, on a consulting service
specifically organized to support customer decisions, and on the widespread recognition of
the Biesse brand also in this market segment,
just like panel processing.
So, response to the crisis starts from the
conquest of new business areas. This is
the plan that has led the Pesaro-based
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group to invest energy and resources in the
door and window industry. Such commitment
was clearly illustrated in October, during the
open house “Biesseinside & Windays”.
There are three key features for the new range
of numerical control machinery, included in the
“Winline” family, which transfers the benefits offered to large companies also to equipment for
handicraft and small-medium enterprises: production flexibility tailored to the needs of the Italian market, which is strongly different from
region to region in terms of product features
and performance; ease of use, with few unskilled labor and the possibility to carry out
“batch one” production; the growing integration
of different functions and operations into one
machine, conceived as a module to create
high-performance systems.
The result is a process that can be handled by
one operator for the production of Italian and
European doors and windows of all types, geometric shapes and joints, standard and special,
with no variations of production efficiency, working with a fixed set of tools without any setup.
The “Winline” range is very compact, with an
automatic loading-unloading system that makes
it suitable for installation in small spaces. The
workpiece is machined in locked position and
with a full integration with
cad/cam and management
software to minimize er-

rors, machining time and part handling; the machined pieces are finished and delivered in the
most suitable sequence for downstream operations; their quality eliminates all steps, rework
marks and friction scratches.
With multilevel warehouses at inlet and outlet,
any product mix can be manufactured continuously for several hours in unattended operation.
In short, doors and windows are produced according to the principles of “lean production”,
an area where Biesse has been working in the
recent years to improve and optimize their production processes.
The first approach of the Pesaro group to doors
and windows had been “Uniwin”, a production
island with integrated and automated multicenter technology for medium-low volume production, launched in 2004 and currently available
in an enhanced and more performing version
that can reach up to 5,500 parts per year. Besides this plant, the “Winline” range includes
the machining center “Rover C-Wms”, dedicated to small production volumes, and
“Uniprof”, the high-productivity and high-flexibility integrated cell that completes the “Uniwin”
process with high-quality profiling.
“Rover C Wms” has a fully automated and smart
process that simplifies the work of one operator,
while offering compact dimensions of 10x4.5
meters and 45 square meters footprint. The machine indicates the number of pieces to be machined and loaded; after the operator has
placed the parts onto the automatic loading
table, the systems checks the dimensions and
features of each piece and the consistency between the loading sequence and the machining
programs defined upstream. The 12 pieces required for a typical Italian window measuring
1,200x1,400 millimeters are fed into the machine
in pairs, placed automatically and machined
with no dimension, geometry or joint restrictions,
and finally delivered ready to be assembled.
In an 8-hour working shift, 16 windows are produced, i.e. up to 3,500 per year. Tool change is
automatic with no downtime, as all the tools required for the operations planned with the software at the beginning of the process are loaded
in advance. Time saving is also guaranteed by

a part identification system with integrated inkjet
marking device, which labels each element with
all the necessary information for recognition
and assembly, without interrupting or affecting
the machine operation.
The new “Uniwin” version was launched on the
Italian and European market as the first module
of a “just in time” production concept, ready
for integration with “Uniprof”, the machining
center with advanced flexibility for profiling and
drilling and with productivity levels close to
large companies (up to 5,500 standard and
special doors and windows in one year); in the
door and window factory of the future, these elementary units will be the basic modules of the
most innovative working systems.

“Uniprof”, the
high-productivity
and high-flexibility
integrated cell for
door and window
profiling.

Such challenge – which Biesse is going to pursue even further in the door and window segment – needs strong and solid bases: “The key
factor of our product development activity also
in this segment is the reduction of production
costs, helping our customers work in smaller
spaces, more easily and with less labor”, says
Riccardo Quattrini, sales & marketing manager. No money, no space, no people: this is
Biesse’s message, meaning that you can “leverage technology to produce at lower costs but
not at lower quality”. To enter a business like
doors and windows, you have to deliver technological innovation and huge benefits to customers, as well as build a strong distribution
organization to promote your product.
The future is a compact and modular factory,
explains Luca Tenti, door & window technology
design manager at Biesse: “Tomorrow’s factory
will be a combination of many basic modules
and our turnkey consulting service will support
customers to identify the best choice for their
specific requirements”. I
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HIGH TECHNOLOGY
FROM GARDEN TO HOUSE
Legnoluce in Majano has chosen an innovative machine for solid wood
to optimize and accelerate the production of its product range, from garden
gazebos to residential buildings. And they relied on the Friulmac experience.
Some pictures
of the Friulmac line
“IdramatSq/Str/5560/4 Pezzo
bloccato” installed
at Legnoluce
in Maiano (Udine).

From left:
Luca Frucco,
Marco Novello
and Carlo Frucco.

To manufacture many different products, from
gazebos to garden sheds, up to timber houses,
you need a plus of technology for a quick, simple and accurate process. In Majano, near
Udine, Legnoluce has taken this step to increase its competitiveness and to expand its
production options, relying on the expertise of
Friulmac, based in Pavia di Udine and boasting a consolidated experience in special woodworking machinery. With an organization that
includes a warehouse in nearby Osoppo and
manufacturing sites in Romania and Vietnam,
Legnoluce was created in the early 1990’s to
produce wooden garden lamps; soon, the company entered the mass distribution market,
which is still today the core business. Today, production has been expanded significantly, with
outdoor constructions and furniture, as well as
timber houses also used for the − unfortunately
− well-known temporary living modules (called
“Map” in Italy), installed after the L’Aquila earthquake but also for the construction of tourist resorts in Africa, India and South America. There
are also projects in Milan, where this technology
has been adopted for the new station of the city
police in central Beccaria square.
Thirty employees, ten of whom in production,
and 15 million turnover are the Legnoluce figures. Export is worth 3 million euro, i.e. 20 percent of turnover. We met owner Carlo Frucco
to talk about their three product lines (garden
furniture, houses and garden sheds, and gazebos), ideas for the future and, most of all, technology as an added value for growth. All you
have to do is make a decision.
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“We said: let’s buy a machine that we can use
for the entire product range, from 3-by-3 meter
garden sheds up to block houses measuring
80 to 90 square meters, with insulating envelope, easy to transport and install without any
crane or scaffolding. And most of all, the purpose of this machine was to bring home operations that were carried out abroad”.
You have invested a lot in technology...
“We are betting much on it”, confirms Frucco.
“Our goal is to automate production as much
as possible, fully leveraging the potential offered by innovative technology. The line built by
Friulmac is a full-fledged machining center tailored to our needs, a clear example of our approach. And don’t forget that this choice is not
due to the difficulty of finding expert and capable persons to employ in our factory, but rather
to the need of producing at lower costs, with
only two qualified joiners who handle all out-ofstandard products”.
What can you do with this new line?
“We can handle boards with 30 to 100 mm
thickness, so we can make elements for all
types of constructions, from small to challenging products. For head operations, we use four
substations that carry out chip-forming operations, two stages for the classical block-house
joints, and the chamfering of sharp edges. Of
course, we can adapt these units to perform
another set of operations we may need. The
piece enters the machine and comes out finished: in short, we load a board and we take
off a part ready to be assembled. The line executes trimming with an excellent finishing quality, thanks to a double shredder that eliminates
any splinter. The parts are fed and then
clamped so that each station can machine one
element in simultaneous operation with the others. In this way, we always have four parts
being machined and four parts waiting, with
clear benefits in terms of productivity. We can
adjust the feed speed, normally from three to
six pieces per minute, and handle pieces up to
8.5 meter, length; such dimensions allow to
manufacture not only garden sheds, but real
houses, even two-story constructions, quick

SPEED ALSO AT FULL LENGTH
The machining center “Idramat-Sq/Str/5560/4 Pezzo bloccato” by Friulmac can automatically process pieces measuring 400 millimeters to 8.5 meters in length, 70 to 190
millimeters in width and 30 to 100 millimeters in thickness,
with a continuous flow and different integrated phases.
The first station “B-34 Spc” incorporates shredders with single support to machine both piece ends, with two electric
spindles with 8.1 kw-100Hz motor.
The second and third stations "B-33/cnc Spc” are equipped
with 11.2 kW-100 Hz power spindle. The third unit is a profiling head "J-31/cnc Spc”, with 5.9 kW-100 Hz power spindle.
The peculiarity of the plant is the double drilling unit “Mp9/b” provided with 5.2 kW power spindle that can machine
both sides of the workpiece simultaneously. The special vertical and horizontal profiling unit, that characterized this machine with its speed and flexibility, consists of two horizontal
spindles with vertical movement and two horizontal spindles
with horizontal movement, all with 5.9 kW power, plus a 5.5
kW vertical spindle.

and easy to install. The piece is transferred at
high speed on a belt conveyor where twosided drilling machines process both sides,
making holes for mounting, joints and hardware, and the grooves for Hvac systems, essential for the production of houses. The final
step is critical, because it provides the joints:
a gripper seizes the piece and moves it to the
four cutters, locking it at the distance we have
programmed in our manufacturing bill. We can
make several joints, also for the assembly of interior walls”.
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With such versatility, you can offer an extensive
catalog...
“Sure. Our catalog includes 25 garden sheds,
from 2.5x2 to 6x6 meters, and our production
is based on pre-loaded programs. Non-standard products, such as houses, are produced
on a different machine, more flexible though not
so fast. This machine is used for residential
buildings, when we have to deliver big volumes
within tight deadlines, as it happened for reconstruction in Abruzzo or for projects abroad.
With the same approach of mass products,
both garden sheds and real houses are delivered with all assembly and installation information: each part has an id number”.
So, also when it comes to timber constructions,
the keywords are flexibility and quick response
to customer requirements...
“Definitely, yes. With this solution supplied by
Friulmac, we have set up a real automatic line
that responds to these principles: we can work
from the very start knowing what the final result
will be like. And all the process is managed
very quickly and with an accuracy of details
and finishing that is not so common in this business. We set up the program and we view the
machine operation on the display, so that we
can check each step”.
We talked about Friulmac with Marco Novello,
general manager of the company: was it a long
way to develop a plant of this kind?
“We have been working for years, especially
in North America, to develop plants for “single pieces”, which can handle all different
pieces by means of an identification system
based on upstream marking and setup from
the office. The process is based on a working
list of orders and on the optimization of raw
materials. We have longstanding experience
in the processing of solid wood for windows,
doors, shutters and parquet... actually anything made of wood. These elements get out
of our machines ready for painting or assembling. For some time now, we have tested solutions that are giving great results also in the
furniture industry, both for solid wood and for
veneered and painted furniture. Parquet is still

an interesting business, but there are more
and more competitors. In the furniture segment, instead, there are still customers willing
to invest in the automated production of small
batches with flexible machines”.
In a way, you have industrialized the processing
of solid wood, which has always been considered an exclusive domain of handicraft businesses...
“As I said, we have always been solid wood
specialists but without forgetting new products different by solid wood. For some time
now, we have realized that operations carried
out with standard or conventional machines
are increasingly exposed to fierce competition
from Countries like Taiwan or China. Friulmac
has decided to add value by customizing
each solution according to specific customer
requirements, while keeping it open to possible upgrades and expansions in the future.
Such approach has helped us face this difficult period with more opportunities: we cannot deny we have felt the impact of global
economic recession on our turnover, but our
specialization has allowed to establish profitable relationships with a few major production companies for global mass distribution.
These companies are looking for higher performance, while trying to build factories that
pursue the goal of “zero impact” on the environment. So, our task is to supply flexible, fast
and performing technologies, which also offer
“compatibility” with energy saving requirements and attention to good practices in terms
of pollution, in every aspect of our work”.

a casual meeting, but it soon turned out to be
the best answer to our search for a line that had
to respond to specific requirements. Marco
Novello and I share the same passion for enduro motorcycles, so we discovered there
could be other opportunities of collaboration!
At a certain point we also found a professional
agreement, as we were looking for an ideal
supplier, and we decided to work together. It
was a long process: we had no hurry and we
were interested in defining exactly the solution
we wanted, it had to fit like a glove. We sat at a
table, started to think and draw the first
sketches. Little by little, the original idea to
leverage the opportunity to build houses for
tourist resorts turned into a business that has
allowed us to be helpful in a critical emergency
like the Abruzzo earthquake.
I must say we do believe in the future of wood
constructions, provided high quality standards
are guaranteed − like we always do − both for
houses and for simple garden sheds”. I

Mister Frucco, how did you come to the decision to choose Friulmac?
“We have to admit that everything started from
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INNOVATION SYNERGY
TO CHASE THE CRISIS AWAY
Everything is ready – or almost ready – for the third
edition of Made Expo-Milano architettura design
edilizia, the international
exhibition dedicated to the
construction and design
industries, organized by
Made Eventi and promoted by Federlegno-Arredo
and Uncsaal. The event is
scheduled from February 3
to 6, 2010, at Fiera Milano
Rho exhibition center. It will
be the last edition to be held
at the beginning of the year;
then, the event will be
moved to autumn starting
from 2011, when it is scheduled from 5 to 8 October.
The contents of the new
edition were previewed at
the recent press conference in Milan during which
the strong relationship be-

tween Made expo and ExpoMilano 2015 was confirmed once again.
The approach of the Milanbased exhibition will be
based on cross-industry
topics and focus of technology, innovations and creativity; these are the roots of
the key strengths of the
2010 exhibition. A central
role will be played by structural wood, a product
which is not fading away;
on the contrary, it is increasing its importance
within the event in terms of
assigned space and exhibiting companies. Many
events and initiatives will be
promoted and organized
by Assolegno/FederlegnoArredo to inform and update all industry professionals: one of these initia-

68 XYLON INTERNATIONAL January-February 2010

tives is represented by the
first national contest of solid wood classifiers and an
exhibition on the use of
wood for reconstruction in
earthquake areas in Abruzzo. The heart of the 2010
edition will be the Forum
on structural engineering, a meeting place with
several initiatives and conferences focused on the
strategic role played by
structural engineering in
the areas of building and
construction.
The main innovations of
Made expo include Civitas,
a 2,500 square metres area
created by Uncsaal to illustrate the most innovative technological solutions
of Italian companies in the
building industry. It is a sort
of conceptual town, a large
space with four large thematic streets, with products and projects: these
four streets will lead to the
Agora, a multimedia and
interactive square with an integrated system of virtual reality, where visitors can access with 3D vision glasses.
Borghi e centri storici
(Hamlets and historical centers) is another initiative by
Made expo dedicated to
the renovation and improvement of Italian villages and historical town
centers, thanks to ad-

vanced technical knowhow for renovation, planning, bio-architecture and
new energy sources. The
exhibition will include again
Decor&color show (the
meeting point for color and
new solutions for paints,
enamels and decorative
finishes) Europolis, a special area dedicated to
swimming pools, sports facilities, fitness and urban
furniture, showing all innovations in this industry segment, and “Made Sicura”,
which will present innovative techniques for safety in
construction sites.
The 2010 edition of Made
expo will feature the participation of the former United States president, Bill
Clinton, who will close the
inauguration meeting of the
third edition of the exhibition, scheduled on February
3. In a period characterized
by a difficult economic situation, Made Expo is focusing on companies and
their needs to develop business opportunities. Companies that decide to attend
Made expo will receive
loans at 2 percent interest
rates and no additional administrative fees for a maximum refund period of
twelve months, of which
six months for pre-amortization. I

EXHIBITIONS

GOOD MOOD
IN THE STREET OF NUREMBERG
With a renovated exhibition center for a 46 million
euro investment, to be
ready next autumn, NürnbergMesse is preparing
for the next joint exhibitions fensterbau/frontale
– the international exhibition
of windows, doors and facades – and Holz-Handwerk – the European show of
wood handicraft technology, machinery, equipment
and accessories – scheduled from 24 to 27 March
2010. In the wake of the
success of the past edition
(2008), with 102,881 visitors
and 1,276 exhibitors from
34 Countries, the show organizers have great expectations for 2010. Figures
were the key message at
their press conference in
Milan. Despite the crisis
that has hit all economic
sectors, the demand of exhibition surface is high for
both exhibitions: just like in
2008, they expect to reach
96 thousand square meters
of gross exhibition area at
fensterbau/frontale and
49,800 square meters at
Holz-Handwerk.
The organizers are also
confident to repeat the
1,276 exhibitor result of
2008, and the probabilities
are quite good if you consider that, as early as Oc-

tober 2008, about 85 percent of the exhibition surface had already been secured. They are less optimistic on the visitor side, although they hope to repeat at least the same results of past events. “We
consider we have achieved
our goal when exhibitors
and visitors are satisfied –
said Guido Welk, press office manager of NürnbergMesse – As a matter of
fact, an exhibition is successful when you make
business and the aisles
are full of people”.
Let’s start from HolzHandwerk, the exhibition
with a strong focus on Germany, Austria and Northern

Italy. Organized by Vdma –
the German association of
machinery manufacturers
– and NürnbergMesse, the
event has all it takes to be
a major showcase for the industry also this year.
90 percent of visitors at the
past edition were satisfied
with the information opportunities offered by HolzHandwerk: nine out of ten
operators were decisionmakers in their companies,
and the same percentage
declared they were interested in new products seen
at the exhibition.
Besides woodworking machinery (ranging from tools
to simple equipment, up
to nc machines), HolzHandwerk will present a

wide offer, including: electric and pneumatic tools,
sanding and polishing tools
and aids, surface treatment, waste disposal technology, fastening systems,
components, semi-finished
materials, finished components for furniture-making
and interior finishing, wood
and wood-based materials, and so on.
An important event for decision-makers from all over
the world, fensterbau/frontale 2010 is going to confirm its role of information
center about the most current technology, components and construction elements. Product categories
will include: structural and
profile systems for facades,
windows, French windows,
industrial doors and gates,
doors, conservatories;
semi-finished materials and
hardware; machinery, plant
and tools for the processing
of glass, wood, plastics
and metal; surface processing technology.
Organized by NürnbergMesse, fensterbau/frontale
is promoted by the glasswindow-facade industry association of Baden-Württemberg and by the professional handicraft associations of Rhineland-Palatinate and Bavaria. (e.m.) ■
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DESIGN

GRIGGIO AND MARZIALI DESIGN:
THE NEW RANGE OF MACHINES
Once more, we talk about design applied to woodworking technology.
This article from Studio Marziali in Montevarchi (Arezzo) describes
the “rejuvenation” process of the product range of a renowned company,
Griggio in Reschigliano di Campodarsego.
Founded in 1946, Griggio is still
living on the values and the vision of a corporate philosophy
rooted in thousand-year-old traditions. Thanks to the entrepreneurial spirit and far-sightedness
of the family, the company has
gone through a process of expansion and technology innovation from the very beginning of
its story, making reliability, quality and design the key values
and distinctive features of the
whole group.
In 2005, Griggio decided to collaborate with Marziali Design studio to renovate some of its leading products. A task that
the design studio faced successfully, searching
for new “style elements”, with clear lines designed using the most advanced technologies,
new colors and graphics, and keeping the char-
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acterizing features of the Griggio brand. The
first model – “Unica 500”, a completely innovative circular saw characterized by an elegant
and linear design – was presented for the first
time at Xylexpo 2006. The white color is predominant and the whole metal supporting structure provides for a simple visual impact,
enhancing the accuracy of the details. In order
to increase visual importance, the logo, made of
injection-molded Abs, is located at the center of the base, while in the lower part a
wooden panel – with the name of the
model carved into it – has been
added. This type of design has
provided the model with sophisticated and elegant features,
stressing the relationship between the machine
and the wood material to be processed.
For Griggio Group, it was vital to create a user
friendly and intuitive product and, for this rea-

son, Marziali Design studied solutions that highlight the ergonomics of this model in any aspect: from nameplates and onboard covers to
the teach pendant. The results were control panels with easy-to-read function keys, grouped
to simplify the work of the final user.
Another great idea came from the technical office of Griggio Group, a real hotbed of ideas
and the beating heart of the company. By eliminating all visible screws, Griggio achieved a
much cleaner machine, without compromising
on safety. A 3D design for blade protection was
developed (main blade and scoring unit blade).
The blade is made of a single-piece Abs injection. Polycarbonate was also a specific choice,
as it is a wear-resistant, light and strong material. This safety system was designed in order to
be aesthetically original and – at the same time
– functional: the shape looks like a helmet conveying a feeling of protection, the handles and
the wheels located on the sides facilitate the
up/down movement of the unit, and the anthracite color contributes to highlight the
high-tech nature of the machine.
An important aspect is the creation
of a piece-pulling/handling unit
hidden behind the protection.
Another important model is “Psa 530”, a newgeneration thickness planer, presented at Ligna
2009. Also in this case Griggio asked Marziali
Design to design a simple but high-impact project, so as to obtain a sturdy and compact ma-

chine thanks to a cubic shape and to the use of
marine water and white colors (representing
perfection and resistance). Innovative elements
include not only the rounded shape of the upper
front part, designed to ease wood sliding and
handling, but also the inclined control panel that
allows the user to have the measurement figures always before his eyes (a basic element
for efficient work). Also for this version, the logo
is made of injection-molded Abs and located at
the center of the base.
In the family of circular saws, Marziali Design
also designed the new “Sc 32” line, a very competitive line created by Griggio in order to develop a machine with an excellent quality/price
ratio. It is an easy-to-use circular saw with an
inclined compact control panel and very intuitive function keys. The new style is recognizable, for it is characterized by a white and sturdy
base, which supports the metal carriage and
the telescopic support.
Listening to the ideas and suggestions of users,
Griggio is now developing new models: absolutely safe, ergonomic and original machines.
by Francesca Griggio and Martina Marziali ■
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Click to enter
the wood industry

xylon.it

CONTACTS

PRODUCTION SYSTEMS AND TECHNOLOGIES

Primary processing
PRIMULTINI spa
Viale Europa, 70
I-36035 Marano Vicentino (VI)
phone +39 0445 560333
fax +39 0445 560334
www.primultini.it - info@primultini.it

ANGELO CREMONA spa
Viale Lombardia, 275
I-20052 Monza (MI)
phone +39 02 660381
fax +39 02 6603825
www.angelo-cremona.com
mailbox@angelo-cremona.com
Machinery and services for plywood
and sliced veneer production.
Peeling lines, dryers, presses
and finishing lines; horizontal,
vertical and rotary slicers,
press dryers and clipping lines.

Machinery and equipment for
sawmills, vertical log band saws,
chipping canter, resaws, edgers
and saw servicing equipment.

STORTI spa
Via F. Dioli, 11
I-26045 Motta Baluffi (CR)
phone +39 0375 968311
fax +39 0375 968310
www.storti.it - info@storti.it

GREDA snc
di Daschini N. & C.
Via S. Agata, 3
I-22066 Mariano C.se (CO)
phone +39 031 750966
fax +39 031 750967
www.greda.it - info@greda.it
Nc-machining centers for processing
of chairs, tables, furniture, windows,
doors and beams. Round-end tenoners,
mortisers, double sided-shapers,
end-cutting, boring, shaping and
glue/dowel inserting machines.

Sawmill machines and lines:
canter groups, prismatic machines,
edgers, cross cutting machines,
multi rip saws, mechanizations,
slabs recovering lines
and logs sorting lines.
Nailing machines and lines: nailing
machines and auxiliary machines
(milling machines, branders, etc.).
Packs treatment machines and lines:
boards stackers and packed wood
registering-sectioning machines.

COSTRUZIONI MECCANICHE
MODESTO NINO srl
Via Ciro Di Pers 68
I-33030 Majano (UD)
phone +39 0432 959036
fax +39 0432 959036
www.modesto.it - info@modesto.it
Our production of woodworking
machines: edger, cross-cutter.

The easiest way
to find
the partner
you need...
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Secondary processing
BIESSE spa

A.C.M. srl
Via A. Einstein, 7 I-42017 Novellara (RE)
phone +39 0522 661284
fax +39 0522 653433
www.acmitaly.com
acm@acmitaly.com
Band-saws diam. 400-940mm.
Power band re-saws diam.
740-940mm. Oscillating edge sanders.
Band saw blade guides.

AGAZZANI srl
Via M. Minghetti, 13
I-41012 Carpi (MO)
phone +39 059 6222511
fax +39 059 641666
www.agazzani.it - info@agazzani.it
Complete range of band saws from
Mod. 400 to Mod. 1050 combined
with a number of optionals. Range
of band resawing machines Mod.
800-900-950 equippable with feeding
device. Range of quick and sturdy
single-blade Cut-off saws
with blade diam. 350-500-600.

Via della Meccanica, 16
I-61100 Pesaro (PU)
phone +39 0721 439100
fax +39 0721 453248
www.biesse.com - sales@biesse.it
The Biesse Wood Division product
line includes panel sizing centres,
vertical panel saws, manual and
automatic edgebanders,
squaring/edgebanding machines,
sanders, cnc machining centres,
routers, through feed boring
and inserting machines, material
handling equipment and packaging.

ELWOOD snc
di Bossi Franco e c.
Viale Industria, 66/2
I-27029 Gambolò (PV)
phone +39 0381 641279
fax +39 0381 648791
www.elwoodmac.it
info@elwoodmac.it
Over 30 years of experience
in designing and manufacturing
a wide range of edge banding
machines for both small and medium
companies and for industrial
productions.

CURSAL srl
Via Bradolini, 38/a I-31020 San Fior (TV)
phone +39 0438 400963
fax +39 0438 401851
www.cursal.com - info@cursal.com
Cross cutting-Top speed
optimization-Automation
Cursal is the specialized Italian
company that produces the most
complete series of: crosscut saws
for wood and assimilated;
loading-unloading automations;
turnkey solutions and customised
cutting configurations for small,
medium, large sections; integration
into processing cycles from the large
sawmill production to semi-finished;
specific accessories and modular
components: Nc with software
interfaces, optical scanners for
automatic detection of
lengths-widths-defects, moisture
meters, printers etc.; personalized
advice for advanced systems;
complete and, on time, domestic and
foreign mechanic/electronic support.
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ESSETRE spa
Via del Lavoro, 10 I-36016 Thiene (VI)
phone +39 0445 365999
fax +39 0445 360195
www.essetre.com - info@essetre.com
Nc working centers for processing
tables, furniture, furniture doors,
chairs, windows and doors, stairs,
roofs and beams. Automatic working
lines for processing kitchen tops.

HIRZT srl
Via Rovereta, 22
I-47853 - Cerasolo Ausa di Coriano (RN)
phone +39 0541 729292
fax +39 0541 729294
www.hirzt.com - info@hirzt.com
Hirzt has produced a complete range
of edgebanders, nc boring machines
and automation systems for over 20
years. Thanks to the constant
technological progress the Hirzt’s
range has reached a very high
level of quality joining high
productivity to high flexibility
and satisfying specific exigency
forevery single customer.

Auxiliary machines
and equipments

OMNIFORM PRESSE
Via Cesare Battisti, 28 I-35010 Limena
(PD) phone +39 049 8843032
fax +39 049 8846853
www.omniformpresse.com
info@omniformpresse.com

VEBA MECCANICA srl

Company specialized in vacuum
presses production: cold and hot
membrane presses, angular
membrane presses, membrane
presses with single or double work
surface, membrane presses for
veneering, membrane presses
for melamine impregnated papers,
membrane presses for plywood
bending.

The product range is wide in the
sector of traditional woodworking
machines: thicknessing planers,
surface planers, combined
surface-thicknessing planers,
circular saws, spindle moulders,
combined saw-spindle moulder,
universal combined machines,
band-saws.

PUTSCH-MENICONI spa
Via Irlanda, 1 I-53036 Poggibonsi (SI)
phone + 39 0577 90311
fax + 39 0577 979335
www.putschmeniconi.com
info@putschmeniconi.com
Manual and automatic vertical panel
saws for cutting wooden panels,
plastic and acm products. Welded
steel frames, to grant rigidity and
precision. Special applications
allowing the possibility to make also
grooving on sandwich panels for
folding. Automatic horizontal beam
saws with many different
configurations accordingly
to the panel sizes and thickness
requirements.

Via Emilia, 1678 I-47020 Longiano (FC)
phone +39 0547 54323
fax +39 0547 54029
www.veba.it - info@veba.it

MARIO ZAFFARONI & FIGLI srl
Via Centro Industriale Europeo, 24
I-22078 Turate (CO)
phone +39 02 9688453
fax +39 02 9682718
www.zaffaroni.com
info@zaffaroni.com

VISCAT FULGOR srl
Viale Santuario, 42
I- 26012 Castelleone (CR)
P.O. Box 52 Castelleone
phone +39 0374 58217
fax +39 0374 57942
www.viscatfulgor.com
info@viscatfulgor.com
Viscat Fulgor, for over 50 years a
leader in the production of flash
butt welding machines, welding
machines for large band saw blades,
sharpening and file sharpening
machines, setting machines, brazing
machines, high-frequency generators
for induction braze-welding and
dust suction units.

Multi-blade panel saws;
v-grooving machines (folding system);
longitudinal precision
milling machines.

SCM GROUP spa
Via Emilia, 77 I-47900 Rimini
phone +39 0541 700111
fax +39 0541 700232
www.scmgroup.com
scmgroup@scmgroup.com
Woodworking machinery:
the widest range of products.
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Tools and auxiliaries
OMAS spa
FINK srl - Woodworking tools

ALIPRANDI snc
di Aliprandi Luca, Maurizio,
Paola & C.
Via Manzoni, 10 I-20050 Sovico (MI)
phone +39 039 2013530
fax +39 039 2013491
www.aliprandi.it - aliprandi@aliprandi.it

Via G. Giusti, 15 I-20052 Monza (MI)
phone +39 039 386961-2
fax +39 039 361458
www.finktools.com - fink@finktools.com
Since 1924 Fink produces complete
sets of tools for windows, helicoidal
cutterheads, cutterheads for profiled
knives, cutters in Hw welded circular
saw blades, boring bits, solid carbide
routers and tools for cnc machines.

The Firm Aliprandi is specialized
in the production of wood working
tools in solid carbide and
carbide-tipped, both standard
and special production.

di Crescentini Michele & C.
Via Montanelli, 71 I-61100 Pesaro (PU)
phone +39 0721 282420
fax +39 0721 281893
www.cpwoodtools.com
info@cputensili.it - Skype: cputensili
CP Utensili a company with 40 years
of experience in processing
woodworking tools,
is the ideal partner for
tooling solution on demand.
The German Quality Norm
BG-Prüfzert for the high production
standard and an export quote
of 70% confirms the international
prestige of the company.
Flexibility and fast delivery
was always the way to success.

FAPIL srl
Via A. Locatelli, 51/A
I-24019 Zogno (BG)
phone +39 0345 91179
fax +39 0345 92726
www.fapil.it - fapil@fapil.it

Woodworking Tools. Programmed
Tooling Systems for Windows and
Doors. Cutter Heads.
Multi-profile Sets. Circular Saw Blades.
Bits. Planing Knives.

UTENSILTECNICA srl

FUL - FABBRICA UTENSILI
LAVORAZIONE LEGNO srl
C.P. UTENSILI snc

Via B. Cellini, 45 I-60019 Senigallia (AN)
phone +39 071 7920718
fax +39 071 7920713
www.omastools.com
info@omastools.com

Via L. Fumagalli, 22
I-22066 Mariano Comense (CO)
phone +39 031 756037
fax +39 031 756851
www.fultools.it - fultools@fultools.it
Ful srl has been producing tools
for the woodworking, plastic and
aluminium for more than 30 years.

SISTEMI srl UNIPERSONALE
Via Montanelli, 70 I-61100 Pesaro (PU)
phone +39 0721 28950
fax +39 0721 283476
www.sistemiklein.com
info@sistemiklein.com
Tools for wood-alu and plastic
material working. Tools for automatic
boring machines and router bits for
cnc router machines. M.Conti
measuring devices for the
woodworking industry.
Special devices for door
and windows manufacturers.

Since 1959, Fapil’s mission has been
to design and build cutting tools for
machining wood, board materials
and plastics. Specialists in cnc tooling.
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Via Ca’ Giorgino, 2
I-47837 Montegridolfo (RN)
phone +39 0541 855202/855274
fax +39 0541 855255
www.utensiltecnica.com
utensiltecnica@utensiltecnica.com
Production of specials mechanical
fixing and diamond tools
for wood working cnc machinery.

ZUANI srl
Via dell'Artigiano, 57
I-38068 Rovereto (TN)
phone +39 0464 433183
fax +39 0464 436316
www.zuani.it - info@zuani.it
Zuani Company is a leading
Italian manufacture of tools for
the Woodworking industry.
We are producers of high precision
tooling with tc reversible tips
as well as reversible profiling
cutters for cnc automatic
and traditional woodworking
machineries for wooden windows,
doors and furnitures production.

Timber dryers

Surface finishing
TECNOAZZURRA srl
Via del Tesoro, 210 I-47827 Verucchio
Fraz. Villa verucchio (RN)
phone +39 0541 678225-678078
fax 39 0541 671144
www.tecnoazzurra.it
info@tecnoazzurra.it

CMA ROBOTICS spa
TERMOLEGNO srl
Via del Sile, 4 - Località Rauscedo
I-33095 San Giorgio della Richinvelda (PN)
phone +39 0427 94190/949802
fax +39 0427 949900
www.termolegno.com
info@termolegno.com
termolegno@legalmail.it
Termolegno: the value of drying
Dryers from 10m3 up to 250 m3,
pre-dryers, mini-dryers, tunnel-type
systems, turnkey drying plants,
dryers for the plant-health thermal
treatment of wooden crates,
control systems, steaming kiln,
electronic moisture tester.

Via Pier Paolo Pasolini, 35/15
I-33040 Pradamano (UD)
phone +39 0432 640172
fax +39 0432 640018
www.cmarobotics.com
info@cmarobot.it

Industrial painting machines as: dry
painting booth, water painting booths,
pressurising painting system
and suspended transport lines.

Company specialized in fulfillment of
robotized solutions for painting chairs,
tables and assembled furniture.

Dust extraction
systems and filtration

ELMAG spa
Viale Elvezia , 35 I-20052 Monza (MI)
phone +39 039 23611
fax +39 039 328202
www.elmag.it - info@elmag.it

WDE MASPELL srl
Strada di Sabbione, 65/A I-05100 Terni
phone +39 0744 800672
fax +39 0744 807056
www.wde-maspell.it
wdeinfo@wde-maspell.it
Vacuum driers since 1962.
Production range: vacuum driers
for solid wood (capacity from
5 to 100 m3). Vacuum press driers
for solid wood (capacity from
0,3 to 10 m3).
Vacuum press driers for veneers.

Lacquering and printing lines for
furniture panels, hardboard, mdf or
chipboard panels, doors or parquet
flooring with roller or curtain coating
technology and uv or hot air drying
systems. Automatic and robotic spray
lines with vertical dryers,
flat or uv dryers. Lacquering and
printing on coils.

MAURI MACCHINE srl
Via M. Comacini, 12
I-22072 Cermenate (CO)
phone +39 031 771374
fax +39-031 773500
www.maurimacchine.com
commerciale@maurimacchine.com
Finishing machines and lines
for mouldings. Finishing machines
and lines for flat and raised panels.
Finishing machines and lines
for doors and windows.
Special finishing machines and lines.

O.M.A. IMPIANTI srl
Via Ponticelli, 51
I-51018 Pieve a Nievole (PT)
phone +39 0572 950148
fax +39 0572 953388
www.omaimpianti.com
info@omaimpianti.com
Components and suction plants
for dusts, smokes, fumes. Air
cleaning. Dry and water painting
booths. Pressurized painting plants.
Cleaners with activated charcoal
for solvents. Suction benches and
booths for the sanding powders.
Separator cyclones. Electric fans.
Inverters for the saving of energy.
Filtering groups and handled
sub-stations with mechanical
and automatic cleaning in
counter-current with compressed
air. Storage silos. Sparks bearing
system and automatic extinguishing.
Mills and refiners for wood.
Briquetts presses. Dryers. Pellets
presses. Complete plants for pellets
production. Boilers and warm air
generators for solid fuels.
Industrial insonorizations.
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Handling
and commissioning

Delivery
of complete plants

PRIBO srl
Via Nazionale, 12 I-38080 Lardaro (TN)
phone +39 0465 901945
fax +39 0465 901959
www.pribo.it - info@pribo.it

CASSIOLI srl
Place Guardavalle, 63
I-53049 Torrita Di Siena (SI)
phone +39 0577 684511
fax +39 0577 686084
www.cassioli.com - info@cassioli.com
From over 40 years we propose
integrated solutions in material
handling and industrial automation
sector. Highly personalisable and
specific systems for furniture
assembling, the automatic storage
and the handling.
Automatic warehouses,
lazer guided vehiculs (lgv),
robotized islands, conveyors,
sorter systems, assembling lines,
tilting units, management softwares.

Moscow
S.Petersburg
Ekaterinburg
Minsk

KOIMPEX srl
Via Nazionale 47/1 I-34151 Opicina (TS)
phone +39 040 2157111
fax +39 040 2157177
www.koimpex.it - info@koimpex.it
Skype: koimpexsrltrieste
Koimpex has been operating
in the international market
for more than 25 years.
Koimpex woodworking Engineering
is able to offer machines, lines,
tools and every solution to different
production cycles and to specific
requests for the woodworking
industry. Koimpex Engineering
is able to project and develop
highly specialized manufacturing
lines to satisfy the clients needs.
The after-sales service and
the technical assistance guarantees,
at international level, an essential
support for the final clients.
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Design, production, installation,
training, technical service for sawmill
machines and plants.
Machines and plants for timber
handling, debarkers for hard-wood
and soft-wood. Technology for
sawmill. Sorting plants up to 50
boxes, stacking and destacking lines
for planks, chipping plants for logs
and discards, plants for poles
processing, planing machines for
round poles, planing lines with
automatic loading and unloading,
impregnation machines.
Machines for the production
of shavings for animal litters.
Grinders for pallets and wood cases.
Assembly tables for carpenters.

Assembly
and packaging

Wood

Lacquers

BASSO LEGNAMI srl
PROCESS srl
Via Matteo Olivari, 52/62
I-41049 Sassuolo (MO)
phone +39 0536 920404
fax +39 0536 920560
www.process.it - sales@process.it
Anthropomorphic robots.Assembling
lines for doors and drawers.
Complete lines for wooden
or melaminic floors.
Complete packing lines
for doors and furnitures kit.
Complete robotized lines
for doors production.

Various

Via Dell'Artigianato, 6
I-13040 Rovasenda (VC)
phone +39 0161 879797
fax +39 0161 879798
www.bassolegnami.com
basso@bassolegnami.com

INDUSTRIA CHIMICA
ADRIATICA spa

Since 2004 our company has started
here in Italy the production
of 3-layer wood elements for
window and door building.
We have been gaining a lot of
experience during these years and
we can now offer them in several
wood species, such as: Okoumé,
Ozigo, Slavonjan Oak, Tulipier
and Lime. All elements are glued
employing a vinylic glue
pvac - d4 - en 205 only.

Via Sandro Pertini, 52
I-62012 Civitanova Marche (MC)
phone +39 0733 8080
fax +39 0733 808140
www.icaspa.com - info@icaspa.com
Polyurethane coatings, water-based
coatings for interiors and exteriors,
uv-curing coatings, acrylic coatings,
polyester coatings, nitro coatings,
fire-retardant coatings
and pigmented coatings.
Products for parquet floors, special
effects, stains, impregnating agents,
glues and tintometric color systems.

CONTROL LOGIC srl
Via Ennio, 25 I-20137 Milano
phone +39 02 54100818
fax +39 02 54100764
www.controllogic.it
controllogic@controllogic.it
Spark detectors and fire
extinguishing systems for
industrial dust extraction systems.

SALCHI WOOD COATINGS spa
Via Alcide De Gasperi, 73
I-36060 Romano D'Ezzelino (VI)
phone +39 0424 8386
fax +39 0424 37497
www.salchi.it - info@salchi.it
Polyurethane coatings, water-based
coatings for interiors and exteriors,
uv-curing coatings, acrylic coatings,
polyester coatings, nitro coatings
and pigmented coatings. Special
effects, stains, impregnating agents,
glues and tintometric color systems.
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