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Italian DNA
ITALIAN COATINGS is the new division of ICA SpA,
created in 2012 following the incorporation of Salchi
Wood Coatings SpA. iCO is the new, modern, highimpact brand, which has been designed to
communicate immediately the Italian DNA of the
company. The iCO division retains intact the
personnel, facilities and expertise of Salchi Wood
Coatings, and shall continue to be based in Romano
D’Ezzelino (in the province of Vicenza).

ICA SpA - Divisione ITALIAN COATINGS
Via Alcide De Gasperi, 73
36060 Romano D'Ezzelino (VI) – Italy
Phone +39 0424 8386 - Fax +39 0424 37497
www.italiancoatings.com - info@italiancoatings.com
Una nuova deﬁnizione del Made in Italy
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T

he first part of 2012 has ended, a year we do
not want to define at all. All business actors, all
people living in this world - except for some
less-damaged areas – have personally experienced six, seven months of suffering.

As to Italy, the situation is particularly complicated: we
continue to be a reference in the area of wood and
wood-based material processing technology. Our export
partially compensates for a domestic market that is definitely less “stimulating”. In the final report about the latest Xylexpo (on pages 16 and 17), we raise some
issues, we give some figures, we suggest a reflection.
The exhibition went as we should have expected. Nothing more, nothing less. No one really believed it would
have been a paradise. There are also some figures proving that the first part of the year was not so bad for companies having foreign customers among their partners.
From the first “Wood furniture forum” held in Milan (on
page 18), we got specific inputs about Italian economy,
figures that better illustrate the status of our country, a
vision from the point of view of technology purchasers.
In spite of all this, we have to work, create, try and look

for alternatives. The articles and news we propose in this
issue are clear evidence: from new solutions by
Casadei-Busellato to the latest offer of Casati Macchine, from two case histories in Poland that prove the
success of “made in Italy” to Alphacam products. Not to
mention Alpi’s new products or the new page written by
Gruppo Frati, and the eightieth anniversary of Cefla
(congratulations!)… and we stop here, because space
is not endless, at least in a magazine.
We are working. We are taking different directions. In this
issue and in the next one, we will do our best to tell you
a lot of stories, show you new challenges and projects.
Today more than ever, we need to keep our ear to the
ground.
The two “focus” articles dedicated to tools (from page
24) and software and equipment (from page 51), are
valuable – let me use this definition –, in-depth analysis
to discover the “guidelines” of Italian entrepreneurs in
these industries.
And last but not least, enjoy your holidays. Maybe not
all Italianwoodtech readers, wherever they are, will be
able to take a break, but we like to think that most people in the world is getting ready for vacation! ■

PAINTS
Ica+Salchi Wood Coatings: launched the new iCo brand

news

Ica, one of the leading industrial groups
in Europe specializing in the manufacture and marketing of special coatings for wood, is reinforcing its competitiveness on the global market
through the establishment of the new
Italian Coatings division, which is
the fruit of the merger by incorporation
of Salchi Wood Coatings spa, a company that was already 100 percent controlled by Ica spa.
The Italian Coatings division will be
marketed with the new iCO brand,
which expresses the perfect synthesis
between the strength of the Group's
longstanding experience and its commitment towards ongoing innovation. It
is the symbol of the evolution of a Group
with a robust national identity that has
what it takes to meet the needs of the
market and that is now widening its focus yet further as part of a strategy increasingly geared towards internationalization. iCO is the new brand in
the wood coatings sector, which represents the Group's core business.
iCO-brand products are the result of the
company's outstanding expertise in this
sector, which has been accumulated

thanks, in part, to its location within an
area that is very much a hub for furniture production.
iCO offers a high level of specialization
in products for interiors – specifically for
industrial cycles with UV-cured coatings
– and the umbrella of Ica Group allows
those products to be deployed alongside the entire range of wood coatings.
The letter “i” as in “Italian”, which is
graphically differentiated, characterizes
the brand and hammers home the intended international pronunciation
(“ai”). The “O” is designed to recall the
perpendicular view of a tin of paint,
thereby reinforcing the identity of the
Group, which is a leading manufacturer
of coatings for wood, and in particular
of water-based coatings. ■

FANTONI
The Italian “Green Quality” mark
“Nice to Meet you” is the presentation
event to be held today 4th July, for the
new environmental quality mark on
products from the wood furniture industry, an experimental project promoted by the Livenza Furniture District
in cooperation with the Ministry for the
Environment and Economic Development, and with the technical support of
Wwf Italy.
The objective of the convention, in addition to presentation of the project and
of the mark, will be an exhibition of
products bearing the "Green" mark.

Three pioneering companies in this field
− Fantoni as well as Presotto and
Petrovich Group − will have their certified products exhibited in the Council Chamber of the Provincial Authority Building until 10th July.
The two Fantoni products entitled to carry the “Green Quality” mark are the
“Framework” office furniture collection
and the “4Akustik” sound-deadening
system. ■

VDMA
Appointed new Board of directors

FURNITURE
Presotto: the new collection

The assembly of the German association Vdma − woodworking machinery,
held May 25 2012 in Dresden − has
elected five new board members and
the president. Wolfgang Pöschl
(Weinig Group) replaces Rolf Knoll
(Homag Group) whose mandate ends,
as by statute. Were also appointed the
new board members: Stefan Brand
(Vollmer Werke GmbH, Biberach), Jörg
Dimke Reiner (Ledermann GmbH & Co.
KG, Horb), Markus Flik (Homag Group
AG, Schopfloch), Wolfgang Pöschl
(Michael Weinig Ag, Tauberbischofsheim), Rüdiger Schliekmann (Ima
Klessmann GmbH, Lübbecke).
The warrants were confirmed by Dieter

Presotto (www.presottoitalia.it) experiments and approaches new materials for the world of furnishings and
interior design.
The new material in 2012 is called “Ecomalta™” by Oltremateria®. A highly
poor element, the mortar is applied on
furniture and takes strength, flexibility
and versatility of application thanks to
a special process that allows application in a very low thickness (1-3 mm).

Brucklacher (Leitz GmbH & Co. KG,
Oberkochen), Matthias Krauss (Mafell
AG, Oberndorf) and Klaus-Jürgen Lange
(Anthon GmbH, Flensburg).
Are also part of the board Dieter Siempelkamp (G. Siempelkamp GmbH & Co.
KG, Krefeld), Honorary President, HansJoachim Bender (Robert Bürkle GmbH,
Freudenstadt), Wilfried Altendorf (Wilhelm Altendorf GmbH & Co. Kg, Minden), Jürgen Heesemann (Karl Heesemann GmbH & Co. Kg, Bad Oeynhausen), Stefan Möhringer (Simon
Möhringer GmbH, Wiesentheid) and Peter Schaeidt (Baljer & Zembrod GmbH
& Co. Kg, Altshausen). ■

MARKETS
Japan: increase in demand for logs for second straight 2011
Announced by the Japanese Ministry
of Agriculture, Forestry and Fisheries,
the amount of demand for logs in 2011
increased for the second consecutive
year to 24.57 million m³ (3.6 percent increase compared to the previous year)
due to a slight recovery in housing demand. With in this amount, the amount
of demand for logs used for lumber
products totaled 16,426 million m³
(4.2 percent increase) accounting for
over two-thirds of the overall total.
Logs used for plywood also increased
for the second consecutive year to
3,858 million m³ (1.2 percent increase).
Logs used for wood chips also shifted
to an increase to 4,286 million m³ (3.3
percent increase).
The amount of domestic logs within the
amount of demand for logs increased
for the second consecutive year to

18.29 million m³ rising 6.4 percent
compared to the previous year. On the
other hand, foreign logs totaled 6.28
million m³ (3.8 percent decrease).
The supply of domestic logs from the
areas damaged by the earthquake
disaster decreased, but the supply from
Hokkaido, Gifu, and Miyazaki increased
from the previous year.
The market scale in 2012 is also estimated to expand with a growth rate of
2 percent to 6.3 trillion yen. It also predicts the market scale in 2020 to increase 22.7 percent from 2011 to 7.5
trillion yen.
The government is planning to expand
the house-improvement market to 12
trillion yen by 2020, and it will formulate
various policies to construct those
new markets. So the institute made this
proactive forecast. ■

“Ecomalta™” is a totally natural material, cement and epoxy resins free, produced totally water-based with natural
materials such as recycled glass.
It is hand applied for six times on doors
and surfaces. The final effect is perfectly uniform and kept to the smallest
detail. “Ecomalta™” is environmentally friendly, breathable, hygienic, fire resistant to stains, heat, easily cleanable
and restorable.
"Modul Art" is the system for the living
zone by Presotto: cube and rectangular are the primary and essential
shapes to build endless combinations.
The 2012 collection is made with “Ecomalta™” and is characterized by the
color combination that matches the raw
and industrial gray to the orange-mango. The result is a habitat refined and,
as a tradition, enriched by the technology “made in Presotto”. ■
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NEWS

FORESTS
The Brazilian Congress

The Brazilian Congress approved significant changes to the Forest Code,
which threatens to undo years of
progress in the Amazon. Greenpeace
is calling on Brazil’s president Dilma to
veto the changes, or risk the loss of the
Amazon and the country’s International reputation for sustainable development. Following years of intense
pressure from the giant agribusiness
sector, Brazil’s politicians approved a
radically new “Forest Code” text, which
rainforest available for destruction.
The existing 76 year old “Forest Code”
is the primary legal instrument protecting Brazil’s forests including the
Amazon rainforest. The changes for
ambitious CO2 emissions reduction targets made by president Lula signed
during the climate conference in Copenaghen, in December of 2009. The last
step for the law now sits with President
Dilma. The future of the Amazon and
Brazil’s commitments on climate
change to the global community hang
in the balance.
This decision by the Brazilian Government comes just weeks ahead of
hosting the global community at the
Rio+20 UN Conference on sustainable
development. ■

AWARDS
Scm Group won the Panda Award "The best Italian Sme in China"
Prestigious prize for Scm Group China
Co.Ltd., awarded with the "Golden Panda Award - 2012 Edition" in "The Best Italian Sme in China” category "... for the
effective approach to its investments in
the Chinese market in 2011 and plans
for further development in 2012".
A prize to the dynamism, tenacity and
commitment demonstrated by Scm
Group in this part of the world, a strong
and growing market, interested in technology for the woodworking's most innovative, high performance solutions
that are real reference points worldwide.
"I’d like to emphasize − said the Chinese branch manager Marco Rampichini withdrawing the prize – that it was
a success of the “Made in Italy" technology, which also contributed to the
supply of iron castings for gearboxes

of the Chinese “Freccia Rossa” (Red Arrow), the bullet train "Crh", supplied by
our group to Alstom manufacturer".
Ten years after the creation of first Scm
Group company in China, and after a
long history of commercial partnerships, the "Golden Panda 2012" also
celebrates the performance made by
Scm Group China Trading in the last 36
months, with a revenue growth of 46.5
percent per year.
The award was presented last June 16
in Shanghai in the hands of Marco
Rampichini during a gala evening attended by the President of the Italian
Chamber of Commerce in China Franco Cutrupia, the General Consul of Italy
in Shanghai Vincenzo De Luca and Director of Ice Ice Beijing Antonino
Laspina. ■

PARQUET
European Federation met in Brussels
The Board of Directors of the European
Federation of the parquet industry
(Fep) met in Brussels on 13 April 2012
and discussed both the parquet situation and recent indicators on the European market.
Though it is yet too early to give a reliable forecast for the current year, the
information provided by the individual
country representatives indicates that
2012 will be a challenging year for the
European parquet producers with im-

portant variations at country level – a
situation already visible in recent years
and which seems to be further amplified by the persisting economic downturn in certain regions.
It is hence generally an increasingly polarized picture that emerges, with
some Central European and Nordic
countries performing predominantly
well versus a more disquieting current
that has seemingly settled under Southern skies. ■

News in real time
www.xylon.it
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INNOVATIV VISION
“WoodEye 5” debuts on the American market
Innovativ Vision’s new timber scanner,
the “WoodEye 5”, has now made its
breakthrough on the American market.
On 4 June, the first “WoodEye 5”
scanner was sold to Miller Wood Design. Miller Wood Design produces stair
parts, turnings and panels, delivering
to customers throughout the Usa and
Canada. The sale was carried out
alongside business partner Eagle Machinery & Supply, Inc.
The “WoodEye 5” was launched on the
global market in June 2011. The scanner, which is the fifth generation WoodEye, is completely unique compared to

earlier scanners from Innovativ Vision.
It is equipped with ultramodern industrial computers and an integrated
infeed and outfeed system. It boasts the
latest camera and laser technology, a
precise inspection system and capability for six-sided inspection. The new
user interface in the “WoodEye 5”, with
multi-touch functions, interactive parameter settings and self diagnostics,
puts the scanner in a class of its own
regarding user friendliness. Together
these qualities give the “WoodEye 5”
outstanding capacity for detection and
optimisation. ■

SIEMPELKAMP
Two subsidiaries merged
Effective immediately two Siempelkamp
subsidiaries working together as one:
according to the merger agreement,
Büttner Gesellschaft für Trocknungstechnik mbH and Siempelkamp Energy Systems GmbH became one

company in December 2011. With this
new synergy, Siempelkamp's motto
"all from a single source" has once more
been strengthened. Plant operators
benefit from numerous advantages.
Under the new name Büttner Energie-und Trockungstechnik GmbH,
the dryer and energy specialist is taking its know-how to new heights at the
Krefeld and Hannover locations. The
merger is logical because energy
plants and dryers belong together regarding process tech-nology and plant
engineering competence. ■

FEDERLEGNO ARREDO
Filippo Antonelli president of the “young” Group
Views to the future for the young entrepreneurs Group of FederlegnoArredo,
that within the Italian Federation of
wood, cork and furniture industries and
brings together young entrepreneurs
with the goal of supporting and developing new generations in the desire and
the passion of doing business. The work
of new directors appointed in 2011

continues to strengthen the Group and
contribute to the growth of the sector with
the extraordinary wealth of enthusiasm
and ideas of young people. In accordance with the principle of alternation,
Riccardo Riefolo handed over the presidency in 2012 to Filippo Antonelli,
who will be succeeded next year by
Cristian Bergamaschi. ■

NEWS

DIEFFENBACHER
Some news about the Group

MARKETS
Softwood lumber increased in 2011

Dieffenbacher Panelboard Oy, Finland, the wholly owned subsidiary of Dieffenbacher GmbH Maschinen- und
Anlagenbau, Germany, has agreed
with Dstp-Engineering Oy, Finland, to
take over its business. The transaction
was closed on May 16, 2012.
Dstp-Engineering Oy was a company
supplying consulting and engineering
services as well as certain machinery
like chips screening and mat forming.
The investment is in line with Dieffenbacher’s strategy to grow its core
business and to increase its engineering capacities. Dieffenbacher will
take over six employees in Finland, two
in Russia and one in Atlanta, Ga, Usa.
The service and spare parts for the
equipment and machines supplied by
Dstp-Engineering Oy will be provided
by Dieffenbacher.
In 2011, Dieffenbacher’s Business Unit
Wood sold 29 panel production plants
and realized a turnover of approximately
Eur 290 million and thus an increase of
10 percent compared to 2010. The orders in house amount to Eur 630 million.
Dieffenbacher expects to increase
turnover considerably in 2012.

Global trade of lumber up 25 percent the
past two years, with signs of better
times for the lumber industry, reports the
“Wood Resource Quarterly”. After a
sharp decline in global demand for
lumber in 2008 and 2009 as a result of
the global recession, trade of softwood
lumber increased an estimated 25 percent over the past two years. In 2011,

Dieffenbacher has received an order for
a complete Osb plant in China. This is
the second continuous Osb plant that
Dieffenbacher will build in China. The first
Osb plant for Baoyuan began production in 2010. The new plant which will be
located in Eastern China will have an annual capacity of 228,000 m³.
Scope of supply includes the Rotary
Dryer, Screening Equipment, Gluing
Equipment, a Forming Line consisting
of a “Cps 280-40” and the raw board
handling system.
The press will produce boards with
thickness from 6 to 40 Millimeters.
Delivery of the equipment begins in
September 2012. First board is scheduled in April 2013. ■

trade reached just over 90 million m3,
which is still below “pre-financial crises”
levels. China, Japan, Spain and South Korea saw the biggest rise in import volumes
between 2010 and 2011. However, not all
markets improved last year, and major importers such as the Us, the Uk, Italy,
France and Egypt reduced imports by
between 5-10 percent year-over-year. ■

FAIRS
Mecha-Tronika: the debut in 2013 at Fieramilano
Mecha-Tronika is the new event that will
be hosted by Fieramilano from 23 to 26
October 2013, dedicated to technology
solutions that optimize the management of machines and processes of production facilities. The event, organized
by Efim (Machines Italian fairs body) and
Fiera Milano spa, is promoted and
sponsored by the official representatives
of the sectors on show: Ucimu-Sistemi
per produrre, (Italian manufacturers association of machine tool, robots, automation), Aidam (Italian association of
mechatronics automation), Imvg (Italian
machine vision group) and Siri (Italian association of robotics and automation).
The repertoire of the event, held every
two years, include: machine vision
measurement and control, software and
hardware to develop systems and products (Plm), computer industry, systems

and fieldbus communications, technical
subcontracting, accessories, basic components and modules, sensors, detectors, transducers and instrumentation.
In this way Mecha-Tronika can be considered the exhibition of intelligences:
from process intelligence, to the plant
ones, from the management to the logistics, from the sustainability to security, offering innovative solutions applicable to almost all the industries.
Mecha-Tronika therefore represent the
meeting point between demand and
supply for the entire manufacturing:
from automotive to machinery and equipment for metal working, electrical-electronics to pharmaceuticals, cosmetics,
medicinal products, from food packaging, from chemistry to plastics, optics
components for furniture, transport and
telecommunications. ■

FAIRS
Furnifab Exclusive at Poznan
Furnifab Exclusive is the name of the
new event for the suppliers to the
seating and upholstery industry in
Poland and neighboring countries,
which will premiere on October 16-17
at the fancy Concordia Design Center
in Poznan. The organizers are Survey
Marketing+Consulting Sp. z o.o.
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(Lubon), well-known for promoting the
supply industry’s trade fair Furnifab at
Poznan’s exhibition ground until 2009.
Shifts in Poznan’s trade show calendar
made the ancestral spring date become obsolete – now there is a perfect
opportunity in autumn to continue the
success track of former years. ■

FAIRS
Internationale Holzmesse
Its five pillars of forestry, bio-energy,
sawmill technology, wood machining and
carpentry make the International Timber Fair from 30 August to 2 September 2012 at Klagenfurt Exhibition Centre the most important platform for the industry in Central and Southeast Europe.
Holz&Bau, the new trade exhibition for
timber construction, will be held for the
first time simultaneously with the timber
fair. The highlights of the programme
2012 include the revamped "Forestry and
Timber Innovation Forum", the "Federal
Timber Construction Meeting" and the
"Timber Construction Forum".
What the 52nd edition of the exhibition
has to offer is well worth seeing: 450
leading companies from 16 nations will
present everything to do with forestry,
sawmill technology, transportation & logistics, bio-energy, carpentry and timber construction on an exhibition space
of 46,000 square metres. More than

flash news
22,000 visitors from the trade normally attend the four days of the trade show
in Klagenfurt.
"Klagenfurt Forestry and Timber Impetus" (formerly known as: Forestry
and Timber Symposium) in a totally
new design, with regard to both content
and form will be held on Thursday, 30 August 2012, starting at 1.00 pm.
The interactive presentations will revolve around the cardinal question: "Will
the future really bring hardwood? – We
inquire!“
The speakers will hold presentations on
"Climatic conditions and effects", "Success with hardwood" or "Hardwood in the
sawmill industry". Add to this successful practical examples from Southeast Europe.
The new design of this meeting is intended to make it a platform of exchange
for the forestry and timber industry of
Central and Southeast Europe. ■

FAIRS
Deutsche Messe and Fiera Milano create “Tpa Italia” fair
Deutsche Messe and Fiera Milano
extend their cooperation and create
“Tpa Italia”, the professional exhibition
dedicated to power transmission hydraulics, pneumatics, and mechanical
drive technology, which will debut in May
2014 in the areas of Fiera Milano (Rho).
The two companies have been partners
since 2008 in the exhibition joint venture Hm Global, created to jointly develop the exhibitions in major overseas
markets. Now for the first time the alliance extends the organization of a
technical event on the European continent. “Tpa Italia” puts a common
factor conquered by Hannover's international leadership with Mda, the biennial drive and fluid power held within the Hannover Messe, and the experience gained from Milan Fluidtrans

Compomac and Mechanical Power
Transmission & Motion Control.
“Tpa Italia”, which will have a completely new format and will be biennial, is an unprecedented initiative because Deutsche Messe has never taken before in a European Union country an exhibition which is part of Hannover Messe.
“Tpa Italia” will rely on sponsorship and
support within the content and conceptual category of important associations such as Italian Assofluid and Assiot. The event will complement and enrich its open side with a program of
events that ensure the transfer of
knowledge. ■

SHOWROOM Breakthrough in the
development plan of the retail structure of Stosa Cucine. For the occasion the Tuscan company opens a
new showroom in Florence, in collaboration with Qu.Ma. Furnishings. This
is the first Stosa Point to open in this
town, where, on a surface of 150
square meters, you can see the news
on the catalog.
BOSCH REXROTH Bosch
Rexroth Ag has exceeded its growth
target in 2011: the supplier in the
field of construction machinery and
equipment has made the last financial year a turnover of 6.443 billion
euros. This means an increase of
27.2 percent compared to 2010 and
represents the maximum value of
turnover ever achieved in history.
PACKAGING The Italian manufacturers of packaging machinery and
wrapping registered year 2011 in a
brilliant way. With an increase of 14.4
percent compared to 2010 (3,759 billion euros), the turnover of the industry has reached 4,300 million euros,
exceeding the performance of the
record year, 2008, when it reached
3,827 billion euros. These are the
main figures emerged from data collected by the Studies Center of
Ucima, the national trade association
of Italian manufacturers of packaging
machinery and wrapping. Cautious
are the forecasts for the current year.
The slowdown in the closing months
of 2011 estimates to keep the revenue levels achieved last year.
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flash news
FAIRS Between 2 and 4 September 2012, spoga+gafa will transform
Cologne into a global marketplace for
everything needed for outdoor living.
This year will see around 2,000 suppliers from 52 countries exhibit their outdoor innovations at the world's leading
trade fair for the garden and leisure industry. With segments for garden creation, garden living, garden care,
garden unique and garden basic the
garden trade fair delivers a comprehensive overview of the full spectrum
of the international market.
nd

th

FAIRS
“Wood processing machinery” and “Intermob” in Turkey
From 13 to 17 October 2012 at Tüyap
fair, convention and congress center,
Istanbul, Turkey, will take place concurrently “Wood processing machinery”, the 25th International wood processing machines, cutting tools, hand
tools fair (www.woodmachineryistanbul.com) supported by Eumabois,
the European federation of woodworking machinery manufacturers,
and “Intermob”, 15th furniture side industry, accessories, forestry products

and wood technology fair (www.intermobistanbul.com).
Last edition both fairs have been successfully performed with 741 participants from 23 countries and a total of
53,847 visitors, of which 6,073 were foreign visitors.
Halls 1 and 2 will be included in the event
for the first time this year, ensuring remarkable growth in exhibition area. Exhibition area rose from 75,000 square meters to 98,000 square meters in 2011. ■

FAIRS
Wmf 2012 & Fam 2012 successfully concluded

MARKETS China log and lumber
imports down in 1Q/12, with Russia
and New Zealand suppliers hit the
hardest, while North America gained
market share, reports the Wood Resource Quarterly. China’s demand for
logs and lumber fell in late 2011 and
early 2012 because of their slowing
housing market. However, over the
past ten years, importation of wood
products has increased dramatically.
Lately, North American log and lumber
exporters have increased their market
share in China at the expense of exporters in Russia and New Zealand.

SAWLOGS Prices for conifer
sawlogs fell in virtually all 21 regions
worldwide covered by the “Wood Resource Quarterly”, both in local currencies as well as in Us dollars. This
resulted in the third consecutive decline of the global sawlog price index
(gspi) to US$86.90/m3. The Index was
down 2.7 percent from the 4Q/11 and
8.6 percent lower than the all-time high
in the 2Q/11. Lower demand for lumber in many markets in Europe and reduced log imports to China were two
major factors that pushed log prices
downward in the first quarter.

The 14th International Exhibition on
woodworking machinery and furniture
manufacturing equipment (Wmf 2012)
and the 14th International Exhibition on
Furniture Accessories, Materials and
Wood Products (Fam 2012) concluded
fruitfully on Mar 15, 2012 at New China
International Exhibition Center (Nciec),
Beijing, China. 2012 Beijing International
Modern Forestry Equipment Expo (Bimf
2012) & 2012 Beijing International

Landscaping Expo (Bile 2012) were
concurrently held. The exhibitions, provided exhibitors and buyers with new
business and sourcing platform, further
approved and affirmed its professionalism and charisma as Asia's number
1 woodworking fair.
The 4-day exhibition attracted 28,620
visitor attendance from 75 countries
and regions, of which 10.2 percent
were overseas buyers. ■

FAIRS
Lisderevmash 2012
From 25 to 28 September 2012 , will be
held at International exhibition centre in
Kiev, Ukraine, Lisdeveremash, the
11th International trade fair of machinery and equipment for forestry, woodworking and furniture industry (www.lisderevmash.ua).
Lisderevmash is the Ukraine’s largest
woodworking trade fair and it is supported by the industry association of
Italy (Acimall) and by Ukrainian association of woodworking equipment
(Uado).
This trade fair reflects the real situation
in the woodworking sector and the
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main trends of its development. Thematic sections will be: WoodMachinery
(machinery, equipment and tools); FurniTech (furniture technologies); WoodEnergy (energy generation from wood,
biofuel); WoodBuild (wooden low-rise
bulding); WoodProduct (timber, wood
products). ■
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FAIRS

43 THOUSAND AT XYLEXPO 2012
THE BIENNIAL EXHIBITION “KEEPS UP”...
Figures are comfortable, and were actually up to
expectations: 43,295 visitors, 15.9 percent less
than in 2010. These figures indicate a substantial
endurance of the biennial international exhibition
of wood and furniture technology and supplies, in
face of an economic situation that is still very complicated, also for the 515 exhibitors, including 177
foreign companies from 34 countries, who attended
the Milan show.
The 23rd Xylexpo, held at FieraMilano-Rho from 8
to 12 May on a total surface of 32,178 net square
meters, was a truthful mirror of the current situation:
the figures published by the Acimall Studies Office
just before the exhibition indicated that, in the first
quarter of this year, orders to the Italian industry decreased by 4.6 percent compared to the same period of 2011, whereby a minus 24,8 percent variation on the domestic market was partially balanced
by orders from abroad (plus 4.25 percent).
And if we take a step back and consider the situation of 2011 in order to give more precise information, we perceive that things went better, however they
did not allow to make up for lost business. Production reached 1,699 million Euros, up by 10.2
percent compared to 2010. Export, amounting to
1,278 million Euros – almost 75 percent of total production and 18 percent of the international offer
– confirmed their leading position in this industry at
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the top of “made in Italy”. Import amounted to 145
million Euros, i.e. 20.3 percent less than in 2010.
Another remark that has to be made is based on the
“solidity” of the reference production segment. If we
consider Acimall member companies (the Confindustria member association that represents Italian manufacturers of woodworking technology), we
see that, since 2004, 20 companies have failed and
23 organizations have been sold off to other companies, while 14 “new entries" have been created.
For pity’ s sake: as we have already said and written, Xylexpo is not an exhibition of “made in Italy”,
but it is undeniable that all exhibitions in the world
are expected to be the reference showcases of national production, whether they like it or not. Doors
open to the world and without hesitation, but if the
home team is not able to score a goal because there
are no championships to play, it is obvious that part
of the “necessity” to be in Milan fades away.
The other side of the moon is not more attracting:
Italy is and has always been a country dedicated
to processing. Also in the wood industry. In recent
years, we have lost some momentum also in
“trendy furniture” solutions that have always represented our ace in the hole, the “state-of-the-art”
of our industrial skills in design, offering taste and
products for a better quality of life, always with excellent results. Well, if I am not wrong, technology

providers from abroad do not have so many reasons to come and exhibit at Xylexpo. And decreasing import (minus 20 percent in 2011 compared to 2010) is the evidence.
It would have been absurd to think that Xylexpo
could record better results than this and – we want
to say it again – it was an accurate mirror of the market. Market situation was reflected also in the different attraction power of each product category
at the exhibition: in halls 1 and 3, where panel processing technology was displayed, the atmosphere
was more positive than in hall 2 (solid wood machining) and in hall 4 (primary processing technology). This clearly indicates that the furniture industry is healthier, while the conditions of solid wood
and panel production equipment are worse: as a
matter of fact, it is hard to make significant investments and long-term plans in periods of heavy stagnation like the current one. In this period, the drivers of our business, such as the construction industry, are virtually paralyzed in Europe. So, the
problem was not the exhibition itself, but the impact
of weak demand, with some differences that Xylexpo highlighted.
Back to the analysis of visitor flows, once again the
share of international visitors was significant, at
47 percent of total attendance. The top countries
of origin were France, Turkey, Switzerland, Russian Federation and neighboring countries, and Germany. The most significant increase in visitor figures was recorded by Turkey (plus 45.6 percent),
China (plus 36.1 percent) and Russia, up by 33.5
percent compared to 2010.

We quote the conclusion of the final press release:
“The reduction of visitor figures was absolutely “inherent” to the critical economic situation and it was
largely compensated by the excellent quality of visitors. According to exhibitors, such quality was instrumental to starting promising deals and establishing a good number of new contacts, that will ultimately translate into good sales opportunities”.
Yet, we also agree with Ambrogio Delachi, president of Acimall, who said that “… we cannot deny,
however, that more positive results could have been
reached if two competing exhibitions had not
been staged at the same time – at two weeks’ distance, indeed – causing great confusion among all
those who usually attend industry exhibitions
(manufacturers and final users); a state of confusion for the unexplainable situation generated in the
Italian exhibition scenario.
Our industry was seriously impacted and the reputation of our country suffered another heavy
blow. In such a difficult period – due to stronger and
stronger recession and a definitely not positive global situation – we did not convey a picture of cohesion and unity.
I perfectly understand that the needs of big companies can in some cases be different from the ones
of small businesses, but I am convinced that all requests and needs can be unified inside an association, with an approach aimed at strengthening
and not weakening the whole industry. It is not
enough to be good industrial operators: we have
to be good as a country system”.
There is nothing else to add, we daresay. (l.r.) ■
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FIRST WOOD-FURNITURE FORUM:
THE INDUSTRY SPEEDS UP
Over 600 participants, including 300 associated companies, 17 scenario roundtables and workshops dedicated to the “hot topics” of the industry, a unified reference for debate and in-depth analysis: this is the
profile of the first “Forum del Legno Arredo” that
took place on June 4 in Milan at Mi.Co-Milano Congressi. The initiative was promoted by FederlegnoArredo, as an expansion of activities to support
industry actors facing the difficulties of the economic
crisis. The topics of discussion, divided into four parallel working sessions, included a vision of Italian and
international markets and their short-term evolution,
the fiscal system, credit policies for companies and
new opportunities to be seized on the global

through export, innovative distribution and communication techniques to reach the audience, enterprise networks, and the great opportunity of social housing to promote quality products at affordable costs, from house to furniture, up to decorations,
also for organized buyer groups. Plus, a review dedicated to an update on industry regulations and standards. The Forum also offered the opportunity to introduce two new services created by Fla to help their
member companies identify and understand current
market trends. The first one is called Termometro
Vendite (sales temperature gauge), based on the
sales results of member companies in the first four
months of 2012. The second one is about market-

A new opportunity to meet, analyze current market trends and understand
how to “team up” to overcome the crisis. It was the first edition
of the new Forum promoted by FederlegnoArredo for industry companies.
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WOOD-FURNITURE SYSTEM
Sales meter Jan-Apr 2012
Total
Italy
Global

-11.3%
-13.6%
4.4%

Source: Termometro Vendite, Centro studi Cosmit/FederlegnoArredo

WOOD-FURNITURE SYSTEM
Orders meter Jan-Apr 2012
ing intelligence, conceived to guide Italian business
owners to the discovery of the most promising and
interesting markets, providing them with detailed figures and analysis by industry and country.

CONSTRUCTIONS,
THE CRISIS ENDURES
Economic figures allow to define the current dimensions of the industry. Wood is keeping up and
grows at constant rates, it's the only light in a dark
landscape. The figures of the crisis-ridden construction market were provided by Ance (the Italian association of construction companies) represented by Antonio Gennari, director of the department of economic affairs and studies center. Between 2008 and 2012, investments in constructions
have dropped by 24.1 percent. Positive signs characterize the renovation of existing buildings, plus
6.3 percent, as opposed to a 40.4 reduction in new
constructions. In 2011, 135.7 billion Euros were invested in constructions, 51.9 percent in residential
buildings (21.2 percent new buildings, 30.7 percent
extraordinary maintenance).
A shock might come from working in synergy and
taking into account the growth of the population and
of the number of families, that generate new demand
for buildings. The integration between company and
industry shall find areas of interaction with a new central role for suppliers, in order to develop a buildingproduct that is more qualified in terms of visual impact, efficiency and comfort. There are three possible areas to work on: development of a “city plan”
(based on urban regeneration, substitution, social
housing and mobility), modernization of construction
assets (energy saving, maintenance, building management, static conditions) and territory adaptation
(environmental protection, useful works for the ter-

Total
Italy
Global

62%
70%
23%

26%
15%
37%

13%
15%
40%

Source: Termometro Vendite, Centro studi Cosmit/FederlegnoArredo

ritory, and interventions on school buildings).
The wood-furniture industry is caught between construction crisis and export opportunities. So said
Teresa Gargiulo, director of Centro studi FederlegnoArredo. The direct impact of the construction
crisis resulted into a turnover reduction of finished
products (including wooden houses, structures,
doors and windows, floorings, urban furniture), plus
indirect consequences on semifinished materials
and finished products from the EdiliziaArredo industry and other furniture-related sectors. The major output is the foreign market. According to the
figures of Centro Studi Cosmit/FederlegnoArredo,
with a total production value of wood-furniture industries related to constructions equal to 24,943 mil-

Crowded rooms at Mi.Co for the first “Forum del Legno Arredo”.
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WOOD-FURNITURE SYSTEM
Export by country
January-February 2012 – Million Euros
France
Switzerland
Germany
Russia
Ukraine
Other countries

10.1
7.9
6.1
4.9
4.7
38.7

Source: Centro Studi Cosmit/FederlegnoArredo

WOOD-FURNITURE SYSTEM
Export by country
January-February 2012 – Percent variation
France
Switzerland
Germany
Russia
Ukraine
Other countries

11.5%
45.2%
19.4%
19.7%
226.1%
-29.2%

Source: Centro Studi Cosmit/FederlegnoArredo

lion Euros in 2011, export amounted to 9,769 millions versus 15,174 on the domestic market, consisting of 9,409 million Euros in products and/or services for new constructions and 5,766 millions for
maintenance and/or renovation. Starting from supplies equal to 5 percent of purchases in the construction industry in 2006 (approximately 5,600 million Euros out of a total of 112 billion), the crisis
caused the industry to lose 20 percent of total
turnover in constructions and 30 percent of domestic sales. The new Termometro Vendite
EdiliziaArredo by Fla indicates that, from January
to April, the domestic market has been pulling the
trend downwards, with minus 13.6 percent as opposed to an export increase by 4.4 percent; total
sales dropped by 11.3 percent. The trend was also
confirmed by orders (Termometro Ordinativi),
whereby the first quarter 2012 recorded a reduction in Italy, compared to a foreign market that acquires increasing importance.
In 2011 final figures for the wood-furniture system,
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the export share on turnover is close to 17 percent
compared to 2010; export is rewarding for Frances,
Switzerland and the United States, taking the top
three positions with 62, 49 and 46 million Euros in
value respectively, while the top growth rates
were achieved by the United Arab Emirates (plus
141 percent in 2011), followed by the United
States (plus 83 percent) and Estonia (plus 82 percent). An accurate analysis of the January-February 2012 period revealed that the wood-furniture
system recorded an 8.4 percent increase in export
(amounting to 72.39 million Euros), with Italian export to Ukraine booming at plus 226.1 percent.
No clouds on the horizon for wooden houses. Illustrating an outlook on the wooden house market
in Italy until 2015, Paolo Gardino (Studio Gardino)
confirmed a positive trend also in view of the launch
of recent projects for the construction of multi-floor
multi-family residential buildings. The trend is also
reflected in the construction method used; according to the surveyed sample, X-Lam leads with
an expected 55 percent growth, followed by
framework construction with 31 percent; the traditional Blockhaus system stops at plus 7 percent.
In 2010, 82 percent of wooden buildings were onefamily houses, and 59 percent of houses were represented by one-family constructions; going towards
2015, we might see an increasing share of multifamily buildings, also as a result of more performing construction techniques and the introduction of
regulations – such as the Monti act – that foster the
diffusion of these buildings, together with the wellknown benefits of wooden constructions (shorter
time and lower costs for construction, eco-sustainability, good heat-sound insulation, anti-seismic
properties and cost-effective management).

EVOLVING SCENARIOS
There were figures as well as visions at the workshop “An outlook and analysis of the national and
international wood market: from packaging, to
constructions, to biomass”. Pierre Marie Desclos,
an analyst of international trade in the wood industry,
outlined possible future scenarios starting from international trade and the factors that affect it,
namely the existence of coordinate or disaggregated
organizations and the scarcity or abundance of resources (wood, water, oil etc.). Under unchanged
conditions (climate changes, increasing world
population, fast technological progress, availability of and access to forest resources, energy policies, currency exchange rates, global governance
institutions like Uno, Wto etc.), Desclos outlined four
scenarios for the coming years. The coordination of
global governance organizations and the low availability of resources (scenario number 1) for the wood
industry would translate into improved forest management and technological innovation.
The same coordination, combined with
abundant resources
(scenario number 2),
would bring a reduction of deforestation
Pierre Marie Desclos.
and illegal trade of
raw materials, with an
increase in value added exports.
A different market situation would develop in case
of a lack of common policies. The combination of
fragmentation and abundant resources (scenario
number 3) would mean a lower sustainability in forest management, illegal trade and massive plantations; more export of raw materials and extreme
exploitation of biomass for energy production as opposed to industrial usage. Finally, fragmentation
combined with scarce resources (scenario number
4) would cause a shrinkage of international trade
with a negative impact on the wood industry, further reducing international investments in secondary
processing and sustainable forest management. It’s
hard to predict the current evolution clearly: according to Desclos, we are slowly moving towards
scarce resources, which might affect the balance
between wood supplies and biodiversity, or wood
supplies and climate changes.
Davide Pettenella (University of Padova, Tesaf department-Territory and agro-forest systems) ana-

Speakers’ panel at the workshop “Construction market: new market drivers”.
From left, Paolo Gardino, Teresa Gargiulo and Antonio Gennari.

lyzed the growing consumption of wood in Italy.
Italian biomass import (excluding pellet) amounts
to 3 million tons worth 290 million Euros, with a
world record in firewood import, place number four
in particle residues, and place number two in pellet. Forecasts predict a strong increase in bioenergy consumption also in the coming years, with
more giant plants that exploit the long supply chain
and the globalization of biomass markets; this will
have a heavy environmental and social impact,
mostly to the disadvantage of industry. While cogeneration seems the most efficient way to the full
exploitation of biomass for energy production, it
is essential to deploy a policy that takes into account all the different priorities (from biomass energy to the needs of wood-based materials producers). An adequate industrial strategy will turn
biomass from waste to revenue source, used in
cascade from forest to high value-added products,
through re-use up to final exploitation for energy
generation. Paolo Ninatti, Assolegno president,
agreed: the lack of a control room for the optimal
management of forest resources impacts the
entire supply chain starting from primary operations, boosting wood import from abroad. He made
a suggestion: let’s support the introduction of innovative organizations like the Ato (optimal territorial areas), already adopted in Italy for the shared
management of public services (water or waste),
in order to guarantee an organic approach to forest resources. Pietro Bellotti (Bellotti in Cermenate, Como, a member of the technical committee of Giovani Fedecomlegno) showed optimism:
innovation is under way and will help create a
method to leverage Italian resources better, integrating profitability and sustainability. ■
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THE CONSTRUCTION INDUSTRY
MEETS AT MADE EXPO

The 2012 edition of the international
exhibition of design and architecture
is opening up next 20 October in Milan.
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As the construction market is still
struck by the economic crisis (minus
3.2 percent of total investments in 2011
and minus 29 percent in real-terms value since 2007, according to Federcostruzioni statistics), and with the
blessing of newly-appointed Confindustria President Giorgio Squinzi,
Ceo of Mapei, Made Expo-Milano architettura design edilizia, promoted
by FederlegnoArredo and Uncsaal and
organized by Made Eventi, is getting
ready to open the Fiera Milano Rho fairground gates from 17 to 20 October.
The next edition will focus on strategic
sectors for Italy's rally and development, such as energy from renewable
sources, and will try to respond to current emergencies, starting from earthquake safety and the renovation of the
existing construction assets under
the banner of sustainability. According
to Federcostruzioni, building renovation and modernization were among
the few areas with a positive trend in
2011, up by 1.2 percent. President
Squinzi reaffirmed the front-line role of the construction industry for the recovery of Italy; in this respect, the exhibition system – and specifically Made
Expo – plays a key role as international showcase,
with Confindustria supporting a well-organized approach to the exhibition scenario. Made Expo is addressing its audience with even richer contents, as
a platform for the launch of made-in-Italy export all
around the world.
Next to established exhibition areas introduced in previous editions, new entries in 2012 are a dedicated
area for elevators and the new initiatives “Made in concrete” (dedicated to concrete and reinforced concrete
applications, in collaboration with Atecap, the association of pre-packaged concrete) and “Precast
Area” in collaboration with Assobeton, the Italian association of concrete manufacturing industries.

Special initiatives include: “Smart Village”
SHARE OF RENOVATION ON TOTAL CONSTRUCTION
(cities of the future and technical solutions
INVESTMENTS IN ITALY (estimates and forecasts)
for the construction of eco-sustainable
and energy-efficient buildings), “AAA+AAgricoltura Alimentazione Architettura” (innovative projects between urban development and environmental sustainability), “Green Home Design-Housing today”
(efficient housing solutions in terms of environmental impact), and “Condominio
App” (an area dedicated to apartment
blocks and their administrators, new
“housing managers”). Replicated events
are the “Forum on Structural EngiSource: Cresme/Si.
neering”, “Villages and Historical Centers” (requalification projects for small
towns in Italy) and the contest “InstantHouse” for stu- REQUALIFICATION IS THE DERIVER
dents and young designers, this year dedicated to Lost efficiency and low quality of the existing con“Temporary Housing”. The “Made iProduct Info” serv- struction assets, also due to the lack of maintenance
ice will help exhibitors distribute promotion materials and renovation, as well as the risks associated to
about their exhibited products, leveraging QR codes seismic and hydro-geological degeneration all
to support integration with the Web.
over the Italian territory, are aggravating the emergency of actions to restore and renovate the built
Wood remains in the forefront, from constructions to environment. With a 10 percent share of highly critsemifinished materials, components and decorations, ical hydro-geological areas in Italy, involving 82 perwithin the setting of “C&C-Components & Con- cent of municipalities (5.7 million inhabitants),
tract”, the review of components, accessories, ma- and a 50 percent share of seismic regions involvterials and technologies for design, contract and in- ing 38 percent of towns (24.1 million citizens), the
terior decorations, which debuted last year with a spe- construction assets potentially exposed to high hycific and clearly identified track. As it often happens dro-geological risks amount to 1.2 million buildings
in a very competitive scenario like the Italian exhibi- approximately. Considering only seismic areas, retion industry, in the semifinished materials and sup- ports the Federcostruzioni survey, there are 6 milplies business Made Expo is going eyeball-to-eye- lion 267 thousand buildings, while the total costs
ball with Sicam in Pordenone, the international trade of earthquakes and hydro-geological events from
fair that will take place in the same dates. We are look- 1944 to 2009 has been estimated between a mining forward to discovering whether the initiative will imum of 176 billion Euros and a maximum of 213,
be more attractive and successful than in 2011.
at 2009 prices.
The market share of building renovation is inThe press conference introducing the 2012 edition creasing, also due to the concurrent shrinkage of
also presented the first results of a survey on the Ital- new constructions. After an average 2.5 percent anian construction landscape promoted by Feder- nual reduction between 2008 and 2010, the decostruzioni (the industry federation gathering over 70 crease in renovation investments slowed down in
production categories, 100 business owner associ- 2011, at less than minus 1 percent, with very difations for a total of 30,000 companies and 3 million ferent trends in private, especially residential, and
employees), in collaboration with Made Expo and per- public investments.
formed by Cresme. The survey outlines a long and According to Federcostruzioni figures, renovation
complex way out of the crisis and recession.
and requalification in private residential construcAfter negative 2011, with total investments down by tion evolved "against the cycle" with a positive trend
3.2 percent, this year brought a further 2.5 percent since 2010 (plus 3 percent) and continuing in 2011
shrinkage (in May), which means a total decrease by (plus 1.2 percent). For 2012, forecasts predict sub29 percent in real terms from 2007 to 2012.
stantial stability (plus 0.2 percent). (o.r.) ■
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The economic crisis and,
most of all, the need
to optimize machining time
and costs are driving
tool makers to improve
their products constantly.
The ultimate goal is to provide
high performance at the
very high speed rates
of recent technology.

The performance of woodworking tools, their life and
machining quality have always been the most requested and appreciated features of made-in-Italy
companies, pursuing a balanced optimization of the
production process in face of higher and higher production speeds. Innovation in the tools industry is a
significant area of investment and activity even in times
of economic crisis, as witnessed by the companies
we have interviewed for this report. The biggest trouble? Fight back the competition from the Far East with
the right combination of quality, durability and final
price, and focus on special tools production.

TOOLS AT THE CORE

Focus on
tools

The Freud brand, with headquarters in Tavagnacco (Udine), has a 50-year story in the production of blades, cutters, bits and hard metal. In
2009, following the acquisition by Group Bosch, the
company took a major quality leap on a global scale
and made significant
investments in different areas to expand its
production capacity
and keep increasing
product quality.
A favorable position to
“Isoprofil” tools.
look at the market in a
period of crisis. Giulio
Santi, sales manager,
explains: “Italy is a market with a strong cash
flow crisis that curbs investments, but it remains a strategic counThe Freud headquarters.
try for research and

QUALITY AND LONG LIFE
FOR MADE-IN-ITALY TOOLS
development, and for the spectrum of applications
from windows to panels”. Deep changes are occurring. “The market is evolving towards the deployment of a joint action involving designers, machinery manufacturers, tool makers and software
houses, to deliver innovation to the wood industry.
Evolution lies in process and technology, with a
more and more critical role played by tools in terms
of accuracy, durability and management”.
In the world of blades, Freud – after recording
patents for chrome plating and vibration and noise
reducing systems – is currently developing projects
in the panel and aluminum segments, with a new
generation of tools; in the window industry, with dedicated tools for window manufacturing, offering high
performance in terms of eco-efficiency and in
compliance with Ec-marking requirements; and finally, in the development of hard metal for cutting
edges, with a new generation of knives that offer 25
percent longer life compared to traditional versions.
“We have reached stage number three of our “Isoprofil” patent to restore the cutting diameter, using a new locking system that allows to achieve
even wider axial cutting angles and to preserve significant cost saving levels on spare parts, up to 50
percent. We are also working at a new blade to cut
panels, in order to offer even better cutting quality and longer life”. The production of hard metal
for the internal factory and subcontractors represents a further competitive benefit. The rest comes
from a sales organization with a 70 percent export
share and subsidiaries in China, Russia and Brazil,
"emerging markets we have monitored for over 20
years" together with the United States.

REVISITED TRADITION
TO BE COMPETITIVE
Cutters, bits and blades are one of the businesses of Gamma Zinken in Cassinetta di Lugagnano
(Milano), with 50-year tradition in the cnc production of tools and machinery for wood, plastics and
aluminum. The market is still confused and uncertain, but Luigi Milani, owner, has a clear vision.

“Our niche is the product range between
professional and hobbying, both for tools
and for machines, a
clear strategy that is
helping us fight back
Chinese competition
and focus on our market”. The dual production of tools and
machines is an added
value that “enables us
to give stronger warranties to the buyer”.
According to Milani,
“the durability of a tool,
pursued with strong
determination in recent years, has become a boomerang in our economy. As a result of increased quality of raw materials, hard metals in submicron grain and diamond,
current tools last 5 to 10 times longer than ten or
twenty years ago. The problem is that customers
are not willing to pay twice as much or more, so we
produce at higher quality and sell at lower prices
to keep up against competition".
With nine employees and a 40 to 50 percent export
share for tools, Gamma Zinken is facing new
challenges to leverage its competence. Recent
news, illustrated in a freshly printed catalog, include
wood turning tools, very popular in the United Kingdom and Northern Europe, which might soon find
new fertile terrain in Italy. Between art and industrial production, the new range includes tools for
sculpting, carving and turning wood, an industry
with a handicraft flavor, where made-in-Italy niche
products can still have significant margins. “Right
now, we are recording substantial demand for these
products, which are mainly addressed to the domestic market. They are very peculiar products,
helping us be very aggressive against competitors
that mainly leverage price”.

Tools by
Gamma Zinken.
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MAKE ROOM FOR SPECIAL TOOLS

INVESTMENTS IN RESEARCH

Aliprandi in Sovico (Monza Brianza) specializing
in the production of hard metal woodworking
tools, either in solid carbide or carbide-tipped, sees
lights and shadows in the market.
“2012 had a positive start for us, in the first three
months we expanded business compared to the
end of last year. In April, orders began to slow down,
and this trend consolidated in the following
months”, explains Paola Aliprandi, owner. “Now
we have ups-and-downs with urgent delivery
deadlines which our internal operations cannot always meet. This situation makes it impossible to
plan and organize work internally”.
The company is staffed with 18 people including
employees and owners, in production and sales.
Export is addressed to Europe, Russia, the Middle
East and Canada.
“The key factor to is taken into consideration when
buying a tool is certainly price. Standard tools have
been incredibly devaluated, due to the current crisis. Some tools manufacturers, to collect orders at
any cost and keep their customers and production
rates for a certain period, have cut prices dramatically, reaching very low levels, close to production costs”. The situation is different for special
tools: “Customers are more willing to consider the
quality-life-price ratio and demand tools that deliver high performance and a durability in proportion to cost”. In this situation, Aliprandi invests in
innovation: “We are focusing on the production of
polycrystalline diamond tools, which deliver excellent performance and, if properly used, have
great potential and long life”.
Interaction with technology suppliers is strategic.
“As we are a small company and cannot afford to
invest in research and organization, we work in
close collaboration with customers and users to find
solutions to all specific requests and solve any machining problem we are submitted”.

Since 1972, Zuani,
based in Rovereto
(Trento), has been designing and manufacturing mechanically fixed tools for
the production of winTomas Zuani.
dows, furniture and
other woodworking
operations, both standard and custom.
Great attention is paid
to the research and
use of new materials
to improve product
The Zuani site.
performance. This
consolidated recipe
has proved effective also during the global crisis,
especially on the international markets, considering that export currently amounts to 70 percent versus 50 percent before 2008.
“The Italian market is at a standstill – says Tomas
Zuani, one of the business partners – there is a
propensity to invest, but deals hardly get to the final point. There is a different scenario in Germany,
where we have a subsidiary, in Poland, Northern
Europe, Denmark and Norway, countries where the
crisis has a lighter impact”.
The only road to be followed in recent years was
research. “In the past three years, we have collaborated with the University of Trento and the Bruno
Kessler foundation to develop a knife plating
based on a diamond film that extends durability by
three times compared to conventional knives. To
achieve this result, we created an internal laboratory with three dedicated persons”. The focus is on
durability. “We have been working on this aspect,
as in recent years the price of hard metal has been
increasing by more than 10 percent every 3-4
months. We have also optimized the tool for applications on automatic high-capacity plants with
high rotation speeds: tools must be adapted and
provided with a clamping system that guarantees
safety and accuracy”.
Innovation is teamwork. “We work elbow-to-elbow
with customer and machinery manufacturer, designing each tool for optimal machining cycles”.
The market is evolving. “In 2010, Italy had brought
satisfaction with the projects related to cascading
and Ec marking, but now this trend is over. In the

Tools by Aliprandi.
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coming years, we expect a reorganization of the
window industry and difficult business for wood
compared to pvc. This is an opposite trend compared to foreign markets, where wood is recovering compared to other materials".

EFFICIENCY AND QUALITY
The “brains” of Leitz Group, specializing in the production of tools for solid wood, plywood and plastics,
are in Oberkochen, Baden-Württemberg (Germany).
Leitz Italia has one hundred employees and two production sites, one in Lana (Bozen, which also hosts
the distribution facility and service center) and one
in Navazzo di Gargnano (Brescia). Mariano Comense
(Como) and Pescantina (Verona) are respectively a
distribution center and a service center.
What’s the situation on the Italian market? Wilfried
Gehart, Managing
Director Sales & Marketing, answers: “The
picture is not consistent and difficult to
read. Some of our
customers are very
successful with their
Wilfried Gehart.
products in the window and wood construction industry. However, companies with a
strong business in Italy, and especially small furniture manufacturers, are going through a critical
stage and suffer from further order shrinkage compared to last year. In other traditional European markets, the situation is not different”.
Export to emerging countries is the key activity until the European market reaches stabilization. “The
fastest growing markets in the woodworking industry are currently Asia, South America and
Eastern Europe, which have helped us gather more
experience”.
Machining efficiency and quality are the first requirements, just like high feed speeds related to fast
manufacturing processes, combined with flexibility and warehouse handling. “Good tools are key
to energy and resource efficiency, without them proThe Leitz factory.

cessing costs would soar exponentially”. Constant
interaction with machinery manufacturers is an essential step. “Efficient operations can be obtained
only if machinery and tools manufacturers dialog
and work side by side for product development.
That’s why we keep strictly in touch with all leading manufacturers. The same is true for collaboration with users. Nobody will ever make a perfect
tool if they don’t collaborate with customers".

GOOD QUALITY-PRICE TRADE-OFF
Fink, based in Monza, has been manufacturing woodworking tools since 1924. The range is highly diversified, including disk blades, welded bits and cutters,
mechanically fixed heads, nc machine and diamondtipped tools, from simple to special tools, up to window aggregates. Renato Ratti is the owner of the family-led company, facing a critical market situation. At least in Italy. “The
current market trend is not positive in
general, Italy is facing enduring stagnation
while the situation is better abroad”. The export share is around 50 percent of production, mainly concentrated in mature markets for woodworking technology. I’m referring to Western Europe with France, Germany and Northern Europe, but interesting
sales opportunities are also found in Russia and the neighboring countries of the former Eastern bloc, in Africa, Korea and Vietnam, in Brazil and in the United Arab Emirates. Today, customers have clear ideas
Tools by Fink.
and look for suppliers that can respond to
specific requirements. Long life for cutting
edges is the top requirement, with interchangeable
and replaceable cutting edges applied on tools that
can work at high speed and precision levels. “First
of all, customers ask for quality, which must be always high, and possibly affordable. This is not an easy
balance to achieve”. For this reason, innovation is also
focused on materials. “We are looking beyond
widia and other popular materials. New diamondbased coatings enable to increase the durability of
tools without incurring into the high costs of real diamond, and they offer a good trade-off between quality and price". Special quality tools are not exposed
to competition from the Far East, paving the way to
collaboration with machinery manufacturers. “Each
machine model has its own peculiar features and tools
are designed according to the requirements of each
machine and the operations to be executed”. ■
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ACIMALL’S TOOL GROUP,
A PLACE FOR DISCUSSION
Franco Paviotti ended his term
as president of Acimall’s Tool
Group, an organization
he strongly wanted
and promoted with his work
for so many years. His successor
is Mario Baldo, together
with young Gianluca Adami
as vice president. We decided
to open this special feature
about tools with their opinions...
There’s much you can say about Franco Paviotti, except that he doesn't believe in associations.
His “involvement” in Acimall (the association of Italian woodworking technology and tools manufacturers) is clear evidence. Not only: the founder and
co-owner of Metal World (www.metalworld.it) from
Pavia di Udine was one of the strongest promoters
of the Tool Group, an organization created within
Acimall about twenty years ago. “We needed a
place “of our own” to meet and discuss our problems”, he says. “We had been thinking for a while
about a table to gather tool manufacturers for open
discussion, being aware that we offer the same
products, we are competitors, but we also have the
opportunity to do something together, to the benefit of everyone”.

“I must admit that it wasn’t really hard to make this
idea come true”, Paviotti continues. “After all, our industry is rather consistent,
companies and individuals know each
other pretty well, we had several opportunities to meet and know each other. We immediately agreed that it was
time to gather our knowledge and our
Franco
relationships within an association,
Paviotti.
to make a step forward. That’s how the

Tool Group was born. We
were really willing to find a
way to approach the market,
represented by machinery
and technology suppliers,
with a common identity. Our
industry is quite consistent, so
this was helpful. There were
all the conditions to create a
working group.
The first decisive step was
the establishment of different
relationships with machinery manufacturers. This was
an essential step, ultimately
aimed at achieving higher
performance. With no dialog,
no factual and direct collaboration
between machine and tool, we
can forget about certain levels of
feed speeds, finishing quality
and productivity”.
“I can say I was involved in the
project from the very beginning:
before the establishment of the acJuly-August 2012 XYLON INTERNATIONAL 29
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collaboration between machine and tool. No
processes can be implemented without the direct
involvement of tool makers and their expertise. Another factor that is often underestimated is that the
increasing industrialization of machinery manufacturing operations has increased the “fragility”
of machines; they depend more heavily on the performance of tools that are conceived, designed and
manufactured for a specific application.
Certain performance levels only result from tools
with specific features. In drilling operations, for instance, we have reached supersonic speed rates
through special cutting geometry; feed speed in
the flooring industry is normally above 200 meters
per minute; in planing operations, we can reach up
to 400 meters per minute. This was enabled by machinery, for sure, but also by the materials and technology that have produced new generations of
tools, very high pressure equipment with electronic
systems that allow to produce drills, cutters and
blades with features and performance that were
unimaginable until few years ago!".
tual group, there was an informal committee, not
much more than a table for informal conversation.
This initial core of shared interests was further consolidated by the necessity to understand how we
should behave in relation to safety standards. In those
years, the only reference was German standards,
so that situation could only bring benefits to our German competitors. Those were intensive years, full
of enthusiasm, when we worked hard – together with
Acimall’s Technical Office manager Attilio Griner
– to promote and support our point of view. Since
then, we have gone a long way, also as a result of
our activity within Eumabois, the federation of European associations, which includes a specific group
for tool manufacturers, the "Tool Group" (Paviotti also
chaired this group, editor's note).
“Now it’s time to step back, after twenty years of
honorable career!”, Paviotti adds, smiling. “We have
done a lot, achieved significant goals, but now we
have to open up the doors to find people that bring
new ideas, passion, enthusiasm, and the will to go
even further”.
What was your best achievement, in your opinion?
“Certainly, having brought tool manufacturers
closer to technology suppliers”, he answers with
no hesitation. “As already mentioned, if we can
achieve certain targets today, we owe it to perfect
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And now? What’s still left to do?
“The challenge is still representation, the “liveliness”
that our industry must keep showing to the world
of machinery manufacturers. The image of Italian
tools towards our customers around the world is
essential. We have achieved a significant level of
recognition and reputation, but we must not sit on
this position, we must defend and implement it day
by day, in a global scenario characterized by growing competition. If you add that distribution costs
are very high and Asian competition is growing fast,
you can easily understand that much energy is required to achieve such goals. We have to fight and
find the strength to win these new challenges with
stronger competitiveness, highlighting the features
that have led us to success".
So, in conclusion...
“I can tell you that I am disillusioned about our country-system, I mean Italy does not offer favorable conditions to those who want to make business; on the
contrary, I am fully confident with entrepreneurs and
their capacity to carry on.
To my successors, president Baldo and vice
president Adami, I wish they will always have the
strength and courage to keep such commitment,
in the name of an Italian tool industry that still has
so much to express”.

MARIO BALDO
“The message I want
to convey in my term
is very clear: we must
look at ourselves and
find the strength to
work together, otherMario
wise too many will
Baldo.
have to pay a high
price”. The statement
by Mario Baldo, the new president of Acimall’s Tool
Group, is strong. He doesn't need much presentation, even less the company he founded and runs.
Rekord (www.rekordsrl.com) in Rovereto (Trento)
has been offering solutions for the window industry since 1982. The group also includes Olimpia,
acquired approximately ten years ago and specializing in aluminum profiles for window production, “… a strategic decision which enabled us to
provide complete solutions to our customers”, Baldo explains. In 2008, Garniga was also taken over
to meet market demand for more standard solutions;
just before that acquisition, the company on the
Spanish market, Simatec Sl, had been strengthened. On the whole, 13 million Euro turnover with
eighty employees.
“I became president of the group in the most favorable time", Baldo says with a smile. And he adds:
“… but in times like these, you have to do the most
and best you can”. Blessed words, we daresay.
“It's nothing new if I say that the economic situation is worrying: we are in the thick of a structural crisis that is involving everything and everyone. Especially our industry, strictly related to constructions, which have never been in bigger troubles than today. But I believe one thing, and many
agree: it’s time for a change, to try new directions.
If we don’t find new approaches, many of us will
get out of the crisis with crushed bones.
In 2012, business will shrink significantly again, I

think at least by 20 percent, and in 2013 things will
not be much different.
Wood window manufacturers, unlike those who
"process” plastic or aluminum, have always been
manufacturers, they have always started to work
from raw materials, paying little attention to sales
and marketing. Now, these two activities are essential, and difficulties are even more evident”.
“Plastic was traditionally used in vertical buildings
with several floors; wood was for horizontal constructions, more valuable buildings, if you allow me.
Today, the reference market for plastic is disappearing, so the product is being enhanced to be
offered in the area of horizontal buildings. The results are good, because plastic-processing companies are normally bigger than woodworkers and
have a more aggressive approach, they are more
marketing-oriented”. Many of our customers have
decided to supply also plastic windows to construction companies and final customers, so as to
have more business opportunities. They offer
more, either they produce or they buy and resell.
It's very sad to see this for people like us, who have
been working night and day for thirty years to
process a valuable material like wood".
It’s not encouraging...
“Let me tell you that the tools market will get out
of this crisis with a new organization, and thirty producers in Italy might turn out to be too many. Just
consider that most of the world's production is in
the hands of few big German companies: we Italians have a minor market share...
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Personally, I believe in aggregation, I always talk
about this during our meetings. Quite frankly, today
it makes no sense bearing sheer costs just to say
“I” instead of “we”, refusing to come down to reality. We are talking about companies that, with few
exceptions, hardly reach 15 million Euro turnover.
We have to merge companies, creating joint-stock
companies where entrepreneurs become stockholders, not owners”.

focus on tools

What can be done, Mr. President?
“The history of our industry is relatively recent: we have
handicraft origins, we are the result of inventions and
creations by people with great skills, creativity and
vision. But when a businessmen falls in love with his
company, that's a problem, because decisions are
based on passion and love, instead of an accurate interpretation of the market and its needs.
Let me also add that German machinery and tools
manufacturers seem to stand “closer”, to be more
integrated, especially in approaching customers as
one. This happens rarely in Italy, although we have
made giant steps. Probably we have underestimated
the penetration of German tool makers among Italian machinery manufacturers, and we are to blame,
because we cannot stand united, with few exceptions. I don’t mean we have to create cartels or adopt
prohibitionism, but we have to improve collaboration and leverage each opportunity together.
The discussion table in Acimall will certainly help
us find more synergy, based on specific and intensive technology exchange”.
Is this true also for the window industry?
“Yes, with some additional peculiarities: in this industry,
the technical role of tool manufacturers is largely appreciated, both by technology suppliers to deliver the
full potential of an investment, and in the technical
definition of the product specified by the user.
However, we must not be satisfied, we cannot wait
and see: the world has changed and, I repeat, we
also have to change.
We must change our approach, act differently. In
France, for instance, companies are collaborating
at big communication campaigns to promote
wood windows! A single window producer will never do that! We must have the capacity to take a step
back and look at things from a longer distance, and
then make a step forward. We must be open to discussion, to even radical changes without too
much fear...”.
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GIANLUCA ADAMI
A representative (together with sister Donatella) of
the second generation at Gda Tools (www.gdatools.it) in Besenello, near Trento, Gianluca Adami
was appointed to vice president of the Tool Group.
Founded exactly thirty years ago, his company specializes in the production of disk
blades: the catalog
covers 60 percent of
demand, while the
rest consists of tailormade products, custom blades. “Each
Gianluca Adami.
day – he says – we
launch the production of eight new items at least: there are thousands
of requirements to meet, and our range, wide as
it can be, is never enough!".
Gda Tools has gone a long way, always focusing
on the search for products in a specific quality niche,
to solve even very special requirements. This also
applies to apparently simple tools, such as a disk
blade, which instead requires many operations and,
most of all, quantity and maximum process optimization. At Besenello, many thousands are produced, in thousands of variants, dimensions,
drawings, with different materials and operations.
150 thousand blades annually, four million turnover
and twenty employees; and the decision to invest
in leading-edge technology, the only way to be competitive and guarantee consistent quality.

“The tools market is very crowded, with all kinds of
companies”, Adami says. “Micro businesses and
medium large organizations fight to conquer the international markets. If you haven’t carried out research, if you haven’t innovated, if you haven’t offered
suitable products with a serious approach, if you
haven’t pursued a fair policy, now you pay the fee.
You have to invest more than in the past also in
sales, not only in technology and production. Market offer is wider and wider and you must be ready
to go and sell in remote and difficult regions. With
one more problem, i.e. everyone is everywhere and,
wherever you go, you find fierce competition.
There are no more niches or markets that allow to
support expensive organizations, and to hold on
and grow, each company shall reorganize its production and sales activities, focusing on its core

business: if you keep doing a bit of everything, you
will inevitably get into trouble”.
What is your strategy?
“Long ago, we realized it was impossible to invest
effectively to produce different types of tools, and
we made a decision. I repeat: you have to get organized and focused, and fix anything that doesn't work and doesn't sell... It is the only way to stay
on the market.
If a company becomes a specialist and focuses on
its core business, on what they can do best, on products for which they have invested in technology and
expertise, it will inevitably pay attention to collaboration among enterprises, because a tool manufacturer must provide a full product range to the
market. Sure, you can find everything everywhere,
but customers still prefer to have one reference partner, this is a benefit many are looking for. If you can
provide good products at a competitive price, it
doesn't matter who actually makes them.
In this respect, we really have to learn from our German counterparts, who have always been more
collaborative than we are. In Italy, we are too individualist, and so we have remained small.
I say it again: collaboration is essential, because
a company must be focused on its business and
close agreements with others to expand its offer.
It’s an exchange of products, a sort of “shared catalog” that might enable us to approach foreign markets more aggressively.
As I said before, to be active in all markets, it takes
money and organizations that few Italian tool
manufacturers have. We might work in a different
way… without forgetting what collaboration means
as relates to machinery manufacturers: they are
customers too, at least for the first supply. However,

this collaboration is useful to develop tools, to meet
new requirements in terms of productivity or cutting quality. Such goal can be achieved only, or
more easily, if machine and tool are based on the
same concept, if they are the result of discussion,
verification and studies made together”.
A challenge for the future?
“Sure. I believe this is one of the most important
challenges for Italian tool manufacturers.
There is another key issue, i.e. the cost of raw material, which has a strong impact on our business,
although it is a critical issue for tool makers all around
the world. But let me add that, when we approach
the market, we cannot bet on price alone. I remember when you all had to do was depreciate the
Lira to be more competitive. But this can no longer
be part of a business strategy. The increasing cost
of raw materials is a problem, because customers
are confronted with price variations that they can
hardly understand; however, if we can build a relationship of mutual trust, if the key factor is the satisfaction of specific needs, then the vision changes".
And so? What’s the recipe?
“Focus on production with higher and higher quality. Today there are machines with feed speed and
quality standards that were not conceivable fifteen
years ago. And these machines resulted from customer requests, from the search for better and bigger results, to be more competitive. Tool makers
also have to think that way.
There is also a problem of generation change,
which is affecting too many companies.
The risk is that you “get frozen” and stick to the stuff
you know, and we cannot afford it.
In 2009, probably the hardest time, we invested
more than in other years. In 2010 we installed a 150 kW photovoltaic plant to cut
down on our energy bill. You cannot stop
investments, because then you suddenly find yourself helpless: you have to remain in the front row!
If you allow me, I would like to close with
the following consideration: those who
have been able to expand their markets,
to have a wider audience and to develop
a product that can be sold at certain conditions, now is having it easier. Quality is
such an important plus…”.
by Luca Rossetti ■
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ALIPRANDI

FAPIL

HIGH QUALITY MATERIALS

CNC TOOLING SPECIALIST

Aliprandi snc (www.aliprandi.it) is an Italian company with a long experience in the field of tools for
woodworking, aluminium and plastic, and produces
tools either in solid carbide or carbide tipped.
The service and the performance offered go together to the commitment to
search high quality materials
and more advanced solutions with technological machinery, in order to assure
good products able to solve
and satisfy every working
needs.
The standard range of products, results of many year experience in search and production, includes: straight
router bits, drills and boring
bits, solid carbide spiral
milling cutters, bits with reversible knives, chucks and
collets, profiling and trimming bits, Tct knives.
The Aliprandi production includes also special tools, on
the base of particular requests of each customer.
Thanks to continuous investments in machinery and
sophisticated technologies Aliprandi introduces a
new line of Pcd routers and drills, able to assure
high performance with a good quality/price relation.
Aliprandi deeply believes in the “made in Italy”
and in the Italian know-how, in order to offer a quality article and obtain reliance and respect of national and international customers. ■

Since 1959, Fapil
(www.fapil.it) the Italian
company based in Zogno
(Bergamo), has developed and manufactured
cutting tools for machining
wood and plastics.
One of the last winning solutions from Fapil is “LiveLock”, the “ever sharp
cutter" with a “beating
heart” able to perform at
very high levels.
During these last years
Fapil has developed a
line of tools dedicated to
the carpentry: the entire
range has been introduced at the Xylexpo
2012 exhibition in Milan.
“Live-Lock” is the right
solution, fast and perfect
to machine both solid
wood and all other composite materials derived
from wood.
“Live-Lock” allows an
easy clamping of the
knives guaranteeing a fast
and safe change in compliance with the En 847-1
regulations. The customized profiling of the
insert on the shaped
“Form-Lock” body, allows
the machining of any
workpiece shape with a
high finishing quality thanks to to the best possible
cutting hook and axial angles.
Tooling for wooden beams and building components:
a complete range of cutting tools including large diameter saw blades, Hw or Hss solid cutters for slots,
interchangeable inserts solutions for roughing and
levelling jobs; inserts cutters for slots and for joints
machining; a complete range fo drills for deep borings.The whole program is available both as standard and upon request. ■
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SUPPLIES

TECHNOLOGY

OSTERMANN: LASER
COMPATIBLE EDGING

Laser compatible layer.

The idea: a laser activates
the molecules of a reactive
layer on the edging itself
and by using pressure rollers
the edging becomes bonded to the panel without any
additional adhesive being
required.
Ostermann (www.ostermann.eu) provides various
edging materials supplied
with a laser coating. This
coating makes it possible to
bond the edging to the work
piece using modern laser
technology. The so-called
thermoplastic functional layer can be applied to edgings
up to 60 mm in width. Once
your order has been received
by Ostermann, the laser
compatible edgings are
ready to be shipped in five
working days. This service is
offered from one roll, for all
available edging materials.
Ostermann has invested in
the technology, and after
considerable research and
development in the manufacturing process, is able to
produce not only Abs-edgings with the laser thermoplastic layer, but also edgings made from melamine,
real wood veneer or 3D
acrylic. Ostermann provides

Invisible joints.

a system that remains unique
in its diversity. The extensive
range can now offer in lasercompatible edgings is available across the material
range and supports the maximum possible utilisation of a
costly plant for laser edging.
Working with laser edging
material is highly beneficial
because they can be
processed without adhesives, this not only reduces
the material consumption,
but also significantly reduces
the running costs. A laser operates with a high level of energy efficiency and consumes less energy than a
conventional edge banding
machine. In addition to the
lower manufacturing costs,
the fusion of edging and
panel does offer a substantial qualitative advantage as
the bond between the two
materials is almost impossible to see - an “optically invisible joint”. ■
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“LINEA 1000”
BY CASATI MACCHINE
Casati Macchine (www.casati macchine.com) introduced at Xylexpo 2012 exhibition in Milan, “Linea
1000”, a solution for the glue
longitudinal veneer butt joining specially addressed to
any size production companies.
This machine has been designed and manufactured
using “lean system” in order
to obtain simple construction, easy use and maintenance, together with high
technology.
The feeding speed is infinitely variable, the accurate
adjustments of the pressures
and temperatures permit to
work using the best parameters according to the type of
veneer.
Advantages are the absence
of thermo-adhesive thread
signs on the light coloured
veneers, very strong joining
assuring high resistance to
mechanical traction and high

temperatures occurring during working process such as
membrane press or edge
coating, no need to stock
thermo-adhesive thread thus
avoiding any risk of deterioration, easy use, reduced
working and maintenance
times.
High development in quality
product for furniture and
doors manufacturers.
It is included in the range of
glue joining machines made
by Casati Macchine, such as
“Linea 1250” and “Linea
1250 Plus”. ■

EVENTS

BEING 80 AND FEELING YOUNG!
Cefla, founded in 1932. Eighty years old, willing to go on, to implement
a project that has always been deeply rooted in the territory, in people,
in an ethical working dimension. We met Giovanni Antonelli, the president…
Before leaving for Imola, we visited the Cefla
website and we found some sentences we liked.
They reminded us that we were talking about a cooperative association with a "peculiar" history… but
as soon as we sat down, Giovanni Antonelli, President of Cefla since 2006, started to talk about China. “Glocal”, an ugly word, but perfectly fitting this
time: looking at the world with a story based on Emilia-Romagna, farming land, hard work, positive
thoughts, attention to others. But he also told us that
“business is not an ugly word at all! Especially if it
gives people a job…”.
We might as well have stood up and finished it there
and then, because we felt like eighty years of story had been perfectly summed up in these few
words. But we remained seated and we began to

listen… “Today more than ever, we need to look
ahead", Antonelli said.
“The world has changed and challenges have to be
faced with bold choices. Consider China: we went
there after accurate preparation and analysis. Now
we have two production facilities, two technical offices, two sales offices... in other words, two real
companies. We could not do otherwise
because we reason in terms of “target
countries", nations, markets that we
consider strategic and in which we want
to operate strongly. You cannot think any
longer in terms of export because important customers – our references – reGiovanni
quire a direct and constant presence. We
Anonelli.
are not in China for cost saving.
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We do not think about delocalization. We are there
because it represents a huge market, with 100 million people with an income exceeding 100 thousand
dollars. Without considering that there are specific features that have to be respected:
If we consider the dental industry, for instance, one
of our dentist’s chair for the Chinese market would
be too tight for an American. We have to think about
the culture, habits and features of the different markets and of potential customers”.
“It was not easy”, continued Antonelli. “We started at
the end of 2007 giving life to a project we had been
working at for three years. We found the right place,
managers, employees, we built the sales network....
We could no longer be bound to Europe, with the relevance it had and it will have for our turnover.
For the future, new routes have been already traced
moving the focus area of the world towards East.
Western countries have to deal with an underestimated demographical problem, with a population that
is getting older and older, with lack of motivation, ambition, drive for innovation, enthusiasm and determination to excel that the young can express. In our
region, everything is mature, if I can say so: population, markets, products, technologies…
There is lack of confidence, a kind of wait and see
attitude that prevents us from leveraging energies
and tools for the vital search for innovation. I have
been working in Cefla since 1978, I am one
among many operators that has long experience
in our cooperative association.
This is a valuable asset, but sometimes it can also
generate narrow-mindedness, the belief that our
world is the best possible world, a limited circulation of ideas.
Every year we invest 10 to 15 million Euros in research, product innovation, new ideas, trying to follow the best way to run a business”.
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A story that is made of steps ahead, new challenges. Starting from those nine men who, in
1932, tried to make ends meet, to earn their living.
They united and founded Cefla, Cooperativa elettricisti fontanieri lattonieri e affini. They put together their skills and they could face difficult years;
years that remained difficult up to the end of the Second World War. Then the economy exploded.
Not only houses, but also some hospitals, some industrial plants. And considering that it is not possible to work outdoors in winter time, they grasped
the opportunity to produce some metal furniture.
The second division was thus founded: furniture
items for stores, shelving, cash desks. A catalogue
that would increasingly meet the needs of retail
through the decades.
From equipment to drying ovens and painting
booths. This was the third step, the closest step to
the world of wood, the “Finishing Division”.
The Nineties brought the last (at least up to now)
challenge, that is the dental industry, dentist’s
chairs, and, more recently, radiographic and diagnostic equipment. 100 million out of today's 350
million turnover come from the dental industry, while
the other industries are split in the remaining part
with more or less similar shares. 1600 employees
in the world; one thousand at Imola, of whom 280
shareholders of the cooperative association. A structure with different branches in the world: besides
Italy (sites in Imola, in Pordenone – where experience acquired through “applied research” in the territory is leveraged – and Pesaro with Sorbini, plus
a couple of technical-sales sites), there are two production facilities in Germany for finishing, “Dusphol”
and “Delle Vedove Maschinenbau”.
Another key asset is the subsidiary in the USA, in
Charlotte, 18 thousand square meters in another
“target country" which is a key area for the group.
And China, as already mentioned, with a strong

presence both for the dental industry and finishing.
After all, today China is the first furniture manufacturer in the world, with increasing export towards
the West, setting visual and finishing standards that
cannot be achieved without specific technology.
We think that we should say something more about
plants, reminding that Cefla has been one of the
actors involved in the renovation of the Scala in Milano and the brand new tower of Porta Garibaldi,
also in Milan, the highest skyscraper in Italy. “We
quitted the residential market and focused on the
high range”, explained Antonelli. “We have worked
and we work a lot in the energy industry, with Snam
and Eni to mention some references, also in cogeneration, in the use of biomass from agriculture”.
“Creating a world for yourself and for the others” is one of the sentences we read at Cefla. A direction that in 2000 led to a strong, complex structure, “…which brought the board of directors and
the stockholders assembly to consider that it was
the time to operate differently within a landscape
in which established economic and geographical
references were moving away”.
“A complex season – continued Antonelli – because
it was different from all others: indeed, we realized
that it would not be a period of stagnation, but a
real change where nothing would remain the
same. Everybody has to face fears, instability, anxiety… many people struggle to have a balanced reaction. They sometimes think about giving up, close
up and wait for the wind to fade.
That’s understandable, before the shock that has struck
our economy, but it is an answer that can be managed
only in the short term. Unfortunately, it is going to be
a long time. The storm has not finished and we have
understood and we must understand every day which
storm we can face, finding a balance between fears
and the need to chase our future”.

“During these years, we have made significant
changes undoubtedly”, said Antonelli almost
changing his voice tone. “We have focused on people, we have understood that innovation is also
based on the right consideration of different opinions. We have reacted, overcoming the stage where
we thought we made all wrong, perceiving that, on
the contrary, we made the best choices in specific economic and historic periods; choices that
should not be rejected but considered for their value in that specific moment.
We have started from here to build the pride of being a very solid organization, with economic principles that few organizations can boast. We have
started over for a new season, after the time of pioneers, diversification and consolidation.
This is the age of “acceptance” of the world, the
awareness that we are a strong and big tree, deeply
rooted in the ground, nobody will ever tear us off,
we are ready to grow longer and longer branches.
We have head and heart, we have a story and a
responsibility.
We have to do what we can do best, we have to
focus on the projects that are closer to our daily life,
without making the mistake of stopping to invest in
new products or projects. In 2008 we acquired a
company dealing with radiology: this allowed us to
grow by integrating new technologies in our offer
with excellent results. If we talk about finishing technology, I immediately think of the latest developments in digital printing, where we have established new standards for the market.
This is possible also because shareholders are
close to Cefla and they leave a big part of their dividends in the company. A sign of trust but also the
opportunity to keep moving ahead!
There is much interaction between us, everybody
is strongly involved and committed. We discuss
management, projects, strategic plans... there is a
shared decision-making process which generates
strong participation.
We are proud of being a cooperative association,
“promoting the principle of shared benefit”, as
we have written. We have been offered a business
that we could not manage all alone, we feel involved
and we want to do our best to create employment,
wealth for as many people as possible, to leave
these assets to the next generations”.
by Luca Rossetti ■
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CASADEI-BUSELLATO,
NEWS FOR THE SEASON...
Several new solutions are expanding
the range of machinery by Casadei-Busellato.
Casadei-Busellato keeps challenging the market
with a range of traditional and special machines that
combine price and performance. Once again, spotlights will be cast on “Team Work”, a name that
hides a real “system” consisting of a panel saw, a
“Flexa” edgebander and a working center, all integrated in one cell: three machines that interact
with a high level of automation.
The cutting bills are optimized in diagrams for the
panel saw and all generated machining programs
are automatically sent to the machines via Ethernet. The panel saw cuts the required parts for a
piece of furniture and prints out a label for each part;
the label carries a barcode with all necessary information to select the machining program for all
boring, cutting and edgebanding operations downstream. Labels are then read by the working center and the edgebanding machine via a scanning
pen, so that the equipment is automatically programmed with the required operation to complete
the piece of furniture.
There are also standalone solutions such as the
edgebander “Ala 20 S”, offering high performance

“Ala 20 S”.

40 XYLON INTERNATIONAL July-August 2012

“Flexa 27”.

that place it at the high end of its category. it can
handle coil edges from 0.4 to 2 mm and solid wood
stripes up to 5 mm thickness, with maximum panel thickness of 50 mm. It is equipped with a gluing
unit consisting of a Teflon-coated quick-heating container and a glue-spreading roller with internal resistor to keep glue at a constant temperature. The
superimposed trimming unit is provided with vertical copiers ensuring perfect alignment to the working point; transition from the radius edging to the
wooden edging is performed by moving the cutters axially.
In the edgebander category, Casadei also offers
“Flexa 27” and “Flexa 37”, the former addressed
to handicraft and small/medium companies looking for reliability and flexibility even in intensive working conditions, while the latter can apply 6 mm thick
edges into panels up to 60 mm thick.
Casadei also offers the new “Libra 35”, meeting
different productivity and machining requirements, from small handicraft joiners to mid-sized industrial companies. A highly versatile machine for multiple applications, it delivers perfectly calibrated and finished parts with
an affordable investment. The machine is suitable
for solid wood and can be equipped to pre-sand
and sand veneering panels for solid or hollow-core
substrates.
“Xenia 70” is the name of the new range of
Casadei automatic sliding table panel saws, been
designed to fulfill the requests of a more and more

“Libra 35”.

demanding and qualified market. The sliding system with prismatic guideways and preloaded ball
bearings ensures smooth and precise sliding table
travel. The machine is equipped with numerical control on overhead control panel which allows all machine axes to be controlled. A wide range of options
allows to meet all machining requirements.
Moving on to working centers, Busellato expanded its offer with “Easy Jet”, designed to develop
and deliver more and more high-tech and flexible
products, simple and intuitive systems and solutions,
affordable for everyone.
The “Linear 10” tool changer is particularly versatile, while the handheld control panel simplifies all
startup operations and allows the operator to
work comfortably during all operations, simplifying
the machine operation and improving visibility over
the entire working area.
Like all other nesting machines, this center is also
equipped with a tool presetting device that automatically corrects the tool length to optimize its cutting depth.
The “Jet Master 25” range has
also been renewed, designed with
a modular concept

that provides for maximum configurability in the processing of panels, windows and solid wood. A working thickness of 280 mm and the units driven by two
independent “Z” axes offer speed and high accuracy
in processing.
The 24-position rear tool magazine is integrated with
two side holders, each with two places, for the use
of large tools, for instance with 400 mm diameter
blades.
Another new feature is the use of cable carriers for
the distribution of electric and pneumatic energy
to the moving units, including traveling tables.
The “Imc” worktables ensure stiffness and accuracy;
they can now be equipped with new solutions, first
of all the new quick changer for vacuum cups and
clamps applied to trolleys, so as to perform a fast
and simple transition between different operations.
In view of its success, Busellato still offers the working center “Jet Optima S20”, provided
with an integrated wiring cabinet that reduces installation space,
adapting to the
space requirements and constraints of small
companies and
handicraft businesses.
The “Z” axis stroke (300
mm) and a 180 mm workpiece through-feed gap offer greater
capacity and flexibility.
With the self-orienting aggregate “qinX”, that can
be installed optionally on the machine, Busellato delivers a five-axis working center, with one axis driven mechanically also in the entry level range.
This working center is particularly suitable for companies that process different products in small quantities, as it can switch from panels to doors to solid wood parts in a very short time, also thanks to
a wide range of tools available in
the 16-position tool magazine
and in the 10-position “Bt” rotary
magazine.
Finally, we remind you that all “Jet
Optima” range solutions are designed to be integrated in a
working cell “Team Work”. ■

“Jet Optima S20”.

“Easy Jet”.
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Preparation
of hollow-core
shelving.

DOLMEB, “MADE IN ITALY”
FOR “MADE IN IKEA”!
We had the pleasure to visit a big factory in
Poland, one of the most important suppliers
of Ikea. A story about Italian technology
but also about a production method
that is not easy to find, unfortunately...
From left:
Andrzej Kachel
(Teknika),
Przemyslaw Kutarba
and Stanislaw
Seweryn.

“Made in Biesse”
technology
at Dolmeb.
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Why? Because here we are talking about very large
volumes of few products; it’s about reorganizing the
layout in a specific way in order to obtain the maximum result, the highest productivity with consistent quality and minimum costs. And if the production program changes, because the customer
wants a different piece or a new product, everything
is thrown away and the factory is rebuilt.
For pity’s sake, we are exaggerating a bit, but we
are not that far from reality. As confirmed by Andrzej
Kachel of Teknika, a renowned Italian importer
working in the Polish market (see profile on page
64), “… they gave us a sample of the piece to produce and we gave them a “turnkey” factory, ready
to output huge quantities of that product!”.
We liked Dolmeb in Swidnica. We liked to see
something “different” – that we will try to describe
in the next pages – an organization that is working

in a “special” way, basically for one single customer
that sets very strict standards, requires “in line” controls and top quality, always.
Dolmeb is a deep-rooted company. Rumor has it
that there was a company manufacturing church
organs before the Second World War in this area.
In the same building, there was a furniture manufacturer. Silesia was still part of Germany, but life
and history have been so hard in this territory.
Ancient stories entwined, a bit confused, perfumes
of wood.
After the war, this land became Polish and the first
significant traces of furniture appeared. Dfm is an
acronym that, roughly translated, means “Furniture
Manufacturers of Lower Silesia”. A successful
page; a kind of consortium coordinated by the authorities of the socialist government that manufactures shelves for shops and furniture for schools.
At a certain stage, also “furniture" for radio and TV
sets. Dfm grew and in the Sixties it had several production units: Swidnica, Bystnyca Klodzka,
Lubawka, Swiebodzice, Jawor, Wroclaw, Dzierzoniow, Walbrzych, Klodzko, Srebrna Gora… over
3,500 employees.
The headquarters were located in Swidnica, where
Dolmeb is based now. In the Sixties, in another part
of Europe, a man called Ingvar Kamprad had some
problems with his Swedish suppliers: he looked
around and came to Poland, because he understood that it was the right place to process wood.
Few years later, Dfm was included among Ikea partners. Let’s move to 1989: Poland is no longer a socialist economy.
Many companies collapsed, the system cracked.
Big Dfm was split up into smaller companies, easier to manage. In 1991, Swidnica and Srebrna Gora
facilities became separate companies - named
Dolmeb – managed by people appointed by the
new Polish government.
However, they were not so experienced as to furniture, and it was almost normal that in 1998 the au-

A “MADE IN ITALY” FACTORY
“Made in Italy" brands in Swidnica facility are countless. The painting department – where specific elements of a renowned collection
are lacquered – is stunning. Two Giardina Uv lines for water-based
paints with “Mos” system, integrated with solutions by Costa Levigatrici, ensure the spraying or roller finishing process according
to the product and needs; these lines are supported by a Finiture
plant for manual painting of the edges of stacked elements.
Hollow-core processing, as we said, is a specialty of Dolmeb. We
visited the line for the production of “Lack” shelves, which can
produce over 1 thousand pieces per hour.
It is a real showcase of Italian technology starting from Selco “Ebt
120 Active” panel saw which prepares particleboard panels, giving them suitable dimensions to be processed in Zaffaroni “Mls
80” multiblades machine that produces 14 strips in the required
dimensions to build the shelf structure.
The strips are cut in length with a “Superpush 200” by Salvador.
At this stage the frame is assembled and the beehive core is inserted. Sandwich panels are processed in an upper-lower gluing machine by Omma, taken to two presses by Ormamacchine
with automatic loading/unloading and then processed in a
“Stream” squaring-edgebanding machine by Biesse and in a linear panel saw by Gmc Macchine which allows to obtain two
shelves from the same panel.
Drilling is carried out with a powerful “Techno” machine by Biesse
Group, while “Rover” working centers are used for all other “accessory” processes: a “C6 Edge”, equipped with an edgebanding
unit , and two “classical” models “B4” and “A”.

thorities decided that the management would manage the company in order to avoid business failure.
Stanislaw Seweryn, who had always worked in the
company with increasing responsibilities, became
the manager. Let’s accelerate: in 2002, privatization
occurred: Seweryn and Kutarba family were the
new (and are the current) owners.
“A fascinating story”, says Przemyslaw Kutarba,
who led us on a tour of the facility together with
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TEKNIKA,
“TECHNICAL IMPORTERS”…
You cannot call them importers. Teknika –
founded about fifteen years ago by Claudio Tornati to sell strictly “made in Italy”
woodworking machines in Poland– has
always been providing complete consulting services, top-level expertise allowing the
company to propose complete lines, plants
and factories and not "just machines".
“Today we have an organization that effectively covers all Poland”, explains Andrzej
“Finiture” for edge painting.
Kachel.
“Teknika operates in the North-Eastern region of the country, with Mekanika we serve companies in Southern Poland, while Unika is the reference organization for the central region. We have a fourth company, Logika, proposing tools
manufactured by Fantacci”.
Turnover amounts to 25 million Euros approximately and there is a
single reference for each kind of machine, with a "reference" supplier.
“Over the years – continues Kachel – we have created a group
of excellent suppliers. We work with Uniconfort for boilers, Salvador, Costa Levigatrici and Biesse for more advanced technologies, with Paoloni, Friulmac, Cefla, Ormamacchine, Saomad,
Cma Robotics, Camam, Balestrini, Essetre, Primultini, Storti, Barucca, Essepigi, Zaffaroni...
Poland is a receptive market, even though things are not going
as good as in 2008 or 2009, the years of real boom! We are partners, fellow travelers cooperating with customers in order to get
the best possible solution. We are used to working like this, sharing ideas, needs, opportunities”.
“We have developed huge complete plants that have given us
great satisfaction”, says Kachel. “We do not just install a plant;
our technicians stay close to the customer for at least one month,
producing with them and testing all situations that may arise. When
we are sure that everything is perfectly right, our job is finished.
Recently, we have designed and developed one of the biggest
parquet-manufacturing facilities in Europe, with a production capacity of two million square meters. A completely automated factory, with a small team of operators mainly driving forklift trucks”.

Stanislaw Seweryn. “The modern era of Dolmeb,
as we like to define it, is characterized by a milestone in 2007 when Ingvar Kamprad came to visit us and, together, we decided to create a completely new factory in order to produce only and exclusively for him. In October we bought the building site, in December works started and ten
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months later the first delivery was carried out, a
coronation of a history of almost 50 years of cooperation with the Swedish giant. The same development and strong investments characterized
also the renowned facility of Srebrna Gora. Globally, 18thousand square meters full of brand new
Italian technologies, two big plants implemented
with technical advice by Teknika. 350 employees,
20 million Euro turnover”.
“We are an independent company – said Stanislaw
Seweryn – that works exclusively for Ikea. A strong
partnership characterized by close cooperation. They
have always had great expectations as to quality and
product safety. They send us the project, a sample,
and we organize to produce it in the quickest and
most cost-effective way. Today, from our factory at
least three or four trucks per day leave directly to
reach Ikea stores all over the world or retail warehouses and, if you consider that they are “flat packages” or “Rta” (ready-to-assemble) furniture, you can
imagine how much material we are talking about ”.
“We have longstanding experience in the production of lacquered panels, Mdf or particleboard –
added Kutarba – and we are the only ones, besides
Swedwood, to produce hollow-core elements. That’s
one of our specializations. From a “technological point
of view” we can sum up our job, saying that Ikea sets
the parameters and we have to equip ourselves with
necessary technology. For this production method,
flexibility is absolutely a vital element, but the most
difficult thing is to define standards and specific production methods, being strongly specialized and
equipping each machine in a specific way: In this
way – with strongly automated technology – it is possible to get to the price level we have to ensure”.

Painting line by Giardina and Costa Levigatrici.

Ormamacchine presses.

A detail of the linear panel saw by Gmc Macchine.

Salvador “Superpush 200”.

Omma gluing line.

Zaffaroni multiblade machine.

“High quality at low cost”, says Stanislaw Seweryn,
smiling. “Repetitiveness is our must. I think about the
shape of some furniture items for kids that you find
in Ikea catalogues and that we produced partially.
Shapes that required challenging operations and
time, besides a specific organization of tasks
and specific machines.
Teknika has been our reference partner for a long
time: we examine with them the pieces we have to
produce, quantities and costs that every piece has
to have. They process these data and they propose
us the ideal factory. We are very satisfied with the
job we’ve done with them and with the Italian manufacturers they represent: they have been our partners for the technology of both our factories and
we implement and update it constantly, always with
their support, their advice.

Consider that being an Ikea supplier means ensuring an important number of controls and complying with several standards, first of all "service",
which means that you have to respect delivery
times, quantities and quality… if we did not have
reliable technologies…”.
“And we have always had very positive results with
Italian technology, let me say it again”, said Seweryn. “Starting from the first machine we bought several decades ago, a working center by Alberti that
we were able to buy thanks to the availability of foreign currency that our relationship with Ikea ensured
us. Our cooperation with Kamprad has also had this
effect: enabling us to buy best foreign technology,
especially Italian”.
by Luca Rossetti ■
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FURNITURE MADE IN POLAND:
THE PECULIARITIES OF A SYSTEM
Based in Leka Opatowska,
Calitan is a great example of today’s
furniture production in Poland,
a European country that has become
an established actor in our industry,
with a past, present and future story
to tell…Calitan has chosen Scm Group
for the realization of a new site
with a modern plant able to double
production as soon as possible.

A “Morbidelli”
machine purchased
in 1995 and
still running
on three shifts.

It is very interesting traveling across Poland today,
seeing the big differences between urban and rural areas, recognizing the great effort to build infrastructures for an industrial system that desperately needs then, experiencing the differences between different regions of the country, feeling how
furniture is at the core of huge business in this part
of Europe. We made a short trip to a large industrial district along the German border, in the
provinces of Wielkopolskie and Dolnoslaskie, offering the biggest concentration of foreign manufacturers, mostly German.
Yes, Germany. Poland has always been considered
a sort of German colony, where Germans have
brought investments, machinery and determination
to develop an industry. That’s true, but there are also
many other organizations, different “systems”, all
based on all-Polish woodworking know-how, tradition and skills.
It’s easy to accept common beliefs, while it's a bit
harder to understand what things are really like.
We tried to, and this is the story of the first stage
of our journey, visiting Calitan in Leka Opatowska,
ninety kilometers east of Wroclaw. A range of
melamine-faced chipboard furniture for the mid
range of the market, 160 employees, a turnover of
10 million Euros approximately, a portfolio that includes day and night furniture.
Why Calitan? Because they decided to build a new
factory and install an ultra-modern “made in Scm
Group” plant, having to face strongly growing demand and double production as soon as possible. Interesting, isn’t it?

Radek Erlich (left), general manager of Scm Group Polska,
with Janus Jeziorny, production manager.
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SCM GROUP POLSKA

A view of the angular sawing plant “Gabbiani”.

Calitan was founded in 1975, when Jan Jagieniak started to manufacture cabinets. It was a small
company, nothing special, but little by little things
got better, and business grew. Being part of the Soviet block had some benefits: the big Soviet
planet was hungry for furniture and Jagieniak was
ready to produce it. In Leka Optawska they
worked with melamine-faced chipboard; then they
opened a second factory in Lodz for solid wood and
veneered panels, and also started to manufactured
sitting furniture in Kalisz, Poland's oldest town.
Everything was going smooth, but history was
preparing a big surprise. Change arrived, with Solidarnosc and Lech Walesa, the collapse of the Communist regime, separation from the Soviet Union and
all the rest... big chapters of big history, with hard
consequences on an economic system with deeply
rooted habits.
Little by little, relations with Russia deteriorated and
things got complicated for Calitan Group. All of a
sudden, their reference market disappeared and
they had to find new ways, new opportunities. It was
time for reorganization: the Lodz and Kalisz sites
closed down, efficiency and competitiveness were
the new keywords.
Calitan opened up to the world. Distribution in

Radek Erlik has been the general manager of Scm Polka for a
few weeks now; he was engaged to support the team and manage a subsidiary that has given and still gives great satisfaction
to the group, with 55 million Euro turnover in 2011.
“At present, we are still thirty people approximately – Erlik says –
but new entries are planned in sales and service. The core of the
organization is Poznan, where we have our headquarters, but our
reorganization project will focus on even closer vicinity to customers:
we have five showrooms in the country, and soon we will open
three more”.
“We made excellent business with complete lines and plants”, Erlik says. “But I won’t hide that, besides expanding our “Industrial” offer, I see great development opportunities for the “Premium”
division. According to our estimates, in Poland there are 24 to 26
thousand companies that are potential customers; among these,
less than 500 are big customers interested in high-capacity lines.
These are significant organizations, we know them well, they represent approximately 75 percent of national production, and they
are already our customers. But beyond this category, there is another world we don’t want to overlook.
Our group has a very extensive range, from simple solutions to advanced lines, so we have the ability to provide an answer to each
and everyone.
Also in Poland, the Scm Group brand is a synonym for quality, we
are one of the top-four players, also thanks to the quality of our after-sales service".

Poland is very peculiar: furniture sales are controlled
by few big actors, with few exceptions. Either you
play this game, or you go abroad. Calitan chose
the second option and now they are not selling a
pin in Poland: after all, over 80 percent of Polish furniture production comes from across the border,
mainly Germany and Austria. Calitan is actually not
a brand, a name, it's a furniture manufacturer: it produces and relies on a score of distribution giants,
big customers who take care of sales, closing the
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“Powerflex” by Morbidelli.

“Evolution” by Stefani for “off-line” edgebanding.

circle with end consumers. It may seem dangerous,
but this situation is quite stable, because these sales
organizations look for partners, suppliers with
specific capacity and reliability, not easy to meet.
On one side, such “dependence” can be seen as
a limit, but on the other it enables Calitan to focus
on its core business, i.e. being a “big industrial furniture manufacturer”.

“We are an industrial furniture company producing huge volumes”, says Janusz Jeziorny, production manager. “We have a relatively wide furniture catalog which I like to call “popular”, which
does not mean low cost, but rather able to meet
the tastes of a wide range of consumers, providing good quality solutions at a fair price.
Our strength is volume, just think that in our Leka
Opatowska site we process something like 18 thousand square meters of panels every day. Our furniture, through big brands of international distribution, are shipped to Germany, Austria, France,
Switzerland, Spain… we are not selling in Italy, yet,
but maybe in the future…”, he adds with a smile.
“Our design office creates new models, new collection we offer to our customers, who also submit
their own designs. These two approaches lead to
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the definition of our catalog and to the configuration of our equipment.
Design plays a key role in our distribution relationships, but an essential element is the balance between price and quality, without forgetting quantity. To work in this way, you have to guarantee excellent production capacity. You cannot take risks
with delivery deadlines: you must have the technology, areas, capacity and organization to handle
large volume orders. This means powerful high-productivity high-reliability plants, which you cannot do
without if you want to be part of this business”.
This situation is light years away from the Italian furniture industry. You talk about trailer trucks and tons
as if they were peanuts.

“We purchased a new line from Scm Group Polska and built a dedicated factory because we had
to double our production capacity and grow from
10 to 20 million Euro revenues”, Jeziorny says. “This
is not a decision: you have no alternative option if
you want to meet the demand of a strongly growing market, especially in Austria, which seems totally untouched by the economic crisis. And
things have changed much also in Germany,
where everything seems back to normal and demands is constantly increasing”.

The Stefani edgebanding line.

THE NEW PLANT
Mr. Jeziorny, why did you select Scm Group for this
major expansion?
“In 1995 we bought some Morbidelli boring machines, which have been running uninterruptedly
since then, 24 hours a day, with excellent results
in terms of reliability and final product quality. When
we had to add a second factory next to the first one,
we decided to involve Scm Group in the tender, and
ultimately they won the bid. We considered technical and commercial factors. As for technology,
our experience and their technological proposal immediately convinced us. And also the investment
seemed adequate for the solution; now the plant
is up and running, with lines that combine flexibility
and the capacity to produce large volumes".
The visit to the new area of the Calitan site is selfexplanatory. The layout is very efficient, with different
“islands” associated to different processes. At the
line start, panel sawing is executed by a powerful Gabbiani angular saw “A3” feed by a fork-lift
truck that places panels onto loading tables to be
sent to cross and longitudinal cutting; a “Stacker”
manipulator by Mahros picks cut parts and stores
them off line.
The second stage, edgebanding, is divided into
two different areas. On one side, an “off-line department”, if we may call it that way, where a single-side “Solution” by Stefani performs the edgebanding of small parts or pieces with peculiar
shapes and features. This is a versatile solution, with
the possibility to handle parts that it is no longer
cost-effective to send to the squaring-edgebanding line, an impressive 50-meter-long plant where
the first pair of edgebanding machines “Evolution
Ssb” processes the longitudinal sides, with an opening up to 1,600 millimeter width, while the second
pair acts on the “short” sides and can effectively
handle parts up to 3,200 millimeter length.

The same concept – a solution for simpler operations, for small batches to be handled manually, and
a second one to handle the “big” job – was applied
to boring: a Morbidelli “Zenith Cdm” is used for
“lighter” cycles, while heavy boring operations are
carried out on the third “island”, dominated by a
powerful and well-equipped “Powerflex” by Morbidelli, the state-of-the-art of the group for boring,
a machine that combines big power with high speed
and excellent flexibility, executing even very complex boring schemes in short time. Loading and unloading automation is essential, entrusted to two
“Brush” units by Mahros.
This impressive plant is completed by a fully-automatic packaging system by Cpc and a Celaschi
machine to split panels in two identical parts that
are processed as if they were one piece, after being edgebanded and routed. Also in this case, the
loading process is manual, while finished parts are
stacked by means of a “Brush” unit by Mahros.
by Luca Rossetti ■

The Celaschi solution to cut finished panels into two parts.
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PNEUMAX
Worldwide leader in
Pneumatic Automation
www.pneumaxspa.com 24050 LURANO (BG) via Cascina Barbellina, 10 Tel. 035 4192777 Fax 035 4192740-1

FROM DESIGN
TO PROCESS…
IT’S JUST A CLICK!

The use of special software
enables furniture
manufacturers to manage
each stage of the machining
process effectively,
from 3D design to machine,
eliminating potential issues
in advance and optimizing
machining steps and resources.
Software solutions for machining process control
and management, connecting the design “brain”
and the technological “hand” of the working center, are becoming key elements for production optimization strategies in woodworking companies
thanks to flexibility, modularity and scalability on real
user needs. The widespread use of high-performance and user-friendly IT systems stems from the
need to coordinate administration and production
with a single integrated approach which – during
crisis time – can optimize resources, time and costs.
We talked about it with producers and distributors
of software systems.

FLEXIBLE AND DIVERSIFIED

Focus on
software

Founded in 1978 as a satellite company of Prima
Progetti, Prima Electro-Gruppo Prima Industrie is
a company based in Moncalieri (Torino) specializing
in the design, production and sale of
industrial electronics
solutions. Through
the takeover of the
Osai brand, the organization reached
Federico
a leadership posiDe Sario.
tion in the market of
Prima Electro facility in Moncalieri (Torino).
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numerical control for
wood, glass, stone
and special applications for metal
processing. The latest generation system is “OPENcontrol”, a scalable platform as to software
performance and
hardware configurations that can be
adapted to all application needs of the
customer. “After the
2009 tsunami, the
market recorded
some recovery signs
Production technology by Prima Electro.
in 2010 and 2011”,
says Federico De
Sario, Executive VP Sales & Marketing. “Today, we
perceive weakened demand, and market visibility is still scarce”.
A flexible product offering and market diversification represent two key strategies. “In China and in
Bric Countries demand is rising,” hence the decision to invest also during a global economic crisis.
“In 2011, we opened a subsidiary in Guangzhou,
a choice we made to gain credit with all Tier 1 manufacturers in the wood industry”.
In the numerical control industry, there is an increasing demand for complete and customized
packages allowing to manage the machine and all
its functions according to customer needs. This is
the target of “OPENcontrol”, “an important milestone
integrating – in a single product family – different
technologies from Prima Electro and Osai products”.
Connectivity, user-friendliness, easy machine
configuration, modularity and flexibility are the
main requests expressed by the market, “considering the significant reduction of setup time for
machines”. The key targets for Osai “OPENcontrol” products by Prima Electro is Nc machine manufacturers. “We are particularly focused on scalability, a factor that represents the main design
concept for “OPENcontrol”: the customer can now
choose the different system components and buy
only the products that are really used; this means
that he can get significant cost savings and better product performance according to his application needs”.

52 XYLON INTERNATIONAL July-August 2012

PARTNERSHIP TO GROW
Partnership between specializing and complementary companies in the world of software, from
Erp to production control, is the direction chosen
three years ago by Logico Team in Rovereto (Trento) and Ddx in Brembate Sopra (Bergamo).
The Trento-based company has developed “iLogico”, the Erp software for small doors and windows
manufacturers allowing to manage in few steps administration, price quotes, forms, data archiving and
storage, ensuring
scalability and flexibility according to
the manufacturer’s
needs.
Ddx develops IT
products for processing windows,
Nicola Simoncelli.
beams, panels and
walls for wooden
houses, in order to monitor the whole production
process constantly. The difficulties in the market
come from the economic crisis and from scarce industry awareness of the need to boost innovation
in the manufacturing organization.

Production technology by Logico Team.

“PowerWIN” by DDX.

“Cad-cam software for machines has recorded a
good trend, unlike Erp where stagnation is stronger.
The market is waiting to know what will happen and
it is suffering from the lack of expertise and competitiveness in the industry”, explains Nicola Simoncelli, technical-organizational consultant at
Logico Team. “We are integrated and complementary partners of Ddx, we started this cooperation in Italy as well as abroad in order to consolidate our strengths. Today, Erp software is vital and
it should be used for the optimization of the production process, but this approach has not yet entered in the "handicraft" attitude of many wood industry operators”.
Starting from price quotations and reaching up to
machine management with a linear process and
without duplicated data entries is the goal of special software such as “EasyWood” and “PowerWin”.
Besides, “the user can check all operations of the
working center through a 3D simulation system with
collision control, in order to solve potential issues
before launching production”, says Giorgio Pirotta, salesman of Ddx.

FROM BATCH ONE
TO SERIES PRODUCTION
With sites in Bari, Rome and Milan and over fifty
years of experience in the woodworking machinery industry, started by its founder Lucio Petrosino, Petrosino Woodworking Technology is an Italian distributor of cad-cam software applied to wood
processing. They address small manufacturers as
well as companies specializing in furniture and interior decorations, from batch one to series production, also just in time.
In line with market needs, the main function of software is to provide a direct connection between the
3D design stage of any item and Nc machining, with
integration interfaces to external software for accounting and Erp (Enterprise resource planning).
As a matter of fact, business competitiveness also
requires a global control of the production process.
The market is expanding and requires additional efforts for training
and preparation. “The popularity of
these tools is increasing and young
workers are the ones who tend to
use them more frequently, especially
at schools”, explains Giancarlo
Petrosino, who is directly involved
with his sister Grazia in the training

3D design rendering (Petrosino Woodworking Machinery).

of students from specializing colleges and universities. The relationships with Politecnico in Milan and Bari are excellent. “This enables students
to learn how to use the tool combining it to manual creativity, with deep roots in the history and tradition of furniture”.
From design you can move directly to production
and numerical control, but what makes the difference is the integration of photorealistic images and
executive drawings – also for small joineries manufacturing custom furniture – that ensures a direct
interface with sales, establishing a new relationship
with the customer.
Is the crisis having a strong impact? “The question
is relevant, companies are interested in this kind of
technologies, but still we see a slowdown. It’s the
final customer that asks for our software to Italian
and foreign machine manufacturers. In other
countries, software is considered
more important than in Italy, and its
diffusion is encouraged with economic-financial aids; the generation
change will provide new opportunities for usage and diffusion”. The
most important thing will be to give
Giancarlo
made in Italy more and more visibility
Petrosino.
leveraging new technology.
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INNOVATION IN TANDEM
Improve production performance thanks to the integration of updated technology and innovative software applications. This is the joint mission of
T.O.P.-Technology for the Optimization of Production and the production of special machines
and plants for panel machining in Cadorago
(Como), and Tpa, its partner company based in Sesto San Giovanni (Milan), specializing in control software for industrial automation and numerical control.
“The Italian and European market requires the integration between machinery and software and just
in time control”, says Fabio Rotunno, Ceo of T.O.P.
“IT systems are a key part of business activity for
incoming order management, the connection with
working center and real-time process feedback.
We aim at improving human skills with computerbased solutions”.
T.O.P. sells machines or just software; customers
are normally furniture manufacturers; user-friendliness, customization and speed are the most appreciated values. With Europe and Italy in poor conditions, Nc software is appreciated also abroad,
starting from new markets. Massimo Dell’Avo, Ceo
of Tpa, sees growth potential in Brazil, Turkey, India, Russia and Canada, but also in Northern Africa.
The scalability of solutions is the first requirement:
“New generation software solutions are modular
suites integrating different functions with user interfaces and consistent
operating
modes”. As to Nc,
customers look for
graphical programming software that
“speak" the language
of joiners, high perFabio Rotunno.
formance for a quick

T.O.P. facility in Cadorago (Como).
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Tpa facility in Sesto San Giovanni (Milan).

Roi
distributed
across the maximum
number of pieces
thanks to “machine
optimizers”, the
availability of 3D simulation software alMassimo Dell’Avo.
lowing to measure
the execution time
and the machining cost of a piece, production traceability.
“There is still room to optimize energy wastes as
to electrons and compressed air, and to improve
safety and interconnection between software and
machine”. More innovation opportunities are available for feeding and servo systems for standalone
working islands, based on software applications
for deterministic scheduling of machining processes: “in the woodworking industry, these are unexplored territories”.

INTEGRATED
PROCESS MANAGEMENT
BrainSoftware in Fonte, near Treviso, is a company
specializing in cad and cad-cam software for the
furniture and interior decoration industries. With their
“Spazio3D” system, the company provides the market with complete solutions for integrated process
management, from design to production, while optimizing time, costs and resources.
“One thing is sure,
before the crisis software was not the
main focus, but today it has a high
value. The software
market is going well
– says Paolo CanoPaolo Canova.
va, IT manager –

BrainSoftware headquarters in Fonte (Treviso).

and it could be even better. Among our customers,
you can find different kinds of companies, from small
joineries up to big organizations, in several industries. We provide up to 26 different versions of
our product. Our software deals with project management from design to production, up to shipment,
including the management of the whole plant”.
Customization is the first requirement a software
house has to provide and meet: the system is tailor-made and customers only buy what they need,
and, in case of growth, they expand the system
gradually. The modular structure allows to obtain
a customized configuration according to the manufacturer’s budget and needs. An Italian company, BrainSoftware exports 80 percent of its production to Europe, the United States, Australia, up
to Brazil and Asia. “Using software, production
speed is increased, in the morning you can prepare
a project and during the day the product is assembled, reducing human effort in the process”.
The cooperation with equipment manufacturers is
essential. “Software is produced in constant connection with the manufacturer. A NC machine is usually equipped with a software and we interface our
system with this software in order to fully leverage
its functionality, taking into account materials,
needs, feedback from manufacturers and customers. The highest market share is related to the
management of working centers, drilling machines
and other kinds of machines. Today, the synergy between machine and software manufacturer is very
important, they have to walk hand in hand”.

niture industry. Targets include the furniture and retail industries, handicraft joineries, furniture resellers,
interior designers, architects, furniture and interior design studios. The crisis is the right moment to
provide companies with more effective software systems, this is the opinion of Giorgio Andreani, president of Group Computer Office. “Our expectations
for the evolution of the Italian and European market over the next months are oriented towards recovery, with the need to implement increasingly sophisticated and interconnected software in order
to make furniture
manufacturing more
productive”.
Brand internationalization, started at the
end of 2009, is a
strategic step on
Giorgio
which we need to
Andreani.
keep on working.
“Today, export represents 15 percent of total production, in the period 2012-2014 our goal is to increase market
shares and define actions supporting business development reaching up to 30 percent”.
Customer requests are clear. “Design and create
all kinds of environments as quickly as possible in
a customized way, with non-standard projects. Software will have to be parametric, flexible and complete”. In addition, “it shall also be able to generate technical processing sheets and connect with
NC machines, preventing the operator of the machine from programming manually Nc machines to
produce furniture items”.
Producing a tailor-made item means processing all
production data at each cycle. “The real-time generation of all information without mistakes is essential to save costs and ensure that the cycle is completed with the highest operating effectiveness. All
data required by the machines to process single panels are directly processed by the software”. ■

FROM INDUSTRY TO JOINERY
YourCad, a company of Gruppo Computer Office
based in Pesaro, operates at international level in
the field of software solutions and services, supporting graphical design processes (cad), production (cam) and sales for companies in the fur-

The headquarters of Group Computer Office in Pesaro.
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FROM TRENDY CAR TO 3D MODEL
WITH A SIMPLE SOFTWARE
The new concept car “Cambiano” by Pininfarina inspired
the creation of a 3D wooden model made by Riva 1920
and exhibited at the Saloni in Milan. The model is the result
of a partnership with the software house Alphacam and Scm Group.

focus on software

The original
“Cambiano”
exhibited
in Geneva.

Marco Silva.

The prototype of the latest generation of trendy cars
has moved from the international car shows to the
glittering world of design, expressing its best value through wood. We are talking about the new
“Cambiano”, the concept car by Pininfarina, the
queen of the Geneva car show – where it was
launched last March – now an icon and symbol of
the successful partnership between a woodworking company, a machinery manufacturer and
a supplier of next-generation numerical control software. The construction of a full-scale model of the
concept car “Cambiano” results from a business
partnership involving Riva 1920, based in Cantù
(Como) and strongly design-oriented, and Alphacam, belonging to a global corporation with UK
headquarters and US R&D, over 450 employees
worldwide, two offices in Italy in Bollengo (Turin)
and Gaiarine (Treviso), five subsidiaries around the
world (Germany, Taiwan, Japan,
United States and United Kingdom), an exclusive distributor in
Italy, namely the subsidiary Licom Systems Srl.
The equipment, i.e. 5-axis numerical control machines, was
supplied by Scm Group, the technology supplier of Riva 1920. IT
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systems by Alphacam, already adopted for the production of complex and large components in shipbuilding and automotive, had been used to
process and handle the interior components for the
original car.
The model went even beyond and, in the wake of
a recent project launched by Maurizio Riva, coowner of Riva 1920, revisited the silhouette of the
new car using glued boards of recycled wood from
Briccole in Venice.
After almost three months, from January to March
2012, the wooden model of “Cambiano”, produced
in the Riva 1920 factory in Cantù (Como), was the
highlight at the Riva 1920 stand at the latest Salone del Mobile in Milan; now it is exhibited in the
showroom and wood museum of the Cantu headquarters. We talked about this adventure between business and creativity with Marco Silva,
sales manager of Alphacam-Licom Systems.
Mr. Silva, what was the origin of the project for the
“Cambiano” model by Pininfarina?
We got in touch with Maurizio Riva in 2007, and in
two years this collaboration was consolidated and
enabled the company to develop its IT systems for
The original model from Pininfarina acquired by Alphacam.

“Cambiano” model, machining simulation in Alphacam.

five-axis numerical control machines. The production of the full-scale model of “Cambiano” by
Pininfarina is a project to celebrate Licom Systems’
twentieth anniversary and, for Riva 1920, to develop
a new project.
The contribution of Scm to support the initiative is
represented by the equipment installed in the factory by Scm Group, which is our first customer and
a privileged partner. Riva has been collaborating
for a long time with Pininfarina and we were looking for a high-impact object, so the “Cambiano”
concept car was a perfect match. Working on the
full-scale model of a car was a complex achievement, implying long time to translate and split the
original design into individual details, parts and
components to be assembled.
Overall, the project required 200 hours, including
programming and verification of production stages
directly next to the machine in operation. We might
seem too assumed, but the software set the machines running and, without the software, there
wouldn’t have been any project.
What kind of issues have you been facing?
A key issue was to check the integration between
software and machine specifications. We have
made simulations to identify the tools that had to
be installed on the machine, and then we worked
with a trial-and-error approach to optimize the
process step-by-step002E.
This indicated the need to replace tools and to accurately define part positioning during machining
cycles, for instance to make sure that the working
aggregates could reach all parts.
It was essential to have the capacity to simulate
operations in advance, we defined the entire approach without even touching the machine before
we started to cut wood.

A detail of the model machined on a 5-axis working center.

Which are the key features of the IT system?
It is a horizontal system, therefore particularly suitable for companies like Riva 1920 that deal with
design, with adequate performance for wood as
well as for glass, marble and plastic. It ranges from
single parts to serial production for woodworking
subcontractors and all industrial companies where
production changes on a daily basis. The software
also has different levels: the solution offered to Riva
1920 is the most advanced (Ultimate version), while
Standard and Essential versions are suitable for
customers with three-axis machines or equipment
provided with aggregates and drilling units. It can
handle complex geometry through the internal 3D
Cad and the interface to third-party software, available also in entry-level versions. The post processor, i.e. the software layer that provides the interface between Cam system and numerical control
machine, enables the customer to select the machine configuration that best suits his requirements.
Finally, the system can run also on machines from
twenty years ago leveraging existing technology.
What do users ask of numerical control software?
First of all, flexibility over time. On one side, big
series production has gradually shrunk, on the other the time factor has become critical. It is essential
to enable your customer to switch from the Cambiano model to a door very quickly. Another factor is ease of use, that does not necessarily require
a highly qualified operator attending the machine. This is an interesting aspect and a frequent
requirement from Italian business owners, together with the fact that Alphacam, being independent of the machine, releases the customer
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The wooden car is almost ready.

The wooden “Cambiano” in the Riva 1920 factory ready for the Salone.

from any constraint to a single technology and service supplier. Benefits are appreciated not only on
very complex parts, but also on simpler operations
like panels; just think about contract and the opportunities offered by 3D solid modeling design
within very short cycle time. 30-35 percent of Alphacam’s production is currently linked to these parameters and we think this trend will increase, especially if we think that, until 2008, this need was
not perceived: in recent years, the key role of software in production process management has become more evident and we expect a boom, not only
among “big” customers. Also in this field, we are
going through a transformation. Ten years ago, our
customer portfolio included all types of companies,
now small and medium businesses are predominant; however, we also deal with the design departments of medium-large companies that ask for
advanced customization, for instance strong production automation, the possibility to read from
external databases or to draft parametric drawings
linked to order bills. ■
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The new “OpenControl” platform of the Osai family by Prima Electro (www.primaelectro.com)
features a modular set of hardware and software
basic elements, or “building blocks”, which can
be combined as a function of each application requirement.
This can be made of a simple “general motion control” (gmc) in which the management software is
part of the machine logics or, alternatively, a real
Nc for 2D or 3D working centers. In this case the
part program consists of a series of Iso instructions.
With the same flexibility you can include and enable optional performance required by the application, such as “tool centre point” (tcp), “high speed
machining” (hsm) and “volumetric compensation”. All OpenControl units feature a powerful SoftPlc for machine logics programming.
The tool is equipped
with functions for debugging machine
logic such as break
points, tracing, viewing of variables using point & click operation and utilities
such as changing “on the fly” and “warm start” of
logic that speed up the commissioning of the machine. The organization of the integrated real-time
machine logic environment enables the execution
of up to 250 parallel tasks with 10 different levels
of priority and cyclical scheduling time with a tick
of 250 μs. As to Hmi, the “WinNbi” graphical suite
provides different preconfigured screens allowing
developers to create their man-machine interfaces
freely – also in case of high complexity – without
the need to write any code.
This ensures Multilanguage management also including Unicode characters. Screen layouts can
integrate data from all network-connected Ncs, on
different pages or even on the same page.
The “OpenControl” for axis control features new algorithms for complex kinematics: from tcp for working centers with 3-rotary-axis heads to Hsm management.
Then the new simulator allows to run nc software
from a pc providing also a testing environment without the need for additional hardware. ■

DDX: DEVELOPING EXCELLENCE SOLUTIONS

To stand the rising competition and to become the
leader in the market it is
necessary for a company to
distinguish itself improving
its products and its production processes.
Long term investments and
future orientation are keywords in the politics of
many companies which operates in the woodworking
sector: joiners are investing
in technology and profit by
the huge investments made
in the cnc machine technology using Ddx software
(www.ddxgroup.com).
Ddx develops excellence
solutions specific for the
woodworking field since
years and ensures its Customers the latest technology

in term of quality and saving.
Developed to satisfy the
needs of the woodworking
sector, “EasyBeam” and
“EasyWall” exploit all the
potential of systems with 3,
4 and 5 axis.
“EasyBeam” is the ideal soft-

ware for the production of roofs,
walls, straight and
curved beams,
blockhouses,
gazebo, conservatories and carpentry while
“EasyWall” is especially designed for Osb panels,
sandwich panels, walls,
floors and houses.
They import Btl files version
10.0 or higher and can be
linked to nesting modules.
“EasyBeam” and “EasyWall” automate the woodworking process: once Btl
file has been imported, the
software sets automatically the correct position of the
pieces and vacuums on
the cnc, starts 3D simulation and 3D collision detection and, if everything is
correctly defined, generates the optimized programs for machining. The
software reports any negative results to the operator.
3D simulation allows you
to check if the working cycles are correct and optimized in order to increase

productiveness,
avoid wrong machining and reduce waste. The
“Beam” and
“Wall” module
prevent damages on the
machine, since the application can be linked to the
automatic collision detection module.
With Ddx you are free to
change your machining
system keeping the same
software: this means that
you don’t lose the work
and the information acquired during the years
and that you can use them
immediately on your new
cnc centre.
Since the requirements of
the woodworking sector
are becoming more specific, versatility is certainly
an aspect to consider while
choosing a new cnc machine.
A company investing in Ddx
software becomes different
from competitors because of
the prompt response to market evolution. ■
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PNEUMAX: SMART SOLUTIONS
Founded in 1976 by Roberto Bottacini and
Giuseppe Beretta, Pneumax quickly achieved a
leading position in the global landscape of pneumatic automation components, growing in terms
of turnover, size and organization. Today, the international group consists of sales and manufacturing companies and organizations,
covering the major international markets.

During a meeting at the beginning of June,
the Italian company, a well-known brand
around the world, illustrated the results
achieved and future plans.
Some samples
from the extensive
Pneumax range.
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The holding
controls 19 companies (sixteen sales and
three manufacturing units) with
over 500 employees. In Europe there
are 13 subsidiaries, plus others in India, China and
Singapore, and the "newborn" Pneumax Brazil.
The globalization process has been developing constantly, translating into deeper penetration in the Italian market, which has always been the reference marketplace. At the Lurano factory (Bergamo), covering 40,500 square meters indoor on a total surface
of 94 thousand, last-generation numerical control machines allow to manufacture all components for assembling lines with high flexibility and precision.
Responding to market expectations, Pneumax offers excellent service to customers based on collaboration, competence and flexibility, supported
by well-furnished warehouses, skilled engineers,
quality products and performance.
Corporate decisions and strategies have always been
aimed at the future, based on investments and production policies that "make the difference" in a highly competitive market like pneumatics. Pneumax actually pursues “total quality”, including certifications
(Iso 9001-14001-18001), valorization of the workforce

WWW.PNEUMAX.COM
The Pneumax website has been completely renovated: just go
to www.pneumaxspa.com and enter the section: “catalogo
prodotti”.
Products can be quickly selected by browsing the different sections dedicated to valves, solenoid valves, air treatment, cylinders,
couplings and accessories, motion. Useful technical information
are also available, and the entire catalog can be browsed online.

consisting of 300 employees and, of course, improved technological level and production capacity. The symbol of this mission is the Research and
Development Department, the real innovation engine at Pneumax: a unit that, through sophisticated
design and prototyping systems, must translate customer requirements into technologically advanced
and innovative products, quickly and reliably.

PRODUCTS
Pneumax offers a wide range of products to solve
the most complex applications. Valves and solenoids,
standard and custom cylinders, Frl units (filter-regulator-lubricator) and connections, electronics and
serial systems, electric actuators, motion components, accessories... a constantly evolving range, designed and manufactured with the best software and
equipment available in the market.
This wide range is essential to cover the requirements
of each industry, requiring versatility, reliability and
several options to optimize costs and performance.

Pneumax headquarters.

The company profile area gathers information about mission,
group, research and innovation, quality, custom solutions, and training. Training is a key topic for Pneumax, as the company wants
to be proactive in the training of new generations.
The home page includes a news and info section with the latest updates on Pneumax initiatives, technical news, participation
in the leading national and international exhibitions.

TRAINING AND EDUCATION
With the “Didactic” program, Pneumax offers a complete package of modules that can be assembled on
a simulation workbench; the system is addressed to
technical schools for the construction of pneumatic
and electro-pneumatic circuits, design and verified
in theory. The modules, that can be quickly and reliably clamped to the workbench, simulate the main
functions of pneumatic circuits; they can also be connected to each other with any scheme. Finally, the
range includes modules for the creation of electropneumatic sequences, such as the relay box with normally closed and open contacts. A volume of theory and practice and a software to draw diagrams complete the training workbench. ■
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Experimental center for constructions.

MULTI-DISCIPLINE TO GROW,
ALSO IN COMPETITIVENESS...
The availability of specialized and diversified laboratories for the testing,
certification and EC marking of products is the pillar of the activity
of Istituto Giordano, an organization with an increasing focus on wood
and constructions to find new, stimulating directions of development.
The foundations were laid in 1959, at the dawn of the
economic boom in the Sixties, as a genial (and pioneering) intuition: the strategic role that product tests
and certifications were going to
play as a result of the increasing industrialization of constructions.
This was the starting point for the
creation of Istituto Giordano in Bellaria near Rimini, a technical institute specializing in product testing,
certification, research, design and
training. The creator was Vito
Lorenzo Giordano, who had started his profession in the small seaside town near Rimini as a surveyor and designer of heating systems,
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the first based on a “mass” approach. The Istituto Giordano business was therefore closely related to Hvac and then gradually expanded to constructions in a wider sense, up to
energy and transportation, driven
by the mission of providing manufacturers with useful experimental
and testing data for the application
of calculations and dimensioning.
They were the addressees of the
“Almanacco termofisico”, a heating
technology manual that has become a milestone in the industry.
Step by step, following the introduction of standards for energy
Sara Giordano.
saving and product quality first of

Evaluation of wood elements surface aspects.

all, the institute widened its scope of action with the
creation of laboratories, expanding from the Bellaria
headquarters to Pomezia (Rome), Shanghai and
Gatteo (Forlì-Cesena). In Gatteo, the new “Experimental center for constructions”, recently inaugurated in a strategic location (just outside the
new highway exit “Gatteo”, easily accessible for
cumbersome materials and special convoys),
hosts all the testing laboratories that were scattered
in different sites; in one 60-thousand-cubic-meter
building you can now find all specific laboratories
for acoustics and vibration, special installations,
electronics, fume and heat extraction, optics, fire
reaction, security and safety, as well as those for
wood, metrology and other business areas, with significant benefits from a logistic point of view.
Today, Istituto Giordano has 150 employees, (the
group also includes Imq that 15 years ago acquired
a 20 percent share of the company), and is one of
the best known and appreciated multi-disciplinary
certification and laboratory institutes in the industry (number four in Europe by size); but most of all,
it still preserve its original pioneering spirit, taking
part in the working groups of several standardization
bodies involved in the drafting of new texts that will
affect markets in the future.
Sara Giordano, architect, is the general manager
of this family-run company, working together with
brother Nazario, sisters Arianna and Daniela and
mother Rosalba Angelini, who became president
when her husband and founder passed away in
2005. They have clear ideas, and the enthusiasm

Test bench (ari, water/wind).

to carry on the bold mission of the founder. The new
frontier is wood, starting from structural wood, with
a dedicated laboratory activated by Istituto Giordano.
Mrs. Giordano, your reference market has changed
a lot in recent years, also due to standards and certification. Can you tell us about the milestones of
your first fifty years and your directions for the near
future?
“My father started his business in Bellaria, where
he moved at 20; after meeting my mother, he developed his ideas here. In a town that has always
lived on tourism, we were like extraterrestrials. He
tried to make something new leveraging his education and culture, including a high-school degree
in constructions and a university degree in Physics,
then Engineering and Astronomy.
So he created a new business, without any ties to
the territory: still today, Istituto Giordano is a peculiar
organization in a region dominated by tourist activities, but this has not prevented us from growing constantly. Our latest achievement was the expansion of the Gatteo site, planned in 2007 before
the crisis. We are now waiting for the market to recover in order to leverage its full potential.
This center took five years to build and now we have
unique equipment and test benches for our customers, who can use them for pre-tests to optimize
their products before they are submitted to the institute for final tests and certification as required
by EM marking procedures.
This is a strong investment, a real “re-foundation”
of our laboratories. To make an example, in GatJuly-August 2012 XYLON INTERNATIONAL 63
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what happens in a certification laboratory. If you
know how a product is stressed, you can identify
its performance, weaknesses and areas of possible improvement".

Reverberant acoustic chamber.

Load test on glulam beam.

teo we have re-created the acoustics laboratory,
expanding the number of rooms from three to
eleven; rooms can be combined horizontally and
vertically, so that we can execute different tests simultaneously. In addition, we have an underground room for treading tests on horizontal elements like floors and roofs, and a new Air/Water/Wind test bench with static and dynamic water for windows; the previous version was 7 meters high, now it’s 10 meter high by 20 meter wide,
so it’s suitable to test very large continuous facades,
opening up new opportunities for our international business.
Let me add that, generally speaking, today there
is a new awareness of certification issues. This culture is spreading among professionals and companies, fostered by the necessity to understand
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How many tests do you carry out and which are you
key business areas?
“Every year, we issue more than 13 thousand certificates for as many tested products, which can be
submitted to several tests: a window, for instance,
requires thermal, acoustic and wind resistance
tests. So far, we have exceeded 300 thousand certifications. It’s hard to tell which industries are more
significant. For sure, our multi-disciplinarity is essential, because customers submit a wide range
of issues and find a complete solution and technical support that helps them identify the proper
solution. Basically, we develop a service that is like
a tailor-made dress, including laboratory activities
and phone support.
The working approach of our laboratories also depends on the clarity of standards, which are often
open to interpretation so that certification institutes
do not have identical references, which causes confusion and disputes.
The tests carried out at Istituto Giordano are considered stricter and more reliable, maybe more expensive as well, but fully recognized and accepted by the market. The focus on quality has always
paid back, even in a market situation where we are
confronted with competitive prices that are so low
that you get some doubts".
Which activities do you perform in the wood industry?
“The wood laboratory was created seven years
ago to meet market demands and face the challenge of opening up new horizons, also through
partnerships with foreign laboratories and centers,
to acquire know-how while obtaining a mutual
recognition of tests at the same time, perform mutual verifications to get mutual credibility.
We improved our knowledge of wood and its biological durability, promoting the training of our engineers in excellent laboratories, and then implementing all the necessary equipment. This was the
starting project. In parallel, we implemented the certification track for the EC marking of wood-based
products used in constructions, such as panels,
floorings, parquet, beams, matchboards... and we
started to mark products according to required

tests. Today, the former 1086 Istituto Giordano laboratory performs tests on load-bearing materials.
Laboratory activities are based on existing standards and new draft standards. We can rely on engineers with a specific training for this kind of material. For a couple of years we have also organized training courses in collaboration with industry associations, to train different roles involved in
the wood supply chain, such as technical man-

agers of wood processing centers, a mandatory
education track recognized by the Ministry which
we offer here in Bellaria”.
Since you are experts in several industries, you can
take part in an extensive exchange of information...
“Yes, not only within our organization, but also outside. The Istituto Giordano engineers have an extensive knowledge of their industry and they can
spot all the defects, issues and weaknesses of a
tested product; their contribution to technical discussion is just as important, not only through the
newsletter and magazine we publish regularly, but
also through the promotion of conferences, articles,
in-depth analysis and standardization by participating in working groups.
These are major opportunities to challenge our knowledge and acquire experience from the companies
and engineers that attend these meetings with us.
This is a joint process that can surely bring mutual improvements”.
Standards and regulations, often not very clear, are
sometimes difficult to apply. However, has this resulted into an improvement of products and quality of life?
“Sure. Products have improved in absolute terms,
technology develops and improves when you concentrate on certain performance levels, because you
have the tools to measure certain elements that
could not be analyzed
before; it’s like looking
through a microscope
with a stronger lens.
I represent the second
generation of my family,
and I can tell you that
much has changed,
and much has improved. We have gone
a long way in a market
that is more and more
complicated and competitive, where you also
have to try and change
your personal approach”.
by Luca Rossetti ■
in collaboration with Olivia Rabbi
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MULTILAMINAR WOOD
TRIPLE EFFECT...
For the 2012 edition of iSaloni
in Milan, Alpi tripled its offer.
A multilaminar wood specialist, the company – based
in Modigliana, near Forlì Cesena – presented the “Alpi
says…” offer for three different concepts dedicated to
the Alpi traditional and latest
news from their production,
divided between the fairgrounds and the Milan city
center, all designed by Matteo Ragni, art director, Alpi.
At Fiera Milano Rho, in an exhibition space created in
partnership with Material
ConneXion, the international
center for research and consulting on innovative and
sustainable materials and
manufacturing processes,
multilaminar wood production
has been showcased in all
different declinations and
applications, providing a ref-

“Collection Atelier”
(photo by Max Rommel).

erence for creative designers
and the furniture industry.
Another successful partnership was closed with the
Jannelli&Volpi brand, whereby Alpi offered their wood
decors in the Milan store for
the installation “Wallpaper
Revolution”, applied to
restaurant tables and counters with a mixture of colors,
textures and styles.
In Corso Garibaldi 59, “Temporary Showroom” was installed: the protagonist was
the new “Collection Atelier”
by Alpi, which includes multilaminar wood in 250x65
centimeter sheets. Reproducing an ancient tailor shop,
with typical furniture and
tools, the installation celebrates the new corporate vision in the production of multilaminar wood for design
and interior decorations. Next

“Collection Atelier”
(photo by Max Rommel).
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“Collection Atelier”
(photo by Max Rommel).

The “Temporary Showroom”
by Alpi.

to cult objects by Alpi like the
“W-eye” glasses, the bowl,
the coin/key tray or the pencil holder, created in collaboration with Angelo Mangiarotti, the exhibition concept focused on the versatile use of
a high-tech wood that takes
designs and patterns from
the world of fabrics and fashion, and on a new balance
between creativity and easy
combination of multilaminar
wood with different materials,
to provide solutions for an entire spectrum of applications,
from furniture to accessories,
up to automotive.
With more than fifty-year experience in the production of
raw material wood up to the
manufacturing of finished
products with great visual
and functional performance,
from the accurate reproduc-

tion of rare and valuable
species to top creativity of
patterns and colors, Alpi offers a new interpretation of
multilaminar wood that
speaks the language of fabrics, imitating the patterns of
tweed and pinstripes from
the fashion world, through the
use of a natural material like
wool, cotton and silk, for the
creation of surfaces suitable
to the production of furniture
and accessories. From the installation to the city, it’s a
short way: during iSaloni,
based on an agreement with
the Municipality of Milan,
four sitting benches near the
“Temporary Showroom” in
Corso Garibaldi were coated
with multilaminar wood surfaces by Alpi, with 21 benches planned in total by next
June. ■

PEOPLE

THE BEAUTY OF PANELS
FROM FURNITURE TO HOUSE
The latest challenge for Frati Group is focused on design and fashion:
with the “Fil Rouge” project, traditional panels for furniture, doors and floors
become core elements for accurate interior design for the contract business.
From conventional particleboard and melaminefaced panels to design products, and why not, with
a close tie to fashion. To dress an environment – from
house to contract – with a personal touch and quality decorations and finishes. This is the new frontier of Frati Group, based in Pomponesco (near
Mantua), founded by Luigi Frati in 1961.
The idea results from the industrial development of
a group of companies with several possibilities: the
current composition of the group (Frati Luigi, Frati
Luigi “Pantec” division, Frati Luigi “Living” division,
Chimica Pomponesco, Cmp, Bipan, Bipan “Astrid”
division and Valori Franco) offers an extensive production range including raw and laminated particleboard, thin particleboard, raw and laminated mdf,
parquet and laminated floorings also with digital
print, automation and plants for wood-based panels and chemical products (from glue to resin, up
to impregnated paper). All you need for everything.
So, why not look at all of this spectrum with a new
spirit, with a different vision, with taste... the quality leap is aimed at visual impact and product customization. For a long time, the “Tailoring Division”

has focused on tailor-made products and measuremade decorations for each customer. Now, with the
latest creation by Frati, namely the “Fil Rouge” project, they are going beyond, blinking to the fashion
business by combining traditional panels with the
"house specialty": a surface design that plays with
fabrics like linen, cotton, cashmere and silk, the perfumes of natural fibers and the matching decorations. From furniture, through floorings, to doors. It’s
an ambitious challenge, and Luisa Frati is ready
to face it deploying all the resources of an established company, with an additional plus: their
taste, their personality.
Mrs. Frati, let’s talk about this new project, what’s
it all about?
“The name we chose, “Fil Rouge”, clearly describes
what we want to offer with the new brand dedicated
to contract; it’s a summary of our creative and manufacturing efforts, conceived through several
years of experience in this industry. As Frati
Group, we produce several lines of wood-based
panels and we have a wide range of products that
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are suitable for interior decorations. When we approached the flooring and door panel business, we
closed the loop, dealing with everything that
came before furniture, as a house is furnished starting from floors and doors, and then with furniture.
So, “Fil Rouge” is the thread that links all our styling
and manufacturing decisions.
Today, we can provide all elements to complete the
decoration of a house. We wanted to express this
concept clearly with a brand that delivers a proposal to customers based on tailor-made products,
addressing an audience who understands we can
support them from the initial design stage, supplying all they need to create elegant environments,
an atmosphere that meets specific style features".
Are we talking about other customers than traditional
panel buyers?
“Panel buyers” include several categories: distributors, furniture makers and contractors, who
identify materials according to a project. They also
include architects, which has become the key customer for Frati Group, as they decide and transfer
their decoration concept to the furniture maker.
I want to state very clearly that we still address bug
furniture manufacturers first and most, companies
with “significant” production. But we also think it is
necessary to take a step forward, find new expressions, put our industrial know-how to the
service of taste, in order to develop more than a
collection: a range of products linked by a red
thread can turn into a strong sales proposal. After
all, I think no one can deny that the panel industry has been closing up in recent years, and competitive is only based on price; we are considered
commodity suppliers. Well, now we have the opportunity to bring new value to something the market takes for granted, strengthening the message
that we have succeeded in creating “inclusive”
products with many visual possibilities and huge
added value, so that we can even be competitive
against real wood and other natural products”.
It seems a move from technical to visual aspects,
it looks as if you don’t want to manufacture just panels any longer, but you want it to be beautiful and
visually “rewarding”..
“That’s true, we have also worked hard on the standards side. Complying with standards is essential
to create strong, resistant and unattackable products; without compliance, we are going nowhere
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and selling nothing. But let me tell you that compliance does not mean “ugly” products; that’s why
we have committed to the study of surfaces. Final customers are getting more and more demanding: even when they buy a mid/low-range
product, they look for excellent style. For us, it is
more rewarding to develop products that find their
meaning in creativity, because creativity alone doesn’t sell – except in specific areas and with approaches we are not familiar with – but creativity
applied to industrial products can find new market niches.
Today, Frati talks a lot about service quality, creativity and, even more, “Fil Rouge”, because we
have to interconnect our products to offer them to
consumers. We are not scared by complexity, what
matters is to be able to produce with a clear goal
to achieve. For us, this choice is also a response
to the crisis and to the shrinkage of production volumes: in this way, we can manufacture suitable
quantities with high added value".
How did you get to this product?
“It’s a personal invention: we have four people in
this area within our group, who can take suggestions and hints from other industries, such as fashion and young style. It's all made in Frati Group and
it’s all very funny: it's my personal passion, for sure,
but it is also an exercise that helps us discover new
worlds, outside of us, offering new information and
stimulation. We don’t want to steal work to our cus-

tomers, but we are trying to suggest possible combinations during the project stage, providing them
with new elements, new tools, new products”.
Let’s go back to your core business: how would you
describe the panel trend in this season?
“Panels in general are going through a difficult period, due to the increasing cost of raw materials.
But after all, it has always been like this.
Our industry has cycles that often cause raw material provisioning problems, with costs that vary
significantly and so on; this is all strictly related to
the fact that we supply a commodity, which is subject to ups and downs like any commodity.
The truth is that you have to look ahead and anticipate market needs in the coming years.
This new approach has had “automatic” consequences on the market, as it encouraged us to increase the level of our product range, with a positive impact on the entire production portfolio”.
So, a business card that presents you as “specialists
of good taste”...
“But don’t exaggerate: we approach all projects with
the necessary humbleness. We are not all-round
creative people, we have been producing panels
for fifty years and now here we are, committed to
launching a new project. Experience has driven
us to this kind of approach”.
by Luca Rossetti ■
in collaboration with Olivia Rabbi
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IMPROVE EDUCATION
TO BUILD WITH TIMBER
A technical workshop to highlight the benefits and
properties of wood constructions using X-Lam, solid wood panels with crossing layers, and to illustrate the innovative technological features of this material, halfway between nature and engineering. The
purpose was to train and inform a construction industry with an increasing awareness of requirements
such as low environmental impact, energy saving,
optimization of time, costs and performance.
Xylexpo 2012 hosted the international conference
“X-Lam Clt: building the future of housing”, organized by Tma-Timber Machinery Alliance (Costa Levigatrici, Dalso, Sormec, Spanevello and
Uniteam), with the participation of leading scholars, researchers, designers and experts in wood
constructions.
The “main course” of the conference were the figures of an industry that keeps evolving and grow-

Knowing construction methods
and component processing technology
is the starting point for the X-Lam wood
business to grow. The topic was discussed
during Xylexpo at the international
conference promoted
by Tma-Timber Machinery Alliance.

General views of the room.
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ing despite the global crisis. Gerhard Schickhofer,
from the Technology University of Graz, Austria, underlined that, as a result of constant research to improve the performance and technical features of XLam panels and constructions made with these components, including critical stages like transport and
onsite assembling, market figures are rewarding innovation: in 2011, global production amounted to
475 thousand cubic meters, 450 thousand of
which in Central Europe (300 thousand in Austria,
90 thousand in Germany, 30 thousand in Italy, mainly in the North, 18 thousand in Switzerland and 8
thousand in the Czech Republic), coming from 32
manufacturing sites. Within 2015, X-Lam production
is estimated to reach up to one million cubic meters.
Multiple floor building made with X-Lam panels have
moved from the experimental domain to real installations, as shown by Andrew Waugh, an architect of Waugh Thistleton Architects in London.
The technical audience of the Milan exhibition was
presented with significant examples such as the
"Murray Grove" project for urban requalification and
social housing, based on a nine-floor tower building, erected with a lightweight quick-mount beehive
structure that, unlike traditional concrete constructions, does not require stiff pass-through pillars. Another example was the “Whitmore Road”
project for offices and apartments: a concrete platform and an elevated construction entirely made
of X-Lam panels. The same material is the core element of other projects such as “Fore St”, “Kingsland Masterplan” and “De Beauvoir Rd”.
Ario Ceccotti (Cnr-Ivalsa) and Andrea Zenari (inspector of Holzforschung, Austria) illustrated the results of earthquake and fire resistance tests carried
out in Japan on X-Lam construction systems, well
represented by the “Sofie” project experience, and
the step-by-step processing of panels, with a cycle lasting about one and a half hour, involving highend engineering and automation, up to the description of requirements fixed by the Ec certification
for En 14080 laminar wood and X-Lam panels.
Paolo Ninatti, president of Assolegno (the Italian

The panel of speakers at the international conference
“X-Lam Clt: building the future of Housing”.

association of wood primary operation and construction industries, member of FederlegnoArredo),
put his finger on the wounds of the industry. The
problem is not just the crisis, but the lack of attention
to the development of the forest system, and consequently, of the wood value chain from primary operations to finished products. As Ninatti explained,
“Italy has a lot of wood, but we don't know”, and
in front of growing demand and interest for engineered wood in constructions, “the national raw material processing capacity has not increased and
the forest industry is still weak, also due to the lack
of a control room and an efficient organization of
the supply chain. It is dangerous to be totally dependent of foreign suppliers for raw materials".
The competitive offer of engineered wood products
from neighboring countries, according to Ninatti, is
a hindrance to the creation of satisfactory production capacity in Italy. The other side of the coin is
massive raw material imports from abroad. The first
step, therefore, is the valorization of typical forest
resources of the Italian territory, including chestnut,
pine and larch, which might inject some lifeblood
into the national industry of X-Lam panels.
“We must not standardize on the production of fir exclusively, we have to look for peculiar niches we only
have, linked to traditional and local skills and construction methods”. The role of industry associations,
such as Assolegno, is essential for an efficient coordination of all actors involved, from institutions to
the academic world. “We have passed the toll gate,
but it’s a long way down the highway. Sure, the capacity to play in team with all involved actors and a
vision extended to the entire supply chain might accelerate the process and support the achievement
of targets that seem within our reach". ■

ALL TOGETHER FOR X-LAM
Together to provide full service to customers. Including specific
training to inform builders, designers and engineers about the benefits and features of wood constructions.
Five companies have joined under the Tma-Timber Machinery
Alliance brand, a strategic alliance among complementary organizations to face the market and growing demand of X-Lam panels for constructions: Spanevello in Schio, Vicenza (finger-jointing lines), Dalso in Schio (automation), Sormec 2000 in Torrebelvicino, Vicenza (pressing), Uniteam in Thiene, Vicenza (Cnc
working centers) and Costa Levigatrici, also based in Schio (sanding and calibration). Plant design and delivery, consulting service to find financial resources and output markets for finished products: these are the integrated activities offered by the team.
In addition, they offer specific training for designers, engineers,
architects and students, in order to educate the industry as a key
condition for its future development.
“X-Lam panels are becoming a topic of interest in constructions,
therefore clear information is required about the benefits of wood
constructions compared to traditional materials like bricks”,
says Paolo Grandotto, sales manager at Spanevello. “Events like
the workshop at Xylexpo 2012 focus attention on issues such as
“cost reliability and fast construction, eco-friendliness, positive impact of a forest and industrial policy based on accurate plantation and cutting plans, carbon dioxide reduction and so on”. The
Tma brand will represent the five companies on the market, with
a clear message: “Today, customers have many doubts and need
clear and exhaustive answers; together, we give one big answer”.
The technical workshop is a successful tool. “A delegation from
Paraguay, including the Government and the Ministry of Forest
Resources, asked to organize this event in their country”.

The X-Lam wooden house built at Xylexpo
in the Tma-Timber Machinery Alliance booth.

July-August 2012 XYLON INTERNATIONAL 71

X YLON
MADE-IN-ITALY IN THE WOODWORKING MACHINERY INDUSTRY

WOOD TECHNOLOGY, INDUSTRY, TRADE AND HANDICRAFTS

X YLON.it
THE ONLINE DAILY NEWSPAPER OF THE WOOD INDUSTRY

THE “MADE IN ITALY” MULTIMEDIA CHANNEL

Early information for better decisions…
Centro direzionale Milanofiori - 1° Strada - Palazzo F3 - I-20090 Assago (Milano)
phone +39 02 89210200 - fax +39 02 8259009 - info@xylon.it - www.xylon.it

XYLON TALK SHOW

BIOMASS, PACKAGING, HANDICRAFT:
TALKING ABOUT THE FUTURE AT XYLEXPO

The international woodworking technology exhibition was the occasion
to discuss three topical issues for the industry, with the contribution
of leading representatives from industry, institutions and associations.

Three talk shows were organized by our magazine,
three “hot topics” for the wood industry: forests, enterprise culture and technology. Three different sessions at Xylexpo 2012 dealt with the key topics of
the wood industry, with the participation of leading
representatives and actors from the sector: the future of the industry facing the boom of biomass usage for energy production; packaging and the innovation challenge in a global world; and the new
relationship between handicraft and technology,
looking for a difficult, though not impossible, balance between manual skills and numerical control.

BIOMASS
Striving for a balance between production
and energy
Energy generation from biomass is one of the hottest
topics in the wood industry. This was the subject of
the first session of the “Xylon Talk Shows”, held during Xylexpo. If you gather particleboard and mdf
panel manufacturers for the furniture industry, biomass plant manufacturers (firewood, processing
waste and recycled wood), representatives of institutions and category associations, an intensive
debate is guaranteed. Even more if you mention the
“Action Days” promoted by Epf (European Panel
Federation), when panel manufacturers took up the

hatchet in order to draw the attention of institutions
to the risks of "burning up" an essential industrial raw
material, while also releasing into the atmosphere
the carbon dioxide stored for an entire lifecycle,
thanks to the carbon stock that financial incentives
to renewable energy sources are intended to fight.
According to the figures presented at the latest edition of “Progetto Fuoco” in Verona, Italy is the world’s
biggest importer of firewood and the European
leader in pellet consumption (20 million tons of wood
biomass in 2012). Striving to reduce energy costs,
Italians have installed 5.9 million wood-fueled
heating plants so far (1.5 pellet stoves). Such trend
is supported by European Community policies that
mandate an increasing use of wood biomass in Italy
by 2020; in addition, with the fiscal incentives in-

The greeting speech by our director Luca Rossetti
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From left: Paolo Perini, Paolo Fantoni and Milena De Rossi.

troduced by the Conto Energia (Energy Bill), the national energy plan sees 2020 as the year when biomass will become the first renewable energy
source: within a 44 percent share of energy consumption covered by green sources, 60 percent will
be generated from wood biomass. This alarming
picture for the panel and furniture industry has driven FederlegnoArredo to submit proposals to the European Parliament and Italian institutions, stating
that wood should be burnt for energy generation
only at the end of its lifecycle.
At the meeting “Biomass, an opportunity and a
challenge for the wood system”, all voices were
involved in the discussion and everyone contributed
to drawing a picture of the market and near-term
developments, also in view of Italian and European
energy policies that encourage the use of biomass
– virgin fiber, processing wastes and recycled material – as energy source.
Paolo Fantoni, president of Assopannelli/FederlegnoArredo, opened the debate, stressing the worries of his industry for the intensive energy exploitation of biomass, which deprives the panel in74 XYLON INTERNATIONAL July-August 2012

dustry of resources. A balanced exploitation of biomass, equally distributed
across all industries, requires a policy
that supports the creation of small
plants for short-medium range service,
rather than big power stations (like in
Great Britain), far from the production
sites of panel manufacturers. An overall approach based on use-reuse-recycle and final combustion for energy
production, combined with sustainable forest management, would also
support local employment, not to mention the central role of wood as carbon stock for CO2.
The first step in this direction was taken by the forest-wood supply chain with the States-General held
last November: The “Green thread” initiative, Fantoni said, marked the beginning of a lobbying action aimed at institutions, first of all the Ministry of
Agriculture, Food and Forests. The goal is to draft
one single law that clearly defines and coordinates
the different spheres of competence, supporting
team work.
Institutions did not miss the event. Roberto Carovigno, manager of the Forest Department of Region
Lombardy, illustrated the policies enacted by the Regional Council for the development of efficient and
sustainable forest management based on the short
supply chain concept, especially for the exploitation
of wood biomass resulting from maintenance operations. Problems exist, as shown by the figures of
the annual report drafted by the Region: public and
private actors have both big troubles of management
and mutual interaction, while the excessive fragmentation of private owners does not offer the necessary visibility on cutting, trade and use of wood

biomass. So, we need a process that, through public-private associations, guarantees the proper use
of forest resources, effective infrastructures for forest areas (real forest roads, not just access road for
holiday houses) and a zero-mile biomass energy exploitation policy, focused on remote heating plants
on a local/municipal scale or for special districts.
Recycling and reusing wood is a necessary step
to leverage the full value of this raw material – or
secondary raw material – for new industrial uses,
panels first.
This concept was underlined by Sebastiano
Cerullo, wood department manager at FederlegnoArredo, who also stressed that the primary
destination of recycled wood is particleboard,
while only a smaller portion is addressed to the energy market. The reuse of wood represents a significant opportunity for the industry to promote innovation, starting from the reorganization of forest
management, in view of the constant expansion of
global wood consumption.
Paolo Perini, president of Assopellet/Aiel (Italian
association of agro-forest energy), reminded the
central role played by pellet heating in Italy: in ten
years, especially from 2005-2006, it has covered
90 percent of fuel consumption for stoves up to 35
kW and boilers above 35 kW. Overall, 1.5 million
stoves are in operation, burning 2 million tons of pellets every year, whereby pellet prices are still more
competitive than diesel oil and methane. Italy is the
top consumer of pellets in Europe, but not the
biggest producer, which causes a serious problem
in the supply chain: only one quarter of demand is
covered by domestic resources, so it is urgent to
launch a policy for the optimal exploitation of raw
material starting from forests, just like they do in Austria, Germany and Central Europe. The primary

source to get pellets, Perini said, is waste from primary operations.
Big plants, why not? If properly located in the territory, they allow to leverage useful synergy and short
supply chains, and they also offer the possibility to
produce heat and power through co-generation, so
they are a significant opportunity for energy supplies.
Davis Zinetti of Uniconfort, San Martino di Lupari
(Padova), said that, by enacting shared policies and
respecting market laws where demand and offer
“regulate” the available options to agro-forestry operators, we can ensure a sustainable exploitation of
biomass for energy purposes without generating
conflicts with panel manufacturers.
What’s the opinion of sawmills, which play a key role
in the supply of waste for the production of energy as well as panels? Milena De Rossi, Primary Operations Group of Assolegno/FederlegnoArredo,
said that selling processing waste is a vital added
value for sawmills, especially in the current crisis
situation. The optimized exploitation of Italian
wood, currently used at 20 percent of its potential,
would bring significant results and prevent operators, sawmills first, to purchase logs from abroad
to cover domestic demand.

From left: Davis Zinetti and Roberto Carovigno.
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PACKAGING
New opportunities from technology
The second session of Xylexpo talk shows dealt with
another hot topic for the wood industry. “Wooden
packagings. The roads to real technology innovation”. The debate gathered the key representatives
of the industry around a table, from category associations to technology producers for pallets
and wooden crates, and it was an occasion to talk
about the present and future. The starting point for
reflection was the analysis of the problems caused
by the crisis and increasing competitiveness, but
most of all the identification of priorities to deploy
an action for industry growth in the coming years:
for the wood packaging market, the offer of a complete and integrated customer service and technological innovation are the ideal antidotes to market difficulties, while quality brands have a unified
approach to repairing and manufacturing companies, for the defense of forest assets. Without forgetting the real challenge, especially for technology suppliers: pallet production must be flexible
enough to turn non-standard products into the new
market reference.
The discussion, moderated by Sebastiano Cerullo, secretary general of Conlegno, was opened by
Michele Ballardini, coordinator of the technical
committee FitOk: according to Ballardini, the future
of industrial packaging will necessarily have to take
full customer service into consideration, as making
pallets or crates is no longer enough in a global
competitive market. This innovative approach is driving the sector to an accurate analysis of logistics,
in order to work with the final customers adopting
an integrated approach that ultimately delivers not
just a packaging, but a complete packaging
method. Ballardini also talked about the great suc-

cess of the FitOK brand, which certifies the phytosanitary treatment of packagings for the protection of forests and ecosystems, in force since 2005.
As a result of frequent controls and inspections to
safeguard the brand reputation, disputes related
to branded packagings, especially those shipped
to international markets with a strong attention to
contamination and insect propagation risks, were
just 8 in 2011 and still none in 2012, with great benefits for the entire industry.
Emanuele Barigazzi, coordinator of the Epal
technical committee (Epal is the owner of Eur Epal,
the international brand for the exchange of reusable
pallets), mainly focuses on critical aspects of the
supply chain, mentioning extreme technological simplification as an example: on one side, the availability of more and more versatile plants in non-standard operations meets the requirements of con-

The greeting of Acimall’s director, Paolo Zanibon.

From left: Gianluca Storti, Angelo Scaroni, Ettore Durbiano, Mauro Mastrototaro, Maria Grazia Corali,
Marco Casalboni, Emanuele Barigazzi, Michele Ballardini. Standing, Luca Rossetti.
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sumers, but on the other, it has caused serious troubles to small-medium companies, which had specialized in format changes in the past, and now are
no longer considered specialists. The situation is
difficult also for Epal pallet production, which decreased by 12 percent in the first quarter 2012 compared to the same period of 2010.
Discussion also involved the producers of pallet repair machinery, playing a key role in today's market. Marco Casalboni of Cemil (Bulciago, Lecco),
specializing in the production of pallet repair equipment, not only stressed the poor availability of resources for repair companies to acquire new technology, but also highlighted the need to review and
monitor pallet producers and repair services in order to avoid fake FitOK treatments and the production of non-compliant packaging. Also Maria
Grazia Corali of Corali in Carobbio degli Angeli,
Bergamo, proudly reaffirmed the key role played by
female perseverance for the growth of an industry
like packaging technology, and then illustrated the
quality of the industry: the acquisition of specialized
automation can make the difference on the market,
because it enables a company to grow, while considering that a technology vendor is not a supplier, but rather a partner that should not be weakened.
Technology might be the key to help wooden packaging defeat the tough competition of plastics, at
least according to Mauro Mastrototaro, board
member of Assoimballaggi, who drew a realistic picture of mass retail, where wooden packagings have
been suffering for years under the pressure of plastics. The light at the end of the tunnel is visible, and
it will be reached in two ways: first, fruit and vegetable packagings are no longer considered
waste, but secondary raw material for recycling and
biomass; second, collaboration with Assoimballaggi
(associated to FederlegnoArredo) will allow to
deploy new approaches and tools, starting from
communication, to help the wooden packaging industry make up for wasted time.
Also Ettore Durbiano, president of Assoimballaggi
and owner of Durbiano Imballaggi in Rivoli (Turin),
stated that automation can support success. His
company has recently invested in a new production plant for folding plywood boxes, which helped
them acquire new market shares despite the difficult economic situation. The market crisis was also
discussed by Angelo Scaroni, member of the
board of the Pallet Repair Group of Assoimballaggi:
he suggested to see the difficult economic situa-

From left:
Emanuele Barigazzi,
Michele Ballardini
and Sebastiano Cerullo.

From left: Maria Grazia Corali, Marco Casalboni
and Emanuele Barigazzi.

tion not only as a critical phase, but also as an opportunity for change, where each and everyone shall
begin to work well, especially control and certification institutes, which do not always work as they
should. The closing speech was delivered by Gianluca Storti of the same-named company from
Motta Baluffi (Cremona). He summed up the entire
forum, underlining that the industry trend is to produce non-standard pallets; as a result, manufacturers need a compact and easy-to-manage
sawmill that enables them to produce the right product within a short time, to meet customer demand.

HANDICRAFT
Between manual “gestures”
and numerical control
The third and last talk show was about “The questions of handicraft, the answers of technology”.
Where does the borderline between the typical manJuly-August 2012 XYLON INTERNATIONAL 77
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ual skills of craftsmen and the new “technological"
approach to production lie, especially in the wooden window industry? This is the topic, discussed
in depth by several speakers representing market
demand and offer, who tried to draw a profile of
technology demand by today’s companies, both
small and medium, with a handicraft vocation. The
picture that emerged is a cross interaction that, on
one side, "engineers” the know-how of craftsmen,
and on the other, “softens” the serial rigidity of big
industries into the peculiarities of unique pieces.
Without forgetting the central role that IT and software applications are playing in the industry,
marking the difference between a new production
method in interaction with customers and a sort of
proto-industrial approach linked to manual skills and
applied arts. The agenda topics were clear and articulated, and discussion generated several hints
for further analysis of a topical issue.
Giancarlo Cinci, owner of MC Infissi in Prato, national vice president of Cna wood-window depart-

ment and vice president of
Consorzio LegnoLegno,
said that, today, handicraft
is no longer the "romantic"
job of past decades and
centuries, but still it has not
turned into an industry: the
handicraft vision of the
added value and quality of
a unique piece translates
into new processing opportunities supported by
technology, integrated with
high-end manual skills far
from extreme automation. By
combining handicraft manual skills and machine technology, he explained, you
can get a product that is both technologically advanced and high quality.
Handicraft approach to production also requires that
last-generation technology is applied in adequate
releases. Homag Group has been working on this
for many years, said Mario Caspani (Homag
Italia). Twenty years ago, they launched the “Practive” machine range for the handicraft sector, providing small-medium companies with the same technology designed for the big industry. To introduce
industrial technology into smaller production organizations, you cannot just simplify a few functions
or eliminate some aggregates; you need a suitable
concept to enhance flexibility through fast production
cycles, so that handicraft businesses can promptly respond to the needs of ever-changing demand.
Luigi Sella, owner of Falegnameria Sella Ezio in
Tonezza del Cimone (Vicenza) and representative
of Confartigianato Legno arredo in Vicenza, illustrated
the point of view of a purely handicraft company, the

From left: Mario Caspani, Gianluca Adami, Giancarlo Cinci, Daniele Dal Dosso, Alberto Faccin, Christian Salvador, Paolo Santi and Luigi Sella.

78 XYLON INTERNATIONAL July-August 2012

good old traditional joiner, who can make
anything from windows to furniture. According to Sella, the transition to current technology applied to the craftsman’s experience
is very profitable; but despite the great satisfaction for new process capabilities offered
by electronics and numerical control, it’s still
human manual skills that make the difference.
Paolo Santi, owner of Smc in Rosasco
(Pavia), proposed a reflection on the hand-

icraft-industry relationship. A handicraft company
does not produce more because it needs to manufacture more windows, as this would cause the loss
of the special added value of handicraft; but
rather, it aims at producing better or with peculiar
features. This approach requires a different market
situation, where tough competition and individualism
are replaced by the capacity to develop a different production system, as it happens abroad, where
handicraft and manufacturing industry find common
ways to overcome market difficulties.
Twenty-six years, a degree in industrial engineering, Daniele Dal Dosso is the owner of Dal Dosso in Pratrivero (Biella), he represents the new generation that joins the handicraft world with a totally new knowledge pack. The transition from strictly manual work to advanced technology is driving
craftsmen to move from production to design,
changing his original expertise. In this case,
knowledge is not based on workshop practice, but
rather on solid IT foundations, which allow to migrate
expertise from the manual to the technological domain, promoting constant innovation. Finding people with such skills is not always easy.
Christian Salvador, co-owner of Salvador in San
Vendemiano (Treviso), underlined that technology had
the merit of reconciling the two categories of industry and handicraft, enabling the latter to handle sim-

ilar products in terms of quality and repeatability, thus
releasing from the essential role of competent operators. At the same time, using technology, the industry
gets away from serial production and can make alldifferent pieces of furniture, adopting a different approach typical of handicraft businesses.
Gianluca Adami, co-owner of Gda Tools in Besenello (Trento) and vice president of the Tool Manufacturers Group of Acimall, laid the accent on the
importance and key role of tools for the work of craftsmen using new technology. Used to live in both
worlds – handicraft and industry – tool manufacturers
are rediscovering a different relationship with craftsmen, based on increasing demand for customization and different products. While tools used to be
considered a simple accessory, now the situation
has changed, with a new awareness of its use and
selection: to make furniture or windows, collaboration
with tool manufacturers is more and more critical.
Alberto Faccin, sales manager of Fravol (Peraga di
Vigonza, Padova), had the task of opening a view on
the future: simply stated, a Web-based interactive software platform that allows to design your own furniture or another product and “send” all machining information directly to the working center changes the
relationship between customer and craftsman, placing the latter into a high-end market niche. The concept comes from America and a partnership between
Fravol and a US specialist: it can offer a further solution, between handicraft and industry, opening up
new interesting developments also in Italy. The basic peculiarity of this software is that it can draw and
design independently of machine configurations, so
that any private customer can draw his own item and
request its production based on a list inside a
shared network. Furthermore, this approach might be
used by the manufacturer to create a different interaction with customers, based on a 3D model.
by Olivia Rabbi ■
July-August 2012 XYLON INTERNATIONAL 79

WOOD, MACHINES AND FURNITURE:
INTERNATIONAL COMPETITORS

observatory

In this article we illustrate the export figures of the main manufacturers operating in the machinery-wood-furniture
industry, referring to the JanuaryMarch 2012 period.
Export trend of woodworking machinery, over the period, shows ups
and downs: the substantial decline in
Italian and Taiwanese exports contrasts

with the positive trend of Chinese and
German flows even if with restrained increases.
Wood and semifinished products
(logs, sawnwood and panels) show a
moderately positive trend; China is in
the foreground with 2.1 billion euros exported with 33.2 percentage points
higher than the same period of 2011,

followed by Canada with 1.7 billion euros and a slight increase of 6 percent.
Positive also the trend in the furniture
industry with China always in highlight
position even if in a slowdown phase:
3 billion euros exported, plus 6 percent.
Italy maintains a stable trend while U.S.
sales abroad are fast growing. ■

WOODWORKING MACHINERY EXPORT (January-March 2012), (figures in Mio Euro)
Exporters
Germany
Italy
China*
Taiwan*
Austria

2012
480.0
261.7
156.9
102.7
86.7

Var. % 12/11
3.3
-13.4
8.8
-14.2
15.3

Source: Intracen, codes Nc 846510, 846591, 846592, 846593, 846594, 846595, 846596, 846599,
846692, 84793.

WOOD EXPORT* (January-March 2012), (figures in Mio Euro)
Exporters
China*
Canada
Germany
Usa
Austria

2012
2,181.0
1,694.4
1,599.3
1,495.0
929.6

Var. % 12/11
33.2
6.2
30.6
6.0
-3.7

Source: Intracen, codes Nc 4401-21, 4501-04, 4601.
* logs, sawnwood, panels.

WOOD FURNITURE EXPORT (January-March 2012), (figures in Mio Euro)
Exporters
China*
Italy
Germany
Poland
Usa

2012
3,000.6
1,002.9
909.1
822.1
342.5

Var. % 12/11
6.6
-0.1
3.9
-0.5
14.9

Source: Intracen codes Nc 940150, 940151, 940159, 940161, 940169, 940330, 940340, 940350,
940360, 940380, 940381, 940389

* Estimate
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FOCUS ON GREECE
The Greek Gdp dropped by 7
percent in 2011, influenced by
the low level of domestic demand.
The unemployment rate is now
equal to 20 percent, highlighting
the negative peaks for age youth.
The public debt is one of the critical issues that the Greek government is facing now and will do it in
the short term. The objectives of fiscal consolidation in 2011 were not
achieved due to the worsening of
the economic crisis. For 2012, the
government is committed to reducing government spending in
the pharmaceutical sector and to
further decrease the roof of the retirement annuity.
The European Union and the International Monetary Fund urge
Greece to adopt structural reforms that will increase the country's competitiveness in the international context. The early stages
of economic recovery is expected
only for the second half of 2013.
The reforms to be adopted will
have to overcome the social and
political class discontent. The current risk is still about the possible
default of the banking sector, which
would have extremely negative
consequences for the Greek economy. The possibility of averting this
scenario relies heavily on the level of competitiveness that will succeed in reaching enterprises after
the reforms, in which exports play
a decisive role. ■

GENERAL ECONOMIC INDICATORS
Gdp
(constant prices, % var.)
Gdp per capita
(Us dollars)
Inflation (% var.)
Unemployment
(% over the labour force)
General Government
gross debt

2009

2010

2011

2012*

-3.2

-3.5

-6.9

-4.7

29,328
1.3

27,311
4.7

27,073
3.1

24,197
-0.5

9.4

12.4

17.3

19.4

127.1

142.8

160.8

153.2

Source: Imf (International monetary fund).

*estimate

MACHINERY IMPORT/EXPORT (Mio Euro)
Export
Import

2009
3.3
28.9

2010
4.9
17.8

2011
4.9
10.4

Var. % 11/10
0.0
-41.5

2011
75.4
252.5

Var. % 11/10
21.4
-21.4

Source: Intracen.

WOOD IMPORT/EXPORT (Mio Euro)
Export
Import

2009
55.1
366.0

2010
62.1
321.4

Source: Intracen.

WOODEN FURNITURE IMPORT/EXPORT (Mio Euro)
Export
Import

2009
22.5
313.5

2010
21.0
262.0

2011
24.9
178.7

Var. % 11/10
18.6
-31.8

Source: Intracen.
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FAIRS

AUGUST
22-25 August
Iwf
International woodworking fair
www.iwfatlanta.com
• Atlanta (Usa)
Woodworking technologies
30 August-2 September
Internationale holzmesse
www.kaerntnermessen.at/holzmesse
• Klagenfurt (Austria)
Woodworking technologies

SEPTEMBER
2-4 September
Spoga+Gafa
Garden trade fair
www.spoga-cologne.com/
• Cologne (Germany)
Furniture
5-9 September
Bife Timb
www.bife.ro
• Bucharest (Romania)
Woodworking technologies

6-8 September
Eko-Las
www.ekolas.mtp.pl
• Swiebodzin (Poland)
Woodworking technologies
11-14 September
Tekhnodrev Siberia
www.restec.ru
• Krasnoyarsk (Russia)
Woodworking technologies

28-30 September
Klimahouse Umbria
International fair on energy efficient
construction
www.klimahouse-umbria.it
• Bastia Umbra (Italy)
Constructing and architecture

OCTOBER

11-14 September
Woodworking
www.minskexpo.com
• Minsk (Belarus)
Woodworking technologies

1-5 October
Hout
www.hout.nl
• Rotterdam (The Netherlands)
Woodworking technologies

11-14 September
FurnitureManufacturing&Supply China
www.fmcchina.com.cn
• Shanghai (China)
Woodworking technologies

2-5 October
Lignumexpo
www.agrokomplex.sk
• Nitra (Slovacchia)
Woodworking technologies

18-22 September
Habitat
www.feriahabitatvalencia.com
• Valencia (Spain)
Furniture

2-5 October
SibFurniture
www.sibfurniture.sibfair.ru/eng/
• Novosibirsk (Russia)
Furniture

24-27 September
Index
www.indexexhibition.com/
• Dubai (UAE)
Furniture

7-10 October
W12-Working with wood
www.w12exhibition.com
• Birmingham (Great Britain)
Woodworking technologies

25-28 September
Primus woodprocessing
www.theprimus.com
• Kiev (Ukraine)
Woodworking technologies

9-11 October
Tekhnodrev-North West
www.restec.ru/tekhnodrev
• Saint Petersburg (Russia)
Woodworking technologies

25-28 September
Lisderevmash
www.acco.ua
• Kiev (Ukraine)
Woodworking technologies
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P O R D E N O N E
F A I R
V E N I C E ( I T A L Y )
1 7 - 2 0
O C T O B E R
2 0 1 2

E
xposicam srl
srl
Exposicam
Italy
12 - 20123
20123 Milano
Milano - Italy
Via G.
G. Carducci,
Carducci, 12
Via
+39 0
286995712 - F
ax: +
39 0
T
el: +39
272095158
Tel:
0286995712
Fax:
+39
0272095158
info@exposicam.it
info@exposicam.it

FAIRS

13-17 October
Intermob
www.tuyap.com.fr
• Istenbul (Turkey)
Semifinished products,
components and supplies
13-17 October
Wood processing machinery
www.tuyap.com.fr
• Istanbul (Turkey)
Woodworking technologies
17-20 October
Sicam
www.exposicam.it
• Pordenone (Italy)
Semifinished products, components and supplies
17-20 October
Made Expo
www.madeexpo.it
• Rho-Pero (Italy)
Constructing and architecture
18-19 October
Sibo
www.sibo.ca
• Laval (Canada)
Woodworking technologies
22-26 October
Lesdrevmash
www.lesdrevmash-expo.ru
• Moscow (Russia)
Woodworking technologies
23-25 October
World Festival of Interiors
www.insidefestival.com
• Cologne (Germany)
Furniture

23-27 October
Orgatec
www.orgatec.com
• Cologne (Germany)
Furniture
25-27 October
Fenafor
www.fenafor.com
• Lima (Perù)
Woodworking technologies

NOVEMBER
19-23 November
Zow Moscow
www.zow.ru
• Moscow (Russia)
Semifinished products,
components and supplies
21-23 November
Tokyo woodworking machinery
www.mmjp.or.jp/nichimoku
• Tokyo (Japan)
Woodworking technologies
21-24 November
Fimap
www.fimap.exponor.pt
• Porto (Portugal)
Woodworking technologies
21-24 November
Ferralia
www.ferralia.exponor.pt
• Porto (Portugal)
Semifinished products,
components and supplies
23 November - 2 December
Salon Habitat
www.salonhabitat.be
• Liegi (Belgium)
Constructing and architecture
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DECEMBER
21-24 December
Burmawood
www.myanmar-expo.com
• Yangoon (Myanmar)
Woodworking technologies

JANUARY 2013
14-19 January
Bau
www.bau-muenchen.com
• Munich (Germany)
Constructing and architecture
14-20 January
Imm Cologne
www.imm-cologne.com/
• Cologne (Germany)
Furniture
14-20 January
Living Kitchen
The international kitchen show
www.livingkitchen-cologne.com/
• Cologne (Germany)
Furniture
23-26 January
Expopromueble
www.promueble.com.mx
• Mexico City (Mexico)
Woodworking technologies
24-27 January
Klimahouse
International fair on energy
efficient construction
www.klimahouse.it
• Bolzano (Italy)
Constructing and architecture

FEBRUARY 2013
18-21 February
Zow Bad Salzuflen
www.zow.de/en/
• Bad Salzuflen (Germany)
Semifinished products,
components and supplies

MARCH 2013
6-8 March
Woodmac China
www.woodmacchina.net
• Shanghai (China)
Woodworking technologies
7-9 March
Klimainfisso
www.fierabolzano.it/klimainfisso/
• Bolzano (Italy)
Constructing and architecture

14-17 March
Legno&Edilizia
www.legnoeedilizia.com
• Verona (Italy)
Constructing and architecture
18-22 March
Fimma Brazil
www.fimma.com.br
• Bento Goncalves (Brasil)
Woodworking technologies
21-24 March
Expoedilizia
www.expo-edilizia.it
• Rome (Italy)
Constructing and architecture

“OUR” EXHIBITIONS 2012
Xylon is present at:

24-27 July
Formobile
San Paolo
22-25 August
Iwf
Atlanta
11-14 September
Woodworking
Minsk
25-28 September
Lisderevmash
Kiev
2-5 October
Sibfurniture
Novosibirsk
13-17 October
Woodprocessing
Istanbul
22-26 October
Lesdrevmash
Moscow
25-27 October
Fenafor
Lima
21-24 December
Burmawood
Yangoon

You can find the updated list of exhibitions on www.xylon.it
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CONTACTS

PRODUCTION SYSTEMS AND TECHNOLOGIES

Primary processing
CURSAL srl
ANGELO CREMONA spa
Viale Lombardia, 275
I-20052 Monza (MI)
phone +39 02 660381
fax +39 02 6603825
www.angelo-cremona.com
mailbox@angelo-cremona.com
Machinery and services for plywood
and sliced veneer production.
Peeling lines, dryers, presses
and finishing lines; horizontal,
vertical and rotary slicers,
press dryers and clipping lines.

BONGIOANNI srl
Via Provinciale Revello, 89
I-12030 Envie (CN)
phone +39 0175 277261
fax +39 0175 277265
www.bongioanni.com
info@bongioanni.com
Vertical and horizontal log band
saws. Log carriages with variable axis.
Canter. Integrated working units
with circular blade. Vertical and
horizontal band resaw systems.
Multi-rip saws and edgers. Log
profiling units. Complete sawmill
systems for mass production.

COSTRUZIONI MECCANICHE
MODESTO NINO srl
Via Ciro Di Pers 68
I-33030 Majano (UD)
phone +39 0432 959036
fax +39 0432 959036
www.modesto.it - info@modesto.it

The easiest way
to find
the partner
you need...

Via Bradolini, 38/a I-31020 San Fior (TV)
phone +39 0438 400963
fax +39 0438 401851
www.cursal.com - info@cursal.com
Cross cutting-Top speed
optimization-Automation
Cursal is the specialized Italian
company that produces the most
complete series of: crosscut saws
for wood and assimilated;
loading-unloading automations;
turnkey solutions and customised
cutting configurations for small,
medium, large sections; integration
into processing cycles from the large
sawmill production to semi-finished;
specific accessories and modular
components: Nc with software
interfaces, optical scanners for
automatic detection of
lengths-widths-defects, moisture
meters, printers etc.; personalized
advice for advanced systems;
complete and, on time, domestic and
foreign mechanic/electronic support.

PRIMULTINI spa
Viale Europa, 70
I-36035 Marano Vicentino (VI)
phone +39 0445 560333
fax +39 0445 560334
www.primultini.it - info@primultini.it
Wood processing machinery
and systems for sawmills.
Vertical and tilted log band saws,
log carriages with independent
Headblocks, tandem headrig,
chipping canter, one-headrig
and Twin resaws, Multi Rip Saws,
manual and automatic edging
line and saw servicing equipment.

Our production of woodworking
machines: edger, cross-cutter.
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Secondary processing

Primary processing

SICAR SPA

BIESSE spa

Via Lama 30
I-41012 Carpi (MO)
phone +39 059 633111
fax +39 059 690520
www.sicar.it - sicarspa.info@sicar.it

Via della Meccanica, 16
I-61122 Pesaro (PU)
phone +39 0721 439100
fax +39 0721 453248
www.biesse.com - sales@biesse.it

The Company Sicar spa produces
wood working machines with more
than 50 years of experience.
Thanks to the continuous technical
development and the strictly contact
with the international market
we are able to offer a complete
range of products for the small
and big industry.

The Biesse Wood Division product
line includes panel sizing centres,
vertical panel saws, manual and
automatic edgebanders,
squaring/edgebanding machines,
sanders, cnc machining centres,
routers, through feed boring
and inserting machines, material
handling equipment and packaging.

EBS srl
Via Del Lavoro 32/A
I-36016 Thiene (VI)
phone +39 0445364334
fax +39 0445370878
www.ebsbordatrici.it
ebs@ebsbordatrici.it
The company Ebs is specialized
in the production of automatic
edge-bander for the hobbist and the
small/big industry. The range includes
manual trimming and edge-banding
machine and in particular high
quality and reliability automatic
edge-banding machines projected
by an high-qualified technical staff.
The total aim of the company have
always been the continuous
improvement of the machine’s
quality, research and development.
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ELWOOD snc
di Bossi Franco e c.
Viale Industria, 66/2
I-27029 Gambolò (PV)
phone +39 0381 641279
fax +39 0381 648791
www.elwoodmac.it
info@elwoodmac.it
Over 30 years of experience
in designing and manufacturing
a wide range of edge banding
machines for both small and medium
companies and for industrial
productions.

ESSETRE spa
Via del Terziario, 20 I-36016 Thiene (VI)
phone +39 0445 365999
fax +39 0445 360195
www.essetre.com - info@essetre.com
Cnc machining centers to carry out
beams, roofs and wooden
elements for prefabricated houses,
structures for playgrounds,
walls and "block house”.
Cnc machining centers for
processing windows, doors,
arches, interior doors and stairs.
Automatic trimming line
for the automatic trimming
of pvc on doors and panels.
Automatic lines for milling,
cutting, edging plans
for kitchen tops and shelves.
Cnc machining centers for machining
curved elements, chairs, frames,
sofas, furniture. Cnc machining
centers for processing specific
doors and panels.
Automatic lines for carrying
out boring and milling
on furniture elements as drawers'
fonts, doors of wardrobes.
Special machines on request.

Dust extraction
systems and filtration

SCM GROUP spa
NUOVA PROGETTI snc
by Clerici Roberto & Rossetti Filippo
Design and manufactoring
of wood working machinery
Via Bonifica, 6
I-27030 Sant’Angelo Lomellina (PV)
phone +39 0384 55189 / 938018
fax +39 0384 559984
www.nuovaprogettimacchine.it
nuovaprogetti@arubapec.it
nuovaprogetti@libero.it
Cn milling machines; anuba machines;
cn working centers;
lines of production and special
machines for doors and frames;
automatic screwing of locks and
counterplates; wide range
of accessories and solutions.

PUTSCH-MENICONI spa
Via Irlanda, 1 I-53036 Poggibonsi (SI)
phone + 39 0577 90311
fax + 39 0577 979335
www.putschmeniconi.com
info@putschmeniconi.com
Manual and automatic vertical panel
saws for cutting wooden panels,
plastic and acm products. Welded
steel frames, to grant rigidity and
precision. Special applications
allowing the possibility to make also
grooving on sandwich panels for
folding. Automatic horizontal beam
saws with many different
configurations accordingly
to the panel sizes and thickness
requirements.

Via Emilia, 77 I-47900 Rimini
phone +39 0541 700111
fax +39 0541 700232
www.scmgroup.com
scmgroup@scmgroup.com

CONTROL LOGIC srl

Woodworking machinery:
the widest range of products.

Via Ennio, 25 I-20137 Milano
phone +39 02 54100818
fax +39 02 54100764
www.controllogic.it
controllogic@controllogic.it
Spark detectors and fire
extinguishing systems for
industrial dust extraction systems.

VEBA MECCANICA srl
Via Emilia, 1678 I-47020 Longiano (FC)
phone +39 0547 54323
fax +39 0547 54029
www.veba.it - info@veba.it
The product range is wide in the
sector of traditional woodworking
machines: thicknessing planers,
surface planers, combined
surface-thicknessing planers,
circular saws, spindle moulders,
combined saw-spindle moulder,
universal combined machines,
band-saws.

O.M.A. IMPIANTI srl
Via Ponticelli, 51
I-51018 Pieve a Nievole (PT)
phone +39 0572 950148
fax +39 0572 953388
www.omaimpianti.com
info@omaimpianti.com

MARIO ZAFFARONI & FIGLI srl
Via Centro Industriale Europeo, 24
I-22078 Turate (CO)
phone +39 02 9688453
fax +39 02 9682718
www.zaffaroni.com
info@zaffaroni.com
Panel processing machines and plants.
Special multi-blades panel saws,
longitudinal milling machines
with rollers feeding, working centres
for the “Folding” technology,
flooring industry technology,
doors and modern furnishing
industry technology.

Components and suction plants
for dusts, smokes, fumes. Air
cleaning. Dry and water painting
booths. Pressurized painting plants.
Cleaners with activated charcoal
for solvents. Suction benches and
booths for the sanding powders.
Separator cyclones. Electric fans.
Inverters for the saving of energy.
Filtering groups and handled
sub-stations with mechanical
and automatic cleaning in
counter-current with compressed
air. Storage silos. Sparks bearing
system and automatic extinguishing.
Mills and refiners for wood.
Briquetts presses. Dryers. Pellets
presses. Complete plants for pellets
production. Boilers and warm air
generators for solid fuels.
Industrial insonorizations.

July-August 2012 XYLON INTERNATIONAL 91

CONTACTS

Surface finishing
ELMAG spa
Viale Elvezia, 35 I-20052 Monza (MB)
phone +39 039 23611
fax +39 039 328202
www.elmag.it - info@elmag.it

CEFLA FINISHING GROUP
Via Bicocca 14/c
I-40026 Imola (BO)
phone +39 0541 653441
fax +39 0542 653444
www.ceflafinishinggroup.com
cefla.finishing@cefla.it
Cefla Finishing Group worldwide
leader in the finishing of wooden,
plastic and non-ferrous material
products - designs and manufactures
turnkey painting and wrapping lines
for the wood, glass, metal and plastic
industries, tailored on customer
needs and requirements.

CMA ROBOTICS spa
Via Pier Paolo Pasolini, 35/15
I-33040 Pradamano (UD)
phone +39 0432 640172
fax +39 0432 640018
www.cmarobotics.com
info@cmarobot.it
Company specialized in fulfillment of
robotized solutions for painting chairs,
tables and assembled furniture.

Lacquering and printing lines for
furniture panels, hardboard, mdf or
chipboard panels, doors or parquet
flooring with roller or curtain coating
technology and uv or hot air drying
systems. Automatic and robotic spray
lines with vertical dryers,
flat or uv dryers. Lacquering and
printing on coils.

MAURI MACCHINE srl
Via M. Comacini, 12
I-22072 Cermenate (CO)
phone +39 031 771374
fax +39-031 773500
www.maurimacchine.com
commerciale@maurimacchine.com
Finishing machines and lines
for mouldings. Finishing machines
and lines for flat and raised panels.
Finishing machines and lines
for doors and windows.
Special finishing machines and lines.

EPISTOLIO srl
Painting Robot Division
Via Europa, 5 I-21040 Morazzone (VA)
phone +39 0332 879573
fax +39 0332 223666
www.epistoliorobot.com
info@epistolio.com
Epistolio srl – Painting Robot Division,
with a 20 years experience
in developing and constructing
anthropomorphic and cartesian
robots, offers a comprehensive range
of complete solutions for automated
industrial painting applications
in the woodworking industry.

TECNOAZZURRA srl
Via del Tesoro, 210 I-47827 Verucchio
Fraz. Villa Verucchio (RN)
phone +39 0541 678225-678078
fax 39 0541 671144
www.tecnoazzurra.it
info@tecnoazzurra.it
Industrial painting machines as: dry
painting booth, water painting booths,
pressurising painting system
and suspended transport lines.

VD srl
GIARDINA FINISHING srl
Via V. Necchi, 63
I-22060 Figino Serenza (CO)
phone +39 031 7830801
fax +39 031 78165
www.giardinagroup.com
info@giardinagroup.com
Finishing plants for the furniture
and construction industry with
application by spray, by roller coaters
and curtain coaters and drying
by Uv dryers, vertical dryers, linear
dryers with microwaves technology.
Complete finishing plants for doors
and windows.
Spray booths.
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Via U. Foscolo, 42/44
I-20034 Birone di Giussano (MB)
phone +39 0362 311308
fax +39 0362 335887
www.vdsrl.it
commerciale@vdsrl.it
Finishing systems for plastic,
glass and wood products.
Roller coater machines, curtain coaters,
spray robot with single and double
head, spraying machines, hot air,
UV and vertical ovens.

Timber dryers

Auxiliary machines
and equipments

PRIBO srl

TERMOLEGNO srl
Via del Sile, 4 - Località Rauscedo
I-33095 San Giorgio della Richinvelda (PN)
phone +39 0427 94190/949802
fax +39 0427 949900
www.termolegno.com
info@termolegno.com
Termolegno: the value of drying
Dryers from 10m3 up to 250 m3,
pre-dryers, mini-dryers, tunnel-type
systems, turnkey drying plants,
dryers for the plant-health thermal
treatment of wooden crates,
control systems, steaming kiln,
electronic moisture tester.

Handling
and commissioning

VISCAT FULGOR srl
Viale Santuario, 42
I- 26012 Castelleone (CR)
P.O. Box 52 Castelleone
phone +39 0374 58217
fax +39 0374 57942
www.viscatfulgor.com
info@viscatfulgor.com
Viscat Fulgor, for over 50 years a
leader in the production of flash
butt welding machines, welding
machines for large band saw blades,
sharpening and file sharpening
machines, setting machines, brazing
machines, high-frequency generators
for induction braze-welding and
dust suction units.

Software

From over 40 years we propose
integrated solutions in material
handling and industrial automation
sector. Highly personalisable and
specific systems for furniture
assembling, the automatic storage
and the handling.
Automatic warehouses,
lazer guided vehiculs (lgv),
robotized islands, conveyors,
sorter systems, assembling lines,
tilting units, management softwares.

Via Nazionale, 12 I-38080 Lardaro (TN)
phone +39 0465 901945
fax +39 0465 901959
www.pribo.it - info@pribo.it
Design, production, installation,
training, technical service for sawmill
machines and plants.
Machines and plants for timber
handling, debarkers for hard-wood
and soft-wood. Technology for
sawmill. Sorting plants up to 50
boxes, stacking and destacking lines
for planks, chipping plants for logs
and discards, plants for poles
processing, planing machines for
round poles, planing lines with
automatic loading and unloading,
impregnation machines.
Machines for the production
of shavings for animal litters.
Grinders for pallets and wood cases.
Assembly tables for carpenters.

Green economy,
use of residual wood

CASSIOLI srl
Place Guardavalle, 63
I-53049 Torrita Di Siena (SI)
phone +39 0577 684511
fax +39 0577 686084
www.cassioli.com - info@cassioli.com

Delivery
of complete plants

DDX srl
Via G. Donizetti, 109/111
I-24030 Brembate di Sopra (BG)
phone +39 035 621093
fax +39 035 333723
www.ddxgroup.com
info@ddxgroup.com
DDX develops Cad/Cam/Cim
software solutions:
“EasyWOOD” for panel and solid
wood machining using
3, 4 and 5 axis;
“EasyBEAM” for structures, houses,
walls, beams, rooves, gazebo, etc.;
“PowerSTAIRS” for staircases
design and manufacturing;
“PowerWIN” for any kind
of windows, french doors, internal
doors, entry doors and shutters.

ECOMEC srl
Via del Mella 57/59
I-25131 Brescia
phone +39 030 2680515 - 2680503
fax +39 030 2680890
www.por-srl.it
ecomec@por-srl.it
Construction of briquetting presses
and grinders for the recovery
of wood waste, dust, textile,
nonferrous materials, etcetera
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Tools and auxiliaries

FINK srl - Woodworking tools

ALIPRANDI snc
Aliprandi Luca, Maurizio e
Paola
Via Manzoni, 10 I-20845 Sovico (MB)
phone +39 039 2013530
fax +39 039 2013491
www.aliprandi.it - aliprandi@aliprandi.it
The Firm Aliprandi is specialized
in the production of wood working
tools in solid carbide and
carbide-tipped, both standard
and special production.

Via G. Giusti, 15 I-20052 Monza (MB)
phone +39 039 386961-2
fax +39 039 361458
www.finktools.com - fink@finktools.com
Since 1924 Fink produces complete
sets of tools for windows, helicoidal
cutterheads, cutterheads for profiled
kinves, cutters in Hw welded,
circular saw blades, dia tools,
boring bits, solid carbide routers,
tools for cnc macchines,
trimming hoggers.

SISTEMI srl UNIPERSONALE
Via Montanelli, 70 I-61100 Pesaro (PU)
phone +39 0721 28950
fax +39 0721 283476
www.sistemiklein.com
info@sistemiklein.com
Tools for wood-alu and plastic
material working. Tools for automatic
boring machines and router bits for
cnc router machines. M.Conti
measuring devices for the
woodworking industry.
Special devices for door
and windows manufacturers.

UTENSILTECNICA srl
FUL - FABBRICA UTENSILI
LAVORAZIONE LEGNO srl

C.P. UTENSILI snc
di Crescentini Roberta & C.
Via Montanelli, 71 I-61122 Pesaro (PU)
phone +39 0721 282420
fax +39 0721 281893
www.cpwoodtools.com
office@cputensili.it - sales@cputensili.it
CP Utensili, a company which
process woodworking tools since
1968, is the ideal partner for tooling
solution on demand.
The German Quality Norm
“BG-Prüfzert” for the high
production standard and
an export quote of 80% confirms
the international prestige
of the company.
Flexibility and fast delivery
was always the way to success.

FAPIL srl
Via A. Locatelli, 51/A
I-24019 Zogno (BG)
phone +39 0345 91179
fax +39 0345 92726
www.fapil.it - fapil@fapil.it
Since 1959, Fapil’s mission has been
to design and build cutting tools for
machining wood, board materials
and plastics. Specialists in cnc tooling.

Via L. Fumagalli, 22
I-22066 Mariano Comense (CO)
phone +39 031 756037
fax +39 031 756851
www.fultools.it - fultools@fultools.it
Ful srl has been producing tools
for the woodworking, plastic and
aluminium for more than 30 years.

Via Ca’ Giorgino, 2
I-47837 Montegridolfo (RN)
phone +39 0541 855202/855274
fax +39 0541 855255
www.utensiltecnica.com
utensiltecnica@utensiltecnica.com
Production of specials mechanical
fixing and diamond tools
for wood working cnc machinery.

ZUANI srl

LEITZ ITALIA srl
Industriezone, 9 I-39011 Lana (BZ)
phone +39 0473 563533
fax +39 0473 562139
www.leitz.org - lana@leitz.org
Leitz is a leading technology
manufacturer of machine-driven
precision tools and process designed
tool systems for the professional
processing of solid wood, wood
derived and plastic materials.
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Via dell'Artigiano, 57
I-38068 Rovereto (TN)
phone +39 0464 433183
fax +39 0464 436316
www.zuani.it - info@zuani.it
Zuani Company is a leading
Italian manufacture of tools for
the Woodworking industry.
We are producers of high precision
tooling with tc reversible tips
as well as reversible profiling
cutters for cnc automatic
and traditional woodworking
machineries for wooden windows,
doors and furnitures production.

Lacquers

SEMI-FINISHED PRODUCTS AND SUPPLIES
Agents
and wood trades

Adhesives and glues

DURANTE & VIVAN SPA
INDUSTRIA CHIMICA
ADRIATICA spa
Via Sandro Pertini, 52
I-62012 Civitanova Marche (MC)
phone +39 0733 8080
fax +39 0733 808140
www.icaspa.com - info@icaspa.com
Polyurethane coatings, water-based
coatings for interiors and exteriors,
uv-curing coatings, acrylic coatings,
polyester coatings, nitro coatings,
fire-retardant coatings
and pigmented coatings.
Products for parquet floors, special
effects, stains, impregnating agents,
glues and tintometric color systems.

BASSO LEGNAMI srl
Via Dell'Artigianato, 6
I-13040 Rovasenda (VC)
phone +39 0161 879797
fax +39 0161 879798
www.bassolegnami.com
basso@bassolegnami.com
Since 2004 our company has started
here in Italy the production
of 3-layer wood elements for
window and door building.
We have been gaining a lot of
experience during these years and
we can now offer them in several
wood species, such as: Okoumé,
Ozigo, Slavonjan Oak, Tulipier
and Lime. All elements are glued
employing a vinylic glue
pvac - d4 - en 205 only.

Via Giuseppe Garibaldi, 23
I-33080 Ghirano di Prata (PN)
phone +39 0434 605211
fax +39 0434 605204
www.durante-vivan.com
info@durante-vivan.com
Glues and adhesives
for the woodworking and furniture
industry: hot melt, PVAc glues,
uf glues,polyurethane water
dispersion, solvent based adhesives.

ICA spa
Division ITALIAN COATINGS
Via Alcide De Gasperi, 73
I-36060 Romano D'Ezzelino (VI)
phone +39 0424 8386
fax +39 0424 37497
www.italiancoatings.com
info@italiancoatings.com
A new definition of Italian quality.

TRA.WOOD srl
Via San Giacomo, 10
I-20862 Arcore (MB)
phone +39 039 6180091
fax +39 039 6015532
Branch Torino: +39 011 8194519
www.trawood.it - info@trawood.it
North America: hardwoods
and softwoods.
Lumber, ripped strips, components
and laminated windows scantlings:
Hemlock, Douglas Fir, White Oak,
Ash.
Europe: laminated windows
scantlings and finger jointed.
Asia: laminated windows scantlings.
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EXPERIENCE
and INNOVATION
cmc-texpan
produces machinery for:
cleaning / sifting / storage
/ gluing / forming
in PB / MDF / OSB plants.

www.cmc-texpan.com

