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I

t’s an “intensive” issue you are holding in your hands.
Because this is an intensive season, bringing signals,
feelings, facts, commitments, trend reversals, and
change.
Stefano Monetini, General Manager of Scm Group, on
page 25, illustrates the industrial plan of the Rimini giant,
involved in a momentuous evolution. A few pages after,
on page 30, Paolo Fantoni talks about a very complicated period for Italian and European wood-based panels, crushed between market and biomass that cause
harsh competition.
Exhibitions are still the supporting pillars of our industry.
So let’s take a look at the latest Imm, the international furniture show in Cologne, which offered more hints, ideas
and provocation than ever (page 34); and then we will
focus on the dates of iSaloni in Milan (page 36), Interzum (page 38) and Ligna (page 40).
After that, there comes an overview of made-in-Italy technology which, like never before, is looking for new suc-

cess all around the world, leveraging the experience of a
manufacturing system that, even in times of crisis, is proving it has something to say. About door and window processing technology, for instance (page 42), or high-tech
solutions “made in Biesse” adopted by Falegnameria
Biffi (page 50), Imeas’ goals (page 54), Paoletti’ business in wood constructions (page 70) or Salvador’s bar
cutter in the brand new futuristic factory of Doimo CityLine (page 72), up to the latest finishing solutions from
Superfici (page 77) or the new pressing plant by Italpresse for Bellotti (page 80).
Not to mention businesses like Basso legnami (page 57),
Fantin (page 60), the newly established Gruppo componenti within FederlegnoArredo (page 64) and the sixtieth anniversary of a brand like Confalonieri (page 66).
As usual, an issue not to be leafed through, but to be read.
It’s time for contents... we'll leave form to others. Enjoy
your reading! ■

PEOPLE
Goodbye Rosario Messina!

news

The heart of Rosario
Messina, president of
FederlegnoArredo and
owner of Flou, stopped
suddenly on Wednesday March 9.
A sudden illness while
he was going home with
his car. Messina leaves
the wife Cettina and the
children Cristiana, Massimiliano and Manuela,
who are working in the
family firm.
He worked in Sicily, his homeland, at
Rinascente and then at Zanussi as

commercial director.
During the 70's he went
to Brianza and founded
Flou, leader in beds
production. He got several career awards and
the nomination as "Cavaliere del lavoro" from
President of Republic
Giorgio Napolitano.
The name of Rosario
Messina is linked to the
success of Salone del
Mobile, which he directed as president
of Cosmit until 2008, when he was elected President of FederlegnoArredo. ■

DOORS
Nusco opens "the doors" to franchise
It’s started the franchise project by Nusco Porte spa, an Italian company
specialized in the production of interior doors and frames, which decided to
invest in affiliate formula feed is to further enhance its retail locations.
Playing on an experimental test in
2009 with the opening of nine stores in
direct Campania, the formula of affiliation Nusco Porte aims to transfer the
high know-how to the franchisee acquired for over forty years of experience.
A project that has found immediate interest by the experts, so that just two
months after its debut are already five

Nusco Stores franchise, which will
open its doors to the public from January 2011 in the cities of Boscotrecase,
Sorrento, Naples (Salvator Rosa), Quarto and Castellammare di Stabia.
With a turnover of approximately Eur 50
million recorded in 2010, over 250
employees and a daily production of
1,000 units for a total of about 240,000
doors shipped each year, Nusco Porte
is now well established and strong
worldwide.
The company is present with showrooms and authorized dealers throughout the Italian territory and in many foreign countries, including Romania,
Bulgaria, Greece,
Tunisia, Croatia, Albania, Saudi Arabia,
Azerbaijan, Cyprus,
Uae, France, Libya,
Nigeria, United Kingdom, European Russia, Spain, Switzerland, Hungary and
the United States of
America. ■

PANELS
Bellotti: tax facilities
There are two new thickness sizes, 140
and 160 millimeters, for panel “Laripan®” by Bellotti (www.bellottispa.com).
“Laripan®”, the monolithic panel ideal for heat-insulated wooden covers,
traditionally guarantees excellent and
durable performance even at extreme
outdoor temperatures, thanks to Dow
Chemical Styrofoam® extruded expanded polystyrene insert, an insulating material with an excellent combination of physical and mechanical
properties.
The new thicknesses offered by Bellotti for “Laripan®” – which expand the
current range up to 120 mm, engineered to meet heat transmittance
values U (W/m² K) for covers requested by Law Decree 311 – have U heat
transmittance values of 0.25 and 0.21
respectively, and therefore fully meet the
values requested to have access to in-

centives for the renovation of the building heritage (55 percent tax deduction) for climate zones D and E-F.
Laripan® has many different applications and the lower side can be finished
with different types of wood species:
from classic Multilayer Pine to SingleLayer Fir, but also Chestnut, Larch, Oak.
On the lower side, panels can be machined with a “matchboard” groove or
with a differentiated groove at variable
interaxis to simulate a “board” effect.
This attention to the selection of materials and finishes allows to leave the
panel “stripped” with a very pleasant
and elegant visual impact. ■

ERRATA CORRIGE
2009 Databank rankings
Unfortunately the rankings of the top 170 companies in the sector − which
for some years we commission to Databank and are published the first issues of the year on Xylon and Italianwoodtech Xylon International − are sometimes subject to discussion and report some errors or inaccuracies.
The finding of budgets, sometimes more complex than it should be, objective
compilation errors and the “imponderable”, contribute in making our document a "starting point for thoughts" rather than a demonstration of an exact science.
For our part − and Databank, to whom we entrust this work − always the greatest care and good faith, that in some cases is not enough.
And also this year we have some examples.
We begin from Invernizzi of Solarolo Rainerio (Cremona), to which we give
a 2008 net sales of 332 million euro, compared with 33.28 million of reality.
Therefore we made a mistake in defining the turnover per employee, which
is not 1.7 million euro, but € 173 thousand.
Compiling error for the 2009 sales of Berloni Pesaro (71.872 million against
718 million which we mistakenly reported in the table).
We also hit Makor Sinalunga, reporting 2008 net sales of over Eur 140 million against 14.3 million actual (that is, of course, a hope for the future). The
decline in sales in 2009 over the previous year − contractions also common
to virtually all the 170 companies listed, with some exceptions − was 27 per
cent and not 92.71, as we wrote!
Last message comes to us from Calligaris known manufacturer of furniture,
which, with 2009 sales of € 117.8 million (137.6 in 2008, less than 14.38 per
cent) has the right to seventh in the rankings, "Wood and mobile: production ", in which − unfortunately − does not even appear.
Of all these errors, we apologize, obviously, with the companies involved and
with our readers: the certainty that, given the interest that this commitment
is collecting each year, to always do better in the future. ■

WEB
American Hardwoods online and on target
www.americanhardwood.org has
been live since last October and already visitor numbers have increased
dramatically. The new site contains
many layers of technically specific information and a plethora of case studies on twenty commercial Us hardwood
species. This is a feat in itself but what
is even more remarkable is that the core
of the site is now available in ten languages. Publications can still be ordered for free, but there are now also
options to view them as Pdfs or instantly

download them to Pc. New features include an extensive photo library, videos
of Ahec’s most creative activities, a
newsletter and the blog to comment on
a wide range of issues including Fsc
certification, the importance of Lca’s
and even how to tell the difference between red and white oak. ■
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NEWS

AWARD
“Lyon d'Or de l'Innovation” to Essetre
During Eurobois’ exhibition in Paris
which took place last February, Essetre
(www.esssetre.com) was awarded with
the “Lyon d'Or de l'Innovation 2011”

with the exposure of the machine "Techno Turn", specialized for working beams.
The numerous requirements of compactness, speed and flexibility for this
type of work, have
prompted the Veneto
company to add a new
machine concept.
"Techno Turn" is a numerical control machine
covered by international
patents, with very small
size, which allows to
work working beams with
cross section up to
240x400 mm and with an
unlimited length.
“Techno Turn”.
On the stable, robust por-

CONTROL LOGIC
Spark
detector
designed for
dust collection
systems
to protect
storage silos
from the risk
of fire.

tal structural welded, has been applied
a nut precision handling to 360 degrees,
automatically managed by the NC,
which is placed on the innovative milling
head "Turn", equipped with two independent outputs: one with attack flange
to the saw blade, the other with attack
Hsk 63F model with automatic tool
change. Thanks to this innovative milling
head it is possible to make mills and fast
cuts on all six sides of the beam without
the need to rotate the piece. ■

Sparks fly
at high speed.
They travel at a hundred kilometres
per hour along the ducts of the dust
collection system and reach the silo
in less than three seconds
The CONTROL LOGIC
SPARK DETECTOR

is faster than
the sparks themselves.
It detects them with its highly
sensitive infrared sensor,
intercepts and extinguishes
them in a flash.
It needs no periodic inspection.
The CONTROL LOGIC system

is designed for “total supervision”.
It verifies that sparks have been
extinguished, gives prompt warning of
any malfunction and, if needed,
cuts off the duct and stops the fan.

ISO 9001
20137 Milano - Italy - Via Ennio, 25
Tel.: +39 02 5410 0818 - Fax +39 02 5410 0764
E-mail: controllogic@controllogic.it - Web: www.controllogic.it

CONTROL LOGIC s.r.l.

KITCHENS
Ernestomeda and Citylife

ROBATECH
“iF packaging award 2011”

Ernestomeda, a leader in the market for
high-end kitchen design, joined in the first
sample apartment of CityLife, the
prestigious project for the rehabilitation
of the historic district of Milan Fair,
where homes are being built with solutions of great appeal, bright and easy to
adapt to any requirement. For the kitchen
of the first furniture project − which was
inaugurated on February 10 and will be
open until April 20 − was included in preview the new kitchen "Emetrica" by
Ernestomeda, a kitchen characterized by
minimal elegance and by a strong personality, fruit of two young emerging designers, Andreucci & Hoisl, which will be
officially presented during the events of
“Fuori Salone del Mobile 2011”. ■

Robatech Ag, a leading enterprise in
the area of adhesive application technology domiciled in Muri/Switzerland,
has received the “iF packaging award
2011” from the IF International Forum
Design for its new hand applicator “ErgoStar™”.
114 companies from 24 countries participated in the current tendering
process and submitted 203 applications, of which 59 were successful and
received the much coveted award.
Among the prize winners is also Robatech Ag whose new hand applicator “ErgoStar™” combines ergonomic
design with highest flexibility in the application.
The hand applicator “Ergo Star™”

scores with several advantages. It is
suitable to apply all types of hotmelts
such as Eva, Pur and Pe, adhesive hotmelts or sealing compounds with highest precision in the form of beads, spirals or by spraying.
All prize winners of the “iF packaging
award 2011” will be presented at a special show within the framework of the
Interpack Processes and Packaging
2011 from 12 to 18 May 2011 (Hall 11
on Stand 11 G68). ■

www.interzum.com
interzum
cologne 25 – 28. 05. 2011

Save time and money !
Register and buy tickets online:
www.interzum.com

WHO SUPPLIES
THE BEST IDEAS ?

THE SUPPLIERS
AT INTERZUM.

The latest ideas from the suppliers for the furniture and interiors industry can only be found
at interzum. Here you can discover the concentrated innovative power of the entire sector
in only four days. As the sector’s leading global trade fair, interzum is the meeting point for
all the key players. This is where sector innovations celebrate their premieres – and where
inspirations for the industry are born. It’s a global event you can’t afford to miss.
interzum : the future starts here.
Koelnmesse GmbH
Messeplatz 1 · 50679 Köln · Germany
Phone +49 180 5 077 050 · Fax +49 221 821-991210
interzum@koelnmesse.de

NEWS

FORESTS
FederlegnoArredo and UN united for protecting forests
In the International Year
of Forests 2011, the
UN recognizes the commitment of FederlegnoArredo − Italian Federation active in supporting and promoting
excellence of the Italian
wood and furniture − in
the exploitation of wood
and forest sector in sustainable development of Italian forests, accepting the
Federation of International Institutions acting to safeguard the forests.
FederlegnoArredo shares the mission
that the UN International Year of Forests
aims to promote global action for the
management, conservation and sustainable development of forests around
the world, and to sensitize the people and
institutions worldwide on these issues.
The goal is to raise awareness of the vital role of forests in the ecosystems and
socio-cultural benefits derived from it.
FederlegnoArredo has been active in
the forefront of the exploitation of the forest wood chain, promoting a coordi-

nation of resources with
all other companies in
the industry interested in
the raw material wood,
as well as in supporting
the need for a real development for the Italian
forestry policy and management more rational
use of national forests.
The Federation carries out awareness
campaigns on the Italian institutions for
market regulation, legislation and incentives to industry to work on the national forest where the announced
meeting of the convention of the Forest Industry, Trade and recycling of
wood.
The logo designed for the International Year of Forests 2011, which will be
used by institutional FederlegnoArredo
Communications, celebrates the central role of people in the administration
and conservation of forests and the importance of forests as a source of life,
highlighting the importance of their conservation. ■
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FORESTS
World forests’ state

The UN body Food & Agriculture Organisation, estimates that the world's
forests covered 4.03 billion hectares
in 2010. Although the world as a whole
continues to lose forests, the annual
rate of deforestation in the past decade
has fallen to 5.2m hectares, compared
with 8.3m hectares a year between
1990 and 2000. Some large countries, including China and India, increased their forest cover between
2000 and 2010. China’s increased at an
average annual rate of 1.6 percent,
while India’s went up by 0.5 percent a
year. Norway and Sweden have also
added forests over the past decade.
With forests covering nearly 70 percent
of its area in 2010, Sweden is one of the
world’s most sylvan countries. Nigeria,
by contrast, has been chopping its
forests down at a rate of 3.7 percent a
year. By last year only one-tenth of its
land remained forested. ■

www.xylon.it

MARKETS
Global trade of wood chips

MARKETS
Global market wood costs

FAIRS
Usetec: première in Cologne

Global trade of wood chips was up in
2010 after a sharp decline in 2009 with
China becoming a major importer, reports the Wood Resource Quarterly.
Global trade of wood chips was up 25
percent in 2010 because of increased
production of pulp and paper products
worldwide. China showed the greatest
growth in chip imports with an increase over 400 percent in the past two
years, as reported in the Wood Resource Quarterly. Australia continues to
be the major exporter and shipped 11
percent more in 2010 than in the previous year. ■

Wood costs for the global pulp industry have increased 17 percent the
past two years; only the US South has
bucked the trend, reports the “Wood
Resource Quarterly”.
Global market pulp production increased by seven percent in 2010,
which increased demand for wood
raw-material.
As a result, prices for wood chips and
pulplogs were up in most regions of the
world, according to the Wood Resource Quarterly.
The Softwood wood fiber price index
(Sfpi) has increased 16.5 percent the
past two years, while the Hardwood
wood fiber price index (Hfpi) went up
17.7 percent. ■

The first edition of Usetec, the world's
fair of used machines and equipment,
will debut in Cologne from 6 to 8 April
2011supported by Resale, its predecessor. The experience in organizing
company Hess, the international network of Koelnmesse, will ensure its success, since the market will present a
united front at a single venue..
The organizers are expecting 500 exhibitors and 10 thousand visitors from
over 100 countries.
At Usetec exhibitors will present used
machines from all sectors and the
structure of event has been adapted to
the development that is going through
at this time in the global market. For
more information www.usetec.com. ■

NEWS

flash news
UPHOLSTERED The German Institute for Statistics has shown a reduction of 13.5 per cent of turnover
for the upholstered products in Germany. By the way, according to the
leaders of the sector, this does not
correspond to reality.
The reduction, in fact, was caused by
the passage of 10 companies from
the upholstered compartment to another compartment.
The turnover of 2010 should therefore
be unchanged. The acquisition of orders decreased slightly (-0.6 per cent
in total).

HOMAG After the dramatic reduction in turnover in 2009 (-39 percent)
Homag Group has seen the situation
improved. In 2010, in fact, the increase in turnover was 37 percent:
the exit from the crisis was much
faster than expected. This has also
led to a significant improvement in
earnings: the result is back in surplus.
KITCHENS Turnover of kitchen
furniture manufacturers in Germany
in 2010 reached an increase of 1.9
percent compared to the previous
year. On the domestic market, the increase was 1.1 per cent, while in the
export 2.5 percent.
The export share rose to 37 percent,
the highest value of all sectors of the
industry.

FAIRS
Increased visitors at WoodMac of China
Increasing demand for furniture in
China and therefore enhance the application of machinery to produce
them. This is the explanation that give
the organizers about the increase in visitors to WoodMac China which took
place from 1 to 4 March in Shanghai.

According to the statements of the organizers, in fact, the visitors were
16,700, 22 percent more than the
2009 edition. The organizers of the fair
are Deutsche Messe Ag, China National Forestry Machinery Association,
China International Exhibitions Ltd. ■

FAIRS
Sicam 2011: along the road to new success
“I must admit that we are frankly amazed
about the numbers of registrations we
are receiving for the next edition of
Sicam”. These are the words of Carlo
Giobbi seven months before the opening of the gates on the 2011 edition. “The
registrations, which were already numerous before the 2010 edition finished up, are continuing ceaselessly
and, at today’s date, we have already allocated over 85 percent of the space
available to more than 450 exhibitors”.
So, a decidedly positive trend for the third
edition which is getting ready to repeat
the results of last October, when Pordenone saw 530 companies (a quarter
from outside Italy) and 18 thousand visitors, 26 percent from abroad.
From 19th to 22nd October 2011, Sicam
will have the opportunity to clinch the role
it has conquered in the global trade fair
calendar, despite the still uncertain economic season. “The excellent trend in
participation requests, despite the economic situation that is still far from stimulating,” commented Giobbi, “convinces
us that Sicam is a solid reference, an an-

News in real time
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nual meeting point for the entire furniture
manufacturing sector. And I am delighted to say that, in addition to the many
companies which reconfirmed their
presence some time ago, lots of new
companies have also registered. This
means that I can safely say that in 2011
at Pordenone there will be a fully complete display of everything that the furniture industry needs!”.
This result is the product of strong, ongoing promotional work in all the trade
fairs around the world: after presences
at Medex (Teheran, Iran), Delhiwood
(New Delhi, India), Euroshop (Düsseldorf, Germany), and Mtkt (Kiev, the
Ukraine), in the coming weeks Sicam will
be showing at Technomebel in Sofia
(22nd - 26th March), in Brazil at Fimma in
Bento Goncalves (21st - 25th March), and
Furnica (Poznan, 29th March-1st April).
At Fimma Brazil, there will be a
lounge alongside the stand; an area to
facilitate business meetings and ensure well-needed moments of relax in
an environment reserved for partners
of the B2B event. ■

www.xylon.it

FAIRS
“Abitare il tempo” builds on the look
Presented in Milan the 2011 edition
of "Abitare il tempo", 26th international exhibition of furniture and
home systems promoted by VeronaFiere, October 15 to 19 coming in
the traditional exhibition center of
Verona, that will be presented to the
public of operators with a new concept: to show not only products but
complete interior solutions, as well as
a springboard for innovative deployment strategies. The goal is to
open the trade show to the entire

chain of interior, starting with small
and medium industry and the craft of
quality that are the major economic
resource in the Veneto region, and
strengthen partnerships with the
world of specialized distribution for
furniture and with the project.
Covering an area of approximately 50
thousand square meters for five
pavilions will be set up three display
areas, devoted to "design solutions",
"interior finishes" and "interior decorating”. ■

FAIRS
"Uniqueness of Italy": made in Italy and national identity
The exhibition “Unicità d’Italia”
(“Uniqueness of Italy”) will be inaugurated in Rome on 30 May and will
continue until August 31, 2011, featuring the excellence of Italian production of the last 50 years and is
part of the official program of the Office of the Prime Ministers for the celebrations of the
150th anniversary
of the unification
of Italy.
The exhibition, under the patronage
of the President of
the Republic is
made by the Foundation “Value Italy) in collaboration
with Adi - Association for Industrial
Design and Foundation Adi.
The event is sponsored by the Ministry of Economic Development.
The initiative consists of two exhibitions, autonomous but complementary, to be held in two venues in the
capital. At the Palazzo delle Esposizioni, the Historical Collection of the
Golden Compass Award will accompany the visitor through a complex system of images, memories,

testing and product innovations,
which will tell about Italy and its ability to produce excellence since 1961.
At the Museum Macro Testaccio a
look to the future: on show hundreds of products selected the past
three years by the Permanent observatory of design to compete for
the Golden Compass Award Adi and
a series of events
intended to identify
future scenarios
and the actions
needed to enable
the Italian production to maintain and
renew its unique features. The event
will also include works for the final selection and, for the first time in Rome,
the ceremony of award of the Golden Compass Award XXII, edited by
Adi, which since 1954 is the most important International recognition at
product and on research in industrial design. ■

SOFTWARE

DDX: THE IMPORTANCE
OF SOFTWARE SOLUTIONS
Nowadays, to fight stagnation,
cost increase, rising competition, and low labour supply
it is fundamental to invest in
innovation.
In the woodworking sector,
Cad/Cam software development is the branch which is
most improving and growing in R&D.
It is proved that thanks to
Cad/Cam systems a company becomes different from
competitors because you get
a competent active and innovative role, offering a service oriented to the customer’s
requirements and because of
the use of up-to-date solutions, as well as because because of the reliability transmitted on the market. Last but
not least, because of the
prompt response to market
evolution.
You reduce costs, time, errors,
and you increase productiveness if costings are more
precise and focused on customer requirements, the work
is simplified and piece handling becomes smoother,

waste is reduced, if you can
use automatic cnc machines
and less personnel is needed.
Customer is fully satisfied
with a high quality/price level, with correct and punctual supply and delivery and
product quality and company reliability make the customer confident.
You get short terms profits
from a solid investement if
software amortization time is
very short, if project and programming time is reduced;
optimized Nc programs reduce production time.
In order to obtain these advantages, Ddx Group (www.
ddxgroup.it) is working with
this philosophy and has
achieved during the years
and the best experience got
from international customers
led Ddx to create a line of
products which follows the
market segments.
“EasyWood” is devoted to
panel and solid wood machining using 3, 4 and 5 axis;
“EasyBeam” ideal for structures, houses, walls, beams
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rooves, gazebo etcetera.
“PowerStairs” is studied for
staircase design and manufacturing and “PowerWin”
for any kind of windows,
french doors, internal doors,
entry doors and shutters.
These applications allow to
reduce the costs, production
time and mistakes and allow
to increase productiveness
and machine efficiency, it
means that: waste is reduced, work is simplified
and piece handling becomes
smooth, you need less staff
and you can exploit all the
potential of ther Cnc machining centre.
Ddx products, which are
worldwide spread, are available in many languages and
thanks to a user-friendly interface allow customers to
start working quickly.
All products have different
levels and, thanks to their
modular structure, can be tailored according to the customer’s requirements.
Some of Ddx modules are:
automatic collision detec-

tion, 3D simulation, true
shape automatic nesting and
automatic Cam processing.
Their applications give the
customer the opportunity of
a solid investment offering
an extremely wide choice
and ensure that the product
will grow during the years
following his own requirements.
This is made possibile by
Ddx Group, thanks to Research and Development
team by developing innovative software solutions to
keep customer up- to-date
with technology; the maintenance team is providing aftersale maintenance, improving software performances in
order to make it easier to use;
the installation/training team
for software installation, training and customer assistance,
providing prompt response in
collaboration with maintenance team.
For translation and update of
software documentation is
available a multi-language
team. ■
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XYLEXPO 2012: DOWN TO WORK
FOR EDITION NUMBER 23
A few weeks ago, the organization machine of Xylexpo was set in motion
again; the biennial world exhibition for woodworking
technology and furniture supplies will stage its 23rd edition at the FieraMilano-Rho
exhibition center from 8 to
12 May 2012.
We are back to work after the
2010 event that, though held
in a very difficult period for
our industry and the entire
global economy, still recorded good results, with a net
exhibition area of 42 thousand square meters and 648
exhibitors – 230 from 34 foreign countries – who met
51,480 visitors, with a 50
percent share from abroad.

THE PROMOTION
CAMPAIGN
The promotion campaign
has already started, with
events at Wood Show in
Damascus (15-18 February)
and Delhiwood in New Delhi (17-20 February), to be followed in the coming months
by more stages in Shanghai,
Hannover, Kiev, Toronto,
Valencia and Moscow. Xylexpo is and will be a key international reference for the
whole industry, a mission
that requires a communication campaign to deliver a
strong message to potential
exhibitors and visitors: in
2012, concepts and technology for wood and wood-

based materials are meeting
in Milan! The image and payoff of the latest edition have
been confirmed (“Ideas and
technology”).
Obviously, Xylexpo is also on
Facebook and Twitter
(http://twitter.com/Xylexpo#),
a channel to approach a
bigger and bigger number of
operators, now accustomed
to new communication tools.

THE LAYOUT
The layout defined by the organizers is basically unchanged, with a map that will
guide visitors through machinery, tools and technology, as well as raw materials,
semifinished products and
supplies for the furniture
and wood industry, technologies and products for

wood building and constructions,
up to surface
processing
and finishing. The integration between products and layout offers significant benefits to visitors,
who can find
everything
they need for
their production processes in the
same area.
Hall 7 will feature deforestation technology and forestry
plants, raw material wood,
sawmill equipment and panel production plants (mdf,
particleboard, plywood, osb,
composites…). The domain
of technology for construction wood and carpentry will also be presented in Hall 7: machinery, software, equipment for the manufacturing of structures for
street furniture and public
buildings.
Secondary panel processing – Xylexpo’s traditional
key strength – will be located in Halls 1/3 and 2/4, with
all exhibitors specializing in
panel processing and finishing technology. There will
also be space for surface
processing and finishing,

furniture components, hardware and semifinished materials, which are ideally located in the same area.
Hall 5 will be dedicated to
leading-edge secondary processing systems for solid
wood: in this area, traditional machinery and joinery
equipment, more and more
advanced and performing,
will be showcased.
All other product categories
found at Xylexpo – power
tools, primary and secondary
processing tools, accessories, production process
automation and management systems, software, air
intake and cleaning plants,
boilers and burners – will be
distributed according to a
visitor-centric approach, so
as to create a very logical
and effective “network” of
products and solutions.

MAKE WAY
FOR TECHNOLOGY!
Final remark: Xylexpo 2012
will be held concurrently
with Plast, the international
exhibition for plastics and
rubber industries, Fluidtrans Compomac, the biennial international exhibition for fluid power technology and mechatronics, and
the TEW (Technology Exhibition Week) shows dedicated to automation, instrumentation, mechanical
power transmission and motion control. ■

March-April 2011 XYLON INTERNATIONAL 19

WOOD, MACHINES AND FURNITURE:
INTERNATIONAL COMPETITORS

observatory

In this article, we illustrate the export
figures of the main manufacturers
operating in the machinery-woodfurniture industry, referring to the
January-November 2010 period.
As relates to the market of woodworking machinery, Asian export
is growing strong. In detail, Taiwan
recorded a 58 percent increase

compared to 2009. Italian export
grew too, exceeding 850 million Euros in the first eleven months of the
year. The market of wood and
semifinished materials (logs,
sawn wood and panels) recorded
widespread recovery with significant positive variations in China,
Canada and the United States.

The latter are also the world’s top
importers. The furniture industry,
instead, showed different trends.
On one side, China fully leveraged the post-crisis rebound (+34,6
percent over the previous year); on
the other, Italy, Germany and
France can hardly relaunch their
role in the global market. ■

WOODWORKING MACHINERY EXPORT (January-November 2010), (figures in million euros)
Exporters
Germany
Italy
China
Taiwan
Austria

2010
1338.5
850.5
518,3
449.9
250.8

Var. % 10/09
2.0
17.0
32.7
58.3
1.9

Source: Ice processing on Gti data, reference codes Nc 846510, 846591, 846592, 846593, 846594,
846595, 846596, 846599, 846692, 84793.

WOOD EXPORT* (January-November 2010), (figures in million euros)
Exporters
China
Germany
Canada
Usa
Austria

2010
6941.7
6414.9
6023.9
5052.9
3516.1

Var. % 10/09
37.9
13.5
38.2
40.0
15.4

Source: Ice processing on Gti data, reference codes Nc 4401-21, 4501-04, 4601.
* logs, sawnwood, panels.

WOOD FURNITURE EXPORT (January-November 2010), (figures in million euros)
Exporters
China
Italy
Germany
Poland
Usa

2010
11283.5
3622.1
3067.7
2553.7
1099.7

Var. % 10/09
34.6
-1.8
-2.5
7.7
13.3

Source: Ice processing on Gti data, reference codes Nc 940150, 940151, 940159, 940161, 940169,
940330, 940340, 940350, 940360, 940380, 940381, 940389.
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FOCUS ON SYRIA
According to preliminary International
Monetary Fund figures, gross domestic product (Gdp) growth in 2009
was 3.9 percent, and 4.9 percent in
2010. According to forecasts, Syria’s
Gdp should achieve 60 billion dollars
in 2010 and economy should keep
growing, while inflation is expected to
settle at 5 percent in 2010. Public
debt should keep decreasing, as in
the past five years, falling to 27 percent of Gdp in 2010 and 26 percent in
2011. Total gross foreign debt will decrease to 8.1 percent of Gdp in 2011,
while official gross reserves will fall to
16.4 billion in 2011. According to the
estimates of the recent World Bank
report “Migration and Remittances
Fact Book 2011” Syria will receive approximately $1.4 billion revenues from
its diaspora in 2010 (+5.6 percent
over previous year), compared to
$1.33 billion in 2009 and $1.4 billion
in 2008. Therefore, the value of diaspora revenues accounts for 2.3 of
Syrian Gdp, which is expected to
achieve $59 billion this year. The economic research group “Economic intelligence unit” (Eiu) has recently
corrected upwards the rating of
Syria’s sovereign risk, from “CCC” a
“B”. This is due to the improved economic environment, a relatively low
foreign debt and improved solvability
of the country. From the Nineties, unemployment has gradually increased,
revealing that the economy cannot
create enough jobs to cover the demand of growing population. In 2010,
estimates indicate 8.3 percent unemployment; reduction might be due to
the growing re-flow of Iraqi refugees.
In 2010, analysts expect 4.5 growth
of consumption, recording a slight increase over 2009, when consumption
had grown by 4.3 percent. In 2010,
public expenditure should increase
by 5.1 percent, suffering from a reduction compared to 2009, when it
grew by 8 percent. Investments in
2010 should record 4.5 percent
growth, above the plus 1 percent result of 2009. ■

GENERAL ECONOMIC INDEXES (Us $ billion)
2007
Value
Gdp (constant prices,
percent change)
5.1
Gdp per capita (Us dollars) 1,790
Inflation
(percent change)
10.3
Unemployment
(rate)
8.2

2008
% Var.

2009
% Var.

2010
% Var.

2011*
% Var.

4.3
2,114

5.2
2,772

4.0
2,615

4.9
2,892

4.7

15.1

2.8

5.0

8.4

10.9

n.a.

n.a.

Source: Imf (International monetary fund).

*estimate

MACHINERY IMPORT/EXPORT (Us $ million)

Export
Import

2007
3.5
2.6

2008
2.2
2.7

2009
0.5
5.3

Var. % 09/08
-77.2
96.2

2009
5.8
224.0

Var. % 09/08
-65.0
-2.4

Source: Ice (Italian foreign trade institute)
with Gti (Global trade for information service) figures.

WOOD IMPORT/EXPORT (Us $ million)

Export
Import

2007
9.3
216.8

2008
16.6
229.5

Source: Ice (Italian foreign trade institute)
with Gti (Global trade for information service) figures.

WOODEN FURNITURE IMPORT/EXPORT (Us $ million)

Export
Import

2007
n.a.
5.3

2008
n.a.
8.0

2009
n.a.
18.2

Var. % 09/08
n.a.
127.5

Source: Ice (Italian foreign trade institute)
with Gti (Global trade for information service) figures.
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MAY
9-11 May
Moyaf
www.modef.com.tr
• Inegol (Turkey)
Woodworking technologies
10-12 May
Componexpo
Fair for components,
semifinished products
and accessories for furniture
www.componexpo.es
• Zaragoza (Spain)
Semifinished products, components and supplies
10-13 May
Wood World
www.agd-exhibitions.net
• Cairo (Egypt)
Woodworking technologies
17-20 May
Woodprocessing
www.galexpo.lviv.ua
• Lviv (Ucraine)
Woodworking technologies

26-28 May
Skogselmia
www.elmia.se/skogselmia
• Jonkoping (Sweden)
Woodworking technologies

11-14 June
Italianexpo Iraq
www.italianexpo.it
• Erbil (Iraq)
Woodworking technologies

30 May - 3 June
Ligna
World fair for the forestry
and wood industry
www.ligna.de/60510
• Hannover (Germany)
Woodworking technologies

16-18 June
Asturforesta
www.asturforesta.com
• Tineo (Spain)
Woodworking technologies

JUNE
8-11 June
Timber & Woodworking
www.exhibitions.kz
• Almaty (Kazakistan)
Woodworking technologies
10-13 June
China Furniture & Woodworks
www.sinoexhibition.com/furniture
• Dalian (China)
Furniture

18-20 May
Bobat
www.bobat.fr
• Paris (France)
Constructing and architecture
25-28 May
Interzum
International fair
for subcontracting
www.interzum.com/
• Cologne (Germany)
Semifinished products,
components and supplies
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16-19 June
Semana verde de Galicia
www.feiragalicia.com
• Silleda (Spain)
Woodworking technologies

JULY
5-9 July
Fitecma
Wood industry
and furniture exhibition
www.fitecma.com.ar
• Buenos Aires (Argentina)
Woodworking technologies
7-10 July
Interwood Taipei
International woodworking
machinery and supplies show
www.interwoodtaipei.com.tw
• Taipei (Taiwan)
Woodworking technologies
20-23 July
Awfs Vegas
www.awfsfair.org
• Las Vegas (Usa)
Woodworking technologies

AUGUST
11-12 August
Expo Forest Products Machinery
& Equipment Exposition
www.sfpaexpo.com
• Atlanta (Usa)
Woodworking technologies
17-20 August
Tecno Mueble Internacional
www.tecnomueble.com.mx
• Guadalajara (Mexico)
Woodworking technologies
31 August - 4 September
Bife Timb
www.bife.ro
• Bucarest (Romania)
Woodworking technologies

SEPTEMBER
6-9 September
Hi Woodtech
www.hi-industri.dk
• Herning (Denmark)
Woodworking technologies
7-9 September
Wood & Bioenergy
www.jklfairs.fi
• Jyvaskyla (Finland)
Woodworking technologies
8-10 September
Woodworking Ireland
www.nelton.co.uk
• Dublin (Ireland)
Woodworking technologies

13-15 September
Furniture Asia
www.furnitureasia.com.pk
• Karachi (Pakistan)
Woodworking technologies
13-16 September
Femade
International exhibition
for wood, furniture
and forestry industry
www.feirafemade.com.br/
• Curitiba (Brazil)
Woodworking technologies
14-17 September
Furniture China
www.furnitureinchina.com
• Shanghai (China)
Furniture
14-17 September
FMC Furniture Manufacturing
& Supply China
www.fmcchina.com.cn
• Shanghai (China)
Woodworking technologies

“OUR” EXHIBITIONS 2011
Xylon is present at:

30 May - 3 June
Ligna
Hannover
20-23 September
Lisderevmash
Kiev
13-17 September
Ambienta
Zagabria
19-22 October
Sicam
Pordenone
25-28 October
Fimma
Valencia
29 November - 2 December
Woodex
Moscow

20-23 September
Lisderevmash
www.acco.ua
• Kiev (Ucraina)
Woodworking technologies
22-24 September
Klimaenergy
International fair
of renewable energy
www.fierabolzano.it
• Bolzano (Italy)
Constructing and architecture

You can find the updated list of exhibitions on www.xylon.it
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STEFANO MONETINI
“HERE’S TO YOU THE NEW SCM GROUP”
A long conversation about the present
and future of the biggest Italian group
in woodworking technology production
and not only. Between radically changing
markets and shrinking orders,
the guidelines of the new industrial plan.

One and a half year has gone by since the beginning of the Rimini revolution. Eighteen very complicated months. Stefano Monetini, general manager of Scm Group, had been clear the very first time
we met him, few days after his debut in woodworking
mechanical engineering coming from Brembo (automotive): “The cake is getting smaller and we must
do the impossible to gain new market shares”.
A seemingly contradictory sentence that we have
finally asked him to explain.
Mr. Monetini, the first question is fixed: how do you
feel in the wood industry?
“I must admit I imagined a richer sector, with a
strong link to a construction sector that seemed to
be growing relentlessly. I found myself in a world
with mature dynamics, similar to household appliances or automotive, where you must be able to
March-April 2011 XYLON INTERNATIONAL 25

PEOPLE

recording will not bring us back to the record levels of 2007 in terms of orders. We are still "suspended" for three reasons: the crisis is delaying
the purchase of durable and instrumental goods,
investments in technology are planned when recovery starts over, and the construction industry
is in a saturation phase in mature markets.
A different evolution will characterize the new markets we are approaching. We cannot expect the
usual growth rates in Europe or the United States,
so we have to look around to identify more brilliant
economies. A couple of examples: in Brazil we are
acquiring the majority share of a company we have
been involved in for a long time; in China we are
looking with great attention to our subsidiary, as well
as further developments for which we have already
identified key contacts.
China has become the main destination for some
luxury cars, the same will happen with furniture and
high technology...".

do more with less, where effectiveness and efficiency must go hand in hand.
We thought we could have more time to achieve
top efficiency, and instead, the crisis we felt ever
since the first months of 2008 forced us to act quickly: since October, the sector has stopped, although we could leverage a buffer of previously acquired orders. We realized immediately that the reorganization of the group we were carrying on had
to be pushed stronger and faster: three years to
start working in a totally different way from what we
were used to. Now, eighteen months later, we are
seeing a half-full glass: we are not fully benefiting
from the changes we have enacted, yet, but we see
the future will be clearly better!
In the past two years, we also had to use redundancy funds. However, as a result of the successful
outcome of the industrial plan, we could take back
most of our resources, reducing people on the dole
to one hundred approximately, and this figure is still
decreasing.
But don’t let us be misled: the strong growth we are
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What's the impact of this trend on your industrial
plan?
“We have created a platform to look into different
directions. First of all, the acknowledgment that this
market has matured and now demands that you
give a better price and adequate service to customers. Effectiveness and efficiency together, as
I said, in a market where company size is more and
more important to face global challenges. Our key
customers are located in different areas and will increasingly select technology suppliers who can follow them all over the world, with sales and service. And I’m not just referring to giants like Ikea.
Another element is market polarization: at one end,
high-performance machinery and plants, created
for those who want to obtain a productivity edge on

their competitors; at the opposite end, machines with
an excellent price-performance ratio, especially in
emerging markets, designed for new market actors.
What have we done? We have turned from a bunch
of independent companies to a consolidated
group. While maintaining the peculiarities, the
product lines, the competence of each brand, we
have created four divisions: “Industrial”, “Premium”,
components production, service and spares.
The “Industrial” division offers solutions to customer needs, it delivers processes thanks to
skilled engineers who know the needs of companies that process wood and wood-based materials. A team of engineers collect market needs and
design a turnkey solution with our technical and engineering departments. This division includes two
engineering companies, Delmac Engineering
based in Thiene and specializing in panel technology, and Scm Group Engineering for solid
wood in Rimini, with a focus on innovation and the
creation of real competitive edges. Their mission
is to deliver a solution, not a machine, be it a large
plant or a single product to be inserted in a highperformance line, pursuing direct contact with customers. And let me add that this activity represents
a huge portion of our turnover.
The “Premium” division is dedicated to “simpler”
machines, easy to configure by the customer himself. Our resellers have these machines “on catalog”, with a number of options that allow to
achieve the required solution very easily. Our effort was focused on an extensive rationalization of
aggregates, in order to support configuration and
deliver an excellent price-performance ratio, a target that can be achieved only through maximum
convergence.
The same rationalization principle was applied with

the creation of one single “Components division”:
now, at Villa Verucchio, we have just one brand new
factory of more than 30 thousand square meters,
where all components and technological units for
all the machines of all brands are manufactured.
A futuristic plant including about one hundred machine tools, three laser cutting plants, an advanced
painting plant that offer huge scale economies.
The fourth division deals with service and spares.
Also in this case we have optimized both the central warehouse and our service network around the
world, with significant results in terms of customer
satisfaction”.
A particularly complex industrial plan...
“…which I am just describing in macro points. I
might also mention 500 thousand Euros we have
invested in one year for classroom training of our
managers and the reorganization of our technical
departments, from thirteen to five units. We have
revised our brand policy, putting the group on top
and then the different companies below.
We have cleaned up, if you allow this definition, and
eliminated overlappings, very similar machines
offered by different brands, accurately defining
each range with our customers in mind, and not the
catalogs of our companies! Each application is conceived to create an enduring competitive edge for
our customer”.
This rationalization and incorporation of functions
previously distributed across many companies has
also involved the purchasing area: we have invested huge resources in Siemens’ Plm, product
lifecycle management solutions, a very powerful
system that supports us significantly in the “modular and standardized design” of our solutions. Also
in this case, there are scale economies and an ir-
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new industrial plan. We strongly believe in it and
we are confident that big companies will get out
stronger from the crisis. Smaller companies will also
have good opportunities, provided they keep a
close eye on what's going on, because the market will be more and more competitive. We must
hold on tight to the relationship between effectiveness and efficiency”.

replaceable tool for an accurate, orderly and
cost-effective re-design (for us, sure, but also for
other customers...) of the entire Scm Group range.
By 2012, we will have reviewed all our solutions,
revolutionizing not just single machines, but rather
each range as a whole. An example can be useful to understand the scope of this activity: at present, we machine some 118 different bases for our
working centers. The new range will be built on 18
bases only, covering all application needs, and 100
will go out of production. We might robotize many
stages, automate most processes by achieving
high-end technology at lower costs, raising the bar
of competition. The number of product codes will
decrease massively at the end of this process that
will be finalized in2012”.
Mr. Monetini, listening to you, the future seems to
be only for the “big ones”…
”…we will certainly see a new period of consolidation. From 1985 to today, big groups have acquired companies and businesses to strengthen
their structure, a consolidation that will continue.
I want to be quite clear on this subject.
Big companies will inevitably increase their weight,
but this does not mean that small ones will be
thrown out of the market. There will always be a
small businessman finding a market niche where
he can be successful with his skills, flexibility and
creativity. Business concentration is inevitable in
all industries because, as I mentioned, size is increasingly a differentiator. For companies like
ours, half a billion Euros is an adequate size, but
for organizations involved in a narrower range of
technology areas, much lower volumes are enough.
So far, we have invested 40 million Euros in our
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What was the reaction of your distributors to all these
changes?
“I cannot deny there was some perplexity at the beginning, but as soon as we explained our plans in
detail, their response was very, very positive. We
are enhancing their role in customer relationship,
providing them with supporting tools that allow them
to work better, more easily and profitably.
Also for them, we have built our new showroom,
over three thousand square meters where the “Industrial” division can create technology days dedicated to specific topics and application industries.
For the “Premium” division, instead, we are thinking about “open days” organized by distributors
themselves with our support, so that they can show
machines and the place where they are created to
their customers.
With this approach we also want to bring a touch
of innovation in a market that has long been sticking to tradition: and reactions are really positive".
Dr. Monetini, it’s time to end this interview. Can you
leave a remark, a suggestion to our readers?
“We are looking out to the day after tomorrow,
not just tomorrow. You must have the energy, will and
passion to look further ahead, to search new visions,
to figure out new perspectives. It’s a commitment
that should involve everyone, small and big businesses. We have undertaken major projects, but we
are a strong group and we are confident we will soon
ripen the benefits of this effort. The crisis has forced
everyone to look at their work differently: when things
go very well and the market grows, you just sit down,
monitor sales and nothing else. Now we all sell less
and have narrower margins. We have woken up and
we are looking around. In other industries, the impact of the crisis was slower, for us it was a sudden blow: we had and have little time, but we also
have great skills to deploy. We are proving we are
an excellent team who can keep on the route and
sail safe, even in stormy waters!".
by Luca Rossetti ■

PEOPLE

BIOMASS? PANELS?
CLOUDS ON THE HORIZON...
Our readers know well that, at regular intervals, Paolo Fantoni – a businessman who needs no introduction and the president of Assopannelli, the association member of FederlegnoArredo – helps us
solve doubts and perplexities.
And so, when we received the memorandum presented by FederlegnoArredo at the 10th Industry,
Trade and Tourism commission of the Senate of the
Italian Republic, we decided it was time again to
go back to his Osoppo office for a visit and a chat.
And as it always happens when you meet him, you
get immediately to the point, with no hesitation.
Mr. Fantoni, according to your memorandum, Italian panels seem to be in a quite difficult situation,
with doubled import versus a reduction of produc-

For the world of wood,
there seem to be other
problems adding to the
global economic crisis.
Problems to be solved
as soon as possible,
problems that – starting
from biomass or panel
production – go far,
far away...
We talked about it
with Paolo Fantoni,
business owner and
Assopannelli president.
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tion in our factories. Not to mention the fact that some
plants closed down for a few weeks due to the lack
of raw material, something like over 300 thousand
cubic meters, to feed their production. What’s up?

“There are big issues on the table – Fantoni says –
and the reduction of production capacity is just a
small part. We are in a season that combines the economic situation we all know with the difficulty for panel producers to transfer the ever increasing costs
of raw materials, wood and chemicals, to the market. After three years of losses, many producers
around the world have decided to close down their
factories rather than continuing this dramatic trend.
In recent months, the plant usage rate is slowly increasing both in Europe and in Italy, but there is

clearly an exceeding offer that seems to have stabilized only in the past few months.
In Central Europe, Germany first, we have finally
seen a rebound of particleboard prices up to 175
Euros per cubic meter, much less for Mdf. Particleboard manufacturers have been the first to
achieve an increase because they were the first to
suffer from raw material shortage, due to the competition of biomass producers affecting sawdust first
and low quality chips later on".
Biomass: an unexpected competitor, probably
causing strong pressure...
“We have been saying that for a long time to everyone: we are running a big risk, namely that the
wood system loses competitiveness as a result
of the increasing price of raw materials. If we had
a closed system, there wouldn’t be any problem,
but the entire supply chain down to furniture is facing competition from China, India, the Philippines
and Malaysia, countries with plenty of raw materials. If panel prices go up because raw materials
costs grow, the consumer price of a piece of furniture of wood item will increase accordingly.
Don’t forget that the unit value of a panel is so low
that transport costs are significant. That’s why we
don’t sell particleboard coming from China or South
America, but rather from France, Germany, Switzerland or Austria, which are much closer”.
It is essential to find a new balance, a common strategy for everyone interested in wood as a raw material.
“Sure. But we have to distinguish between short and
medium term. In the medium term, we have to identify effective choices for economic, industrial, environmental and agricultural policy, in order to produce biomass as such and avoid the destruction
of wood. This means experimenting with vegetables
and oily plants, develop genetic engineering to increase the availability of suitable resources for this
purpose, which also represent an opportunity for
agriculture and a resource for alternative energy.
On the other hand, we also have to consider that
this will imply a renaissance of mountains, forest
resources and poplar cultivation. I can anticipate
that FederlegnoArredo is working to increase the
awareness of its member companies and of the Italian Ministry of Agriculture as relates to poplar cultivation, trying to achieve two key goals: first, the
reduction of biologic interruption periods from two
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to one years, and second, creating the conditions
for the acknowledgment of wood and poplar cultivations as a carbon stock. Wood captures carbon
dioxide, and therefore, if you use wood and support its diffusion, you play an environmental role that
must be acknowledged. This might lead to a recovery of poplar cultivation in Italy, back from current 85 thousand to 170 thousand hectares of just
twenty years ago.
It is essential to find a new balance, and that’s why,
at the end of this year, in November 2011, we will
organized the States General of forest and
wood, because we have to think about a new policy for wood and its entire supply chain.
Seizing the opportunities offered by a new longawaited environmental awareness is the first step
to re-build an economy of the mountains and territory, an ambitious and difficult goal, but we
have to pursue it with strong determination!”.
Mr. Fantoni, this does not mean that “zero mile” biomass has a value...
“FederlegnoArredo is not against biomass power
station located in areas where woodworking provides huge quantities of waste. We agree to supporting these local economic systems in clearly defined territories. But it's a different thing when you
build huge power plants for which you have to get
wood from any source and buy logs just to burn
them. These projects are often based on speculation and the sites are closed down as soon as
public funds are suspended, as they are not cost
effective. Some plants have burnt tons and tons of
wood just to produce current, without even taking
the effort to exploit heat thorough remote heating
systems, instead of just releasing hot air from the
chimneys! I’ll give you an example: it seems that
England alone needs 30 million cubic meters of biomass to feed “alternative” power stations, and such
biomass must be purchased abroad. This demand
will inevitably cause a strong rally in wood prices,
and consequently endanger our supply chain. Or
I could tell you about 100 thousand tons of Canadian chips shipped to the Monfalcone harbor for
Austrian paper mills. And if even Austrian companies are forced to buy wood abroad, the problem is getting serious...”.
So, are we starving for wood?
“We are in a dynamic market governed by rules we
should not forget. An example: the forest assets of
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Friuli increase by 800 thousand cubic meters each
year, as against a harvested volume of 250 thousand. The biggest woodworking companies
process at least 1.1 million. Demand is so high that
we might harvest more with such growth rates, but
this is not always cost effective: it’s often cheaper to import, to buy somewhere else. In our region,
harvesting is not cost-effective and our sawmills,
a key element for wood exploitation, are not adequately sized. I know for sure that some German
and Austrian forest companies are evaluating the
purchase of licenses in our mountains...
With sustainable uses of wood the market can
be jeopardized by very dangerous mechanisms.
We must overcome the division between sawmills
and panel manufacturers to create synergies, a
"powerful concept" from wood to semifinished materials, up to finished products”.
Mr. Fantoni, what can be done in the short term?
“It would be great if we could only reduce incentives for biomass, so that competition for the purchase of raw materials is still based on free market rules.
Ten years ago, when panel producers started to

feel this competitive pressure outside of market
rules, we considered this policy a direct attack to
our production costs, while sawmills and primary
operation companies saw an added value for their
production waste.
Now we are on the same side, because biomass
producers are competitive even for the purchase
of logs, the raw material of sawmills, which are consequently deprived of raw material and lose competitiveness against their Russian or Austrian
counterparts.
In the past twelve months, this new situation has
created a different atmosphere, a common vision.
It is clear that the attention of biomass producers
has moved from sawdust to chips, profiles, shavings, tree tops and logs, and now our sawmill colleagues can see the scenario they have to face.
I repeat: in the short term, we must reduce the
doping of public subsidies that has cancelled all
market rules”.
Mr. Fantoni, let’s go back to panels. Is the situation
so critical?
“In the present economic situation, it is difficult to
give a final opinion that can be valid for a long time.

I think that wood-based panels, with an increase
of oil prices, can still prove its cost effectiveness
and technical value, as a material that offers a price
per cubic meter lower than any other, including
plastics, metal and composites.
But we have to keep a close eye on the panel-furniture supply chain moving East. In many countries,
the furniture industry is thinning out, the number of
actors is reducing and business is concentrating
in the hands of less and less big groups. Bigger and
bigger districts are arising, with very high efficiency and productivity levels, which makes me think
that we will not see a reduction in the demand and
consumption of furniture and panels.
After this period of widespread crisis, everything
will go back to a new “normality”, with demand and
offer levels that, though not comparable to the past,
will support an industry that will preserve its role.
However, transporting panels and furniture has a
cost, so the industry is going to move, it is already
moving, to be closer to the destination markets.
We must pay great attention to what’s going to happen, ready to seize any opportunity so that "made
in Italy” will always have a lot to say...".
by Luca Rossetti ■
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THE NEW YEAR OF FURNITURE
STARTS OVER FROM IMM COLOGNE
2010. 96 thousand operators attended the show,
24 percent higher than last edition (77 thousand).
Foreign attendance levels were also increased (37
thousand against 30 thousand in 2010) and, obviously, Germans as well (47 thousand in 2010; 59
thousand this year). The presence of “curious people" (42 thousand), the consumer audience, even
doubled as compared to 2010. In order to meet their
requirements opening time was extended: from Friday afternoon to Sunday night.

FOR INDUSTRY OPERATORS?

An excellent edition of the important
international exhibition featuring
an interesting debut of Living Kitchen.

We have had the feeling that Cologne is still
pressing down the accelerator and that the difficulties of some time ago have been overcome. Imm
2011, the International Furnishing Show that is held
every year on the shore of the Rhine (January 18
to 23 this year), showed that it is important to stick
together, to work together in order to grasp opportunities. And we think that this is what happened
in Cologne in a patent way.
Let’s start with figures: thanks also to the “première”
of “LivingKitchen” – we will talk about it soon – the
event was successful. A result that must have been
positively influenced by an economic period that
is characterized by a more optimistic approach:
From January 18 to 23, the event on the Rhine drew
around 138 thousand visitors from 124 Countries
to Cologne, a result that is 38 percent higher than
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On Monday 17, a “preview” was organized for industry operators and press. As far as we know, not
everybody understood that there was this opportunity, not everybody was ready and could get all
benefits… however this debut was not so bad. Obviously we are talking about a more profitable situation for a specific offer range, for companies focusing on design and innovation, investing in
communication or in high-quality relationships
with representatives, distributors and customers.
Big buyers did appreciate and in several stands we
noticed an extremely positive mood. We repeat it:
those who were not ready, those who were not organized and hoped to finish few things in the stand
got nowhere.

“LIVINGKITCHEN”
Global result: Satisfaction among the stands, the
feeling that everybody was breathing more freely
and that so many people around could finally allow to think that clouds were shading, that the market could start over and give some good results.… And we are not talking about open days for
end users, but about the event for industry operators.
We repeat it: the arrival of “LivingKitchen” has given great support for the comeback of Cologne to
its golden age. And kitchen needed some renovation, new contacts, new visibility. Why don’t moving all the system as a whole, why don't enhancing the January period with a very important and
comprehensive mega-meeting? For pity’ s sake:

there were some confusions, some reading difficulties and we noticed it, but the idea as a whole
seemed smart to us. And - more important - the idea
seemed smart to exhibitors: Fifty exhibitors approximately were expected, but in the end there
were over 180 of them, an aspect that had a significant impact on a rational and homogenous presentation. A dozen of Italians, mainly linked to the
household appliance industry. The others remained at the window, just to understand how things
would go and check if it was worth attending from
the next time (in 2013, because "LivingKitchen" is
a biennial event).

INTERZUM HELLO, HOW ARE YOU?
If “LivingKitchen” featured “everything for the
kitchen” it is obvious that there had to be a small
stage for Interzum, the biennial exhibition of supplies for the furniture industry which will take
place in Cologne in May. A lounge, some small
stands of the giants of hardware and decoration
were part of the new project and, as far as we have
known during and after the exhibition, with great satisfaction.
It’s clear: There are companies that could attend
both events. What will they choose? Is there the risk
that LivingKitchen gobbles up Interzum? It is for posterity to judge. For us it was an additional opportunity: those who want can grasp it.
Household appliances could prefer January rather
than May. We have this feeling. And the same could
apply to all those elements, all the parts involved
in creation, in the finished project, in the design…
Convergence of audience? Convergence of interests? Some additional complications for Zow,
Sicam and others…?

MORE IN GENERAL
Some conclusions to finish: some “strategic enlargements” did occur (in terms of sales of exhibition
areas). Towards textile with “Pure textile”, an increasingly appreciated trend in many exhibitions
in the furniture industry. And room for many events,
contest, side events and initiatives that completed
the business exhibition.
A business world that particularly appealed to the
various oriental exhibitors attending the event: the
“China yes China no” topic does not interest us. It
is stupid to think that exhibitions are private parks.
Imm 2011 provide its audience also with a rather
rich low price offer with a certain “appealing pow-

The Milan stand of Kartell.

er”, according to our feeling. More in general, Imm
and LivingKitchen recorded a strong comeback of
German companies. That is “their” event. Companies of all over the world attended, but here German furniture plays at home.
To sum up, we are pleased to say that German “recovery” is patent and that the Country has gathered
to be once again the economic driving force of Europe. The requests of permits to build and/or renovate are on the increase and, thus, furniture demand will rise. Pay attention not to lose also this opportunity….
For the moment we have nothing to add but the fact
that next year, from January16 to 22, the meeting
will be only with Imm; for LivingKitchen we will have
to wait until January 14 to 20, 2013. (l.r.) ■

Riva 1920,
a key player of Imm
and Living Kitchen.
This picture shows
its beautiful stand
in Hall 4.1.
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I SALONI IN MILAN:
“50 YEARS YOUNG”
Young people and the historical memory of design,
technology innovation supporting Italian production,
and the evolution of homes in line with contemporary society:
these are the ingredients of the furniture show in Milan
in April 2011.
The 2011 event of I Saloni, the Milan-based design
kermesse scheduled from 12 to 17 April, will celebrate the 50th anniversary of the exhibition. And
from here, half a century since 1961, the year of
space conquest, John F. Kennedy at the White
House, the Beatles, the economic boom, the
Academy Award to “La Ciociara” starring Sofia
Loren, but also the construction of the Berlin Wall,
the world is looking at the future and young peo-
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ple, creators and designers of tomorrow. They are
the target of the strong message “50 years
young”, the claim that embraces the furniture show
and the entire program of related events that will

The press conference for the presentation of I Saloni
at Teatro Studio Expo, moderated by Bruno Vespa: from left,
Irene Grandi, Ornella Vanoni, Matteo Marzotto, Oscar Farinetti,
Arianna Errigo, Alberto Tomba and Carlo Guglielmi.

be staged at Fiera Milano fairgrounds in Rho and
in different locations in the capital of Lombardy, including FuoriSalone.
Fully sold out, as announced by the Cosmit president Carlo Guglielmi at the press conference held
last February in Milan to launch the event, the Rho
exhibition complex is getting ready to host the show
after the outstanding results of 2010, with 297,460
visitors and over 2,500 exhibitors on a 200 thousand
square meter area.
Interaction with iPhone and smartphone, based
on the mobc3 platform, will provide real-time access to all news and initiatives during I Saloni, while
the info-mobility service deployed by Fiera Milano
in collaboration with Radio Traffic will offer constant
information about available parking lots and traffic situation on highways, underground, railways
and airports.

MAKE WAY FOR YOUNG PEOPLE
The Salone del Mobile and the International Furnishing Accessories Exhibition – the former at the
50th national edition and 33rd international edition,
the latter at number 25 (1,450 exhibitors in 14 halls
covering 150,500 square meters) – and the traditional meeting with young people at SaloneSatellite, holding its 15th edition (700 designers and students from 20 international design schools over a
4,500 square meter surface) will be complemented by the biennial shows Euroluce, the international
exhibition of outdoor, indoor, industrial, hospital,
scenography lighting equipment (26th edition, 450
exhibitors and 41 thousand square meters), and SaloneUfficio, 15th edition, back after three years and
accurate market analysis and outlook studies carried out by the Ufficio Fabbrica Creativa laboratory, dedicated to furniture systems for working environments (120 exhibitors covering 14,500 square
meters). The new layout of the different shows will
highlight and maximize the contribution of design,
with an extension to halls 16 and 20, and will generate tight synergy between Euroluce (in halls 9-11
and 13-15) and SaloneUfficio (in halls 22-24), placed
one in front of the other to create a continuum. This
synergy is also open to the contribution of future designers: SaloneUfficio will share its halls with SaloneSatellite, which is getting ready to launch the
traditional contest for the best prototypes created
in the areas of lighting and working spaces.
The special installation to celebrate the 50th anniversary of I Saloni, created by Ricardo Bello Dias,

will also feature the best works presented in the past
editions by 7 young architects/designers and 3 international universities, who were required to interpret the “50+50-Designing the future” concept.
This may seem a standard format, but a significant
part of Italian history has gone through it.
Rosario Messina, the late president of FederlegnoArredo who died few weeks after the press conference, reaffirmed the role of made-in-Italy design
for the development of the country: “In fifty years,
the market has developed its creative capacity,
evolving from the simple satisfaction of demand to
the active promotion of design requests, and
that’s not a minor change”. This is significant in view
of the still heavy impact of the crisis on the industry; in the furniture segment alone, according to the
preliminary balance drawn in December 2010 by
Centro Studi Cosmit/FederlegnoArredo, production
turnover has increased by 1.6 percent from 2009,
with +3.9 percent in export, +13.9 percent in import (1.2 percent balance), and apparent domestic consumption up by 1.8 percent. To change the
trend and support growth, you (also) have to look
back. There’s no future with no memory, and masters are those who preserve memory. For this reason, I Saloni 2011 are looking back to the great figures of Italian and global design, presenting their
innovation and creative approach to young generations. Thus spoke Guglielmi, who gathered some
representative of Italian excellence at the April conference to convey emotion and to charm the audience, with the voices of singers Irene Grandi and
Ornella Vanoni, the Enit (Italian institute for tourism)
president Matteo Marzotto, Oscar Farinetti, the
founder of the gourmet retail chain Eataly that promotes healthy Italian food around the world, up to
famous athletes like the fencer Arianna Errigo and
the former ski champion Alberto Tomba. And he
launched a message to the audience and fellow
businessmen: “We cannot just ask, we also have
to give, investing in culture means not only improving our image, but also working for our children”. ■
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INTERZUM
AT THE STARTING LINE!

The event – scheduled in Cologne from May 25 to 28 – has consolidated
its undisputed role as “the cathedral” of supplies, components
and semifinished materials for the woodworking industry.

Here we are, ready to write about the next edition
of Interzum. The other half of the German May –
that has always been the fellow traveler of Ligna,
held some days after – bags its third positive edition, after the débâcle of some years ago: widespread exhibition turmoil generated suffering for the
exhibition, but the decision taken by big players to
make Cologne their excellence showcase has
brought it back to the event we were used to experiencing.
Obviously, the increasingly intensive focus on the
wishes and needs of new and consolidated exhibitors has positively influenced the results of the
management of the exhibition.
The result is before everyone’s eyes and it will be
increasingly patent in May. In May, as we said before, the global furniture and wood industry will gather in Germany to exhibit the most complete offer
of new materials, designs and technology with a single trip: from May 25 to 28 in Colongne, from May
30 to June 3 in Hannover.
But let’s focus on Interzum: the current plan for the
exhibition halls envisions occupying one hall more
than in 2009, meaning that interzum 2011 will span
Halls 4.1, 4.2, 5.1, 5.2, 6, 7, 8, 9, 10.1 and 10.2 38 XYLON INTERNATIONAL March-April 2011

i.e. 10 halls with a total of 150 thousand square metres of exhibition space for over 1,400 companies
(two third of which coming from foreign countries…).
Koelnmesse is expecting a total of around 50 thousand visitors. These very interesting figures confirm the consistency and the appeal of the exhibition, consolidated also by confirmations and significant “comebacks” including Technocell, Süddekor, Lamigraf, Impress and Arjo Wiggins – back
after a break – while Salice, Caimi, Egger and Fundermax are among the most important comebacks.
The Rhine event will feature an articulated and rich

offer range. In Hall 4.2 Koelnmesse is bringing together exhibitors in the area of lighting and innovative materials.
Hall 5.2 is devoted to the natural materials such
as wood, veneers and parquet, and to interior design. In Halls 5.2 and 4.1 visitors will find semi-finished products for free-standing cabinets, kitchens,
office furniture and dining room furniture. Hall 6 is
designated for the “Form & Decoration” section,
i.e. decorative surfaces, papers, laminates, wooden materials, embossed cylinders and metal sheets.
Halls 4.1, 7 and 8 accommodate fittings, locks and
furniture installation components. All the providers
of machinery for upholstery and mattress production are found in Halls 9 and 10.1. In addition, “Comfort & Bedding” solutions will be presented in Halls
10.1 and 10.2.
It is increasingly important to make such wide offer clearer allowing visitors to cope with it and – why
not? – to be supported in their search for innovation. “Piazzas” will be used for this purpose, as topic areas featuring specific presentations. For example, in Hall 5.1 there will be a piazza based on
the topic of natural materials. New trends and examples of innovative applications for wood and veneers are the focus there. The podium discussions,
workshops and the “European Veneer Forum” on
26 and 27 May address the main topics in a variety of ways. The piazza in Hall 6.1 is completely devoted to design possibilities for surfaces and
structures. With support from the exhibitors in Hall
6, this area will provide a comprehensive overview
of the capabilities and offerings of the industry. The
piazza in Hall 10 is dedicated to textiles and textile processing.
The exhibition will feature a lot of awards, events
and presentations. For example the sixth edition of
“interzum award”, the renowned award dedicated

to the most innovative and design-oriented solutions.
A special presentation of the awarded products
along the exhibition boulevard has also be planned.
The boulevard will also feature the exhibition of the
“International Design Award”, which is being presented by the companies Hettich and Rehau, as
well as “Future Bizz”, which will showcase innovative business ideas for the future.

THE TEXTILE INDUSTRY
It is important to note Interzum vocation for the textile industry, with a special focus on materials and
technologies for upholstery products and mattresses. An industry that has always been significantly represented by the event and that this year
features around 400 exhibitors, 250 of which in
“Comfort & Bedding” area and 150 in the areas dedicated to technologies for the production of upholstery products and mattresses.
One more reason for Frank Haubold, product manager of interzum, to be optimistic: “the interzum 2011
will again be the international event for the sector.
The fact that visitors like upholstered furniture companies, mattress manufacturers, interior designers
and representatives of other related sectors have
already made definite plans to visit the interzum is
particularly encouraging”. The interzum will also
present the latest trends in the bedding category:
in the mattress sector, with the complete range of
innerspring (European share: 50 %), foam (35 %)
and latex (15 %) mattresses. In the foam segment,
new milling techniques and antibacterical treatment
will be presented.
In January Imm had already focused on the textile
industry with a brand new section, pure textile, that
recorded real success. A synergy between the two
exhibition that will allow trends presented at Interzum
to be showcased next January, during Imm 2012. ■
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LIGNA 2011 EDITION
LOOKING INTO THE FUTURE…
Ligna’s time is about to come. An increasingly intense wait,
in order to see if the feeling that the situation is improving
is only a feeling or it can become a solid certainty.

The meeting place is – as usual – in Hannover, from
May 30 to June 3. The program is more or less the
same: a strong exhibition – consolidated in the exhibition scenario – an event with strong internationality but that represents the excellence showcase for “made in Germany”. Events, meetings, opportunities, in-depth analysis are not lacking, but
Ligna is what it has always been: a monolithic point
of reference. Chapeau.
Yet, last editions recorded some real signs showing that the crisis occurred and struck everywhere
strongly. This year there are some additional
prospects, but we have to be careful.
To sum up, this is what has been told us during the
press conference for the presentation of the event,
held in Milan in the last weeks. An opportunity that
– as usual – allowed us to know the details of the
exhibition getting also a closer view of the situation
of the German market and – why not? – of the global scenario as well.
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LIGNA 2011
But let’s start with the exhibition event that was presented by Andreas Zuege – a “naturalized Italian”
at this point – the general manager of the Italian subsidiary of Deutsche Messe. Zuege immediately
talked clearly and told journalists that big players
were all ready to attend. Thus, the points of reference are not lacking. The great showcases of huge
international groups have always represented the
main attraction of Ligna. And not only of Ligna…
Generally speaking, the figures available some
weeks before the event starts show an edition based
on the same levels of 2009, also if there are signs
indicating that all industry categories have recovered after the difficult economic situation.
Over a net exhibition surface of 115 thousand
square meters, Hannover is expected to gather over
1,700 exhibitors from about fifty Countries, “... companies that will show innovations in order to enter
a new and more consolidated development stage”.

Over half of them will come from foreign countries,
a strong international value that can be found also
as to visitors that were 80 thousand in 2009, one
third of which were foreigners.
For the most attentive ones, we can say that in 2009,
59 percent of visitors came from EU, 13 percent from
Eastern Europe, 11 percent from Asia, 3 percent
from Oceania, 3 percent also from Africa, 8 percent
from North America and 4 percent from Central and
South America.
All-inclusive: this is how we could define the exhibition catalog of Ligna: forestry and forestry technology displays will be on show in two open-air locations on the Hannover fairgrounds - under the
Expo canopy; Sawmill technology and panel and
veneer production technology will be located in Hall
27. Halls 12 and 13 will be home to solid woodworking technology, while furniture production
technology will be located in Halls 22 to 26. Exhibits
themed around bioenergy from wood will be located
in Hall 13 and on the open-air site; the Handwerk,
Holz & mehr show for carpenters, joiners and cabinetmakers will span Halls 11, 12 and 14 to 17.

ITALIANS
Italians have always been representing the largest
national group. And it cannot be otherwise, considered that we are the largest and most appreciated technology providers for wood and woodbased materials together with Germans.
We rank just after the team playing at home with 296
exhibitors (last updates: mid-March) against 316
in 2009. An excellent result in this period. Well, as
to square meters, sold surface, the trend is slightly different, but we cannot avoid this at present. Then
companies that offer components and equipment
for machines are not desperately looking for opportunities, thus they will miss this edition…
Austria comes third and it is followed by other countries (in the order: Spain, China and Taiwan,
Switzerland, Turkey, Sweden, Denmark and France).

and plants, the second and third days of the fair will
see the premiere of the new “Think Light - International Conference on Lightweight Panels”, organized by Austrian-based Technical Conference
Management, Dr. Kurt Fischer KG. With the support
of Deutsche Messe and the Lightweight Construction Association (igeL e.V.), the meeting will feature papers by international experts on a range of
topics, including the production, processing and
finishing of lightweight wood panels, commercialization options, the physical characteristics of
lightweight panels, and acceptance of lightweight
furniture among end-consumers.
Industrial surface finishing technology will be under the spotlight as well, a topic that is increasingly
connected to aesthetic value of a furniture item, solution. But also a strong contribution in terms of
performance of the finished product, of resistance
of its surfaces.
The third keynote theme will be bioenergy from
wood, an industry that has recorded a significant
increase in Ligna’s business. Since renewable is not
the same thing as inexhaustible, the wood energy
sector needs to be highly innovative and efficient
to remain viable in the future. The bioenergy offer
will feature the 3rd International Bbe/Vdma Business and Export Forum for Bioenergy, organized
by the Association of German Engineering Federation (Vdma) and the Federal Association for
Bioenergy (Bbe) that will be held on May 31.
Obviously these are just some of the various
events, symposia, awards, workshops that – as usual – will enrich Ligna's offer. The complete program
can be found in the website of the event
(www.ligna.de). ■

KEYNOTE TOPICS
This year's show will put the spotlight on the three
“keynote themes” that will characterize the exhibition. “Lightweight construction” (lightweight panels, …) is particularly topical in the furniture and design industries; we will see mature solutions for a
technology that – even if it is a niche segment – is
offering interesting opportunities and stimulus. In
addition to the presentation of machines, equipment
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WOOD DOORS
AND WINDOWS
LOOK BEYOND
THE CRISIS
The manufacturers
of technologies for doors,
windows and shutters agree:
you must keep investing
in innovation and research
to be ready for new market
challenges, producing
high-performance products.

The world of wood windows and doors is an industry where woodworking technology suppliers
keep investing in terms of innovation, research and
business organization, although the slowdown of
construction activity has caused shrinkage also in
this area, compared to pre-crisis years. This is true
for working centers as well as for all processing
machines for windows, including clamps, and
shutters. The innovation train has never stopped,
even in the darkest months of global economy, on
the contrary: technology suppliers are getting
ready for the new challenges of next years, related to the evolution of products-windows, characterized by increasing performance.

Focus
on doors
and windows

HIGHER PRODUCTIVITY,
LOWER COSTS
Founded in 1947, based in Legnano near Milan,
Colombo Angelo e Figli has been in business for
three generations in the production of woodworking
machinery and special machines for windows. The
range includes manual and electronic tenoning machines, electronic profiling machines, complete
lines and working centers. Approximately 75 percent
of production is shipped abroad, mainly to The
Netherlands, France and Belgium.

Working center “Af 100L” by Colombo Angelo e Figli.

The most recent production of working centers designed and built specifically for the window industry includes machines that can deliver products with
high quality and productivity at affordable costs, easy
and safe to use, with rapid tool change and flexible
management in order to switch from small batches
to series production. The capabilities of numerical
control applied to windows result into a machine that,
in few steps, performs drilling, milling, tenoning, internal and external profiling of uprights and crosspieces for wing and frame, also for curved parts.
The strong commitment of technology manufacturers
to improve machines and lines has still not found tangible response from the market. In other words, skepticism is still predominant, says Giorgio Colombo,
owner. “Unfortunately we don’t see tangible recovery
signs. The impact of tax allowances for the replacement of existing windows with more performing
products is virtually void for us. To support the industry, a measure like the Tremonti law would be
much more effective. And even in the coming
months we see nothing new on the horizon”.
Reducing production time and costs are two key
factors that companies like Colombo Angelo e Figli
must focus on to give an effective answer to market developments. A third issue is the lack of skilled
labor, combined with increasing automation. “Current demand is focused on fully automated technology, capable of finishing windows with one machine and one worker involved”. Quality and price
equally affect the purchase decisions by door and
window makers. “This factor still allows not to feel
the competition from emerging countries”.

percent of production mainly to European countries:
from small machines like tenoning and profiling machines for handicraft businesses, to working centers for the production of 10 to 100 finished windows
per day, with tenoning, drilling, hardware seat
milling, right and left profiling operations. Innovation at Saomad is mainly focused on compact working centers, which can machine two pieces simultaneously and create tenons with a plus or minus 60-degree angle, equipped with flexible tool
changer to reduce machining time and increase
productivity. Investing in research pays, because
the Italian and European market believes in wood
windows, although expectations for a real end of
the economic crisis are uncertain and times seem
to become longer.
A confirmation of current trends come from Dario
Camporese, Saomad owner. “The current market
trend is stagnation, there seems to be no tangible
signs of real recovery”. At least, the continuation
of tax allowances for window replacement, with the
extension of the 55 percent bonus for the replacement of old windows with new energy-saving
high-performance products until 31 December
2011, is having an impact on technology manufacturers and might encourage companies to replace, modify or integrate existing equipment. But,
according to Camporese, it is better to stay with your
feet on the ground. “Forecasts for the next months
don’t seem positive; we have many contacts and
open deals, but few orders”.
However, door and window manufacturers have
clear ideas: the key for small and big companies
alike is the capacity to achieve high productivity as
quickly as possible. This is something also Saomad
is working on: “Basically, the market is asking for
innovation to reduce machining cycle time, eliminating some stages, and of course to reduce the
cost of machinery”.
Price is still a key factor for new technology purchase decisions, but it is not
the only one in a
competitive

Working center
“Titanium”
by Saomad.

FOCUS ON RESEARCH
For thirty years, Saomad based in Reschigliano di
Campodarsego, near Padua, has been manufacturing standalone machines and complete plants
for the production of wood windows, exporting 60
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market. “For window manufacturers, quality and
price equally influence purchase decisions. This
is important, as it protects our industry from the
competition of emerging countries”.

focus on doors and windows

INNOVATION PULLS RECOVERY

Tenoning-profiling
machine
“Gam 22”
by Griggio.

Griggio, specializing in the design and production
of panel and window machines, was founded in
1946 in the Padua area. The company has achieved
an outstanding position in the global scenario, with
a production capacity exceeding 5 thousand machines annually and 90 percent export share.
Good business comes from Eastern Europe and
Russia, mainly because Griggio was one of the first
companies to start out on the conquest of former
Ussr (in the Nineties). To provide customers with local service and short delivery times, a sales
branch was opened in Moscow 10 years ago and
recently completed with a warehouse, employing
six people for sales, service and spare parts. Griggio offers a wide range including traditional and special machines both for professional hobbyists and
small-medium companies.
In the door and window industry, Griggio offers a
range of spindle molders including a few models
that can be equipped with Hsk shaft and “Digit” or
“Program” electronic programmer, automatic multi-spindle molders, automatic tenoning and profiling machines, semi-automatic and single-bar hydraulic clamps, angular centers with a daily capacity
of 50 to 100 windows.
Talking about market trends, according to Paolo
Griggio, co-owner and president of the company,
something is moving, but it is still difficult to draw
a picture of what is going to happen in the next
months. “The crisis is not over; we have moved from
a drop in 2009, to approximately 40 percent
growth in 2010, thanks to the launch of new products and accurately targeted sales activities. We

44 XYLON INTERNATIONAL March-April 2011

are confident that 2011 will be positive. For sure,
it would be more helpful if the banking system supported small and medium companies with leasing,
but this does not happen. Also sales abroad, especially in some markets, should be more supported by the credit insurance Sace Group and the
competent ministries, which instead complicate
deals for small supplies".
Anyway, Griggio keeps aiming high and has launched
a renovation phase that will lead to an expansion of
the range, with the addition of high-tech working centers and the production of advanced safety systems.

NEW STRATEGIES FOR CLAMPS
With fifty years of history behind and the will to look
at the future, Italpresse (with headquarters in Bagnatica, Bergamo, specializing in the production and
sales of presses and pressing plants for wood and
wood-based materials) is focusing on windows to
strengthen its market presence, starting from Italy.
This is an economic and production area where windows and shutters have proved to withstand the crisis despite the slowdown of constructions. The product under the spotlight is the clamp, a more and
more strategic tool for the improvement of process
as well as product-window.
“Windows – explains Andrea Sala, sales manager at Italpresse – have remained stable because production is close to the destination market, in Italy
and elsewhere, and compared to furniture, it was
less affected by competition from China or mass retail. The sector was also supported by political measures with tax allowances for energy saving, which
has also driven strong technological product improvement to achieve increased performance”.
The trend is still uncertain. “In the last six months,
domestic demand is recovering well and Germany
is growing, while Spain and Portugal are still marginal due to the heavier impact of the crisis”. The
clamp and the window product will be the most interesting battlefields. “Considering fast window evolution, with longer lifecycle and higher soundproofing
performance, the market is focusing on the machining of prefinished windows, ready to install with few operations and with a better
controlled manufacturing process. Therefore,
we have developed specific machines for the processing of prefinished windows, updating and upgrading also machine for traditional windows,
gates and external screens”.
The clamp should no longer just “squeeze”, but

Camping machine “Universal CN” by Italpresse.

match the components with the highest accuracy.
“That’s why we have been working hard on control
software, process management and, in general, electronics”. With this new approach, the clamp is becoming part of a wider and more integrated process.
“The machine is no longer considered a separate
piece, but rather a part of the line, it must interact
with other machines and be equipped with dedicated
application. Even small handicraft businesses today
ask for machines that can interact with an entire line,
be flexible and handle small batches”.
New features include different pressure levels on
the vertical axes to control workpiece tolerance and
differentiated pressure values also during assembly, so as to close even asymmetric frames perfectly
(for instance, French windows). “Collaboration with
other plant manufacturers is another key issue: today customers are looking for complex solutions,
and collaborating with machinery suppliers upstream and downstream the clamp is essential”.

AUTOMATION FOR SHUTTERS
The machining of wood shutters, mainly solid
wood, is the main target for the production of company Bausola, based in Isola d’Asti (Asti). With
deep roots in joinery and sales operations in eight
foreign countries, Bausola offers compact machines
and systems, suitable for installation in
narrow spaces, while delivering high
production performance in complete
working cycles.
The top goal for the company was the improvement of existing plant performance
through the development of innovative systems for the processing and assembling of
blinds and shutters, with solutions designed to
streamline the subsequent stages while reducing cycle time and production costs.

Today, Bausola supplies automatic chamfering
machines for shutter louvers with flat profile and those
with flat and shaped profiles, one-head and two-head
notching machines for “calcagno” operations, cutting-off, defecting optimizing and chamfering machines for louvers of shutters, cutting-off/defecting/optimizing/chamfering machines, variable-pitch
racks, rounding milling-tenoning machines, and horizontal clamps with automatic louver feeder.
Giancarlo Bausola, company owner together
with his brother Piero, thinks that, before the current uncertain economic scenario, to get out of the
crisis maybe we need less specialization and more
capacity to diversify production: just like old-time
joiners. “With fiscal incentives, the market has
recorded strong growth in recent months, but for
January and February there are no contracts in
sight. Maybe we should go back to the traditional concept of joinery and make some furniture, too”.
What about 2011? “I don’t know, I cannot really
imagine how it’s going to be. Rather than building
new houses, renovation should be predominant”.
The typical customer of Bausola is a company with
less than 20 employees, and the current innovation
strategy is focused on them: “We are trying to offer more versatile machines that are also easier to
use, suitable for hardware insertion and seal application, which is something we had left apart. Now
we will focus on this”. Price is critical but not too
much, machine versatility and reliability are more
important. There is another problem, instead: “I see
many Italian companies get into trouble because
they buy a machine with higher performance
than they actually need for their operations, and
consistency between offer and the actual requirements of window manufacturers is a factor we
also should focus on as technology suppliers”.
by Olivia Rabbi ■

Mechanical
horizontal
self-centering
camping machine
with automatic
lover feeder
“Strettomatik”
by Bausola.
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focus on doors and windows

SCM

ROUTECH

SPINDLE MOLDER WITH AUTOMATIC SETUP

FLOW PROCESS WORKING CENTER

Today, producing windows is even simpler with a spindle molder by Scm, thanks to automatic tool setting on
all “Class” and “L’invincibile” models.
Scm is constantly investing to support the user during operation and to leverage the full potential of machines.
The new device offers tangible benefits: for instance, as
shown in the picture hereunder, if you call up position 0.00
mm, the tool will move under the worktable when L1 is set
as reference; the tool will move by one half above the worktable when L2 is set as reference; and finally, the tool will
move entirely above the worktable when L3 is set as reference.
All of this without having to remember the tool dimensions,
measuring the tool before executing the operation, or performing tests on the workpiece with consequent waste of
wood and time. ■

46 XYLON INTERNATIONAL March-April 2011

“Feed” by Routech is a flow process working center that
can execute all operations on an assembled door or window: squaring, cutouts and hardware seat preparation.
Loading and unloading are automated and the worktable
is handled automatically, equipped with vacuum cup or
vice clamping systems that can be positioned according
to piece dimensions and type of operations.
The workpiece is referenced and clamped automatically and its position is kept until the end of the process. The
operating unit is handled by a gantry structure which ensures absolute stiffness and accuracy in all applications.
“Feed” can operate with maximum flexibility, up to “batch
one”, and can be easily integrated in a flexible high-productivity machining cell. ■
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SCM INDUSTRIAL

CMS

FIVE-AXIS FOR WINDOWS

NEWS FOR THE WINDOW INDUSTRY

“Accord 40 fx” has a new movable gantry structure that
delivers high accuracy even on wide working areas.
The new operating units feature from three to five interpolated axes and are powerful and reliable also for
operations with high removal rates. New chain-driven
tool magazines can hold up to 48 large tools with double profile.
The tool change shuttle allows to change tools in five seconds. The new bar worktable can be configured very
quickly and can clamp any type of piece by means of vacuum cups or vices, always ensuring secure fastening. In
the “Matic” version, the worktable has an independent
drive for the bars and fastening supports, which makes
it ideal for the processing of prefinished windows.
For operator safety and low environmental impact, chip
recovery and guards have been designed to allow maximum moving freedom in full safety. ■
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“Pro Evolution Twin”.

In the door and window market, Cms from Zogno
(www.cms.it) is emerging as an all-round supplier for all
solutions required by user companies, divided into two
main areas: flexible production of large series; small-medium production with very high flexibility, combined with different types of joinery products (doors, stairs, furniture etc.).
The Cms product range for windows is increasingly oriented to integrated plants, fully automated and compact,
offering high quality and low consumption.
Together with “Pro Evolution”, a model presented in 2009
and addressed to high-end users, today the company offers “Pro Evolution Twin”, which provides small-medium window manufacturers with the same functions as the
“Pro Evolution” line for linear part production; in addition,
it can also operate as a working center, delivering high
standards in both situations.
A small-medium manufacturer aiming at good productivity
standards shall acquire two plants (window line and working center), equipped with a double set of tools, to meet
demands that go beyond the production of linear and
curved windows in different sizes, to include a wide range
of elements (stairs, doors, furniture, decorations etc.).
The integrated solution “Pro Evolution Twin” offers the
economic benefit of lower total investment compared to
a combination of line plus working center.
Also large series production is handled effectively with “Pro
Evolution” Twin, which can be used for curved parts and
rabetting. ■

BIESSE

NUOVA PROGETTI

ADVANCED SYSTEMS FOR WINDOWS

ESSENTIAL EVOLUTION

“Rover Wms”.

The Biesse (www.biesse.com) Multicenters are the result
of significant experience in this industry, with tens of customer references in Italy and abroad, companies that have
“touched” the capabilities, reliability and ease of use of
this technology.
Biesse offers a complete range of solutions designed to
meet the requirements of window manufacturers of any
size: from compact models like “Rover B Wms” and
“Rover C Wms”, affordable even for handicraft businesses, up to powerful integrated systems such as “UniWin” and “UniProf” for large industrial production.
All Biesse Multicenters are based on peculiar concepts
that are essential to deliver superior performance and quality, such as: operation “with locked piece” offering maximum accuracy and constant quality, with no re-work signs
or “dragging scratches”; complete process in one
pass, including all accessory operations; zero setup time,
which means no interruption, continuous operation,
maximum efficiency; production of parts in any sequence:
window by window, wind per wing, batch-wise or “random”; and the possibility to make special components,
with no workpiece handling and rework, using the same
set of tools. More noteworthy features are compact footprint and low energy consumption, as well ass the “One
Man Factory” concept, i.e. a complete processes executed by one operator who also manages other activities.
Biesse Multicenters can be equipped with “MultiLevel” automated magazines for loading and unloading, for long
hours of unattended and uninterrupted production. ■

“UniWin”.

Never before has constant evolution been so essential to keep
up with the market. That’s why Nuova Progetti (www.nuovaprogettimacchine.it), specializing in the construction of numerical control milling and anuba hinge inserting machines, keeps focusing on quality and innovation. While traditional machines, perfected over the years, have become
more and more cost effective, “special” machines (i.e. equipment designed to solve specific problems or for the application of new production processes) have become standard.
In this respect, a new range of machines for frame processing
launched last year has expanded the company’s offer.
“Our customers producing windows are approaching new
markets and facing new challenges - says Roberto Clerici, who founded the company together with Filippo Rossetti. “So, the synergy we create with them is important.
Small handicraft businesses require flexible production,
accurate and multifunction working centers, while bigger
companies mostly need automation and high productivity”.
The common factor for Nuova Progetti is passion and competence in the design and construction of each machine,
and the “craftsman” quality that enhances the value of numerical control technology. “We have always been driven by the desire to contribute to the success of our customers with our machines − adds Clerici – because their
success is also ours”. ■

TECHNOLOGY

NICHE QUALITY
AND INNOVATION TECHNOLOGY
To withstand the crisis and expand
your market scope, you need two things:
intuition and the capacity to identify
the right technology to get the most
from your production. This is the best way
to switch successfully from windows,
to furniture, to fashion stores.
An interview with Antonio Biffi,
owner of the company in Mezzago
(Monza Brianza) that bears his name.

Standing: Antonio
Biffi, his wife
Rosangela and
first son Roberto.
Below, Luca Biffi
and Luca Izzo,
Biesse area manager.
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From country-style chandeliers to windows, expressions of manual skills, to orders for the showrooms of major Italian fashion brands, looking for
new production ideas and – why not? – a niche in
a competitive market that often strives for big numbers rather than quality. In short, this is the evolution of Biffi, based in Mezzago, Brianza, through
over forty years of history.
Its origins are rooted in the old wisdom of a farmers'
family, but love for manual woodworking soon conquered Antonio − founder and owner − who started
to work as a joiner and subcontractor: in 1970 he
made an important investment in technology, buying
his first "combined" machine.
From then on, the road was paved and technology developed together with the company, until the
turning point of the Nineties, when the company
started to produce displays and showcases for the
trendy stores of Italian fashion brands. An effective
decision that has proved successful and helped the
company withstand the hard blows of the global
economic crisis.
Today, Falegnameria Biffi is a family-owned company with 25 employees, producing store displays and
showcases and executing numerical control operations, cutting and edgebanding, sanding and calibrating, manual and robotized painting, besides classical joinery operations.
Wood (solid and panels) is the key raw material, accounting for 60 percent of production. Painted items

and methacrylate (Plexiglas) make up the remaining
40 percent, resulting into a range of products for the
most important brands of made-in-Italy fashion;
there is no catalog, only a production that is tuned
to customer requests each time.
Biffi’s steering bar is held by Antonio, supported by
his wife Rosangela, who is responsible for management and administration, and the second generation of the family, sons Roberto and Luca, 30 and
28, co-owners of the company with their father. Vital
energy, precious for a company that is not willing to
refrain from the future challenges of the global market, on the contrary, they are relying on technology
to be more competitive.
Mr. Biffi, even today, your company is still a sort of “custom joinery”, although you have combined wood with
other materials...
“We have always aimed at creating a flexible company, where you can process wood together with other materials, so as to execute all necessary operations up to the finished product, without excessive
outsourcing to subcontractors and without the socalled "machine downtime" that are very critical in economic periods like the present one.
This strategy has obviously guided us also in our technology selection. Currently, our core business is the
production of displays for a leading company in this
industry, our main customer with a 60 percent
share on our production: Giovanardi, based in Concorezzo, takes our finished products and adds further finishing operations (silk-screen printing, standard printing, laser cutting etc.), assembling, packaging and preparing them for final delivery to customers in Italy and Europe, up to the American market and some destinations in Asia. For the rest of our
business, we offer turnkey service to our customers, from samples to product delivery, including
assembling and installation at the store. This is of-

The cutting line Selco “WnaR600”.

ten a complicated job to be completed within a short
time and at short notice, because you have to seize
each and every opportunity in an industry affected
by the fast turnaround of fashion trends. I daresay
that flexibility is the key feature, the request we always
have to deal with, that’s almost useless to say: that’s
why we have acquired suitable technology for our
goals, like the solutions we have purchased from
Biesse, enabling us to process wood and plastics
on the same machine, just replacing the tools and
adapting the machining cycles”.
A stimulating challenge...
“Not only: it’s a challenge that has helped us revive
our craftsmanship, our manual skills, our know-how,
our capacity to invent and create. A trivial thing like
an air intake plant, for instance, represents a different challenge for us, as it must allow to remove
chips as well as to convey plastic scraps to other
destinations, differentiating wastes from different
processes”.
Why did you choose a partner like Biesse Group?
“First of all, I must say a key reason for this decision
is the relationship we have with their area manager
Luca Izzo, a professional person and a big friend.
And also, we have had a longstanding partnership
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to more innovative and performing materials. And
it wasn’t always easy: the introduction of computers represented a historical hurdle we have been
able to overcome. It all started when we acquired
a big order requiring routing operations; Biesse suggested we should change our approach and so we
installed the first numerical control machine. From
there to the second one we bought one year later, it was a short step and, since then, we have never stopped, continuing to invest in high-tech machines.
Our fleet of machines has grown together with our
premises: today, our production department covers 9 thousand square meters and is organized to
be quick and flexible. We made a big step forward
seven years ago when we installed a Cefla painting line, an ace in the hole of our sanding and painting department managed by my wide, where the
“final touch” is essential. Now we can say our company has closed the circle: we work with a “full cycle”, from raw panels to finished parts”.
The Biesse working
centers installed
at Biffi: from the
top, “Rover 321R”,
“Rover 35”,
“Rover 342”
and “Rover A3”.

You have the luck your sons have joined the company,
young persons who certainly had a key role in approaching technology, which is not common in all joinery workshops...
“Sure. Without them, it would have been harder. I
want to say we still consider ourselves a handicraft
company where people still count a lot, and that
our technology decisions have provided us with the
ability to execute operations that are not accessible to everyone.
Take this example: our angular cutting line “Wna
R600” by Selco is highly advanced and delivers high
productivity in the processing of wood, wood-based
materials (veneered, laminated and acrylic panels)
and composite plastic materials. This is the first step

with Biesse. The first numerical control working center we purchased back in 1988 was a Biesse product, and it was the key element to change our activity from a traditional workshop to what we are today. Our close relationship with Biesse has helped
us identify the most suitable directions to take and
the possible consequences of each decision.
They supported us in identifying our needs, simplifying the transition from conventional equipment
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of our process, designed to be simple and effective:
materials are loaded automatically, optimized, cut and
immediately sent to downstream milling, drilling, edgebanding and painting operations... As for working
centers, cut panels – for instance, for the production
of wrist watch displays – are “carved” and “rounded” and prepared for painting. Consider that, if you
use flexible machines that can be equipped according to your requirements, you must be able to
leverage their full potential, identifying the best way
to define workpiece positioning and to work as efficiently and quickly as possible”.

The Cefla painting line.

THE “EXCEL” MULTICENTER
It probably takes great attention, as you handle delicate materials...
“This is the most critical issue for us, and we are facing a major challenge together with Biesse. I’m not
telling you lies, the idea came out of a sketch drawn
by my sons and Luca Izzo, representing “what” the
machine should have and “how” it should work.
Thanks to the great competence of Biesse engineers
– who believed in the project right from the start – and
their experience in working centers, they have really developed a “tailor-made” machine.
It’s a working center called “Excel”, conceived as a
“multicenter”, a special machine with two large worktables and a flexibility that allows to load pieces with
different methods and technologies. It features a front
beam with two heads with five independent axes and
Nc interaxis, so that it can operate in pendulum, dual,
alternate and single mode. Its distinctive element is
the optimization of operations: we have installed two
power spindle with three and five axes, but we also
have a large number of tools with two 33-position side
magazines, 15-position tool changers on the five-axis
heads, and two more 18-position magazines on the

The powerful “multicenter” by Biesse
that has become the heart of the production cycle.

The importance
of the “final touch”.

three-axis heads. Before setting to work, the machine
picks all the necessary tools, so as to optimize cycle time.
The multicenter is a big bet for both Biesse and us.
I don’t think there are many solutions like this, combining compact dimensions, power, versatility and
effectiveness, especially if you consider the huge
number of tools that are handled with high automation levels. It took hard work to optimize and
tune up the whole assembly, especially the tool magazine management logic, and to identify the workpiece loading method that would allow to achieve
maximum flexibility.
The internal adjustable fences along the X axis allow to machine up to four parts on the same worktable, in mirror configuration or all different”.
by Luca Rossetti ■
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COMPANIES

CROSS-DISCIPLINARY AND COMPETITIVE:
THAT’S HOW YOU RESIST THE CRISIS

A partial view of the technical department.

From wood to metal, from rubber
to innovative plastics, all with one
single approach: the production
of machines for perfect finishing.
With a real vocation for export also
in times of crisis. It’s the Imeas experience.

Francesco Zenere.

Not only wood, but a range of materials and multidisciplinary operations where innovation is the result
of an all-round cross action. And where panel machining is a key element to be competitive in the global scenario. We are talking about Imeas, an acronym
for Industria macchine e attrezzature speciali (special machinery and equipment industry), established
in 1966 and based in Villa Cortese, near Milan. The
business area is surface finishing, with applications ranging from wood to metal
(steel, aluminum, brass and others), from
rubber to new plastic materials and composites. In the wood-based panel industry, the range of Imeas machines includes wide-belt and cross-belt sanders
(the company’s latest innovation), abrasive calibrating machines for solid wood,
wide-belt sanding machines for wood-
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based panel calibration and sanding, cylinder machines for surface sanding, and calibrating lines.
Wood represents 30-40 percent of Imeas revenues,
and it accounted for 50 percent until few years ago;
this change was driven by new market demands and
has spurred the company to develop finishing systems that are even more accurate in terms of final
product quality. Today the company employs 90 people and it has a sales and technical support branch
in the United States, opened in 1999 with sales and
service staff, a subsidiary in China for the production
of machines for the Chinese market of small panels
(over 450 machines have already been manufactured), and a sales subsidiary in Australia; and also,
agents in different regions, from Russia to Thailand,
up to Latin America.
95 percent of revenues come from export, the remaining 5 percent collected in Italy is related to service, maintenance and sales of small machines.
Francesco Zenere is co-owner and sales manager
of Imeas, he knows the situation of a company that
has been only partially affected by the crisis and
is ready to start over fast.
Mr. Zenere, let’s start from celebrations: this year Imeas
is celebrating its 45th anniversary, a major date...
“Yes, and among several initiatives we have
launched for this occasion, we have taken the op-

portunity to modernize our test laboratory, doubling
its surface and expanding the range of machines
to be more and more efficient in responding to our
customers’ demands. Imeas manufactures panel
processing machines, but also equipment for the
metal working industry, both for surface finishing and
for grinding, for steel and other materials like aluminum, titanium, nickel, bronze and brass, as well
as plastics, rubber and so on. It is important for our
customers to be able to test machines and touch the
final result with their own fingers, as well as take a
close look at the process that delivers certain processing results, because they can then address their
technology investments properly. In the test room,
we can execute all surface operations we offer to
customers, both dry and wet, the latter using a cooling fluid like water, emulsion or mineral oil".
Are sanding and finishing the operations you address directly to the wood industry?
“For wood, the core operations are panel calibration and sanding. In recent years we have offered cross sanding machines, which integrate in
new or existing lines and are designed to deliver
an even smoother and homogeneous surface compared to traditional working cycles. The resulting
pattern is a sort of “Scottish tartan”, with much lower roughness using the same grain. This means
that, when you apply a thin melamine paper for lamination, you get a better result, and when you paint,
you get improved performance because you
need less paint to achieve the same visual impact,
as there are less “holes” to be filled, saving 20-25
percent approximately. And besides costs, you also
reduce environmental impact”.
Has the market reacted well to this new opportunity?
“It's still a niche solution, we have four plants in Europe, three of which in Italy. But those who have
seen it in operation have understood its features
and appreciated it...”.

Will the creation of the association called Get you
have joined change the scenario for Imeas?
“We joined Get last summer: there are three more
partners, namely Globus, Emg and Trasmec. Get
is a sales company that represents these and other Italian partners around the world, promoting our
technology in different areas of panel processing,
in competition with other manufacturers who are already established, because they are German
and have historical brands, or because they are
pushed by industry giants. The mission of this company is to promote the Italian brand and technology throughout the world, and at the same time,
to collect useful information for all partners, who are
integrated and complementary for most products”.
One more resource for growth, considering you
mainly work for export…
“For more than a decade, panel machinery export
account for 99 percent of business, equal to a 9295 percent share on revenues in the past few years.
In Europe, we have been working well in Spain,
France and Portugal, while Germany is one of the
most difficult destinations, as a country with a strong
culture of wood also in constructions. In this sector,
we have recently developed two interesting lines to
finish X-Lam solid wood stripped panels three meters wide, 16 meters long and 400 millimeters thick,
ideal to produce the walls of eco-friendly houses.
For us, this is a new approach to the market of panels for the construction industry. About three
years ago, we developed machines for plywood
panels for the production of roofs, trusses and other components. Lately, we have had the opportunity to focus on this sector. We were contacted by
a prospect and we offered a solution to sand and
handle panels weighing up to 7-8 thousand kilos,
with high automation levels required by factories
that are highly automated. With its Fcs system, the
machine works unattended and the operator only
has to replace abrasive paper".

Some production
stages at Imeas.
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Talking about panels, Europe is a mature market for
production. Is most business generated by modifications and replacements of existing lines?
“New installations are few and even the latest machines we have sold in Italy were additions to existing lines or solutions to enhance elements like
speed, finishing quality or both. Our machines
process all types of panels, from plywood to osb,
from particleboard to mdf, up to medium density
particleboard, a low-density material, cheaper and
lighter, with very tough surfaces, designed for the
furniture industry. With its lower weight, it allows to
reduce production, packaging and transport costs.
Then, there are X-Lam panels for constructions,
which is still a niche business concentrated in
North-Central Europe, where these panels are more
popular for house construction. I believe that
housing is a growing business, especially because
private customers demand bio-compatible concepts, and X-Lam, besides the sustainability of
wood, also offers shorter construction cycles,
flexibility and safety”.
Pictures of products ready for shipping.

Besides wood, you also process very different materials like plastic and metal. Your technical department must have a wide scope of knowledge...
“We have strong expertise in many different fields.
The benefit for the customer is that, over the years,
the knowledge acquired in wood-based panels have
been transferred to the metal industry, while positive experience with rubber and plastic processing
has been leveraged for modifications and enhancements to wood and metal working machinery.
This continuous exchange of information is just positive for the customer. In addition, the capacity to handle big projects requires extensive engineering
know-how for entire lines, not just single machines,
even if we don’t manufacture the whole plant.
This makes a difference between us and our competitors, who know their machines very well, and
maybe only for a specific application area. It’s a
strategic value for global competitiveness. For instance, the US and Canada market is flat for panels, but it has brought good results in sheet metal machining, where we have installed many large
plants. We have also established a decentralized
spare stock for panel and steel machines, to guarantee spare parts deliveries in a very short time”.
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Do you execute all operations in your own plant?
“Yes, we produce everything internally and few elements are outsourced, such as electrowelded constructions: we design machines and we send them
out for welding, so that we can be competitive. We
receive the welded elements, ready to be machined.
This is a very critical stage of the production cycle,
and for this we use a cnc working center we have
installed a few years ago to mill, drill and tap the
structures of our machines. A few customers asked
why we haven’t adopted a mineral casting solution
(a mix of silicon and resin granules) like our competitors. The answer is easy: this solution does not
improve machine performance, it only increases
costs, as it has been clearly demonstrated”.
Last question: what are you expecting from the future?
“Great expansion in South America and Eastern Europe, while Western Europe is a mature market. We
must look at the world, and our company has always had a vocation for this, and at new emerging countries: Brazil, India and Asia. During the
crisis of the past two years, we had major orders
in our portfolio, with significant revenues and
workloads, and this has helped us get out in good
shape despite a reduction of turnover. We have
been holding on tight”. ■
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THE ROAD TO SUCCESS
WINDS THROUGH AFRICA

Reviewing the history of a company like Basso Legnami from Rovasenda, near Vercelli, is not easy. But
if you take a closer look, you will discover the evolution of a significant part of Italian wood companies. A story based on passion and dedication from
the very start, in 1934, when Marco Basso founded the company which has been growing on the
national and global scenario for four generations.
The company has become not only a healthy and
efficient business, but also a sort of “wood sanctuary” for the quality, quantity and beauty of wood
species collected and offered to the market.
Created to supply wood to final users, in the Seventies
the company complemented its purchase and distribution services with sawing and primary processing
operations, followed in the Eighties by the construction of a new production site for parquet and prefinished dried elements for doors and windows.
Basso Legnami took another major step in the next
decade, opening its own primary and secondary
processing sites in Africa, the key region for anyone looking for valuable logs, where the company
has been investing resources and efforts since the
second half of the Fifties. Basso Legnami was one
of the first importers and distributors of logs from
the Ivory Coast, Ghana, Nigeria, Cameroon,
Gabon, Central African Republic, Congo Brazzaville
and Congo Kinshasa to Italy and Europe. From 1990

Basso Legnami was an Italian –
and European – pioneer in the “discovery”
and profitable exploitation of wood
from the “ancient continent”.
Today, the company offers a range
of wood species from all over the world,
with an eye to value-added processing.
We talked about it with Amelio Basso.

On this and
the following pages,
a few pictures
of Basso Legnami.

to 2005, they set up sawmills and veneer factories
in Gabon to process Okoumé logs.
Besides logs, Basso Legnami is distributing boards
and sawnwood for windows, doors, furniture and interiors (Okoumè, Croatian Oak, Bosnian Beech, US
hardwood and softwood, Chestnut, Larch and
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Pine from Siberia, Sipo, Sapelli, Niangon, Iroko,
Wenge, Teak and more), laminar wood (Spruce,
Chestnut, Okoumè, Ozigo, US White Oak, Croatian
Oak, US Red Oak, Croatian Linden and Tulipwood),
multilayer panels of Okoumè, African wood cut veneer (Andoung, Fromager, Ilomba, Okoumè and Ozigo) and sliced veneer (Acajou, Amazaque, Aniegre,
Iroko, Koto and Okoumè).
A product range to make you shiver!
Today, Basso Legnami is an impressive organization
in terms of dimensions (110 thousand square meters of production areas, 20 thousand of which indoors, with drying plants with 25 thousand cubic meters annual capacity), but most of all for the beauty and variety of collected wood. Together with
Piemonte Parquets, it belongs to Gruppo Basso
Legnami, which, as already mentioned, offers different types of operations: preparation, sawmill, drying, parquet production, parquet packaging, and prefinished elements for furniture, doors and windows.
Basso Legnami exports 30 percent of its production
to Greece, Spain, Cyprus and France, with 18 million Euro revenues, while its "sister" Piemonte Parquet
reaches 5 million Euros. Amelio Basso – born in 1934,
the founder’s son, and our guide during the visit at
the Rovasenda site – clearly shows his satisfaction
for a picture-perfect personal and business story.

Chestnut.

Maple boules.
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Mr. Basso, your story is really fascinating, you have
often been pioneers, starting from Africa. But
most of all, the history of Basso Legnami is the history of your family, which has been able to seize all
opportunities for growth...
“My father started to sell for a leading timber company, Guffanti & Ratti in Monza, which had already
adopted industrial methods and, besides distributing wood, produced matchboards and floorings.
At the end of the Thirties, he started his own business, trading wood from Piedmont and Valtellina,
as reseller of Guffanti & Ratti. He started in a small
suburb of Masserano, near Biella, where we lived.
thanks to a license to exploit forests during World
War II, when raw material was in great demand, at
the end of the conflict he had a warehouse full of
good-quality chestnut, cherry, oak, spruce and pine
wood. Business expansion in the early Fifties required to move our premises to Gattinara, near Vercelli, where we installed the first warehouse. Since
then, we have added many more areas to store logs
and sawnwood from Africa. We still did not have our

own sawmills and everything was much more
complicated. From the second half of the Fifties, we
managed relations with Africa directly and I can say
we have contributed to the popularity of these wood
in our market: it’s a passion my father transferred
to me and I have handed down to my son Giovanni,
so far the last one to join the family company”.
It must not have been easy to move from Valtellina to an ancient continent with complicated history, economy and society. How did you get this idea?
“Business was going quite well and products virtually sold themselves with no effort! We only needed greater reliability in supplies, not only from Africa,
but also for Austrian softwood or Croatian Oak. Back
in those years, African wood trade was controlled
by Frenchmen, who then came to Italy to sell it. I
began to travel to Africa and select wood, establish contacts... Many things have changed ever
since, and the decision to open production sites
there, to bring value-added products to Italy, was
a turning point for us. My son and I lived in Africa
for many years, taking turns”.
Today, do you only import wood or also semifinished
materials and finished products?
“We import veneer from Gabon and, soon, Okoumè
laminar wood for windows. We were among the first
to discover this species in the Seventies, when
French traders underestimated its value and qualities. We started to cut and process it, for coffins
first, and then for windows. Today, in Gabon, there
is a majority of Chinese companies, who can leverage established presence, low-cost labor and widespread activities all over the world. We can and
must leverage our experience, our technical knowhow: that’s the only way to preserve our role... and
this applies not only to the wood industry".
Mr. Basso, who are your customers?
“Mostly big resellers all over Italy, as well as small
craftsmen and small-medium enterprises, contacts
we follow with a small group of resellers. The parquet business, managed by my son Giovanni, is
a bit different. It’s a recent business that is bringing great satisfaction, with a quality product made
from American Oak and Yellow Pine. We execute
the whole cycle internally, starting from optimal drying in eleven cells with a monthly capacity of 1,500
cubic meters. We are also proud of our water-based
painting line, which achieves very fast cycle time.

Laminar wood.

Okoumé.

Cherry.

We process both solid wood and multilayer, approximately 1,500 square meters per week”.
Always to deliver more added value...
“Sure. After all, to get an idea of our programs, you
should just take a look at labor: for sales operations,
we employ 18 people, compared to 35 in parquet production. Today, all manufacturers are trying to carry out most of the work in the country of origin, so you
don't need that much staff for sales activities". ■
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SOLID ROOTS TO LOOK
INTO THE FUTURE
From furniture to windows, from interior
decorations to renovation, a business
based on choice and
intuition. An approach
that stays away from
Angelo Fantin.
single-product strategies, heavily impacted
by the crisis, and closer to the long history between
handicraft and industry that has characterized the
growth of Fantin Angelo, based in Istrana near Treviso. Today, Fantin Angelo mainly manufactures wood
and aluminum windows and frames, furniture,
doors, tilting and folding gates, with 20 employees
and 10 external contractors, and a turnover that was
only relatively struck by the crisis, unlike many other companies…
At the driver’s seat there is Angelo Fantin, a 70-

Innovation is the keyword at Fantin Angelo,
a historical company in the Treviso
area with a long family tradition,
started in the 19th century and continuing
today with a combination of high-tech
production and savvy craftsmanship.
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year-old youngster who runs the company together
with his children Mariastella in administration, Ettore in sales, Daniela in management and Andrea
in production. There’s only Claudia left, who has already shown her strong ties to the history of her family and company by taking a degree in Wood Technology at the Padua University. So, we must absolutely know more about this story...

“The origins of our company date back to 1826 –
says Angelo Fantin – and our business has been
handed down from father to son ever since. We have
always been working wood to manufacture any object or element. I was twenty years when my father
got ill and then died of a heart attack among his workers. All of a sudden, I had to run a company with five
employees. At the beginning, I manufactured furniture, I studied the major trends in that period and
produced classical furniture for families: kitchens,

tables and so on. With the economic boom, a number of market events suggested me to change direction, to focus on windows, gradually increasing
production and constantly trying to innovate. In these
years, we have obtained a few patents, including
one dating back to 16 years ago and never imitated, a closing system for one-piece windows with incorporated blind. This development reflects my focus on research rather than production: I’ve never really liked making “things”, it’s never been enough
for me. Neither for me nor for my staff...”.
Who are your customers?
“We deliver big orders to public agencies and institutes, although much work is for private buyers.

In 2009 we actually suffered from a significant reduction, but we still had a full orders book in 2010,
although the situation is not comparable to what we
were used to in the past.
Our portfolio includes all types of customers:
from a Libyan customer requesting peculiar solutions to a project to turn the old Trieste hospital into
a university, with the supply of about one hundred
windows. These are just a couple of examples of
many different situations we are confronted with
every day: with a staff of twenty people we are ready
to carry out any operation, also thanks to the flexibility offered by the use of technology, one of our
key assets. Consider that we apply our experience
to a thousand different fields, including renovation.
As an example, I could mention the works for the
Trento and Trieste universities, or the new premises
of the Treviso Province, a renovation project involving 22 buildings of the former asylum, where
we supplied all wood installations”.
In your factory, you have conventional machines,
a vacuum dryer, working centers, painting equipment... from A to Z...
“As I said, flexibility is very important for us, both
for the range of machining operations and for the
wood species we use. We acquire raw material in
boards and laminar components, and we process
species like fir, iroko, framiré and mahogany. Our
plants include 45-degree mini dovetail gluing
equipment, installed 26 years ago and completely overhauled in 2007: it can process four parts in
sequence and automatically produce two uprights and two crosspieces, controlling all orders
throughout their processing cycle. After gluing, the
pieces are squared, using a conventional method
that allows to machine also elements for renovation projects, difficult to handle with working centers. Then, an edge sander provides for excellent
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training have no continuation, and business owners are not interested in employing people with adequate professional skills. We still have to complete
the transition from historical entrepreneurs and new
generations. But this is strategic for made-in-Italy
production, which is concentrated in the high end
of the market, where there is not space for everyone, only those who can innovate”.

edge finishing. I'm telling you this to show you that
we have a lot of machines but also to stress that
manual skills are still critical for us. This also means
that, when customers need special operations, they
come to us; that’s what has just happened with a
castle in Florence, where we supplied windows
identical to the original elements but with performance and specifications complying with current standards, all designed for simple and accurate
installation on site".
Do you also use veneer?
“Yes, but less than solid wood. We use it for doors
or special elements, or maybe – just to make an
example – to build panels for energy-efficient walls,
combined with insulating foams, pressed and, once
finished, glued onto metal supporting frames by
means of polyurethane glues”.
Mr. Fantin, what you are saying and what we see
in your workshop clearly show your great passion
for wood. What do you think has changed in the use
of this material, more and more valuable, more and
more in competition with glass, metal, composite
materials...
“I think that wood is irreplaceable for man: it will develop somehow, but many objects, many pieces
of furniture will still be made of wood. If Italy had
followed market evolution, building a culture of
wood among students, maybe today we would
have products that can better face the market. Problems also affect education and training, commitment to promote passion for this material among
young people. Eight years ago I launched the “Futurlegno” initiative, a province-wide project addressing students and families to show what a company in our industry is like, a place where you use
high technology and can handle a wonderful material, so close to nature, to the very essence of human beings. But it’s hard to go on if education and
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Mr. Fantin, you have been actively involved in many
associations for a long time, Confartigianato in the
first place. This is a “privileged and peculiar” observatory to take a look at the recent history of our
industry...
“I was the president of the Confartigianato Wood
Federation until October 2009, a federation that
represents all handicraft companies in our industry, from forestry to arts and crafts, from furniture
to windows, up to primary operations and so on.
We have done a lot to aggregate the industry, working hard to find a common strategy also with FederlegnoArredo – an organization that needs no presentation –, also because big industries need
small craftsmen and vice versa”.
Let’s look ahead, what do you see in the future of
this industry and what do you think are the most urgent actions?
“First of all culture and training, that’s a mission I
regret I have never been able to complete: I worked
for many years to create a research and certification
district here in Treviso, with training rooms to organize one-day or two-day courses for school classes. However, here in Treviso we have the biggest
xylotheque in Italy, 286 boards of different wood
species, patiently collected by a sawmill owner and
now waiting for a suitable location, possibly within a museum of woodworking history.
Spurred by Confartigianato, I have set up a
“Wood crafts school” in Ethiopia, promoted in the
Jubilee Year, when we presented the first brick to
Pope Wojtyla. I lived in that country for a while, working to create a real workshop, to install machinery,
to start production... I left a piece of my heart there,
and let me tell you, I cannot stop thinking of going
back. There, surrounded by 14 and 17 years’ old
boys and girls with a strong desire to learn, work
and know, I felt to be very useful... and I think this
is the best way to show the passion and love I have
for wood and for people like me, who are fond of
this material and want to understand it...". (l.r.) ■
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PRODUCTS

MORE SPACE FOR HIGH-QUALITY
SEMIFINISHED PRODUCTS

The coordinator of the semifinished
products group within Assopannelli
as of last June, Fabio Simonella,
illustrated the current situation
and future perspectives of the industry.
International competition with
emerging countries, penetration
of new markets and recovery
on the domestic market.
Fabio Simonella,
coordinator
of the Semifinished
Products Group
within
Assopannelli/
FederlegnoArredo.

Semifinished products and materials are the driving force behind furniture production, including contract, and they are trying to find a "place in the sun"
among the leading-edge sectors of made-in-Italy
production, by virtue of their competitiveness and
the capacity to offer an excellent cost-quality ratio.
And also, a good dose of creativity, which in times
of crisis becomes a plus that can make the difference on the domestic market and beyond.
Within Assopannelli/FederlegnoArredo, the producers of semifinished products for the furniture industry are represented by a specific group that
works side by side with the other three groups ded-
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icated to particleboard and mdf, plywood and blockwood. There are 120 members in this group, out of
200 Assopannelli member companies, including
some significant Italian companies in terms of size
and growth potential on the national and global furniture design and supply market, from furniture door
production to laminate flooring, from furniture tops
to veneered and raw shaped profiles, from side and
back machining to drawers. So, everything from
panels to products ready for assembling. The Assopannelli semifinished products group is guided
by Fabio Simonella, managing director of Group
SinCo from Zoppola, near Pordenone, and vicepresident of the wood division of Unindustria Pordenone. A newly appointed coordinator, with a clear
view of promotion and lobbying actions that semifinished materials producers can, and want to, enact, deploying their best resources to stimulate a
rally in the furniture industry.
Mr. Simonella, what’s the original reason for the creation of the semifinished products group within Assopannelli, and how does it approach the market
today?
“The association has always gathered panel producers, i.e. particleboard, blockboard and multilayer
panels, and the companies that process these materials to make components. As the industry developed, in recent years the organization has
changed and component producers have become
very similar to furniture makers. Just consider the
evolution of Diy and the increasing availability of
semifinished products for the mass retail market.
This growing relevance of component producers
is indicated not only by the number of associated
companies, but also by a significant trend that sees
the bigger companies at the top; after expanding
their business with melamine-faced panels, today
they have attained high levels on a global scale,
and they can reverse the route followed by production so far: take quality manufacturing back from
China to Italy with a quality-price ratio that can defeat competition. And we should not forget that China is the world’s major furniture exporter, fol-

lowed by Italy in the second place.
With an innovative production approach, also
based on sophisticated technology, the companies of our group can cut costs and be competitive through strong specialization. Unlike traditional
furniture makers, we are more flexible in responding to big contract orders, especially in those
countries where, to be successful, you must offer
high-quality production at low cost”.
How are the growth strategies in your industry
changing and how will they be supported by the
group within Assopannelli?
“In the future, group strategies will be focused on
marketing: we produce for big retail groups and
we will aim at a new type of markets, starting from
the Arab countries and Maghrib, economic and geographic areas that are nearer to us and, in the future, more likely to bring significant sales orders,
mainly as a result of plans and projects being developed in the building industry.
We are competitive to enter new markets and diversify production: with FederlegnoArredo we are
developing a sort of "packages" for member companies to attend several exhibitions at low costs,
for instance a set of ten specific exhibitions in the
building and furniture industries. member companies will participate together under the Federation banner, with no additional costs and, most of
all, getting into the flow of the most important and
promising sales and distribution trends".
Which are the key requirements of the manufacturers associated to the semifinished products
group?
“We process a manufactured product, i.e. panels,
and it is essential to achieve stable raw material
prices with no excessive fluctuations, whether it is
mdf, particleboard, plywood or anything else.
For this reason we have supported the “Action Day”
protest at the end of October, when European panel manufacturers stopped their plants for two
hours, asking for more attention to the transformation of recycled wood into panels. If we don’t take
this request into due consideration, we risk being
cut out of the market and seeing a key sector of
the wood and furniture industry in crisis, breaking
the furniture supply chain".
In your industry, which are the most promising development areas and, on the opposite, which are

most suffering from the pressure of international
competition and the economic crisis, especially on
the Italian market?
“Technology and the use of expensive and competitive equipment in terms of accuracy and machining speed are more and more essential for the
production of all furniture components, and this
reduces the need for qualified labor. After all, if
we take a closer look at the different product types,
w can see that the segment of furniture doors is
more in suffering, both for solid wood and for veneered products, mainly due to the lack of raw material that forces to use papers, acrylic products,
pvc and other finishing materials; and also due
to higher costs.
Research and introduction of innovative products
have brought about a revolution in laminate flooring, which offers key benefits like resistance to wear
and moisture. This has led to the creation of products that also comply with wood-related sustainable management policies. Don't forget that the
companies able to develop their processes based
on product research have plenty of work, and despite the crisis, they have achieved excellent finishes and high quality at affordable prices".
Which is the first action or proposal in the agenda
of your group?
“We have planned the creation of a working
group, consisting of ten people approximately, to
promote a project for the protection of the supply
chain and marketing actions aimed at diversifying
the customer portfolio. I also want to create a smaller group to deal exclusively with the product brand
for environmental sustainability, a key element to
be able to approach several markets with a sustainable product that needs no energy and safeguards the values of the environment.
An all-encompassing action that aims at combining quality, environmental protection and low
costs. FederlegnoArredo, instead, will be in charge
for a lobbying action on the key institutions, such
as Anci (the association of Italian municipalities),
to release available funds for the renovation of public buildings; together with Federalberghi, they will
also adopt solutions for the renovation of hotel room
furniture, most of which is outdated, thus contributing to improving hotel offer in Italy. These
measures might give a key contribution to relaunch
the wood-furniture industry”.
by Olivia Rabbi ■
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MASTER DESIGN
MAKES THE DIFFERENCE

The entrance of Confalonieri’s headquarter in Giussano.

Today just like yesterday, furniture
hardware is based on quality, technology,
visual impact and functionality.
With this synergy you can fight
aggressive competition based on price
and low production costs, as shown
by Group Confalonieri, celebrating
sixty years of successful business!
Sixty years just celebrated for a business built piece
by piece by three generations of a family in the furniture hardware industry. We are talking about
Group Confalonieri, in the heart of Brianza, home

Giancarlo and Luciano Confalonieri.
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to furniture and design. The company was founded in Giussano in 1950 by Umberto Confalonieri,
who leveraged his experience in mechanical engineering to open what was originally a mechanical workshop.
The transformation into a furniture hardware
manufacturer was a quick step in an industrial environment that, in those years, was already a driver of design in Italy and beyond: in a production cycle where furniture was handled together with automotive components, the company developed a
fruitful process for the production of decorative hardware made of cast brass.
As the second generation entered the company,
with sons Luciano (who passed away in 2005) and
Giancarlo, business was expanded and diversified,
approaching modern design. The company also
boasts thirty-five years of experience in plastic materials, another field of opportunity for made-in-Italy
design in the "roaring years”. In 1975, Luciano and
Giancarlo Confalonieri, together with another partner, founded Con&Con, exclusively specializing in
this sector. With a staff of designers, the company
produces accessories for furnishing and kitchen;
it has established fast in the national and international market, until it was entirely incorporated by
the group in 1999.
The development of the original business did not
stop, continuing with the acquisition of Lorenzo Invernizzi, now based in Giussano but initially in Valsassina, specializing in the production of classic
style handles and accessories. Confalonieri still

The “second generation”:
from left Roberto, Paola and Elena Confalonieri.

deals with contemporary design in the production
of knobs and handles, complements (shelf supports,
shelves, cloth hangers, multipurpose hooks and accessories), hardware (feet and castors, joints,
supporting elements and hinges), door accessories,
safety bars and different applications; in 2003, its
name was adopted for the whole group that now
includes three different brands. Two production sites
are active in Giussano, Brianza (headquarters of
Confalonieri and Lorenzo Invernizzi), and in
Rogeno, Lecco, where Con&Con is based.
In Giussano the Group has concentrated the production of molds and dies, optimizing costs and
leveraging teamwork for all its brands. Group
Confalonieri is now guided by the third generation:
Luciano’s daughters, Paola, managing director, and
Elena, administration and financial manager, and
Roberto, Giancarlo’s son, in charge for information
technology and operations. And according to tradition, they are looking into the future.

“Our history – says Paola Confalonieri
– is characterized by continuous
evolution, starting from my grandfather who worked for different industries, from furniture to automotive. In
the Seventies, we decided to focus on
furniture and interior decorations,
as this sector had achieved a level of
maturity that required more specialization.
This choice was rewarded and today,
although the crisis had an impact also
in our industry, our revenues are
above 8 million Euros and we have
an excellent position in the national
and international market. We have organized our production in two units
with approximately eighty employees, plus a sales network and subcontractors. We export 35 percent of

our production, mainly to Europe, North America
and Asia. We have excellent relations also with
emerging markets such as Russia, where we
work with established distributors in the mediumhigh end of the market, with customers looking for
quality and design”.

Some pictures
from the
historical archive
of Confalonieri.

In the Seventies and Eighties, Brianza was an important market for you...
“My grandfather made seals for furniture and
worked as a subcontractor; at the end of the Seventies, my father and uncle started their own collection and developed our brand. When they
joined the company, they immediately realized that
design was and would be an increasing added value, and that was the start of our forty-year adventure, also thanks to the collaboration with Carlo Bartoli, Paolo Nava, Piero Lissoni and many
other designers. Besides decorative products, they
have invested on more technical products, such
as a joint we started to produce before 1970, an

A partial view of the storehouse.
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intelligent and high-performance product mainly
used to assemble beds, tables and wooden furniture, still a best seller all around the world. Also
in the sector of hinges for glass, we had and still
have great satisfaction".
Do you feel like forerunners in hardware and furniture
supplies?
“Yes, we pioneered an approach focused on quality, product design and service. In a scenario that
has been progressively approached by countries
with low labor costs aiming at the low end of the market, our peculiar features are appreciated in the medium-high end. Quality, intended as customer care,
is another value that has always distinguished us from
competition. Since the Sixties and Seventies, we have
been working hard on distribution, looking not only
at big companies that were and are “direct customers”, but also at furniture makers searching quality products, wide and extensive range, small order
volumes and quick delivery. Let me add this is a service that is almost compulsory in times like these,
when only really small batches can be handled and
resellers no longer keep stocks. Back in the Seventies, customers could already order a 50-piece
package: we have never forced them to sign orders
for one thousand pieces!".
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That’s why your warehouse is impressive, you have
a wide range of products “ready to deliver”!...
“We have over 15,000 items and more than 70 percent are ready to deliver.. Our production is divided into different “chapters”. Just think that the
Confalonieri brand offer includes furniture knobs
and handles, technical hardware, accessories and
furniture complements, but also big bar handles
for safety doors and other applications. Just like
the “Coba Program”, designed by Carlo Bartoli,
a system of handrail, accessories and columns
with pull-out belt for open and public areas. This
is completed by Con&Con’s production of furnishing complements. With the creation of
Con&Con, we have approached the sector of
plastic materials, that allowed to make items and
shapes impossible to create with metal, with bright
colors requiring no finishing and further development prospects in retail”.
Was the transition to the do-it-yourself world a decisive step?
“Yes, it has provided us with a different point of view
in terms of sales proposal. For several years now,
we have been working with many operators of organized distribution, an opportunity we have always
cultivated with great care, especially abroad...”.
What is giving you more satisfaction at present, DIY
retail and hobbyists or the professional sector?
“On the Italian market, our key sectors are traditional professional distribution and furniture manufacturers, although mass retail is growing constantly. We cannot do without tight collaboration with
many furniture companies, we also develop ad-hoc
products with them. Just to make an example, I can
mention high-performance hinges with accurate design or very small dimensions.
Or the production of exclusive handles and accessories: this is clearly a strategic area. Trend-set-

ting companies allow us to experiment products that
later on are marketed on a large scale and with different features also in distribution and DIY; the latter market segment is growing a lot also in Italy, unlike a few years ago...".
Where do you get inspiration? Is it the market that
stimulates your decisions about materials and
new products?
“Attention to the market is essential to anticipate
needs that may arise in the future: that’s been our
key strength throughout these years, also thanks
to our openness to the outside world. We always
have open channels with designers who collaborate with us and provide continuous ideas and hints,
combined with the action of marketing, salespersons and engineers who visit exhibitions and
keep in touch with furniture manufacturers.
We try to understand the needs of a product that’s
missing, or that already exists but is not suitable
in terms of form and design.
Ideas may come from ourselves, or designers make
up a proposal and we support them with engineering and development of manufacturing
processes up to the finished product".
How relevant is design today, not only in your business, but in the furniture industry in general?
“If design means the combination of shape and function, I would say it is an essential value. There are
words like design or customer service that everyone says, but often they don't agree about the real
meaning or implications.
Furniture and design, just like all the rest, are not going through a crisis, but rather a change that will leave
us with a market that is no longer what we used to
know. it's not only figures that are changing, but the
way you approach customers. You cannot afford
to fail, because the price you pay for mistakes is
much higher. That’s why operators have a low

propensity to risk and ask to share it, in a scenario
where offer is very high.
I see that with our resellers: in the past, especially abroad, we presented our offer and they choose
which products to launch. Now they look for real partnership and ask to help them with our experience
and knowledge to choose products and markets.
Going back to design, I can tell you we are fighting against massive copying of our models, and
not only by Chinese manufacturers. In this field,
rules are inefficient or inexistent, and all too often
we see our efforts and commitment vanish”.
And what about the next sixty years of Confalonieri?
“The market keeps evolving. In the past two
years, change has accelerated and I really think
today we have to interact in a different way: we have
to change the way we establish relations and interact with customers.
We must offer values that are not just related to
product: the key strengths of our strategy, in the
Seventies and even more today, are customer service, quick delivery thanks to a well-furnished
warehouse, and quantities corresponding to the single package... attention to quality and design have
been part of our dna for a long time”.
Are you confident?
“Yes. I still haven’t found anyone who does not appreciate a good job and dedication to offer a professional service. These values are not rarely recognized also in terms of pricing. I was not pessimistic or scared in 2009, why should I be now?
Sure, you work harder, margins are lower and volumes have shrunk. But out there, there is still a world
that needs living quality, so there are margins for
growth if you work with passion!”.
by Luca Rossetti ■
in collaboration with Olivia Rabbi
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PAOLETTI
AND WOODEN HOUSES
With an open house organized last December in
the Lentiai factory (Belluno), Paoletti reasserted its
commitment to the production of wooden houses
with X-Lam technology. Established in 1962, Paoletti designs and manufactures plants and installations for glulam beams and jointed panels.
The open house offered practical demonstrations
of new technology made by Paoletti: the new pack
finger-jointing line “Jointline 200C” for the processing of strips used in X-Lam wall production, with
automated Pur gluing, unloading and stacking of
strips up to 9 meter length, also suitable for Bilam
elements with the capacity to handle sections up
to 80x200 millimeters or – upon request – 80x250
millimeters, and automatic rotary carriage to handle elements to be jointed up to two meter length
(2-3 meters upon request); the compact continuous jointing line for strips and vertical finger jointing line “2510 R”, for sections up to 250x100 millimeters; the semiautomatic pack jointing line
“Jointline 150 As” for the production of beam scantlings or stripped panels with up to 60x150 millimeter
section; the hydraulic clamp with rotary arms for
high pressure and wide working sections, suitable
for “Stm/Ultra” beams, with maximum pressing width
of 300 millimeters, maximum height 1,800 millimeters and modular length upon request; the new
“DaVinci Codex 6200” clamp for laminar and
stripped elements, with upper pressing bars and
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hydraulic front aligning units, maximum working dimensions 6,200x1,200x 150 millimeters, equipped
with polyurethane glues “BJ 300 Pur” for surfaces
and strips.
The flagship product is certainly “Jointline 200C”,
an innovative solution developed within the framework of a project funded by Region Tuscany,
aimed at the valuation of short supply chains for the
construction of Douglas X-Lam panel wooden
houses; the project involves several companies within a limited territory, from sawmill to production, up
to timber trade. So, a medium-high productivity line
that, through the automation of the different milling
and pressing operations on strip packs, allows to
achieve a productivity of 15-30 boards simultaneously and, according to the press dimensions, up
to 100 cubic meters per eight-hour shift. A modular and integrated system that can be further improved in terms of performance over time, meeting new production requirements.

“With the development of the wooden house business, there is an increasing demand to work with
high-productivity lines, so we have created an ideal line to machine X-Lam solid wood walls, which
can also handle framework wooden walls. From
compact machines for small volumes, we have
moved to a new technology that produces twice
as much in the same time; as a result, we can of-

fer a competitive edge to customers together with
the possibility to expand the plant’s capacity to
achieve high production rates. The future definitely
belongs to X-Lam constructions, therefore we
have launched a synergy that will foster tighter and
tighter integration with Scm Group's technology
for the construction industry. This collaboration has
boosted our competitiveness, as we have access
to very reliable machines and we can meet the demand of customers who had to turn to foreign suppliers so far. As a result of this partnership, we can
handle all the processes of strip preparation, jointing and optimization using Paoletti machinery. The
“100 cubic meter factory” of X-Lam walls, i.e. a
factory that can deliver 100 cubic meters per working shift, has been developed together with
them. The synergy involves all about X-Lam, a
business where we will keep cooperating with Scm
Group. Besides this area, we will continue to manufacture our “traditional” lines”.

THE OPINION OF GIANNI FRANCHINI
Gianni Franchini is the manager of the Housing Division of Scm
Group: “We have launched a partnership with Paoletti to complete
our know-how in processes for the wood construction industry. Paoletti is a small organization but highly specialized in finger-jointing,
its technology is widely recognized and appreciated. We believe
this collaboration will be mutually profitable, so we have attended
their open house, presenting our technology for wood constructions.
Today we can provide the global market with a wide range of solutions for an emerging business like timber construction”.

Are you expecting a significant growth in revenues
from this initiative?
“We hope and we are investing a lot. This plant is
excellent for companies with high-volume panel production. It is essential to increase the value of market niches, of “local” products like the Trento house,
for instance, despite the lack of adequate forest policies to guarantee an easier availability of raw materials”.

Above: a view
of the plant
for the preparation
of strips for X-Lam
wall production.

Mr. Paoletti, a final remark on market situation: something seems to be moving, at last...
“We are recording some signals, but the whole
economy is still suffering. We have to approach very
specific market niches, offering tailor-made solutions even for “heavy" processes, such as the machining of solid wood. Big numbers and big orders
have disappeared, so you have to acquire plants
that allow to achieve an added value on products,

Left: “Davinci
Codex 6200” clamp.

and also to strengthen your brand on the market.
In the wooden house business specifically, everyone is trying to develop their own models and types.
Leveraging our collaboration with Scm Group
Engineering, we want to do something more, creating ad-hoc technology that can also be used to
build eight-story houses with X-Lam solid wood
panels, as well as framework houses. We believe
that this challenge and this prestigious partnership
will help us achieve great satisfaction!”. (l.r.) ■
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DOIMO CITY LINE

WITH HIGH AUTOMATION
From melamine-faced panels to finished furniture, with a highly effective
production process and a perfect integration of all machining stages:
a real “automated factory”.

2008 was a turning point: with the opening of a new
production site and the acquisition of high-performance manufacturing technology, before the market crisis, Doimo Cityline (a brand of famous Group
Doimo based in Moriago della Battaglia, near Treviso, specializing in children bedrooms) took a decisive step towards the construction of an “automatic factory”.
A development force available to four other brands
– Doimo Passport (day and night furniture), Doimo
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Smartfile (computer filing furniture), Doimo Kids
(baby furniture) and Doimo Office (office furniture)
– and a process with very high productivity and
equally high automation levels, optimized and
streamlined with great attention down to the last detail in each phase. Few essential keywords: environmental awareness and sustainability; highest raw
material usage efficiency minimizing waste, total
flexibility to make the company more competitive
and reactive to new spurs coming from the market.
So, a sort of living organism that can act and move
very quickly, the only way to seize even the smallest opportunity offered by the market.
Today – with a 30-thousand-square-meter production area and 80
workers plus 60 office
employees – Doimo
Cityline processes
melamine-faced
panels in lines that incorporate all operations in one single
highly automated sequence: the panel is
Remo Bazzaco.
cut to size, squared,

edgebanded and drilled in very short time. 70 percent of components are transferred to the semifinished material stock, ready to execute any order
as soon as it enters the corporate IT systems, while
30 percent of production is just-in-time.
An accurately pondered decision, which has
proved successful in the most difficult two-year period of the economic crisis, helping Doimo Cityline avoid dramatic revenue shrinkage and, on the
contrary, keep a good growth trend and improve
its performance up to 15-20 days of lead time for
finished furniture. This challenge was mainly
won at home, as only 10 percent of production is
shipped abroad every year. That’s what explained Remo Bazzaco, a life dedicated to furniture, with technical and organization skills he has
fully demonstrated with this latest achievement and
in this new production unit.

Mr. Bazzaco, it’s an impressive plant: flexibility and
productivity at the same time...
“When I launch the production of a room, in two
days it is ready for shipping. From order to delivery, we need less than three weeks, but production itself requires no more than 48 hours. Consider
that we can load 2,500 items on our trucks every
day. This is possible because of the tight integration of all machines, not only the biggest and
most expensive ones.
Take the Salvador bar cutter, for example, where
we machine cabinet doors, shelves, tops and other components, approximately 90 percent of the
elements we obtain from bars. After sawing, the
pieces move on to an inline machine that trims the
sides automatically according to the barcode, so

Mr. Bazzaco, we have rarely seen a factory with
such a high level of automation and efficiency...
“We have organized our activity properly: the factory mainly processes melamine panels, though we
also have a painting robot we use for water-based
finishing or painting of lacquered elements. Production starts from two sawing plants, which is the
starting line for both standard (bound for the warehouse) and just-in-time products. Standard products flow through a very powerful highly automated angular saw, which cuts and assembled batches according to the production schedule. For justin-time we have two single-blade machines that can
carry out accurate picking based on the batch and
cutting pattern we have requested.
This department is completed by a very flexible bar
cutter from Salvador.
Top flexibility is found at every stage: for drilling,
we use an inline machine that handles 80 percent
of our production, while the remaining 20 percent
is “finished” directly on the assembly line.
All of this allows to machine about 1,500 custom
species, all “special” and different each day, and
they can also be routed, shaped, edged on the
curves. All the elements, whether they come from
the warehouse or sawing machines, are drilled, customized, cleaned and tested one by one. Then, the
shipping item is assembled and packaged, applying a barcode that allows to send all materials
to the warehouse randomly, knowing that – whenever required – they can be quickly identified by
the system and sent to the loading bays".
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that we can handle special operations according
to specific requirements and very easily. It’s a very
simple solution, I repeat, but it greatly contributes
to our work organization.
We have got rid of many bottlenecks. Also in edgebanding: for each piece fed into the line, the edgebanding machine loads the required edge. If it is
not available, an alarm is triggered and any error
is prevented. To work in this way, it is essential to
control the plant from the management system".
How important was logistics in the definition of your
industrial project?
“Logistics and warehouse management play a key
role for the flexibility of the process. Our particleboard warehouse contains 350 different stacks, always available, which we use for our production
orders, and they can be cut (automatically, according to barcode instructions) both for stocks and
for just-in-time operations.
In the static warehouse serving the sawing plant, we
pick parts and send them to the processing stage
using a system for the automatic recognition of available quantities. Another magazine is for semifinished materials and is divided into two sections: long
pieces on the ground, all other elements on the
shelves; then we quickly pick and collect the necessary parts for an order. This process is fast and
accurate thanks to gun readers which allow our op74 XYLON INTERNATIONAL March-April 2011

erators to read parts and pick the required quantity without having to refer to paper documents.
And finally we have a warehouse for commercial
parts which are not produced internally, such as
chairs or mattresses: together with the items delivered by our plants, we also pick these products and
send everything to the computer-assisted shipping
warehouse, where the order can be finally shipped!”.
And what about sustainability?
“We are certified to Iso 14001: the environmental
impact of our factory is very low. Disposal is strictly monitored, each type of waste is planned, provided with an analysis certificate, and it follows a
well-defined disposal procedure.
We have a 500 kW air intake plant and a boiler with
a new automatic system for ash discharge consisting of several elements: chip boilers for winter,
methane boilers for spring and autumn, and a small
methane boiler for painting operations at summer,
when the main plant is off duty.
Not only: our emissions are constantly monitored
and data is logged to be always accessible to competent authorities”.
You are involved in production, but can you tell us
how a new model is created?
“Hints come from different market, from exhibitions...
When the need arises to create a new product or

Two pictures
of the bar cutting
plant by Salvador.

family, we discuss with our architect and process
engineer, because products must be conceived
from the very start taking into account their production and how our factory is organized. We develop new products according to the technology
we have, although in case of need we can always
rely on subcontractors...”.
… because decentralizing a process and minimizing subcontracting means defining a simpler and
more cost-effective process…

“We do that mainly to
be more flexible and independent: working
with external suppliers,
there may be some
margins of uncertainty
in deadlines, quality
and materials used.
There are pros and
cons we accurately
evaluate for each product or element.
One thing is for sure:
technology has changed the entire approach
to furniture production,
achieving very high
standards and offering
a significant contribution to those who do our job.
In my opinion, if you don't stay up to date with technology, you are done for.
If I look around at our territory and so many companies that are going through a difficult period or
have been forced to close down, I realize this was
the end of those who chose to stop instead of continuing to invest in spite of everything...
Today, to be successful, you have to look ahead,
into the future, which means technological innovation...”. (l.r.) ■
March-April 2011 XYLON INTERNATIONAL 75

wood

working

tools

Suitable solutions
to your requirements...
also complicated!

Aliprandi S.n.c
Via Manzoni 10
20050 Sovico
(Milano) Italy
Tel. 0392013530
Fax. 0392013491
aliprandi@aliprandi.it

www.aliprandi.it

EVENTS

TECHNOLOGY DAYS FINISHING:
“LOW-IMPACT” SURFACES
Great interest for the first edition
of Technology Days Finishing,
held on 25 and 26 February
at the Monza laboratory
of Elmag-Superfici,
a Scm Group company.
The topic is definitely attractive for all industry people, as painting wood and wood-based products
with the lowest environmental impact is a long-time
dream.
That’s why “Technology Days Finishing” – at the
Elmag-Superfici site in Monza – have attracted a
large audience of engineers and company owners.
Organized in collaboration with paint manufacturer Ica, the event was focused on glossy finishing
cycles, with specific attention to Voc emissions.
Mainly addressed to the Italian market, it also
recorded good international attendance, with people from Romania, Poland, Lithuania and Iran.
Participants had the opportunity to attend techni-

cal presentations and then interact directly with the
technical staff, to discuss and evaluate their specific needs and get customized consulting and advice. Some of them also carried out tests on their
own samples. For these reasons, “Technology
Days Finishing” are not just an open house, offering a technical discussion among different industry actors (paint manufacturers, equipment manufacturers and users) on specific topics and issues
related to the different stages of the painting
process: from sanding to base preparation, from finishing to polishing and buffing. As already mentioned, Superfici hosted the paint supplier Ica and
other brands specializing in some process stages,
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ICA GROUP PRESENTS “MY GLOSS”
Based on “My Lab”, presented at the
latest Fuori Salone in Milan and designed to meet the designers’ and architects’ demand for unusual combinations, the new “My Gloss” system
was conceived for the more and
more sophisticated demands of the
furniture industry, focused on highquality glossy topcoats with low-impact painting cycles; an advanced
color system that effectively anticipates design trends.
The glossy lacquered effects of “MyGloss” system can be obtained with

color basecoats and transparent
glossy topcoats, as well as directly
with pigmented glossy topcoats.
In detail, “My Gloss” consists of highly versatile base preparation products,
such as primers, fillers and intermediate Uv coats with 100 percent solid residue. These add to water-based
epoxy basecoats, an innovation for
this kind of process. As for finishes,
you can choose between two-component water-based glossy paints or
water-based Uv glossy products, all
available in pigmented and trans-

parent versions. The “My Gloss” system also allows to execute mixed cycles, using solvent-based polyester
basecoats free of styrene, combined
with two-component water-based finishes.
The development of these innovative
cycles in the Ica laboratories also has
the ambitious aim of substantially reducing volatile organic compound
(Voc) emissions during application;
such reduction often exceeds 90
percent compared to the most popular glossy finishing cycles.

including Dmc for sanding and Viganò Mario for
brushing and buffing.
The result was an extensive review offering an allround confrontation providing suggestions and hints
for product and process improvements.
Let’s take a look at the solutions presented at the
event.

“Laccabord” also allows to automate the edge painting process; the edge painting of panels with different dimensions loaded one after the other, without preparing a homogeneous stack; the painting
of edges with varied shapes; the use of quick painting cycles with Uv paints and significant reduction
of wasted paint.

VALTORTA “LACCABORD”

THREE PATENTS FOR “MAGNUM”

The “Laccabord” painting system allows to apply
stains, fillers, base and top coats to profiles with different shapes. By means of a set of spreading, drying and sanding units in sequence, you can carry
out the desired painting process on the panel edge.
The belt application group easily fits to any
shape and, with a quick profile change device, it
offers great flexibility in application density, from
30 to 150 gr/sq m.

“Magnum” is a high-end spraying machine offering
high quality as a result of a large booth and long
distance between the spraying arms, with high
feed speeds. It's the only sprayer on the market
with independent reciprocators offering optional
offset, so that the spraying path of each arm relative to another can be optimized; the machine
also features multiple recycling and belt cleaning
units and color change software integrated in the
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machine control. A “filter on demand” option is also
available, i.e. a patented filter system with automatic
replacement and a patented vacuum system with
inlet and outlet air curtains.

VALTORTA “BRAVOROBOT”
“Bravorobot” simulates the manual spraying
process, ensuring consistent finishing quality and
production capacity. The system has a spraying arm
running on five-axis precision linear guides, four
guns for the surface and one for the edges. The
transport system inside the spraying area can be
equipped with paint recycling unit or paper protection device. The vacuum system is particularly
effective and the booth has a large filtering ceiling
for perfect ventilation. The air filtration system can
be dry or water-based, while an electronic control
manages the spraying path, adapting it to the information collected by the reading bar.
It’s a versatile solution that allows to give tangible
answers to the creativity of customers in terms of
shapes, colors and finishes, simply by selecting the
most suitable spraying program and leveraging an
automatic color change system managed by the
main software. The plant production capacity can
be varied according to productivity and finishing
cycle requirements, selecting the robot or reciprocator working mode.
“Bravorobot” is also easy to use, with an intuitive
control panel interface, easy access from all sides
and quick color change. ■

“Laccabord”.

“Bravorobot”.
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ADVANCED TECHNOLOGY
FOR CUSTOM PRODUCTION
“Special” production is the core business of Bellotti, founded in 1927 in Cermenate near Como.
Rather than serial plywood production, this is the
area the company keeps betting on, achieving success against the economic crisis, as a result of constant research in product and process innovation.
With a production site covering 90 thousand
square meters (30 thousand indoors) and employing 140 people, Bellotti is a leading manufacturer (and supplier...) of plywood, semifinished and finished products, and innovative composite panels; the company also processes exotic
wood logs and boards, from Africa or Italy. The target markets of the Como-based company reveal
its versatility: from ship yards to constructions, from

High production versatility equals
maximum technological flexibility.
This is the strategic equation Bellotti
has focused on, proving that
you can face the economic crisis
with creativity and innovation.

Eugenio Bellotti, in the middle, with his children Valentina and Pietro.
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furniture to windows, from sports equipment to railway and car body workshops. Wherever a panel
with certain performance and requirements is necessary, Bellotti is a reference partner.
The history of the company is also, and most of all,
the history of the Bellotti family; today it is guided by
Eugenio Bellotti, 67 years, third generation; his two
children, Pietro and Valentina, are already involved
to take care of future goals and growth opportunities.
A few years ago, the Cermenate factory adopted
the Kaizen system, or “lean production”, which reduces and optimizes the workload of business operations, while improving performance and efficiency standards. And there is also a brand new
photovoltaic plant that provides for 1 MW power
supply. Because looking at the future and innovation has always been a priority for Bellotti.

“Our logo speaks clearly”, said Eugenio Bellotti, as
we met him in his office on March 4, his birthday.
“The motto “The evolution of wood” under the logo
is our mission! We have always been processing
wood, ever since Bellotti was a small sawmill producing packagings and managing a small wood
trade business, here in Cermenate. We have
grown and expanded our business volume, both
in terms of sales and industrial production, thanks
to plywood production launched in the Sixties. Back
then, in Italy, this production was mainly based on

THE NEW ITALPRESSE PRESSING PLANT
•
•
•
•
•

Platen dimensions: 3300 x 2000 mm.
Daylight opening: 200 mm.
Number of trays: 12 (6+6).
Specific pressure adjustable from 0.5 Kg/cm² to 0.5 / 5 Kg/cm².
Operating temperature: max 150 °C.

Features of the assembling line
• moving storage for components: panels and inserts;
• automatic cross loading unit with vacuum cups for panels;
• motor-driven roller conveyor to transfer raw panels
to gluing machines;
• gluing machine with opposite rollers for polyurethane glues;
• roller gluing machine for melamine/vynil/Epi glues;
• two conveyors with supporting sticks for panels glued on one or two faces;
• singulator for panel pairs;
• 180-degree tilting-tipping device with vacuum cups and pulley conveyor
to transfer panels to the first composition area;
• first composition area on motor-driven roller table with hideaway
mechanical/pneumatic stops to center the glued panels and guarantee
their proper combination with other inserts;
• automatic bridge loading unit to pick panels and place them into the
second composition area, where the preassembled panel coming from
the first area is located;
• second composition area with pneumatic positioning connection pieces;
• belt conveyor to collect assembled panels and transfer them
to the press loading unit;
• six-stage belt loader for alternate loading of lower and upper press;
• press with two independent sections of 6+6 daylights, one on top of the other;
• six-stage belt unloader to pick panels from the lower and upper press;
• unloading unit with roller extraction system, lifting table, mechanical/pneumatic aligning and compacting system,
motor-driven roller conveyor for extraction.

poplar, and we decided to use a different product,
more challenging but allowing to approach different markets. So, there came beech plywood, and
later on, the product that made us famous, marine
plywood, which is still strictly associated to Bellotti today. We also went abroad, looking around
for suitable gluing methods, selecting suitable
species in terms of durability and resistance to insects and fungi, always complying with strict international regulations like British Standards.
We have developed the product, tested it, and today we supply shipyards all over Italy and
abroad, withstanding a crisis that was very harsh
in the nautical industry, starting from the end of
2008, so powerful that we were taken by surprise;

but still, it did not drive us out of this world, and
we have kept investing on more and more accurately selected customers”.
The nautical industry is not your only target sector...
“Besides trading in boards, we offer panels and
semifinished materials to door, window and furniture makers. As mentioned, our panels are adopted wherever you need something “special”, an adhoc solution. Our internal Research & Development
laboratory, besides testing materials and products
to measure performance and check their compliance with corporate quality parameters, offers technical and design support to customers, creating
innovative custom solutions for specific probMarch-April 2011 XYLON INTERNATIONAL 81
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lems. This is the foundation of our business in shipbuilding, as well as in the railway, construction, automotive and car body industries. In this areas we
achieve the best results, and in order to have maximum flexibility in the creation of our panels, we have
decided to install a new high-flexibility pressing
plant in collaboration with Italpresse from Bagnatica, near Bergamo.
I’ll make an example in the construction industry,
for which we have conceived, developed and produced an insulated panel for covers. Having a daylight opening up to 200 millimeters, in line with new
regulations for energy-saving buildings, we can
work with great flexibility on thickness.
This is just an example of many opportunities we
can seize: we have studied this solution for a long
time with Italpresse engineers, it’s been a three-year
project, and now we can manufacture all “made in
Bellotti” panel types, with ample margins and potential for new composite panels we will certainly
invent in the future!
Success is for innovators, for those who present solutions. The development of fiber-reinforced resin, alu-

Bellotti’s business in few pictures: a partial view of the log yard,
the sawmill, the stacks of sawn wood and boards,
the veneering machine, the laboratory, the quality control
and selection of veneers.

minum and steel in shipbuilding has forced us to shift
our focus from hull construction to hall layout and interior decorations. In this area, it was and it is essential
to combine performance and light weight. We have
studied, understood, designed, built, manufactured. I'm talking about resistance to weather and environments with high moisture, but also acoustic comfort, weight reduction, insulation, fire resistance. These
properties are all shared with the railway industry, for
instance the floors of coaches. Years ago, when early fast trains were being developed, the need arose
to provide coaches with a floor that offered excellent
comfort and soundproofing. The Florence offices of
the Italian railways contacted us and we defined a
new specification together, “inventing” soundproofing and safe panels”.
These technologies help bring to life new ideas, new
intuitions...
“Exactly. Our mission has always been formulating
and producing special panels, I say it again, which
require research and know-how. We study, we produce, we are very keen on the quality we offer. In
the railway industry, we are partners of companies like Trenitalia, Bombardier or Alstom, who look
for complete flooring solutions for their trains from
one supplier. Let’s talk about constructions: with our
“Laripan” we have changed the concept of panels

for roof insulation, as a result of intensive collaboration with a giant like Dow Chemicals for insulating
inserts of extruded polystyrene. But we can also use
expanded cork and wood fiber panels to meet the
requirements of bio-architecture, an industry for which
we are developing new specific solutions, just like
wood houses. A few months ago we have also started the process to obtain the Casaclima energy certification. And I am just mentioning the work we have
done to formulate a heat-and-sound proofing
panel that allows to reduce acoustic pollution. Also
in furniture we are progressing towards advanced
solutions using heat-treated wood or low-weight
panels, designed for peculiar applications where
standard panels reveal all their limits...”.
These products are addressed to different worlds.
They are formulated to offer very different features.
Wood and veneer must be combined with a wide
range of materials, melting everything into a “special panel”, a composite. It would be impossible
without a suitable plant...
“That’s what we said several years ago, when we
started to create a new pressing plant. We wanted something that would help us manage the complexity of our product and remove all constraints
in the future. The Italpresse plant, I repeat, is extremely versatile. Take a look at the press itself: we
have decided to have two multi-daylight presses with six trays each, one on top of the other, and
the loading unit loads them alternatively, while an
unloading system picks the product at the outlet
with the same method. With a 12-daylight press we
would have been forced to produce 12 panels anyway, but due to the long processing time between
the first and the last panel, we would have lost productivity as a result of the limitations of “open time”...
We produce special panels for special applications,
with special performance, and each stage, each
process element allows to add an essential piece
to the final result, i.e. the best possible combination of quality and performance”. (l.r.) ■
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WOOD IS “MICRO LAMINAR”,
SO SAID ITALO LIVERANI
Many, too many years ago. Cologne. Interzum. A
journalist just coming from other experiences had
to start to understand something not so much about
wood (after, from his family of cabinet markers and
joiners, some sawdust had seeped through into his
head...), but what revolves around it. Technology,
components, glues, finishes… laminates... decorations…
Italo Liverani, retired a few years ago, was involved
in the research and development of new decorations for a very well-known company.
With great patience, he explained me the magic
of sliced poplar or ayous, stained and then reassembled and sliced again with great care, so as
to obtain any decoration or fancy pattern you want.
A few weeks later, I visited him at his company, and
my accelerated training ended up among basins,
shears, presses... wood and color. A wonderful experience and the beginning of friendship with Liverani and the company he worked for.
Some time ago, a couple of years if I remember
well, I went back on the subject, because I wanted to understand the origins of the name that, back
then, was chosen for this material: multilaminar
wood. I contacted Liverani and he told me the story in short, stressing that he had never liked that
name and he would have preferred to call it “lml",
microlaminar wood. But someone else had it his
own way.
On that occasion, he sent me some notes that now,
too late, I have decided to share with our readers.
With a hearty thank you to the knowledge and humanity of Italo Liverani, for what he told me then
(in Germany) and later on in his company. And why
not, for that gorgeous micro laminar wood tray that
he gave me in Cologne, many, too many years ago,
and that is still exhibited in my house.
Dear Liverani, how painful is the lack of passion in
this poor world...
by Luca Rossetti ■
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MICRO LAMINAR WOOD (LML)
It’s beautiful from the very start.
It’s not beautiful because it’s wood, but because it’s
really beautiful (it gives out its whole meaning and
essence so that you can discover its beauty. You
cannot be passive, you have to make the most
beautiful of woods, the most beautiful of wood
worlds).
An idea is unique.
A copy is multiple.
Copies are order.
Idea is disorder.
It’s insensible that copies divide their order.
The past cannot be changed.
The question what’s lml-wood is not necessary.
It was born with man.
It’s made of variants.
It’s made of constants.
It’s the same above and below.
If you burn it, you get heat.
It comes after the idea.
It’s a rule.
It’s a meaning.
It’s not nature.
It’s a model that lives.
It stands up by itself.
It’s practical; it has a practical meaning.

It’s inside itself (and inside each of its parts).
It’s hidden inside.
It’s wood that generates other wood.
It’s all one piece.
It is generated by human mind and multiplied forever.
It’s what you can think (no wood is better).
It’s the beginning.
It’s generation (a process with a finite number of finite operations) with no change of character, of
genes.
It’s a representation of wood as an endless sphere.
It’s reality generated.
It’s a real assembly of wood, the farther you get into
space, the more it is apparent.
It speaks in first person.
It doesn’t work if our brains are not running.
It doesn’t go back.
It’s a representation of a mathematical axiom
(fractal).
In making lml-wood the agent is the man-agent of
an extra power.
It’s made of unconditioned variants.
It’s made of varied constants.
The repetition of the same choice is not a lack of
choice.
It uses chemistry but it’s not chemical, it uses maths
but it’s not maths (but the best chemistry is the
chemistry of ideas, according to the natural qualities of wood that penetrate deep into the heart of
its essence).
Here comes lml-wood.
It provides buyers with information about individual behavior related to wood.
It is dematerialized.

It’s crazy beauty.
It’s quiet beauty.
It doesn’t choose between the two (I choose the former, the customer the latter)
It increases the happiness of wood (wood with enhanced happiness).
It’s a situation.
It’s not light, it’s electricity.
It’s the history of wood that has made history.
It’s not known.
It’s made of ideas, not copies.
It’s made of ideas and copies.
You can make it.
It’s a different wood, self-organized, self-determined,
with an activity that is carried out in a specific sector, it’s superstructural, it develops in a context where
real wood is excluded, it abdicates to the history
and rules of wood to get into existence and transgression-It privileges the spirit inside wood, not the
material wood.
It’s surprise, feeling, change, theater, work, design
on wood.
It’s jargon, triangle, duplication, rarefaction, trio,
stratigraphy, phallus-bearing procession (the phallus is the symbol of repetition, of sin, it represents
the force of divinity. What you cannot find here does
not exist in any other place).
It’s pure psychic frequency.
It’s not stone, it’s water.
It’s consonance – it refuses to be past.
It’s future, but how do we know it's future? Will the
future resemble the past? In what?
It’s a game of past-present-future, maybe the past
proves we are right, but the truth refuses to be the
past, the truth wants to be the future – the past is
acquired, remembered, reinterpreted – the present
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is active – the future is wished, feared, imagined,
they are just entities of character, of psychic nature,
of an asylum like modern life (chaos is better).
It’s truth.
It is.
It’s the actual truth, you can reverse from object to
subject, from abstract to concrete, and vice versa.
It puts no conditions: only acknowledging and disregarding.
It’s not copying.
It’s knowing “about everything”.
It’s all “and the opposite”.
It’s changing, searching, finding, composing, scattering, limiting, dividing is not division (convenient).
It’s accordance (in division you lose the meaning
of wood), with accordance this meaning is restored
in harmonic wood, substantial wood.
Objective, harmonic wood is like the shape of mlwood that reveals itself to man. In ml-wood, human
eyes must find always more than they expect or desire.
It’s not spontaneous wood, it’s a vertical-horizontal surface with a logical structure, overlapping,
braiding, fitting, inlays that allow visual measurement. The wooden surface can be composed with
different criteria. New wood skin is not interesting
for the aspects it can take up each time, but for the
possibility to assume an ever different aspect. It can
be simple or strong images. You have to get delight
from the relationships between woods and the elements that make up the cycle-route with the wood
renovation project.
It’s not spontaneous. The only spontaneous thing
is the grain or pore of original wood or ligneous substrate. Instead, the project is human and always an
expression of will.
It’s a sign. A sign only exists with repetition. With-
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out repetition, there is no sign, because you cannot recognize it, and recognition is the foundation
of sign. It’s not the brand of the supplier or producer,
it is the sign that has a meaning by itself (it sells by
itself). Unlike art, which belongs to a reign of signification whose unity is not the sign or in the sign,
but the significance.
It’s wood to inform, to communicate, to involve (and
then also to sell, as a consequence, if the visual and
tactile message is effective).
Question.
Is it three different woods or just one? Can these
three messages coexist or do they need different
strategies?
Wood message is ok.
It’s not and it must not be wood with static consumption.
It’s wood texture – the formal result of one or more
structural construction operations, different from
each other, but offering the desired results, where
the obtained shapes are the vehicle of the message
we want to send out.
It’s a mental model of a phenomenal wood on a
wooden substrate.
It witnesses a change in the way of thinking and using wood.
It reinvents qualities you find in nature such as
uniqueness, non-repeatability, variety.
It delivers natural wood without losing the recognizability of wood and, therefore, its cultural attribute,
it makes the most of natural resources while respecting the principles of reduction and saving, it
is non-toxic, alternative, effective, recyclable.
It’s the product of the dissociation of the general
grammar of natural wood, stripping it of any pre-defined shape. But saying so is insufficient or negative
or dumb. The archaeological level of natural wood
does not allow to develop new positive logics.

ml-wood, wood that cannot be founded or justified
further, not by the power of its shape, by the variety of its depth or colors in their indetermination,
but by the really unconditioned power of the possibility to be free of constraints, and thus to create
new shapes by virtue of its simple predicative existence, its capacity to assume any shape and, consequently, any image. The only constraint for
wood is its existing need. Wood is always and exclusively constrained to its existence. Existing as
a constraint of being, just like its being originally individual and universal for the re-institution of the
shape of existential ml-wood, within which each image must be defined time by time in an "unfoundedly absolute and founding" way. ml-wood cannot
be simply considered as similar to the wood it represents, but beyond the image you see, it must stimulate our brains with new signs that in no way look
like the wood that signifies. ml-wood doesn’t lose
its essence which allows to tell it from other woods
by its qualities, even when its appearance changes
(appearance can be continuously changed or varied freely according to experience or empirically,
however it always leads back to “precategoric”
wood, i.e. wood that is identical for all possible and
real representations.
ml-wood does not “put” any object or puts it under the index of nothing, it cancels the visual function of normal or natural wood, which is not to present itself as “unreal” wood enemy of “real”, but rather
to offer, in its representation, a system of possibilities that animate it, that “revive” it.
ml-wood is the image of wood as original and peculiar work, it’s enough for itself, it’s determined. It’s
really wood with communication and affective potential.
ml-wood:
is deep;

is entire, not negative, identical to itself;
is positive (never negative or negative of present
wood);
is it odd or even?
is countable;
is endless;
is real;
is rational (it should be irrational if you want it to be
fine, too rational it goes to waste, it goes to zero);
is ideal;
is ordinal;
is bi-univocal with scheme;
is transfinite, non italese;
is together;
is rich;
is true (it’s truer than true, less than real);
is beyond;
is all (it’s nothing, it’s a continuum) all in wood;
is quantified;
is the conscience of wood, the meaning of wood
is naturalized by an exchange between the cognitive science and the rationalization of wood (it cannot be described by physics).
It’s the analysis and decomposition of wood and its
expressive reconstruction of an academy that
does not privilege science, but rather art and human knowledge.
It’s square wood that lives in a three-dimensional
world that is moving to the fourth dimension.
It’s dual.
It’s predictable.
Eternal hetero-lml, it is the future eternity of wood
world and it can only be a creation of man, because
normal wood is chaotic, shapeless, Babel-like, arbitrary.
Italo ■
inventor of trees
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PRODUCTION SYSTEMS AND TECHNOLOGIES

Primary processing
COSTRUZIONI MECCANICHE
MODESTO NINO srl

ANGELO CREMONA spa

Via Ciro Di Pers 68
I-33030 Majano (UD)
phone +39 0432 959036
fax +39 0432 959036
www.modesto.it - info@modesto.it

Viale Lombardia, 275
I-20052 Monza (MI)
phone +39 02 660381
fax +39 02 6603825
www.angelo-cremona.com
mailbox@angelo-cremona.com

Our production of woodworking
machines: edger, cross-cutter.

Machinery and services for plywood
and sliced veneer production.
Peeling lines, dryers, presses
and finishing lines; horizontal,
vertical and rotary slicers,
press dryers and clipping lines.

PRIMULTINI spa
Viale Europa, 70
I-36035 Marano Vicentino (VI)
phone +39 0445 560333
fax +39 0445 560334
www.primultini.it - info@primultini.it

BONGIOANNI srl
Via Provinciale Revello, 89
I-12030 Envie (CN)
phone +39 0175 277261
fax +39 0175 277265
www.bongioanni.com
info@bongioanni.com
Vertical and horizontal log band
saws. Log carriages with variable axis.
Canter. Integrated working units
with circular blade. Vertical and
horizontal band resaw systems.
Multi-rip saws and edgers. Log
profiling units. Complete sawmill
systems for mass production.

The easiest way
to find
the partner
you need...

Wood processing machinery
and systems for sawmills.
Vertical and tilted log band saws,
log carriages with independent
headblocks, tandem headrig,
chipping canter, one-headrig and
twin resaws, multi rip saws,
automatic edging line and saw
servicing equipment.

STORTI spa
Via F. Dioli, 11
I-26045 Motta Baluffi (CR)
phone +39 0375 968311
fax +39 0375 968310
www.storti.it - sales@storti.it
Sawmill machines and lines:
canter groups, prismatic machines,
edgers, cross cutting machines,
multi rip saws, mechanizations,
slabs recovering lines
and logs sorting lines.
Nailing machines and lines: nailing
machines and auxiliary machines
(milling machines, branders, etc.).
Packs treatment machines and lines:
boards stackers and packed wood
registering-sectioning machines.
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Secondary processing
BIESSE spa

A.C.M. srl
Via A. Einstein, 7 I-42017 Novellara (RE)
phone +39 0522 661284
fax +39 0522 653433
www.acmitaly.com
acm@acmitaly.com
ACM presents LINEA the horizontal
made in italy beam saw that stands
out for its high quality and cutting
edge technology. Furthermore Acm,
since more than 30 years,
is specialized in the production
of band saws for wood and special
materials Ø from 400 up to 940 mm,
re-sawing machines Ø from 740 up
to 940 mm, band saws with sliding
carriage, inclinable band saws,
special band saws, oscillating
belt sander machines
and brushing machines.
The big experience, the
collaboration of specialized staff
and the organization turns
to market’s requirements allow
Acm to be a reliable and qualified
partner. Acm is at disposal also
for project of special execution
machines on base of specific
requirements (special material,
increased cutting height,
reversed execution, etc.)

Via della Meccanica, 16
I-61122 Pesaro (PU)
phone +39 0721 439100
fax +39 0721 453248
www.biesse.com - sales@biesse.it
The Biesse Wood Division product
line includes panel sizing centres,
vertical panel saws, manual and
automatic edgebanders,
squaring/edgebanding machines,
sanders, cnc machining centres,
routers, through feed boring
and inserting machines, material
handling equipment and packaging.

AGAZZANI srl
Via M. Minghetti, 13
I-41012 Carpi (MO)
phone +39 059 6222511
fax +39 059 641666
www.agazzani.it - info@agazzani.it
Complete range of band saws from
Mod. 400 to Mod. 1050 combined
with a number of optionals. Range
of band resawing machines Mod.
800-900-950 equippable with feeding
device. Range of quick and sturdy
single-blade Cut-off saws
with blade diam. 350-500-600.

CURSAL srl
Via Bradolini, 38/a I-31020 San Fior (TV)
phone +39 0438 400963
fax +39 0438 401851
www.cursal.com - info@cursal.com
Cross cutting-Top speed
optimization-Automation
Cursal is the specialized Italian
company that produces the most
complete series of: crosscut saws
for wood and assimilated;
loading-unloading automations;
turnkey solutions and customised
cutting configurations for small,
medium, large sections; integration
into processing cycles from the large
sawmill production to semi-finished;
specific accessories and modular
components: Nc with software
interfaces, optical scanners for
automatic detection of
lengths-widths-defects, moisture
meters, printers etc.; personalized
advice for advanced systems;
complete and, on time, domestic and
foreign mechanic/electronic support.

ELWOOD snc
di Bossi Franco e c.
Viale Industria, 66/2
I-27029 Gambolò (PV)
phone +39 0381 641279
fax +39 0381 648791
www.elwoodmac.it
info@elwoodmac.it
Over 30 years of experience
in designing and manufacturing
a wide range of edge banding
machines for both small and medium
companies and for industrial
productions.
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Auxiliary machines
and equipments

SCM GROUP spa
ESSETRE spa
Via del Terziario, 20 I-36016 Thiene (VI)
phone +39 0445 365999
fax +39 0445 360195
www.essetre.com - info@essetre.com
Nc working centers for processing
tables, furniture, furniture doors,
chairs, windows and doors, stairs,
roofs and beams. Automatic working
lines for processing kitchen tops.

Via Emilia, 77 I-47900 Rimini
phone +39 0541 700111
fax +39 0541 700232
www.scmgroup.com
scmgroup@scmgroup.com
Woodworking machinery:
the widest range of products.

VISCAT FULGOR srl

VEBA MECCANICA srl
PUTSCH-MENICONI spa
Via Irlanda, 1 I-53036 Poggibonsi (SI)
phone + 39 0577 90311
fax + 39 0577 979335
www.putschmeniconi.com
info@putschmeniconi.com
Manual and automatic vertical panel
saws for cutting wooden panels,
plastic and acm products. Welded
steel frames, to grant rigidity and
precision. Special applications
allowing the possibility to make also
grooving on sandwich panels for
folding. Automatic horizontal beam
saws with many different
configurations accordingly
to the panel sizes and thickness
requirements.

Via Emilia, 1678 I-47020 Longiano (FC)
phone +39 0547 54323
fax +39 0547 54029
www.veba.it - info@veba.it
The product range is wide in the
sector of traditional woodworking
machines: thicknessing planers,
surface planers, combined
surface-thicknessing planers,
circular saws, spindle moulders,
combined saw-spindle moulder,
universal combined machines,
band-saws.

Viale Santuario, 42
I- 26012 Castelleone (CR)
P.O. Box 52 Castelleone
phone +39 0374 58217
fax +39 0374 57942
www.viscatfulgor.com
info@viscatfulgor.com
Viscat Fulgor, for over 50 years a
leader in the production of flash
butt welding machines, welding
machines for large band saw blades,
sharpening and file sharpening
machines, setting machines, brazing
machines, high-frequency generators
for induction braze-welding and
dust suction units.

MARIO ZAFFARONI & FIGLI srl
Via Centro Industriale Europeo, 24
I-22078 Turate (CO)
phone +39 02 9688453
fax +39 02 9682718
www.zaffaroni.com
info@zaffaroni.com
Panel processing machines and plants.
Special multi-blades panel saws,
longitudinal milling machines
with rollers feeding, working centres
for the “Folding” technology,
flooring industry technology,
doors and modern furnishing
industry technology.
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Tools and auxiliaries
OMAS spa
FINK srl - Woodworking tools

ALIPRANDI snc
di Aliprandi Luca, Maurizio,
Paola & C.
Via Manzoni, 10 I-20050 Sovico (MI)
phone +39 039 2013530
fax +39 039 2013491
www.aliprandi.it - aliprandi@aliprandi.it

Via G. Giusti, 15 I-20052 Monza (MB)
phone +39 039 386961-2
fax +39 039 361458
www.finktools.com - fink@finktools.com
Since 1924 Fink produces complete
sets of tools for windows, helicoidal
cutterheads, cutterheads for profiled
knives, cutters in Hw welded circular
saw blades, boring bits, solid carbide
routers and tools for cnc machines.

The Firm Aliprandi is specialized
in the production of wood working
tools in solid carbide and
carbide-tipped, both standard
and special production.

di Crescentini Michele & C.
Via Montanelli, 71 I-61122 Pesaro (PU)
phone +39 0721 282420
fax +39 0721 281893
www.cpwoodtools.com
info@cputensili.it - Skype: cputensili
CP Utensili a company with 40 years
of experience in processing
woodworking tools,
is the ideal partner for
tooling solution on demand.
The German Quality Norm
BG-Prüfzert for the high production
standard and an export quote
of 70% confirms the international
prestige of the company.
Flexibility and fast delivery
was always the way to success.

FAPIL srl
Via A. Locatelli, 51/A
I-24019 Zogno (BG)
phone +39 0345 91179
fax +39 0345 92726
www.fapil.it - fapil@fapil.it

Woodworking Tools. Programmed
Tooling Systems for Windows and
Doors. Cutter Heads.
Multi-profile Sets. Circular Saw Blades.
Bits. Planing Knives.

UTENSILTECNICA srl

FUL - FABBRICA UTENSILI
LAVORAZIONE LEGNO srl
C.P. UTENSILI snc

Via B. Cellini, 45 I-60019 Senigallia (AN)
phone +39 071 7920718
fax +39 071 7920713
www.omastools.com
info@omastools.com

Via L. Fumagalli, 22
I-22066 Mariano Comense (CO)
phone +39 031 756037
fax +39 031 756851
www.fultools.it - fultools@fultools.it
Ful srl has been producing tools
for the woodworking, plastic and
aluminium for more than 30 years.

SISTEMI srl UNIPERSONALE
Via Montanelli, 70 I-61100 Pesaro (PU)
phone +39 0721 28950
fax +39 0721 283476
www.sistemiklein.com
info@sistemiklein.com
Tools for wood-alu and plastic
material working. Tools for automatic
boring machines and router bits for
cnc router machines. M.Conti
measuring devices for the
woodworking industry.
Special devices for door
and windows manufacturers.

Since 1959, Fapil’s mission has been
to design and build cutting tools for
machining wood, board materials
and plastics. Specialists in cnc tooling.
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Via Ca’ Giorgino, 2
I-47837 Montegridolfo (RN)
phone +39 0541 855202/855274
fax +39 0541 855255
www.utensiltecnica.com
utensiltecnica@utensiltecnica.com
Production of specials mechanical
fixing and diamond tools
for wood working cnc machinery.

ZUANI srl
Via dell'Artigiano, 57
I-38068 Rovereto (TN)
phone +39 0464 433183
fax +39 0464 436316
www.zuani.it - info@zuani.it
Zuani Company is a leading
Italian manufacture of tools for
the Woodworking industry.
We are producers of high precision
tooling with tc reversible tips
as well as reversible profiling
cutters for cnc automatic
and traditional woodworking
machineries for wooden windows,
doors and furnitures production.

Surface finishing
CMA ROBOTICS spa

2R IMPIANTI srl Unipersonale
Via Enrico Fermi, 4
I-33082 Azzano Decimo (PN)
phone +39 0434 631358
fax +39 0434 642121
www.2Rimpianti.com
info@2Rimpianti.com
Coating systems for wood and metal.
Systems for aviation single
and twin rail.
Booths and dry water. Carousel
painting. Sprinklers. UV ovens.
Conveyors.
Machinery for gluing of components.
Anthropomorphic robot. Building
customized machines.

Via Pier Paolo Pasolini, 35/15
I-33040 Pradamano (UD)
phone +39 0432 640172
fax +39 0432 640018
www.cmarobotics.com
info@cmarobot.it

MAURI MACCHINE srl

Company specialized in fulfillment of
robotized solutions for painting chairs,
tables and assembled furniture.

ELMAG spa

Via M. Comacini, 12
I-22072 Cermenate (CO)
phone +39 031 771374
fax +39-031 773500
www.maurimacchine.com
commerciale@maurimacchine.com
Finishing machines and lines
for mouldings. Finishing machines
and lines for flat and raised panels.
Finishing machines and lines
for doors and windows.
Special finishing machines and lines.

Viale Elvezia, 35 I-20052 Monza (MB)
phone +39 039 23611
fax +39 039 328202
www.elmag.it - info@elmag.it
Lacquering and printing lines for
furniture panels, hardboard, mdf or
chipboard panels, doors or parquet
flooring with roller or curtain coating
technology and uv or hot air drying
systems. Automatic and robotic spray
lines with vertical dryers,
flat or uv dryers. Lacquering and
printing on coils.

TECNOAZZURRA srl
Via del Tesoro, 210 I-47827 Verucchio
Fraz. Villa Verucchio (RN)
phone +39 0541 678225-678078
fax 39 0541 671144
www.tecnoazzurra.it
info@tecnoazzurra.it
Industrial painting machines as: dry
painting booth, water painting booths,
pressurising painting system
and suspended transport lines.

CEFLA FINISHING GROUP
Via Bicocca 14/c
I-40026 Imola (BO)
phone +39 0541 653441
fax +39 0542 653444
www.ceflafinishinggroup.com
cefla.finishing@cefla.it
Cefla Finishing Group worldwide
leader in the finishing of wooden,
plastic and non-ferrous material
products - designs and manufactures
turnkey painting and wrapping lines
for the wood, glass, metal and plastic
industries, tailored on customer
needs and requirements.

GIARDINA FINISHING srl
Via V. Necchi, 63
I-22060 Figino Serenza (CO)
phone +39 031 7830801
fax +39 031 78165
www.giardinagroup.com
info@giardinagroup.com

VD srl

Finishing plants for the furniture
and construction industry with
application by spray, by roller coaters
and curtain coaters and drying
by Uv dryers, vertical dryers, linear
dryers with microwaves technology.
Complete finishing plants for doors
and windows.
Spray booths.

Via U. Foscolo, 42/44
I-20034 Birone di Giussano (MB)
phone +39 0362 311308
fax +39 0362 335887
www.vdsrl.it
commerciale@vdsrl.it
Wood and plastic finishing system.
Roller coater machines, curtain coaters,
spray robot with single and double
head, hot air - Uv - vertical ovens.
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Dust extraction
systems and filtration

Handling
and commissioning

CASSIOLI srl
O.M.A. IMPIANTI srl
Via Ponticelli, 51
I-51018 Pieve a Nievole (PT)
phone +39 0572 950148
fax +39 0572 953388
www.omaimpianti.com
info@omaimpianti.com
Components and suction plants
for dusts, smokes, fumes. Air
cleaning. Dry and water painting
booths. Pressurized painting plants.
Cleaners with activated charcoal
for solvents. Suction benches and
booths for the sanding powders.
Separator cyclones. Electric fans.
Inverters for the saving of energy.
Filtering groups and handled
sub-stations with mechanical
and automatic cleaning in
counter-current with compressed
air. Storage silos. Sparks bearing
system and automatic extinguishing.
Mills and refiners for wood.
Briquetts presses. Dryers. Pellets
presses. Complete plants for pellets
production. Boilers and warm air
generators for solid fuels.
Industrial insonorizations.

Place Guardavalle, 63
I-53049 Torrita Di Siena (SI)
phone +39 0577 684511
fax +39 0577 686084
www.cassioli.com - info@cassioli.com
From over 40 years we propose
integrated solutions in material
handling and industrial automation
sector. Highly personalisable and
specific systems for furniture
assembling, the automatic storage
and the handling.
Automatic warehouses,
lazer guided vehiculs (lgv),
robotized islands, conveyors,
sorter systems, assembling lines,
tilting units, management softwares.

Delivery
of complete plants

PRIBO srl
Via Nazionale, 12 I-38080 Lardaro (TN)
phone +39 0465 901945
fax +39 0465 901959
www.pribo.it - info@pribo.it
Design, production, installation,
training, technical service for sawmill
machines and plants.
Machines and plants for timber
handling, debarkers for hard-wood
and soft-wood. Technology for
sawmill. Sorting plants up to 50
boxes, stacking and destacking lines
for planks, chipping plants for logs
and discards, plants for poles
processing, planing machines for
round poles, planing lines with
automatic loading and unloading,
impregnation machines.
Machines for the production
of shavings for animal litters.
Grinders for pallets and wood cases.
Assembly tables for carpenters.

Software

DDX srl
Via G. Donizetti, 109/111
I-24030 Brembate di Sopra (BG)
phone +39 035 621093
fax +39 035 333723
www.ddxgroup.com
info@ddxgroup.com
DDX develops Cad/Cam/Cim software
solutions:
"EasyWOOD" for panel and solid
wood machining using 3, 4 and 5
axis; "EasyBEAM" for structures,
houses, walls, beams, rooves,
gazebo, etcetera; "PowerSTAIRS"
for staircases design
and manufacturing; "PowerWIN"
for any kind of windows, french
doors, internal doors, entry doors
and shutters.
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Timber dryers

TERMOLEGNO srl
Via del Sile, 4 - Località Rauscedo
I-33095 San Giorgio della Richinvelda (PN)
phone +39 0427 94190/949802
fax +39 0427 949900
www.termolegno.com
info@termolegno.com
Termolegno: the value of drying
Dryers from 10m3 up to 250 m3,
pre-dryers, mini-dryers, tunnel-type
systems, turnkey drying plants,
dryers for the plant-health thermal
treatment of wooden crates,
control systems, steaming kiln,
electronic moisture tester.

Wood

Lacquers

BASSO LEGNAMI srl
Via Dell'Artigianato, 6
I-13040 Rovasenda (VC)
phone +39 0161 879797
fax +39 0161 879798
www.bassolegnami.com
basso@bassolegnami.com
Since 2004 our company has started
here in Italy the production
of 3-layer wood elements for
window and door building.
We have been gaining a lot of
experience during these years and
we can now offer them in several
wood species, such as: Okoumé,
Ozigo, Slavonjan Oak, Tulipier
and Lime. All elements are glued
employing a vinylic glue
pvac - d4 - en 205 only.

INDUSTRIA CHIMICA
ADRIATICA spa
Via Sandro Pertini, 52
I-62012 Civitanova Marche (MC)
phone +39 0733 8080
fax +39 0733 808140
www.icaspa.com - info@icaspa.com
Polyurethane coatings, water-based
coatings for interiors and exteriors,
uv-curing coatings, acrylic coatings,
polyester coatings, nitro coatings,
fire-retardant coatings
and pigmented coatings.
Products for parquet floors, special
effects, stains, impregnating agents,
glues and tintometric color systems.

Various

CONTROL LOGIC srl
Via Ennio, 25 I-20137 Milano
phone +39 02 54100818
fax +39 02 54100764
www.controllogic.it
controllogic@controllogic.it
Spark detectors and fire
extinguishing systems for
industrial dust extraction systems.

SALCHI WOOD COATINGS spa
Via Alcide De Gasperi, 73
I-36060 Romano D'Ezzelino (VI)
phone +39 0424 8386
fax +39 0424 37497
www.salchi.it - info@salchi.it
Polyurethane coatings, water-based
coatings for interiors and exteriors,
uv-curing coatings, acrylic coatings,
polyester coatings, nitro coatings
and pigmented coatings. Special
effects, stains, impregnating agents,
glues and tintometric color systems.
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ROBOT DI VERNICIATURA - PAINTING ROBOT
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EPISTOLIO painting robot division nasce dal connubio di esperienze ventennali di studi, costruzioni ed applicazioni
di robot per la verniciatura.
Questo permette alla EPISTOLIO di offrire una gamma articolata di prodotti adatti per tutte le applicazioni possibili.
EPISTOLIO painting robot division came from the combination of experience twenty years of research, development and application of robots for painting.
This allows the EPISTOLIO to offer an extensive range of products suitable for all applications possible.
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