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of Fazioli's story, a “cult” Italian piano maker
famous all over the world.
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In recent years, Giplast Group has achieved a
leading position in the edgebanding business.
Ica Group is another example showing that an
accurate and balanced focus on globalization
can be an opportunity for great success.
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Gamadecor, a Spanish Porcelanosa Group company, have provided their furniture with the unique
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pages to the Indian event to be held in Bangalore
from 25 to 29 February 2016

Giardina Finishing.
With you. For you.

from page 10
XYLEXPO
Latest news about the biennial exhibition of woodworking technology, the main event in the 2016
exhibition calendar.

on page 13

Finishing machines and plants
Innovation and tradition “Made in Italy”
www.giardinagroup.com

COLOPHON
www.xylon.it info@xylon.it

this month

Xylon International is edited by Cepra spa.
NOVEMBER-DECEMBER 2015
Steering committee
Remo Costa, Marianna Daschini,

Another tough, raw, violent year is getting near
the end.
Like few other times, we are glad it’s over, and
like few other times, it’s difficult to think about “our
business”, the situation of the wood and technology
market.
Everything that's going on around becomes louder
and louder, rarely in a positive way.
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When special dates are approaching, or the end
of another year, we are used to drawing a balance,
but we might also make good resolutions.
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So, enjoy this issue of Xylon International. Read
the articles we offer, trying to present virtuous
stories, nice stories to tell. Like Basso Legnami
who are facing tough times with new initiatives, or
the key role of wood as the foundation of Fazioli’s
business, an Italian excellence producing quality
pianos.
Excellence can also be found in the reports from
the Homag, Biesse and Cefla open-house events;
in the partnership between Scm and Gamadecor,
a Spanish Porcelanosa group company; in the
opportunities offered by an “intense” market like
Morocco, in the pages we dedicate to India for
the next Indiawood exhibition.
And why not, in the latest news from Xylexpo,
where all major Italian groups will finally be present,
together with small, medium, large and giant
companies from all over the world.
An important sign for the exhibition, which has
received the most beautiful Christmas present it
could have, but even more a positive sign for the
industry, which is going to have a review of technology and innovation, with a strong international
appeal, proving its capacity to hold on and to
continue to be "the place to be" for woodworking
technology in even-numbered years, with strength
and determination.
But most of all, enjoy your festivity and the end of
this year.
Beyond personal beliefs, these moments will be
a good occasion to look around and understand
better. Or more.

Wood technology: the positive trend
endures in the third quarter
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And so let’s do it. No matter how busy we are,
running after results at all costs, focused on competitiveness to win the inevitable challenges for
any businessman, let's find a minute to "think beyond”.
To look at the violence and misery of the world, of
course.
To hope that somewhere there is still some
common sense, intelligence, but also severity,
charisma, capacity to analyze and take the necessary actions.
To look also at our small world, because a lot has
changed, too much... especially in people.

in this issue...
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NEWS

Epf launches the project “Compulsory E1”

PANELS

BIESSE
Opened in Turkey its 34th branch

Epf, the European Wood-Based Panel Federation
has the pleasure to announce a new pan- European
project “Compulsory E1”. This seeks to ensure
common legislation throughout Europe for the
production, import and marketing of wood-based
panels, and of products made from them at E1
level (or below). The objective is to establish a
fair and common market, i.e. a “level playing
field”. Since 2007, all Epf members have agreed
to produce particleboard, Mdf and Osb of at
least “E1” quality. This commitment is now shared
by hardboard, softboard and plywood manufacturers. Yet only 8 of 28 Eu Member States currently
require “E1” by legislation (Austria, Czech Republic,
Denmark, Germany, Greece, Italy, The Netherlands
and Sweden). This is why Epf and its members
have initiated steps to call upon all remaining na-

Biesse Group has announced the opening of
Biesse Türkiye, the company's 34th branch in
the world and fruit of the joint-venture with
partner Nury Baylar, which will serve to strengthen the brand's existing partnership with its
two Premium Partners, Frd Makine and Varol
Makina.
This joint-venture boasted a notable presence
at the Wood Processing Machinery Tüyap trade
fair in Istanbul from 10 to 14 October.
Staff from the new branch and from Frd and Varol
partner branches demonstrated the new high-technology solutions to visitors, as well as showing
off the early results of the new collaboration, in a
space spanning 3900 square metres, with 28
machines on display and 33 specialist technicians
on hand to explain how they function. ■

tional Ministries to draft and enact a decree that
requires: the entry of wood-based panels on the
national market only if they meet the requirements
of European Standard EN 13986 for “E1” classification; the manufacture, promotion and sale of
products that contain wood-based panels (furniture,
products for the construction sector, etc), only if
they are classed at least “E1”; without such legislation the furniture, construction and distribution
sectors will become more and more vulnerable to
imports of products that do not comply with restrictions of any kind in terms of emission standards.
The adoption of a compulsory system in all EU
Member States will further improve the well-being
of consumers and the environment. In addition it
is in line with a European desire for harmonisation
and above all it prevents unfair competition. ■

AWARDS
Mtp Gold Medal to Salvador
During the fair Drema, held in Poznan from 6 to 9
October 2015, Salvador received the prestigious
award given annually to companies that stand
out for their ability to innovate. A market in which
Salvador has always been active, however, in the
last decade, it had undoubtedly been one of the
Italian Company's export strengths. A strong proximity, an assiduous frequency to propose a technology – that of wood cutting and optimization
– which is one of the first steps towards a more
effective and efficient production in a rapidly evolving sector. It is no coincidence that Salvador
won the Mtp Gold Metal Competition this year,
a recognition that a jury of experts awards to
companies, also applying for the innovation, creativity and reliability heritage, which they are always
able to express. ■

SIEMPELKAMP
Encouraging sale successes
For the third quarter in 2015 Siempelkamp has
recorded encouraging sale successes for its innovative “ContiRoll®” concept designed specifically to meet require-ments in the wood processing
industry. The Krefeld-based specialist has been
able to position itself in international markets
during the first nine months of the year with orders
for 12 facilities for Mdf and particle-board production. ■

FAIRS
Another successful Sicam
The projections about the seventh edition of
Sicam have been confirmed: not only for the
numbers and high level of operators who visited
the show, but also for the sensation of cautious
optimism for the next commercial season, that
has already been taking shape among the professionals in the sector. Strong in it’s winning organisational formula, the element that has represented this edition of the show more than any
other has been the increased development of
networking that was registered between the exhibiting stands: the elevated international presence
of buyers and designers of furnishings has proven
just how Sicam’s effectiveness in opening new
frontiers of business for companies has been
consolidated, strategic factor during these years.
“This year we registered seventeen thousand
operators, 35 percent from 96 countries, visiting
the Pordenone Fair – revealed Carlo Giobbi,
the Organizer of the show – confirming the
already positive result of last year. Another important data is the one about the visiting companies: this year 6800...”. The new parking area
opened for the event relevealed to be a correct
decision and the visitors were able to access the
show very quickly and with ease, thanks also to
the opening of three entrances. Next Sicam will
take place from 18th to 21st February 2016. ■
XYLON INTERNATIONAL
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EUMABOIS
Publication of 2014 Annual Report
Eumabois – the European Federation that represents the national associations of woodworking
technology manufacturers – has recently published
the 2014 Annual Report. Now at the fourth
edition, the document provides an exhaustive
picture of the economic trends of the European
industry. Full-year figures indicate a production
value of 5,863 million Euro, an increase of 7.5
percent compared to 2013. The biggest shares
are generated by Germany and Italy, with 45 percent and 29 percent respectively. It is estimated
that, in Europe, there are over 1,000 companies
with a total employment of 35,000 people. The
report also illustrates the trend of European machinery export to the most important markets outside the continent. The full report can be download
as Pdf file at www.eumabois.com/index.php/33annual-report/127-annual-report-2014. ■

COMPANIES

BASSO LEGNAMI: HIGH QUALITY
AND EXTENSIVE PORTFOLIO

FAZIOLI, MASTER PIANO
WITH A HEART
OF WOOD...

One of our most exciting visits in our career
of "wood journalists", and definitely one of
the noblest uses of this wonderful raw material. One day in Sacile...
In Sacile, few kilometers from Pordenone, there is
an Italy excellence celebrated all over the world.
It’s Fazioli, one of the world’s most important, famous and celebrated piano makers, exporting
over 95 percent of their masterpieces with a turnover in excess of 8 million euro and 45 employees;
130 pieces every year, all grand piano in different
lengths, from 156 to 308 centimeters. Approximately
30 of them are “concert grand pianos”. The entire
process, from bending the wood to the finished
piano ready to be played, takes two years and
about 800 working hours.
“I started in 1981 – Paolo Fazioli says – reserving
a space inside the factory where my family
made furniture. I had just graduated in engineering, but my big love for piano music and
my conservatory diploma encouraged me to
believe that I could make a piano: I had a
factory, skilled people, expertise... and I knew
the instrument. I was also driven by the strong
belief that piano manufacturers often don’t do
justice to this product, they don’t pay attention
to each component. It was a big challenge, we
studied each piece to understand every physical,
scientific, structural and functional detail."
“The piano – Fazioli continues – is a combination
of engineering and handicraft, it involves business and art: maybe I was fascinated by these
apparent contradictions... A piano is a beautiful
object, with a high esthetic value, a long history
of music, culture, people and piano literature.
Our work must embrace all of this, it must encompass product, construction and business,
but also sound and generating emotions, respect
for artists and characters who gave a huge
contribution to culture and mankind. Without
strong passion, without music culture, you
cannot manufacture any instrument”.
And what about wood?
“The piano is basically a wooden box, but it’s a
box where every tiny detail is essential to
achieve the sound you are looking for. We have
done and we are doing much research, we are
constantly experimenting. For the soundboard,
for instance, we use spruce from the Fiemme
Valley, which has been used by the most
famous violin makers, Stradivarius first. It’s
perfect for bowed string instruments, but no
one had ever used it for pianos; after we tried
it, now everyone is following.

This wood species offers good response in
terms of sound quality and power. Power can
also be achieved with other wood species,
maybe even higher, but it should not affect the
timbre, or tone quality, because too much power
means less "sound". It is said that making a
piano is an art of compromise: you always have
to make decisions and find the best tradeoff.
Meanwhile we keep testing and experimenting
other species: we might be surprised".
And what else apart from wood?
“Each piano is unique, each instrument has its
sound, different from any other, and when it's
ready, its life starts; its life will last differently,
depending on the evolution of the instrument,
how it is used and maintained, where it is
placed, who takes care of it, who plays it...
This instrument cannot be made with a machine:
it takes many handicraft skills to achieve a
specific result, a quality. But it also takes much
technology: we no longer cut wood with a hand
saw! We have opted for manual operations,
paying utmost attention. We need machines to
optimize this principle, to operate where individual
handicraft skills are not necessary or only introduce useless stress and fatigue. We have
several pieces of equipment built to our specifications, because there is no suitable solution
on the market. We have purchased lots of machines from Italian manufacturers.
Up to the final stages of sanding and polishing,
manual skills are essential".
Is there a piano of the future?
“I believe that wood will still play a leading
role, it will be the best material to play a certain
kind of music. You can use other types of pianos
to play contemporary music, but for Chopin...
Someone tried with carbon, also for violins, but
I cannot imagine an orchestra of strings with no
wood, because the sound comes from wood. I
am more positive about combinations of wood
and other materials. It might be an interesting
development, and an advanced knowledge of
wood may lead to further improvements. I consider wood one of the most beautiful materials
that exist, a material that nature offers ready to
use, with its own structure. Think about the relationship between wood and concert halls:
wherever people listen to music, wood is essential. Also think about the playback of music:
wood is equally essential for loudspeakers and
the fact that the external box is made of wood
immediately suggest a higher value”.
by Luca Rossetti

The brains are in Rovasenda, near Vercelli, Piedmont, Northern Italy. The heart is in Africa, with
strong historical and industries bonds.
Future aims are reorganization and increasing efficiency in stock management, in order to respond
to customer requests more effectively and secure
wider negotiation margins in a market that still
suffers from the consequences of crisis, especially
Italy.
Basso Legnami – founded in 1934 by Marco
Basso and now managed by the third generation
represented by Giovanni Basso – is true to its
mission of providing the best timber, sawn wood,
peeled veneer and sliced veneer to the window,
furniture and plywood industries. Production facilities cover an area of 115 thousand square
meters, 40 thousand of which are indoors, with
11 thousand cubic meter material stocks, a fleet
of 15 dryers with a total capacity of 1,600 cubic
meters, and a 25-cubic-meter vacuum drying
plant.
It’s an ancient business stemming from the riches
of Equatorial Africa, now an Italian import company
with fifteen employees and sales in emerging
countries in North Africa, Middle and Far East,
and Europe, achieving 13 million euro revenues
in 2014.
The engagement of Luca Zago, the new Ceo of
Basso Legnami, is part of an extensive reorganization process aimed at improving performance
in the market and the sales network, starting from
Italy and Europe. But most of all, to give an
answer to each request: with Luca, each customer
is accurately monitored and served with the best
products for their needs. We met Giovanni Basso
and Luca Zago to talk about past, present and
future plans.
"The crisis has changed the world and has also
changed Basso Legnami", Giovanni Basso said.
"We realized that the "nice products" and strategies pursued by the founder and my father
Amelio were out of time, they had almost become
a drawback in a market that has stopped buying.
We worked hard to survive and we developed
new ideas to achieve new goals.
Leveraging our experience in Africa, we rejuvenated our business by selling products from
that continent, and then we deployed a wider
reorganization of the company, supported by
the arrival of a new managing director. Basso
Legnami holds shares in many sawmills in
African countries such as the Ivory Coast,
Congo and Gabon, which is essential to ensure
the quality and quantity of raw materials and to
improve our penetration in foreign markets. We
ship products all over the world directly from
Africa”.
Does timber come entirely from the forest or also
from other suppliers?
"We make the most of our direct operations in
Africa. We were the first company to bring Ok-

The production of high quality
parquet “Xilo 1934”.

www.fazioli.com
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Giovanni Basso, on the left, and Luca Zago.

oumé to the Italian market, and today Basso
Legnami is still the leading supplier of Okoumé
sawn wood and veneer, we sell it to Italian and
foreign customers. We have other implementation
plans, as well as internal reorganization, for instance the extension of our sales network and
the reorganization of stocks... Right now, we
are seen as Okoumé specialists and this is a
constraint, therefore we have carried out a massive “acquisition campaign”. To round off our
portfolio we have added all American hardwood,
Teak, softwood and plywood, including special
products for specific market segments, and
classical panels for furniture and constructions
made from Russian birch treated with urea,
phenols and filmed, or from softwood”.
Have you updated your corporate mission?
"We have started to deal with plywood in order
to sell wood within a new scenario", Luca Zago
said. "We love to be optimistic and we believe
there is still much to do. Each market has a
specific demand. Italy absorbs very small quantities of various species, that’s why we have to
act as one-stop suppliers...”.
How has demand changed from the years before
the crisis?
"Today you must be ready to deliver a wider
range of products, as the customer is looking
for one single partner offering an extensive
product range and specific consulting", Giovanni
Basso said. "Hard times are not over in Italy, we
have not overcome the crisis yet, despite apparent signs of improvement. In recent months
we have focused on export, achieving a 50
percent share of our turnover. But we also pay
much attention to avoid falling victim to the necessity of "selling at all costs", as we know that
today customers are looking for credit, and we
have to limit risks”.
Engineering processes and new technology have
deeply changed the wood business, the relationship with this material: this is a new challenge for
you...
"There is a hard fact, a sort of "original sin" of
our industry, namely there are no big entrepreneurs similar to the dynasties we have in the
chemical, mechanical, food industry and agriculture", Luca Zago said. "The wood industry is
characterized by handicraft businesses that
have made real miracles to achieve significant
dimensions, however if you compare them to
the plastic or aluminum sector, the order of
magnitude is totally different, and there are different needs as well... The perception of raw
material wood among consumers is wrong in
ninety percent of cases: we should work on the
public opinion and the capacity to communicate
the natural and ecological values of wood compared to other materials”.
by Luca Rossetti

www.bassolegnami.com

EVENTS

HOMAG & HOLZMA TREFF
The great interest and
enthusiasm for the
Homag Group Treffs
held from 22 to 25 September was demonstrated by the number of visitors and the amount of
orders received. Around
2.800 visitors from all
over the world were welcomed in Schopfloch, including countries such as
China, Russia, Usa, Canada, Brazil, Argentina,
Australia, Thailand, Indonesia, Spain, Portugal, Finland,
and Denmark. There were around 1,800 visitors at
Holzma. The program of presentations by customers
and Homag Group experts was also well-attended,
as were the workshops on topics such as "Networked
production-from sales to machine", as well as the
“woodWOP” user group meeting, with over 50 participants.
With the new “Series 6”, Holzma showed how easy
it is to cut large packages of panels in industrial
series production in multi-shift operation. Holzma had
recently revolutionized cutting in batch size 1 production
with the “HPS 320 flexTec”. After its premiere at
Ligna, this global innovation was in the spotlight
again at the Holzma Treff in combination with the
Homag Automation “TLF 211” storage system. In
addition to highlights for trade (for example, the new
“HPP 130” and the new “HPP 200”), Holzma presented
the newly updated features of the “Cut Rite” optimization software. In the meantime, Homag impressed
visitors with special options for edge processing.
These included the processing of high-precision workpiece corners using a new snipping technology, the
manufacture of 45°angled bases and rear wall panels
for corner units in throughfeed operation, as well as
the processing of shaped parts, also in throughfeed
operation. The “KFL 350” presented at the Homag
Treff, demonstrated a new procedure for manufacturing
angular bases and rear wall panels for corner units in
continuous operation. The processing operation for
bases starts with the use of a special feed system
below 45° (for 45° parts). The two corners are then
sawed off using a scoring-sawing unit and a trailing
separating saw, and the separating cut is disposed
of. Once the edge has been glued on, the overhangs
are removed with high precision at the corresponding
angle using two snipping units that operate in parallel.
A magazine feed is integrated for processing rear
wall panels (narrow parts up to 65 mm). At feed
values of maximum 25 m/min, the narrow parts are
miter trimmed. Homag has taken the “airTec” method
a step further, specifically for door production. This is
primarily in answer to rising quality expectations imposed on white doors, an ever more popular choice.
The manufacture of an optical zero joint is possible
here using melamine and Abs/PP edging material.
The use of Abs edging materials (now also for rebate
edges) with a thickness of up to three mm also
means that longitudinal edges are now less susceptible
to impact.
The edge banding machines of the “Ambition” series
from Brandt and Homag were as popular as ever.
Overall, there are now over 5000 “Ambition” machines
on the market. Comparing the sales figures for the
first half of 2015 with those from 2014, we can see a
20 percent increase. The “airTec” process is a
complete success in all performance classes (starting
with a feed of 8 m/min).
Homag was presenting the new “KAL 370” edge
banding machines providing individual solutions for
trade and industry on an optimized platform with
price and performance advantages.
Visitors who place particular importance on a highquality surface finish were also impressed by this
process. In the newly opened "Competence Center
Surface" visitors now have the opportunity to witness
for themselves sanding processing with Bütfering,
surface lamination with Homag laminating machines
and even the latest technology in profile casing. In
the Cnc domain, it was the new “powerProfiler BMB

800/900” in particular that attracted the visitors' attention.
New features and product highlights for trade and industry
from Brandt, Bütfering,
Homag Automation, Homag
eSolution, Schuler Consulting and Weeke were also represented at both Treffs. Friz
was demonstrating what is
meant by high-grade 360° full wrapping on
drawer components using Eva or PO hotmelt.
This entails guiding the parts horizontally
through the machine, lying flat and without
vertical workpiece manipulation. ■

DÜRR CYPLAN: ENERGY AND HEAT
FROM WOOD-BASED RESIDUES
Organic Rankine Cycle (ORC) is a key technology for generating energy from decentralized heat sources. Dürr Cyplan develops ORCbased systems for generating energy, which
are used in a number of different areas of application. One of those is energy recovery from
wood-based residues. In this area of application,
wood-based residues are burnt.
The heat generated during this process is transferred to ORC technology in the form of thermal
oil or hot air. The electrical energy generated by
the turbine can then be fed into the grid or used
for in-house electricity supply. The residual heat
following the ORC process can then be used,
for example, in a wood drying plant, a heat distribution system or a local heating network.
The first customers of the Homag Group, which

www.homag.com
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became a subsidiary of the Dürr Group in
October 2014, have opted for this technology.
They will operate their own power station from
the end of this year, and thus become independent of the electricity market.Dürr Cyplan's ORC
technology has several other areas of application.
The ORC process is a thermal cycle that uses
different heat sources within a temperature range
of between 90 and 600°C to generate electricity.
To begin with the heat medium (e.g. exhaust
gas, thermal oil, heat water or steam), flows into
the ORC module. There, liquid hydrocarbon –
the working medium – is evaporated using
thermal energy. The steam passes into a turbine
under pressure, where part of the thermal energy
is converted into electricity.
The steam is then recondensed in a condenser
at low temperatures. A pump injects the working
medium back into the evaporator.

COMPANIES

GIPLAST, RESEARCH ICA, READY
AND INNOVATION FOR THE WORLD!
Giuseppe and
Patrizio Marozzi.

Every year before Sicam, we
have the nice
habit to meet
and snap a
picture of Giplast Group
with his founder, Giuseppe
Marozzi.

Year after year, this conversation gets more and
more "challenging", because Giplast Group seems to be living a second
youth. We thought that
integration would create
“G-Tech” edges.
some problems, but instead Giuseppe Marozzi
– head to the Giulianova (Teramo) based group,
increasingly supported by his son Patrizio, in
charge for sales operations – told us a story of
hard work and dedication, but also success and
satisfaction.
“If I told you that the acquisition of a big historical
company like Flexibord was an easy task, I
would be a liar. The past two years have been
very challenging, because we had to get acquainted with a new organization and understand
its peculiarities and weaknesses. We have done
a great work to maintain and upgrade all plants
to our quality standards, and finally we wanted
to create all possible synergies between the
two business units. However, this has not distracted us from the key element of our success,
namely constant research and commitment
to new products and significant industrial projects. The edges for new application systems
(laser, air-force and infrared ) are an example:
we have committed our Research & Development
department to this activity for a long time and
today we can serve all customers who are
buying last-generation plants, providing a product
that perfectly matches market requirements in
terms of quality. Just one figure: in 2014 our investments in what you can call “new products”
amounted to 1.8 million euro, out of total revenues
for 35 million”.
Are you telling us that you have almost tripled
your revenues in few years?
“It couldn’t be otherwise. You cannot stand still
halfway, you have to choose whether you want
to be a small company, a handicraft business,
or change your mindset and approach, look
at the world and the opportunities it offers to
those with bigger dimensions and potential.
My son Patrizio and I have taken the second direction and results have been rewarding, and
most of all, quickly achieved...”
“For instance, we have invested to have similar
technology in both production units, because
different equipment gives different results and
forced us to test new applications in both factories. Now we can handle each process as if we
have one factory, although for us the Giulianova
site is the “beating heart” of our system, focused
on research and testing, while Luzzara is more
focused on production. But I can tell you that
we have just launched the production of our
700 millimeter foil also in Giulianova”.
What’s your purpose?
“First of all, we want to produce with no limits of
organization and logistics, shortening time-to-

market that is quite long for some products. A
revolutionary innovation like edges for unconventional applications requested two years.
And fortunately, we could leverage the collaboration with a technological partner like Biesse
Group in Pesaro.
Our “G Tech” edges have shown that, in the
future, these partnerships will be more and
more essential and strategic, as to formulate a
new edge you have to predict its behavior on
the machine, how it will respond to the endless requirements of a production
cycle. Not only: for a small
and a large business as
well, profit margins are narrowing, and this requires
each test to be effective
soon; it's crazy believing
you can cut research, however it must be a process
that brings results very quickly, so you have to
collaborate with anyone who can be a valuable
partner, and a prestigious one”.
What about sales?
“We are very keen on our organization and
brand, we are working to expand our footprint
to more and more countries. And if a major
market like Russia lets us down, we must be
ready to look for satisfaction somewhere else.
My son Patrizio has worked hard on this aspect,
closing collaboration agreements in many countries and strengthening our operations in markets,
even Germanhy, where we were virtually absent,
and now we have excellent references.
We keep growing despite the general economic
situation because we are proactive and we can
surprise our customers with new trends. We
have innovative products and finishes requested
by the market, and we are presenting them at
the next Sicam. I am talking about the “head
edge” that can be used to laminate any panel
and make it look more similar to a solid wood
board, and new decorations that ride the current
waves of concrete and natural wood.
And don’t forget our extra glossy decoration
called “Mirror”, because it looks like a real
mirror. This product has amazed many customers”.
Because good ideas are essential to be successful...
“To turn a prospect into a good customer, you
need effective topics to increase your reputation,
to convey the message that Giplast Group is
not one of the many suppliers, but a solid
partner to establish a real partnership, maybe
to define new opportunities!”.
Also in the edge business, environmental protection
is a key topic...
“That’s true: for a long time now we have been
recycling 100 percent of our production wastes
and we have eliminated solvent-based paints
while preserving very high quality levels of the
finished product. Moreover, we submit our products to strict international tests to measure emission levels and chemical composition, an essential premise for a market that is very keen
on these details.Such commitment pays back:
we are suppliers of Ikea, which is very serious
about environmental protection and eco-compatibility”.
by Luca Rossetti

www.giplast.it
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“We have been facing the recent years with a
proactive approach, both in Italy and in many
international markets. We have reacted, invested,
moved into the directions we considered strategic
to keep growing". It’s exciting listening to Andrea
Paniccia, Ceo of Ica, leading manufacturers of
paints and coatings, as he opens our meeting
with a strong and determined attitude. No words
about crisis: the focus is on the actions undertaken
by the group based in Civitanova Marche to keep
achieving positive results. Paniccia is young, he
belongs to the third generation of the founders of
this wonderful enterprise, with a clear vision and
a “deeply-rooted” confidence in the family.
“Our priority is internationalization, where we
have invested a lot”, he says. “Our key strengths
are innovation skills, the quality of the products
and services we offer, the values we have to
convey across the border to achieve the identified
target of 60 percent export share. This obviously
requires direct operations in more countries.
We have expanded our distribution network,
deploying new training activities, strengthening
our structures or creating new ones. Ica Iberia
in Spain and Portugal has been complemented
by Ica Deutschland and Ica China”.
.
A website (www.icaspa.com) upgraded a while
ago fa, a new app and significant R&D investments:
and in these weeks, a brand new laboratory will
be inaugurated, adding to existing research units.
This facility will be completely open to customers
and partners, equipped with the best technology
from major Italian equipment manufacturers.
“Our target is to give additional options to customers, do our best to increase their competitiveness”, Paniccia says. “Even coatings have
become custom products, made to measure
for each customer, for the material to be coated,
for the finishing to be obtained, for the technology
to be implemented, for the cycle time to be
achieved”. “We must be more and more accurate
and available to customers who need to push
their products to all global markets”, adds Rinaldo Guagnoni, sales manager Italy. “We need
to understand trends and developments, but
also the standards and regulations applied in
other countries. We have specific know-how
about different national standards, so each
product we offer is available in hundreds of
variations, according to its final destination!".
“This is also the reason behind the creation of
our Ica Academy, one of the projects we have
launched recently”, Andrea Paniccia says. “As
global company, we need more people in our
offices abroad to serve our customers, and to
deploy a big effort for training. For this purpose,
we have created a real incubator, a training organization whose first initiative will be an “internationalization master”, four months of extensive
training with internal and external teachers, in
order to identify talents and train them for our
expansion plans abroad.”
And the market?
“Demand is strong, coatings are still used!
China is responding well, Germany keeps growing, in Poland we are very strong: the world
goes on and global consumption increases, as
well as the demand for better quality. It is
certainly not easy to make business in China,
India or Indonesia. In these countries, we are
not selling low-cost products to have wider
profit margins, but we prefer to focus on quality
and the capacity to provide solutions, showing
November-December 2015

Andrea Paniccia and
Rinaldo Guagnoni (right).

The new packaging.

− for instance − how you can achieve better
quality with the same application line using
better coatings. We are facing an inevitable
change, we must take into serious consideration
the establishment of production units in other
countries, especially in remote areas with excellent growth opportunities”.
What about wood? How does the future look like
for this material in view of increasing competition
from other materials?
“We have very strong competence for wood, it
represents the roots of our business, it's our
world. However, this has not prevented us from
taking big steps in the glass industry. We know
very well that wood has more and more competitors. plastics, paper, laminates and other
products we already deal with, because also
these materials must be finished and coated”,
Guagnoni says. “Ica has proprietary know-how
for pigment production, which has enabled us
to develop very accurate tintometer systems
for different materials and applications. We
can achieve the same results also on edges
and elements made of any "plastic". We can
deliver coatings to achieve the same finishing
quality on panel surfaces and edges.
Don’t forget that, for many years now, furniture
is no longer limited to wood and wood-based
materials, it is a combination of many materials
that, in the end, must be painted in the same
way. And when you talk about windows, you
have to consider also aluminum and Pvc... Our
experience with wood, which is definitely the
most difficult material to paint, has enabled us
to go further...
So, glass first of all, but then also aluminum
and plastic materials”.
And now the Italian market.
“Domestic consumption in Italy is driven by exporting companies: if you don’t look beyond
the borders, if you don’t work for big international
groups, you run too many risks. The same
applies to coatings for constructions, outdoor
applications, windows, but we have not reduced
our operations in Italy. we still have 42 warehouses and six branch offices, and two factories
in Civitanova Marche and Romano, in the Veneto
region, as well as 26 service technicians, 60
agents... we keep massive resources in the
Italian market”.
by Luca Rossetti

www.icaspa.com

COMPANIES

AT GAMADECOR, “J-SHAPE” IS AT HOME
From left: Gyonni De Leonardis, Stefani’s product manager,
José Herrerias, Gamadecor’s general manager and
Pier Alpanez, responsible of Scm Group Espana.

The company of the Spanish giant decided
to characterize their bathroom and kitchen
furniture lines with the “J-Shape” handle, a
milled profile that provides for convenient
opening while offering a very elegant design.
With an “Evolution One” edgebander by Stefani, it’s not that difficult...
In Villareal, near Valencia, Spain, there is
Gamadecor, one of several companies belonging
to Porcelanosa Group. From geothermal systems
to continuous facades, from contract furniture to
technical floorings, from kitchen sets to taps, from
bathroom furniture to sanitary fittings, from ceramic
tiles to living room and bedroom furniture, Porcelanosa Group is a real giant with forty years of history, operations in more than 100 countries, over
5 thousand employees, approximately one billion
euro revenues. But the best expression of this excellent enterprise is the so-called “Porcelanosa
Street”, a long road in Villareal, about forty
kilometers from Valencia (Spain), bordered by
eight factories of the group. A road that seems to
never end, winding through orange tree woods...
Gamadecor is a brand of the Spanish living
furniture giant, specializing in the production of
bathroom and kitchen furniture, as well as sitting
room, bedroom and children bedroom furniture,
tables, chairs, mirrors. High quality for the medium-high end of the market, export destinations
in about fifty countries, more than 400 stores
around the world.
The password at Gamadecor is design, strong
commitment to designing and manufacturing very
elegant furniture, timeless shapes. The idea to
“carve” a handle out of the furniture door is quite
familiar in this territory, a popular trend in Spain
now extending to Italy and many more markets.
“J-Shape” is the most popular definition, but the
profile, the “carving”, can be even more complex.
This solutions slightly complicates edgebanding,
which allows to keep costs under control to make
this elegant solution affordable to many.
“Evolution One” by Stefani is the edgebanding
machine that solved the problem. A powerful, sophisticated single-side edgebander, designed to
apply edges to profiles with 90-degree corners
or narrow curves, using Pvc or Abs edges up to
1.5 millimeter thick. These resistant materials are
applied using polyurethane glues that guarantee
strong bonding, resistance to moisture, even
water and extreme temperature variations.
“More than 80 percent of our furniture is designed
with these “handles”, it’s a growing trend, and
we found the best possible solution with our
new Stefani machine”, said José Herrerias,
Gamadecor’s young general manager. “It’s more
and more difficult to find a piece of furniture or
a collection with an applied handle in our
catalog. We like to invent new solutions, find
new directions, do all we can to be different, attractive, proactive. Also for this reason, technology is essential for us: combining our design
vision with a solutions that ensures top quality
is always the most effective approach. Unlike
most furniture manufacturers, we don’t focus
on price, but rather on quality and original
design, meeting the interior decoration wave
that prefers smooth furniture, an increasing
trend in the next few years. This is our strategy
to differentiate ourselves, to be competitive and
innovative before others, to look at the future of
our business with great optimism".
“In our factories, we make more than 80 percent

of the components that will make up our furniture.
As a consequence, we need an adequate lineup
of technology for our staff, including several
solutions made by Scm Group companies”,
Herrerias adds. “We have plenty of traditional
machines, which cannot be replaced; edgebanders, squaring-edgebanding machines, boring machines, five-axis machining centers, sanding machines... The added value of Scm Group,
in my view, is not just technology and the complete portfolio they offer, but also the "human
facator", the quality of people working at Novorex,
the Spanish subsidiary. For us, relying on suppliers who understand our goals, flexibly respond
to our needs, no matter how peculiar, is a warranty of successful collaboration”.
Let’s take a step back to find out more about Ga-
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madecor, an organization that has been growing
in recent years, a story beginning in 1987, when
Gamadecor only produced semifinished materials
for the group. A few years later, in 1990, bathroom
furniture production was launched, then kitchen
furniture in 2000, and all the rest in the following
years.
“From the very start we worked to create products
for high-end targets, still without being too exclusive: we want to be a popular brand, strong
but affordable at the same time. We also drew
inspiration from Germany for quality and technology; and from Italy for design, innovation
and creativity. Both traditions have been and
are sources of inspiration for us”, Herreria added.
A successful mix: in the past five years, Gamadecor
has changed skin, moving from revenues gene-
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rated within the Spanish borders by two-thirds to
a really global vision.
From Valencia, the clean, architectural style of
Gamadecor furniture has been going out to
France, Great Britain, Europe, the Americas, the
Emirates, China, South Africa... Now, 75 percent
of production is shipped abroad, with an accurate
analysis of tastes and trends. (l.r.)
www.gama-decor.com

EVENTS

“THINK4WARD”, UPON BIESSE’S WORD ”CEFLA LIVE” 2015

Think about tomorrow, anticipate the future
with advanced but simple, powerful and flexible technological solutions, controlled by
increasingly user-friendly software, so that
each small, medium and big company can
take their share of future...
The 2015 event of Biesse Inside in Pesaro, from
15 to 17 October, was a success. Two topics
under the spotlights: first, product, the determination to push on innovation, strengthening the
bonds between software and machinery to make
everything easier, simpler, faster and more productive. Not only for big lines, but also for small
and medium businesses, for handicraft workshops.Second, sales, as today more than even
the global markets must be “attacked”, approached
with strong determination. Such approach was
clearly visible not only during the Pesaro days,
but also in the investments in showrooms all
around the world, in the renovation of several
branch offices, in the establishment of new offices.
And much more, of course...
The press release announcing the event actually
opens with these words: “Technology to be displayed, touched and experienced and a direct,
immediate contact with innovation, all around
the world. All this happens over more than 18
thousand square meters in the Biesse showrooms
around the world, based on an extensive network
of subsidiaries. Inside these borderless area,
over 7 thousand demos every year show to
our customers the real potential of our technology
during more than 30 events Made in Biesse”.
The keyword is “Think4ward”, adopted by the
Pesaro-based group for some time now. The key
concept is manufacturing technology that can
anticipate the future, leveraging software as the
linchpin of the entire system. Software clearly
takes the center of the stage, as shown by the
creation of “bLab”, a 140-square-meter space
that is now a permanent section of the show: nine
fixed workstations that allow to take a closer look
at Biesse software, what it is and what it can do in
different industries.

FERDINANDO BROCCOLI
Driven by all these suggestions, we asked Federico Broccoli – sales manager of the Wood Division and general manager of the Subsidiary Division – to dive us an in-depth view, starting from
the decision to make “high tech” available to
everyone.
“The Industry 4.0 concept is not just for few
adepts: we are committed to translate the machinery-software combination into a comprehensive solution portfolio accessible to anyone,
from large industries down to handicraft businesses. It’s a new industrial standard, offering
modern manufacturing systems that are accessible in terms of financial investment, ease
of use and operation.
This is a momentous change, but it is the only
approach to achieve consistent quality, more
efficient layouts in smaller areas, lower labor

cost impact, total control on
processes and time schedules". “Of course, we have
immediately extended the
same concept to plastics
and “advanced materials”,
enhancing our technology
to adapt them perfectly to
these materials”, added the
sales manager of the Wood
Division. “Plastic is not new
for us, but now we can offer
specific technology, worldclass marketing, a team of
specialists who help us understand this market and
develop the most suitable solutions from a technology and sales standpoint”.
It looks like you have been among the first to
benefit from early signs of recovery...
“Facts and figures prove the effectiveness of
our decisions: we are recording 18 percent
growth rates as a group and more than 19
percent in the wood division compared to last
year. We can rely on the skills of over 3,100
people, that's our all-time record and − keeping
fingers crossed − I can anticipate we are closing
this year with revenues close to 500 million
euro, which would be another big record for
us. Investments in products, as well as marketing,
distribution and subsidiaries, are giving great
results in sales. A great contribution came from
the reorganization of the Wood Division: the
owners and general management decided to
have a sales organization − driven by myself −
next to the "Industrial" direction driven by Cesare
Tinti, so that we have accelerated our decisionmaking processes and we can be closer to
markets. This process was launched almost
three years ago, when the company management
realized that, to overcome a crisis, you cannot
only cut costs: you need to grow.
We rolled back our sleeves to gain market
shares, investing several million euro in our
subsidiaries, in the expansion of our sales organization, in new showrooms in Asia, the
United States, Turkey. We identified priorities
and invested even during hard periods, making
eight-digit investments that have enabled us to
increase our performance all over the world.
Figures speak for themselves: where we have
invested, our growth has been exponential".
Let’s close with a typical question: what about the
future?
“We expect positive developments in North
America for at least two-three years, while the
stationary situation in South America is going
to endure”, Broccoli said. “We believe in Europe,
which is always a rich and mature market: we
are getting good satisfaction in France, where
we are gaining back market shares, and in the
United Kingdom, and we are waiting for positive
signs from Germany, Austria and Switzerland,
where we are deploying an investment plan to
face the competition of German companies on
equal terms. We have cut the ribbon of our new
subsidiary in Turkey, that’s number 34. We are
strengthening our operations in the Middle
East, Dubai first, in view of the next Expo.
Russia is a question mark, but we are carrying
on with our projects and the transformation of
our representative office into a subsidiary; we
are also planning a new showroom in the
Moscow region.
And finally Italy, where we have strong action
plans to be more aggressive: so, we will not get
bored!”.
by Luca Rossetti

Results were more than satisfactory for the
2015 meeting dedicated to Cefla’s finishing
solutions, an event that becomes ever bigger
and involving year after year.
“This event is getting increasingly established
and attracts a wider and more global audience.
Visitors can not only directly experience our
latest innovations and technology, but also to
meet and discuss with the leading suppliers of
coatings, spraying guns and systems, abrasives
and accessories”. Roberto Bolognini, sales
manager of Cefla Finishing Solutions, could
hardly conceal his satisfaction as he welcomed
us. He was our guide to this “Cefla Live” event,
an established date that this year, from 15 to 17
October, was hosted at the Cefla Lab, packed
with ideas and solutions.
And he added: “We believe in our technology
and constant commitment to enhance our solutions, and why not, to surprise our customers
with innovative answers to their needs”.
How are you doing in 2015?
“We are pretty satisfied with the results of these
twelve months, at least looking at preliminary
figures”, Bolognini said. “We are already looking
ahead, to a year 2016 that is approaching in
giant steps and we expect to bring further
growth, despite some uncertainty from a few
countries. In any case, by keeping a focus on
our customers – Bolognini added unhesitatingly
– we will pursue further expansion and new
success, as well as continuous innovation,
which is essential to help them improve their
production cycles and product quality”.
The success of “Cefla Live 2015” supports Bolognini’s optimism: more than 500 people came
to Imola, an attendance beyond expectations,
with several guests from Russia, which was quite
surprising. Many visitors from Europe, especially
Central and Eastern countries, plus a few from
India, Mexico, the Middle East, the United States...
not to mention Italians, of course!
As we said before, there were plenty of machines
on display, more than in the previous years. “I
have to admit – Bolognini explained – that we
decided to present many more machines than
we had thought, as a result of the number and
type of companies that had registered to visit
the Cefla Lab. We lined up all our technology
for all kinds of processes, products and materials.
This year, for the first time, also Düspohl participated in “Cefla Live” with their machines for
profile coating”.
Talking about technology that have brought significant progress in recent times, “Cefla Live”

www.biesse.com
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cast its spotlights onto “Fusion coating”. “We
strongly believe in our collaboration with the
chemical giant Henkel and the results it will
bring to the market”, Bolognini commented. “We
have further enhanced this technology to apply
a special glue called “Technomelt” onto
melamine-faced panels, which are ready to be
coated without any sanding and transformed
into glossy surface with high visual quality. This
is nothing new, but high quality and market interest encourage us to keep this technology always in the forefront”.
Same for “Inert coating”, namely the application
of a very effective basecoat to prepare panel surfaces and edges for subsequent painting: shorter
cycles, fewer steps and excellent quality of the finished panel. Live tests performed on the lines
installed at the Cefla Lab indicate that amazing
semifinished materials can be achieved also with
complex geometries. A significant example is represented by the door panels with “J-Shape
handles”, which means they are shaped on one
side to create a handle: these panels can be perfectly machined with this technology.
“INNOVAPRESS”
The big innovation at “Cefla Live 2015” was “InnovaPress”, a solution that witnesses to the
group’s commitment to improve substrates and
panels. We don’t know much more about it than
we could guess because, according to Cefla's
tradition, this new solution was hidden by a big
red box featuring the sketched layout of a line
that uses this new technology. They explained us
how this new solution developed by Cefla Deutschland works: it applies a coat of product onto a
Mdf panel, which is then absorbed into the substrate, making it more resistant. Under pressure,
each fiber of the Mdf panel, which is highly
porous, is impregnated with a specific substance
that makes it water-repellent, much more stable
in moisture, and more consistent, thus achieving
superior results also when processed with machining centers. “More resistant to water and
more stable!”, Bolognini repeated. “With this solution, our customers will be able to work and
paint to achieve better results”.
by Luca Rossetti

www.ceflafinishinggroup.com

MARKETS

MOROCCO, SMALL IS BEAUTIFUL!
faults and issues.
Another critical issue
is the lack of raw materials: apart from limited quantities of
cedar, all wood for industrial use is imported from Northern Europe and other African
countries. A noteworthy element is the appreciation for madein-Italy goods as ideal products to offer to

In a period of economic uncertainty, it is essential
to explore new markets and roads to make business.
The promotional program of Acimall, the Italian
Confindustria member association that gathers
wood technology manufacturers, is carrying out
a survey in Morocco, hoping this country can be
a potentially good business destination for the
Italian industry.
The survey is made in collaboration with the Ice
office in Casablanca, which helped us organize
a number of visits to local companies.
Let’s start with some figures about the country:
711 thousand square kilometers and 29.6 million
people are significant figures.
Gross domestic product in 2015 is growing by 45 percent, as evidence of the progressive expansion of Moroccan economy. The active population
is mostly dedicated to agriculture, about 37
percent out of 11 million units.
Looking at industrial production, woodworking
is an industry still in difficulty.
From 1998 until today, there was a positive variation
by 16 percent.
The industry achieving the best performance was
paper and cardboard production, which has more
than doubled its supply chain over the years.
The biggest production district in Morocco is
near Casablanca, while other industrial centers
are Chaouia-Quardigha and Marrakech.
Only few countries are investing in Morocco.
France is the biggest partner for direct foreign investments, followed by the United Arab Emirates.
Italy is at number fourteen.

On the second and third day, we visited Maroc
Mobilier, a manufacturer of school and office
furniture based in the industrial area of Bouskura
near Casablanca.
Local companies prefer to implement flexible production systems rather than leveraging scale
economies, as we could see at Elwood in Casablanca, a producer of kitchen and office furniture.
As in the previous companies, custom solutions
are predominant.
We also visited company Ismawood, with a business in wood import and panel production.
These meetings and visits provided several hints.
First of all, the lack of local service; it is very hard
to find a qualified engineer to solve operating

www.acimall.com

An “open-air joinery” in the streets of Casablanca.

Bark protects the wood and lives with it.

Holzfreund and Retron prolong the life of wood,
both indoors and outdoors.
Holzfreund water-based cycles, a series of primers and finishes for outdoor use and
Retron water-based two-component cycles, a series of base coats and finishes for household furniture, guarantee
moisture resistance, surface hardness, high adhesion and particularly beautiful colour.

Holzfreund treatment cycles for external use on doors and windows and Retron treatment cycles for household furniture
have obtained the Catas Quality Award.

Zaniolo CdA - 2.15

Our meetings began with a working day organized
by Amiba, the Moroccan association of wood
products manufacturers. In the morning we visited
Cema Bois de l’Atlas, the largest wood-based
panel producer, while in the afternoon we were
taken to Rajeb, Morocco’s door production leader.
Both companies are based in Casablanca.
On the first day we also had the opportunity to
visit the "Wood industry technical center”, specializing in wood ageing and resistance tests.
A large share of products are purchased in small
workshops located in residential town districts.

potential customers. From a technological standpoint, the most popular machines are traditional
equipment for secondary panel processing. Currently, three market segments are worth monitoring:
small joiner work, contract and door production.
Like all markets with good potential, the key is to
spread knowledge: companies are willing to learn
and to train skilled staff.
Carlo Alberto Strada
Acimall Studies Office

Zetagì Srl - Olmo di C. (VI) Italy
Ph. (0)444.228300 - Fax (0)444.228366
info@zetagi.it - www.zetagi.it

indoors
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FOCUS

india

POSITIVE SIGNALS FROM INDIA
The Indian market is experiencing a positive
trend. Many European companies, especially
from Italy, are investing in the globalization process.
In 2014, the value of Italian companies export to
India exceeded 15 million euro, up by 21 percent
from the previous year. Looking at 2015 partial figures, the first six months recorded a stable
trend. It is worth reminding that India is one of the
countries where delocalization is most frequent,
with several local subsidiaries.
Acimall, the Italian association representing Italian
manufacturers of woodworking machinery and
tools, in collaboration with ITA (Italian Foreign
Trade Association), is organizing a collective
pavilion at Indiawood in Bangalore from 25 to

29 February 2016. Sixteen companies have joined
the initiative: Quickwood, Costa Levigatrici, C.M.,
Freud, Imeas, Scm Group, Cotton Roll, Durox,
Emme Elle, Sirca, Verinlegno, Gildo Profilati, Viscat
Fulgor, Italpresse, 2FC Impianti and Nuova Sivam.
INDIAWOOD, BANGALORE
IndiaWood 2016 is the biennial woodworking
event bringing together market leaders in furniture
production, woodworking machinery, tools, fittings,
accessories, raw materials and woodworking related products sector to participate in a unique
international display of competence. In 2014, the
event gathered 32,703 woodworking professionals

ITALIAN COLLECTIVE
EXHIBITORS’LIST

and in 2016, the 9th edition of IndiaWood will be
held from February 25 to 29 at the Bangalore International Exhibition Centre. The organizers are
expecting over 650 leading global companies
from 40 countries to participate showcasing their
latest technology, innovation and product offerings
to a projected 40,000 attendees from across the
globe. The show floor of IndiaWood 2016 will
span over 40,000 square meters of woodworking
solutions, machineries, materials and components.
Pda Trade Fairs and Eumabois, in partnership
with exhibitors and visitors have catalyzed the
growth of the Indian woodworking industry.

www.indiawood.com

2FC IMPIANTI
C.M.
COSTA LEVIGATRICI
COTTON ROLL
DUROX
EMME ELLE
FREUD
GILDO PROFILATI
IMEAS
ITALPRESSE
NUOVA SIVAM
QUICKWOOD
SCM GROUP
SIRCA
VERINLEGNO
VISCAT FULGOR

interviews

DESTINATION
FINISHING
The Indian market aims at improving the quality
of finished products: within this trend, made-inItaly technology can find a new, large and promising field of opportunity. Starting from massive
participation at the upcoming “Indiawood” in
Bangalore.
In a developing market like India, increasingly keen
on finished product quality and shifting its focus
towards finishing, made-in-Italy technology is getting
ready to offer targeted solutions in line with the needs
of local manufacturers. For many companies, exhibiting
at the upcoming “Indiawood” in Bangalore, one of
India’s major industrial districts, will be the key to
access a region with promising perspectives and to
reaffirm their leading position, achieved through stable
and extensive manufacturing and sales operations in
the territory.

C.M. MACCHINE, Francesco Soliani,
sales manager
Italy boasts longstanding tradition
in the woodworking machinery
industry and painting process,
we are second to none and we
will be able to bring technology
and innovation also to this area.
We produce accessory materials Francesco Soliani.
for wood and panel finishing
companies, including solvent reclaiming units and
automatic washing equipment, and we are wellknown to Indian manufacturers and customers.
Exhibiting at “Indiawood” is instrumental to the expansion of our business in the developing countries:
for us, the Indian market is an opportunity, and so far,
a relatively unknown region where we have had only
discontinuous business. The exhibition is a first significant step to assess the attractiveness of this market
directly, and also to take a closer look at how local
competitors work.
www.cmmacchine.com

QUICKWOOD, Luca Marnicco, salesperson
Although our company has not sold any plant in this
area, yet, India is definitely an interesting marketplace
and a new target for us, where we are still moving on
the tips of our toes. It is a major sales region, as
witnessed by “Indiawood” attendance rates.
Most of all, this is still a region in becoming for companies like ours, specializing in wood finishing. We
are currently com-mitted to expanding our sales opeXYLON INTERNATIONAL
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india

Luca Marnicco.

rations and we believe the Indian market offers good growth
opportunities, as it is an area
where the manufacturing industry still needs to grow and
mature. We are addressing
potential customers with a targeted portfolio of basic, affordable machines.

www.quickwood.it

COSTA LEVIGATRICI,
Denis Nichele, area manager
For us, it is essential to exhibit at “Indiawood”. Our company with an Indian business partner manufacturers
machinery in a Bangalore
factory we opened six years
Denis Nichele.
ago. We are very interested
in this local market recording
constant expansion; we address this territory with
made-in-Italy machinery concepts to meet the
demand of a market that is looking for quality. In
the past two years, India has been recording a
slowdown of its economy, but now they are recovering; it is not an easy place for business, but
once we started off with our experience, we had
excellent results. We are well-known on the local
market and we will present a lineup of our technology at the exhibition. We will bring a specific
machine, highly requested by Indian manufacturers,
which marks the transition of a mature market
from primary and secondary processing to finishing,
an ever-increasing demand in India.
www.costalev.com

and the Full control
belt™ (Fcb) tracking system for the abrasive belt.
The powerful combination
of these two systems and
the capability of remote
control, monitoring and
troubleshooting delivers
Marco Ossana.
superior control over the
sanding process, more
productivity and interesting savings in consumables
and energy.
As of November 2015 there are more than 180
units worldwide equipped with this system, with
applications ranging from Mdf to plywood up to
stainless steel.

www.imeas.it

IMAL PAL, Gabriele Nardin,
sales & marketing manager
The Indian market of raw panels is moving slowly
from a purely manufacturing stage (with midrange quality) to a new stage where the consumer
market is more demanding, looking for panels offering higher quality and performance.
In this landscape, raw panel producers must improve their final product using more efficient
machines, reliable equipment with high technological content, while pursuing a significant reduction of primary costs and consumption.
Exactly at this stage, made-in-Italy technology
and management take a leading role, offering
performance, quality, innovation and attention to
customer needs. Imal Pal Group is an expert
company with solid know-how, a manufacturer of
advanced, high-efficiency Italian machines offering
tailor-made solutions.

HOMAG, Govind Assudani,
Head of Homag India
India’s Gdp is at the moment
6 percent and is expected to
be in this range for coming
years too. By 2020 it is expected that 60 percent of Indian population will be in the
Govind Assuani.
working age group which means a spending economy.
The demand for apartments in the cities is increasing every year by 15 percent and therefore
demand for furniture, a few years back furniture
was a life style product and today it is becoming
a necessity. Panel processing with technology
of the Homag Group, which means panel dividing,
especially with the Holzma saws “Hpp 130” and
“Hpp 250”, edge banding with edge banders
from Homag Machinery Bangalore (especially
the machine types “Nkr 220 FC” and “Nkr 782”)
and Cnc processing with the vertical Cnc processing centre “Bhx 050” and the “Ptp 160” Cnc
machines. These are the main technologies that
are most interesting for India. The trends in India
are ready to assemble furniture (not solid wood
furniture or light weight).
Also manufacturing doors is one of the future
trends. Prospects are good in general while in
terms of figures we expect the furniture industrial
growth in the range of 15 percent.

www.homag.com

IMEAS, Marco Ossana, sales manager
Innovation as the driver of the success: this is the
belief behind the development of Imeas sanding
solutions for Mdf, Particle board and other value
added wood-based panels. Through incremental
steps, Imeas’ has built and added more and
more features that improved speed, productivity
and easiness of use of our machines.
Today we are proud to present our customers
with two sanding technology milestones: the Full
control system™ (Fcs) management software
XYLON INTERNATIONAL
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FOCUS

With our technology, customers can process recycled wood sourced
from the market at low
cost, reduce the consumption of chemical components by several tens
of percent points, draGabriele Nardin.
matically cut production
costs, and improve the
quality of final products while safeguarding the
environment.
Interviews by Olivia Rabbi

www.imalpal.com

CEFLA

ZETAGI’

IN THE INDIAN MARKET SINCE 2009

COATINGS TO ENHANCE AND PROTECT
EXTERIOR AND INTERIOR WOOD

In India, the heavy demand of household items
– including furniture and furnishing products –
has historically been conducive to the growth of
the local furniture market. This trend is expected
to grow in the future as the greater number of
people has been migrating to the urban areas
in order to raise the standard of living. Recently
several international brands have boosted furniture retail in India. Thanks to the growth in this
sector, Cefla Finishing Solutions is present
in the Indian market since the year 2009 in the
following segments for the finishing business:
wood, glass, glue, fibre cement, coating for cookware industry. In the wood segment, the most
sold technology are the automatic spraying machines like “Mito”, “Prima”, “Easy” and “iBotic”,
be it furniture manufacturers or kitchen manufacturers. Cefla has projects where customers

use the roller coaters mainly for the flat lines.
Moreover, their leading products are automatic
spraying machines with vertical drying ovens,
UV curing machines and curtain coater for different kind of applications. Cefla is the leading
brand of the Indian market in the field of woodworking: that is why they are poised to grow
also in the coming year. To ensure a greater
proximity to their local customers, Cefla is going
to increase the presence in the area establishing
a new after sales service with resident technician
in addition to the ones already present. The machines and customers speak for the brand.
Cefla has registered office with sales and service
personnel and spare parts for any eventualities.
www.ceflafinishinggroup.com

SALVADOR
“THE MARKET IS THE WORLD”
If the last few years have given great satisfaction
to the San Vendemiano Salvador (www.salvadormachines.com), which specializes in the production of optimizing saws, the reason lies in the
constant, strong, careful commitment in markets
around the world. As with other “made in Italy”
companies, and not only in the wood industry,
more attention to other countries made up for the
contraction in the internal market, enhancing furthermore the historic vocation of all Italian exports.
“A sector, that of woodworking technology, in
which Italy expresses excellence”, Christian
Salvador, co-owner of the family business, commented. “Salvador has been working intensely
on this front, consolidating its position in markets
more “traditional” for us, and also confronting
with the same strength many new markets. For
some time now we started to operate in India,

where we have already placed some “entry
level” machinery, perfect for an industry that
approaches more effective and automated
processes. After a few months spent in analysing
the opportunities that we could seize and offer,
we chose to work with Woodtech Consultants
in Bangalore (www.woodtech.in), a recent collaboration that has all the credentials to give
great satisfaction to both. We will therefore
attend Indiawood 2016 at our partners’ stand,
for us an additional, wonderful opportunity to
understand which of our technology can accompany this stage in the Indian industry evolution”.
www.salvadormachines.com

FINITURE
THE “RAS” ROBOT
“Ras” is the robot for the
painting of indoor and outdoor doors and windows
frames. All around the world,
about 50 of these robots
have already been installed
with great satisfaction of the customers. Thanks
to the innovative “Winpaint” software, the
“Ras” robot paints all kind of indoor and
outdoor frames, both the simplest and the
more complex ones, perfectly and with considerable time and product saving. Thanks to a
two-or three-dimensional scanner, the “Winpaint” software processes the robot’s axes
movement program in real time, without any

intervention from the operator.
For the most articulated shapes, the scanner may be
equipped with laser detectors
in order to automatically identify
every detail of the piece to be
painted. The robot may also be equipped with
different kinds of spraying devices to be adapted
to the various kind of paint, regardless of their
being base, primer or top coat. All robotized
plants of Finiture are connected with a remote
maintenance service to offer a quick and efficient
after-sale service.

www.finiture.it

ALIPRANDI

CMA ROBOTICS

LONG EXPERIENCE ON TOOLS

PAINTING INNOVATION TECHNOLOGY

Aliprandi snc is an Italian company with
a long experience in the field of tools for
wood working, aluminium and plastic, and
produces tools either in solid carbide or
carbide tipped.
The standard range of products, results of
many year experience in search and production, includes: straight router bits, drills
and boring bits, diamond routers and drills, solid
carbide spiral milling cutters, bits with reversible
knives, chucks and collets, profiling and trimming
bits, Tct knives. The Aliprandi production includes
also special tools, on the base of particular
requests of each customer. Besides wood field,
in the last years the company is turning its production also to the tools for plastic and aluminium
materials, because of the combining between
this field with the wood: for this use, Aliprandi

produces standard
and special tools with
particular geometries
for the best finishing
on plastic and aluminium.
The latest news included in their range of
tools is the construction of polycrystalline diamond tools, both in standard and special types
on request of the customer, built with Cnc machines
of the latest generation. The service and the performance offered go together to the commitment
to search high quality materials and more advanced
solutions with technological machinery, in order
to assure good products able to solve and satisfy
every working needs.
www.aliprandi.it

XYLON INTERNATIONAL

12

The wide range of products by Zetagì, the historic
brand of water-based coatings for shutters, door
and window frames, doors, furniture and other
wooden articles intended both for indoor and
outdoor use, includes the series “Holzfreund”, a
wide range of products with high technological
content for treating door and window frames,
shutters and other wooden articles intended for
outdoor use and the series “Retron” water-based
two-component finishes specifically for treating
wooden articles intended only for indoor use.
The “Holzfreund” line comprises: clear waterbased one-component insulating primers, formulated with modified acrylic resins suitable as insulating base coats for exotic or difficult woods;
“Holzfreund” clear water-based one-component
base coats, formulated with water-reducible oilmodified acrylic resins; a wide range of neutral or
coloured water-based primers formulated with
special high quality resins, suitable for treating
door and window frames made of exotic or tannin-rich woods; a heterogeneous range of onecomponent water-based finishes, clear or slightly
pigmented, suitable for different types of wood.
Formulated with acrylic resins, these finishes
ensure high resistance to weathering and to the
action of Uv rays, while protecting against the
phenomenon of bleaching. The high quality levels
and excellent performance of “Holzfreund” water-based coatings are certified by the compliance
of many treatment cycles with Catas
requirements.The “Retron” water-based two-component finishes is characterized by a polyurethane
base formulated with hydroxylated acrylic resins
which must only be crosslinked with catalyst aliphatic isocyanate. The line of “Retron” treatment
cycles comprises: a series of clear and pigmented
base coats, to be used to prepare for the subsequent treatment cycle. When applied to articles
made of burl, cherry or Mdf wood, these base
coats produce a flexible, strong and easily sanded
film; “Retron” two-component water-based finish:
these finishes are available in the clear, 20 gloss
or pigmented versions. The finishes are polyurethane-based and the specific composition of the
formulation is particularly suitable for painting
wooden furniture and articles intended for household use.
www.zetagi.it

Cma Robotics spa was founded in 1994 and
since then it has grown to be one of the most
important Italian companies in the production
of anthropomorphic robots for painting application, with specific application for any kind of
material. Over the years they have developed
some specific automatic system solutions for
windows and doors, for furniture parts, etc. The
company used their experience and the expertise
of their technical department in the field of
optical recognition and programming to elaborate
new global solutions that allow customers to
gain a competitive edge in their specific market.
Thanks to their experience and to their work in
the field of painting, Cma Robotics have developed a complete array of specific options that
can be supplied to their customers, giving them
very powerful tools to increase their efficiency.

November-December 2015

This is due to the fact that being producer of
their own robots and managing software, they
have the capacity to adapt their product to the
specific needs of the customers. The flexibility
is extended to their programming system where
together with the traditional point to point system
they can offer self-learning and automatic recognition and programming.
Self learning programming: the operator
guides the robot manually, via a joystick, through
a complete spraying cycle on a sample piece.
The control computer stores all the paths and
commands and can then repeat them faithfully
at the desired speed. This learning method
makes the use of the robot extremely simple
because, while the sample piece is made, the
program to be stored can be checked and any
errors can be rectified easily. It is therefore very
useful to spray complex-shaped pieces.
www.cmarobotics.it

XYLEXPO

XYLEXPO 2016 WILL BE
A TURNING POINT!
solutions offered by manufacturers
from all over the world.
“Our optimism is supported by
several factors − Primultini added
−. First of all, our exhibition will
represent the entire industry: all
the leading actors of the industry
will be in Milan, with no exception,
and this is a major achievement,
especially for our industry that in
Milan − one of its traditional global
capitals − will find all those who
offer technology and innovation,
make research and work to find
new solutions to new problems,
day after day. I am not referring
only to big groups, to the fact that
Barberan, Biesse, Cefla, Homag,
Ima, Scm and Weinig are finally
back to Milan, all together, but also
to so many small and medium
businesses from all over the world,
which have been able to overcome
these tough years with their innovative strength, their capacity to
find creative solutions.They will all
be in Milan, an exhibition where
technology is at home, both
process technology for big production volumes and “tailor-made”
solutions for very specific needs”.
“We really feel that the next Xylexpo will be an
essential stage in the success story of our exhibition: we are doing all we can to create a
big event, an excellent review of innovative
technology featuring all the leading actors of
this industry. And I am proud to say that all
Italian companies will be there!”.
This is the comment by Lorenzo Primultini –
president of the exhibition – about what we can
expect at the next edition of the international
biennial trade fair scheduled at FieraMilano-Rho
from 24 to 28 May 2016. Primultini spoke at the
end of the board meeting held by Acimall − the
Confindustria member association that organizes the exhibition − to discuss projects and initiatives for Xylexpo 2016.
FIGURES
Here are a few figures. So far, almost 300 exhibitors have registered, with a 22 percent
share of international companies. If we take a
closer look, besides several registrations already
submitted, there is a huge number of first-time
exhibitors in Milan, which suggests that the figures
of 2014 will probably be exceeded next May.
“We expect at least 500 exhibitors, largely
above the 440 result of 2014, while the exhibition
area will be much wider than the 26, 176 square
meters we covered two years ago.
We are even more optimistic on the visitor side:
in 2014 we recorded more than 44 thousand
accesses in five days, corresponding to 15,250
“unique visitors”: this year, everything seems
to suggest that we will do even better”.
ALL TO XYLEXPO!
An exhibition is not just figures, but most of all
ideas, challenges, capacity to “handle” situations,
preserving the role − despite the problems of
recent editions and thanks to the professional
approach by Cepra − of an exhaustive showcase
of "made in Italy" technology and the best

THE ITALIAN MARKET
“There is no denying that Xylexpo is a mirror for
the events of recent years. The Italian market
has slowed down and our companies have exponentially increased their commitment and
success on global markets”, Primultini continues.
“Now the climate is changing and also Italy
finally seems to experience early, tangible
signs of recovery. This is indicated by the upgrade of Gdp forecasts and as well as in the
quarterly survey by our Studies Office.
It is also suggested by the measures and tax
reductions introduced by the Italian government
in recent years, and reaffirmed in these weeks,
another trump on the table to approach next
May with the support of renovated readiness
by Italian manufacturing companies to invest in
instrumental goods”.
“Xylexpo has paid a high price to the difficulties
of the Italian market – Primultini concluded – a
“drowsiness” that has driven many exhibitors
to look for different destinations. Now that’s
over: the wind has changed and if you don’t
take this chance, you will miss a great opportunity, I’m sure…Large, medium and small
business from all around the world will be exhibiting in Milan, together with all Italian manufacturers. I repeat: no one will be missing! I
really believe it’s going to be a great event and
a great business opportunity”.

SCM GROUP CHOOSE XYLEXPO 2016 TO STRENGHTEN “MADE IN ITALY”
An impressive installation covering 2,600 square
meters will represent the comeback of Scm
Group at the next Xylexpo, the biennial international exhibition of the wood and furniture
industry, to be held at FieraMilano-Rho from
Tuesday 24 to Saturday 28 May, 2016.
This long-awaited news will be one of the focal
points of the event, celebrating its 25th edition
in 2016. “We were extremely satisfied when
we were informed of Scm Group’s decision”,
said Lorenzo Primultini, President of Acimall,
the Italian association of Italian woodworking
technology manufacturers, which organizes
the exhibition. “We can only be grateful for
their decision to come back to Milan together
with the entire Italian and international community, contributing to making Xylexpo an
even bigger and richer showcase, a reference
event for the presentation of ideas and innovations for wood and furniture companies all
around the world”.
“The decision to attend the exhibition in Milan
has been shared by many companies”, Primultini added. “They are the real protagonists
of our show, putting their trust every two
years into Xylexpo, into its capacity to attract
international visitors and to be a place where
– all together – we can build the future of our
industry. Now we can say that the entire
woodworking community will be at Xylexpo,
with no exceptions. This is a great result that
will call massive flows of operators to Milan,
also supported by an economic situation
that promises increasing satisfaction".
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SCM Group, the biggest Italian group in the
woodworking machinery industry, announced
they will exhibit at the next Xylexpo. Their participation in the international industry exhibition
fits into a strategy of strong development and
innovation that the Rimini-based group is pursuing in different markets. While pursuing its
expansion strategy through extensive operations
on a global scale, SCM Group keeps a strong
focus on the Italian market, which has been
searching for the quality and reliability offered
by the SCM brand for over 60 years.
“Our Group is committed to a big expansion
and growth plan in the major markets, and
Italy is an important region. We believe in
and we strongly support the development of
Italian manufacturing technology, which represents a key reference for the international
wood industry”, said Luigi De Vito, manager,
Machinery Division, SCM Group. “By exhibiting
at Xylexpo, we will be able to prove our commitment in this direction, presenting the widest
and most innovative portfolio of machinery
and advanced systems for the companies that
process wood and other materials, such as
plastics and composites, which are increasingly
used for furniture components”.

ACIMALL

WOOD TECHNOLOGY: POSITIVE TREND
ENDURES IN THE THIRD QUARTER
The year 2015 promises to close with a great
result. This seems to be suggested – we still
prefer to be cautious... – by the figures of the
industry survey carried out by Acimall’s Studies
Office in the third quarter 2015.
In the July-September period, Italian woodworking technology recorded another growth of
orders, with an optimistic business climate for
the third consecutive quarter.
The survey reported a 7.2 percent increase in
orders compared to the same period of 2014
(the previous quarter had scored 5.3 percent
higher than the April-June period of last year).
A 6.9 percent increase (also compared to the
same period of last year) was achieved by
orders from abroad, while the Italian market
grew by 12.5 percent, versus 11.9 percent decrease in the previous quarter.
Unlike the recent period, we can hardly conceal
our satisfaction for this double-digit growth on
the domestic market, which might bring even
more significant developments for industry companies as a result of the "super-mortgages" introduced by the Italian financial act and the benefits they should bring in early 2016. This
trend is more than positive and share by all mechanical industry sectors, which closed the
third quarter 2015 with sustained growth rates.

www.xylexpo.com
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The book of orders is around 2.9 months for the
statistic sample (2.8 in the previous quarter);
price increase since the beginning of the year
amounts to 0.6 percent.
QUALITY SURVEY
In the quality survey for the period under scrutiny,
32 percent of respondents indicated positive
production trend (versus 57 percent three
months ago), while 52 percent expect a phase
of stability and 16 percent a decrease.
The outlook for employment is stable (no variations for 63 percent, increasing for 21 percent,
decreasing for 16 percent).
Available stocks are increasing according to
11 percent of interviewees, stable according to
68 and decreasing for the remaining 21 percent.
FORECAST SURVEY
According to 32 percent of the Acimall sample,
in the next quarter orders from abroad will increase further, while 63 expact a stable trend
and 5 percent a decrease (balance +27). On
the domestic market, 16 percent have negative
forecasts and 68 percent stable, while 16
percent of interviewed companies are more
optimistic and see expansion (balance 0).
www.acimall.com

CONTACTS
PRODUCTION SYSTEMS
AND TECHNOLOGIES

Primary processing

ANGELO CREMONA spa
Viale Lombardia, 275 - I-20900 Monza (MI)
phone +39 02 660381 - fax +39 02 6603825
www.angelo-cremona.com
mailbox@angelo-cremona.com
Machinery and services for plywood and sliced
veneer production. Peeling lines, dryers,
presses and finishing lines; horizontal,
vertical and rotary slicers, press dryers and
clipping lines.

DE STEFANI VALERIO & C snc
Via M.P. Virgilio, 16
I-20833 Birone di Giussano (MB)
phone +39 0362 310914 - fax +39 0362 310915
www.destefanimacchine.com
info@destefanimacchine.com

MARIO ZAFFARONI & FIGLI srl
Via Centro Industriale Europeo, 24
I-22078 Turate (CO)
phone +39 02 9688453 - fax +39 02 9682718
www.zaffaroni.com - info@zaffaroni.com
Panel processing machines and plants. Special
multi-blades panel saws, longitudinal milling
machines with rollers feeding, working centres
for the “Folding” technology, flooring industry
technology, doors,modern furnishing industry
technology.

For over 30 years, De Stefani designs and
manufactures sanding machine for panels
edges and profiles. Single or double sided
edge sanding machines equipped to sand flat
and shaped edges on raw or lacquered panels.
Combined machines for panel edges foiling.
Edge Buffing and polishing machines for High
Gloss finishing panels. Profile sanding –
denibbing machines equipped with abrasive
belt or wheel to sand raw or laquered
mouldings. Angle profile gluing and
assembling machines for door frames.Double
end profile cutting machines.

GIARDINA FINISHING srl
Via V. Necchi, 63 - I-22060 Figino Serenza (CO)
phone +39 031 7830801- fax +39 031 78165
www.giardinagroup.com
info@giardinagroup.com
Finishing plants for the furniture and
construction industry with application by
spray, by roller coaters and curtain coaters and
drying by Uv dryers, vertical dryers, linear
dryers with microwaves technology. Complete
finishing plants for doors and windows. Spray
booths.

Surface finishing

OFFICINE MECCANICHE NERLI snc
Via Valdera 274 I-56038 Ponsacco (PI)
phone +39 0587 731145 fax +39 0587 731702
www.nerli.it - info@nerli.it

PRIMULTINI srl
Viale Europa, 70
I-36035 Marano Vicentino (VI)
phone +39 0445 560333
fax +39 0445 560334
www.primultini.com - info@primultini.com
Machines for woodworking and equipmentfor
sawmills. Vertical and tilted bandmills, log
carriages with variable axis, log carriages with
independent headblocks, tandem bandsaw
headrings, chipping canter, traditional resaws,
double resaws. Multiple ripsaws, manual and
automatic edging lines, working centres with
circular blades. Log profiling equipment.
Complete, high-production plants for sawmills.
Saw servicing equipment.

NUOVA PROGETTI snc
by Clerici Roberto & Rossetti Filippo
Via Bonifica, 6
I-27030 Sant’Angelo Lomellina (PV)
phone +39 0384 55189 / 938018
fax +39 0384 559984
www.nuovaprogettimacchine.it
nuovaprogetti@arubapec.it
nuovaprogetti@libero.it
Cn milling machines; anuba machines;
cn working centers;
lines of production and special
machines for doors and frames;
automatic screwing of locks and
counterplates; wide range
of accessories and solutions.

CEFLA FINISHING GROUP
Via Bicocca 14/c - I-40026 Imola (BO)
phone +39 0541 653441 - fax +39 0542 653444
www.ceflafinishinggroup.com
cefla.finishing@cefla.it
Cefla Finishing Group worldwide leader in the
finishing of wooden, plastic and non-ferrous
material products designs and manufactures
turnkey painting and wrapping lines for the
wood, glass, metal and plastic industries,
tailored on customer needs and requirements.

Crossing-cutting lines
PUTSCH-MENICONI spa

CURSAL srl
Via Bradolini, 38/a I-31020 San Fior (TV)
phone +39 0438 400963 - fax +39 0438 401851
www.cursal.com - info@cursal.com
Cursal is the best specialized company that
offers a vast range of wood cross-cut saws –
accessories for small and medium to large
cross cutting sections. Cursal designs, builds
and installs machines selecting the best
materials available in the market. Automatic
optimizing saw lines, accessorized manuals
and automations: There are standard turnkey
plant solutions as well as customized solutions,
result of a constant cooperation with the best
partners of the industry. True specialists from
the industry with over thirty years’ experience
are ready to help the customer ensure the best
price-quality ratio.
Stop looking for!

Secondary processing

BIESSE spa
Via della Meccanica, 16 - I-61122 Pesaro (PU)
phone +39 0721 439100 - fax +39 0721 453248
www.biesse.com - sales@biesse.it
The Biesse product line includes cnc work
centres, manual and automatic edgebanders,
squaring/edgebanding machines, panel sizing
centres, calibrating and sanding machines, routers, throughfeed boring and inserting machines, material handling equipment and turnkey
plants.

Via Irlanda, 1 I-53036 Poggibonsi (SI)
phone + 39 0577 90311 - fax + 39 0577 979335
www.putschmeniconi.com
info@putschmeniconi.com
Manual and automatic vertical panel saws for
cutting wooden panels, plastic and acm
products. Welded steel frames, to grant
rigidity and precision. Special applications
allowing the possibility to make also grooving
on sandwich panels for folding. Automatic
horizontal beam saws with many different
configurations accordingly to the panel sizes
and thickness requirements.

CMA ROBOTICS spa
Via Pier Paolo Pasolini, 35/15
I-33040 Pradamano (UD)
phone +39 0432 640172 - fax +39 0432 640018
www.cmarobotics.com - info@cmarobot.it
Company specialized in fulfillment of
robotized solutions for painting chairs, tables
and assembled furniture, panels, windows and
doors.

ELMAG spa

SCM GROUP spa
Via Emilia, 77 I-47900 Rimini
phone +39 0541 700111 - fax +39 0541 700232
www.scmgroup.com
scmgroup@scmgroup.com

Lacquering and printing lines for furniture
panels, hardboard, mdf or chipboard panels,
doors or parquet flooring with roller or curtain
coating technology and uv or hot air drying
systems. Automatic and robotic spray lines
with vertical dryers, flat or uv dryers.
Lacquering and printing on coils.

VEBA MECCANICA srl

EPISTOLIO srl
Painting Robot Division

Via Emilia, 1678 I-47020 Longiano (FC)
phone +39 0547 54323 - fax +39 0547 54029
www.veba.it - info@veba.it

Via Piemonte, 120- I-21100 Varese (VA)
phone +39 0332 212692 - fax +39 0332 223666
www.epistoliorobot.com - info@epistolio.com

The product range is wide in the sector of
traditional woodworking machines:
thicknessing planers, surface planers,
combined surface-thicknessing planers, circular
saws, spindle moulders, combined saw-spindle
moulder, universal combined machines, bandsaws.

Epistolio srl – Painting Robot Division, with a
20 years experience in developing and
constructing anthropomorphic and cartesian
robots, offers a comprehensive range of
complete solutions for automated industrial
painting applications in the woodworking
industry.
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TECNOAZZURRA srl
Via del Tesoro, 210 I-47827 Verucchio
Fraz. Villa Verucchio (RN)
phone +39 0541 678225-678078
fax +39 0541 671144
www.tecnoazzurra.it - info@tecnoazzurra.it
Industrial painting machines as: dry painting
booth, water painting booths, pressurising
painting system and suspended transport lines.

Handling
and commissioning

CASSIOLI srl

Viale Elvezia, 35 I-20052 Monza (MB)
phone +39 039 23611 - fax +39 039 328202
www.elmag.it - info@elmag.it

Woodworking machinery: the widest range of
products.

Complete cycle for brushed bright glossy
paints “mirror effect”. Complete range of
sanding machines for wood and paints with
the highest quality standard of finishing
without shadings and undulations.
Complete lines for brushed bright glossy
paints with the highest performances of our
sanding machines and new concept brushing
and polishing machines.

14

November-December 2015

Place Guardavalle, 63
I-53049 Torrita Di Siena (SI)
phone +39 0577 684511- fax +39 0577 686084
www.cassioli.com - info@cassioli.com
From over 40 years we propose integrated
solutions in material handling and industrial
automation sector. Highly personalisable and
specific systems for furniture assembling, the
automatic storage and the handling.
Automatic warehouses, lazer guided vehiculs
(lgv), robotized islands, conveyors, sorter
systems, assembling lines, tilting units,
management softwares.

Dust extraction
systems and filtration

CONTROL LOGIC srl
Via Ennio, 25 I-20137 Milano
phone +39 02 54100818 - fax +39 02 54100764
www.controllogic.it - controllogic@controllogic.it
Spark detectors and fire extinguishing systems
for industrial dust extraction systems.

Tools and auxiliaries

Software

DDX srl
ALIPRANDI snc
Aliprandi Luca, Maurizio e Paola
Via Manzoni, 10 I-20845 Sovico (MB)
phone +39 039 2013530 - fax +39 039 2013491
www.aliprandi.it - aliprandi@aliprandi.it
The Firm Aliprandi is specialized in the
production of wood working tools in solid
carbide and carbide-tipped, both standard and
special production.

Via G. Donizetti, 109/111
I-24030 Brembate di Sopra (BG)
phone +39 035 621093 - fax +39 035 333723
www.ddxgroup.com info@ddxgroup.com
DDX develops Cad/Cam/Cim software
solutions: “EasyWOOD” for panel and solid
wood machining using 3, 4 and 5 axis;
“EasyBEAM” for structures, houses, walls,
beams, rooves, gazebo, etc.;“PowerSTAIRS” for
staircases design and manufacturing;
“PowerWIN” for any kind of windows, french
doors, internal doors, entry doors and
shutters.

FAPIL srl
Via A. Locatelli, 51/A - I-24019 Zogno (BG)
phone +39 0345 91179 - fax +39 0345 92726
www.fapil.it - fapil@fapil.it

Lacquers

Since 1959, Fapil’s mission has been to design
and build cutting tools for machining wood,
board materials and plastics. Specialists in cnc
tooling.

INDUSTRIA CHIMICA ADRIATICA spa
FINK srl - Woodworking tools
Via G. Giusti, 15 I-20900 Monza (MB)
phone +39 039 386961-2 - fax +39 039 361458
www.finktools.com - fink@finktools.com
Since 1924 Fink produces complete sets of
tools for windows, helicoidal cutterheads,
cutterheads for profiled kinves, cutters in Hw
welded, circular saw blades, dia tools, boring
bits, solid carbide routers, tools for cnc
trimming hoggers.

Via Sandro Pertini, 52
I-62012 Civitanova Marche (MC)
phone +39 0733 8080 - fax +39 0733 808140
www.icaspa.com - info@icaspa.com
Polyurethane coatings, water-based coatings
for interiors and exteriors, uv-curing coatings,
acrylic coatings, polyester coatings, nitro
coatings, fire-retardant coatings and
pigmented coatings. Products for parquet
floors, special effects, stains, impregnating
agents, glues and tintometric color systems.

SISTEMI srl UNIPERSONALE
Via Montanelli, 70 I-61122 Pesaro (PU)
phone +39 0721 28950 - fax +39 0721 283476
www.sistemiklein.com - info@sistemiklein.com
Tools for wood-alu and plastic material working.
Tools for automatic boring machines and router
bits for cnc router machines. M.Conti measuring
devices for the woodworking industry.Special
devices for door and windows manufacturers.

UTENSILTECNICA srl
Via Ca’ Giorgino, 2- I-47837 Montegridolfo (RN)
phone +39 0541 855202/855274
fax +39 0541 855255
www.utensiltecnica.com
utensiltecnica@utensiltecnica.com
Specialists in diamond and mechanical fixing
tooling. For 40 years we design and manufacture
tools for wood, aluminium and pvc. Customized
solutions thanks to integrated engineering, production, control and sharpening service with fast
delivery terms.

ICA spa
Division ITALIAN COATINGS
Via Alcide De Gasperi, 73
I-36060 Romano D'Ezzelino (VI)
phone +39 0424 8386 - fax +39 0424 37497
www.italiancoatings.com
info@italiancoatings.com
A new definition of Italian quality.

SEMI-FINISHED PRODUCTS
AND SUPPLIES
Agents and wood trades

BASSO LEGNAMI srl

Sale of machinery
and equipment

SURPLEX SRL
Corso Moncalieri, 476 - I-10133 Torino (TO)
phone +39 011 0192735 - fax +39 011 8598124
www.surplex.it – info@surplex.it
Surplex buys & sells machinery, plants,
equipment and further industrial goods in 150
countries worldwide. Surplex organizes
international online auctions, clears and turns
entire factories into immediate liquidity.

Via Dell'Artigianato, 6 I-13040 Rovasenda (VC)
phone +39 0161 879797 - fax +39 0161 879798
www.bassolegnami.com
basso@bassolegnami.com
Since 2004 our company has started here in
Italy the production of 3-layer wood elements
for window and door building. We have been
gaining a lot of experience during these years
and we can now offer them in several wood
species, such as: Okoumé, Ozigo, Slavonjan
Oak, Tulipier and Lime. All elements are glued
employing a vinylic glue pvac - d4 - en 205
only.

FAIRS

AAAAAAAA
the complete calendar on www.xylon.it

12-14 December
THE HOME SHOW
www.homeshow-oman.com
• Muscat (Oman)
Furniture

2-5 February 2016
DACH+HOLZ
www.dach-holz.de
• Stuttgart (Germany)
Constructing and architecture

15-17 December
FURNITURE ASIA
www.furnitureasia.com.pk
• Karachi (Pakistan)
Woodworking technologies

2-5 February 2016
FIMMA
http://fimma-maderalia.feriavalencia.com
• Valencia (Spain)
Woodworking technologies

11-14 January 2016
DOMOTEX
www.domotex.de
• Hannover (Germany)
Furniture
12-15 January 2016
HEIMTEXTIL
www.heimtextil.messefrankfurt.com
• Frankfurt (Germany)
Furniture
14-17 January 2016
DOORFAIR
www.doorfair.com
• Istenbul (Turkey)
Constructing and architecture
18-24 January 2016
IMM COLOGNE
www.imm-cologne.com
• Cologne (Germany)
Furniture
20-23 January 2016
EXPO MOBILIARIO
www.magnaexpomueblera.mx
• Mexico City (Mexico)
Furniture
20-23 January 2016
EXPOPROMUEBLE
www.magnaexpomueblera.mx
• Mexico City (Mexico)
Woodworking technology
22-26 January 2016
MEUBLE PARIS
www.maison-objet.com
• Paris (France)
Furniture
22-26 January 2016
MAISON & OBJET
www.maison-objet.com
• Paris (France)
Furniture
24-27 January 2016
The January Furniture Show
www.januaryfurnitureshow.com
• Birmingham (Great Britain)
Furniture
28-31 January 2016
KLIMAHOUSE
www.fierabolzano.it/klimahouse
• Bozen (Italy)
Constructing and architecture
31 January-3 February 2016
WOODEX
www.christafair.com
• Tehran (Iran)
Woodworking technologies

2-5 February 2016
MADERALIA
http://fimma-maderalia.feriavalencia.com
• Valencia (Spain)
Semifinished products, components
and supplies
2-5 February 2016
HABITAT
http://fimma-maderalia.feriavalencia.com
• Valencia (Spain)
Furniture
9-13 February 2016
STOCKHOLM FURNITURE FAIR
www.stockholmfurniturefair.se
• Valencia (Spain)
Furniture
11-14 February 2016
BAUEN + WOHNEN
www.bauen-wohnen.co.at
• Salzburg (Austria)
Furniture
16-19 February 2016
ZOW
www.zow.de
• Bad Salzuflen (Germany)
Semifinished products, components
and supplies
24-28 February 2016
PROGETTO FUOCO
www.progettofuoco.com
• Verona (Italy)
Constructing and architecture
25-29 February 2016
INDIAWOOD
www.indiawood.com
• Bangalore (India)
Woodworking technologies
1-5 March 2016
MIFF
http://2016.miff.com.my
• Kuala Lumpur (Malaysia)
Furniture
9-12 March 2016
M&M
www.feria-mm.com
• Bogotà (Colombia)
Woodworking technologies
10-12 March 2016
FURNIPROASIA
www.koelnmesse.it/furniproasia/home/index.php
• Singapore (Singapore)
Woodworking technologies

